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LaINOl aUu

B&o c&o nay lad thi 6 cu¥ y A tra vADoanh nghip nhOva via (DNNVV) ¥ e
tha hih. KAqu8cé cac vongy A tra trmd y o biE la vong § A tra nm 2005 va
2007 & khuyA khich Vis Qu& Iy Kinh t ATrung mrg (CIEM) thu¥ B YK Aho¥h va

« tm(MPI), Vi B Khoa hi¢ Lao y Ng va X& hY (ILSSA) thu¥ B YLao ¥ Ng, Thmrig
binh va X& hY (MOLISA) va Khoa Kinh tADoE) cé& Trmrig ¥ h ¢ Copenhagen, cuing
vB ¥siquan an M¥h t¥Vi ENam Ién kBho¥h va th@ hit mYcu¥ i A tra tid
theo vao nm 2009. Cu¢ ¥ A tra phé& vécho Béo cao nay ncexay ding dé trén hai
vong ¥ A tra trmd3c hg nhba vong i Al tra trmd?§0. Cong tacyi A tra phé v ébéo céo
nay bao gm céc cu¢ ph@g v@ sau trong cac thang 6, thang 7 va thangrd 2009 y O
v B hln 2.500 DNNVV ngoai q@® doanh h& y Ng trong khu \i&c chAbiA cé& Vi
Nam. i A tra y ncghd hifd t¥ 10 thh, thanh pifbao gom Ha NY, H § Phong, Thanh
phCH xChi Minh (HCMC), Ha Tay, Pht ThlNghEAn, Quég Nam, Khah Hoa, Lam

xng va Long An. Bao céo nayfing dé@ trén nhing doanh nghp (& y ntgoh@g v@
n m 2005 va 2007. C4c nghiérilcti A theo sith dég mu cé cut §f A tra bao gm
X ® x12.500 DNNVV vay ncgyi A tra p | ¥t i n m 2002.

Thém vaoyo, va tifd theo cut § A tra nm 2007, mY b &g hOriéng y Qv B ng mia
lao y Ng cé& doanh nghip clg y ntedy dang va thi hils. Ga 1.500 céng nhang
hoan thanh “m&un ngmidao y ¥g” v B m Y m u phégm g« 10% trong €£2.500 doanh
nghi B k @rén. Chmrg 5 cé bao céo #trinh bay niing kAqu &t i méjun nay.

ILSSA & thé hifd r®nhiA cong VilE co lién quany Avi € |  k Aho¥h va thi
hi ¥ A tra th@ yd. DoE, vz s6ph®h ¢ v CIEM va ILSSA th& hif cac cong vié
v Athi Ak Ay A tra va phan tich @i &. Trong qua inh nay, cac h& y Ng t ng cmrig
nng & & V¥ nmocgcan bYcé@ DoE tha hil thmrég xuyén theo céc @ thun thCechA
song song.

Céc cu¥t ¥ A tra DNNVV y negthi Ak Anhmcac nUl & nghién du cYag tac vi
m & tiéu thu thp va phan tich 8li | y ¥di | cho khu Vit trmhan oa Vi ENam. i A
nay c6 ngha rpng khong cHcé doanh nghig | va doanh nghg y ng ky chinh thic
mB y ncgoh@g v@. Thay vaoid, i A tra DNNVV & chi triig Vo bi E A vi E thu
th sQi i va coy ncghi @ bi Av As6bi A Mg céa c8DNNVV chinh thic va phi chinh
thic aVi ENam. Céac clé y Ay o bi E y ncgquan tam bao gn s6bi A ¥ Ng cé doanh

' T hh Ha Tay sét nip vao Ha NYvao & n m 2009. Tuy nhién, trong bao c&o nay Ha Tay v nteem la
mYthh riengy @ Aqu8c & cut §i A tra c6 thGo sanhy ey B cac nm trmdd
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nghi i va tacy Ng cé khég hofig tai chinh toan céc fag nhrrcac v@ y Aoay quanh
doanh nghip nhirhinh thic phéap ly, tid c4 tai chinh,yi A ki i vi E lam va ga jay la
t mrg tac o0& cac doanh ngh v 3 moi tr mrdg tdnhién.

B&o céo nay trinh bayulg quan VAcac thong tin &b & ti cksaddli B DNNVV
2009, c6 $so sanh nt cach phi fp v s Qi B cé cut §f A tra nm 2007. Tuy nhién
ca lmy rpng bao céo khéng hao quat ©c §sdi i V& y meghu thp va b ¥ 81y nee
khuy A khich tham ki® cac b&ig h®(cé s trén m¥ag) ¥ ntesfid éng trong thu thp sO
i B Y ¢h@ tp ho toan did cac v@ y Ay ntgy & . Cac nghién @ sau ha, khai thac
cksadéli i nay, vAcac v@ v A ned @ chid y O B khu v kinh tA rmhan jang y e
ti A hanh.
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LAC!M N

Nhom tac giéxin bay tOsdbiA kn y Ov B Vi | trmrdy Vil Nghién du qu ly
kinh t ATrung mng (CIEM), TiA s-Lé Xuan Ba va Via trmrig ILSSA, TiA s-Nguy B
ThiLan Hmrg & hmry d'n cho chiing toi tiic hie cac cong VIE t1 khi bt yu yA
khi k Athtic vay & b® sdh @ tac c6 hit qusgi @ t®c §cac bén. Ching toilag xin g
ldc8n kn yANgai y¥si an M¥h t¥Vi ENam, ong Peter Lysholt-Hansen, migaja
&g hYn U & nghién du qua cac giaio ¥ khac nhau. Xin &n kn sdh Ur ¢tai chinh da
Danida (chmng trinh BSPS).

Tr mréy nhém nghién @ h¥ nhan & ching toi 1a TA s-John Rand. Nhém nghién
c iu bao gm ba Nina Torm, 6ng Simon Mo@ va ba Benedikte Bjergeé DoE. VAphia
CIEM, TiA s-Tra TiA Cmrig va th¢ sGTrhh ic Chid 1a nhdhg ngmi&dham gia
nhom nghién éu. Gido snFinn Tarp 1a ngniayj A ph®va giam sat h& y Mg nghién du
trong t®c §cac giai o ¥.

Coéng Vil cé ching toi $khong th@ha hil § neq A thi A sdt mg tac, v @
v Achuy&n moén va khichBti nhid ca nhan vay k vikhac nhau. Ching toy ® bi
mu@ gfildcgn kn yOv B sdhg tac c6 hia qu8va y y khich IEtT nhom tha hila
i A tra va nhp, 1am s¢h déli B ti ILSSA. TiA s-Nguy B ThiLan Hmrg la ngmiay A
ph®cac nhom nay cing & cac ¥ kg nghilp c& minh ¢m 6ng Lé NgmBinh, ba Lé
H mng Quénh va 6ng Lm Quang Tu®. NA khéng cé cac bl & khong mEmOc é&
ILSSA trong Vil tWig hg b&g h@ t hu@ ¥ A tra vién, tid hanhyi A tra trényd ban
va lam s¢h sQi i, t®c §cac cong VIE khac y hkhong co gia tt

Bén c¥h 16, ching toi xin @ kn cac can ycé& CIEM & gitp ¥ &hung téi trong
su® qua trinh nay. Va c@cung ching téi xin @ kn can bYcé& Si quan an M¥h,
Ti A s-Tove Degnbol, Ba Mimi Groenbech va BaE¥ mrg Mai (& hUtr ¢ ching toi
trong sud®qua trinh tht hi B nghién du nay.

Thém vao {6, Nhom nghién ¢u mong mud bay tOsébi A kn § Ov B cac doanh
nghi y nceyi A tra Y& danh th gian cho cac ct ph@g v@ y negthd hil trong
nghién ciu nay. Chang tdi hy fg rpng bao cdo nay Ah i ich trong Vi€ tim ki cac
chinh sach Imi}) t3 ¢ §thi & cac hot y Ng va sinh kic é doanh nghip.

Cu®cung, me du bao caoy ntchoan thanh @ nhid y kiA Yong gop i V Rg
nghife va b¥ bé, nhém nghién iw vn la ngmiah U trach nhig hoan toan ¥ b ®k &
sai sOt va khin khuyAtn t¥ trong bao céo nay. ®c §cac hinh thic bao trmdithéng
thmrég ¥l y ncc@p déng.
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1 Gifthi &

Cac DNNVV ti A té& la trung tam trong qua trinh phat@icé Vi ENam. Khu vic
t mhan aVi ENam tid t& t ng trmriy va phat tri@, chifn titr Mg ngay cang ng vA
céac chitiéu kinh tAva vile 1am. Trong $phat tri@ nay, cac DNNVV c6 pharjo ¥ phU
bi A va nng y Ng nh@ Do 16, viE tim hi@ kho khn ma cac DNNVViang y Om % va
ti An n ng cé cac doanh ngl nay la o thiA Trong b@c §h nay, Htsn t¥c & thong
tin v Acac doanh nghp 8 ¥ nedi A té& theo doi sdti ¥ thp ku90 va sAy ntdai
{i Al tra trong cac rm ti A theo la bia phap duy ni® y O B nghién ciu chinh sach co6
lién quan V3 quan ¥y @ c6 ¥ ncghdng tin sau kn v As6bi A § Mg cé khu vic DNNVV
aVi Enam va cac kBn ng hUtr ¢sdphat tri@ hkn né cé khu v nay theo céach tic
c6 hilt qu§ V B m & tiéu nay,y A tra nm 2009 {8 y ncgha hif vao tha i ¢ thich
h @ khi khéhg hogg tai chinh toan & tac y Mg y AVi ENam.

D @ trén cac cau Otr & ti A vAnhdng tac y Mg co thhha thic Y ncgba chésa
h & hoe ngmiau & ly doanh nghi) v Akh ég hofig toan o, B&g 1.1 cho ti§ 65%
cac doanh nghp ¥ ncgh@g v@ tr 8l 4 r g khéng ho$ig toan cu co tacy Mg tiéu o
yAcac i A ki B ho¥ ¥ Ng kinh doanh é& doanh nghi.

B &g 1.1: Khég ho &g toan ca ¢ tac y ¥g tiéu cac § A
cac Vi A ki B ho¥ V ¥g kinh doanh cé& doanh nghifp

Co (%)
T Wg c\g 65.4
HaNY 79.2
Pha ThN 46.9
Ha Tay 63.7
H § Phong 49.1
Ngh EAn 74.2
Qu &g Nam 60.8
Khanh Hoa 41.5
Lam xng 47.1
Tp HxChi Minh 73.9
Long An 71.7
C ks&h Ygia yinh 57.8
Doanh nghip t mhan/1 thanh vién 79.9
Doanh nghip h@ danh/tp ththp tac xa  70.8
Cong ty TNHH 82.7
Céng ty cph« 75.6
Doanh nghip siéu nhO 58.3
Doanh nghi# nhO 78.8
Doanh nghip via 83.7
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Céac doanh ngHp t¥ Ha NY, NghEAn va Thanh ptOH xChi Minh dmrég nhma
nhdg doanh nghib chli tac ¥ Ng m¥h nh@ Trong khi 0 cac doanh ngh t¥ Phu
Th N'H 8 Phong, Khanh Hoa va Lamxng dmrég nhinrch Ui tac g it hin ti cut khéng
ho &g. Bén ¢ah 0, cac doanh nglh hYgia §inh chli §h hmrég it hkn ti cu¥ khéng
ho &g (theo nhmhh thic cé chésdh & va ngmi&u & ly) so vi3 cac doanh nghp
“chinh thic”. Ngoai ra, cac DNNVV cfii tac § Ng cé& cu¥ khég hosig | hkn so vid
cac doanh ngHp siéu nhO

Hinh 1.1: Tac y ¥g t ¥n th & hay lau dai (%)
70 +
60 +
|
40 -
30 A
20 A

10 A

T¥nthé Lau dai Khéng bi A

Hinh 1.1 cho ti§ g « hai ph« ba doanh ngHp tin rpng cac tacy Ng tiéu o cé
cuX khég hosg la t¥n tha, trong khi ¥ chil5 % doanh ngHp cho ring cut khéng
ho §ig sAc6 cac tacy Ng lau daiy Aho¥ y Ng kinh doanh é doanh nghi trong tmrig
lai.

Theo mY sCchésah ai va ngmidu & ly doanh nghip, khég hosig toan ou cfag
mang ¥ m Y sOkhich IEtich c& y Ov B cac § A ki & kinh doanh é& doanh nghip.
B &g 1.2 cho ti® 12 % sGdoanh nghlp tin rpng cut khérg hodig 18 t¥ ra ckh Y cho
h Nva y e bi Ela cac doanh nglip | B y ntxay dang t®co thQhu y negeéc Ig ich ti An
n ng. Ly rpg cac doanh ngh | B hkn chinh la nking doanh nghi ¢ & nha minh
chlli tac ¥ g tiéu o hin ti cut khég hogig. Cubdcung, Hinh 1.2 cho t® nha thic
tich c@ vAcu¥ khég hosig nay la do viE co ¥ mogeac y i vao rghkn, it cah tranh
h kn va sdgia t ng hUr ¢ti Chinh phé Tuy nhién, tHtr mrég lao y Ng dmrég nhnkhong
i A chhh trong §i A ki khég hosg. Tik cong/tih Imrig va Vi tiA ca v lao
¥ Mg c6 tay ngtiRkhong phg 1a cac Ig ich tich o cé cu¥ khég hosg. Thém vaoid,
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cac thay y Utrong thitr mrig b® y Ng s& (gia ¥ ©gi 8n) khong ¥ ntgecac nha q@ ly
doanh nghlp t rmhan cho la khichfitich c@ jang kG B ho ¥ ¥ Mg kinh doanh.

Céac kAqu8nay ph& anh nhn thic cé cac doanh ngl ¥ nceyi A tra. Trong khi
tinh xac thic cé cac cau t8l 4 nay la yang tin ¢y, kh ng yih nhdng tac y Ng theo nhn
thic & y mees @i E “thd” ph & anh trong clé y Ahinh cé béo céao nay.

B &g 1.2: Kh ég ho &g toan ca mang | ¥
céc ckh Ytich ¢ & cho ho¥ ¥ ¥g kinh doanh

C6 (%)

T g sO 11.9
HaNY 13.8
Pha ThN 14.0
Ha Tay 17.6
H § Phong 11.0
Ngh EANn 1.7
Qu &g Nam 3.8
Khanh Hoa 11.7
Lam xng 7.4
Tp HxChi Minh 13.6
Long An 19.7
Doanh nghip h Ygia yinh 8.4
Doanh nghip trmhan/1 thanh vién 16.1
Doanh nghip hg danh/tpth¢h tac xa  18.1
Cong ty TNHH 20.0
Céng ty clpha 18.6
Doanh nghi siéu nhO 7.9
Doanh nghi# nhO 17.8
Doanh nghip via 28.3
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Hinh 1.2: Nhng tac ¥ Wg tich cé& quan tr g nh ® (%)

35+
30 A —
25

20 1 B

Percent

15 A

10 A

Z o0 0o

C6 nhi Ailao «vaory, Lmkgth@hkn ftc¥htranh HOrct® Gia b @ y ¥ig Khac
¥ ¥ig co kdn ng hkn h kn/nhi A h kn s §gign
ti chinh ph &

2 Mots&sQiklvachfimu
2.1 ChmTu

Céc cut y A tra DNNVV trmd3 Vo biEla y A tra y megha hi® n m 2005 va
2007 t¥ 10 thh v3 mu kho®g g« 2.800 doanh ngh (n m 2005) va khdg 2.600
doanh nghip (n m 2007) (v kho §ig g« 2.200 doanh nglgp y ntclp |¥). Hinh thic
chM mu nm 2009 dag d@ trén mu nm 2005 va 2007. Wg mu cé cac doanh
nghi chAbi A ngoai qud doanh # 10 thh ¥ nteech dé@ trén hai ngen sOii i cé
T g c& Th@g ké (TCTK) ViE Nam: Tg § A tra cksdn m 2002 (TCTK, 2004) va

i A tra Cong nghp 2004-2006 (TCK, 2007). Ti T hg i A tra Cksaching t6i Id ra
chM mY sOcksakinh doanh ca tigkhong yap ing cac i A ki quy yih trong Lut
Doanh nghip Vi E Nam, nhém nay sagay ching t6i dilla doanh nghig hYgia jinh.
Chung t6i kAh @ théng tin nay B s Gi i v Acac doanh nghip c6 ¥ ng ky chinh thc theo
Lu + Doanh nghip dc® thh ti i A tra Céng nghib. Ngus théng tin nay cung @
thong tin bUsung vAcac doanh nghp trmhan, doanh ngti t thCcong ty hp danh,
cong ty trach nhifn h& h¥ trmhan va cac cong tyloh «. Cac cong tyién doanh blo ¥
kh ® mu do mic y ¥ham gia I cé& Chinh préva nmdngoai (thmrég khong rd) vao &
c@ sahdu.

“T Wg mu” n m 2005 vAcac doanh nghp chAbi A ngoai qud doanh, ksay Ca
chi mu yi A tra § ntgmo t&trong B&ig 2.1. Cac hh y ned @ chi § Gi A tra chidn
kho §1ig 30% céc doanh ngfiii chAbi A Vi ENam. Tuy nhién, nmi nh@ m¥h trong
cac bao céo mmd3ay, chang toiyi A chhh sQi | cé TCTK y Ov B Khanh Hoa va Ha
Tay. Ki@ tra sQli & chinh thic y Ov B Khanh Hoa M3 TCTK cho kA qugla sd y A
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chhh t ng s mng cac doanh ngl hYgia yinh c6 ¥ ng ky cho nm 200Z. Bén c¥h
10, trong Qi | th@g ké chinh thc, HA Tay chin kho&g 10% tig sGdoanh nghp
chAbi A aVi ENam. i A nay dmréig nhimkhéng hg ly. Do 6 ching t6ia § A chhh
th@® ¥ sGdoanh nghi hYgia jinh 4Ha Tay bmg cach I gia tritrung binh doanh
nghip chAbi A hYgia jinh cé& cac thh 1an ch Ha NY. S8 {f A chhh nay dn y Atlig
s Gdoanh nghip hYgia jinh 1a 23.890,y ntesiid ég 1a mic “t g mu” doanh nghi hY
gia yinh cho Ha Tay.

B §g 2.1: Tlig quan “t g m u” doanh nghi i ch Abi A
phi qu @ doanh 2007 va 2009

knvi SCDN
Doanh
Doanh DOEW“ ngbiOp C«rgty
nghiOp nghiOp - hip tr.ch C«rgty
hé gia LIMNON danh/ e e phen
92 1 thnh tEp tho PhG
®xnh o N h+u hn
vien  hipt,c
X.
HaNY 16,588 1,194 217 1,793 397
Phu ThN 17,042 65 12 97 22
Ha Tay* 23,890 100 18 150 33
H § Phong 12,811 206 38 309 69
Ngh EAn 22,695 125 23 187 41
Qu g Nam 10,509 51 9 76 17
Khanh Hoa* 5,603 119 22 178 39
Lam xng 5,268 75 14 112 25
Tp HxChi Minh 34,241 2,052 374 3,080 683
Long An 8,050 83 15 124 27
TWgmu 156,697 4,068 741 6,107 1,354

Ngusn: Th& tr¥g c.c doanh nghip (TCTK, 2007) va KA qu§
T Wg i A tra Cksat ¥ Vi ENam (TCTK, 2004). lra y: chibao
g>m cac doanh nghp chAbi A phi qu®@ doanh. Khéng bao
sQli & cé& cac doanh ngt lien doanh. $li B cé Ha Tay @
y nmeeyi A chhh gign xu@g va Oli B cé thh Khanh Hoald
y nmeey A chhh t ng 1én sau nhli tham v@ v 3 cac can brtrung
mng va ya phmrig.

? Theo TCTK, gn 0,8 % Odoanh nghip chAbi A hYgia §inh §ong t¥ Khanh Hoa. Vi tiig sGdoanh nghip
ch Abi A hYgia jinh cé& c8n A kinh tAla 700.309 nén g sGdoanh nghtp chAbi A hYgia {inh cé Khanh
Hoa & y ncgli A chihh t ng 1én 1a 5.603 doanh ngli (t1 4.777 doanh ngtig).
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MU y A tra céa nm 2009 y megech ti tWg mu xac yih ti cuX § A tra nm
2005 va nm 2007 (CIEM, 2007 va 2009). Tuy nhiéine i @ sQi & cé& i A tra sau A
bao gxn thdng tin VAnhdng thay ¥ Uc kc @ phap Iy vi cac doanh ngli hi i c6 & tra
thanh cac doanh nghi chinh thic. Bén cah {6, cac doanh ngl & rat kh®th Ttr mrég
c g y ncghay thAng u nhién da trén hai tiéu chi: (i) rfic ¥ Yac doanh ngHp hYgia
yinh khéng ¥ Ld @ trén thong tin é TCTK (2004), va (i) thg mu mB n m 2009 ca
cac doanh nghp ¥ ng ky theo Lut Doanh nghip ti TCTK (chra y negong b,

Calmyrpg sQi & § A tra DNNVV bao gm c8cac doanh ngtip hYgia yinh
¥ ng ky va khongy ng ky (phi chinh thic). Cac doanh ngti h Ygia {inh phi chinh ttic
nay (khéng cé g phép ¥ ng ky kinh doanh h& ma sGhu Ava khéngy ng ky vi3 chinh
quy A qua/huyB) clg ¥ ncd @ chi¥ vao cac c¢t §i A tra d@ trén vile xac yrih t¥
yad ban. Doy, t®c §cac doanh nghp phi chinh thic trong §i A tra ho¥ y Ng song hanh
v 3 cac doanh ngHp c6 ¥ ng ky chinh thic. ViE § A tra c&nhdg doanh nghp khong
yng ky y Ov B ckquan c6 thm quyA 1a mY ong gop quan tig cé& cac nghién @
c @ ching t6i va la duy nb Vi ENam. Tuy nhién, @ I m y la mu cac doanh nglig
phi chinh thic cé& ching t6i khongy ¥di B cho toan rkhu v phi chinh thic. Phmrg
thic chfd mu cé ¥ A tra DNNVV dé trén tg i A tra doanh nghp céa TCTK va
cac cu¥ i A tra chibao tram mit ph« cé& khu vi@ phi chinh thc.

Chi A Imachd m'u 2009 tuan theo c | mag;chM mu 2005 va 2007 (xem chi

ti At ¥ CIEM, 2007 va 2009). Bg 2.2 cho t§ 2.655 doanh nghp & y ntph@g v@.
M Y s Gdoanh nghip cho bifh Nkhdng ph& la doanh nghip chAbi A mse du hxskchinh
th ic li Eké hNa doanh nghip s& xu®hang héa va nt s Gdoanh nghip 1a doanh nghip
nha nmd(SOE) hoe cong ty dJph« c6 v@ sdhd nha nmd Vi lo¥ cac doanh
nghi B nay & lam mu gi n xu @g con 2.543 doanh nglii. Cso sanh, & 3 trong B&g
2.2 trinh bay €doanh nghp & y ntgh®g v@ trong §i A tra trmd3t ¥t ing thh, thanh
phOThéng tin Ki i v A2.026 doanh nglip 18 co y Phé& v écdng tac phan tich.
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B &g 2.2: SGdoanh nghi ¥ megph @g v@

Ph@gv@nm
2009 (chi
doanh nghip
Ph@gv@ chAiAphi Ph@gv@
n m2009 qu@®doanh) n m 2007

HaNY 299 283 279
Pha ThN 270 258 242
Ha Tay 384 376 381
H § Phong 227 210 194
Ngh EAn 370 353 349
Qu ;g Nam 167 158 154
Khanh Hoa 97 94 86
Lam xng 74 68 81
Tp HxChi Minh 634 616 602
Long An 133 127 124
T g sO 2,655 2,543 2,492

Ghi chu: Panel cary {bao g»m 2,026 quan sat doanh ndfhim Un m.

A v # m Wnganh nghicac mu ¥ & y ncghan g theo hinh tlic sdha y G/ B
b® mfllo ¥ hinh doanh ngh ngoai qud doanh y & y ncey mvao bao gm doanh
nghi hYgia jinh, doanh ngh trmhan, coéng ty Ip danh/hp tac x&, cong ty trach
nhi B hd h¥ va coéng ty dph«. B&g 2.3 cho ti§ sO mg doanh nghip chAbi A
ngoai qu® doanhy ntcyi A tra phan theo 1% hinh sdh di. Chicé hai phw ba sCdoanh
nghilp ¥ ncgoh@g v@ |a doanh ngh hYgia {inh so vz 90% trong twig mu doanh
nghi bao céoatrén. i A nay co ngha la sOl mng doanh nghip khéng phg h Ygia
yinh nhid hln so v3 yéu car céamu i A tra.
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B &g 2.3: SO mmy doanh nghip ¥ mogph @g v@
theo y& ph mrg va Hinh thic phap ly

Doanh Doanh Doanh Cong ty

nghi nghilb hq

s L camiip 14 CERY T gs0
HaNY 108 24 21 106 24 283
Pha ThN 223 4 4 21 6 258
Ha Tay 309 11 4 47 5 376
H § Phong 118 14 18 41 19 210
Ngh EANn 278 21 7 29 18 353
Qu &g Nam 122 9 4 21 2 158
Khanh Hoa 58 16 1 17 2 94
Lam xng 53 8 0 6 1 68
Tp HxChi Minh 322 76 12 197 9 616
Long An 99 16 1 11 0 127
TWg mu 1,690 199 72 496 86 2,543

M YsOy e §f @ thmrdg i kém v cac biA y Ng doanh nghip, o biEla yd ban,
nganh nghAhinh thic sdh @ va quy mé doanh nghi. T®c §cac y e § G nay y ¥di i
cho sBbi A y Lc & cacy e ¥ @ thitr mriy va/hoe tUchic doanh nghip. Cac biig 2.4
va 2.8 trinh bay cac &g bi@Q khac nhau Ycac y e tinh § @ hinh vAbi A y Ng cé
doanh nghip.
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B &g 2.4: SO mmy doanh nghilp theo Ta phmikg va Nganh

Mid Ha Phi Ha HE NghE Qu%g Khanh Ladm HCM Long Pha
ISIC NY ThN Tay Phong An  Nam Hoa g C An Tug trm
15 55 97 94 52 141 55 40 26 130 53 743 (29.2)
16 0 1 0 0 0 0 0 0 2 0 3  (0.1)
17 15 8 55 4 3 1 0 6 29 3 124 (4.9
18 15 0 1 10 6 2 2 1 71 0 108 (4.2
19 5 0 2 9 1 9 2 3 15 2 48 (1.9
20 10 37 122 17 58 18 11 6 17 9 305 (12.0)
21 17 13 2 7 3 0 4 0 24 0 70 (2.8)
22 19 0 0 10 1 1 1 0 41 2 75 (2.9
23 2 2 0 1 1 0 0 0 2 2 10 (0.4)
24 9 2 2 1 2 0 1 1 21 0 39 (15)
25 38 4 6 10 3 3 2 0 73 2 141 (5.5)
26 7 24 22 9 28 6 4 5 21 9 135 (5.3)
27 6 0 0 11 8 1 2 1 5 1 35 (1.4)
28 52 42 25 52 69 31 15 14 97 35 432 (17.0)
29-32 13 1 5 4 2 9 1 0 32 3 70 (2.8)
34 5 0 2 0 2 0 0 0 15 0 24 (0.9
35 0 0 1 2 0 1 0 0 3 0 7 (0.3
33+36 15 27 36 11 24 20 9 5 18 6 171 (6.7)
37 0 0 1 0 1 1 0 0 0 0 3  (0.1)

T g 283 258 376 210 353 158 94 68 616 127 2,543 (100.

Pha«
tr m (11.1) (10.1) (14.8) (8.3) (139 (6.2 (3.7) (2.7) (24.2) (5.0) (100.0)

Ghi cht: 8img doanh nglbi (pha tr m nhom trong ngoykn).
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B &g 2.4 tp trung vao doanh ngkp chia theoyd phmrg — nganh ngdMa nganh
d @ trén ma @& B &g phan nganh cha qu® tAISIC) trong PRl € A.  « tién, ching
t6i th@ r g ba nganh B nh® xét vAsOl mrg doanh ngh 1a ChAbi A th& ph-m
(ISIC 15), S& xu®s & ph-m ti kim lo ¥ juc s (ISIC 28) va Chibi A s& phm tigU
(ISIC 20). KAqu8nay kha imrig y rg v s Qi | phan btheo nganh é TCTK (2004,
2007).

B &g 2.5 trinh bay cac &g vAyd ban-quy m&.Chang toi th® r ;ng 2/3 mu thut
nhom cac doanh nglp siéu nhOv 3 1-9 lao y Ng. Bén cah {0, cac doanh nghp akhu
v & thanh tH (Ha NY, H § Phong, Tp HxChi Minh) c6 titr Mg doanh nghip siéu nrO
th @ hlkn so vi3 cac thh ndng thon.

B &g 2.5: SO mrg doanh nghif theo Quy md va la ban

Siéu nhO NhO Via TugsO Phatrm
Ha NY 123 127 33 283 (11.1)
(43.5) (44.9) (11.7) (100.0)
Pha Th 215 30 13 258 (10.1)
(83.3) (11.6) (5.0) (100.0)
Ha Tay 271 93 12 376 (14.8)
(72.1) (24.7) (3.2) (100.0)
H § Phong 136 53 21 210 (8.3)
(64.8) (25.2) (10.0) (100.0)
Ngh EAn 279 62 12 353 (13.9)
(79.0) (17.6) (3.4) (100.0)
Qu §g Nam 134 21 3 158 (6.2)
(84.8) (13.3) (1.9) (100.0)
Khanh Hoa 67 20 7 94 (3.7)
(71.3) (21.3) (7.4) (100.0)
Lam xng 53 13 2 68 (2.7)
(77.9) (19.1) (2.9) (100.0)
Tp H xChi Minh 321 234 61 616 (24.2)
(52.1) (38.0) (9.9) (100.0)

® Inh ngha cé chang t6i VAdoanh nghip quy md siéu ndnhQvia va It dé theo cacyrih ngha hifé nay

c & Ngan hang thAgi 8 va Chinh pteVi ENam. Ban DNNVV @i Ngan hang tAgi R ho ¥ y Ng v ba nhom
trong cac doanh ngk nhOva via: siéu nflPnhOva via. Cac doanh ngl siéu nhcé § AdmilL0 lao ¥ Ng,
cac doanh nghp nhCcod y A dmilB0 lao ¥ Ng va cac doanh nghi via cé y A dmifB00 lao § Ng. Cac yrih
ngha nay y nceChinh pheVi  Nam ch® nha r¥ag réi (xem Ngh yrih sG90/2001/CP-N cé& Chinh phév A
“Tr ¢gitp Phét tri@ DNNVV”). Cac nhém doanh ngli theo quy mé é ching t6i dia trén O mng lao y Ng
toan tha gian, ban th gian va laoy g khéng dyrih.
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Long An 105 20 2 127 (5.0
(82.7) (15.7) (1.6) (100.0)

T Wg 1,704 673 166 2,543 (100.0)

Pha tr m (67.0) (26.5) (6.5) (100.0)

Ghi cha: SOii | vAsO mg doanh nghip va tatr Mg doanh nghip cé ting yd phmrig
theo nhom quy md (pa tr m nhém trong ngee ¥ k). Siéu nO 1-9 lao y Ng; Nh© 10-49
lao y Ng; Via: 50-299 laoy Ng; L : 300 laoy Ng tralén (yrih ngha cé& Ngan hang TA
gi ).

Nhmia y A &trén, B&g 2.6 cho ti® 2/3 sOdoanh nghlp trong mu cé ching toi
¥ ncex A vao nhém Doanh ngp hYgia $inh. Tul Bl M cac doanh ngle trong Nhém
ch Abi A th@ ph-m ¥ ey ng ky & cac &sah Ygia jinh (82%). Nha xét tmrig tdcho
cac doanh ngHp trong nganh CAbi & g ((ISIC 20), S& xu®s & ph-m ti kim lo ¥ {lic
s’ (ISIC 28), Sh phim da, v.v... (ISIC 19) va N th ® (ISIC 36, bao gm c§mY sO
doanh nghip kim hoan, ISIC 33). Nona;| ¥ nhi A doanh nghip trong nganh G (ISIC
21), Xu®b & va In @ (ISIC 22) va Cao su (ISIC 25) ncdi Evao nhom ac DNNVV.

B &g 2.6: S my doanh nghil theo Hinh thic sah & va Nganh nghA

Doanh .
Doanh ... Congty .
Doanh . nghi , ong _ .
.. . hghipptm trach . Tlug Ph:
ISIC nghipp hY . h @ danh/ .. tyc <
2 inh nhan/ 1 th ¢ nhi ha sO trm
¢
gAY anhvien " P¥ panw P
h @ tac xa

15 612 28 6 78 19 743 (29.2)
16 1 1 0 1 0 3 (0.2)
17 72 7 3 40 2 124 (4.9
18 46 15 2 40 5 108 (4.2)
19 34 2 1 9 2 48 (1.9)
20 235 25 11 29 5 305 (12.0)
21 13 12 4 33 8 70 (2.8)
22 22 17 2 34 0 75  (2.9)
23 7 1 0 2 0 10 (0.4)
24 11 5 3 18 2 39 (1.5
25 46 14 14 57 10 141 (5.5)
26 92 10 7 18 8 135 (5.3
27 19 11 1 3 1 35 (1.4)
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28 311 34 12 64 11 432 (17.0)
29-32 29 2 1 34 4 70 (2.8)

34 8 3 0 13 0 24 (0.9)

35 3 2 1 1 0 7 (03)

33+36 127 10 3 22 9 171 (6.7)
37 2 0 1 0 0 3 (0.1)

T big 1,690 199 72 496 86 2,543 (100.0)
Pha tr m (66.5) (7.8) (2.8) (19.5) (3.4) (100.0)

Ghi cht: SO mng doanh nghlp (ph« tr m nhém trong ngee § k).

Theo B&g 2.7, khdhg 64% doanh nghip via yng ky dmiminh thic Céng ty
TNHH so vi3 con s(40% va 7% tnrg ing cé cac doanh ngl nhOva siéu ntOH kn
nd@, 88% tg sGdoanh nghlp siéu nhAa cac ksah Ygia yinh. i A nay ca [ m y khi
yanh gia tacy Ng yong goép vao ing trmrig cé vilE chuy@ dth néi chung i ckc@
doanh nghip phi chinh thic (h«a hAla cksdhYgia jinh) sang cac ¥ hinh doanh
nghi i chinh thic. C6 6 doanh ngh hYgia jinh c6 ti 50 lao ¥ Ng tralén. Chicé 33%
cac cong ty dJph« thu¥ nhoém doanh nghi via va ga 12% doanh nghp cUph«
thu ¢ nhém doanh ngh siéu nhO

B &g 2.7: SGdoanh nghip theo hinh thic phap ly va Quy mé

Sieu nhONh OV ia Tlg Pha
tr m

C ks&dDoanh nghi#p h Ygia {inh 1,489 195 6 1,690 (66.5)
Doanh nghip tmhan/1 thanh vién 72 109 18 199 (7.8)
Doanh nghip h danh/tp thth thc xa 16 48 8 72 (2.8)
Cong ty TNHH 117 273 106 496  (19.5)
Cong ty cbha 10 48 28 86 (3.4)
T big 1,704 673 166 2,543 (100.0)

Pha tr m (67.0) (26.5)(6.5) (100.0)

Cu®ciing, B&g 2.8 cho ti§, xét vAquy mo doanh nghig, c6 sdbi A  ktheo cac
nganh khac nhau. Viétrong nganh cibi A th& ph-m, kho&g 85% s3doanh nghip |a
cac doanh ngtip siéu nhQrong khi con €nay trong nganh ¢ va xu®b & 1a 30%. Ha
50% sQdoanh nghip trong nganh hoa c&(ISIC 24) va cao su (ISIC 25) théinhém cac
doanh nghi quy md nhO
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B &g 2.8: SGdoanh nghif phan theo Nganh va Quy mo

—vda n"'m 2009

Sl sieunh® NhO  Via g Eh::
15 632 87 24 743 (29.2)
16 2 1 0 3 (0.1)
17 60 52 12 124 (4.9)
18 41 47 20 108 (4.2)
19 32 10 6 48 (1.9)
20 227 67 11 305 (12.0)
21 21 33 16 70 (2.8)
22 43 28 4 75 (2.9)
23 7 2 1 10 (0.4)
24 12 22 5 39 (1.5)
25 50 75 16 141 (5.5)
26 64 59 12 135 (5.3)
27 19 14 2 35 (1.4)
28 334 80 18 432 (17.0)
29-32 30 33 7 70 (2.8)
34 9 10 5 24 (0.9)
35 3 4 0 7 (0.3)
33+36 116 48 7 171 (6.7)
37 2 1 0 3 (0.1)
T Wg 1,704 673 166 2,543 (100.0)
Pha tr m (67.0) (26.5) (6.5) (100.0)

Ghi cht: Con €3a sGoanh nghip (ph« tr m theo nhém trong nge V k).

22 Théahil jiAtra
Vi céc ly do lién quany Avi E ti & hanh nén i & tra DNNVV 2009y ntqi 3 h ¥ trong
m Y s@ nh v céth Cam Wt hh/thanh prfOTheo 6, mu § neehM ng'u nhién i danh
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sach cac doanh ngffi d@ trén “tllg mu” cac doanh nghp chAbi A ngoai qud doanh
y ncdi Eké trong B&ig 2.1. Qua trinh chh mu theo phan &g y neiidég Y G 8 b®

mY sO mng tmrg xing cac doanh ngl t¥ m Wt hh theo cac hinh tic sdh & khac
nhau. Trong niing trmriy hg hxskdoanh nghl hYgia yinh chinh thic khéng tmrg

thich, cac doanh nglp hYgia yinh chinh thic va phi chinh tlic t¥ yad ban sAy ncghay
th Acho cac doanh nglp hYgia yinh & y ncech trmd3 6. i A nay cho phép co6&
tham gia @& cac doanh ngli hYgia yinh khdng y ng ky kinh doanh ning vn ho¥

y g song hanh @ cac doanh ngHp chinh thic. Khéa th hu@ 2 ngay cho cadgi Al tra
vién ¥ meg Uchic vao mia xuan m 2009, trmd3khi ti & hanh i A tra. Ho¥ ¥ Ng nay
t¥ ckh Yxac yrih va lam rd nking § @ chra rd va nhiing nY dung cé khén ng bihi @

nhan khi ti & hanh it A tra. Vi caciyi A tra vién y& c6 kinh nghiin yang kCtrén tha tA
khéa tp hu@ ¥ nmeg Uchic dmiminh thic th® lus chung vag thu y ncgnhdng ph@

h % cé gia trl

i A tra doanh nghp y mee7 nhomyi A tra tha hifs. i A tra vién bao gm cac nghién
ciu vién cé ILSSA, can brti cac vé khac nhau é& MOLISA va 10 y ¥di B ti
DOLISA. M Wnhom gm mY tr mrég nhom (giam séat vién) va s Oy A tra vién. O
| mrg ¥ A tra vién trong tng nhom phéthu ¢ vao quy mé mu trong ting yd ban. i A
tra th@ tAy meghd hils trong hai giaijo ¥. agiai Yo ¥ yu, y A tra vien y A cac yd
ban i A tra va xacyrnh sGdoanh nghip sA » | ¥va thu thp mY danh sachy g V &ac
doanh nghip ti chinh quyh yd phmrg. Trong tmrig hg cac doanh ngl & chuy@
ya yf @ hox chésdhd so vi cu¥ §i A tra nm 2007, viE xac yrih xem doanh
nghifp Y6 con tn t¥n @& hay khong la nt céng vilE kha v®v § D @ trén nhing chuyA
lam vi € nay, danh sachi nh+ cac doanh nghp | | ¥ Y& y ncchun biva mu ngu
nhién cac doanh ngi mR c fag ¥ ncd & chiv. Giai Yo ¥ thi hai céa cut § A tra y ncg
b Yy« vao mua thu rm 2009 va kéo dai trong hai thAnmidTrong giai Yo ¥ nay, big
h ® y ncghé hi b thong qua cac ¢é lam vilE ca nhan va plig v@ tra ti A. Ki ¢ tra
skbYva lam s¢h doli & y ncghé his t¥ ch U Sau khi nhp déli &, vong ki@ tra sO
li & |« hai y meghd hi s va sQi B n m 2009y negp v i3 cac file sdi B n m 2007y C
ki @ tra tinh thdg nh@

2.3 LiéenhBv/Bcaccu¥ fiAtratr m®

B §g 2.9 y mra til Es@g s6t o cac doanh nglp t¥cu ¥ §f Al tra trmd3 Kho§ig 2.062
¥ ncgheo doi va ci® nha tham gia vaoii A tra, con ¥ 367 doanh nghp ¥ ncgkh ng
yrih & khong con x t¥ 79 doanh nghip bim @th ®I ¥ trong qua trinh chi mu hos
khi ti & ca thi ti chOtr 8 & b §ig h©2009. Do {6 nhdg doanh nghip nay bilo ¥ kh ®
cksadali B n m 2007 va 2009. 8dég thong tin nay cho t® til Es@g sét oa cac
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doanh nghip trong giai o ¥ t1 2007 y A 2009 la 91.6%, thhi & mic gi n nhiso vt i
| E94% quan sak ncggia nm 2005 va 2007. i A nay c6 thido khég ho&ig toan au
tac ¥ Ng y AVi ENam vao cudn m 2008. Tuy nhién, it En m 2009 cé tho sanhy nte
v 3 t [| Edoanh nghip thoat khdnganh 9-10% do Liedholm va Mead (1999)nra cho
m Y s qu © gia jang phat trig.

B &g 2.9: Tlg quan doanh cac nghip s@g sot

2007 2009
mc¢ i A tra
n m 2007 contnt¥ 2,413 2,026
Kh ng yrih thoat 387
T 0l Es@g sot 84.0
T 0l Es@g so6t hang rm 91.6
Doanh nghip
m 3 tham gia 517
T Wwg sOy negy A tra nm 2007 2,543

Ghi chl: Chung t6i gp khé khn trong vile theo d6i clésah & (tr mdd
{ay) cé cac doanh ngtp & ong cfa. MY sOdoanh nghip khong
th Cy megim th® hox chésah i ti ch®tr 8 4 b §ig h@ Chang t6i &
th & hi i & chhh so vz s Qi 8 n m 2007 nhyn khong lam tng tol E
doanh nghip rat lui khOth Ttr mrdgy.

Trong céac pha ti A theo, chiing téi $ trung vao cot ¥y A tra nm 2009 nhmg trong
m Y s Gr mrig h sAién hEgi & thong tin thuy e/ B théng tin tmng ing t¥cu % i A
tra n m 2007 nhim theo d&i $phat tri@ cé doanh nghp.
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3 T ngtr midg va BiA ¥ ¥g cé doanh nghi

Nh ntrong bao cao tmd3 ching toi Bt y & ph« nay bpg vilE xem xét nhn thic cé@ cac
doanh nghip v Acac v@ v A Ng» ph§trong ho¥ ¥ Mg kinh doanh va ning v@ y Aay
thay ¥ Unh nth Ando theo th gian. Trai ngmav 3 bdo céo tmd3 ching toi A chAphan
tich trong mu cac doanh nghi | | ¥ (2.062 doanh nghp). Do cac cau v Acac kho
kh n ma doanh ngtip g» kh§ y ntey bra nhrmhau trong hai it i A tra, chang toi
c6 thQph & anh Hthay y Umoi tr mrédg kinh doanh VE Nam ti quan §i @ cé& ngmiés &
h & hox ngmi&u & ly doanh nghi. Hinh 3.1 mo6 85 nhom v@ y Aho6 kh n co tul E
cao nh®cé& ting n m.

Hinh 3.1: Nndngkh6 kh nIhnh® y &v
S 6t ng tr miEg theo nhan th ic céa doanh nghilp

35

30 -
25
20 @ 2007

Ndmell™

ThiAh  S&phm Nhid yiO Mstbpmpg Khong co
v@itin ¢ hibt¥cod théc¥wh khong Jap tr Ang¥nao
dég c« h¥ tranh ing yéu
chA c«

%

Thi & v@/khé khn trong tif ch v tin dég y negoh® hx 1a v@ § Aghiém trikg
nh®trong c8hai nm m> di cé DHgi §n i trong nm 2009. Bén &h 6, til Edoanh
nghi B cho biAh Rkhong gp kho khn nao ¥& gi§n m¥ah tin m 2007 y An m 2009 vi3
17% (nm 2009) so B 23% (n'm 2007). »c bi Enhom “cac g ph-m hil t¥co c«
h¥ chA & t ng Ién trong giaijo ¥ ti n m 2007 yAn m 2009. ay c6 thda kAqus§
cé@ Vi sé gi gn kinh tAvao cudn m 2008 do khing hog kinh tAoan ca.

Do m6i trmrdg kinh doanh n6i chungmriy nhnx @ i theo quanyt @ cé& doanh nghip
i A tra nén Vi tim hi@Q cac nhan ©dn yAnhdg thay y U @ trong khu Wit doanh
nghip va cac @ thanh @& né la ®tha vi Sau jay ching tdi $xem xéty Aséthay y U
c & doanh nghip ¥ © bi Echd triig vao: (i) tng trmréy vi € 1am, (i) doanh nghip thoat
kh Oth itr mrég va (iii) t¥n nging ho¥ y Ng.
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3.1 T ngtr miEg vile lam

B &g 3.1 trinh bay caenditinh trung binh €l mng lao y Ng thmrég xuyén toan ti gian

t mrig ing trong nm 2007 va 2009 thequy md doanh nghp. Nhdang thay § Uv AsO
| mn lao ¥ Ng thmréy xuyén toan th gian trung binh mrg y Gt m e di ¢6 nhing d@

hi & cho th@ r ;ng quy mo trung binh céac doanh nghinhOva via & trdnén nhth k.

Doanh nghip siéu nhCbinh quan c6 4 lag Ng lam Vil toan thd gian so W3 20 § A 99

lao y Ng tmrg ing trong cac doanh nghii nhOva via. Tuy nhién, céc rit trung binh
khéng thay ¥ khong y Rg ngha 1a quy mo @& cac doanh ngl khong thayy IUtheo
th a gian.

B &g 3.1: Th@g ké lao y ¥g trung binh theo quy mé doanh nghié

2007 2009
Panel can [mg Panel can |mg

T®c§ T®c§ 14.5 13.6

(2,026) (2,026)
Quy md Siéu nio 4.1 4.0

(1,357) (1,397)

NhO 20.5 20.0

(541) (509)

Via 99.2 98.9

(128) (120)

Ghi chi: SO mng lao y g thmrdy xuyén toan bth 4 gian. SGyuan sét trong nge V k.

M Y phmrg phapy @ninh hid sdthay y lc & cac doanh ngt la quan sat cac madr
chuy@ dth vié 1am, mY céng céthmriy ¥ neesfid édg v Ganh gia Sthay y Uec & n&
kinh tAB &g 3.2 trinh bay 8chuy@ dth vil lam y Ov 8 cac doanh ngHp siéu nhQ
nhOva via ti n m 2007 ¥ An m 2009. i & chira kha rd g cac doanh ngl siéu
nhOvRtil yA9 lao y Ng cé xu hmriy gionguyén quy md B 93% cac doanh nglf
trong nhém nay trong m 2007 vn t> t¥ trong nhom {6 vao nm 2009. Hn né,
nhdg doanh nghp t ng Ién vAquy mé ¥ xu®phat ti nhém cac doanh nghi nhO
Chiba doanh ngHp siéu nhCchuy@ thanh cac doanh ngli via ti n m 2007 y An m
2009. Nhém doanh nghp “nh ®, c6 xu hmriy) gi §n m¥h vAquy md theo th gian. SO
li & chuy@ dth viE lam no6i chung mrg tdnhns Qi & cé giai Jo ¥ t1 n m 2005 y A
n m 2007 me du tul Edoanh ngh gidnguyén quy md cao i (c6 ngha la y Ov B
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doanh nghip siéu nfOn m 2007 thi chiing t6i nim th@ t Ul Ecao hkn cac doanh nglip
Vv N gi6nguyén la doanh ngkp siéu nhGrong nm 2009 so & s Qi & chuy@ dth trong
giai Y0¥ ti n m 2005y An m 2007). i & nay phu hp v B tinh hinh phat tri it n ng
¥ g hln cé toan byn A kinh tArong giai jo ¥ 2007-2009.

B §ig 3.2: Ma tr tn chuy @ d th vi [ lam

Pha
Sieunh®9 Nh®9 Via09 TwgsO trm
Siéu nhan7 1,259 95 3 1,357 (67.0)
(92.8) (7.0) (0.2)  (100.0)
Nh (07 135 377 29 541 (26.7)
(25.0) 69.7)  (5.4) (100.0)
Via 07 3 37 88 128  (6.3)
(2.3) (28.9)  (68.8) (100.0)
T g sO 1,397 509 120 2,026 (100.0)
Pha tr m (69.0) 25.1)  (5.9) (100.0)

Ghi cha: Tul Eph« tr m trong ngoe V k

B &g 3.3 trinh bay nic t ng trmréy viE lam binh quan thegd ban, hinh tiic s&
h &1 va quy md doanh nghs. <« tién, ching t6i ti§ r png vi € 1am t ng binh quan 7.2%
mWn m trong giaiyo ¥ ti n m 2007 y An m 2009. Con €nay g« tmrg ing vt Ol E
7.1% Y nequan séat trong giajo ¥ tin m 2005y An m 2007. i A tra DNNVV hiff t ¥
khong cho th® sdgi §n sut If vi le lam toan tha gian (binh quan) do kéng ho®g tai
chinh? Hai 1a, t0l Et¥ vi E 1am trong cac doanh nglpi chAbi A trmhan la khac nhau
gi @ cac ya phmrg. Cac doanh ngl t ng trmréy nhanh ni®t ¥ Pha ThNtrong giai
0¥t n m 2005 y An m 2007 (binh quan mg trmréy vilE 1am 23%) hié t¥ chico
mic t ng trmréy viE l1am khoig 0.4%. Long An éhg c6 mic gign tul Et ng trmry
vi € 1am I ti 14.6% trong giaijo ¥ 2005-2007 xudg con -1.5% trong giajo ¥ 2007-
2009. Hin né, sdi & cho th@ r png cac thh trmd3ay c6 mic t ng trmréy vi € lam th@
hi B nay I¥la cac yd phmrg c6 yong gop vao nic t ng dmrig trong & vi € lam cé
i A tra DNNVV. Cac doanh nghp t¥ Qu §ig Nam va Khanh Hoa c6 fa t ng binh
quan tmrg ing la 23.6% va 18.8% trong gigb ¥ 2007-2009 so s mict ng 3.6% va -
0.7% trong giaiyo ¥ 2005-2007.

4 M s di chang t6i khéng it ul B ng trmriy cé cac doanh ngl nay cé khong tac y g ba s Gsuy thoai
toan ca hay khoéng.
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—vda n"'m 2009

Binh quan, cac doanh nghih Ygia jinh c6 mic t ng trmréy tmrg ing vi@ mic
t ng trmréy binh quan & m'u. So v bao céo tmd cac cong ty trach nn hd h¥ co
mict ng gign vl mic t ng hang nm chila 3.8% so ¥ mic hkn 10% trong giaijo ¥
2005-2007. i i cho th@ m @quan h& ul Enghth gi@ quy mé doanh ngli va t ng
tr mrég vi € 1am. Cac doanh nglp siéu nhGco mic t ng trmréy binh quan 11.6% sofy
mic t ng trmrig 0.6% va -6.4% (5.8%a -2.5% trong giaijo ¥ 2005-2007) mrg ing
c & céac doanh nglth nhOva via. Nhin chung, ning sQi & nay cho ti® kh ég hosig
toan ca (tinh binh quan) khéng cé t4chg lam gign vi E lam § Ov B cac DNNVV hY

gia yinh t¥10 thh ¥ mogeem xét.

B &g 3.3: T ng tr midg vi € lam theo la ban, hinh thic phap Iy va Quy mé

SQuuan sat  Trung binh Y| Eh chun
TugsO TuwgsO 2,026 1.072 0.760
T hh Ha NY 201 1.123 0.553
Pha ThN 186 1.004 0.288
Ha Tay 346 1.079 0.882
H § Phong 154 1.074 0.541
NghEAN 299 1.059 0.600
Qu &g Nam 132 1.236 2.078
Khanh Hoa 78 1.188 0.576
Lam xng 56 1.025 0.273
Tp HxChi Minh 464 1.040 0.375
Long An 110 0.985 0.236
Hinh thic C ks&dDoanh nghip hYgia jinh 1,445 1.057 0.557
phap ly ’
Doanh nghie t mhan/1 thanh 154
vién 1.238 1.979
Doanh nghip hg danh/tp 73
th qHTX 1.057 0.732
Coéng ty TNHH 322 1.038 0.354
Céng ty dph« 32 1.334 1.094
Quy mdé  Siéu nl® 1,357 1.116 0.879
NhO 541 0.994 0.444
Via 128 0.936 0.247

Ghi chi: TO ¥ X ng trmréy binh quan hang m (phi quy& s® y ncdinh bpg "1+[(vi E 1am
th mrdy xuyén toan th gian 2009/vii€ Iam thmrdg xuyén toan ti gian 2007)-1]2"
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B &g 3.4 trinh bay 8li & th@g ké tém & v A& ng trmrég vi € 1am phan theo nganh.
T® y ¥ ng trmrég biA y Lr ®1 M gi@ cac nganh. »c bi Ed mig nhrmganh $ xu®
khoang €& phi kim lo¥ (ISIC 26) va trang pke (ISIC 18) c6 © y ¥ ng sO mrg lao
¥ Mg jang KCNganh cé © y ¥ ng nhanh ni®trong ¥ A tra trmd3la Da va thué da
(ISIC 19) & c6 pha chdng 1¥t1n m 2007 y An m 20009.

B §ig 3.4: T ng tr mig vi € lam theo Nganh

Y1 Eh
SGquan séat Trung binh chun
TwgsO 2,026 1.072 0.760

15 593 1.087 1.025
16 6 0.909 0.189
17 87 1.040 0.396
18 81 1.148 0.925
19 40 0.962 0.333
20 256 1.054 0.510
21 57 1.004 0.297
22 47 1.010 0.227
24 33 1.117 0.416
25 98 1.030 0.233
26 115 1.301 1.627
27 20 1.015 0.246
28 347 1.036 0.295
29-32 62 1.051 0.370
34 22 0.925 0.194
35 3 1.087 0.263
33+36 153 1.068 0.418
37 6 1.031 0.263

Ghi cht: Xem chi tlkt ¥B $§g 3.3

B &g 3.5 kAh @ thong tin i hai b&g trmdb g cach trinh bay camditinh Binh
phmrig nhOnh® bao gm t®c8cac yA tOquyA yrih yA s6biA yNg cé doanh
nghi. Trong cY 1, t®c §2.062 doanh nghp ¥ écé trong i & panel trong khi¥c Y
2, 38 doanh nghp bilo ¥ra nhrmhdg nhan thgo¥ bién (vAkhia c¥h t ng trmriy lao

y NQ).
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B &g 3.5: Cac yAi t Qquy A yiih t ng tr midg vi i€ lam

T ®c 8cac doanh nghp Lo ¥tr i cac doanh nghp

i A tra ngo¥bién
HESO thvwgkét HEO thwgkét
Quy mé doanh
nghi B NhO -0.284**  (4.77)  -0.155***  (8.60)
Via -0.434%  (521)  -0.198***  (6.74)
la y @ Ha NY 0.069* (1.74) 0.040 (1.62)
Pha ThN -0.103***  (2.93)  -0.077*** (3.33)
Ha Tay 0.036 (0.66) -0.027 (1.26)
H § Phong -0.015 (0.34) -0.012 (0.51)
Ngh EAn -0.041 (1.03) -0.038* (1.85)
Qu &g Nam 0.148 (0.82) -0.020 (0.68)
Khanh Hoa 0.100 (1.39) 0.097* (2.49)
Lam xng -0.048 (1.07) -0.018 (0.46)
Long An -0.112%*  (2.60)  -0.063** (2.43)
Doanh nghip tm
Hinh thic s&h& nhan/1 thanh vién 0.364* (2.79) 0.076*** (2.78)
Doanh nghip hg
danh/tg thCh @ tac
Xa 0.195* (1.92) 0.056* (1.65)
Cong ty TNHH 0.200**  (3.20)  0.080***  (3.72)
Cong ty dpha 0.520%**  (2.63)  0.183*** (3.17)
C6 siid ég biA gi 8nganh Cé Cé
Quan sat 2,026 1,989
R-squared 0.04 0.06

Ghi cha: OLS — B phéthut: t ng trmrég lao § Ng hang nm. Sai chun gyp. *, **,
**t mrg ing vid mic y ngha 10%, 5% va 1%. Nhémksa Doanh nghip hYgia {inh
siéu nhG ¥HCMC, Nganh Chibi A th& ph-m (ISIC 15).
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Thinh® b &g 3.5 cho tf§ m @quan h& Ul Enghth truyA th@g gid@ t ng trmriy
vi E lam va quy mo doanh ngli  ntexac yrih rd vAm s th @g ké trong &hai md3
| mg. Sfidég cY 2 (& lo¥tr i cac doanh nghp ngo¥ bién) v y & tinh vAyd ban,
hinh thic sdh & va nganh ngAy ncey mvao trong hk quy, chdng téi th r ing céac
doanh nghip siéu nh3c6 t@ y Y ng trmréy hang nm cao hkn 20% vAs G mng lao y Ng
th mrég xuyén toan tl gian so V3 cac doanh nghp via. Thi hai, nhmmo t§ atrén,
Khanh Hoa rutr Yv Ams t ¥ vi € 1am so M3 Thanh phOH xChi Minh, Khanh Hoa c6
mic t ng trmry vi € 1am hang nm cao hkn 9.7%. Thi ba, nhrrtrong §f A tra trmd céc
doanh nghip hYgia jinh {6ng gop it Hn vao Vil t¥ vi i€ lam trong khu i chAbi A tm
nhan. CuDclng, ching t6i ti§ r ppng quy md doanh ngt va hinh thic sdh & cé tmrig
quan cht chAv 3 nhau va vig lo¥ b Goi & quy mé (khéngy megh Chi i trong kAqu §
trén jay) sAd n ¥ A cac hEsOmd3l mng khong cé y ngla v Ov B t ®c §cac hEsOmd3
| mrg cé& cac nhdm hinh tie sdh . Tuy nhién ching toi t§ r g cac nhan Gruy A
th @g chigi § thich ¥ nt@-6% sBbi A Ik @ § X ng trmréy viE lam. Do 0, trong cac
ph« ti & theo ching t6i Atim ki An cac nhan € Usung va gk thich cho Hphat tri@ va
bi A ¥ Mg cé cac doanh ngti trong Inh v chAbi A Vi ENam.

3.2  Doanh nghifp thoat kh ®th Ttr mrig

Cung v phan tich trén, ching toéilg phan tich cac  t Gtruy A th@g nay tac
¥ Ng y Axac subdoanh nghp thoat khdth Ttr mrég nhith Ando. B&ig 3.6 trinh bay xac
su®thoat kh@th Ttr mrég cé& doanh nghp theo cac nhonyd ban, hinh tiic sdh i va
quy mé doanh nghg. Trong sX2.413 doanh nghi y necyi A tra nm 2007, khdhg 16%
c & doanh nghip 1a 8.4%. Céacip thinhmHa NY va Thanh ptOH xChi Minh ¢6 Wl E
doanh nghlp thoat kn®th Ttr mrég cao Han mic trung binh, tuy nhién cac doanh nghia
céc thh néng thén ninPha Thva Lam  xng ckhg co tul Edoanh nghip thoat khdth T
tr mrdy cao Ha mic trung binh. Mt khéc, cac doanh ngli t¥t hh Ha Tay d&va Khanh
Hoa c6 il Ehay amic th@.
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B &g 3.6: Xac sudthoat kh ®th Ttr mrég cé doanh nghifp theo Ta ban,
Hinh th ic sah & va Quy moé

SQyuan Trung Yl Eh
sat binh chun
TwgsO TlgsO 2,413 0.160 0.367
la phmrig Ha NY 267 0.247  0.432
Pha ThN 232 0.198  0.400
Ha Tay 375 0.077 0.267
H 8 Phong 179 0.140 0.348
NghEANn 338 0.115 0.320
Qu &g Nam 148 0.108 0.312
Khanh Hoa 86 0.093 0.292
Lam xng 76 0.263 0.443
Tp HxChi Minh 589 0.212 0.409
Long An 123 0.106 0.309
Hinh thic
phap Iy Cks&dDoanh nghip hYgia jinh 1,694  0.147  0.354
Doanh nghip tmhan/1 thanh vién 185 0.168 0.374
Doanh nghie hg danh/tp thh @ tac xa 87 0.161  0.370
Cong ty TNHH 405 0205  0.404
Cong ty dbh« 42 0.238  0.431
Quy md Siéu nio 1,617 0.161  0.367
NhO 645 0.161 0.368
Via 151 0.152 0.361

Ghi ch: Cacmdd mn gié tritrung binh @& xac suthoat khOth itr mréy (phi quyA s

Quan sét hinh tfc phap ly chdng toi t® r png cac doanh ngl hYgia yinh cé xac
su®thoat kh®th Ttr mrég th@ hkn so vi3 cac hinh thc phap ly khac. Tuy nhién, khi quan
sat quy md doanh nghi chiing t6i khong t® sdkhac bifE yang kQrong xac s@thoat

kh @th Ttr mrég gid cac nhém quy mo khac nhau.
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B &g 3.7: Xac sudthoat kh Oth Ttr mg cé& doanh nghilp theo nganh

SQyuan sat Trung binh Y1 Eh chun
T big sO 2413 0.160 0.367
15 680 0.128 0.334
16 7 0.143 0.378
17 110 0.209 0.409
18 100 0.190 0.394
19 49 0.184 0.391
20 289 0.114 0.319
21 69 0.174 0.382
22 57 0.175 0.384
24 42 0.214 0.415
25 127 0.228 0.421
26 145 0.207 0.406
27 27 0.259 0.447
28 406 0.145 0.353
29-32 77 0.195 0.399
34 29 0.241 0.435
35 7 0.571 0.535
33+36 184 0.168 0.375
37 8 0.250 0.463

Ghi ch: Cacmdd mngy gié tritrung binh @& xac suthoéat kh®th itr mrg (phi quyA s

B &g 3.7 trinh bay xac s@ithoat kh®th itr mrig theo nganh. Khong xéf A cac
nganh v it quan séat, nganh& xu®Cao su va Niia (ISIC 25) dphan {0 ¥ cao vAnguy
c kthoat kh®th Ttr mrig trong khi cac doanh ngli trong nganh ChAbi A g (ISIC 20) c6
it nguy ckthoat kh®th Ttr mréy.

T ®c §cac kAqunay y & y ntgrinh bay trong & V « tién cé B &g 3.8, md €k A
qu §tT mdl mrg probit y Ov B vi E xac yrih cacy o tinh thoat kiDth Ttr mréy trong cac
doanh nghip s& xu®Vi E Nam sfid éng cac mrg quan \Ayd ban, hinh tlic sah d,
nganh va quy mé. Cé th® ¥ ncgn®quan hEngma;chidl thmrég xuyén gia quy moé
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doanh nghlp va xac s thoat kh@th Ttr mréy. Xac su® doanh nghtp thoat khdth |
trmrig Akhu v thanh tH nk c6 mic c¥h tranh cao &g cao Hn. Nhdg doanh
nghi i thu¢ khu vé& chinh thic nhnténg ty TNHH va cong ty tbh« cé xac sthoat
kh Oth Ttr mrég cao Ha (giR h ¥ vAquy md), va M so sanh ¥ nganh c&ksa(chAbi &

th & ph-m), xac subthoat kh®th Ttr mrdy cao Ha trong cac nganh nid Emay (ISIC 17)
va s& xu®khoang € phi kim lo¥ (ISIC 26) khi siidég yA tOv Aquy md, yd ban va
hinh thic phap Iy (khdng béao céo) trongilguy. Tuy nhién, mt | « né ca lmy rng

nhdg nhan Otruy A th@g nay cH gi § thich kho®ig 5% mic biA y Ng cé xac su®
thoat kh®th Ttr mrag.

B &g 3.8: Cac nhan t&d 'n y Avi E thoat kh Oth Ttr mrdg

c é doanh nghifp va T ¥n ding ho¥ V ¥g

T ¥n ding ho¥ Thoat = (1) +
Thoat ¥ Mg (1) so Vi3 (2) (2)

Hi & ing th I Hi & ingth Y'9Hi & ingth "I Hi & ingth Yig
bien k&t pijen ket pign két pjen két

Quy mé NhO 0.059%** (2.92) 0.091***(3.60) 0.061 (1.09).084***(3.06)
Via 0.080** (2.67) 0.128***(3.43) 0.079 (0.79).127***(2.80)

fa§ @ HaNY 0.026 (1.01) -0.026 (0.81) -0.055 (0.84) 0.021 (0.61)
Pha ThR -0.013 (0.50) 0.068* (1.86) 0.098 (1.44) 0.051 (1.30)
Ha Tay 0.111%* (4.79) -0.069** (2.34) 0.176** (2.48).165*** (5.08)
H§Phong  -0.056* (2.01) -0.085*(2.56) 0.014 (0.Dr113**(2.88)
NghBAn  0.071%* (3.07) -0.020 (0.68) 0.141** (2.15) -0.079** (2.38)

Quiig Nam 0.081** (2.77) 0.072* (1.77)0.275**(3.60) 0.011 (0.24)

Khanh Hoa

Lam xng

-0.087** (2.44) -0.107** (2.41) 0.055 (0.80)77***(3.48)
0.051 (1.18) -0.086 (1.64) -0.169 (1.52) -0.006 (0.11)
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Long An -0.073** (2.27) 0.021 (0.48) 0.209** (2.28) -0.041 (0.87)

Doanh nghip
Hinh thic t rmhéan/1
phaply thanh vién 0.026 (0.82) 0.007 (0.15) -0.067 (0.89) 0.018 (0.44)

Doanh nghip
h @ danh/tp
thchptacxd 0.035 (0.78) 0.048 (0.81) -0.075 (0.68) 0.032 (0.56)
cong ty -
TNHH 0.074** (2.65) -0.003 (0.110.212*+*(3.20) 0.021 (0.59)
coéng ty cU
ph« 0.144* (2.07) 0.000 (0.00)-0.328**(2.38) 0.054 (0.64)
Cé6 sfidéng biA gi §
nganh Co Co Co Co
Quan sét 2,413 2,026 780 2,413
Pseudo R-squared 0.05 0.07 0.08 0.04

Ghi cht: M6 hinh probit, Ha ing bién. Sai €chun gY. *, **, ** t mng ing v micy
ngha 10%, 5% va 1%. Nhomks & Doanh nghip hYgia jinh t¥ HCMC, Nganh Chibi A
th & ph-m (ISIC 15).

B &9 3.8 (cY 2) xem xét cac doanh nghiv n s@g sét nhmg & t¥n tha nging
ho¥ ¥ Ng trong vong it n®1 n m trong giai o ¥ ti n m 2007 ¥ An m 2009. Khofg
393 doanh nghp (19.4%) cho bAh Nia t¥n tha nging ho¥ y Ng, con ¥ 1.633 doanh
nghi vn ti A t& ho¥ Y Ng trong giaiyo ¥ nay. T¥n tha nging ho¥ y Ng y G Opho
v 3 ckn bdo da khéng hofig tai chinh toan iy nhmla phmndg thic § Ophd y nee
DNNVV s fid éng r'\ag rai. Nnmig y & p trmd3y6 y Or B cac doanh nghip thoat khdth |
tr mrég, quy moé doanh ngl va Vvilé t¥n tha nging ho¥ y Ng c6 mOt mrg quan nang;
chi A.

Tac y Ng cé yd ban dag la nhan & ® Jang quan tam. So¥cac doanh ngHp t ¥
Thanh phOH xChi Minh, cac doanh nglp t ¥ Phu Thiva Qu&g Nam cé til B ¥n théa
nging ho¥ y Ng cao Ha va tul Ethoat khOth Ttr mrig th@ hlkn (chixac ydh rd y ncg
trong trmréy hg cé& Quig Nam). Cacyd thh vang néng thon khac cait Bt ¥n tha
nging ho¥ y Ng th® hln va y A nay phu hp v cac kAqu§v AsQdoanh nghlp thoat
kh @th Ttr mrdg trong cY 1. CY 3 t¥B &g 3.8 so sanh&khéac bif gi & cac doanh ngl
t ¥n tha nging ho¥ y Ng va cac doanh ngli & hoan toan thoat kKbth itr mrig (t¥n

36 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



§/EC §IOM Mal TR «éng kinh doanh & viOt nam: kOt qu{ ®iOu tra doanh nghiOp nha v —vBa n'm 2009

th 4 nging ho¥ y Ng = 1, thoat = 0). K\qu §cho th® khong c6 $khac bl @ gi @ cac
doanh nghip thoat va ¥n tha nging ho¥ y Ng. 4 thh néng thén co it Edoanh nghip
t ¥n thd nging ho¥ y Ng cao Ha (so vz s Gdoanh nghtp thoat khdth Ttr mrég) so i3
ya ban &ksa(Thanh phOH xChi Minh). Bén éah 0, c6 thCiay la mY ¥ e tinh vAtinh
linh ho¥ c é& cac doanh ngl nay, cac doanh nghii h Ygia $inh co tul & ¥n tha nging
ho¥ y Mg cao Ha (khong phg thoat) so M3 cac doanh nghp thu¢ khu v chinh thic
khac nhedng ty TNHH va cdng ty tph .

CY 4 trong Big 3.8 kAh c&sdi i t¥n tha nging ho¥ y g va sQi i doanh
nghi thoat vao mt o | mrig sOdoanh nghip thoat. ViIE lam nay j& lo¥ b Océac tac
¥ Ng y moexéc yih ré trong cac nhom hinh i sah ai. Tuy nhién, tacy Ng céa yA tO
quy md doanh nghp va ya ban vn t» t¥ Khi phan tich cac tag Mg ap I&c thoat khd
th Ttr mrég ¥ O B cac doanh ngHp hYgia Yinh (vi déc & khég hogg toan ou), y A vo
cung quan tiig 1a phg  emthong tin VAvi  t¥n tha nging ho¥ ¥ Mg vao va thong tin
doanh nghlp ong cia khong cHd @ vao ngun ti y ng ky doanh nghip.

Cu®cung, B&g 3.9 trinh bay cac nguyén nhgmv 3 vi i€ t¥n tha nging ho¥
¥ Ng. Kho®ig 43% doanh nghi cho biAthi & ca |a nguyén nhan chinh,/“chu k &
kinh doanh binh tmriy” (21%) va “qua nhi& c¥h tranh” (6%) la nguyén nhan itthai
va thi ba y ntghira cho Vil t¥n thd nging ho¥ ¥ Mg dai hkn mY n m trong giai o ¥
tin m 2007y An m 2009.

B &g 3.9: Nguyén nhan &n th 4 nging ho¥ y ¥g

SQquan séat Pl tr m

Qué nhi& y Gh éc¥h tranh 23 5.85
S & ph-m ch®l mng th@ 9 2.29
S & ph-mtranén I¥ ht 1 0.25
Kénh phan ptmarketing kém 6 1.53
Cac chi phi & xu®qua cao 6 1.53
Kho kh n trong Vile c6 y ntgy & vao/nguyén Ik thd 19 4.83
Thi A ca/y k yphang 169 43.00
Thi A lao y Ng c6 ch®l mny 2 0.51
Chu ké&kinh doanh binh timrgy 82 20.87
Khac 76 19.34
T Wg 393 100.00

CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN2009 37



§/EC §IOM Mal TR wéng kinh doanh & viOt nam: kOt q uf ®iOu tra doanh nghiOp nha v y véa n'm 2009
4 Quan liéu, Phi chinh thic va Cac chi phi phi chinh thic

Kinh doanh phi chinh tfc, thuAva n¥ tham nhag 1a nhdng y A¥ c kb & trong b®ci
th ® lu nao vAsGphat tri@ cé& khu va trmhan va moi tmrég kinh doanh ¥ cac qu®
gia yang phat tri@. Chi phi tham gia nganh chinhithcao, chi phi tuan t@phap lut |
va cac mic thuAsu®kh % nghifE c6 thCkhi A cac doanh ngl ho¥ y Ng kinh doanh
d mifhinh thic phi chinh thc nhpn gi n chi phi. Bén éh Y0, kh8n ng cé cac doanh
nghi i trong VilE gi n hox tranh cac chi phi nay lién quanA vi i€ bi & xén quan clic
nha nmd Tham nhag c6 thQ g t>n t¥do cac quan cic nha nmdl ¢ d éng cong vié
y @on rat tiA cé tnmhan thong qua céac vi pin do h\t mréy tmmy hoe ¢é nhdng di
gi §khong chun v Aphéap lut. Nhdng v@ y A Ab Ymay quan liéu, fh @g thuAva tham
nhfag c6 nhing tac y g khac nhauy A cac doanh nghig.

4.1 Phichinhthic, T ng tr midg va Thoat kh ®th Ttr mrig

Vi & xé&c yrih tinh phi chinh tic b & than n6 dag 1a mY thach thic. Trong chmrig nay
chdng t6i xem xét hajrih ngha vAtinh chinh thc: (i) cac doanh nghp cé gi® ching
nh4 Y ng ky kinh doanh (BRC) va (ii) cac doanh nghté c8Gi @ ching nht y ng ky
kinh doanh va ma &huAB &g 4.1 trinh bay mo §th @g ké tom & theo haiyrih ngha
trén cé chung t6i cho 8n m 2007 va 20009.

B &g 4.1: Th@g ké tém t3 tinh chinh th ic

2007 2009
Phi chinh
thic 1 668 (28.6) 854 (33.7)
Chinh thic 1 1,666 (71.4) 1,679 (66.3)
Phi chinh
thic 2 952 (40.8) 888 (35.1)
Chinh thic 2 1,382 (59.2) 1,645 (64.9)

Ghi cha: Inh ngha chinh thic 1: Doanh nghi cé gi® ching nht1 y ng ky
kinh doanh. Inh ngha chinh thic 2: Doanh nghib cé c8gi ® ching nhh
¥ ng ky kinh doanh va ma@huA
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Theo yiih ngha 1 (chicé gi® ching nhar yng ky kinh doanh), 34% Gdoanh
nghip trong mu la cac doanh ngt phi chinh thc. T®c §cac doanh ngtip nay Vv é
¥ ng ky la cac doanh ngli hYgia {inh. Con £nay la 35% i sfid éng yrih ngha thi
hai vAtinh chinh thc khi ma doanh nghp ph&co c8ma sGthuAy G/ negedng nhn 1a
doanh nghkp chinh thic. Trong nm 2007 tul Ecac doanh nghp trong khu \@& phi chinh
thic tmrg ing la 29% va 41%.

B &g 4.2 trinh bay 8bi A y Ng tinh chinh thic khi sfidég ma trh chuy@ dth
truy A th@g. « tién, nAl xét theoyrih ngha 1, 10.7% €doanh nghié phi chinh thic
an m 2007 ¥a co6 gi® ching nhaa ¥y ng ky kinh doanh vao m 2009. Tuy nhién, ching
t6i cfag nha th@ r g 13.1% Hdoanh nghlp hYgia yinh chinh thic trong nm 2007
khong co gi® phép ¥ ng ky kinh doanh trong m 2009. Cac con@Gnay co thGcho th®
vi & hi @ sai vAcac nhan €c@ thanh gi® ching nhaa yng ky kinh doanh chinh tic.
Do {6 ching t6i chuyd sangyrih ngha 2. Ching t6i ti§ r pag chid min Y ph« tms O
doanh nghig phi chinh tHc trong nm 2007 c6 &gi @ ching nhaa y ng ky kinh doanh
va ma thuAvao nm 2009. Bén &h 1, sGdoanh nghi chuy@ ti nhém chinh thic
sang phi chinh tfc gign yAmic hg ly hkn (3.8%).

B &g 4.2: Cac ma trin chuy @ d th Tinh chinh thic: Hai yith ngha
Gi ®@ ching nh&a y ng ky kinh doanh (BRC)
Phi chinh thic 09 Chinh tHc 09 Tg s®h« tr m

Phi chinh thic 07 524 63 587  (30.0)
(89.3) (10.7)  (100.0)

Chinh thic 07 180 1189 1369  (70.0)
(13.1) (86.9)  (100.0)

T big sO 704 1252 1956  (100.0)

Pha tr m (36.0) (64.0)  (100.0)

Gi @ ching nha y ng ky kinh doanh va Ma&huA
Phi chinh tHc 09 Chinh ttic 09 Tlg s@®ha tr m

Phi chinh thic 07 680 144 824  (42.1)
(115.8) (24.5)  (140.4)
Chinh thic 07 52 1080 1132 (57.9)
(3.8) (78.9) (82.7)
T g sO 732 1224 1956  (100.0)
Pha tr m (37.4) (62.6) (100.0)

Ghi ch: Tul Eph« tr m trong ngoe V k.
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Bay giachung tdi shxem xét mdquan hEgi @ tinh chinh thic vR t ng trmrég va
thoat kh®th Ttr mrég cé doanh nghip > B &g 4.3 trinh bay cac Kqusv 3 hai o | mrig
c & chang t6i VAtinh chinh thic 1a cac bik gi § thich. <« tién, sidég yr$h ngha 2
chdng t6i c6y ncgmY mditinh chisOd mrg | B, c6 ngha 1a trathanh doanh ngh
chinh thic y kém vi3 cac tul B ng trmrégy vi € |am cao Ha. L y Rand va Torm (2010)
{8 phat hif ra rpng (sfid éng phmrg phap kA h @ sdkhac biEkép trén cung 6li E) cac
tac V¥ Mg cé yng ky thut chid v | ¢ nhus cé& doanh nghp, Y« tmti A cH tin
d éng va caciyi A ki B cé ngmidao y Ng. Tuy nhién, trong §hai mé hinh probit Vi
thoat kh®th Ttr mrdg cé& doanh nghip, ching t6i khong ti® ¥ ncem® quan hEco y
ngha vAm % th @g ké gi@ tinh phi chinh tlic va vile thoat kh®th Ttr mrig. Tham chi khi
h¥ chAmu chitrong sCcac doanh nghp hYgia jinh c6 it hkn 10 lao § Ng (khdng béo
céo & {ay), chang t6i khong t® y ncgn ®quan hBhus chidi gi@ viE yng ky chinh
th ic va kh&n ng s@g sot & doanh nghip.

B &9 4.3: S6bi A { ¥g cé doanh nghilp va Tinh chinh thic
Doanh nghip thoat khOth T

T ng trmrég doanh nghip tr mréy
1 2 3 4
Innnghal Inhngha2 Inhnghal Inhngha?2
Quy md doanh ngHpNhO  -0.173**  -0.195%*  -0.029 -0.026
(4.09) (4.66) (1.61) (1.36)
Via -0.245***  -0.273*** -0.038 -0.033
(4.77) (5.24) (1.24) (1.05)
Chinh
thic =
ng Ky 1 0.078 0.128* 0.015 -0.004
(1.33) (1.82) (0.69) (0.17)
C6 sfid ég biA gi §yd ban Co Cé Co Co
C6 siid éng biA gi Snganh Cé Cé Co Cé
Quan sat 1,956 1,956 2,334 2,334
Pseudo R-squared 0.03 0.03 0.04 0.04

Ghi chu: Binh pmmrg nhénh®théng thmrég va mé hinh probit, Hi ing bién. Sai ©
chun gy. * **, **t mig ing vl mic y ngha 10%, 5% va 1%. Nhomkesa
Doanh nghip siéu nha ¥ HCMC, Nganh Chibi A th& ph-m (ISIC 15).

®> Phan tich chi thhkn sfid éng sQi B n m 2007 va 2009 ¥kéac y g cé tinh phi chinh tiic (va sdthay ¥ Lt i
phi chinh thic thanh chinh tiic) cé trong nghién tw c& Rand and Torm (2010).
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4.2  Ganh n»ng quan liéu va Hanh chinh

Céac doanh ngHp trong mu ph& anh mic y Yao vAganh nmng quan liéu trong
ho¥ y Ng kinh doanh & minh. Ti quan y @ cé cac doanh ngl, Iy do gi§thich cho
i A nay 1a thils hi @ bi Ac éth G/ Acac lut va cac quyyrh cé chinh phé Nh thic cé
cac doanh nghp y Ov B ki A thic cé hNv Acac lut va quy yrih céth Qa kha nghéo nan
va cac chédoanh nghlp tin rng thong tin va hd bi Acé& hNv Acac lut khéng ¥ nte §
thi & ti n m 2007. Hin nfa sOdoanh nghlp v n cé kiA thic h¥ chAhos khong c6
ki A thic vAcac lut quan triig ¥ Ov B ho¥ y Ng kinh doanh. Niing kA qu§nay ca
¥ negghi nhiRkhi th® lus v Aganh nng quan liéu va n@ m¥h vAvi E c« ph§thong
béo y Acac doanh ngl v Acac lut m B va lu + hi B hanh.

Trong sCcac v@ y Auan liéu ma doanh ngli g ph§co v@ y A Ath & gian va
sdch4m trEtrong VilE c6 ¥ meogi @ phép kinh doanh vd ng ky kinh doanh. Khi $
trung phan tich ganhmg quan liéu, ¥ § A& ca« Iy rpg Vi E Nam y ncex A h¥ag
ngang V3 cadc nmd3cdng nghip, theo i A tra Ho¥ y Ng kinh doanh (2009). ¢ co
¥ mcQi @ phép dag la mY trang¥! M y Ov B s6t ng trmrdy cé doanh nghip. B &g
4.4 amic ¥ Yhao ¥ khng yrih y & nay vi3 t ul Eph« tr m cac doanh ngtié co y nte
gi @ ching nha1 y ng ky kinh doanh trongong 15 ngay sau khiy hxsk M di th@
hkn so vz sQi E ¥ nmcghdo cdo trongi A tra DNNVV trmddv B 70% sGdoanh nghp
nh# Y ntegi@ ching nha yng ky kinh doanh trong vong 15 ngayyltEph« tr m
doanh nghlp nhs ¥ neegi @ ching nha yng ky kinh doanh trong vong 15 nga¥ t
cu¥ ¥ A tra nay dag r®cao (65.2%). Con Gnay tmrg ing v cac kAqugma CIEM
(2009), VNCI (2009) céy ncora kA qubao cao trong H¥ § Ng i A tra (2009). L y
r ;mg cac kA qugnay khac nhau gh cac ya phmrg. SO i cho th® doanh nghlp t¥
Lam xng g cac khd khn quan liéu Ih hkn so vi3 cac doanh nghp & yd ban khac vi
d énhnt ¥ Qu §ig Nam. Bén &h 0, tul Ecac doanh nghp h Ygia yinh va doanh ngHp
siéu nhGcéd y ntqi @ ching nha y ng ky kinh doanh trong 15 ngay cadrhso vi3 cac
doanh nghip khong phg h Ygia inh.

B &g 4.4: Th4 gian sfid éng vao Céac thét & hanh chinh (% dmid5 ngay)

Pha

tr m Th® Cao
Gi @ ching nh&a ¥y ng ky kinh doanh (BRC) 65.2 Lamxng Qu&g Nam
Siéu nhO 67.7 Ha NY Ngh EAn
Nh O 62.1 Tp HxChi Minh Long An
Via 63.9
Doanh ngh#p h Ygia jinh 67.9
Doanh ngh#p phi hYgia yinh 62.6
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Trong nhdng n m qua & c6 nhing nUl & § Ghi Al p quyA sdhd tai s§ chinh
th ic trong hEth @g phéap ly VilE Nam. & c6 cac quyk sdhd y©ai msx di phg m ®
th & gian y Q0 trdnén hoan toary ncghd hii. Tuy nhién, € mg doanh nghi c6
¥ nc@i @ ching nha quyA sfid ég y €(LURC) ngay cang hg. VAY @ nay, B&ig 4.5
trinh bay il Eph« tr m sGdoanh nghie c6 LURC trong & m 2007 va 2009.

B &g 4.5: Gi@ ching nh+ quy A siid éng y €(%)

2007 2009
T g sO 58.5 63.2
HaNY 36.8 43.3
Pha ThN 79.6 68.3
Ha Tay 55.8 67.6
H 8 Phong 46.8 53.2
Ngh EAn 63.9  64.2
Qu &g Nam 70.5 68.2
Khanh Hoa 32.1 60.3
Lam xng 75.0 75.0
Tp HxChi Minh  55.6 60.1
Long An 80.9  90.9

Ghi chu: Dé trén panel canjmg

S A mmg doanh nghp c6 LURC tng nhyirong giai Yo ¥ 2 nm, ti 58.5% trong
n m 2007 1én 63.2% trong m 2009. »c bi [ cac doanh nghp t¥ Khanh Hoa co6 @il E
nay t ng m¥h nh@ Tim hi@ chi tiAhk vAsQdi i cho th® 213 doanh nghp bao céao
r ;g hRkhéng con g phép, trong khiid 308 doanh nghp khéng c6 LURC trong m
2007 & c6 gi® phép khiy megyi A tra vao nm 20009.

4.3  Thu Ava Céc chi phi phi chinh thic

Theo {i A tra “Ho¥ y Ng kinh doanh” @& Ngan hang tAgi B (Ho ¥ ¥ Ng kinh
doanh, 2009), anh gia Méi tmriy  « tm(ICA, 2009) va CHsOC ¥h tranh ¢ thh
(VNCI, 2009), sdthusr | ¢ trong ho¥ Yy Ng kinh doanh ¥ Vi E Nam & y ntee § thi B

42 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



§/EC §IOM Mal TR «éng kinh doanh & viOt nam: kOt qu{ ®iOu tra doanh nghiOp nha v —vBa n'm 2009

{ang k@rong nhdag n m qua. Tuy nhién, \n con nhing v@ y Aéng quan tam lién quan
¥ A cac chi phi phi chinh tlc ma doanh nghp ph§ ¥ Om % ¢ Fag nhnganh rwng hanh
chinh vAvi E np thuAM & cu®cling nayy mra bic tranh toan @&h vAganh nng thuA
va céc chi phi phi chinh e y Qv B cac doanh ngHp chAi A.

B &g 4.6 xem xét 6thay y trong Vil nYp thuAti n m 2007 y An m 2009. MY
trong sCcac kAlu 4 trong bao céo indiay (2007) la ganh mg thuAxét vAm s kinh tA
la kha th@ va v@ y Ay bra 1a tinh hinh t@ thuAkha nghiém tidg cé cac doanh ngli
t nhan. Pha tr m yong thuAla 6.7% o& tWg gia trigia t ng n m 2007 va 15% €doanh
nghi B khéng Yong thuA Céac sQi i nay khongy ncg § thi i trong nm 2009 va hif t ¥
tmrg ing la 5.5% va 16.8%. ki hA cac doanh nghp khéng yong thuAla cac doanh
nghi e phi chinh thc.

B &g 4.6: Phi va ThuA

T Wg phi VaPh«l tr m

thuA doanh

(phatrm nghilp
t g gia trf  khong
giatng) $6ng thuA

2007 2009 2007 2009

T g sO 6.7 55 15.3 16.8
C ksdDoanh nghip h Ygia {inh 46 3.4 212 250
Doanh nghip t mhan/1 thanh vién 10.7 10.2 1.6 0.0
Doanh nghip h danh/tp th¢h  tac x4 10.3 6.6 3.5 2.9
Cong ty TNHH 12.2 106 0.7 0.4
Cong ty cbha 13.1 80 0.0 0.0

Hinh 4.1 trinh bay chi # v Atinh hinh §ong thuAc & doanh nghp trong nm 2009.
Doanh thu, VAT va thi\doanh nghip la cac thanh ptm chinh o& hoéa y k thuA Tuy
nhién, khofig 10% thuAc & doanh nghip npm trong mé “thu Akhac”. Nhdng lo¥ thu A
nay Yong vi ly do gi vaydong cho ai khdngy megh Chi B rd trong cac tai khé cé doanh
nghi ip.
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Hinh 4.1: Chi ti Athu APh« tr m trong t g sGhu A
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Tinh phi chinh tHc, quan liéu va thdc6 m®quan hich s ch Av B hanh ¥ ig (6t tay
va tham nHag 1a cac nhan@hinh trong méi tmrig kinh doanh é& mY qu@ gia. Do ¥
& YAy chung t6i cha tiig vao cac kh@ chi phi chinh thic ma theo quarni @ cé doanh
nghi B thi nhang kho® chi nay y ntgxem 1a mY ¢ @ thanh thmrég xuyén trong cac chi
phi ho¥ y Ng. Cac khdh chi phi chinh thic c6 thCy megy mra y G U ¥ d Eh vénao
ma quan ctic nha nmd3cung . Vi v chilng tdi xacyrih v@ y Aay bung cac cau I©
sau: (i) c6 bao nhiéu doanh ndhicé cac khd chi phi chinh thic, (i) trén thé t Acac
kho & chi nay la bao nhiéu, (iii)¥sao ¥ co cac khdh chi nay, va (iv) cac kh@ chi nay
thay ¥ Lhh th Ando theo thi gian?

B &g 4.7 va Hinh 4.2 tominhdg kAqugy Qv B cac v@ y Aéu ra. Biig 4.7 cho
th @ 26% sGdoanh nghp c6 cac khd chi phi chinh thic trong nm 2007 va con énay
t ng Ién 34% trong M 2009. Tuy nhién, cac ki® chi h®I Ybinh quan ¥r ®nhQdao
¥ g gida 0.4% y A 0.7% thg doanh thu. Gag c6 thGh & r ing cac doanh nglip chinh
th ic cksachi cac khag h®1 Y i A nay phi hlp v nghién ciu chi tiAhkn cé Rand
va Tarp (2010) cho t® r pg gi§thi A“h ®I Yy Che gi@” khéng y ntgkh ng yrih bpg
vi € sfid éng sQi & cé Vi ENam.
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B &g 4.7: Bao nhiéu doanh nghip chi h ®l Yva h Rchi bao nhiéu?

2007 2009
Céc doanh ngHp chi h®I Y 26.0 34.2
Chinh thic 38.9 45.4
Phi chinh thic 7.5 13.7

Doanh nghip cé anh/cHchi bao nhiéu trong m

2004 0.68  0.40
(theo phe tr m t g doanh thu)

Hinh 4.2 cho ti§ 21% sGdoanh nghip c6 cac khd chi phi chinh thc y G Qphé
v 3 cac ckquan thuftrong nm 2007. Con €nay tng I1én 27% trong m 2009. Khofig
20% doanh nghp chi phi chinh tlic ¥ @6 y nteeac deh vécong trong khi 10%y enra
cac kho® chi nay nhum cé y mecii A ki | thus | ¢ trong Yy ©tha ¥ @6 hg y Rg cé
Chinh phé

Hinh 4.2: Chi phi phi chinh thic (chi ngoai) y megdung vao mee yich gi?
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Chung ta th® c6 sdgi §n m¥h sGdoanh nghlp trong nhém “céc ly do khac” (theo
pha tr m twg sOdoanh nghip c6 cac khd@ chi phi chinh thic) & chi mY cach phi
chinh thic. Li { A nay co pth anh nng viE sfid éng cac khdd chi phi chinh thic
thong qua “HEth @g phi chinh thc” ngay cangy megeh® nha hay khong 1a ®kho y C
xac yih ch ch v nhdg sGi & hifa co.

Cu®cung, quay VAcau h®nh dhg doanh nghip chAbi A nao chi 16t tay, Bhg 4.8
trinh bay cac K\qu §céd y ntgi vi E md3 mrgg md hinh probit fh hg sfid ég cac yA
t Gruy A th@g & ¥ mecand t8tr md3jay va cghai biA chid n cho Vil ¥ ng ky (cac cf 1
va 2 = Iinh ngha 1 va céac & 3va 4 = Inh ngha 2). Cac & 1 va 3 gid éng toan bvb Y
s Qi i trong khi cac & 2 va 4 chibdo cdo cac Aquti panel can img.

B &g 4.8: Cac yAi t Gquy A yihh vi E chi ngoai: Cac nghi v@ théng th mrég

inhnghal- Inhnghal- Inhngha2- Inhngha2-Can
T®c8§ Can bpng T®c§ b ;g
Th @g Th @g ké Th @g

L o o . Th®g két
Chis® két Chis® t  Chis® két Chisd  9%¢

Quy md NhO 0.212%%*(12.01)0.196*** (10.11) 0.199***(11.10)0.186*** (9.45)
Via 0.284** (8.99) 0.246** (7.04) 0.263*** (8.32) 0.227** (6.50)

ng ky (C6 Yy ng ky

=1) 0.235***(13.23)0.242*** (12.75) 0.242***(12.95)0.245*** (12.16)
Bi A gigyd i @ Cé Co Co Co

Bi A gi8nganh Cé Co Co Co
Quan sat 4,867 3,980 4,867 3,980
Pseudo R-squared 0.19 0.19 0.19 0.19

Ghi cht: M6 hinh probit i hg. Sai SOchun g¥p. *, **, ** t mrg ing v mic y ngha
10%, 5% va 1%. Nhom ks& Doanh nghip siéu nh&t ¥ HCMC, Nganh Chibi A th& ph-m
(ISIC 15).

« tién, cac doanh nglp | B c6 xac schi ngoai cao kn kho%ig 20% so \B
cac doanh nghp siéu nhOThi hai, doanh ngh c6 ¥ ng ky c6 mdt mrig quan thun
chiA va cht chAv B vi i€ y ml6t tay. Cac doanh nghii cé ¥ ng ky c6 xac s®chi ngoai
cao hkn 24% so 3 cac doanh ngHp phi chinh thc. Cu®cung, cac doanh nglp t ¥ Ha
N Y c6 tul Echi ngoai cao bn so vi3 cac doanh nghp cung y e tinh t¥ Thanh phOH x
Chi Minh (khéngy mvao b&g).
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5 Viklam

Chmrg nay bao tram cagi A ki vAthTtr mrg lao y Ng khac nhau lién quary A
DNNVV nh nthanh pha cé | & | mrg lao ¥ Mg, phmrg phap thué lag/ g, mic | mrg

va cac YA tOxac yrih mic | mrg, congioan, gido de va jao t¥, | g ich x& hY va cac
v @ y A& AHIV/AIDS. Phan tich #chéy A da trén théng tin thuy ncgrong pha v Avi i

lam cé& i A tra DNNVV trong khi nitng phét hié chinh ti i A& tra riéng VAlao ¥ Ng

y ncgha hil viR mu phégom 564 doanh nghp cfg y neg g hgp ¥ Gy mra théng
tin b Usung vAcac ¥ o tinh cé lao ¥ Ng trong cac DNNV\2

5.1 Ckc@,tuy@dégvaiiAchhhld!Immrglao ¥ ¥g

B &g 5.1 cho ti§ trong nm 2009, twitr Mg lao y Ng thmrég xuyén toan th giant ng
cung vi3 quy mé cé& doanh nghip c6 ngha la khi cac doanh nghe t ng trmrég, hNco
th @ho c«) thué nhili lao ¥ Ng lau dai Ha.

B &g 5.1: Thanh pha cé | & | mmrg lao Mg (%)
T g sO Siéu nhO NhO Via Thanhti  NOng thon
2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009

Thmray

Xuyén 94.1 90.2 94.3 91.0 93.6 87.8 93.7 914 947 90.2 93.7 90.2
-toan the

gian 90.5 86.6 89.3 86.1 93.1 87.1 929 90.8 93.6 88.3 885 854
Khong

th mrigy

Xuyén 59 98 56 90 64 122 63 86 53 98 63 938
Phéno 36.8 37.2 345 35.1 40.3 41.7 472 429 371 364 36.7 37.7
Khéng y nce

tr 8l mrig 38.4 37.6 544 525 72 54 30 20 225 205 49.2 491
T Wg sO

doanh 2,02

nghip 2,026 6 1,3571,397 541 509 128 120 819 819 1,207 1,207
Ghi cht: Tul BEpha tr mso vi3 t Wg |& | mng lao y Ng. Panel cang jmg

i A tha vila, tatr Mg trung binh @& lao y Ng thmrig xuyén (§toan tha gian va
ban tha gian, va cHminh toan th gian) gign kho&g 4 §f @ pha tr m ti n m 2007

®564 doanh ngHp § negyi A tra trong module lady g 1 § ¥di i cé& toan bYm U (2.543) vAquy mo, yd ban,
nganh va hinh tfc phap ly. Module lady Ng Y ncghé hil v 1.397 ngmléao y Wg chif kho&g 10% tiig
sQao y Ng thmrig xuyén toan tl gian cé t®c §cac doanh nghp trong mu.
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YA n m 2009 trong khi itr Mg lao y g khéng thmrig xuyén tng Amic tmrg ing.
Tha& tr¥ag nay x§ ra dcac nhom khac nhau véthay y Uy e biE x § ra dcac doanh
nghi B quy md nhQ(va &thanh th). T ¥ cac doanh nghp nay I& | mng lao y Ng khéng
th mrég xuyén tng g® 0i. Ph¥n vi chuy@ dth trong thanh p | & | mng lao ¥ Ng
khéng thmréy xuyén l1a kA qu §c & khég ho®ig kinh tAtoan cal (vi dédo s6khé khn
tai chinh trong cac doanh ndp) va ay la y Aai Jang ¥ ncgqighién du sau Ha. Phén 6
{ang c6 witr g ngay cang hg trong I&c | mrg lao y Ng va tutr Mg nay tng clng V3
quy md doanh nghp. Qv Blao y Ng khéngy negr 8 mrig, titr Kg gi $n nhitheo tha
gian va gign jang kGheo quy md doanh ngli — chif kho&ig hin mY nfa l&@ | mng
lao y Mg trong céac doanh ngfii nhOva chichifn mY tutr kg nhOtrong cac doanh
nghi i via. Cac doanh nglfp anéng thén co bitr g lao y g khong y negr 8l mrg cao
hkn tmrg y Ova clag khong co6 gi n& nhién khi c6 nhiy doanh nghip siéu nhth kn t ¥
cac ya ban nong thon.

V Acéc lo¥lao ¥ g khac nhau, B qu§trong B&ig 5.2 cho ti§ lao § Ng s& xu®
chif pha | | & | mng lao ¥ Ng (kho®ig hai pha ba). Tutr g nay tng Ién cing \B
quy mo doanh nghp va cao Hn mY chat dcac yd ban thanh thNgma | ¥ t utr g
ngmiadgu & ly gi 8n yang kCclng vi3 quy mé doanh ngHp ti 35% trong cac doanh
nghi siéu nhOY A dmilB% trong cac doanh nghii via. No6i chung, cac doanh ndfi
| % hkn co |& Immg lao § Ng da dag vAlo ¥ hinh hkn. Cac doanh ngtip via co tl
tr Mg lao Y Ng chuyén mon cao i (cao hia tutr g qu$ ly) va cac doanh nglp &
thanh thindi chung cé titr Mg cé t®c §cac lo¥ lao Y Ng cao Hn cac doanh nghp &
noéng thon, tii t utr g ngmidu & ly thi cac doanh ngl andng thén (siéu nd cé tu
tr Mg cao Hn. Tinh binh quan,itn m 2007 y An m 2009, titr kg ngmiau & Iy va lao
¥ Mg chuyén mon é& céac doanh ngl t ng, V¥ © bi Ela tutr Mg lao ¥ Ng chuyén mora
cac doanh nghp quy md nrdva via. Ngma;| ¥ t Otr Mg lao ¥ Ng s& xu®gi §n nh14a
t ©c §cac nhdém doanh ngkg.
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B &g 5.2: Thanh pha lao y ¥g theo nghAnghi
TwgsO Siéunhd NhO Via Thanh ti  N6ng thén

2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009
Qualy 259 275 341 353 105 108 5.0 56 193 20.6 304 32.1
Chuyén
mon 27 29 01 01 58 65 69 80 48 49 13 15
V nphong 14 14 05 05 31 33 35 44 27 27 50 5.0
Kinh
doanh 27 02 02 01 35 36 29 35 34 33 22 11
Dthvé 06 07 03 04 01 12 17 23 80 11 50 5.0
Sexu® 66.2 652 61.3 61.1 753 742 79.2 753 68.6 66.9 64.5 64.0
T g sO
doanh
nghip 2,026 2,020 1,357 1,397 541 507 128 116 819 816 1,207 1,204
Ghi cht: Tul Eph« tr m so vi3 t Wg | & | mrg lao § Ng. Panel can mg.

M di ngmidao y Ng nhin chung cé xu imrigy giénguyén nghnghi cé& minh
khi h Kthay y vi € 1am, cac phat He ti i A tra ngmidao V Mg cho th® chuy@ dth
nghAnghi® v'n x§ ra va nhing biA y g nghAnghi nay y nedrinh bay trong Bhg
5.3". » biEca lmy rmg trong Onhdng lao ¥ Ng hil giovitri qud ly, hkn 25%
tr md3yo la lao y Wg s& xu®(va ¥ A tha vila tul Enay cao Ha tul Engmidu & Iy tr mdd
iy cfag 1a qud ly). Do 6, dmrég nhmcd mic ¥ Minh ho¥ nao 6 v Acac chic n ng
nghAnghi va viE tr d&thanh ngmidu & ly c6 thCkhong nh®thi Ac « ph§cé mic trinh
¥ Yt éth Chao 16 — v@ y Aay sAy ncgh® lus sau Ha trong pha 5.3. Laoy Ng s§
xu®va lao y Ng chuyén mon la néing nghAcé xu hmiy gié nguyén nghnghile cao
nh®khi hRthay y Lvi & lam.

"V Acéac chic n ng nghfnghip khac nhau, mu phéngmidao y g khong ¥ di B cho mu doanh nghi. »c
bi & tinh y ¥di i cé&@ nhém ngnidju & ly th@ trong khi tinhy idi i cé& nhém ngnidao y Ng chuyén mén,
v n phong, kinh doanh valth vécao va tinhy Mdi B cé& nhém laoy Ng s& xu®r ©t @
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B §ig 5.3: Ma tr -n chuy @ d th vi [ lam
Chic n ng cé cong Vile hila t¥

Cong Vile Chuyén V n Kinh DEth
trmd@3ay [Qu&ly mén  phong doanh vé S&xu® TlgsO
Qua ly 35 4 2 2 1 4 48
(22.2) (35 (200 (23) (19 (05  (3.4)
Chuyén 13 49 2 2 0 2 68
mon
8.2) (426) (2.0) (23) (0.0) (0.2) (4.9
V nphong| 11 16 37 10 1 3 78
(7.0)  (13.9) (36.6) (11.6) (1.9) (0.3)  (5.6)
Kinh doanh 9 3.0 7 29 2 6 56
(57) (26) (6.9) (337) (38) (0.7) (4.0
Dthvé 10 2.0 6 3 15 17 53
6.3) (L7) (59) (35) (283) (1.9)  (3.8)
SHXuU® 40 5.0 6 15 16 590 672
(25.3)  (4.4) (5.9 (17.4) (30.2) (66.7) (48.1)
Khéng lam 40 36 41 25 18 262 422
vi e

(25.3)  (31.3) (40.6) (29.1) (34.0) (29.6) (30.2)
T g sO 158 115 101 86 53 884 1,397
Phatrm | (11.3) (8.2) (7.2)  (6.2) (3.8) (63.3)  (100)
Ghi cha: Tul Eph« tr m trong ngoe y k

V Am* mic y ¥ an ng &p ing yéu o cé& doanh nghip nhith Anado, B&ig 5.4
cho th® kho kh n trong Vi tuy@ dég ngmidao y Mg v cac kiin ng phu hp t ng
{ang k@ung v quy mé doanh nghp va khé khn nay nhidi hkn dcac doanh nghp t ¥
khu vé thanh tH i A nay pho lp v th & tAa cac doanh ngli | h hkn va dkhu v
thanh thinodi chung $id ég nhiki lao ¥ g chuyén mén kn (B §ig 5.2). Tuy nhién, tinh
tr ¥ag VA c§ thi B kQti n m 2007 khi binh quan 19%Gloanh nghlp (52% y Ov R cac
doanh nghip via) co kho khn trong vilE tuy@ déng lao y Ng co kiin ng pht hg. Do
{0, nhin chung, dhrdg nhmmic ¥ % (n ng cé& nhdng lao y Wg hilB coO @t ng k@in m
2007 va i A nay tmrg thich Vi3 phat hild atrén, y o bi i cac doanh nghip nhOva via
c6 tutr Mg lao ¥ Ng chuy&n mény ntguy @ déng t ng 1én. Nhidi ckquan gif thi i vi
lam va ho¥ y Ng t ng cmrég hEth @g théng tin tHtr mrég lao ¥ Mg c6 thQuitp V& b®
sdphu hg hkn gi@ kin ng cé ngmidao y Ng va cac clic n ng cé cong Vilé.

V Ams tuy @ déng, B&g 5.4 cho ti® phmrg phap tuy@ dég phUbi A nh®la
lién hEphi chinh thic (do b¥ bé/ngmi&han gi thi & ho 2 lién hEca nhan) vay A nay
{ing v cac nhom doanh ngkp quy mé khac nhauy o bi Ev i cac doanh nghp nhO
v B kho &g 73% Lao y g y ntguy @ dég qua phmrg phap phi chinh tfc.
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B &g 5.4: Cac kho kh n trong tuy @ d éng va Phmikg phap tuy @ d éng (%)

Nong
Kho kh n trong tuy@ déng Twg sOSiéu nhO NhO  Via ThanhtH thon
Cé 16.8 10.3 27.2 41.0 21.2 13.5
Khéng c« tuy @ déng 34.8 46.5 12.0 6.6 23.1 43.8
Phmrg phap tuyd déng
Qu &g céo trén bao 5.7 2.0 8.9 30.7 8.2 3.8
Trao y Uao Y Ng 1.7 1.5 2.5 0.6 1.7 1.7
B ¥ be/ngmidhan hoe ngmikhac
gi B thi K ) 37.7 315 53.3 38.6 44.7 32.3
Chinh quyA yd phmrg gil3
thi B/phan bU 1.4 0.8 2.4 3.6 1.7 1.2
Lién hEcéa nhan ) 24.4 27.9 20.1 5.4 25.5 23.5
Thoéng qua céac trung tambth vé
vi [ lam 3.7 1.0 8.0 13.3 7.8 0.5
Khac 2.6 1.8 3.7 6.6 1.7 3.4
T g sGdoanh nghlp 2543 1,704 673 166 1,109 1,434

Ghi cha: Tul Epha tr m. MY pha ba sOdoanh nghip siéu nhOva &ndng thon t&l 4
“khdng ap ding” trong cau v Acac phmrg phép tuy@ déng.

So sanh W n m 2007 (khdngy ntghdo cao), @il Ebinh quan tuyd dévg thong qua
cac phmrg phéap phi chinh tfc & gign nhi:2y e bi E y Ov B cac doanh ngHp siéu nhO
ti kho§1ig 64% xuddg con dmiB0%. Ngma;| ¥ y Ov B cac doanh ngHp nhvi i tuy @
d éng théng qua cac quan hEphi chinh thic t ng trong giai o ¥ nay (me du c6 $
thay y Ugi & hai nhom lién Ephi chinh thic). Nnmig y & trong ghi chay O 3 B §ig
5.4, c6 mY | mng | M cac doanh ngl siéu nhOAnodng thon t&l & “khdng ap ding”.

i A nay co theé lién quany Atha tAa pha | lao ¥ Ng trong cac doanh ngliii nay
la cac thanh vién trong Ygia yinh (va doyo khéng y neguy @ déng chinh thic).

Céac phmrg phéap tuy@ dég phi chinh ttic phUbi A hkn &céac doanh ngHp néng
thdn so M3 t ¥ cac doanh ngHp thanh tH G v B cac doanh ngHp thanh tHt @ su®si
d ég cac phmrg phap nay tf® hikn so v n m 2007 (gid nguyén y Ov B cac doanh
nghip ndng thon). VI sfid ég cac lién Hephi chinh thic y @6 y ntwii € 1am Y& y nee
trinh bay trong nghién it cé Larsen, Rand va Tor(8009). Cac tac dgd @ trén §i A tra
DNNVV {& phat hia ra rpng vile y ncguy @ déng thong qua cac lienBca nhany kém
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v B vi E c6 y ncgnic | mig cao Ha § O B ca nhan (khi trinhy Y i v@, kinh nghifn
va cac nhan @khac cé &h hmrig ¥ Al mrg ¥ ncgi 6nguyén). Bén &h 16, vAm s cac
y ® tinh cé& doanh nghip, nghién du nha th@ r ;ng | mrig cé& c& nhan ng Yang kG 3
quy mo cé@ doanh nghip cé tinh y A y o i @ v Ahinh thic phap ly, yd ban va nganh
c & doanh nghip.

B &g 5.5 trinh bay €li & v Adoanh thu & ngmidao ¥ Ng cé& nm 2006 (i A tra
2007), 2008 va sau thanga n m 2009 (trmd3yi A tra 2009). Trong M 2006, tinh binh
quan, titr Mg lao § Ng V meguy @ déng | hkn tOtr g lao ¥ Mg théi Vilg va o bi E &
cac doanh nghp nhQvia va doanh nghp thanh tH Ngma|¥ trong nm 2008, tl
tr Mg lao y Ng m®vi € | ¥I th hkn tOtr Mg ¥ ncguy @ déng (tinh binh quanfit ®©c Scac
nhom quy md vaya ban aa doanh nghi, y o bi E y Ov B doanh nghip nhOva &thanh
thTtutr Mg lao § Ng m®vi € cao ha tutr Mg lao § Mg ¥ ncctuy @ déng ti 2-3 §f @n
pha tr m. Sdkhac bif trong phmrg phap doanh thu ga hai nm i A tra c6 thCy ncg
hi @ 1a kAqu8cé vile cac doanh ngti § A chhh I & | mng lao ¥ Ng cé&a minhy G O
pho vi3 kh ég ho®ig tai chinh. Trén tic tA §i A tra nm 2009 c6 mt sCGcau hOc éth C
va yi A chhh cho th® r png c6 22%, 11% va 2% cac doanh nighguy mo via, nhOva
siéu nhG mrg ing (sQi i khong ¥ ntgrinh bay) & tha hi i tai ckc @ nhym tranh vilé
sa th§lao y Ng trong nm 2008.

B §95.5:S6 b yhhcé | | mrg lao ¥ Mg
(T utr g so vdt g | & | mmg lao  Wg)

TWwg Siéu Thanh Néng
sO nhO NhO Via thl thén

Lao ¥ Mg y ntcguy @ m R trong nfa

Y& nm 2009 0.047 0.031 0.078 0.082 0.062 0.036
Lao y Ng ra doanh nghip trong nfa

Yy &n m 2008 0.044 0.025 0.080 0.093 0.066 0.030
T th s@doanh nghip 2,026 1,357 541 128 819 1,207

Ghi cht: Tutr g so vi3 t big | & | mrg lao ¥ Mg. Cac nhém qund doanh nghip d @ trén
s@i & 2007. Panel canjing.

52 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



§/EC §IOM Mal TR «éng kinh doanh & viOt nam: kOt qu{ ®iOu tra doanh nghiOp nha v —vBa n'm 2009

Tuy nhién n6i chung@ & y Ov B nia ¥ & n m 2009 dnréig nhm ¥ quan Ho v sO
li Bt vilE lam IB hkn sQi & ¢ gi 8 vi E 1am (binh quan), ne du § A nay chidi B ra &
cac doanh ngHp siéu nhOTrong cac DNNVV titr g lao  Ng b@m ®vi E ti A t& vmtg U
tr Mg lao y Mg y meguy @ dérg mse di khosg cach cho &hai nhomy dhnhCh kn trong nm
2008. VAph¥n vi m ®quan hEgi & xu hmrdy nay viz cu ¢ khég ho®ig dmrg nhnt ® y rg
nh®v B cac phat hi trong Chmrg 1 rung pha | B cac doanh ngh tin rpng cac tacy Ng
tiéu c@ cé cu¥ khég hodg chila t¥n thd.  »c tinh chuy@ dth cé& cu¥ khég hosg
d mrég nhnt g ¥ negh & anh trong cac cau $td v Ov B cac cau v Ay A chihh Imig
(khéng y meghdo cao). Chl% sGdoanh nghtp tr 8l dr g hNth & hi B ¢ gi n | milg trong
n m 2008 va ria Yy & n m 2009 va ch0.6% sOdoanh nghlp jang 1én kAho¥h c gi &n
| mng trong tha gian con ¥ c & n m 2009 (cao bn mY chdt y O B cac doanh ngHp via).

5.2 H@ ynrg, TiAl mkg va Cong joan

Hinh 5.1 chira rpg trong nm 2009, binh quan dicd 27% Hiao ¥ Mg thmrg
Xuyén toan th gian c6 hg Yy rg chinh thic (v n b &). Tuy nhién cé khac bi yang kC
gi @& cac nhém quy mé doanh ndghiva yd ban, dagy Ng ti 10% trong cac doanh ngii
siéu nhOy A kho®g dmiB0% trong cac doanh ngli quy md via? Do 10, tinh binh
quan, pha | th lao y Ng y ncguy @ déng phi chinh tic nhmg tatr Mg nay gign cling
v 3 quy mé doanh ngHp. Cac doanh ngh thanh thnoi chung c6 & | mng lao ¥ Ng
chinh thic | & hkn v 40% sQao ¥ Ng c6 hg Yy rg va til Enay cao Hn g® 6i so vid
t 0l Bt ¥ cac doanh ngHp nong thén. Do kp ¥ kg c6 vai trd quan g trong VIE B
b ® mang ¥ ¢ ich x& hY® (¥ ncgrinh bay trong pkn 5.3), ph¥n vi &h hmrég tmrg y O
th@ cac mdquan hElao y Ng ¥ meghi Al $ chinh thic 1a mY nguyén nhan quan fig
yang y Quan tam.

8 Cau hdv A ¥ mg la cau HOm B trong bdig hOn m 2009 va dod khong thGso sanh B n m 2007.
® Theo Lut B ® hi G xa hYco hifii | & ti ngay 01/01/2007, p¥n vi b ® hi @ xa hY ap dég cho céc lady Ng
toan tha gian c6 hg y Rg kéo dai Hn 3 thang trong cac doanh ndghituy @ déng hkn 1 lao ¥ Ng.
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Hinh 5.1: H @ ¥ Rg chinh thic (%)
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Ghi cht: Tul Bpha tr m cé | & | mng lao y Ng thmrég xuyén toan th gian.

SéphUbi A cé& hg V rg lao ¥ Ng clig khac nhau gia cac I0¥ hinh lao ¥ g va nhm
¥ nc@h & anh trong Hinh 5.2, 90% lap g chuyén mén co tp ¥ Rg chinh thic so vi3
chi33% sQao ¥ Ng s& xu@

Hinh 5.2: H@ ¥ rg theo Ngh&nghi B (%)
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%

M Y nia sOngmigu & ly trong mu lao y g khéng c6 lp § rg chinh thic va
i A nay co thCy neggi § thich bpng tatr Mg tmrg § Ocao sOngmi&u & 1y trong céc
doanh nghi siéu nhQB §ig 5.2) ma lp ¥ rg khong phbi A (Hinh 5.1)

Tuy nhién Vi€ khong cé p ¥y kg khong ni®thi A ¥ Rg ngha v vi E | mrg th@
hln. Nhntrinh bay trong Hinh 5.3, mgiagu & ly c6 mic | mrg cao nt®(binh quan) va
lao y Mg s& xu®co mic | mrig th@ nh®(binh quan). Tuy nhién nl m y Atrén, mY
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nfa sChgmidu & ly trong mu cé& chadng toi khéng c6 ¢p y Ag chinh thic. L mrg binh
quan hang thang (danh nghcé 1.397 laoy Ng y nteyi A tra chih kn 2.000.000y Rg
va cao Hn mY chat y Ov B lao § Ng nam. Trong €& ®c §cac 0¥ vi  1am, Imng cé
nam gi cao hkn | mrg cé@ ndva khodig cach nayy e biEl (b trong Inh v qu® ly
ban hang va lag/ Ng chuyén mén (inrg ing 40% va 25%3° Trén th& t Abinh quan lao
¥ Ngnamtrong Iah v& qu® ly ban hang corng cao Ha so vid lao § Mg chuy&n mon.

Hinh 5.3: L mkg binh quan theo Ngh&nghi B va Gi B tinh
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Ghi chi: Lmng danh ngha hang thang (1.009 rg). L mng théa t Aco thCy m
ra tinh y ¥di B chinh xac tn tuy nhién g&n phat vangy Ov 8 n m 2009
chra co t¥th & § @ vi Ab&o céo.

D 6li B y negoung o trong cac tai kh@ kinh tAcé& mY pha i A tra DNNVV
cho phép chiing ta phan tich¥hvi ma ngmidao y Ng hmrég | g ti | ¢ nhus cé& doanh
nghife théng qua nic | mng cao Hn trong gia tigia t ng. B&g 5.6 trinh bay caendd
| mrg h% quy OLS trongipd t®c §cac yA t Gruy A th@g xac yrih mic | mng (quy mé,
hinh thic phap ly, yd ban va nganhy & y ncey mvao. Tom & cac kAqu Sching ta thg
rpg. Trmd3h A c6 mOquan hEkha cht ch Av Am s th Gg ké va thun chid gi @ quy mo
doanh nghip va tutr Mg Imrg trong gia tigia tng. i A nay cé ngha 1a quyh cé
ngmidao ¥ Ng t ng theo £t ng trmréy cé& doanh nghp. Clng W3 phat hil trong
chmrg 6 rpng n ng su®lao ¥ Mg t ng theo quy mé doanh ngli, y A nay chira rng
mic | mrig cao Ha { kém v n ng su®lao y Ng cao ha. Thi hai, trong cac hinh tic

9 Tuy nhién khdhg cach Vgi B {8 ¥ ntghu hipk @i n m 2007 xuldg chicon khogig 16% (Larsen, Rand va
Torm, 2009).
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sah & khac nhau, céng tyNHH va cong ty dJph« cé tatr g | mrg th® hla so vid
cac doanh ngHp hYgia $inh. Tuy nhién nmchira trong Chmrg 6, cac doanh ngh hY
gia {inh c6 nng su®lao y Ng th® hkn so vi3 cac nhom doanh ngl khac. Do {0,
d mrég nhirtrong trmréy hg nay tatr kg | mrg cao Hn tmrg y Gkhong ph& anh mic
n ng su®lao y Ng t ng ma gi§ thich & &y c6 thQa cac doanh ngl hYgia {inh (siéu
nh®co tul Engmigu & ly cao hin tmrg ¥ Ohh my nedrinh bay trong nghiénia cé
Larsen, Rand va Torm (2009), ng&gu & ly nhsr y ncgnic | mg yang kCh kn so vi3
cac lo¥ hinh lao ¥ Mg khac. TH ba, cac doanh nghi acéc thh néng thén noi chung co6
t Otr Mg | mng cao Ha khi so sanh 8 Thanh phGH xChi Minh va cac khu & thanh th
n6i chung, mY | @ né@ {f A nay co6 tho lién quany AsQ mrg ngmidu & ly tmrg y O
cao acéac doanh ngHp siéu nhOnéng thén. BD 1a (khéng bao cao), soflvnganh chA
bi A th& ph-m (nganh &ks§, h« hAcéac nganh coutr Mg | mrig cao Ha trong gié ti
gia t ng tri nganh gi®, | ¢ d«, s& ph-m héa ch® s& ph-m cao su va nfm, phmrg
ti B v t§va tai chA

Trong cY 2, mY sChi A b Usung y ntgy mvao. N6i chungi A nay khong lam thay
¥ Lcac kAqu8ckb & V ntgrinh bayatrén mee du y Y b cé cac iEsGyi n y Or B quy
mé doanh nghip, cac cong ty TNHH/a cac doanh ngl thanh tH Tom I¥ chdng toi
th@ r ;g hils t¥ cac hinh thic doanh nghie h g danh/hp tac x&/tp thQa nhom cé tac
y Ng thun chid co y ngha vAm th@g ké y Ov R t utr Mg Imrg so Vi3 cac doanh
nghi hYgia jinh, tuy nhiény A nay khéngiting v cac cong ty dJph«. D mrig nhm
khi ching t6i y eny A& t & Gtr Mg ngmidyu & ly, cac doanh ngtié h Ygia yinh sAhoéng c6
t Utr Mg Imrg cao Hao (tri so sanh B cac cong ty TNHH) va trén tii t Akhi tinh y A
cac yA t Chinh thic phap ly va quy mé doanh ndhj cac doanh ngli c6 tatr g ngmia
qu & ly cao hin c6 tutr Mg | mrg th@ hin. Ngmal ¥ t Otr Mg lao y Ng s& xu®cé quan
h Ethu+ chid v | mrig so v gia trigia t ng. i A nay jing vAm tr & quan vi céac
doanh nghlp quy mé via cé tutr Mg lao y Ng s& xu®cao hkn (xem B&g 5.2) va quy
mo c6 mdquan h&hu chidi vt otr g I mrg.t

Ba la, SOt >n t¥c & congjoan yad phmrg va cac tia thus tp thCy & i kém vi
t Otr Mg I mrg th@ hkn trong gia tigia t ng. i A nay ngnal ¥v B k &v Mg cé ching
t6i. Tuy nhién, i & nay co thzé lién quany Atha th Aa cac congjoan, khi co, thmrig
do ngmi&u & Iy 1am chét th chi khéng ph§ 1a mY ngmidao y Mg c6 tham nién (xem
Hinh 5.4) va doid, ph¥n vi ma hNy ¥di & cho quyh | ¢ ¢ & céc thanh vién (ngidao
 Ng) co thCbTh¥ chALarsen, Rand va Torm (2009} th@ r g la thanh vién cong
{oan khong cé tag/ Nig mang y ngla vAm % th &g ké y Ov B mic I mrg cé& ca nhan
ngmidao y Ng.

1 C st utr Mg phén 6va tutr Mg lao y Ng chuyén mény dkhéng c6 tacy Mg Jang kQv Am s th @g ké) y Atu
tr Mg I mrg.
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B &g 5.6: Cac nhan tOquy A yih t Utr g | mrg

1 2
Quy mé doanh ngHp (log lao y g
th mrig xuyén toan th gian) 0.041*** 0.027***
(0.004) (0.005)
Hinh thic sdh & T mhan/1 thanh vién -0.003 0.001

(0.009) (0.010)
H ¢ danh/tp th¢h @ tac xa 0.023  0.031*
(0.015) (0.017)

cong ty TNHH -0.039%** -0.026***
(0.009)  (0.009)
Cong ty clbha -0.039* -0.024
(0.022)  (0.023)
Thanh thi( tUng =1, Khdng=0) -0.023** -0.020**
(0.010)  (0.010)
T Otr Mg | & | mng lao y Ng Qu& ly -0.110%**
(trong tWg | & | mng lao § Ng
th mrig xuyén) (0.040)
Lao ¥ Ng s& xu® 0.071%**
(0.025)
Coéng yoan (C6=1, Khéng=0) -0.000***
(0.000)
Th @ thus t thQCé=1, Khong=0) -0.036***
(0.013)
C6 biA gi 8nganh Cé Cé
S Qguan sat 2,003 1,995
R-squared 0.16 0.19

Ghi chu: | Bc Immg OLS. BiA phéthut: T utr Mg I mrg trong gia tigia t ng (gia th).

Sai sOchun g cén (qua/huyi) (thChila trong ngoe y k). *, **, ** t mng ing vi3

mic y ngha 10%, 5% va 1%. Nhomksd Doanh nghip siéu nhx ¥ HCMC, Nganh ChA
bi A th&@ ph-m (ISIC 15).

V AckchAquyA yrih Imng, B&g 5.7 cho ti§ phmng phap piubi A nh®la théng
qua Jam phan ca nhan, A theo la nng | & chi tr§c & doanh nghip va mic | mrg trong
cac doanh ngHp ngoai qud doanh khéac & yd phmrg. Mo hinh nay nf®quan trong ®
¢ 8cac nhém doanh ngha. So vis n m 2007 (khdngy negbao céo), cb it kn cac doanh
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nghi xac ynh Imrg théng quaniam phan c& nhan va quaienl mrg trong cac doanh
nghi i ngoai qu®d doanh khéac & ya phmrg (c8hai hinh thic nay trung binhy & gi &n 3
i @ pha tr m), trong khi 6 c6 nhi& hkn cac doanh nghip xac yih Imrg dé trén khs
n ng chi tr§cé& doanh ngh (cao hkn 4 § @ pha tr m). i A nay fing v t ®c §cac
nhom quy mé doanh nghi va nhomyd ban. Tutr Mg doanh nghip xac yrih Imrg theo
mic I mrig ckb & v 'n r®th® (va nhin chung t® hkn n m 2007) va trg td y &y B mic

| mrig trong cac doanh ngi qu® doanh @& ya phmrg va trong nganh néng ndhi
Nh mi@ chira trong cht thich cho 8g 5.7, mY t 0l Eyang k@éac doanh nghip siéu nhdva
doanh nghip néng thon t&l & "khong ap dég”, ¥ A nay khéng gay ng nhién vi cac
doanh nghip nay co til B @ lao ¥ Wg khongy negr 8 mrg (hYgia jinh).

B &g 5.7: Ckséxac yih | mhg (%)

TugsO SieunhO NhO Via Thanhtd Néng thén

Mic Imrg trong cac
doanh nghlp ngoai qud
doanh khéac é yd phmrig 12.2 9.4 17.5 18.7 10.5 13.5

Mic Imrg trong cac
doanh nghi qu® doanh

khac cé ya phmrig 1.5 0.8 2.7 3.0 2.0 1.1

Do ngmiaco thm quyA

xac ynh 0.9 0.4 1.6 3.6 1.0 0.9

Mic Imig yOvVR vile

lam trong ndng ngHp 2.1 2.1 2.7 0.6 0.9 3.1
am phan ca nhan 40.9 38.2 47.9 40.4 50.6 33.3

Kh &n ng chi tr& & doanh

nghi 20.6 17.3 26.3 31.3 27.7 15.1

Khac 1.02 0.76 1.34 241 0.63 1.32

T g sGdoanh nghp 2,543 1,704 673 166 1,109 1,434

Ghi chi: SCkhéng quan sa§ ncgrong cau fOnay kha Ih, y e bi i trong cac doanh ngp
siéu nhQ(31%) va cac DN néng thdn (32%).

V Avltri cé congjoan, B&g 5.8 cho ti§ chico 8.6%cac doanh nghp cé cong
joan rieng nimg sQi & nay thayy U B theo quy mé doanh ngfii ti g @ O trong cac
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doanh nghip siéu nhx 3 h kn 60% trong cac doanh ngpiquy md via. Congioan chag
phWbi A hln dkhu véa thanh tH So vd n m 2007, SphUbi A cé congjpoan gign V.

i & nay chéy A& do sBsé gi 8n trong cac doanh nghi nhOvao khogig 3 i ¢ pha
tr m trong khi titr Mg nay it nhil gié nguyén y Ov B cac nhém quy mé khéac. Tuy
nhién, &nk cé tUchic cong joan, sitham gia @& ngmidao y Ng la kha %, kho%g
81% sOhgmidao { Ng so vi3 73% trong nm 2007. Doo, ngay cang cé nii ngmidao
y Mg tham gia céngoan, co tho nha thic cé hNt ng vAcéc Ig ich cé viE la thanh
vién congioan. Trén thic tA47% ngmidao y Ng trong mu ngmidao ¥ g tr§l 4 r png
| ¢ ich quan ti¥ig nh®khi la thanh vién congoan lay & b® 1 g ich x& hY. Ti A theo la
t 0l E22% sOngmiér 8§14 r g g ich chéy A 1a b® Y & viE l1am, trong khi 16% ©
ngmidr 8§ 4 1a an toan ¥n Kk lam vi k.

B &g 5.8: Cong joan (%)

T g sOSiéu nhO Nh O Via Thanh tH Néng thén

T ul Edoanh nghlp c6 congjoan 8.6 0.2 16.3 63.3 152 3.4
T 0l Engmidao y Ng la thanh vién

cong {oan 80.7 933 834 776 814 78.1
T Wg sGdoanh nghip 2,543 1,704 673 166 1,109 1,434

Nhmia y &P atrén, Hinh 5.4 cho t§ 46% chét th congjoan 1a nhing ngmidu & ly.

Con sCnay & t ng ti 29% trong nm 2007 trong khi il Econg joan c6 ctét th 1a ngmia
lao ¥ Ng c6 tham nién din ti h kn 50% trong nm 2007 xuBg 32% trong nm 2009 (con
snay ga nhirkhong thayy Itrong cac nhin quy mé vaya ban doanh ngt). Do 16,

kQinm 2007, co sisé gi n vAsQ mrg doanh nghi c6 congipan va Dt ng Ién
trong tul Ecac congjpankhdngco chét th la v Mdi B cé ngmidao y Ng. ay la mY xu

hmrg Jang lo ng¥ vi cong oan cé m tiéu 1a Jong vai tro quan tikg trong Vilé § &

b ® mang ¥ ¢ ich xa hY, ¥ & b® vi € |am va an toan¥n k lam vi .
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Hinh 5.4: Ch &t th cong joan (%)

7.3 0.5 4.1

m Ch és ah au DN
Ng m é&than ch éSH

= Nhan vién qu & ly (khéng
ph § CSH)

® Tr m &g phong nhan s 6
45.9 9 phong

m Lao ¥ ¥ig cé tham nién

Khac

10.1

Ghi chut: Tng sGguan sét 1a 218

5.3 Gidodé&, aot¥, L gichxahYvaHIV/AIDS

B &g 5.9 cho ti® binh quan 14% €lao y Ng y ntcii A tra trong module lagy Ng
co trinh y Yy ¥h 8.  ang ng¥ nhién 1a til Enay cao Hn &ndgi B (20%), g® 0i tul E
y Ov B nam giB. Co thQi §thich & Ay 1a pha | h nam gil? co trinh ¥ Yiao t¥ cao la
ch ¥ lam Vi cho céc hinh tit doanh nghip khéc, vi dénhntac doanh nghp nha nmd3
hox cac doanh ngl c6 v@ y & trm md3ngoai. Ngna| ¥ phén g k Gc 8nhdg ngmia
¥ ncgiao ty t®khong cé khYti A ch v cac lo¥cong Vi nay va cé xu mmyy tim
vi E 1am trong cac DNNVV. So 8 mu lao y Ng ti n m 2007 (khong b&o cackt \ay),
c6 sBsé gi §n trong tatr g lao ¥ Ng khéng ¢ Hé v@; c6 sbt ng Ién trong titr g lao
y Ng co trinhy ¥rung hi¢ phUthdng va $gi §n st trong titr Mg lao ¥ Ng c6 bung ¥ ¥
h . Tuy nhién, do nu lao y Ng khéng c6 tinhy ¥di & vAm % cac nhom ngldnghi
khac nhau (trong 8n m 2007 va 2009) vai A nay tmng quan \3 trinh § Yl v@,*
b ®k &k Alu 51 nao vAsdthay y Lirinh § Yh id v@ cé& ngmidao y Ng phgr ®th 4 tr g
khi y enra.

2 Vi dé 80% lao § g chuyén mon co fmg y ¥h ¢ so viz con s034% cé ngmi&gu & Iy va lao y Ng v n
phong, 21% @ lao ¥ Ng kinh doanh va en 0 cé c8lao y Ng dth véva lao y Ng s& xu®
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B §g5.9: Trinh y hidv@
N6 Nam T lgsO
gif
Khong 12 13 25
(2.1) (1.6) (1.8)

2.21
2.21

Tighi 54 63 117

(9.5) (7.6) (8.4
THCS 127 276 403

(22.4) (33.3) (28.9)
THPT 164 269 433

(28.9) (32.5) (31)
Lao ¥ Ng skc @ k Othu+ 16 29 45

2.8) (35) (3.2)
Lao ¥ Ng k(thut khong cé 12 36 48
bmg c@®

21) (43) (3.4)
Lao Yy Ng kOthu#/chuyén 68 61 129
mon skc ® dary

(12.0) (7.4) (9.2)

Caoyng/ ¥hig 114 82 196
(20.1) (9.9) (14.0)
T Wg sthgmidao y Ng 567 829 1,396

Ghi cht: SO mng (tul Eph« tr m trong ngoe V k)

V Am {80 t¥ t¥ch JHinh 5.5 cho ti® &0 t¥ Y ncghé hil cho c8lao § Ng
m B va lao y Ng hife co & t ng Ién Jang kGheo quy md doanh ngf. i A nay khong
qua ng¥ nhién vi cac doanh ngi | 1 hkn no6i chung co6 il Elo ¥ hinh lao y Ng ca
¥ NTciao t¥ cao hkn nhimao y Mg s& xu®(B &g 5.2). Tul Ejao t¥ dkhu v thanh th
cao hkn so vi3 khu va néng thén. Luan chu@ cong Vi gi@ céac laoy Ng s& xu®
c g t ng cling quy mé doanh ngii va phlbi & hkn dcac khu W& thanh thva mY | «
né i A nay khong ngoai éki A vi cac doanh ngli | B hlkn c6 tal Bao § Ng s& xu®
cao hin. NWb + nh®la cé sisé gi §n Jang kQrong Vile t Uchic y&t¥ kQin m 2007
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cho c8lao y g mf3 va lao ¥ Mg hif c6, y o bi E trong cac doanh ngh nhOva via —

v 3 con sOsé gi §n 20% y Ov B lao y g mB. T mrg t§ t 0l Edoanh ngh c6 ckchA
ludn chun c6ng Vile V8 gign nh¥k Qi n m 2007. Lilt vi € c gi §n @0 t¥ nay co pis

la do cac doanh ngp g» khd khn v Angun | &, (co th@o khég hodg tai chinh) hay
khéng ca ph§ ¥ ntcgighién du sau Ha. Khéng xéty A nguyén nhan lam @n sut y O
v viE V¥ tdo, cx ph§ c6 nghién du sau Ha vAcéc hinh thic khac nhau é cac
chmrig trinh {80 t¥ va sdph Wbi & cé& céac hinh tlic nay y Or B cac DNNVV. Tul Ejao

t¥ tmig y Oth @ cig Y megoh® anh trong module lag Ng vi3 2/3 sOlao § Ng s&

xu ®khong y ntgiao t¥ trong cong VIE hil t¥c & hN

Hinh 5.5: ao t¥% (%)

60
E a0t¥L mRnm
50 1 2007
aot¥L mB@nm
40 2009
m aot¥lao Y ¥ig hi b cg
30 n m 2007
m aot¥lao ¥ ¥ig hi b co
n m 2009
20 - n A -
m Luén chuy @ cong vi
n m 2007
10 ~ Luadnchuy@céng Vi &
n m 2009
O il
Tlng Siéu nh O Nh O Via Thanh thT  Néng thon

Ghi cha: Tul Eph« tr m. Panel can mg (2026 doanh nglf)

B g 5.10y mra cac €i i vA ul Edoanh nghip c6 b® ¥ & phuc Ig xa hY. C «
kh -ng yrih rug tul Edoanh ngh c6 cung @ b® hiGh xa hYva b® hi@ y tAnhin
chung 1a nhmhau &t ® c §cac nhém doanh ngh. Theo Lut B ® hi @ x& hY (c6 hik
| & t7 thang 1 nm 2007) t®c §cac thanh vién c6 ® hi@ x4 hYb 3 but ph§co b®
hi @ y tACac doanh ngh | B hin 1a nhdhg doanh nghp thmrdy xuyén y mra t®©c §
cac lo¥ hinh phac Ig hkn. i A nay npn trong doki A vi viE y mnra phdc i 1a b3 bu¥
¥ Ov B cac lao y g cO hg ¥ Rg (trén 3 thang), va cac doanh nighi B hln cé tul E
ngmidao y Ng c6 hg y rg cao ha (Hinh 5.1). Tutr g doanh nghie & b ® phuc Ig
th@® &cac doanh nghp siéu nhOm Y pha c6 thCdo khéng cé lp Y rg y Ov B cac
doanh nghi nay cfag nhmthi A nha thic vAquy yih b® hi@ xa hY. Trén tha tA
{i A tra cho th® cac doanh nghp c6 quy mo via thmrig c6 hiQ biAt®hkn vALuU +
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B ® hi@ x& hYv g « 70% sQdoanh nghip tr 8 & r png ki A thic céa hNv ALu £ nay 1a
t ®hoe kha (so V3 kho &g 35% va 11% g ing ¥ O B cac doanh nghp nhOva siéu
nh ®. Cac doanh nghp thanh th'cé xu hmriy) ¥ & b ® phuc Ig t ®h kn so vi3 cac doanh
nghi b ndng thén va titr g doanh nghi thanh thtr 81 4 r ppg hNcé kiA thic t®hox
kha vAquy yrih b® hi @ x& hY cao hkn 2 |« so vi3 cac doanh ngHp nong thon. Phic
| ¢ phUbi A nh® y ntey & b® trong t®©c §cac nhém phicd la nghithai s& khong
| mrig, tiA theo la ngh @ va b th mréy tai n¥1. Phic Ig it phUbi A nh®la trgcc® vA
hrma mY |« va trgcc® that nghid me di ph¥n vi cac phic § nay y ncey mra y A Jau
thay y Lkha | tuatheo quy mé véyd ban géa doanh nghi.

So vi3 § A tra nm 2007, witr g doanh nghip c6 cung @ b® hiGh xa hY &
t ng 1én (ti 15%). Ngma; ¥ y Oy Bb ® hiGh y tAE c6 sHsé gi 8n | M (17 28%). i A
nay Yang ngé nhién nhmg c6 thCeo lien quanyAv@ y Ay neey A atrén vAvi €
cung c® b® hi@ xa hYva b® hi@ y tAti thang 1 nm 2007. Vi€ cung ¢® (binh
quan) t®c §cac lo¥ hinh phic Ig 8 t ng 1én ti n m 2007. Doyo i A kil lam vile
d mrig nhmy neg §thi B theo tha gian.

B &g 5.10: Phtc Ig x4 h Y (%)

T wg sOSieunh®O NhO Via Urban Rural

B ® hi@h xa hy 18.9 3.7 401 886 305 9.9

B®highytA 18.9 4.3 39.2 868 300 103
B % th mriy tai n¥ 24.1 115 431 759 383 13.0
Nghi @n 28.1 13.9 495 861 46.8 13.6
Nghithai s& ¥ megr 8 mrg 19.2 4.6 389 874 309 101

Nghithai s& khongy ncgr8l mig ~ 45.0 31.6 66.4 940 638 304

Nghiphép nm 21.1 8.6 394 747 381 7.9
Trec® vAnm 9.5 1.6 195 494 139 6.1
Phuc Ig s @g sot 13.7 4.5 256 584 213 7.7

Ghi chi: Tul Ekhdng quan sé&y neey Or 5 nh dng cau Hdnay kha pHbi A, ¥  biEtrong cac
doanh nghlp siéu nhkhong cé i E v Aphuc Ig trong khogig 20% sdoanh nghip

Lu+B ® hi@ x4 hYc g y mra ckchA ® hi @ th®nghi c6 hil | & ti thang 1
n m 2009 va co tigy nccap dég y Ov B cac laoy Mg c6 hg y rg vB k ah¥ tmrlg ing
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v 3 12 thang hoe lau hkn. CkchAnay nhn thay thAm Y ph« hBh @g chi tr§t ing pha
hi B nay nhmg c6 thCkhong c¢6 lién quanfh t3 cac DNNVV vi nhmya trinh bay trong
B &g 5.11, cHkho &g 5% sdoanh ngh (binh quan) hif t¥cé quy yrih vAchi tr§ting
ph«, mse du quy yrih nay pHbi A hln dcac doanh nghip | B va cac doanh nglp thanh
th1 So v3 n m 2007, titr g binh quan édoanh nghip c6 thanh toan giagp ¥ & gign
nh¥%y o bi E y O B cac doanh ngHp via (v3 12 § @ pha tr m).

B &g 5.11: Chitr8ting ph«va Tr cc @ (%)

Twg SiéuntO NhO Via Thanh thH Nong thon

C6 quy yrih v Achi tr §ting pha 5.4 22 106 181 88 2.8
Tr cc @ ti A | mrg cho méi tmrig

lam Vil y ¥ h¥ 16.1 8.0 29.3 452 228 10.9
T wg sGdoanh nghip 2543 1,704 673 166 1,109 1,434

B &g 5.11 dhg chira rppg 16% sOdoanh nghp co chi trétr cc @ (bén cah Imng
ckb &) cho cacy A kil lam viE y ¥ h¥va mY |« né tutr Mg nay tng Ién yang kC
theo quy mé doanh nghi va cao Hn dcac doanh nghp thanh tH Mic tr¢c@® binh
quan 1a 20% bén ¥h Imrg ckb & va § A nay gi@g nhau dcac nhom quy mod doanh
nghi B va yd ban he¥ y Mg (khongy ntgao cao).

Cu®cung, VAHIV/AIDS, B &g 5.12 cho ti§ tutr Mg r®th@® cac doanh ngti
(0.2%) th@ r ;g ¥ A nay c6 tacy Mg ang kCy Aho¥ ¥ g kinh doanh é hN0.6% trong
n m 2007). Me du sOng cac doanh nglp (68%) trsl 4 g hke'h sang tuy@ déng lao
¥ Wg nhilfn HIV/AIDS, sdphan bif d mrig nhnt ®ph Ubi A va cao Hn so vk n m 2007
(48%). Tinh b® m+ c & céac laoy Mg binhi En bBh  ntg ® v B ©t ©tuy nhién cHedé mY
t Utr Mg nhGrac doanh nghig y ra v@ y AIV/ADIS ¢ & ngmidao ¥ Ng.

B §19 5.12: HIV/AIDS (%)

HIV/AIDS c6 tac y Ng yang kCy Aho¥ y Ng cé& doanh
nghip 0.2

Doanh nghip tuy @ dég cacing vién Vil lam nhign HIV ~ 68.0

Phan bif ¥ O i y O B cac laoy Wg binhi B HIV 63.7
Tinh b® m+ § O § cac lao§ Ng binhi i HIV. 78.3
Doanh nghip § mra v@ y AIV/AIDS trong sChgmidju & ly

va ngmidao y Ng 5.5
T ]Jng sYdoanh nghip 2,543
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6 S&Hxu@ cong nghEva hiki qu §

Theo mu DNNVV n m 20009, ti# ¢t v nguyén lifa thd, laoy Ng cé kin ng, bi
quy Acong nghE may moéc va thibThi B ¥ ¥khong y megeem 1a khé khn chinh y O 3
sOt ng trmrég trong tmrg lai. i A nay cé thydy n A t&g cho hila qu8cong nghEcao
trong cac doanh nglp chAbi A Vi ENam |a hilé hdi. Do ¥ ph« nay chang toi xem xét
cac ¥ o tinh s& xu®va coéng nghec ag nhr ng su®lao y g ¥ Ov B cac DNNVV
trong nm 2009 va so sanhf¥n m 2007.

6.1 a d¥g hoavacgti A

a d¥g héa trong cung va« dé@ trén O mrg s& ph-m y nces® xu®va sO
| mrgy khach hangrrg ing. Pha nay t trung vao $ ja d¥g hda trong cung va &
luf sau Ha vAja d¥g héa vVAc« § eatrinh bay trong Cimlg 7. a d¥ig hda
ph4m 1a mY Vo tinh ¥ ntgkav g 1a gitp doanh ngti gi§n bit W thmrg ti cac cu
s®, t7 ¥ nang cao kign ng s@g so6t. Tuy nhiénja d¥ig héa co tid n yAt®@ y ¥ ng
tr mrég doanh thu trong g h¥ sAh® hln.

B&g6.1: TUlE ad¥ghdéava Um B (%)

= CgtiA h-m hi B
ad¥ghéa Gikthifissphmmg o0 Ao phmh

t ¥

2007 2009 2007 2009 2007 2009

T g sO 82 145 5.0 2.7 445 41.3
Siéu nhO 6.4 12.1 3.4 1.9 36.5 32.8
Nh O 9.8 185 6.8 3.6 58.8 58.3
Via 205 235 14.6 7.2 68.9 59.6
Thanh thi 76 13.1 5.8 3.3 50.6 49.2
Nong thén 86 156 4.4 2.2 39.8 35.2
M R gia nhp 6.0 123 10.0 2.7 52.0 36.0
atnt¥ 8.2 146 4.9 2.7 44.3 41.4

Ghi chl: a d¥g héa cliph« tr m doanh nghip s& xu®nhi A hkn mY s & ph-m.

B &g 6.1 minh H& mic y Yia d¥g héa binh quan trong cung @thu ¢ vao quy mo
doanh nghip, yd ban va €n m ho¥ y Ng. Trong nm 2007, cicd 8% sOdoanh nghp
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s& xu®nhi& hkn mY s& phim va con £nay tng lén 15% vao rm 2009. i A nay
cho th® nhin chung doanh nghg Vi ENam kha chuyén mon hoa mg dmrégy nhntinh
chuyén mén hoa @n i theo tha gian. Xu hmrgy nay 1a nhmhau khéng pkéthu ¥ vao
quy md doanh nghp, ya ban va tinh tag {6 l1a doanh nghp mB gia nhp hay ja tn
t ¥ Bén c¥h {0, cac doanh ngl | B hikn cé xu hmiigy s& xu®nhi A hkn mY s & ph-m
cho th® s&chuyén mén hoa @n khi quy mo doanh ngp t ng. a d¥g héa it Hn
trong cac doanh nglp siéu nhCco thCph & anh thic t Ala quy moé doanh nglh nhGco
th Ch ¥ chAkh 8n ng doanh ngh ¥ @& xu®nhi A hkn mY s & ph-m.

Bén cih sOh m ho¥ y Ng va quy md doanh nghi thi mic ¥ Yy Um B ¢ fag y nee
xem la mY ¥ Ng | &@/nguyén nhan & sébi A y Lc & doanh nghi.** M Y doanh nghip
¥ nmceho 1a co tinhy Um B n A doanh nghip 6 t¥ § neqahdng c§ti A Sang kCy Ov B
cac s§ ph-m hila t¥hose & b Yy« s& xu®s & ph-m mB trong hai nm qua. Ti B §ig
6.1 cho th® tul Ey Um B binh quanig gign yang kCti n m 2007 yAn m 2009. Tu
tr Mg doanh nghi gif thi & s& ph-m mR & gign binh quan t 4.9% xulg con 2.7%
trong hai nm qua. Cac doanh ngfi | B hkn cé xu hmrigy gif thi & dong s ph-m mB
cao hkn va 7.2% cac doanh nghiquy mo via gif3 thi & s& ph-n mf trong n m 2009
so v} 15% trong nm 2007. Ca ph§ y &P thém 1a 2.7% &doanh nghip m B tham gia
th Ttr mrég c6 gil thi & s& ph-m m R trong n m 2009 la cac doanh ngii chi  neghli
mu trong nm 2009. Khi xem x&panel can Img, khong cé doanh nghi mB3 gia nhp
th Itr mrég nao gi3 thi & s& ph-m m{Gtrong n m 2009.

T Otr Mg doanh nghp c§ti A cac s ph-m hile t¥ c & minh & gign ti 44.5%
n m 2007 xuddg con 41.3% trong m 2009. & Ay co6 tacy Wg cé& quy md doanh nglp
YA ho¥ Y Ng c§ti A vi tutr Mg doanh nghp c§ti A cac s ph-m hils t¥t ng Ién
cung vi3 quy md doanh ngHp. Tuy nhién, tacy Ng cé& quy mo bk m®khi chixem xét
panel can Img va cac doanh ngii nhAla cac doanh ngh c6 hot Yy Ng cgti A s§
ph-m hild t¥nhi A hkn. Hkn né@ cac doanh ngh 1au nm hin thmréy xuyén g ti A
s& ph-m hifa t¥h kn trong mu n m 2009 trong khi quan sat trongm 2007 thi ngne;
| ¥v B k Aqu8nay. Cac doanh nglp thanh thco xu hmriyy gif3 thi & s& ph-m hox c§
ti A s& ph-m hi t¥nhi & hin so v cac doanh ngHp t¥cac ya ban ndng thon.

K Aqu&cac mdl mrg mé hinh probity @ac yrih sé a d¥g hoa vay Um 3 trong
cac doanh ngHp y nteyi A tra sfid ég cac y o tinh tul) quy mé, yd ban, hinh tiic sa
hd va mic y Ye¥h tranh § nocenha thic cé doanh nghip vi3 th @g ké t gp t ng
c mrag Yy ntgrinh bay #B $ig 6.2.

13 Cac doanh nghp c6 kinh nghEn nhiA hin thi cang c6 kign ng tha hid ¥ Um B va trong qué trinh thay
y Leéng nghEcong nghA ¥ hti sAbi A m®vi nhidng y Um B thanh cong flam g|§n gia thanh (Jovanovic va
MacDonald (1994). Klepper (1996) tranhiuthém g quy mo doanh nglp cfg cé vai tro quan g trong
vi [ sah & than quBti cac § Um 6.
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B &g 6.2: Cac nhan tOyuy A yih Sd yang d¥ag héava Um 3

a dang héa umnil Uumn2
Th@g Th @g Th @g
Hik ing két Hibing két Hiling két
bién gy bién gy bién gy

Tu Wc & doanh

nghi i (x100) -0.062 (1.46) 0.015 (0.77) 0.391* (2.38)

Quy mo NhO 0.033** (2.67) 0.012* (1.84) 0.156** (5.21)
Via 0.098%* (4.21) 0.051** (4.10) 0.204** (5.72)
Gay g¥=1/

Nh#thicvA Khoéng gay

cyhtranh  g3=0 0.036** (2.57) 0.015% (2.01) 0.125** (4.33)

ja ban Ha NY 0.051* (1.96) 0.017 (1.19) 0.091 (1.13)
Pha Th 0.123** (4.95) 0.011 (0.66) -0.023 (0.33)
Ha Tay -0.044* (1.71) -0.001 (0.05) 0.032 (0.25)
H § Phong 0.061** (2.67) 0.059** (3.18) 0.100 (1.47)
Ngh EAn 0.131** (5.07) -0.007 (0.71) -0.035 (0.59)
QugNam  0.188** (7.15) 0.036** (1.98) 0.003 (0.04)
Khanh Hoa -0.013 (0.64) 0.033** (2.05) -0.117 (1.33)
Lam xng 0.125** (5.05) 0.037* (2.85) 0.092 (1.20)
Long An -0.007 (0.25) 0.052** (2.89) -0.005 (0.06)

Hinh thicsd T nmhan/mY

h G thanh vién 0.044* (1.77) 0.021* (1.81) 0.065* (1.67)
H @ danh/T$®

thqH @ tac x4 0.096** (3.68) 0.009 (0.93) -0.022 (0.41)
Cong ty TNHH 0.073** (3.88) 0.020 (1.32) 0.081** (2.77)

coéng ty cU

ph« 0.049* (1.26) 0.074*** (3.67) 0.080 (1.38)
Bi A gi8nganh Cé Cé Cé
Bi A giStha
gian Co Co Co
S Qyuan sét 4,935 4,929 4,953
Pseudo R-
squared 0.13 0.11 0.12

Ghi cha: M6 hinh probit, Ha ing bién. Sai €chun gy va phi quyhk sO*, ** **t mrig
ing vi3 mic y ngha 10%, 5% va 1%. Nhomks & Doanh nghig h Ygia yinh, t¥ HCMC,
Nganh Chbi A th@ ph-m (ISIC 15).
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M Y sCk Aqustht vi y ncgquan sat t cac kA qug md3l mng. Thi nh@ tac y Ng
c & quy moYy nmegao céo trong Big 6.1 y ntgkh ng yih, va cgcac doanh nghip nhva
via y i co ho¥ y Ng ja d¥ag hoa vay Um B nhi A hin cac doanh ngtig siéu nhfOThi
hai, ngo¥ tr i Khanh Hoa va Long Aryd ban &saThanh phOH xChi Minh c6 nhiy
doanh nghi® y negchuyén ma (cac mddl mng hEs Omang d@ d mrg). Khdng th co
tac Y Ng | cé& yd bany Ov B cac doanh ngHp trong ViE c§ti A s& ph-m hilb t¥
Gi § thich co6 thda y Ov B sdkhac biE y ntequan sat th trong tinh chuyén mén hoa
phéthut vao yd ban @a doanh nghip thi cé thGs6c¥h tranh & Thanh phOH xChi
Minh, Khanh Hoa vd.ong An gay gt hkn so vi3 cac ya phmrg khac trong mu. i A
nay c6 thdam cho cac doanh ngli chuyén mon héalm néa nhpn c6 1g t 11 g th Ac¥h
tranh cé& minh.

Ba la, cac doanh ngB hYgia jinh 1a cac doanh nghp it th@ hild ya d¥g hoa
hkn jang kCso vi3 cac doanh ngHp c6 cac hinh tic sdh & khac trong khi cac doanh
nghi tmnhan va cac coéng tylWph« gil thiE s& pham mB nhi A hin cac doanh
nghi B hYgia yinh. B@ 13, cac doanh ngli tr 8l 4 1a c6 sdc ¥h tranh gay § trong lnh
v & ho¥ y Ng cé& minh thmrig c6 xu hmiigy s& xu®nhi Al s& ph-m va th@ hik y U
mB. ad¥g hoa vay Un B 1a hai phmng phap co tigth & hil § €ac doanh nghp y O
pho v s&c¥h tranh trong hh v kinh doanh & minh. CuDcing, cac K qu§ md
| mrg {ang nhirk v g {8 khng yrih c6 tacy g cé tulWc & doanh nghi: cac doanh
nghi ra y &tr mddthmréy tha hil c§ti A cac s ph-m hil t¥nhi A hln so vi3 cac
doanh nghip ra y ésau.

Trong khi chicé 3% doanh nghp gi B thi & dong s ph-m m 3 trong n m 2009 thi
c6 tR kho &g 35% Ddoanh nghtp cho biAhNd ki A gi 3 thi & dong s ph-m mB
trong tmrg lai g«. Trong Onady, 36% doanh nglp tr§l & c6 sdc¥h tranh gay §
trong lnh v ho¥ ¥ Ng cé minh va 63% doanh nghi gi  thi & s& ph-m m0 trong
hai n m qua (khéngy ntghéo cao). Hai kBn ng co thQi § thich cho thic tAnay: (i) sb
thay y Lk « trong va ngoai md3 i@ khiA cac doanh nghi ph§gi B thi & s& ph-m mB
nhpn Yap ing nhu cu trong tmrg lai, va (ii) sc ¥h tranh trong g lai t ng Ién theo
ddki A trong Inh v& ho¥ y Ng cé& doanh nghip cé thCkhi A cac doanh nghi tim
ki A céac tidn n ng s& ph-m mag.

Hinh 6.1 cho ti§ nhdwg v@ y Auan triig nh®trong m®quan hEv R vi i€ gi 3
thi & dong & ph-m mB. ThiA v@ ¥ ncexem 1a v@ y Auan tridg nh®va cac doanh
nghi i néng thdn gp kho khn nhid hin so vi3 cac doanh ngHp thanh tH'* Cac va@ y A
v Bvi E xac yiih s& ph-m mB va cac kho khn trong Vil tim ms b png phi hg ckag 1a
nhdg v@ y Auan tridg. Cac doanh ngl thanh thcho biAcac v@ y Ai kem v vi E
xac yih s& ph-m mf va tim ¥ ncgns pha thich hp nghiém tidg hkn so vi3 cac v@
y Aay dcac doanh nghp ndng thén.

14 Xem phan tich tin éhg chi tiAt ¥Ch mrg 8.
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Hinh 6.1: V@ ¥ Auan tr kg nh ®trong vi € gi B thi & s& ph-m m 3 (%)

60.6 ETUWg ®Thanhthl mN6ng thén

53.5

15.0

11.0
7.1
3.8 4.2 4.4
2.8 16 2.9 15

ThiAiv @ Thi Ainguyén v Thi Al th itr m Adg/g >p Thi At may méc/thi A Khé kh n trong vi i Thi Ailao y Yig cé k O Khac
li &1 kho6 kh n trong vi EE b ipht h ¢p timm>stbng s § n ng
xac ynh th itr m ag xu @phu h ¢gp

m

6.2 Cong nghBEva Tac y Mg cé& cong nghE

B &g 6.3 trinh bay nY sOy e ¢ cé cong nghEsang y neesiid éng. B&g nay
bao gom thong tin vAtrinh § \6ong nghE tu Wva xem xét tH tr ¥ag cong ngtickhi mua la
m 3 hay cE Trong nm 2007, 8% doanh ngk chisfid éng cac cong éb mg tay trong
ho¥ ¥ Ng s& xu@ T 0l Enay gign xu@g con 7% trong rm 2009. SOdoanh nghip shi
d éng may moéc dungi B gi n ti 28% trong nm 2007 xudg con 23% trong rm 2009.

Thi Abiva may mocy nteiid ég trong s xu®kha mi — kho§ig 84% xhi Abl
va may moc c6 twd mif0 n m. Con sthay trong nm 2007 1a 86%. X& xét panel can
b g cho th®, c6 s6sé gi gn nhid hkn mY chat trong Uil Econg ngrEm B &y A tra
2009 so M3 §i A tra 2007 (i 86% xu@g con 83%). xng tha trong n m 2009 twitr g
céng nghEco tha gian sfid ég trén 20 nm cao hin so vid t utr Mg nay trong nm 2007.
S6t ng 1én nay co tigdo tha tAld mu cac doanh nghe y mecyi A tra co niény Y i
hkn va do {6 cong ngtec g c6 tha gian sfidég cao Hn. Bén cah 16, tutr Mg nay
t ng c6 thgph & anh nng cac doanh ngli it c6 xu hmrigy mua thidbiva may moc nfs
hkn do sdb® W t ng Ién ti tac y Ng cé khég ho®ig tai chinh. C@clng, hin 72% cé
toan bYcodng nghE ¥ mcgmua mi3 trong nm 2007 va con &nay khong thayy Utrong
mu n m 2009. Ngng;| ¥ cé s6t ng nhi4rong vilE mua cong ngkia qua gid éng. Ly
thuy A cho rpng cac doanh nglp siid éng hang héa @ thmrdy 1a cac doanh ngp co
khé kh n nh®v Atin déng. Do 16, sOli & bdo céo trong Big 6.3 cho ti§® sOdoanh
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nghi c6 khé khn v Atin déng {8 t ng Ién trong giaijo ¥ nghién du.” Tac y Ng nay
bi A m®khi nghién du panel can g c6 ngha la cac nhém doanh ngbimi ¥ nce
ch® mu trong nm 2009 {ong gép titr Mg | M trong sGcac doanh ngtip mua thiAb |
va may mocia sfid éng trong h xu®

B &g 6.3: Cacy s i @ cong nghH%)

2007 2009
Trinh § Xong ngrE  Chicé cong &dlng tay 7.8 6.8
Chico may méc wa hanh kg tay 4.9 4.4
Chico may méc chy i 27.6 23.3
Co t®c 8cac lo¥trén 59.7 65.4
Tu Webng nghE DmiBnm 22.2 23.1
Ti3-5nm 36.2 30.1
Ti6-10nm 27.6 31.2
T711-20 nm 12.5 12.5
Hkn20nm 15 3.2
M 3 hay Y& qua gidéng M 13 71.6 71.5
a qua did éng 24.4 25.3
T Ophét tri@ 4.0 3.3

Hinh 6.2 cho ti®§ cac doanh nghp cé y nceedng nghEm B ph éthut vao ya ban
va quy md. Nhin chungtitr g doanh nghip ing déng cong nghEm 8 trong n m 2009
th@® hkn so v n m 2007 va $gi §n sat nay X§ ra dcac doanh nghp nhOva via,
doanh nghip thanh tH Tuy nhién, khi cixem xét panel can |lng thi c6 $Hsé gi gn |
h kn tatr Mg cac doanh ngt c6 céng ngtEm B (t 7 16% xulg con 13%). $sé gi §n
trong vile sfidég cong ngleEm B trong s& xu®co thCdo sdsé gi &n trong tul Ey U
mB. UmBthmrg dn yAviE ing déng cong nglEmB. Sé gi §n quan séaty nceod
th Qoh & anh mic y ¥hong W yrih cao Ha trong hot y Ng kinh doanh do tag Ng cé
cut khéng ho®ig tai chinhia lam ¥ chAc« cé doanh nghip vAcong nghEm .
Kho &g 14% Ldoanh nghp trong mu ¥ A tra {& ing déng cong nglEm Btrong 2 nm
qua va cac doanh ngigi thanh thcé xu hmry ing déng cong nghlem 3 cao hkn so vi3
cac doanh nghp néng thén. g nhis & Ja d¥ig hda, quy mé fag co tacy Ng y Avi €
ing déng cong nglE cac doanh nghp | B hkn c6 xu hmiy sfid ég cong nglem B
nhi & hln trong s& xu@

15 Quan sat nay phug v 8 cac kAqu §trong Chmiig 8.
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Bay giachung toi so sanh hé y Mg cé cac doanh ngli c6 c§ti A cong ngtev 3
cac doanh ngHp chi\ phmrg an tid té& s& xu®v 3 cong nghkni B t¥ B &g 6.4 trinh
bay kA qu§ m&I mng OLS va cacmddl mrg probit minh Ha tmrg quan gia t ng
tr mrég vi € lam va Hs@g sot aa doanh nghip va bik d'n bao vAgi B thi & cong ngte
m 3. Cac kAqu§ ma&l mng cho th® cac doanh nghp | % hin t ng trmréy chan hin.*®
Ng me;| ¥ cac bug ching khong cho ti§ xac subs@g sot aa cac doanh ngli t ng
|én theo quy mé doanh ngpi Bi & d n bao vAgi B thi E& cong ngtEm 3 c6 y ngha trong
c 8h % quy t ng trmréy vi i€ 1am va Hs@g sét aa doanh nghip nhmg co tacy Ng khac
nhau. | B¢ | mrg hEsOmang d@& am cho t® vi E sfid édng cong nglem B c6 m@quan
h Engmachid v3t ng trmrég vi E 1am cé& doanh nghip va cac cong ngm i s fid éng
it lao ¥ Mg hkn so vi cac cong ngliec Etrong khi ckh Y s @g s6t & doanh nghip t ng
khi cong nglEm B § ntgsfid ég. Nhdng kAlu 1 nay khdng cé ngh la 18 xac yrih ¥ ncg
nguyén nhan mdi A nay ca ti A t& nghién du sau Ha.

Hinh 6.2: Céng ngh Em R

45

40 -

35 -

30 - m 2007
g 25 ® 2009

(1

Thanhth| Néngthén Siéunh O Nh O Via

16 i A nay phu hp vB 1y thuy Ati A tri @ cé& Javanovic (1982).
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B &g 6.4: Cac tacy g céa vi i€ sfid éng cong nghEm 3

Sot>n t¥c & doanh
nghip

.~ Th@gké Hik i Th @g ké

Chis® (Dq e |FF1A|ng (nge

tgy bién tgy

T ng trmréy lao y Ng

Quy m6 doanh nghp

N . ) 5.99 0.025 0.78
(x100) SGao yNg  0.337* (5.99) (0.78)

(CO=L KONG4 730 (222) 0.085%  (2.66)

SfAdég cong ngltmB = 0) ' ' ' '
Co biA gi§ya § @ Co Cé
C6 biA gi 8hinh thic sa , ,

i Co Co
hd
C6 biA gi 8nganh Cé Cé
Quan séat 2,026 2,413
Pseudo R-squared 0.03 0.05

Ghi cht: M6 hinh OLS va Probit, B ing bién. Sai €chun g va phi quyh sO*, **
va ***t mrg ing vR mic y ngha 10%, 5% va 1%. Nhémks & Doanh nghig hYgia
yinh, ya ban HCMC, Cibi A th@ ph-m (ISIC 15).

Hi & qu8cong nghEcé ngha la cac doanh nghp c6 kh8n ng s& xu®v B mic
¥ & ra cao ni®co thQi mY kh @l mng Y« vao nh® yrih. & jay, hil qu§céng ngrE
y meccydnh gia g cach $id éag moé hinh & xu®bién ngu nhién vi3 cac tp h o
| mrédy y & vao vay « ra khac nhau. C6 hao | mrig v Ani 8 qu8cdng nghEy nteiid éng.

o | mrig hilk qu8cdng ngrEy « tién sfid éng gia trigia t ng th@ nhmio Imréy y ¢ ra
va tng sQvi € 1am thmrég xuyén toan th gian va gia tith@ céa v@ v+ ch®la cacy «
vao. o | mrig thi hai vAhi B qu8cong nghEsfid éng tg doanh thu tiic 12 Yo | mrig Y u
ra va tg sOvi € lam thmrég xuyén toan té gian, gia trith & cé v@ v+ ch®va tlig
chi phi cé cac € ph-m trung gian la cagj & vao. | Rc tinh vAhi B qu§cdng ngheco
¥ meehisfid éig mu can bing. MY doanh nghp ho¥ y g amic hi b qu8cao nh®co
chisChi B qugcdng nghEb png mY (1).
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Hinh 6.3: Hi l& qu §cong nghBbinh quan

0.70 -
0.60 |
0.50 |
0.40 |
0.30 |
0.20 |
0.10 |
0.00 -
W DN m fJ gia DNcE Siéu nh O Nh Ta Thanh thT Néng thén
nh 4p

m olmaAagl m olmag2

Hinh 6.3 trinh bay hii qu8cong nghEbinh quan $id ég Yo | mrig 1 va gia tinay
kho §ig 43%. Cac doanh nglii quy md via c6 hila qusl M hikn tmng ¥ 0so v cac
doanh nghi thut nhém quy md khéc. o Imrig hile qu§cong nghE ¥ ncemditinh
khong y Rg ngha v ph¥n vi hi B qu8cdng nghedo Tybout y enra (2000). Tac dinay
nh# th@ co it bpng ching hUtr cquan § @ rpag thitr mrig t¥ cac qu@ gia Jang phat
tri @ kha dEdai vi3 cac doanh nghp khéng co hia qu8va bao cao nic hile qugcéng
nghEtrung binh khdhg 60% va 70% & doanh nghip t® nh@ Hi & quStrung binh
tmrg ¥ &th® y Ov B cac DNNVV khi sfidéng o | mrég 1 c6 thGecho th@ r g cac tH
tr mrég t¥ Vi E Nam dEdai y Ov B cac doanh ngHp khong c6 hia qu§hkn kav fig
tr md3y6. C6 th@o hai gig thich cho kA qu §quan sat nay baoxm (i) ph« | @ cac doanh
nghi y ncey A tra 6 thCiang hot § Ng trong céc thitr mrég ngach i khéng h@ dn
¥ Ov B cac doanh ngHp hi y ¥h kn, §i A nay cho phép cac doanh n§hinay tn t¥
v B cac ho¥ y Ng cé& minh me du cac doanh nglp 6 khdng c6 hia qusv Am % cong
nghEva/hox (i) t @ ¥ ¥ ng trmréy nhanh @& cac doanh ngl c6 thCkhi A cac doanh
nghi ti A t& thay y Ucong nghEs & xu®va §i A nay khong tiCcho phép cac doanh
nghi P c6 Iq ich toan byt i vi E hig théng qua tiic hanh nhmn s§ xu®cé hils qush k.

Bén c¥h 0, siidég Yo | mrég 1, hinh 6.3 cho t®, cac doanh nghip mB3 gia nhp
c6 hils qu8cdng nghEcao hin so vi3 cac doanh nghHp cE Cac doanh nghp mB y nce
k &v Mg 1a c6 cong ngkhi 8 qu§kém hkn khi hNm 3 tham gia th'tr mréy va theo th
gian, khi c6 hot Mg via hi¢ via lam dild ra, cac doanh nghp m @ tham gia thtr mriy
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tr Anén cé hia qu8cong nghcao hkn. Cac doanh ngl ndng thén va thanh tiinh
quan s xu®ra mic ¥« ra nhnrmhau Vi m Y mic y Yao ¥ Ng va v@ cho trmd? Quan
séat c6y meqray dmrig nhirkhong phi ip v B cac phéat hig (pha 6.3) rng totr Mg cao
h kn cac doanh ngtp ndng thon cé kiBn ng s& xu®cao hkn g@ 6i b png Vi€ sfid ég
may moc va thAbThi i t¥

B &g 6.5: Cac yA t Gquy A yihh hi i qu §céng nghE

olmmg 1 olmmg 2

y Th @g

Chisd i\ 0% Chisd ket

_ gy

Tu Wc & doanh

nghip M 13 gia nh 0.016*** (6.35) -0.020** (2.05)
Quy mé doanh ngHp Nh O -0.051** (3.95) -0.012** (2.05)
V 1a 0.049* (1.79) 0.042** (5.73)
la ban HaNY 0.009 (0.42) -0.007 (0.85)
Pha ThN 0.063** (2.23) 0.026*** (3.71)
Ha Tay -0.043* (1.88) -0.024** (2.49)
H § Phong -0.019 (0.81) 0.029*** (3.39)
Ngh EANn 0,064 (1.33) 0.032*** (4.16)
Qu &g Nam 0.044* (2.34)) 0.026*** (3.27))
Khanh Hoa -0.086*** (4.25) 0.031** (4.79)
LAm xng -0.034 (1.51) -0.02** (2.19)
Long An -0.044**  (2.39) 0.035*** (4.78)

Hinh thic sédh & T rmhan/mY thanh vién 0.068***  (3.18) 0.015** (2.63)
H @ danh/T th@H @

tac xa -0.023 (0.85) 0.002 (0.20)

congty TNHH  0.043** (2.77) 0.020%* (3,43)

Cong ty clbh« 0.112** (3.48) 0.030*** (3.11)

C6 biA gi §nganh Cé Co
S Qyuan sat 2.543 1.779
Pseudo R-squared 0.07 0.05

Ghi chi: OLS W3 sai sGchun g¥. *, **, ** t mng ing vid mic y ngha 10%, 5% va 1%.
Nhom cks& Doanh nghip hYgia {inh, yd ban HCMC, Nganh choi A th& ph-m (ISIC 15).

o I mréy 1: Doanh thu thc, v@ th& va vilE 1am toan th gian. o | mrig 2: doanh thu tk,
v @ thé, ¥« vao trung gian va \iE 1am toan th gian.
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Céc doanh nghp ¥ Ophd vi3 cac mic gid ¥ & vao khac nhau va di hNch i so
k Ah @ cac y & vao khac nhau péthu¥ vao mdi trmriy ma cac doanh ngfii nay hot
¥ Ng. Vi dé cac doanh nghp nhQco thQeéd cac giay u vao vAlao y Ng th@ hin trong
khi cac doanh nghp | h hkn c6 cac giay & vao trung gian t hlkn do céc i th Ar Aquy
moé. i A nay co thQo tacy Ng y Aca cé doanh nghp v Acac y & vao khac nhau. o
| mrég thi hai nghién du v@ y Aay bpng cach disung gia tic & cacy « vao trung gian
trong Yo | mréy v Ahi B qu8céng nghEbinh quan. Hinh 6.3 trinh bayllqu § mditinh cé
moé hinh € xu®bién ngu nhién Sidég Yo | mrig 2. Ph¥n vi cé& Yo | mrdg nay cho ti®
mY sCk Aqustha vl Thi nh@& mic y Yhi & qu§céng nghebinh quan ing 1én 56%. o
| mrig nay vn con tmrg ¥ Oth ® nhmia chira trong cac ¢§ thich atrén. Thi hai,
kho §ig cach hia qu8gi & cac doanh ngl quy md nhOva via ¥ negat ngh khi cac
y & vao trung giany negyt A chhh va cac doanh nghi nhQd mrdg nhireo hile qugcong
nghEcao hkn mY chdt so M3 cac doanh nghp via. Thi ba, khdng con khig cach gia
céc doanh nghip mB tham gia tHtr mrég va cac doanh nghii cE

S6phan bUcé cac m&BI mmg mt ¥ YKernel vAhi B qu§cdng nghEcé& doanh
nghi B khong § ntcgdo caod Jay nhmg cé mY vai nha xét hai ich. S3phan blc é m+
¥ ernel choyo Imrég 1 1Eh phgv B m Y sC §i @ giao” & judi trai chira rpng c6 mY
sQ mng | M cac doanh ngh trong mu co hild qu8céng nghEcao hkn mic trung binh
m u. Ngme;| ¥ phan bUcac md&d mrg mY y Kernel ¥ &v B Yo | mrdy 2 nghiéng pl it
h kn va ju © y %xhikha phng va gign d«. i A nay chira la cé it doanh ngli, khi ¥ A
ch hh vAgia tri § w vao trung gian, co I qu8céng nghecao hkn mic trung binh.

B &g 6.5 trinh bay caend3d mmg OLS cé hai hx quy hi s qu8céng nghEsiid éng c§
hai Yo | mrig vAhi B qu§cdng nghEbao gm cac yA t Oxac yiih truyA th@g (tulc &
doanh nghig, quy mo, yd ban va hinh tfic sdh di). Ching toi it ¥ & byng vilE xem xét
cac kA qu§ mdl mrg khi sidég o | mrdg 1 v gia trigia t ng th@ Y neesfid éng nhm
mY o Imrdy ¥« ra va v tha va sOvi € 1am toan th gian ¥ neesiid ég v Go | mrig
¥ ¢ vao. Cac doanh nghi mfi gia nhp y ncgh® la co hile qush kn so v cac doanh
nghi cE Cac doanh nghé quy mé via co hild quh kn cac doanh nghi siéu nnGrong
khi cac doanh ngtip nhGcho th® la cé hils qusth® hln so v3 cac doanh ngHp siéu
nhCkhi y encac yA t Oy Au Wdoanh nghif, ya ban va hinh tic sdh &i. Theo Jovanovic
(1993) ViE s& xu®hai s& ph-m sAco hild qughkn so vBvi E s§ xu®m Y s& phm &
quy md If, §f A nay gd y rpng cac doanh ngli siéu niCkém ja d¥ig héa nhmrong kA
qu § atrén co thQyi § thich mic  ¥h@® hlkn cé cac doanh nglih nay vAhi B qugcong
nghEXem xét kih kn v Ayd ban, ng ching cho th® r mg cac doanh nglip ho¥ ¥ Ng t¥
cac thh Ha Tay, Khanh Hoaa Long An c6 hid qu§cao hin nhid so vi3 cac doanh
nghi B t¥ Thanh phGH xChi Minh. Cac doanh ngh t¥ Phi Thlva Quég Nam c6 hia
qu§codng nghEth® hikn. Hkn né, bpg ching ckg cho th® tri cac doanh nghp h
danh/tpg th¢h @ tac x&, cac doanh nghih Ygia jinh s& xu®ra kh® mmg V « vao th@
h kn tmrg y Grong mY kh @ mng ¥ « ra cOyrih vAao ¥ Wg va va.
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Bay giachung toi nghién & sau hn cac kA qu§ y ncemddl mig khi siid ég Yo
| mrég 2 vi3 t g doanh thu thc y megsiidéig nhmm Y Yo I mrdy V& ra va gia tiv@
th &, vi € lam toan th gian va hang hoa trung giayntesiidéng y Go | mridg ¥ ¢ vao.
Ng me;l ¥v 3 cac kAqu§y negrinh bay atrén, cac doanh ngh m R gia nhp ¥ neg¢h®
la c6 hile qu§cong nghEth@ hlkn so vi3 cac doanh ngHp cE Bén cah 0, cac doanh
nghi B siéu nhOco hils qucéng nghEcao hin so vi3 ¢ §cac doanh ngtip nhOva via.
Tri Ha NY, t ®c §cac yd phmrg khac y é cé hile qu§céng nghEth ® hin Thanh prO
H xChi Minh. KA qu§ md&I mrg vAcéac hinh thc sah a khong thayy Iva cac doanh
nghi B hYgia jinh c6 hild qu8cdng nghEcao hkn so vi3 cac hinh thic sah @ khéac tri
nhém cac doanh nghp hg danh/tp th¢h @ tac xA.

6.3 «U vao s§ xu ®va Cac dth v ékinh doanh

M & nay tp trung vao vié siidég v@ va cacy u vao chéy A cé doanh nghip
trong cac qué trinh & xu®ch Abi A. Sfidég v@ 1a mY o | mrig mic ¥ % & xu®hi B
t¥sovBmic ¥ ¥& xu®t ® ra c6 thGsiid ég thiAbThi | c6. Cac doanh ng y nte
h®v Akh&n ng t ng nng | & s& xu®c & minh ma khong @ ph§ mua thém may moc
ho thi AbTm .

B &g 6.6: Sfid éng n ng | & (%)

Hoan  KNONg . nor Tio506-  T150%

toan  nhi hla ° T 6 100%
< 25% 50%  yA100%

khong 10%

T g sC T g sO 15.7 21.4 29.7 20.1 8.5 4.7
M (3 gia

Nién y Y nh$ 17.4 30.4 27.5 15.9 8.7 0.0

CE 15.6 21.1 29.7 20.3 8.5 4.8

Quy mé Siéu nhO 16.3 20.6 30.4 18.8 8.7 5.3

Nh O 15.8 23.4 27.2 22.3 7.3 4.1

Via 9.0 20.5 33.1 24.1 11.5 1.8

laban Thanhthi  15.6 26.0 26.1 20.8 8.5 3.0

Nong thén  15.8 17.5 32.7 19.6 8.5 6.1

Ghi ch: Cau 1D y bra la: Doanh nghp c6 th@ ng kh&n ng s& xu®Ién bao nhiéu @ chisf
d éng may moc va thhbThi B c6?
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B &g 6.6 trinh bay K qu§theo quy md, tWva ya ban da doanh ngh. Kho &ig
16% doanh ngHp khong thCt ng nng |& s& xu®trong khi kho®ig 1/3 doanh ngHp
c6 thG ng nng | & s& xu®lén hkn 25%. i A nay chira rppg tal Esfidéng v@ binh
quan la kha cao. Quantsheo quy md doanh ngl, cac doanh ng nhChln co it kh§
nngtngnngl& s& xu®lén hkn 10% cho tt§ cac doanh nghp nhChikn dg« i ¢
sfidég v@ t® ja. CO mY ngo¥! Ec« ph§ y neey A 1a 5.3% Kdoanh ngh siéu
nhOcé thQt ng hkn g® i n ng I& s& xu®so v t Ul Echikho &g 1.8% Ldoanh
nghi i via. Tmrg td kho &g 6% sCdoanh nghip néng thén so B 3% sCGdoanh nghp
thanh thicho biAh Rcé th@ ng hkn g® i mic s& xu®hi B t¥ Cu®dcung, cac doanh
nghi B cEcé kh8n ng t ng s& xu®Ién hkn 25% so W3 cac doanh nghip mB.

Hinh 6.4: Chi ti Av Ay §&tac cung c® nguyén lita tho (%)
35 -
30 -
25 -
m 2007

20 -
m 2009

%

15

10 -

Cung trong Khéc xa nhnmg cung ~ Khac huy B nh nmg Thhlancn T hh khéac (khong Nh 4p kh -u
x&/ph m Ag huy cung thh ph § t hh giap ranh)

M u y A tra nm 2009 cho ti® cac v@ ¥ Asn kho nhnti A ¢ v B nguyén vt i
thd, n ng | & va cac pmrg ti & v t§1a cac nhan Ggay khé khn hkn cho sdphat tri@
c & doanh nghip so vii sQi | Y megodo cao trong m 2007. Hinh 6.4 trinh bay chii
v Ayd ban @& cac nha cung® nguyén v li i thé cho cac doanh ngbi Kho &g 80%
¥ & vao trung gian rm 2009 ¥ ncgcac nha cung @ trong cungyd phmrg (thh) cé
doanh nghlp nh+ cung @ trong khi tul Enay la 82% trong i 2007. S5sé gi §n co
th Qoh & anh thdng tin gia hg vAcac ckh'Y dcéac ya ban thh khac trong vié mua y «
vao co lién quan. Mg td cac s& ph-m trung gian i cac thh khong lan en & t ng
trong nm 2009 1én nic 8%. NA chixem xét minh panel canpg, cac € ph-m trung
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gian ti cac thh khong lan en t ng Ién mic 10% cho ti§ chi phi vt t§ & gin trong
vong b@ n m qua cho phép nii doanh nghip mua hang héa trung gian téc thh
khong lan ch.

Kho §ig 95% doanh nglip tr § & r png cac nha cung® cé thCy ncd & chid t6do
trén thitr mrég. Tuy nhién, nting thay ¥ Uguan séaty nter Acdc nha cung @ nguyén vt
li B thd c6 thQphéthu¥ vao céc tiéu chen chi¥ | & nha cung ®. Hinh 6.5 trinh bay
phmrg thic doanh nghip xac yrih cac nha cung® va céc tiéu chi chinhd chi¥ cac
nha cung @. Kho&g 60% doanh ngt chid cac nha cung ® bung cac quy trinh chi
| @ cé& minh trong khiyp c6 28% doanh ngt xac yrih cac nha cung® thdéng qua n®
quan hEca nhan. Tiéu chi chinh chol&il @ chi nha cung ® V& vao trung gian 1a &
c ¥h tranh gia va tiéu cha ch® mng cé& y « vao. Cacyi A kho® tin déng chi yong vai
tro r®nh Ckhi cac doanh nghp chi\ nha cung @ nguyén v li & tho.

Hinh 6.5: Xac yiih va cac tiéu chi chinh chd nha cung c® (%)

70
60
50
40 +
X
30
20
10 4
0
QuanhE NU& Dotétim Khac | Gachh Akl Tiéu Cungc® Quenbih Kho§g Khac
canhan tiAthl ki An tranh  tindég chun  y&b® canhan cachydly
cé@anha ch®l mny v Anha
cung c® cung c®
DN xac yrih nha cung ® nhnth Anao? CAc tiéu chi oky A ch’ nha cung ®

Tr md3khi nghién du cac hot y Ng kinh doanh quan fig nh®va dth vév n t§,
mY sCth @g ké vAt>n kho ¥ ncghéo céo trong Big 6.7. Cac doanh nglii y nech®
(trung binh) i 6 y & vao quan tikig nh®t n kho trong bao nhiéu ngay. Thedd 6.7,
1/3 sGdoanh nghip gi6 y & vao quan thig nh®t n kho it hkn 2 tuga (g« 50% trong
n m 2007). Ms# khac, hkn 50% doanh nghp gié ¥ & vao chinh tn kho dai hin 3 tu«.
C6 m®quan hEch chAgi @ sOngay tn kho va khdiig cach B nha cung @ chinh.
90% doanh nghp gidt» kho it hkn mY tu< c6 nha cung @ chinh trong clngyd
phmrg trong khi cHcé 70% doanh ngh gi 6 y & vao th kho hkn 4 tus co6 nha cung
¢ @ chinh cluingya phmrig.
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B &g 6.7: T>n kho (%)

5 Nha cung @

T t[:/(‘j)s chinh cliingya
ph mrig (%)
ithk 1tua 18.6 90.1
1-2 tua 14.4 87.8
2-3 tua 9.8 80.1
3-4 tua 16.5 81.9
Hkn 4 tua 34.5 69.5
Khéng biA 6.1 86.4

Cu®cung, B&g 6.8 va Big 6.9 tmrg ing cho bifv Adth vékinh doanh quan
tr g Nnh® y ntgmua bén ngoai doanh ndpiva cacy e tinh c& dth vévh t§& Theo
cac doanh nghp &t ®c §cac nhom quy mo, th vév 1 t§ ¥ Anay la dch véquan trikig
nh®va ten quan tidg cé dth vénay gign theo quy md doanh ngfi. Kho&g 86%
doanh nghip xem dth vév #1 t¥ cé vai tro quan thg trong hot y Ng kinh doanh é&
minh. Céac ch vékinh doanh con ¥ y ntesiid éng aph¥n vi it hkn nhidi. Tuy nhién,
19% doanh nghp via so Vi3 2% doanh nghip siéu nhOcho biA thdng tin thitr mréy,
marketing va ch véqu &g céo c6 vai tro quan lig.
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B &g 6.8: Céac dth v ékinh doanh quan tr Mg nh®
¥ mogmua bén ngoai doanh nghip (%)

Siéu
TwgsC nhd NhO Via

D th véthong tin thitr mriy,

marketing va q&g cao 5.9 2.2 8.7 19.3
D th véthéng tin vAcong nghE

va y g vao 0.9 0.6 1.3 1.4
Dthvévht§ 85.8 90.7 90.8 73.1
ThuAki @ toan va ch vék A

toan 5.0 4.3 7.0 14
D th véphap Iy 09 06 09 2.8
Céac dth vékhac 14 1.8 1.3 2.1
Khong sfid éng cac cch vé atrén  36.4  46.2  17.5 12.7

B &g 6.9 cho ti® kho &g 48% Odoanh nghip t&tha hil vH chuy@. Doanh
nghi b siéu nhcé tal B 8v 1 chuy@ cao hin so v cac doanh ngHp | B hkn. Kho &g
42% dth vév a t¥ ¥ meg Uchic sfidéng hg y mg v cong ty va t § chuyén chéihang
hoa cé& doanh nghip trong khi 6 11% vh t§ y ncghd hils theo hp Y Rg tH thQr i3
cac doanh ngHp khéc.

B &g 6.9: »ctinhcéadthvévnt§ (%)

TWg Siéu Thanh Néng
sO nhO NhO Via thl thén

Danh nghifp t&v 1 chuy@ 476 514 399 415 479 47.4
H @ y rg v codng ty v t§chuyén
ch&hang héa é doanh nghip 418 374 502 506 36.6 46.0

Th @ thut t thGQ/ B cac doanh
nghi khacy €huy@ hang chung 10.6 11.2 9.9 79 154 6.7

6.4 CacyAtQuyA yhhn ng su®lao y Mg
Pha nay tp trung vao haio | mrég khac nhau ¥n ng su®lao ¥ Ng: (1) Doanh thu thc
trén lao ¥ Ng toan tha gian (lao ¥ g thmrég xuyén va laoy Mg khong thmrig xuyén) va
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(2) Gia trigia t ng thé trén lao y Mg toan tha gian. Phan tich nay nmcghé hil trén
2.521 doanh nghip. Trong Knay, 2.010 doanh nghi y ncgch® mu trong c§hai n m
2007 va 2009. Bhg 6.10 trinh bay hajo | mrig n ng su®lao y Ng theo quy mé viyd
ban. Doanh thu tfc binh quéan trén lag Ng toan thd gian la 66,6 trid ¥ g trong nm
2009 trong khio gia trigia t ng th@ trén lao y Ng toan thd gian la 16,5 trig Y mg.
Theo B&g 6.10, cac doanh nglsi c6 quy md h hkn cé doanh thu tie va gia tigia

t ng tha trén mY lao y Ng toan tha gian cao Ha so vi3 cac doanh ngHp nhéhkn. Cac
doanh nghip ndéng thdn cé doanh thu trén I§a¥g th@ hkn tmrg ¥ 8so0 v cac doanh
nghi b thanh tH Xem xét bys Qi & panel can, pog n ng su®lao y Ng binh quéan 1a 63,5
tri & y Rg va 16,0 trig y g tmrlg ing theoo | mrdy 1 vaio | mriy 2.

B &9 6.10: N ng su®lao Y ¥g theo quy md vaya ji @ trong n m 2009

N ng su®lao y Ng (tri ki

y RQ)
olmmg 1 olmrg 2

T g T g sO (2,521) 66.6 16.5
Quy mo Siéu nhO (1,693) 53.6 13.0
Nh O (664) 87.3 22.8

Via (164) 116.4 27.5

lay@  Thanh thl (1,100) 85.8 22.5
No6ng thén (1,421) 51.7 11.9

Ghi cht: SOquan sét trong nge ¥ k. o I mrig 1: doanh thu tk trén lao
¥ Mg toan thd gian. o Imrig 2: Gia tigia t ng tha trén lao y Ng toan
th a gian.

K Aqu§ md mrg OLS vAxéac yrih n ng su®lao y g sfid ég cac bilk chun (ya
ban, hinh ttic sdhd, nganh va quy mé doanh ndh) va mY bi & chitiéu xem xét
doanh nghip c6 siid ég cong nghem 3 khdng ¥ negrinh bay trong Bhg 6.11. CAc sai
sChun g Yy mcgdo caodc Y bén cah cY h EsOmdd mng.

N ng su®lao y Ng t ng cung v3 quy md doanh nghp, khéng phéthut vao o
| mrig n ng su®lao y Ng (kAqugn m 2007 la ngne;| ¥ kh ng yrih kAqu§y ntghat
hi i trong B&g 6.10. Cac doanh ngi t ¥ Thanh phOH xChi Minh binh quan c6 mg
su®lao ¥ Ng cao ha so vl cac doanh ngHp t¥ cac yd phmrg khac. Cac doanh ngli
h Ygia §inh c6 nng su®th® hkn yang kGo v cac doanh ngHp trmhan, tii cac doanh
nghi hg danh/tp th¢h @ tac xa. Nhing kA qu 8nay khong thayy Ikhi xem xét mu
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panel can fing. Bén ¢ah 6, vi € sfid ég cong nghem B c6 m®quan h&hus chid v
n ng su®lao y Ng cé doanh nghip, c6 ngha la cac doanh nglp cé xu hmrg t ng
doanh thu tlic trén lao y Ng bpg ViE sfidég cong nglEs & xu® m 3. Tuy nhién,
ching ta dhg c6 thQquan sat ti§ m Oquan h&thu+ chid vi cac doanh ngti c6 nng
su®lao y g cao Hn thmrdg c6 xu hmiiyy sfid ég cong nghem B trong s§ xu® Xem
xét panel can mg c6 thgh@®@ mYsGhay y U | B¢ | mrgg vAvi € sfid éng cong ngtem 3
trong qua trinh & xu®khong co6 y ngha trong md hinh & quy Y « tién khi siid éng Yo
| mrég 1 va cé nic y ngha gign i trong hx% quy thi hai khi sidég o Imrig 2. i A
nay cho th® céng nghEm B khdng c6 tacy Ng quan tig V A doanh thu tiic trén lao
{ g toan tha gian trong panel can fing.

B &9 6.11: Cac y& t Qquy A yith n ng su®lao y ¥g

olmrig 1 (log) oImrig 2 (log)
| Rc tinh Th@g ké | Rctinh Th@g ké
chisO tgyp chisO tgyp

S3A mny lao y Ng

Quy mod doanh nghip  (log) 0.079** (2.44) 0.118*** (4.10)

Tp HCM (yung =1,
la ban khong = 0) 0.343**  (4.78) 0.353*** (5.45)

Sfid ég cong ngle

mi3 (c6 =1, khéng =0) 0.115* (1.82) 0.149*** (2.59)
T mhan/mY thanh

Hinh thic s&h & vién 0.413***  (5.40) 0.320*** (5.34)
H ¢ danh/Tp
th ¢H ¢ tac xa 0.077  (0.62) 0.129 (1.30)

Congty TNHH  0.483** (6.62) 0.455** (8.90)
congty clbha  0.483**  (2.40) 0.392** (2.70)

C6 biA gi&nganh Co Co
S Qyuan sat 2,520 2,519
Pseudo R-squared 0.20 0.29

Ghi chd: M6 hinh OLS, sai@hu-n g¥. T®c §cac hk quy y Asfidég hng sO*, **, ***
tmrg ing vl mic y ngha 10%, 5% va 1%. Nhomks & Doanh nghip hYgia yinh, ya ban
HCMC, Nganh chbi A th ph-m (ISIC 15). o Imrg 1: Doanh thu ti& trén lao y Ng
toan tha gian. o | mrig 2: Gia tigia t ng thé trén laoy Ng toan tha gian.
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7 Th mhg m¥va C kc @ doanh thu

Cxay dang cac chinh sach mangih hmr) xu®kh-u va tim hiQ xem mic y Y
nhy bén cé vik khuyA khich cac doanh nghi xu®kh-u thi §¥ & quan tig 1a phg
hi @ ¥ nccho¥ § Mg xu®kh -u va ckc @ doanh thu chungé@ cac doanh ngtih chAbi A
Vi ENam. Pha nay y mra tig quan v&th mrig m¥ va ckc @ doanh thu da trén &ksa
cac kAqusti § A tra DNNVV n m 20009.

7.1  Ho¥ Yy ¥g xu®kh -u

B &g 7.1 trinh bay g quan VAcac doanh nghp xu®kh-u y ntcghan ttheo tul
(sGn m ho¥ y Ng), quy md,yd ban va hinh tfic sdh d. Trong nm 2009, c6 149 trong
s(02.543 doanh nghp tham gia he&t ¥ g xu®kh-u, tmrg ing v 5.9% cé& toan by
mu so Vi3 t 0l E5.2% trong nm 2007 (127 doanh nghg). Trong s0149 doanh ngHp
xu ®kh u n m 2009 chco 15 doanh nghp co6 quy md siéu nfit mrg ing vi3 0.9% toan
bYm™u. Do 6 nA lo¥ cac doanh ngHp siéu nhOsAlam t ng tul Edoanh nghtp xu®
kh-u lén 16%. Xem xét panel canuy, c6 103 trong €2.062 doanh nghp xu®kh-u
trong N m 2007 (5%). Con €nay tng lén 118 doanh nglp trong nm 2009 (6%) cho
th @ theo tha gian sAco nhid doanh nghip tr dthanh doanh ngli xu®kh -u.

B §ig 7.1: Cac doanh nghip xu ®kh -u (%)

2007 2009
T g sO 5.3 5.9
TuW M R gia nhp 6.0 5.5
CE 5.3 5.9
Quy md Siéu nhO 0.6 0.9
Nh O 9.6 11.3
Via 37.1 34.9
la ban Thanh thl 8.1 8.5
Nong thén 3.1 3.8
Hinh thic s&
h & H Ygia jinh 1.0 1.1
T Mmhan/mY thanh vién 8.1 9.6
H @ danh/Tp th@H @ tac xa 5.8 11.1
Coéng ty TNHH 20.5 17.9
Cong ty cbha 16.7 17.4
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M Y m, v Aly thuy A cac doanh nghip co hili qu8céng nghcao hin sAr athanh
cac nha xkh u vi cac doanh nglip nay co th ¥ah tranh trén thitr mrdg qu®@ tAM %
khéac, cac doanh nghi c6 thCh ¢ h®Ot i ho¥ § Ng xu®kh -u. Cac doanh nghi tham gia
th Ttr mrég xu®kh u hid cach gign chi phi va thikk As& ph-m y @ ® dn khach hang

n md3ngoai khid h Nir dthanh cac nha x®kh u thanh cong.

Theo B&g 7.1, c6 $tac ¥ Mg rd rang @& quy mod doanh ngl: cac doanh nglie
| B hkn c6 xac sWtham gia héé § Ng xu®kh-u cao hn. Tutr Mg cac doanh ngli
xu ®kh u trong sOcac doanh nghp mM gia nhp th@ hkn so vi3 t Otr kg nay trong ©
cac doanh ngHp cEtrong nm 2009 trong khiyd quan sat cho t® tinh hinh ngna;| ¥
trong nm 2007. Cac doanh ngfi thanh tH'cé xu hmrigy xu®kh -u nhid hkn cac doanh
nghi B ndng thon. Hinh tic sdh & cfg yong vai trd quan thig. Cac doanh ngl hY
gia yinh khéng c6 xu Imrgyy xu®kh -u trong khi 18% va 17% cong ty TNHH va cbng ty

¢ Uoha tmrg ing cé xu®kh -u.

B §g 7.2: Chi ti Av Acac doanh nghiip xu ®kh -u (%)

TWwg Thanh Néng
sO thl  thén

S Gyuan sét 98)  (69)  (29)
S Ckhéach hang x®kh u tra ti A 4.7 3.7 7.3
Pha tr m hang héa doanh nglpi xu ®kh -u 55,6 546 57.7
Nh# y megy o tinh s& ph-m, thi Ak Aho¥h nguyén li&
tho ti khach hang 786  79.7 75.9
SfAdég tnv @ phap ly khi tham gia {p y g xu®kh u
tr & ti o 39.8 406 37.9
H @ tac v3 y Qac nmd3ngoai tri ti A cung o cong ngte
hox chuyén gia 68.4 68.1 69.0

Ghi chi: Kho®ig 98% trong €149 doanh nghp xu®kh-u tr 8 4 t ®c §cac cau 1D

y ntxem xét trong Bg.

84 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



§/EC §IOM Mal TR «éng kinh doanh & viOt nam: kOt qu{ ®iOu tra doanh nghiOp nha v —vBa n'm 2009

B &g 7.2 trinh bay chi A v Acac doanh ngtip xu®kh-u."” Trong sO149 doanh
nghi B xu®kh u, 98 doanh nghp & cung @ thong tin v&t ®c §cac cau Dtrong B §ig
7.2. Ga 56% tlhg doanh thu ban hangéc cac doanh ngth c6 xu®kh-u la do hot
Yy Ng xu®kh-u {em I1¥ T ul Enay cao Hn &cac doanh nghp néng thdon so & cac
doanh nghip t¥thanh thl SQ mng khach hang mdngoai binh quan 14 5. @ 23% O
doanh nghp chicé mY khach hang va 5% doanh ndghico nhi& hkn 10 khach hang.

i A& nay ching t&cac doanh ngtip xu®kh u cé tmrg y Gt cac y Gac thmrg m¥khi
tham gia xu®kh-u tr& ti A, § A nay cg ¥ kg ngha cac doanh ngt xu®khu c6
m ic chuyén moén héa caokh so vi3 cac doanh nghp khong xu®kh -u.

Binh quan 8 trong €10 doanh ngh nh1 y ntgeac ¥ o tinh, thiAk As§ ph-m
ho>e nguyén lifa ti cac khach hang mdngoai va Ha ¥ sGdoanh nghip xu®khu ¥ nce
cac y Otac thmrg m¥ n m®3ngoai cung ® cdng ngtEhox chuyén gia ma cac doanh
nghi nay khéng titi & ch ¥ ntcKho®g 40% doanh ngl sfid ég trv @ phap ly
khi tham gia cac kp ¥ kg xu®khu tr & ti A. Cac doanh ngl ndng thon it §id ég tm
v @ phap ly hn so vi3 cac doanh ngHp thanh ti Cu®cing, cac doanh ngh xu®
khu cfg cé xu hmiy quig cao nhii hkn cac doanh nghip khac. Khosig 42% O
doanh nghip xu®kh-u th@ hild qug cao trong khi chcd 9% doanh nghe khong
xu®khu quig cao cho ti§ hinh &h cé vai trd quan g hkn y Ov B cac doanh
nghi B xu®kh u.'®

MY Ve tinh n@a cé& cac doanh nglp xu®kh-u 1a cac khdh thu binh quan &
cac doanh ngHp nay cao hn so vi3 cac doanh ngHp khéng xu®kh-u. B&g 7.3 cho
th @ cac kho® thu binh quan ¥doanh thu trén lag g toan tha gian va tig | ¢ nhus
rong trén laoy Ng toan thd gian phéthu¥ vao tinh tdg xu® kh-u cé cac doanh
nghi . Cac doanh nglip xu®kh u thu y ncginh quan 117 i ¥ Rg trén laoy Ng toan
th & gian so Vi3 61 tri k& y mg trén laoy Ng toan tha gian trong cac doanh nglfii khong
xu®khu. Khéng phéthu¥ vao quy mé vayd ban @& doanh nghip va lo¥ tr i cac
doanh nghtp quy mé \ia, tlhg doanh thu trén lag g toan tha gian &céac doanh ngtip
xu®khu | B hln kha nhidi. Quan séatthg | nhus rong trén laoy Ng toan tha gian,
khéng phéthu¢ vao quy mo vayd i ¢ doanh nghip xu®kh u cé mic | ¢ nhus rong
trén lao y Ng toan th gian cao Ha cac doanh ngl khong xu®kh -u.

17

_» tinh cé& cac doanh ngl xu®kh-u ¥ meginh bpg cach $id éhg toan bYm u trong nm 2009. Nhing
k Aqu §nay khong thayy Lkhi chixem xét minh panel canpty. .
¥ Th ® lus kdhlkn v Aqu g cdo préthu X vao yd i @& cé doanh nghip y ncghée hild dcu Och mrig nay.
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B &g 7.3: Doanh thu binh quan va Lg nhu # thu « trén lao y Wg toan th 4 gian

invStri @ y pg
T Wg doanh thu trén lag Ng toan T Wig | ¢ nhu+ thu« trén laoy Ng
th a gian toan tha gian
Xu ®kh -u Khéng xu®kh -u Xu ®kh -u Khéng xu®kh -u
T g sO 117,9 63,4 12,7 8,4
Siéu nhO 164,1 52,6 12,2 7,8
Nh O 119,6 83,2 13,0 9,6
Via 103,4 123,2 12,4 11,2
Thanh thi 136,6 81,2 14,5 111
Nong thén 86,2 50,3 13,6 6,4

Ghi cht: Khéng thuy meghong tin ga 22 trong tng sC2.543 doanh nghp y meeh v
m u trong § A tra n m 20009.

Céac kA qusti mdl mng probit § Gac yrih ho¥ y Ng xu®kh-u y ntcrinh bay
trong B&ig 7.4. Cacmdl mig bao gm cac biA lién quany A ¥ e tinh tiéu chun cé&
doanh nghtp, logarit cé& doanh thu tc, mic | mrg thé& tAbinh quan trén lag Ng va
cac chisOy Qv B vi E doanh nghip c6 gifd thi & s& ph-m mB hox sfid ég cong ngte
m B vao qua trinh & xu®hay khong. Tém ¥, ching toi thuy negn'Y s Gk Aqu §tha vi
va khdng xem xé§ Anguyén nhan sau xa.

Thi nh@ doanh thu tiic trén laoy g c6 md®quan hEthus chidi v vi E doanh
nghifp 0 tham gia he&t y Ng xu®kh u nhntrinh bay trong Bhg 7.3. Thi hai, mic chi
| mrig binh quan &g c6 md®quan hEthus chid v vi € doanh nghip 6 |a doanh
nghi B xu®kh -u hay khéng. i A nay cho tt® lao y g 1am vilé trong cac doanh nglg
xu ®kh-u binh quan nka y ncgmic | mrig cao Ha so vi3 lao ¥ g lam Vil trong céac
doanh nghtp khong xu®kh u. Tém ¥ cac doanh ngHp c6 nng su®lao y Ng cao Ha,
n A cOyih quy md doanh ngl c6 kh&n ng cao Hn sAla cac doanh nghp xu®kh -u.
Thi ba, cac doanh ngh xu®kh-u thmrégy gif3 thi B s& ph-m mB hos siid ég cong
nghEm @ trong qué trinh & xu® Céac doanh nghp tham gia vao h¥ y Mg xu®kh u
g» nhid y Oth éc¥h tranh Ho va t@thi @ hoa chi phi thdng qua @ sfid ég cong
nghEm B va sd ya d¥g hoa co tifa y A t Gquy A yrih y Asot n t¥trong tmrg lai. Thi
t mcac doanh nghp xu®kh-u thmrdy la cac doanh ngp aThanh phOH xChi Minh
hkn 1a dcac thh nhimNgh EAn va Qu&g Nam. Cudcung cac doanh ngkp hYgia jinh
nhnd 6ki A c6 xac stham gia tHtr mrig xu®kh -u th@ hin.
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B &g 7.4: Cac doanh nghlp xu ®kh -u gi?

Th Gg ké
HEO t
TuWw S m (x1,000) -0,063  (0.77)
Quy mod S @ao y Ng (x1,000) 0.031 (0.85)
T Wg doanh thu log (x100) 0.683***  (6.14)
Binh quan imrg Tri & y Rg trén laoy Ng 0.029***  (4.33)
GiBthi & s& ph-mmB 0.010**  (1.97)
Cong nghem 3 0.008**  (3.02)
la ban HaNY -0.003  (1.57)
Pha ThN 0.003  (0.61)
Ha Tay 0.005 (0.76)
H g Phong -0.004  (1.15)
Ngh EANn 0.008***  (3.57)
Qu &g Nam -0.007**  (2.05)
Khanh Hoa -0.004 (1.42)
Lam xng 0.006 (1.05)
Long An -0.003  (0.97)
Hinh thic s&dh & T mhan/1 thanh vién 0.018**  (2.92)
H @ danh/Tp th@H g tac xa  0.037**  (3.16)
Coéng ty TNHH 0.029***  (4.89)
céng ty clpha 0.026***  (2.93)
C6 biA gi nganh Céo
S quan sat 2.487
Pseudo R-squared 0,38

Ghi ch: M6 hinh probit, Ha ing bién. Sai €hun gp phi quyh sO*, **, *x
t mrg ing v mic y ngha 10%, 5% va 1%. Nhémksad Ia ban HCMC, doanh
nghi B hYgia yinh, nganh ckbi A thé& ph-m (ISIC 15).

Hinh 7.1 nhing ving lanh thdma doanh nghp xu®kh-u va nhp khu cé ho¥
¥ g trong nm 2009. Trong €149 doanh ngHp xu®kh u, 102 doanh ngh cung c®
thong tin vVAY @ y Axu®kh u va 86 doanh ngh cung o thdng tin vAnk nh khu
nguyén \ li B tho. Kho®ig 38% sOdoanh nghlp xu®kh-u xu®sang Lién minh chau
Au trong khi chico 12% doanh nghp xu®kh-u nh$ ti Lién minh chau Au. Kh&@g
10% nguyén ¢ li & tho sfid éng trong s xu® y nconhp khu tri tiA. Ha hAcac
doanh nghlp cho biAnguyén vt li & thé y megnhp khu ti cdc nmd3chau A. Khdgig
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50% y megnhp khu ti Trung Qu® trong chi cHcé mY tul Er ®nh Gcac doanh ngHp
nh# kh-u nguyén \ li & tho ti M § Lién minh chau Au v&ga. 72% doanh ngl cho
bi Aca it hln 2 tua y @hp khu V« vao trong khi ci10% doanh nghp tr§l 4 th &
gian nhp kh-u nguyén li thoé dainkn mY thang.

Hinh 7.1. Cac doanh nghi B xu @kh -u i Vauvanh #p kh -uti Vau?

60 -

50

B Xu @kh -u
40 | ENhip kh-u
30
20
) L l
0,

Trung Qu @ Nh 4B & ASEAN Cacnm@ Cacnm@B
Chau a khac ngoai Chau &
khac

Percent

7.2 C¥h tranh theo nh th ic va Ckc @ kinh doanh

Pha hai cé&a chmrg nay tp trung vao &c@ kinh doanh va ntn thic cé& doanh
nghi vAmic ¥ Xt ¥h tranh trong h& ¥ Ng cé& minh. Pha nay chi tidig ckc @ kinh
doanh aa cac doanh nglf trong nm 2009 va vi w ph§d @ trén toan iYm u. Cac kA
qu 8khong thayy Ujang kCkhi chixem xét riéng panel canpiy.

Hinh 7.2 trinh bay nic y Yt ¥h tranh theo nka thic cé& doanh nghip dthanh thi
va ndng thén. Ga 90% doanh ngHp dcac ya ban khac nhau cho Aih Ng» sdc¥h
tranh gay ¢t trong hot y Ng cé& minh. Quan séat panel caml, 71% doanh nghp cho
th@ mic y \t¥h tranh tng 1én k@i n m 2007 trong khi 27% doanh ndhith@ mic y Y
¢ ¥h tranh khéngy UTi A theo ching t6i nghiénia mic y Yt ¥ih tranh theo nkn thic &
¢ @ nganh. Cac doanh nghitrong cac nganh nin(i) Gi @ va cac $ ph-m gi @, (i) s &
ph-m kim lo¥, (iii) ph mrg tile v t§va (iv) Cao su va cac® ph-n nhé noi chung
nh+ th® sbc¥h tryh [a gay gt.  ay khong ptg la tinh hinh thic t Atrong cac nganh
khac (khéngy ntgbdo céo). Hinh 7.2 g trinh bay titr kg doanh nghip c6 hang
kho. Kho®ig 28% doanh ngl c6 hang tn kho tmrg ing v 707 doanh nghip. TU
tr g doanh nghip cé hang tn kho &thanh thicao hin tutr Mg nay andng thén.
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100 Hinh 7.2: C ¥h tranh theo nh 4 th ic (%)
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B CO s 8¢ ¥hh tranh gay g 3t trong | Ah v & ho ¥ ¥ ¥g
B C6 hang t>n kho khé tiéu th é

Bay giachung t6i sAnghién du nha thic v Ac¥h tranh g cac DNNVV ti cac
ngu> khac nhau. Cac Aqu gy ncgrinh bay trong Bhg 7.5. C8cac doanh nghp nh
kh u h@ phap hoe ho¥ y Ng ¥ dhkhong ¥ ntexem 14 8 ra cah tranh Ih. Bén
c¥h {6, c¥h tranh i cac doanh nghp qu® doanh nhin chung mceeem 1a khéng B
tri cac cong ty TNHH va cac doanh nghihg danh/th thCh @ tac xa. Cac doanh
nghi B ngoai qud doanh khacy ntexem [a cacy Oth éc¥h tranh chéy A va i A nay
khong phéthu¥ vao ya ban va hinh tic sdh & cé doanh nghp. i A ¥ cho th®
r ;g r®nhi A trong sOcac doanh nghp ¥ necii A tra jang ho¥ § Ng trén cac khu &
th Ttr mrég khong @ d'n y Qv B cac doanh nghp | B hln va tién tid hin. i A nay co
th Qoh & anh nng cac DNNVV § @ hinh cé& Vi ENam thmrég c6 xu hmmg) s& xu®©s &
ph-m khac v s & ph-m cé cac doanh ngli | h hlkn va hild ¥ kn.

Céc doanh nghp c« ph§th @ hild mY sCo m&dy G Cphd v s e ¥h tranh qud
t Angay cang ing. Xac yrih cac y My th Itr mrig mB, t % ra s§ ph-m mB hox c§ti A
s & ph-m hif t¥va c gi n chi phi si xu®la nhéng phmrg phap quan kg nh®ma
cac doanh nghp & sfidég ¥ Qy Ophd v sdc¥h tranh ngay cangig. Ngma| ¥
gi 8n sQao y Ng hox nang ¢ | & | mng lao ¥ Ng ¥ ntgh$ anh la cac céngéit y nce
sfid éng hkn (khdng y ntgéo cao).
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B &g 7.5: C¥h tranh theo nh# th ic tT cac ngun khac nhau

C ¥hh tranh theo nhn thic tT:

::rir; Dogph NhP Céac
~ ~ nghip tr kh-uhg Budn Itz ngun
SQquan - qu@ e phap khac

sat doanh
TWgmu (2,251) 3.0 1.6 3.3 3.4 3.6
Thanh thi (995) 2.6 15 2.9 3.1 3.4
Nong thén (1,256) 3.3 1.7 3.5 3.7 3.7
H Ygia jinh (1,436) 3.3 1.7 3.5 3.5 3.6
T mhan/1 thanh vién (189) 2.7 1.6 3.2 3.3 3.5

H @ danh/Th th@H @

tac xa (64) 2.4 1.6 3.1 3.5 3.5
Coéng ty TNHH (479) 2.6 1.5 2.8 3.1 3.4
céng ty cbha (83) 2.7 1.4 2.8 3.3 3.5

Ghi cha: 1 = ¢éah tranh gay &, 2 = c¥h tranh via ph§ 3 = c¥h tranh khéngyang kG4 =
Khéng cé S ¥h tranh. Thild théng tin g& 292 doanh ngtig.

Nh ntrinh bay trong Hinh 7.2, khg 28% doanh ngh c6 hang t kho kho ban.
Hinh 7.3 cho ti§ t ¥ sao doanh nghp | ¥khé ban nhing hang hoa nay. Ly do quaridg
nh®la co qua nhii s& ph-m tmrg tdtrén thitr mrég. Ly do quan tiig thi hai 1a cac
doanh nghtp khéng tid cH v cac kénh ban hang. M phmrg phapy @anh cac @
y A3 hang tn kho 1a s xu®theo cacy k y bhang tmd Kho g 60% doanh nglip
h « nhmuén s& xu®theo ¥ k y bhang trmditrong khi ci12% doanh nghé chra bao
gi 4s & xu®theo ¥ k y phang trmd3 (cac kAqu 8khong ¥ ntgrinh bay).
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Hinh 7.3: Céc ly do quan tr  fhg nh @khd ban hangt » kho

\'
o%
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10 |

Coquanhidis & Ch@Imnpgs& Khongtifocanv@ Khékh ntrongvin Gia qua cao Khéc
ph -m cung lo ¥ trén ph-mth @ cac kénh ban hang t§
thitr m ég

K Aqu§ mdl mrg probit ¥ @ac yrih m®t mrg quan @& sdc ¥h tranh theo nkn
thic siidég cacy e § @ tieu chun y ntcdrinh bay trong Bhg 7.6 trongyd cé siid éng
chitieu vAhang ta kho, xu®kh u va sO mng khach hang. K qu §cho th® sQ mng
khach hang B hkn va hang t kho c6 mdquan h&hus chid v nha thic cé doanh
nghi i v Ac ¥ah tranh. Bén &h 0, mY | « n@ dmrig nhncéac doanh nghip hYgia jinh
c6 nha thic c¥h tranh th® hkn trén thitr mrig hNjang ho¥ ¥ Mg so Vi3 cac lo¥ hinh
doanh nghlp khac.
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B &g 7.6: Cac yA t Qquy A yiih c¥h tranh theo nh# th ic

Th @g ké
HEO t
Quy mé doanh nghp S Gao y Ng (x1,000) -0,002  (0.09)
Cksakhach hang S mng khach hang 0.015**  (2.60)
Hang hoéa tn kho C6=1,Khdong=0 0.056***  (3.98)
Xu ®khu C6=1,Khdong=0 -0,028 (0.82)
la ban HaNY 0.028 (0.92)
Pha ThN 0.071**  (2.78)
Ha Tay 0.003 (0.13)
H § Phong -0.084*  (2.26)
Ngh EAn 0.076***  (3.65)
Qu &g Nam -0.077*  (2.21)
Khanh Hoa 0.067*  (2.28)
Lam xng 0.001 (0.02)
Long An 0.075**  (4.21)
Hinh thic s&h a T mhan/1 thanh vién 0.055***  (2.79)
H ¢ danh/Tp th@H @ tac xa 0.020 (0.75)
Ccong ty TNHH 0.071**  (5.07)
Ccéng ty clpha 0.061***  (2.47)
C6 biA gi 8nganh Cé6
S Qyuan sat 2.539
Pseudo R-squared 0,17

Ghi chi: M6 hinh probit, Ha ing bién. Sai €chun g phi quyh sO*, **,
***t mng ing vi3 mic y ngha 10%, 5% va 1%. Nhémks& la ban HCMC,
doanh nghip hYgia jinh, Nganh clbi A th&@ ph-m (ISIC 15).

Bay giachung ta chuyd sang $id ég s& ph-m va cacy e y @ ckséakhach hang
c @ doanh nghip. B&g 7.7 nghién ¢u vi e sfidég V & ra cé doanh nghip. G« 1/3
¥« ra y ncesiid éng cho tiéu dang ccing trong khi gn mY nfa y « ra y ntesiid éng
la V& vao trung gian trong cactth vé i A nay dn yAkAquskho®g 19% Vu ra
y ncesfid éng 1a cac € ph-m trung gian trong ndng nghi va chAbi A. Tutr Mg s&
ph-4m cé& cac doanh ngl néng thény ntesfid ég cho tiéu dung ccang IH hkn so
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v 3 s & phim cé cac doanh ngli thanh thtrong khi s& ph-m cé& cac doanh ngli
thanh thi y ntesiid éag 1a ¥ & vao trung gian trong oioi A va cac ch vél M hkn. Cac
doanh nghip chli s6c¥h tranh gay § hkn ban titr g s& ph-m y ntgsfid ég la tiéu
dung cu®cung it hkn so vi3 cac doanh nghp chli mic c¥h tranh th® hin.

B &g 7.7: Siid ég s§ ph-m va M ic y ¥t ¥h tranh (%)

C¥h
. ~ C#h tranh .
Twg sO tranhgay |, . Thanh thl N6éng thon
g3 khdéng gay
g

S Qquan sat (2,543)  (2,251) (291) (1,109)  (1,434)
Tiéu dung cudcling 32.1 30.9 41.8 21.9 40.0

« vao trung gian trong
nong nghip 1.6 1.5 2.6 1.2 1.9

« vao trung gian trong
ch Aoi A 17.6 18.1 13.0 25.1 11.9

« vao trung gian trong
dthvé 48.5 49.4 41.3 51.5 46.1
Khoéng biA 0.2 0.2 0.4 0.4 0.2

Nhmy A& P trong chmrg 6, sb ja d¥ig hoa trong & ncgquyA yrih dé@ trén O
| mrgy khéach hang. a d¥g hoa &ksakhach hang co6 tflam cho cé doanh nghip it t
thmng hkn v cac ci €6 vAc «i. B&ig 7.8 cho ti§ 59% doanh nghp y ntch mu
c6 hkn 20 khach hang. Cac doanh nighchli sdc ¥h tranh gay § c6 xu hmdy ¢ cksa
khach hang & hkn. i A nay gg y r g cac doanh ngli ¥ Opho vi3 s8¢ ¥h tranh va
tranh céac cu ® vAc« bng cachia d¥ig héa khach hang.xng tha cac doanh ngHp
néng thon thmr&y c6 cksakhach hang b hkn v 3 trén 20 khach hang soff/cac doanh
nghi B thanh tH Hinh 7.4 y mra tig quan VAyd ban ga khach hang @ trén ya ban
c & doanh nghp. Co sdkhac bi yang kQv Ayd ban aa khach hang gi cac doanh
nghi ip thanh tHva nong thén. $khac biE nay trong phén vi t hh 1a 76% va 81% khach
hang cung hh tmrg ing vi3 doanh nghie thanh thva ndng thén. Ga 65% khach hang
c @ doanh nghip néng thon coyad § @ cling xa hos khac xa nling ciing huyi so vi3
t 0l E34% cé& cac doanh ngtih thanh tH  ang chd y la clicd 9% khach hang cgd ban
t ¥ c4c thh khong pHgla t hh 1an ch.
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B §ig 7.8: Cksakhach hang (%)

C ¥h tranh C¥h tranh
T g sO khong gay Thanh thl N6éng thén
gay g%
g
S Qquan sat (2,543) (2,251) (291) (1,109)  (1,434)
Chico mYkhach hanc 1.6 1.5 2.8 2.1 1.3
2-5 khéach hang 8.5 7.5 15.5 10.6 7.0
6-10 khach hang 11.0 11.4 7.9 17.0 6.3
11-20 khach hang 20.1 20.2 19.2 22.5 18.2
Trén 20 khach hang 58.8 59.3 54.6 47.8 67.3

Hinh 7.4: Ta ban c é khach hang

50 - ETWg ®mThanhthi mN6ng thon

Cung xa Khéc x& nh nmg cting Khac huy h nh nmg Thhlancan a thh khéng lan c #n Nh 4p kh -u
huy ta cung t hh

Ckc@ kinh doanh chung & s& ph-m quan tfdg nh® cé& doanh nghp y nte
trinh bay trong Biig 7.9. Khotig 60% doanh ngl ban $h ph-m quan titig nh®c &
minh trong nY ya va cho cac doanh nghi ngodi qu® doanh trong khi 31% doanh
nghi B ban s ph-m cé& minh cho cac ca nha¥ tya phmrg. KAqusti b &g 7.7 vAsii
d ég s& ph-m y ncgkhng yrih: Cac doanh ngtp nh th@ co sic ép cwh tranh gay
g% chéy A ban/sh xu®cac s& ph-m cho cac doanh nghi ngoai qud doanh trong
n md3khac nhra céac y & vao trung gian. Cac doanh ndhindng thon co @itr g hang
hoa ban cho ca nhan v&quan phi ttmrig m¥ nha nmddcao hHa tmng  Dtrong khi
cac doanh nghp thanh tH ban tatr Mg I s& ph-m chinh o& minh cho cac doanh
nghi b qu® doanh va ngoai g@ doanh ry yd.

94 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



§/EC §IOM Mal TR «éng kinh doanh & viOt nam: kOt qu{ ®iOu tra doanh nghiOp nha v —vBa n'm 2009

B &g 7.9: Ckc @ kinh doanh (%)

T g sO C¥h tranh i:g:;rgzs Tha_r_lh Nong
gay g% g1 th thon

Ng mialan ya phmrig 31.1 29.5 41.9 19.7 39.8
Khéach du th 0.3 0.2 0.4 0.2 0.3
C kquan co phi timrig m¥
nha nmd3 0.8 0.9 0.6 0.6 1.0
Doanh ngh#p ngoai qud
doanh trong md3 59.6 61.1 48.2 66.6 54.2
Doanh nghi qu® doanh 4.3 4.5 3.3 6.6 2.6
cong ty co V@ Y & trm mdd
ngoai 15 15 1.7 2.6 0.7
Xu ®kh-u 2.4 2.3 2.8 3.7 1.4

Hkn n@ B&g 7.9 khng yrih cac doanh nglp xu®kh-u chéy A c6 yd ban &
khu v@ thanh tH Cac doanh nghp xu®kh u ban g ph-m cho khach hang ¥ ya (tiéu

dung cu®cung) nhha th® séc¥h tranh it gay § hlkn so v cac doanh nghp khéng
xu ®kh -u.

Cac tiéu chiynh gia chinhy ncatrinh bay trong Bhg 7.10. Khaig 72% doanh
nghi B sfid ég ti & c g vao gia vd cOyrih (g chi phi va 1ai) trong & xu®trong khi
17% doanh nghp yrh gia d@ trén ksath® lus riéng vid ting khach hang. Cac
doanh nghip ndng thdon cé xu mriy yrih gia tmrig ténhmcac y Oth éc¥h tranh @a
minh trong khi cac doanh nghi thanh thcdé xu hmry th@ hile am phan riéng @
khach hang.

B &g 7.10: Céc tiéu chiyh gia chéy A (%)

Thanh  Noéng

TugsC thi thon

Ti A c¥g vao gia v cOyrih trong & xu® 72.4 721 72.6
Inh gia tmrg tdnhmy Qh éc ¥h tranh 9.2 6.5 11.3
Inh gia th® hin so v y Gh éc¥h tranh gn nh® 0.8 0.7 0.8
am phan riéng ® t ing khach hang 16.9 19.9 14.5
Gia do chinh plgki @ soét 0.3 0.1 0.5
Khac 0.2 0.2 0.1

Ghi chi: Thidi thong tin ga 7 trong £2.543 doanh nghig: 5 doanh nghip thanh th
va 2 doanh nghp néng thon.
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Cu®cung, ching t6i xem xét K&n ng va lo¥ hinh qu&g céo Yy ncecac doanh
nghi B sfid ég. Trong mu n m 2009, c6 11% doanh nghico th hild quig céo va
cac doanh nghp thanh thco xu hmry quég céao nhii hkn cac doanh ngl noéng
thon. Ga mY nfa sGdoanh nghip xu®kh u quiig cao trong khi chcé dmirl/10 sO
doanh nghip khong xu®kh u qu&g céo. Hinh 7.5 minh i lo¥ hinh qu&g caoy ncesii
d éng phéthut vao yd ban da doanh nghp. Co thGth @ sbkhéac biE| B gica yd ban
va gi@ cac nganh. Khiig 60% cac doanh ngli néng thon $id éng ap phich g&g céo
trén phGtrong khi chicé 12% doanh ngli thanh thsfid ég cach thc quég céo nay.
Ngme; ¥ g« 54% va 58% doanh ngffi thanh thH cho biA hNsfid ég phmidg ti
tmrg ing la bdo va interney Qu &g cado. ang cha y lajai phat thanh va ti vi l1a hai
hinh thic qu&g cao ity nteid ég nh@

Céac kAqu & md3l mrg probit § @ac yrih hinh thic quig céo sid éng cacy o tinh
thong thmrég cé& doanh nghp va cacy e tinh khac ntmgido dé&, mic y Y ¥h tranh,
hang tn kho, tiA ch v internet va website 1a & gi §thich y nmcgrinh bay trong Bhg
7.11. Theo cac R qu§ md3l mny, cac doanh ngl | B hkn cBg nhncac doanh nghp
c6 ti A ch v internet va website cé xuhmy) quig céo nhii hikn.  ang nhirk &v Mg,
cac doanh ngHp nh+ th@ co sdc¥h tranh gay § trong ho¥ y Ng kinh doanh é
minh th& hilB qu&g céo thmrédyg xuyén hn. Xac subqu &g cao th hkn dcac doanh
nghi hYgia yinh so Vi3 cac hinh thHc sdh & khac. CuDcung, cac doanh ngh t¥
Khanh Hoa, Lam xng va Long An quiig cao nhili hln cac doanh nghip t¥ Thanh phd
H xChi Minh.

Hinh 7.5: Hinhth icqu §gcao
70 - mTlg mThanhthi m Nongthon
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Ap phich y mrig G fi tai li 1 qu §1ig Béo (trang vang) Radio TV Internet HYtrgthmkg  Céc d g khac
ph© cdot:nnk m¥
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B &g 7.11: Cac yA t Oquy A yith qu &g céo

ChisO Th@gkét
TuWcé&doanhnghp  SCh m (x1,000) 0.374 (0.91)

Sdao y Ng
Quy m6 doanh nghp (x1,000) 0.038*** (2.57)
ao t¥ chuyén moén 0.029** (2.55)
C¥htranh gay § 0.028* (1.81)
Hang hoa th kho 0.027*** (3.29)
Internet 0.044*** (3.44)
Website 0.520*** (11.19)
la §f @ HaNY -0.014 (0.87)
Phu ThN -0.022 (1.55)
Ha Tay -0.002 (0.09)
H § Phong -0.009 (0.44)
Ngh EAn -0.002 (0.08)
Qu &g Nam -0.006 (0.27)
Khanh Hoa 0.091*** (5.06)
Lam xng 0.125%** (3.55)
Long An 0.229*** (5.80)
Hinh thic sdh 0.769*** (5.71)
C6 biA gi 8nganh Cé
S Qquan sat 2,536
Pseudo R-squared 0.41

Ghi ch: M6 hinh Probit, Hi ing bién. Sai €chu- g phi quyh sO*,
** %t mrg ing v mic y ngha 10%, 5% va 1%. Nhomks & ya ban
HCMC, doanh nghip hYgia jinh, Nganh ctfbi A th@ ph-m (ISIC 15).
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8 «tmva TiA ctaichinh

Pha nay xem xét cac khé kh tin déng cé@ cac DNNVV t¥ Vi ENam va nhing
kh6 kh n nay co lién quan ninth Ando ¥ Akhu v chinh thic va phi chinh thic. M Yt 0
tr Mg | @ (36%) sGdoanh nghip y necyi Al tra cho bidkho kh n tin déng 1a rao d& quan
tr Mg nh® y Qv B s 8t ng trmrdy trong tmrg lai. Kho khn tin dég va y & tnco quan HE
r®chs chAvi v chang tdi xem xét gia fkh ®1 mng va mé& iich Yy« tmcé doanh
nghién ciu. Cxac yrih sdbi & y Uy & tmva sdthay y v AsQ mng cac doanh nglip
c6 khé khn v Atin déng, phan tichy ncghé hil dé trén vig siid éng bYs Qi | panel
can bpng.

8.1 «utm

B &g 8.1 trinh bay @l Edoanh nghip c6 th@ hild yatntithd § @ ¥ A tra trmd®d
va tutr Mg Y« trrso v | ¢ nhus § C¥theo quy md vayd ban @a doanh nghi. Chi
nhdg doanh nghp & ¥ necyi A tra trong &hai nm mR § nocgxem xét. Trong rm
2007, khotig 882 doanh nghip, tmrg ing v 44% trong £2.062 doanh nghip sfid ég
| ¢ nhusr ¥ C¥ cho cac khdd ¥« tmtai chinh trong khi 58% &doanh nghip (1.166
doanh nghip) sfidég | d nhut y C¥cho y & tntai chinh trong rm 2009. Tinh it thé
i @ cé cu} §i A tra trmd3 60% trong tg sOcac doanh nghp co tha hild yu tm
m B trong 6 | ¢ nhus ¥ C¥ chi A 36%. Xac s® y & tnmt ng 1én theo quy md doanh
nghi® nhmg 53% doanh ngh siéu nkth & hild Y& trti n m 2007 Y An m 2009.
Nhi & doanh nghip cé ya ban & cac thh ndng thon th hanh y & tmso v cac doanh
nghi e c6 ya banathanh thi

T ul Edoanh nghlp y & tnt ng Ién &t ®c §cac nhom doanh nghg trong nm 2009
so v ¥ A tra trmd3trong nm 2007. Ngma;| ¥ gia tri § & tntrung binh 1 1 ¢ nhus y C
| ¥ V& gign trong nm 2009 so B n m 2007. Binh quan,d nhus y C¥chi A 36% Vy «
t nm B trong hai nm qua (2007-09). Nl ¥ t utr g Yu tntiv @ t6co 1a 73% trong
giai Yo ¥ 2 nm trmd3yo (2005-07). Xac s®sfidég Ig nhun y C¥gi $n theo quy md
doanh nghip va cac doanh ngp cé yd ban néng thén c6 xurhriy) sfidég v@ tdco
¥ G/« trmhi A hkn so v3 cac doanh nghp t¥ cac thh thanh tH Hai ly do c6 thCy mra
cho sbsé gi gn tUl Eyu tnti | g nhush y C¥ M Y14, ¥ G Opho v kh éng hodig kinh
t Atoan ca, Chinh préVi ENam & y nra goi kich thich bao g tin dég hUtr ¢ (va
nh &g hUr ¢ckhac) cho cac DNNVV. \B § Al ki B s'n c6 hikn va chi phi t® hkn cé tin
d ég, cac DNNVV {& chiv vay nhid hin va sidég |d nhus y C¥it h kn. Hai 13, céc
doanh nghip cé thCkhong sin sang $id éng | ¢ nhut y C¥cho V & t ndo sGkhong chc
chh cé kAqusco lien quany Akhég hofig tai chinh. i & nay co thCia khiA cac
doanh nghlp gi 6l ¢ nhus thu ¥ negho cac chi phi khéngdbao trmditrong tmrig lai.
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B&g8.1l «wtmmi}
Pha tr m doanh nghip c6 yutnti Phatrm yetntildgnhuh yC

cut y A tra trmd®d | ¥ (v @ t6co)

2007 2009 2007 2009
T g sO 435 59.5 73.3 35.6
Siéu nhO 34.9 53.2 77.7 37.2
Nh O 58.6 70.9 70.8 33.7
Via 71.1 85.0 59.6 31.0
Thanh thl 40.2 51.3 69.5 34.9
Nong thon 45.8 65.1 75.6 36.0

Ghi cha: i A tra trmd3mng ing 1a nm 2005 va 2007.

M du sO mng doanh nghip sfidég |g nhutr § C¥ V& tng ti n m 2007 y A
n m 2009, witr Mg tWg Y« tmti | ¢ nhun ¥ C¥ jang gign i theo tha gian. Hai pha
ba thg sOy u tma ti cac nguwn tai chinh khac. Big 8.2 trinh bay itr g Y« trt i cac
ngusn tin déxg chinh thc va phi chinh thic. Kho&g 42% y « tmla ti cac kho® vay
ngan hang trong m 2009 so 8 19% trong nm 2007. Tutr Mg V& tmti cac ngun
khac va t b¥ bé va giajinh ma khéng plg ch i 14 su®co thCy ntgeoi la y o tinh cé
tin déng phi chinh thc. Theo B&g 8.2, il Etin dég phi chinh thic & t ng tmrg ing
lén 8% va 4%. Tin ég co y ntgi khu va chinh thic va phi chinh ttic Ay megqighién
ciu rd hkn trong cac phka sau.

B &g 8.2: Cac doanh nghip y ¢ t nt i ngu>n tai chinh nao? (%)

2007 2009
S Qyuan sét (882) (1,166)
L ¢ nhusx y C¥ 73.3 35.6
Vay ngan hang 19.2 41.9
Cac nguwn khac (co lai s® 3.0 9.5
B ¥ bé/giayinh (khdng lai
su® 0.6 4.1
Céac nguwn khac (khong lai
su® 3.5 8.4
Phat hanh ¢phiA mi 0.2 0.1
Céac phmrig ti I tai chinh khéc 0.3 0.4

Ghi chu: Cac iqu &d @ trén mu can bug.
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Hinh 8.1 mo &chi ti Avi & phan blcac kho® V& tnsfidéig mu can bmg. Cac
k Aqu8khong thayy Lnhi A khi toan bYm u c8n m 2007 va 2009 ntgxem xét (khdng
b&o cdo). Trong M 2009, khdhg 30% doanh nghe so vz 59% doanh nghi trong
n m 2007 cho bA V& tmvao may moc thhbT Tmrg t§ Y« tmm B vao xay ding &
gi §n ti 25% trong nm 2007 xudg con 13% trong M 2009. M& "khac” bao gm y «
t nvao nghién ¢u va phat tri@, nang ¢@ v @ con ngmiab pg sang cli\cac doanh ngtip
khac va "cac nie khac”. Khosig 54% 0doanh nghlp théa hil y « t ntrong nhém nay.
Tuy nhién chco 1% sOdoanh nghlp ¥ & tmvao nghién ¢u va phét tri@, nang ¢ v @
con ngmiab png sang ctiva cac doanh ngld khac con ¥53% khong gg thich.

Hinh 8.1: Chi ti A  « t m2007-09 (%)
70 -
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50 -+
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%
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m 2007
W 2009
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10 -

@ Yai May moc/thi Ab T Xay d éng Khac

Hinh 8.2 md 8m& Vich y & tncé@ 1.206 doanh ngt c6 ¥ & tmtrong nm 2009.
Kho §ig 64% y & tmy ntgh& hile nhpm nang cao mg | & trong khi mé& jich Y« tm
quan tr¥g thi hai 1a y Ghay thAthi AbTcE M & jich Y&t B thi ba 1a y @ang cao
n ng su®trong khi ¥ & tncé lién quany Ac§ti A cac yéu @ v Aan toan va moi tmriy
d mrig nhna cac v@ y Ah Oy Or B cac doanh nghp ¥ necyi A tra.

Du khong y ntchdo caod Yay, song en ph§lm y rpng tul Engccé cac doanh
nghi B Vi ENam r®th ®@. N¢th@ so vid t utr Mg tai s& cé cac DNNVV Vi Nam phu
he vR k Aqusla pha I Y tmed ngwn g@ ti 1 g nhun ¥ Hkn nd chi59%
doanh nghip c6 ngd mrig trong nm 2009 va 60% trong@&ay c6 cany nh ¢chra thanh
toan vi3 cac nha cung @.
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Hinh 8.2: M & Vich y 4t m(%)
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Nang caon ng Thay th Athl Abli Nangcaon ng C8thifich@ S&§xu@SP 8mb ® an ap ingyéu M & dich khac
| 6c su@ I'mgg SP ma@ toan ¢ @ v Amoi
trm ag

Ng mav 3 Rand (2007), titr kg tmrg y O B cac doanh nghp cé ngla cac doanh
nghifp thanh tH Trong 12 thang tmd& i A tra vao thang 7/2009, 122 doanh nighi
t mrig ing v 5% sGdoanh nghlp c6 ngctrong nm 2009 khéng c6 kBn ng tr§lai cac
kho & n¢ Trong sO122 doanh nghp, ha nhmy é cé khog ph§ tr §cé khach hang.
Lién quan y A phan tich VAcac doanh nghp cé khd khn tin déng, ¥ neghd hi dmil
{ay, ca nhirpg nc Yy Ah¥ v cac nha cung @ clg co thQoh & anh ning cac doanh
nghi B g» khd khn v Aai chinh va dod mu@ tha hi hg ¥ Rg v cac nha cung @
hkn & tim kifn tin déng bUsung.

8.2 TiAcxtinddég

M & jich c& pha nay la phan tich cac ngutai chinh khac nhau va xayaty o
| mriy twg sGdoanh nghlp cé khoé khn tin déng. Ching t6i & y & bpg vilE xem xét
th Ttr mréy tai chinh chinh tic va xac yrih vi ti A ct cé& DNNVV v B tin dég chinh
thic t¥Vi ENam.

Trong khi khu vz ngan hang tmhan tid té& t ng trmréy nhanh va gianty ncghl
ph«, cac ngan hang thriig m¥ qu© doanh vn chifn | nh thitr mriy tin déng chinh
thic t¥ Vi ENam va 69% doanh nghei b4o cdo mg 8y vn la y k vitin dég chinh
thic ckb & cé hN Cac y k vitin déng chinh thic quan tiXg thi hai va thi ba 1a cac
ngan hang tmhan/cUph« va cac ngan hang chinh sach & Ng me;l ¥ 1.5% va 0.7%
doanh nghlp cho biAngan hang md¥ngoai va cac chrg trinh mé& tiéu tmrg ing la
cac y k vitin dég ckb & cé hNNgan hang tmhan va chinh pébinh quan co ol Bai
su®cao nh®(dao y Ng ti 1.06% y A 1.14%/thang) ¥ th Itr mrég chinh thc trong khi cac
chmdg trinh mé tiéu c6 mic lai su®binh quéan tk® Nh®(0.72%/thang).
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B &g 8.3: knvitind ég chinhthic cksa

Tasu® Phatrm

Ngan hang tmrg m¥qu @ doanh

(SOCB) 509 68.8
Ngan hang tmhan/cUph « 74 10.0
Ngéan hang md3ngoai 11 1.5
Ngan hang chinh sach xarh 91 12.3
Qudh Ur gphét tri@ (DAF) 19 2.6
Céac chmrg trinh me tiéu 5 0.7
Khéc 22 3.0
Théng tin thiA 9 1.2

S A mng doanh nghp np hxskva cé ¥ ncgkho® vay ngan hang chinh th hosx
cac hinh tHc tin déng khac trong 2 m trmd33§i A tra nm 2007 va 2009y ntdrinh bay
trong B&g 8.4. Trong nm 2009, 36.5% mrg ing vi3 740 doanh ngh & np hxsk
vay chinh thic va 20.3% mrg ing vi3 150 doanh nghip g» kho khn khi vay. Trong
n m 2007, 21.5% (154 doanh ndp)j gp v@ y A R vi i€ np hxskvay va biti ch®cho
vay. Do ¥ kho%g 150 doanh nghe trong nm 2009 cé tiCy ncgxem la cac doanh
nghiip cé khé khn tin déng, tmrg ing v3 t Ul E7.4% cé 2,062 doanh ngl.

B&g8.4: Tihcxtindég

2007 2009
Cé Khéng Cé Khéng
Céac doanh nghp np hxsk
cho cac khda vay chinh thic  (751) (1,275) (740) (1,286)
37.1 62.9 36.5 63.5
C6 Khéng C6é Khéng
Céac v@ Y Arong Vil co Y nte
kho & vay (154)  (597) (150)  (590)
20.5 79.5 20.3 79.7
Doanh nghie v n c« vay 81.2 543 75.3 57.0

Ghi chd: Mu can big. Trong ngoe V k la s(quan sat.
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Trong sCcac doanh ngHp c6 kho khn tin déng va gp v@ y Ahi vay trong nm
2009, kho®ig 75% (khéng ng nhién) vn tdcho la hNc « kho® vay ngan hang chinh
thic. »ng thd ms di 80% doanh nghip np hxskvay & nha ¥ ntgpha nao
kho & tin déng chinh thic, 57% vn cho rng hv 'n c« vay. Cac doanh ngh nay co
th Cy ntexem 1a cac doanh nglfii co khé khn v Ain déng vi hRchinhs y negnY pha
kho & tin déng ma hkkin vay. Nhom cac doanh nglpicé kho khn v Ain déng do vy &

t ng theo cach phan ¥nay lén 24%, mrg ing vi3 486 doanh nghip.

Hinh 8.3: T ¥ sao doanh nghi khéng np h xskvay?

50

40 - = 2007

2
30 - m 2009

20 -

10 |

Phaithémko  Khéng mu @ Thét&khé  Khongcwaivay Laisu@quacao  ancnhiAl Khac
tmhg xing m3cng kh n

M Y pha cac doanh nghip du khéng np hxsktin dég chinh thc v'n c6 thCeco
kho kh n tin déng. Hinh 8.3 bén chiffrinh bay Iy do # sao cac doanh nghi khong ny
h xskvay. Kho§ig 59% doanh ngté khéng np hxskvay chinh tHc vi hNc §n th@
r mg hRkhéng ca trong khi 12% khong m@ khong mud mx ngva 2% cho pg hN&
n¢nhiA rs. Trong sOnhom doanh ngtip khong np hxsk (1,286 doanh nghip), 24%
doanh nghip khong np hxskcho kho® vay nao vi khongy &h Ach@, I1ai su®qua cao
ho» do khé khn trong qua trinh  hxsk N A& b Usung nhém nay vao nhém cac doanh
nghi B c6 khé khn tin déng thi c6 ngha la c6 793 doanh ngh co tid ch h¥ chAv
tin déng, tmrg ing v 39% mu. Con Lnay & t ng nhyk Gt y A tra nm 2007 w3
38% doanh ngHp y ntexem 1a ¢6 kho ki tin déng.*® C« Iy 1a sGdoanh nghip c6
kh6 kh n tin déng V8 t ng gic@ hai cu¢ ¥y A tra trong khi ©Yy & tnmirong hai nm qua
chg t ng 20 § @ pha tr m. S6gia t ng sGdoanh nghip c6 khé khn tin déng trong

19 Xem xét toan BYm u bao gm c8&nhdg doanh nghip khong ¥ e A tra trong &hai n m, sGdoanh nghip
¢6 khé khn tin déng t ng 1én 39.9% (1,013 doanh ndh) trong nm 2009 so 3 kho &g 37.9% (915) c6 kho
kh n tin déng trong nm 2007.

CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009 103



§/EC §IOM Mal TR wéng kinh doanh & viOt nam: kOt q uf ®iOu tra doanh nghiOp nha v y véa n'm 2009

khu v& chinh thic cho th@ m Y t 0tr Mg V& tnml B ¥ ncghd hil trong hai nm qua la
t1tin déng phi chinh thic.

Ti A theo chiing t6i xem xét cac¥aloanh nghlp c6 kho khn tin déng. B&ig 8.5
trinh bay titr g doanh nghip cé khé khn tin déng t¥cac ya phmrig thanh tHva néng
thon da vao hinh thic phap ly. Nhidi doanh nghi hYgia $inh cé kho khn tin dég co
yd ban anéng thon (75%) ég c&thém phat hii &trén la co it Hn cac doanh nghip
nong thén cé d mrg. Tri cac doanh nghp hYgia jinh, cac doanh ngl co yd ban
t ¥khu v thanh thicé xu hmrigy g kho khn tin dég hkn cac doanh nghp t¥ ya ban
nong thon. Binh quan, nii doanh nghi khong phg h Ygia jinh g khé khn tin dég
hin ti ¥ y Au®r g chinh sach nén ch@ ti cac doanh nghp hYgia jinh nhh kn
sang cac doanh ngfi t mhan I hkn nhncodng ty TNHH, cong ty ip danh/tp th¢h
tac xa va cong ty tph«.

B &g 8.5: Nhdng lo ¥ hinh doanh nghif nao co6 khé kh n tin d éng?

Kho kh n tin déng (%)

Hinh thic SQguansat Nongthdon Thanhthl T g sO
H Ygia §inh (1,690) 75.0 25.0 34.9
T mmhan/1 thanh vién (199) 43.2 56.8 46.7
H g danh/T thqH @ tac x& (72) 26.2 73.8 58.3
cong ty TNHH (496) 37.0 63.0 58.9
Ccong ty cbha (86) 42.6 57.4 62.8

Khi cac doanh ngHp c6 kho khn tin déng, hNco th@o v negéc khas vay ti khu
v & phi chinh thc kha phat tri@ t¥ Vi ENam. Ti n m 2007 y An m 2009, 70% doanh
nghife vay mmrgti cac ngwn phi chinh thc tmrg ing vi3 1,416 doanh ngHp (61%
trong nm 2007). NA& xem xét toan WYmu, 71% doanh nghp co ¥ nectin déag phi
chinh thic trong nm 2009. i A nay cho tt® cac doanh ngtip mB y nceechld mu
trong N m 2009 c6é xu iy sfid ég tin dég phi chinh thc nhid hln. Xem xét ngun
cé@ cac khdh vay phi chinh tlic, b&g 8.5 cho ti® 20% doanh ngHp cé y ntgcac
kho & vay ti ngmi&han hoe b¥ bé cé@ chésih a doanh nghip trong khi 8.5% kha@
vay nht ¥ neg’ ngmi&ho vay |ai. Bén &h {6, 67% doanh nghp khong con $id éng
cac kho® vay phi chinh ttic (hox théng tin vAngusn tin déng khong y neghu thp).
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Tin déng phi chinh thic c6 y e trmg 1a cac khd vay ca thAch®@ co gia tit Othi Q
nhmg lai suBhang thang dag g ti 0 y A10%. Ca Iy rpng 62% by bé hoe ngmia
than khong thu 1ai s®@khi cho vay. Lils doanh nghip c6 ca ph§th Ach® y @6 y nte
kho & tin déng chinh thic hox phi chinh thic sAy ncgeem xét &éth Ch kn trong pha sau
c @ chmrig nay.

Ngu *n 8.6: Ngu>n c & cac kho$ vay phi chinh thic

Pha
Tasu® trm

Ng mi&ho vay lai tmhéan 120 8.5
Ng midhéan hoe b¥ be c& chésah a 287 20.3

Doanh nghip 34 2.4
Cac ngun khac 20 1.4
Thi A théng tin/khong cé kh@ vay 955 67.4

B &g 8.7 trinh bay 8phUbi A cé& kho® vay phi chinh tlic khi cac doanh nglip
g kho khn v Ain dég. Khé khn tin dég ¥ nmegyrih ngha la (i) doanh nghi g kho
kh n § €6 ¥ ncan Y kho & vay, va/hoe (i) doanh nghip v n t8th @ c « kho& vay me
di hNia nha § megkho & vay chinh thic varhos (i) cac doanh nghi khéng ny hxsk
vay do |ai subcao, cac kho kim trong ViE nYp hxskvay hox thi & thAch@.

B &g 8.7: Cac khos vay phi chinh thic va khé kh n tin d éng (%)

Kho kh n tin déng 2007 Khé kh n tin déng 2009

Khong C6 TWwg Khong C6 T g

Vay phi Khéng  49.3 22.9 39.3 40.2 14.4 30.1

chinh thic Cé 50.7 77.1 60.7 59.8 856 69.9

Ghi cht: mu can big. Cac khqu 8khong thayy Lhhi A khi xem xét toan m u.

Trong cac doanh ngl cé kho khn v Atin déng, kho®ig 85.6% c6 cac kh@é vay
phi chinh thic so vi3 59.8% céac doanh ngh khdng cé kho km v Atin déng. Ngma;| ¥
77.1% doanh nghp cé kho khn tin déng cé cac kh@ vay phi chinh tlic trong nm
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2007. Trong khdg thé gian gid@ hai cu¢ ¥y A tra trmd} tatr Mg doanh nghip co tin
d ég phi chinh thic, mxe du c6 khé khn v Atin déng hay khéng,ia t ng ti 60.7% lén
69.9% trong nm 2009. C6 tICco hai gi§ thich: (i) sdgia t ng sGdoanh nghlp c6 kho
kh n tin dég lam cho il Ecac doanh nghp vay ti cac ngwn phi chinh thic cao hin

va’hox (i) kh ég ho®ig tai chinh co tiIgia tac y Ng lam céc tkhic tin déng chinh thic

yéu ca thAch® va t ng 1ai su®khi A cho c6 nhii doanh nghip hkn cOg g cé ¥ nee
tin déng phi chinh thc.

Nh dg nhan thao § @ac yrih xem doanh nghi cé nhd § ncgkho & tin déng phi
chinh thic hay khéng? Ctr §l 4 cau hOnay, h% quy probit phi quyh sCbao gm cac
bi A gi § thich tiéu chun (yd ban, quy mé, hinh flc sdh & va biA gi §nganh) dag nhm
bi A chisOxac yrih kho khn tin dég 1a nhan € A tang o vi € sfid éng tin déng phi
chinh thic ¥ nccp déng va kAqu 8y ncgh Chi B dmiliay.

B §1g 8.8: Ai sfid éng tin d éng phi chinh thic?

Th @g
HESO két

Kho kh ntin déhg =1 Kho kh n tin déng 0.229***  (9.81)

Quy mé doanh nghip S Qao ¥ ig (x100) 0.098  (1.36)

fa ban HaNY 0.213** (3.79)

Pha ThN 0.033 (0.47)

Ha Tay -0.109  (1.16)

H 8 Phong -0.031 (0.35)

Ngh EAn 0.186** (2.72)

Qu &g Nam 0.279***  (3.07)

Khanh Hoa 0.201***  (3.05)

Lam xng 0.001 (0.01)

Long An 0.270***  (5.66)

Hinh thic sédh & T mhan/1 thanh vién 0.058 (1.05)

H @ danh/Tp th@H @ tac xa -0.063 (0.88)

Céng ty TNHH 0.123*** (3.01)

Cong ty cpha 0.004  (0.06)

C6 biA gi8nganh C6

S Qquan sat 2,019
Pseudo R-squared 0.21

Ghi ch: M8 hinh probit, Hi ing bién. Sai €chun g phi quy& sO*, ** *xx
tmrg ing vl mic y ngha 10%, 5% va 1%. Nhomksé& ya ban HCMC, doanh
nghi B hYgia jinh, Nganh cifbi A tha@ ph-m (ISIC 15).
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Cac kA qugh> quy trinh bay trong Bhg 8.8 cho ti§ cac doanh nghp co kho
kh n tin déng t¥ th Ttr mrég chinh thic c6 xu hmriy tim kif/n cac ngun tin dég phi
chinh thic. 1Rc I mrg hEsOv Aquy md doanh nghip chira rpng cac doanh nglip |
h kn c6 xu hmi}y c6 y megin déag phi chinh thc nhid hkn. Tuy nhién EsOmd& mng &
By khéng co v ngl th@g ké. SAi | khéng cho ti§ c6 mOlién hEgi @ yd ban @a
doanh nghip va xac s®bién cé& vile siidég tin dég phi chinh ttic. Cac doanh
nghi B t¥Ha N Y s fid ég tin déng phi chinh ttic nhid hln Jang kGo v yd ban &ksa
thanh phCH xChi Minh. Cac hh NghEAn, Khanh Hoa va Long agi & sfid ég tin déng
phi chinh thic thmrég xuyén Ha so vi3 thanh phOH xChi Minh trong khi c6 it doanh
nghi b hln t¥Qu $§ig Nam id éng tin dég chinh thic. Cu®cung, sQi & chira rpg cac
céng ty TNHH id éng tin dég phi chinh thic nhid hkn so vi3 cac doanh ngHp h Ygia
yinh. ay la kAqust mrg tdso vi3 k Aqu§cé y megrong nm 2007.

Nh mbéo caoatrén, khosig 59% Odoanh nghip cé vay ngtrong nm 2009. Bég
8.9 trinh bay ndquan hEgi & cac doanh ngl cé kho khn tin déng va hinh thic n¢
c @ cac doanh ngli nay da trén ngun tin déng. Pha | cac doanh nghe cé ncdai
h ¥ va khong préthut vao nhém tin @ng, ha hAcac doanh nghip y il co ncdai h¥
phi chinh thic. MY t ul B @ hln cac doanh nghi cé kho khn tin déng c6 ngngh h¥
t mrig ¥ G50 v cac doanh nghHp khong c6 khé ki tin déng. ang ng¥ nhién 1, 0l E
cac doanh nghp c6 khé khn tin déng cé ngchinh thic | % hkn tmrg ¥ Oso v cac
doanh nghlp khong cé khoé kim tin déng.

B §19 8.9: »c ¥ @ n ¢khico khd kh ntind éng

Pha tr mngngh h¥ Pha tr m n¢dai h¥
Phi chinh Phi chinh
Chinh thic thic Chinh thic thic

Kho kh n tin
d éng Khéng 2.0 23.3 8.0 66.7
Co 5.2 26.9 13.1 54.8

M Y trong sOcéc ly do ma doanh ngii khdng nyp hxskvay chinh thic 1a do
khong coy &h Ach®. B &g 8.10 trinh bay &phan bUtin déng theo khu & chinh thic
va phi chinh thic d@ trén quy mo doanh ngli. Cco ¥ ntgho® vay chinh thic, 91%
doanh nghlp ph§ c6 thAch® trong khi chico 11% doanh ngl trong khu W& phi
chinh thic cé thAch®. KA qu§cho th® co tac ¥ Ng cé& quy md doanh ngl: cac
doanh nghp c6 quy md b thmriy c6 xu hmmyy c6 thAch@® khéng phéthu ¥ vao khu
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v &. Hinh 8.4 liE ké cac Io¥ hinh thAch® khac nhauy ncey enra déa trén ya ban ¢a

doanh nghi. Kho&g 67% doanh nghp siidég y©lam thAch@ trong khi 19% $i

d éng nha (24% trong m 2007). Khdng ng nhién khi cac doanh ngfi néng thén co
xu hmry siid éng Y €lam thAch@ trong khi cac doanh nghi thanh tHcé xu hmrgy s

d éng nha.

B §9 8.10: ThAch@ va v+ b ® lanh trong khu v & chinh thic va phi chinh thic (%)

Th Ach@ V £b® lanh Ngu>h vay
guan tridg nh®
Phi chinh Phi chinh Phi chinh
thic Chinh thic thic Chinh thic thic Chinh thic

T g sO 10.8 91.3 30.8 15.2 31.9 68.1
Siéu nhO 5.1 85.5 26.4 17.9 37.1 62.9
Nh O 10.9 98.0 35.4 8.9 27.4 72.6
Via 26.3 97.8 44.7 20.9 16.7 83.3

B mg ching nay khng yrih séh ¥ chAc & vi e sfid éng quyh siid ég y €lam v+
th Ach® t¥ khu v thanh tHv 8 52% doanh nghp t¥ thanh thiso v 75% doanh
nghi B t¥ndng thon gid éng y ©y ¢h Ach®. Siid éng thiAbiv @ ¥y ¢hAch@ &t ng g®
{0i 1én 8.5% i n m 2007 y An m 2009 (khéngy ncgao céo).

Trong khi c6 mY tul El B doanh nghi thAch@® khi vay tin déng chinh thic thi
31% doanh nghp trong khu @& phi chinh thc so vi3 15% doanh nghip trong khu @
chinh thic sfidéng v+ b® Ianh. Vil sfidég v+ thAch® phUbiA hikn yOv B cac
doanh nghig | trong khu W& phi chinh thc. Trong khu W& chinh thic cac doanh
nghi nhGsiid ég v+ b ® Ianh it hkn. Khong phéthu ¢ vao quy mogac doanh nghp
cho biAkhu v@ chinh thic 1a ngwn vay quan tidg nh®m>e du co il Edoanh nghtp
siéu nhAl h hln so v cac doanh ngHp nhOva via cho bifr png khu v phi chinh
thic la quan tiig nh@ T «n quan tiig cé khu vé phi chinh tHc gi §n theo quy mé
doanh nghip va chico 17% doanh ngh via xem ngun vay khu V& phi chinh tHc la
ngu>n tin déng quan tiig nh@
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Hinh 8.4: Hinh th ic th Ach @ (%)

@ Nha ThiAbl Tai s § ca nhan Khac

BT g EThanhthi Néng thon

9 Mbitr midg

Chmrg nay xem xét h¥ y Ng cé& cac DNNVV trong ndquan hEv B moi tr mray.

ay lamY ! nh va tmrdg y On B va chra y ncgkhai thac ¥ Vi ENam. Lut phap hmriy
d'n va quy yrh cacy A ki B va ngha vémai trmrig y O B cac DNNVV mf3 ¥ negoan
hanh ga YAy va vi vy ki A thic cé cac DNNVV vAcac lut phap co lién quan va trach
nhin tmng ing cé hNv n r®h¥ chABén cah 16, thu thp sOi & va nghién éu
phan tich VAché y Aay hild t¥v n chra phat tri@. 2007 1a nm y « tién cac cau v A
moi trmréy Y ey mvao i A tra DNNVV va chmrlg nay y ncgkdy dang dé@ trén cac
k Aqu §trong qua kH.

Nh rrtrong nm 2007, ¥ & tién ching toiyf A tra xoay quanh G® ching nhti moi
tr mrdy (EC). Khung phép Iy hif t¥ y & chhh DNNVV va tmng tac aa cac doanh
nghi nay v moi tr mréy t¥ Vi ENam bao gm 3 v n b# chinh, c¢thQa (i) Lu+B ®
v Em6i trmrég, 2005; (ii) Ngh yih 80/2006 lmriy) d n thd hi Lu £ trén; va (iii) Thong
t m8/2006 o& B YTai nguyén va moi tmrig (MONRE). Theo quyyrih t¥cac vn b#
nay, cac doanh nglp tha hil cac hot y Ng céth Qgay 6 nhin) khong kQquy mo va
hinh thic phap ly pH& chu+ bibao cdo anh gia tacy Ng moi trmrig (EIA). B4o céo
EIA ph§ y ncgnY & ban anh gia vay ncckquan nha mdico thm quyA lién quan
phé duyE (MONRE hox éy ban nhan dan® thh tiy theo Ié¢d 6an céth §. Cac doanh
nghi y ncec® EC nAi hNth@ man cacio | mrig ki @h soat 6 nhifn y neequy yrih
trong b&o céo EIA. Khi{g y meee® EC, hNed thCha yw/ti A té& cac hot § Ng kinh
doanh ¢& minh.

Nhmig y A atrén, chinhdg doanh nghip ho¥ y Ng trong mY sOnganh prg
tuan theo quy trinh nay va Nglynh 21/2008 quyynh 21 nganh va 162 nganh @ma
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trong 6 t®c 8hox mY sOdoanh nghp ph§ tuan theo khung phap ly trén. AlmY
doanh nghlp ho¥ y Ng trong nganh khéng cé trong danhémay, doanh nghp
khéng c6 ngka véphap Iy phg cé EIA va EC me di hNv n § ntgyéu cai ky vao vn
b & cam kAb ® v Embi tr mrig.

B §1g 9.1: Gi@ ching nh# méi tr midg theo y& ban, hinh thic phap ly, quy mod (%)

Doanh nghilp cé gi® ch ing nh i moi tr mrdy

Khoéng Co Tug sO
HaNY 82.0 18.0 100.0
Pha Th 88.4 11.6 100.0
Ha Tay 88.0 12.0 100.0
H § Phong 85.7 14.3 100.0
Ngh EANn 90.9 9.1 100.0
Qu &g Nam 93.0 7.0 100.0
Khanh Hoa 93.6 6.4 100.0
Lam xng 89.7 10.3 100.0
Tp HCM 82.3 17.7 100.0
Long An 81.9 18.1 100.0
Doanh ngh# h Ygia jinh 925 7.5 100.0
T mhan/1 thanh vién 80.9 19.1 100.0
H ¢ danh/TH th@H ¢ tac
xa 70.8 29.2 100.0
Coéng ty TNHH 73.4 26.6 100.0
Cong ty cbha 68.6 31.4 100.0
Siéu nhO 92.7 7.3 100.0
Nh O 79.5 20.5 100.0
Via 51.2 48.8 100.0
T g sO 86.5 13.5 100.0

Ghi cha: ThiA sGi & t1 m Y doanh nghip do 6 quy mé mu la 2,542 trong
chmrg nay.
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Nh nirinh bay trong Baig 9.1, cHco 13.5% doanh ngkp cho biAcé EC trong rm
2009. Tul Enhay tng nh¥so vi3t Ul Ec & n m 2007 nhmg v n con the mse di mY s Gdoanh
nghi B trong mu cé& chang toi h& y Mg trong cac nganh khéng yéaiph§co EC.

C6 sbkhac biEl M gi @ cacya phmrg. Long An cé il Edoanh nghlp cé EC cao
nh®(18.1%) va il Enay tng 1én kQi n m 2007. Ha NY ¢ g co tal Ecao va ti Phi
Th N\va H§ Phong, cacyd phmng khac y é co tal Enay tng 1én trong 2 nm qua. Phn
| B mu cé& chdng toi la cac doanh ndpih Ygia jinh va yay la cac doanh nghp c6 tul E
s&h & EC th@ nh@ c6 | Ado vilé tha thi cac quyyrnh vAm6i trmrég con phg nh m vao
cac doanh nghp nhCh kn viR quy mé tmrg td Céac hinh thic sdh & khac nhmCéng ty
¢ Uoh« va cong ty lp danh binh quan cait Edoanh ngh cé EC cao nf®)

Chia mu theo quy mé doanh ngffi cho th® m Y b ic tranh rd rang mg cac doanh
nghifp | B hln co tul Esdh & EC cao Ha cac doanh nghp nhGhkn. Co sbt ng 1én vA
t ul Edoanh nghip cé EC trong &ba nhom quynd doanh nghip t7 n m 2007 va ea | m
y rpg g mY nfa sCdoanh nghip trong mu hife & c6 EC. Nhrtrinh bay trong Bhg
9.2, nA h¥ chAmu chig»m céc doanh ngh hYgia {inh, rd rang 1a cac doanh ndi
¥ ng ky chinh ttic v chinh quyA (quai/huy ) co tal Esdh & EC cao Ha.

B &g 9.2: Gi@ ching nha mdi tr mrig theo Tinh chinh thic
(Doanh nghip h Ygia {inh)

Doanh nghip c6 Gi@ ch ing nh méi tr mdy

Khéng Cé Tug sO
Chinh thic (724) (96) (820)
% 88.3 11.7 100.0
Phi chinh thic (829) (25) (854)
% 97.1 2.9 100.0
T g sO (1,563) (126) (1,674)
% 93.4 7.5 100.0

Ghi chi: Tul Epha tr m. SOquan sat trong nge y k. 15 trmrédy hg
khong bao céo &i k.

B §g 9.3 phan tdoanh nghfp sdh & EC theo nganh h¥ y g (ISIC c® hai s).
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B §1g 9.3: Gi@ ching nhi moi tr mrgg theo Nganh, trong nm 2009 va 2007 (%)

Doanh nghif cé Gi@ ching nh# moi

tr midg

Nganh Khoéng Co Twg sO
Th & ph-m va y »u @g 80.9 19.1 100.0
Thu® la 100.0 0.0 100.0
D Emay 90.2 9.8 100.0
Trang phé&e 93.5 6.5 100.0
Da 97.9 2.1 100.0
G Wva cac € phm gU 96.1 3.9 100.0
Gi@ 70.0 30.0 100.0
Xu®b @ &in @ 88.0 12.0 100.0
LN da, v.v... 90.0 10.0 100.0
Cac s& ph-m hoéa ch®v.v... 56.4 43.6 100.0
Cao su va cac® ph-m nhé 71.6 28.4 100.0
Khoang s& phi kim 78.5 21.5 100.0
Kimlo ¥ckb & 80.0 20.0 100.0
S & ph-m kim lo¥ {ic s™n 94.9 5.1 100.0
May méc §i i v.v... 87.1 12.9 100.0
Xemoté v.v... 87.5 12.5 100.0
Cac phmrg tilB v t §khac 85.7 14.3 100.0
N Yth ® y ®rang sic 93.6 6.4 100.0
Tai chAv.v... 100.0 0.0 100.0
T g sO 86.5 13.5 100.0

Ghi cht: This sQi & ti m Y doanh ngh do 6 quy md mu la 2,542 trong
chmng nay.

C« yobiElmy cac doanh nghi trong nganh g®, s& ph-m hda ch®va cao su
v 13 30.0%, 43.6% va 28.4%ntrig ing sCdoanh nghlp trong cac nganh nay c6 EC. Kh
& mo t§ atrén, viE mY doanh nghip (v b ®k a&quy md hoe hinh thic phap Iy nao)
ph§ co EC hay khéng péthu¥ vao nganima doanh nghe 6 ho¥ y Ng. Do {0, ca
th 4 tr g khi hiQ nhdvg kA qunay 1a Vi tuan thécac quy yrih moéi trmrig t®h k.
Trén th@ tAba nganhy ntey AP 1a nhdvg nganh yéu & doanh nghip ph§ co EC.
C « ph§co cac hot y Ng trong tmrlg lai phan thhdg nganh h& y Ng nay thanh céac
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nganh chi th hkn va so sanh @ cac lut co lién quan c6 xem xétAcac nganh va cac
nganh chitihkn trongmu Yy @i Q yy y éhkn v@ y Aay.
S Qi & néi chung cho t® md hinh nhguan saty negrong nm 2007 ti m Y ngo¥
| Eirong nganh gi (ISIC 21) trong {6 dmiR% sCGdoanh nghip ¥ neeyi A tra trong nm
2007 c6 EC. $t ng Ién nhanh chdng trong haim ti 2007 ¥ An m 2009 c6 tigph & anh
sdgia t ng trong Vilé tuan théquy yrih cé cac doanh ngl ho¥ ¥ Mg trong nganh nay.
Nh dg kho khn va rao dh ckb & cé cac doanh ngli ph§co6 EC la gi? Bhg 9.4
mo t&chi ti Acau tr§l 4 c & cac doanh ngt v Akhé kh n va chi phi tuan télu £ phap.
M U y ncghia thanh hai nhém, doanh nghicé EC va doanh nghs khong co6 EC.

B §1g 9.4: Kho kh n va chi phi tuan thégi @ ching nha méi tr mrdg (%)

Kho kh nnh® T @ kém nh®
Doanh nghi@ c6 Gi-y chog Doanh nghi@ cé Gi-y chong
% nh % mai tr i ag nh 5 maoi tr i ag
Khoéng Co Tng sY Khoéng Co Tng sY
Ch®l mmyg
khong khi 28.3 28.0 28.3 45.5 40.8 44.9
Chéay 15.3 18.1 15.6 16.4 18.5 16.6
H k néng 22.1 21.5 22.0 16.3 17.6 16.4
Anh sang 2.9 1.3 2.7 1.9 0.6 1.7
Ti &g x 18.2 8.7 16.9 10.9 7.5 10.5
X fAly rac th§ 5.3 8.4 5.7 4.3 5.6 4.5
O nhileh nmd 6.8 13.1 7.6 3.6 8.8 4.3
Thodi héay © 0.4 0.9 0.5 0.6 0.6 0.6
Khéc 0.8 0.0 0.7 0.6 0.0 0.5
T g sO 100.0 100.0 100.0 100.0 100.0 100.0

Tmrg t82 n m trmd3 cac yéu & vAch®| mrgy khong khi &y A ki B kho tuan
th & nh®va t@ kém nh®(th & t Ava theo nhh thic). i A nay khdng xéty Avi € doanh
nghi B c6 EC hay khéng. Cac yéwev Achay, hii nong vay Yn clag la nhdng kho khn
quan trg theo nhh thic va trén thic tAy Ov B cac doanh ngHp khong co va cé EC
t mrg ing.
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Tuan thécac quy yriih vVAY Yn 1a kho khn theo nhh thic cé& 18.2% $doanh
nghi b khong cé EC va 10.9% doanh nghcho l1a t& kém. G v i cac doanh ngHp co6
EC, tul Emng ing la 8.7% va 7.5%. Cac doanh nghd mrég nhmya mditinh cao Hn
mY chat vAkhé khn va céc chi phi tuan tilu £ phap trong hh v nay. Tinh hinh
ngmel ¥ y ncqihs th@ trong trmrég hg cac quyyrih vAmai trmréy nmditrong 6 cac
doanh nghi khong cé EC anrdg nhmmditinh th®@ i cac yéu eu i kém v vi E tuén
th 8cac yéu eu v Amdi trmrig nmd3

Nhmy A atrén, cac quyydh vAméi trmrég la kha nf3 t ¥ Vi ENam. B&g 9.5
mo t8chi ti Aki A thic v Acac quy yrih méi trmréy cé doanh nghlp va so sanhi A nay
v B tinh tr¥ag doanh nghip c6 EC hay khéng.

B &g 9.5: Ki A th ic moi tr mrdg (%)
Ki A thic v ALu £ méi tr mriy
T® Kha Kém  Khong hi biA T g sO

Khoéng co

EC 58.9 72.3 84.1 94.1 86.5
C6 EC 41.1 27.7 15.9 5.9 13.5
T g sO 100.0 100.0 100.0 100.0 100.0

i A yuatién ca lmy1a cac DNNVV y negy A tra pha | @ it bi Av Akhudn khU

phap ly vAméi trmrig. Hkn % sCdoanh ngh cho biA h Rkhéng c6 hoe biAit v Alu +
moi trmrég (kA qugkhong ¥ ntdrinh bay). Thayy r ®it { ntgquan sat t trong hai
n mkQ@in m 2007 (kAqu8khong ¥ ntgrinh bay).

V B nhdg doanh nghi cé kiA thic t®v ALu £ mdi trmriy, 41% c6 EC so & con
s Q16% cac doanh nghp co kiA thic kém. Ca th+ tr Mg trong Vil hi @ nhdng kAqu§
nay tuy nhién cac Aqugcé ¥ Au®r g t ng cmrig phUbi A thong tin vasao t¥ cac
doanh nghlp c6 th@a t ng sdtuan théphap lut.

C6 nhidi | ah v v Atrach nhiin moi trmréy va mY vai |nh v 8 Yy nek Cy A &
trén. Trong b&o cdo nay miirong nm 2007, chlng t6i $ trung trong vie sfid éng, x§
va xfily n md Hinh 9.1 trinh bay cac ngu cung ¢® nmdicho cac doanh nghe va xem
xét cac doanh ngti cé xfily n mdtr md¥khi siid éng hay khong.
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Hinh 9.1: Ngu>nh n m®&va X fily (S Gdoanh nghip)
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N md&3may cong g va nmddng«n rd rang 1a hai ngen nmdquan tiig nh® y O
v 3 cac doanh ngHp trong mu, chi/n y Ahkn 94% tihg sGdoanh nghp. L @ n md3ti
n md3nguk trmhan, nmd3b Am % hox nguwn nmd3nao khéc it phbi A hkn va it y nce
cac doanh nghp sfid éng. Trong Lcac ngwn nmddngay, cé $khac biEv Ach®l mnyg
nmd3 Vi dékhi xem xét hai ngen nmd3quan tidg nh® trong khi chicé 8% doanh
nghi B x fily n md3ti n md3may céng thg thi co 13, h kn 32% doanh nghp c« ph§x fi
ly n md3 @ t 1 ngusn nmd3ngm.

i A tra clag xe xét me {ich cé Vil sfidég nmddva Y« tmb ® tx nmd3 Hinh

9.2 cho th® hkn % Imrg nmdy negsfid ég cho cac né ich s& xu®trong ¥ h« hA
nmady negsiid éig nhmy g vao cho qua trinh® xu® Nhntrong nm 2007, doanh nglip
d mrég nhnkhéng quan tany Avi € siid éxg nmd3 Co it hkn 1% doanh nghp y ncgph@g
v @ cho biAco th@ hifd Y« tnhose co bild phapy ® ® tn vi € siid éig nmd3
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Hinh 9.2: Sidéhgnm®&vaB® tn

B «Uuvaos sixu®
R fia may mac/thi Ab 1
m Lam mat

= M & jich khac

« tmy negha hild y @ Aki Bh nmdd

Khéng 2,387 99.8%
Co 6 0.3%

Cac bife khac khacy © ® t>n nmd®
Khong 2,381 99.5%
Co 12 0.5%

Cu®culing, ching toi xem xét & th § n md3sau khi $id ég cé doanh nghi. B §ig 9.6
cho th® h@ hAcac doanh ngtip th § n mdvao hith @g thoat rmdicéng cng. Trong O
cac doanh ngHp con I¥, pha | % th§ n md3vao difs tich y ©xung quanh. ay cé thQa
v@ y Aghiém trig y © bi E n A nmdkhéng y ntexfily va vn gay 6 nhitn sau khi
doanh nghlp siidég. So sanh gh cac doanh nglp co6 va khong cd&C, cac doanh
nghiB c6 EC thmrig th§ n mddvao hih Gg thoat rmdicong cng va it th§ vao cac khu
y €xung quanh.
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B &g 9.6: Nmdth §
% Khéng c6 EC C6 EC Tlg sO
Doanh nghip th§ph« | B nmdy {Bu?
H Bh @g thoat rmdicong

c g 74.3 79.4 75.0
Song 5.6 8.4 6.0
H x 1.1 0.3 1.0
Bi @ 0.2 0.3 0.2
Khu y ©xung quanh 14.7 8.1 13.8
Khéc 4.2 3.6 4.1

N mdith § V& bao gia y ntgio | mrig trong qua khi?

Tasu® Phatr m
Khong 2,111 88.2
Co 282 11.8

Doanh nghip/ckquan chl trach nhign m6i trmrég Yo | mrdy | mgg nmddth §

khong
Khéng 2,368 99.0
o) 25 1.0

Doanh nghip/ckquan cHi trach nhin méi trmrég co6 Yo | mrdg mic § O
nhi i trong nmd3th § khéng

Khong 1,888 98.5

Co 28 15

Doanh nghip cé xiily n mdth § tr mdkhi

th §khéng
Khong 1,820 97.4
Co 49 2.6

C6 r®it doanh nghip bao cao Vho¥ g giam sat mdth§c & hRk 8V k gi §
nhnv Akh ®l mry nmdth § (1.0%) hoe mic ¥ o nhilfh cé& nmddth § (1.5%). Cu®cling
chdng t6i th® cé dmiB% doanh nghip xfily nmddth§ tr mdkhi th§ ra moi trmriy.
Khéng c6 Li i chi tiAv Athanh phe nmdnén ®kho y @han tich tacy Mg cé nmd?
th § nhmg rd rang l1a i nmd3th § 6 nhil bith § vao cac khu \ic ngoai hEth @g thoat
n mdcdng cng thi ¥ [a v@ y Aghiém triig ¥ O B mdi tr mrég xung quanh.
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10 K Alu =

D miR{ay ching tdi trinh bay tomtv AmY sk A qugquan tridg nh®t1 phan ticha

trén

118

X

Hai ph« ba sGdoanh nghip ¥ nteyi A tra cho bikh éng hofig toan ou co tac
yNg b®I ¢ YA cac i A kilh ho¥ yNg kinh doanh nimg h« hA cac doanh
nghi B tin rpng cac tacy Ng b®I ¢ chico tinh ch®t ¥n tha.

Céac doanh ngHp siéu nhOit bitac y Ng cé cu¥ khég ho®ig so cac doanh
nghi e | 1 hkn. Tuy nhién cac doanh ngpicho biAkh ég hosg (& c§thi i cac
ii A ki B kinh doanh @& hN(12% mu) h« hAla cac doanh ngtip | B hkn. L g
ich cé khéng hosig chéy A 1a (i) ¥« vao rehkn, (i) c¥h tranh 03 gay g hkn,
va (i) co nhid chmrg trinh hUr ¢cDNNVV t ®h kn cé& chinh phé

T 0l Es@g sét hang rm gid@ n m 2007 va 2009 din xu@g 91.6% i 94% quan
séat y ncgrong giai yo ¥ 2005 va 2007. K.qu §n m 2009 c6 thGso sanhy nt/ i
t 0l Bthoéat kh®th Ttr mrdy binh quan 9-10%icéac qu® gia yang phat tri@. Do {6
kh éhg hogg kinh tAtoan c« dmrég nhikhdéng co tacy Ng b®l ¢ y Aho¥ § Ng
kinh doanh. Cagp thitrung tam nhmHa NY va Tp HxChi Minh co til Ethoat
kh ®©th Ttr mrég cao Hn mic binh quan.

Bén c¥h tul Bhoat khOth Ttr mrég t ng, mY s Gdoanh nghp s@g sét dhg biap
| & t¥n ding ho¥ V Ng trong mY th& gian. Ga mY ph4« n m sCdoanh nghip
t ¥n nging ho¥ y Ng trong giaijo ¥ gi@ n m 2007 va 2009 so ® con sOr ®it
gi @ 2 cu¢ y A tra nm 2005 va 2007. ¥n nging ho¥ y Ng y G Ophd v ¢ kn
b&o khég ho®ig dmrig nhma ckch Ay Ophé § ntesiid ég rg rai va cho tig
t ¥ sao th@g ké pha & chinh thic khéng y mnra bic tranh chinh xac Btac y g
kh ég ho®g.

M®6i tr mrég kinh doanh anrdg nhmx @ §i k Cti n m 2007 vi Hdoanh nghp
khong g kho khn gign tin m 2007 y A2009. Tik ch tin déhg vn la v@ A
quan tridg nh®m> du & co6 c§ thi | trong Inh va nay ti n m 2007 yAn m
2009. SBsé gi §n c« | @ Y u tién trong chul cac §f A tra nay ¥ ntgianh gia la
m Y kho kh n nghiém triig trong hot ¥ Ng kinh doanh. &y c6 thQa kAqu §c é
vi € sé gi 8n chung trong h& y Ng kinh tA

Vi E lam thmrdg xuyén toan th gian trong cac DNNVVY nteechld mu t ng
binh quan Hn 7% hang nm gi@ nm 2007 va 2009. ay la mic t ng trmrigy
b pg vl mict ng trmriy trong giaijo ¥ 2005-2007.

Céac doanh nghp jang ngay cang chuf sang khu v chinh thic. Ga ¥4 sO
doanh nghip khdng y ng ky chinh thic trong nm 2007 & cé gi® phép y ng ky
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kinh doanh (va ma &huA trong nm 2009. Tuy nhién, c6 it jng ching vAt ng
tr mrég vi i€ lam hoe sékhac bil trong xac s®s@g sét gi@a cac doanh ngli
¥ ng ky va cac doanh ngha phi chinh thc.

x C6 nhiAd doanh nghi hikn c6 cac khd chi phi chinh ttic trong nm 2009 so B
n m 2007 va phan tiché@& chdng t6i chra rpag tinh chinh thic va sbt ng 1én cé&a
xac su®chi ngoai §f kém v nhau. GisthuyA“h ©I Yy @i @” d mrig nhirb ichi
ph®b 4 tac y Mg “rd r & ¢ é vi i€ tr &thanh chinh tlic .

X KCinm 2007 co $sé gign | & | mrg lao ¥ Ng thmrég xuyén va $t ng 1én
t mrig ing cé& tutr Mg lao ¥ Ng khong thmrég xuyén, y o bi  trong cac doanh
nghip quy md ntOva cac doanh nglie thanh tH Phéné jang t¥ ra tal Elao
¥ Mg ngay cang hg va tutr Mg lao ¥ Mg khongy megr 81 mrg gi 8n nhtheo tha
gian.

x Trong nm 2008 binh quan cé nki vi & 1am bica gi §n hin sQvi E lam y ncg %
ra trong t®c §cac nhom quy mo vdd ban aa doanh ngh. Tuy nhién, trong sau
thang y &« n m 2009, Wl Ebinh quan laoy Ng y ncguy @ déng vmtd 0l Bao ¥ Ng
b @m ®vi & (chi y O B doanh nghip siéu nhd Xu hmry nay cho ti® cac doanh
nghi & y Opho v kh éng hodig kinh tAthéng quali & chhh & | mng lao
y Ng va cac tagy Ng b®!I ¢ ¢ é vi € 1am co thda t¥n tha.

X Hkn 60% laoy Mg ¥ ncguy @ déng phi chinh ttic (khong co lién ¥ chinh thic)
va tul Enay gign yang kQheo quy mo doanh nghi. Cac doanh ngl thanh th
néi chung co6 & | mrg lao y Ng chinh thic M hln. Vi hg ¥y Rg Yong vai trd
quan tridg vAm % ¥ 8 b® cac phic § xa hY, t 0l Elao ¥ Ng chinh thc th@® |a
{ng quan tam va néi ncgi § quy Athdng qua cac chinh sach phiph

x L mrg ca nhan binh quan thaylang kGtheo nhom nginghi va mic | mrig
nam cao so B n 6trong t®c §cac nghAV Aquy A | ¢ ¢ &@ ngmidao ¥ Ng, nhang
ng miay necguy @ déng trong cac doanh ngli ndng thén va cac doanh ndghil (h
hkn co Ig ich I hkn tmrig ¥ &7 1 ¢ nhus doanh nghip théng qua @l Bl mrig
cao hkn so vi gia trigia t ng.

x Vi [é cung ap t®c §cac lo¥ phic Ig xa hY & t ng trong khi Vi€ cung a@ a0
t¥% gi§n ti n m 2007. Trong khi cung @ céac Io¥ hinh phtc I§ x& hY cho th®
cac doanh nghp yang tuan tieLu + B ® hi@h x4 hYthi k Alu #1 sau Fchira yéu
ca ca gigquyAv@ y Ano t¥ va thiAk Acac chmrig trinh Jao t¥ y GaAp ing
yéu c«l céth @ @ cac DNNVV.

x Noi chung cadoanh nghip kha chuyén mon héa mhg dmrig nhnchuyén mén
hoa kémii theo tha gian. Cac doanh nglp nhQchuyén mén héa caokh va i A
nay gi§ thich t¥ sao cac doanh nghi siéu nhOco hile qu8cong ngheth @ hikn.

CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN2009 119



§/EC §IOM Mal TR wéng kinh doanh & viOt nam: kOt q uf ®iOu tra doanh nghiOp nha v y véa n'm 2009

120

Thitr mrig ¥ negh@ 1a dBn kn tr mdd$ay vIB cac doanh nghp khong hile qugva
cac doanh nghp m gia nh cé hiki qu§cong nghecao hkn so vit cac doanh
nghi cE

N ng su®lao ¥ Ng t ng theo quy mé doanh ngiiva cac doanh nghp thanh tH
c6 mic n ng su®lao ¥ Ng cao Hn so vi3 cac doanh nghp ndng thon.

Kho kh n chinh trong VE gi3 thi & s& ph-m mB 1athiA v@. Hkn né sdsé
gi §n trong vilé siid ég cong nglem 3 d mrig nhmla do sGsé gi &n trong tul E
yUmB. T ul Esfidég v@ binh quan mrg y Gcao va cac doanh nglii nhéh kn
co tul Eg@ v mic t® ja hda nng | &.

T ul Ey & vao trung gian do nha cungpctrong cungya phmrg cung @@ th@
hkn trong nm 2009 ph& anh Kt ng lén thong tin VAcac ckhY gi @ cac yd
phmrg trong VilE c6 y ntgy & vao co lién quan.

T ul Edoanh nghlp xu®kh-u & t ng Ién 6% trong rm 2009. Cac doanh ngki
xu®khu co yo § @ (i) it ¥ Otac thmrig m¥ cho th® cac doanh ngtp xu®
kh-u chuyé&n mon hoa lm v Ac «, va (ii) doanh thu binh quan trén lgo¥g toan
th & gian cao Ha.

Khong phéthut ya ban, 90% doanh nglfii ¥ ntcii A tra chli sdc ¥h tranh gay
g ¥ trong ho¥ ¥ Ng kinh doanh & minh. i A nay cho ti§ nhi & doanh nghip
{ang ho¥ y Ng trong cac nég thitr mrég khong @ dn y O B cac doanh ngHp

| B va tién tid hln. Cac doanh ngh cé thQtim ki An sdc¥h tranh ®thi Q va
tranh cac ci & c« thong qua § {a d¥g hoa khach hang.

T 0l Edoanh nghlp ¥ & tmig t ng Ién trong hai rm qua, khong pkthu ¢ vao ya
ban va tul ¢ é doanh nghip trong khi kh®l mng ¥ « trrbinh quan t | ¢ nhus
¥ C¥gi 8n. M & jich Y« tnguan triig nh®lat ngnng | & s& xu®

G @« 40% doanh nghp ¥ ntgeoi la cé kho khn tin déng. Con £nay & t ng nhvs
trong hai nm qua. Nhi& doanh nghip khé khn tin dég co ya ban tkhu v
nong thén va cac doanh ndhihYgia yinh t¥ khu v thanh th'thmrég c6 kho
kh n tin déng. Binh quan, cac cong typh« [a hinh thic sdh & c6 kho khn tai
chinh IfH nh®trong n m 20009.

Gi @ nm 2007 va 2009, tb @ doanh nghi thi co6 ba doanh nghs vay mmrgti
cac ngwn phi chinh thc. Trong nhom kho khn tin déng, kho®ig 86% doanh
nghi B vay ti cac ngun phi chinh thc trong nm 2009.

Co mYtul B M, mx du khéng ptgt ©c cac DNNVV ma cac h¥ y Ng s§ xu®
{ang co tacy Ng b®I ¢ y A moi trmrg xung quanh. xng tha r ®it cac doanh
nghi cé kiA thic tha@ sdv Akhung phap Iy méi tmrig i & chhh m®quan hE
v B moi tr mréy ténhién. Theo(d, sdtuan théphap Iut con r®y A va t¥ ra cac
h Equ§yang lo ng¥ ¥ Ov B méi tr mrdg tdnhién.
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Tom |1¥ bao cao nayy ntgy mra nhntac bao cao mdy @m hi@ v Aséphat tri@ hi

t ¥c & khu vic DNNVV t ¥Vi ENam va mY sOv @ y &hinh cé khu vic nay. Bao céao
nay cho th® kh ég ho®g tai chinh dnrig nhmy negy Gphod kha tdva soti A tri @ trong
nhi & trmrig hg kha W yrih. xng tha m Y sOthach thic ckc@ vn ca Yooy §
quy Atrong b®c &h cé ChiA | mgPhat tri@ kinh tAxa hYm B ¢ & Vi ENam trong 10
nmti.
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PREFACE

This report represents tlsixth time that the smallnal medium enterprise (SME)
survey has been conducted. The results ofipusvsurvey rounds, and in particular those
of 2005 and 2007, inspired the Central InstitigteEconomic Managenm¢ (CIEM) of the
Ministry of Planning and Investment (MPKhe Institute of LabouScience and Social
Affairs (ILSSA) of the Ministryof Labour, Invalids and S@l Affairs (MOLISA), and
the Department of Economi€BoE) of the University ofCopenhagen, together with the
Royal Embassy of Denmark in Vietnam, gtan and carry out another survey in 20009.
The survey on which the present report is basalds on these previous two rounds as
well as the three before that. The fieldwdskhind this report consisted of in-depth
interviews during the months of June, Jalyd August of 2009 ahore than 2,500 small
and medium sized non-statetemrises operating in the maauafuring sector of Vietnam.

It was carried out in 10 provinces, naméhe cities of HanoiHai Phong and Ho Chi
Minh City (HCMC), and Ha Tay Phu Tho, Nghe An, Qua Nam, Khanh Hoa, Lam
Dong and Long An. The present report is baseenterprises that were also interviewed
in 2005 and 2007. Subsequent stsdwill make use of thdéact that a sample of
approximately 2,500 SMEs is availabiecluding a panel dating back to 2002.

In addition, and following the previol007 survey, a questionnaire was asked to
the workers of the enterprise. AlImost 1,500rkevs completed this ‘employee module’,
in a subsample of approximately 10 perceinthe above 2,500 enterprises. Chapter 5 of
the report presents the findings from this module.

ILSSA carried out a wide range of tasks related to the planning and implementation
of the survey in the field, and DoE collab@@twith CIEM and ILSSAn all aspects of
survey design and data analysis. Throughout this process, capacity building activities by
DoE staff were conducted regularly undegoing institutional twinning arrangements.

The SME surveys were designed as collaleaesearch efforts with the objective
of collecting and analyzing data represéiméa of the private sector as a whole in
Vietnam. This means thahot only large or formallyregistered enterprises are
interviewed. Rather, the SME survey has a specific focus on collecting data and gaining
an understanding of both formal and inforn&WE dynamics in Vietnam. Particular
topics of interest are enterge dynamics and the impaot the international financial

! Ha Tay province was merged into Ha Noi at the start of 2009. However, in this report Ha Tay is maintained as
a separate province such that resultshmanompared with previous years.
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crisis, as well as issues surrounding enterpgoseality, access to finance, employment
conditions, and more recently the interactiotwgen firms and the natural environment.

The present report provides an overvietvthe key insighd from the SME 2009
database, comparing as apprafe with data from 2007. It should be noted, however, that
the report is by no means exhaustive of all of the data collected, and the reader is
encouraged to refer to the questionnairegi(able on-line) that were used in the
collection of data to see the comprehensive set of issues addressed. Further in-depth
studies of selected issues on the privegetor economy, exploiting the database, are
underway.
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1 Introduction

Small and medium enterprises (SMESs) towre to be central to the Viethamese
development process. The private sectorVietnam continues to grow and evolve,
accounting for increasing shares of econooutput and employment. And within this,
SMEs represent the most prevalent andst dynamic segment. Understanding the
constraints facing SMEs and the potentiathedse enterprises remains therefore vital. In
this context, the existence of informatiabout enterprises whichave been followed
since the beginning of the 199@s\d which could be revisitad future years, provides a
unique possibility for policy relevant researalith a view to oldining deeper insights
into the dynamics of the SME sector \tietnam and the possillies of supporting its
further development in an efftive manner. In this respetie 2009 survey comes at a
particularly pertinent time, ith the international financialrisis impacting on Vietnam.

Based on direct questions on the paredi effects (by enterprise owners and
managers) of the international crisis, Tablke dhows that 65 percent of interviewed firms
reported that the international crisis hadegative effect on the firms’ doing business
conditions.

Table 1.1: International Crisis Negativdy Affected the Firms’ Doing Business

Conditions
Yes

(percent)
All 65.4
Ha Noi 79.2
Phu Tho 46.9
Ha Tay 63.7
Hai Phong 49.1
Nghe An 74.2
Quang Nam 60.8
Khanh Hoa 41.5
Lam Dong 47.1
HCMC 73.9
Long An 71.7
Household establishment 57.8
Private/sole proprietorship 79.9
Partnership/Collective/Cooperative  70.8
Limited liability company 82.7
Joint stock company 75.6
Micro 58.3
Small 78.8
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Medium 83.7

Firms in Ha Noi, Nghe An, HCMC and bg An seem most affected, whereas firms
in Phu Tho, Hai Phong, Khartfoa and Lam Dong appear tovieabeen less influenced by
the crisis. Moreover, householdrfis have been less exposedhe crisis (as perceived by
the owners and managers) ttltaeir more “formal” counterpés. Furthermore, small and
medium sized firms seem toveabeen affected harder by the crisis than micro firms.

Figure 1.1: Temporary or Permanent Effect (%)
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Figure 1.1 shows that almost two thirdsfioins believe that the negative effects of
the crisis will be temporary, whereas only @ércent think it will have permanent effects
on the firm’s future business.

10 ~

The international crisis has, according dome firm ownersand managers, also
brought positive incentives to firms doifmgisiness conditions. Table 1.2 shows that 12
percent of firms believe that the crisis ¢deghsome opportunities for the firm, and it is
especially more well-establishdarger firms that are able t@ap the potential benefits.
Note that larger firms are also the onedifgethe negative effects of the crisis. Finally,
Figure 1.2 shows that it is through the avaligbof cheaper inputs, less competition and
increases in government support that crdahise positive perceptions of the crisis.
However, the labour market does not seemh&we adjusted to the crisis situation.
Wages/salaries and access to skilled laboernat part of the positive benefits of the
crisis. Moreover, changes in the real esmatket (falling land prices) is not seen by
private business managers as providiggisicant positive doing business incentives.

These results reflect perceptions of théegirises surveyed. Anwhile the validity
of their responses is not in doubt, confirmimlgether these perceivedfects areeflected
by the ‘hard’ data representsantral theme of this report.
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Table 1.2: International Crisis Brought Pasitive Opportunities for Doing Business

(%)
Yes

(percent)
All 11.9
Ha Noi 13.8
Phu Tho 14.0
Ha Tay 17.6
Hai Phong 11.0
Nghe An 1.7
Quang Nam 3.8
Khanh Hoa 11.7
Lam Dong 7.4
HCMC 13.6
Long An 19.7
Household establishment 8.4
Private/sole proprietorship 16.1
Partnership/Collective/Cooperative 18.1
Limited liability company 20.0
Joint stock company 18.6
Micro 7.9
Small 17.8
Medium 28.3

Figure 1.2: Most Important Positive Effect (%)
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2 Data Description and Sampling

2.1 Sampling

The previous SME surveys, and in g@arlar those conducted in 2005 and 2007,
included a comprehensive survey of approxatya2,800 enterprises in 10 provinces (in
2005) and a repeat survey approximately 2,600 enterprises in the same 10 provinces in
2007 (with around 2,200 repeatrfis). The sampling proceduie 2009 followed that of
2005 and 2007. The population mdn-state manufacturing enteges in the 10 selected
provinces is based on two data sources fthe General StatisscOffice of Vietnam
(GSO): The Establishment Census fromnD20GSO, 2004) and the Industrial Survey
2004-2006 (GSO, 2007). From the EstablishlmCensus we obtain the number of
individual business establishments that dot satisfy the conditions stated in the
Enterprise Law of Vietnam. In the followinge refer to this category of enterprises as
household enterprises. We combithis information with dat@mn enterprises formally
registered under the Enterprise Law at th@/prce level from the Idustrial Survey. This
provides additional information on private fisicollectives, partnerships, private limited
enterprises and joint stock terprises. Joint ventures e been excluded from the
sampling framework due to tlngh degree of government afateign involvement (often
unclear) in such ownership structures.

The 2005 “population” of non-state mafacturing firms upon which the initial
sample was drawn is depicted in Talld. The selected provinces cover around 30
percent of the manufacturing enterprises ietlam. However, asdhlighted in previous
reports, we adjust GSO ddiar Khanh Hoa and Ha Tay. €bking the official data for
Khanh Hoa with the GSO resultéd an upward adjustmeirt the number of registered
household enterprises for the year 260@oreover, in the official statistics, Ha Tay
accounts for around 10 percenttofal manufacturing enterges in Vietham. This does
not seem plausible. We have therefadjusted downward the number of household
enterprises in Ha Tay by taking an averafj¢ghe household manufaetng enterprises in
the neighbouring provinces of Ha Norhis leads to a total of 23,890 household
enterprises, which is used as the size eftthusehold enterprise “population” for Ha Tay.

Table 2.1: Overview of 2007 and 2009 “population”
of non-state manufacturing firms

2 Around 0.8 percent of nationwide household manufacturing enterprises are located in Khanh Hoa according to
the GSO. Given that the total number of householdufsturing enterprises is 700,309 in the economy, the
total number of household manufacturing enterprises ankiHoa has therefore beerwapd adjusted to a total

of 5,603 household enterprises (from 4,777).
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Household Private/sole
establishmergroprietorshi

PartnershipLimited
Collective/ liability

Joint
stock

Il%Zooperativceompan)company

Ha Noi 16,588 1,194 217 1,793 397
Phu Tho 17,042 65 12 97 22
Ha Tay* 23,890 100 18 150 33
Hai Phong 12,811 206 38 309 69
Nghe An 22,695 125 23 187 41
Quang Nam 10,509 51 9 76 17
Khanh Hoa* 5,603 119 22 178 39
Lam Dong 5,268 75 14 112 25
HCMC 34,241 2,052 374 3,080 683
Long An 8,050 83 15 124 27
Sample total 156,697 4,068 741 6,107 1,354

Source: The Real Situation of terprises (GSO, 2007) and Resulfs o
Establishment Census of Vietnaf@SO, 2004). Note: Includes only
non-state manufacturing enterprises. Data for joint ventures are
excluded. Figures for Ha Tay has been downwards adjusted and Khanh
Hoa upwards adjusted after a semésconsultations with both central

and local government officials

The 2009 sample is drawn from the sgpopulation identified in the 2005 and 2007
surveys (CIEM, 2007 and 2009). However, thacer survey feature of the data does
capture legal structure changes as incumbens graduate to dcome formal entities.
Moreover, exit firms were randomly replacedéd on two criteria: (i) a constant level of
household firms based on the informaticm GSO (2004), and (ii) the new 2009
population of firms registered under the Entesg Law obtained from the GSO (not yet
published).

It should be noted that the SME survegta includes both registered and non-
registered (informal) household firm§hese informal household firms (without a
business registration license or tax code andegistered with District authorities) were
also included in the surveys based on on-s#atification. Thus, all of the informal firms
included in the survey operasdongside officially registerednterprises. Including some
firms not registered with thauthorities is an importanoaotribution of our studies and
quite unique in Vietham. Nevéless, it is important to notkat our sample of informal
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firms is not representative of the informal sector as a whole. The sampling scheme of the
SME survey is based on the GSO businessusas and surveys which cover only part of
the informal sector.

The 2009 sampling strategy followed tldt2005 and 2007 (see CIEM, 2007 and
2009 for details). Table 2.2 shows that55 enterprises wer@nterviewed. Some
enterprises report that they are not innofacturing even thoughffacial records have
them listed as producers of manufacturgapds and some are state owned enterprises
(SOE) or joint stock comparsewith state ownership. Excludj these enterprises leaves
2,543 enterprises. For compariseolumn 3 in Table 2.2 sh@ithe number of enterprises
interviewed in the previous survey each province. Panel data information on 2,026
firms is available for analysis.

Table 2.2: Number of Enterprises Interviewed

Interviewed in 2009
Interviewed in  (only non-state Interviewed in

2009 manufacturing) 2007

Ha Noi 299 283 279
Phu Tho 270 258 242
Ha Tay 384 376 381
Hai Phong 227 210 194
Nghe An 370 353 349
Quang Nam 167 158 154
Khanh Hoa 97 94 86
Lam Dong 74 68 81
HCMC 634 616 602
Long An 133 127 124
Total 2,655 2,543 2,492

Note: The balanced panel includg926 firm observations each year.

In all areas the samples westeatified by ownership fornt® ensure the inclusion of
all non-state types of enterprises, includingusehold, private, partnership/collective,
limited liability companies and joint stocktenprises. Table 2.3 documents the number of
non-state manufacturing enterprises interviewe each ownership form category. Only
two thirds of the interviewed enterprises drousehold enterprises as compared to 90
percent in the firm populemn documented above. Thisieans that non-household
enterprises are over-reprased in the survey.
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Table 2.3: Number of Interviewed Entergises by Province and Legal Structure

Partnership

Househol Private/sole / Limited Joint
e

Ha Noi 108 24 21 106 24 283
Phu Tho 223 4 4 21 6 258
Ha Tay 309 11 4 47 5 376
Hai Phong 118 14 18 41 19 210
Nghe An 278 21 7 29 18 353
Quang Nam 122 9 4 21 2 158
Khanh Hoa 58 16 1 17 2 94
Lam Dong 53 8 0 6 1 68
HCMC 322 76 12 197 9 616
Long An 99 16 1 11 0 127
Sample total 1,690 199 72 496 86 2,543

A number of characteristics are commonBsociated with enterprise dynamics, in
particular location, sector, legal ownershigsm, and firm sizeall of which proxy for
variations in market characteristics and¢aterprise organisation. Tables 2.4 to 2.8 show
different tabulations of typical detainants of enterprise dynamics.
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Table 2.4: Number of Enterprises by Location and Sector

ISIC

Ha Phu Ha Hai Nghe Quang Khanh Lam HCM Long Percen

codes Noi Tho Tay Phong An Nam Hoa Dong C An Total t

15 55 97 94 52 141 55 40 26 130 53 743 (29.2)
16 0 1 0 0 0 0 0 0 2 0 3 (01)
17 15 8 55 4 3 1 0 6 29 3 124 (4.9)
18 15 0 1 10 6 2 2 1 71 0 108 (4.2
19 5 0o 2 9 1 9 2 3 15 2 48 (1.9
20 10 37 122 17 58 18 11 6 17 9 305 (12.0)
21 17 13 2 7 3 0 4 0O 24 0 70 (2.8)
22 19 0 0 10 1 1 1 0 41 2 75 (29
23 2 2 0 1 1 0 0 0 2 2 10 (0.4)
24 9 2 2 1 2 0 1 1 21 0 39 (L5
25 38 4 6 10 3 3 2 0O 73 2 141 (5.5)
26 7 24 22 9 28 6 4 5 21 9 135 (5.3)
27 6 o o0 11 8 1 2 1 5 1 35 (14)
28 52 42 25 52 69 31 15 14 97 35 432 (17.0)
2032 13 1 5 4 2 9 1 0 32 3 70 (28)
34 5 0o 2 0 2 0 0 0 15 0 24 (0.9)
35 0 o 1 2 0 1 0 0 3 0 7 (0.3
33+436 15 27 36 11 24 20 9 5 18 6 171 (6.7)
37 0 0o 1 0 1 1 0 0 O 0 3 (01

Total 283 258 376 210 353 158 94 68 616 127 2,543 (100.0)
Percent (11.1) (10.1) (14.8) (8.3) (13.96.2) (3.7) (2.7) (24.2) (5.0) (100.0)

Note: Number of firms (groupercentages in parenthesis).

Table 2.4 focuses on the location — sedplit. Sector codes are based on the
International Standard Industrial Classificat(®8IC) codes in Appendix A. First, we see
that the three largest sectors in terms ohber of enterprises @food Processing (ISIC
15), Fabricated Metal Products (ISIC 28daanufacturing of Wooéroducts (ISIC 20).
This corresponds fairly well with the obsedveector distribution in GSO (2004, 2007).

Table 2.5 documents the location-size tabulatioe see that two-third of the
sample is in the micro firmategory with 1-9 employees. Maover, enterprises in urban
areas (Ha Noi, Hai Phong HCM®pve a smaller share of end enterprises than rural
provinces.

® Our definition of a micro, small, medium and large scale enterprise follows current World Bank and
Viethamese Government definitions. The World Bank SME Department operates with three groups of small and
medium-sized enterprises: micro-, small-, and meeoale enterprises. Micro-enterprises have up to 10
employees, small-scale enterprisestappb0 employees, and medium-sized enterprises up to 300 employees.
These definitions are broadly accepbsdthe Viethames&overnment (seBovernment decree no. 90/2001/CP-

ND on “Supporting for Development of Small and Medium Enterprises”). Our size categories are based on the
number of full-time, part-time and casual workers.
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Table 2.5: Number of Enterprises by Size and Location

Micro Small Medium Total Percent

Ha Noi 123 127 33 283 (11.2)
(43.5) (44.9) (11.7) (100.0)

Phu Tho 215 30 13 258 (10.2)
(83.3) (11.6) (5.0) (100.0)

Ha Tay 271 93 12 376 (14.8)
(72.1) (24.7) (3.2) (100.0)

Hai Phong 136 53 21 210 (8.3)
(64.8) (25.2) (10.0) (100.0)

Nghe An 279 62 12 353 (13.9)
(79.0) (17.6) (3.4) (100.0)

Quang Nam 134 21 3 158 (6.2)
(84.8) (13.3) (1.9) (100.0)

Khanh Hoa 67 20 7 94 (3.7)
(71.3) (21.3) (7.4) (1200.0)

Lam Dong 53 13 2 68 (2.7)
(77.9) (19.1) (2.9) (100.0)

HCMC 321 234 61 616 (24.2)
(52.1) (38.0) (9.9 (1200.0)

Long An 105 20 2 127 (5.0)
(82.7) (15.7) (1.6) (100.0)

Total 1,704 673 166 2,543 (100.0)

Percent (67.0) (26.5) (6.5) (100.0)

Note: Figures in numbenf firms and for eacliocation the share of firms in each size
category (group percentages in parent)esMicro: 1-9 employees; Small: 10-49
employees; Medium; 50-299 employees; lear§00 employees and above (World Ban
definition).

Table 2.6 shows, as mentionedrlier, that two thirds of enterprises in our sample
are categorized as Household Enterprisesabove average percentage of firms in the
Food Processing category is registered asséloold establishments (82 percent). The
same can be said for firms in Wood Processing (ISIC 20), Fabricated Metal Products
(ISIC 28), Leather Products etc. (ISIC 18hd Furniture (ISIC 36, including a few
jewellery firms, ISIC 33). On the contraryirms in Paper (ISIC 21), Publishing and
Printing (ISIC 22) and Rubber (IS 25) are more often found the category of small and

medium firms.
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Table 2.6: Number of Enterprisesby Ownership Form and Sector

. Limited Joint
Sic Hoehon | Prvatesol e 190y S0k 1 P
Cooperative y
15 612 28 6 78 19 743 (29.2)
16 1 1 0 1 0 3 (0.1)
17 72 3 40 2 124 (4.9)
18 46 15 2 40 5 108 (4.2)
19 34 2 1 9 2 48 (1.9)
20 235 25 11 29 5 305 (12.0)
21 13 12 4 33 8 70 (2.8)
22 22 17 2 34 0 75 (2.9)
23 7 1 0 2 0 10  (0.4)
24 11 5 3 18 2 39 (1.5)
25 46 14 14 57 10 141 (5.5)
26 92 10 7 18 8 135 (5.3)
27 19 11 1 3 1 35 (1.4)
28 311 34 12 64 11 432 (17.0)
29-32 29 2 1 34 4 70 (2.8)
34 8 3 0 13 0 24  (0.9)
35 3 2 1 1 0 7 (0.3
33+36 127 10 3 22 9 171 (6.7)
37 2 0 1 0 0 3 (0.1
Total 1,690 199 72 496 86 2,543 (100.0)
(100.0

Percent (66.5) (7.8) (2.8) (19.5) (3.4) )

Note: Number of firmggroup percentages in
parenthesis).

According to Table 2.7, some 64 percentwddium firms are registered as Limited
Liability Companies, as comaped to 40 and 7 percent ismall and micro firms,
respectively. Moreover, 88 percent of all nidirms are household establishments. This
is worth noting when assessing the possiplewth contribution effects of a general
transition from informal firm structures @mt often household establishments) to more
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formal entities. Six household firms have 50noore employees. Only 33 percent of the
Joint Stock firms are found inemedium firm category, aralmost 12 percent with this

legal structure are found the micro category.

Table 2.7: Number of Enterprises by Legal Ownership and Size

Micro SmallMedium Total Percent

Household establishment 1,489 195 6 1,690 (66.5)
Private/sole proprietorship 72 109 18 199 (7.8)

Partnership/Collective/Cooperative 16 48 8 72 (2.8)
Limited liability company 117 273 106 496 (19.5)

Joint stock company 10 48 28 86 (3.4)
Total 1,704 673 166 2,543 (100.0)
Percent (67.0) (26.5) (6.5) (100.0)

Finally, Table 2.8 shows that in terms of enterprise size, there is large variation
across sectors. In the Food Processingosefbr example, around 85 percent of the
enterprises are micro enterprises, whereag 8dlpercent of enterprises in the paper and
publishing sector are micro enterprises. Od@rmpercent of firms in chemicals (ISIC 24)

and rubber (ISIC 25) aredind in the small category.
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Table 2.8: Number of Enterprises by Sector and Size

ISIC Micro Small Medium Total Percent
15 632 87 24 743 (29.2)
16 2 1 0 3 (0.2)
17 60 52 12 124 (4.9)
18 41 47 20 108 (4.2)
19 32 10 6 48 (2.9)
20 227 67 11 305 (12.0)
21 21 33 16 70 (2.8)
22 43 28 4 75 (2.9)
23 7 2 1 10 (0.4)
24 12 22 5 39 (1.5)
25 50 75 16 141 (5.5)
26 64 59 12 135 (5.3)
27 19 14 2 35 (1.4)
28 334 80 18 432 (17.0)
29-32 30 33 7 70 (2.8)
34 9 10 5 24 (0.9)
35 3 4 0 7 (0.3)
33+36 116 48 7 171 (6.7)
37 2 1 0 3 (0.2)
Total 1,704 673 166 2,543 (1200.0)
Percent (67.0) (26.5) (6.5) (100.0)

Note: Figures in number of firm (gup percentages in parenthesis).

2.2 Implementation

For reasons of implementation, the 2009 S8diEvey was confined to specific areas
in each province/city. Subsequently, tiample was drawn randomly from a list of
enterprises based on the “population” of mbate manufacturing firms outlined in Table
2.1. The stratified sampling procedure was useénsure the inclien of an adequate
number of enterprises in each province with different ownership forms. In cases of
mismatch of official household firm records-site identification oformal and informal
household firms substituted for the pre-stded household firms. This enabled the
inclusion of non-registered household entitiesraing alongside formal enterprises.
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A two day training course of the enumerataras held in the spring of 2009, prior to
the implementation of the survey. This paed an occasion to identify and clear out
remaining ambiguities and poBE sources of misinterpedton. As enumerators had
considerable prior experience, the training course in effect took the form of a joint
discussion and yielded rol valuable feedback.

The enterprise survey was carried out by seven survey teams. The interviewers
included researchers from ILSSA, staff frafifferent departments of MOLISA and 10
representatives from DOLISAach team was composedarfe team leader (supervisor)
and several interviewers. The number of in@mers in each team depended on the size
of the sample in each area. The actual suwayg undertaken in two stages. In the first
stage, enumerators went to the survey areatetuify the repeat enterprises and to obtain
the complete list of enterprises from the loaathorities. In someases enterprises had
changed location or owner since the lastvey in 2007, and dermining whether the
enterprises were still in existee often involved considerable work. Based on these visits,
updated lists of the repeat enterprises waepared and random samples of the new
enterprises were drawn. The second stage of the survey was launched in the autumn of
2009 and lasted for two and a half monthsthis stage, implementation of the survey
guestionnaire was carried otihrough personal visits and direct interviews. Initial
checking and cleaning of the data was uradem in the field. Following data entry, a
second round of data cleaginvas undertaken and the 2009adevere merged with data
files from the 2007 to check consistency.

2.3 Links to Previous Surveys

In Table 2.9 we doument the survival rate of thpeeviously surveyed firms. Some
2,026 enterprises were trackedwioand accepted to partiate in survey, leaving 367
enterprises as confirmed exit enterpris8eme 79 enterprises were lost during the
sampling or when approachetkclined to answer th2009 questionnaire. They are
therefore excluded in both the 2007 and 20@. Using this inflonation, an annual
survival rate between 2007 and 2009 of 9fiédcent is derived, representing a slight
decline from the figure of 94.0 percent oh&sl between 2005 arDO7. This could be
due to the international crisis that hit Vietham end-2008. However, the 2009 level is
comparable to the 9 to 10 percent average rate cited by Liedholm and Mead (1999)
for a number of developing countries.
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Table 2.9: Survival Overview

2007 2009

Surveyed in
2007 Survivors 2,413 2,026

Exit

confirmed 387
Survival rate 84.0
Annual survival rate 91.6
New entrants 517
Total surveyed in 2007 2,543

Note: We had difficulties tracking down (previous) ownefs o
closed enterprises. Some eapteses could not be foundro
owners declined to answer the questionnaire. An adjustment to
the 2007 data has been done in otdenot inflate exit figures.

In the following sections, weoncentrate on the 2009 survey, but in some cases link the

information back to the 2007 survey irder to follow enterprise development.
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3 Enterprise Growth and Dynamics

As in the previous report, we begin thsgction by looking at the perceptions of
enterprises of the problems faced whenndobusiness and how these problems have
changed over time. Contrary the previous report, we limibhe analysis to the balanced
panel sample (2,026 firms). ¥&n that the questions regarg constraints faced by the
enterprise were posed in exacthe same way in both surveyse are able to reflect the
evolution of the Vietnamese business eowment from the ownesr manager point of
view. Figure 3.1 illustrates the five categasrthat scored the highest each year.

Figure 3.1: Most Important Constraint to Growth as Perceived by the Enterprise
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A shortage of capital/access to credit i@ as the most serious problem in both
survey years, although there is a declin@009. Moreover, the number of firms feeling
they face no constraints has sharply de@@dsom 2007 to 2009, with 17 percent in this
category in 2009, as compakto 23 percent of firms in R@. It is especially the category
“current products have limited demand” tihais increased between 2007 and 2009, which
might be a result of the gera¢ economic slowdown experieed in late 2008 due to the
global economic crisis.

Given that the business environment generally appears to have worsened from the
enterprise point of view, it is interesting eéaplore the factors thing dynamic changes in
the enterprise sector and it®mponent parts. We now rtu attention to enterprise
dynamics, focusing in particular on: (i) erapient growth, (ii)firm exit, and (iii)
temporary closures.
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3.1 Employment Growth

Table 3.1 documents the mean estimabésthe number of full-time regular
employees in 2007 and 2009 respectively, by 8rme. Changes in the average number of
full-time regular employees are rather ited, although there are signs of the average
small and medium enterprisedeening smaller. The averagearo firm has four full-time
employees as compared20 and 99 in small and mediugnterprises, respectively.

Table 3.1: Mean Employment Statistics by Firm Size

2007 2009
Balanced panel Balanced panel
All All 14.5 13.6
(2,026) (2,026)
Size Micro 4.1 4.0
(1,357) (1,397)
Small 20.5 20.0
(541) (509)
Medium 99.2 98.9
(128) (120)

Note: Number of full-time rgular employees. Number observations in parenthesis.

However, the constant averages do moply that individual firm sizes do not
change over time. One way to illustratiee dynamics of enterprises is to look at
employment transition matrices, a tool oftesed to evaluateconomic mobility. Table
3.2 gives employment transitions for micremall- and medium eerprises from 2007 to
2009. The data presented indicate quite cle#nlgt micro enterprises with 1 to 9
employees have tended to stayall, with some 93 percewnf the enterprises in this
category in 2007 remaining tleem 2009. Moreover, those enterprises which did increase
in size graduated to the small categamly. Just three micr@nterprises made the
transition to become mediuenterprises between 200@da2009. Looking at the “small”
enterprise category, there is a strongamdémcy to move downwards in the size
distribution over time. Employment transition figgrare in general ga similar to those
reported for the 2005-2007 period, although adarghare of firms stayed within their
respective size categories (that is if micr@007 then we obsenahigher probability of
staying micro in 2009 as coraped to the figures compag transitions from 2005 to
2007). This is consistent with a less dymargeneral economic development for the
economy as a whole.
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Table 3.2: Employment Transition Matrix

Medium
Micro 09 Small 09 09 Total Percent
Micro 07 1,259 95 3 1,357 (67.0)
(92.8) (7.0) (0.2) (100.0)
Small 07 135 377 29 541 (26.7)
(25.0) (69.7) (5.4) (100.0)
Medium 07 3 37 88 128 (6.3)
(2.3) (28.9) (68.8) (100.0)
Total 1,397 509 120 2,026 (100.0)

Percent (69.0) (25.1) (5.9) (100.0)
Note: Percentage in parenthesis.

Table 3.3 shows average employment gromttprovince, legal ownership form and
firm size. First, we see th&mployment increased on average by 7.2 percent per year
between 2007 and 2009. This is approximatelgntical to the 7.1 percent observed
between 2005 and 2007. Incumbent SMEs did(ontaverage) seem to experience large
regular full-time employrant decreases due to the financial cdsisecond, employment
generation in private manufacturing differg@ss provinces. The fagrowing firms in
Phu Tho in the period 2005 007 (on averag23% yearly employmnt growth) now
only exhibit employment growth rates ofalt 0.4 percent. Also Long An experienced a
huge drop in employment grolwrates from 14.6 percent #05-2007 to a negative 1.5
percent during the 2007-2009 peti Moreover, the data showsat provinces previously
experiencing low levels of employment grbmare now among the provinces contributing
to the overall positive SME employment geateon figures. Firms in Quang Nam and
Khanh Hoa grew on avage by 23.6 percent and 18.8 gt respectively over the 2007-
2009 period, as compared3db percent and -0.7 perddretween 2005 and 2007.

On average, household enterprises expeeeérgrowth comparable to the sample
average. Compared to the previous replortited liability firms experienced a drop in
employment growth rates, with yearly growdth3.8 percent compared to over 10 percent
in the 2005-2007 period. There is also anagation of the inverse relationship between
firm size and employment growth inethdata. Micro firms grew on average by 11.6
percent (8.8 percent in 20050 as compared to -0.6 arél4 percent (5.8 percent and -
2.5 percent in 2005-2007) small and medium enterprisesspectively. All in all, these
figures suggest that the international isridias not had (on avage) devastating
employment effects on rio household SMEs in the 10 provinces considered.

* Although we do not know the growth rates of these firms had they not been influenced by the global downturn.
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Table 3.3: Employment Growth by Povince, Legal Structure and Size

Obs Mean SD
All All 2,026 1.072 0.760
Province Ha Noi 201 1.123 0.553
Phu Tho 186 1.004 0.288
Ha Tay 346 1.079 0.882
Hai Phong 154 1.074 0.541
Nghe An 299 1.059 0.600
Quang Nam 132 1.236 2.078
Khanh Hoa 78 1.188 0.576
Lam Dong 56 1.025 0.273
HCMC 464 1.040 0.375
Long An 110 0.985 0.236
Legal Household establishment 1,445 1.057 0.557
Private/sole proprietorship 154 1.238 1.979
Partnership/ Collective/ Cooperative 73 1.057 0.732
Limited liability company 322 1.038 0.354
Joint stock company 32 1.334 1.094
Size Micro 1,357 1.116 0.879
Small 541 0.994 0.444
Medium 128 0.936 0.247

Note: The mean yearly growth rate (unglged) is defined as "1+[(regular full-time
employment 2009/regular fulirhe employment 2007)-1]"Y%"

Table 3.4 shows employment growth suamyn statistics by sector. Growth rates
vary a lot between sectors. It especiaBems as if the non-méia mineral products
(ISIC 26) and apparel (ISIC 18ectors are expanding signdntly in terms of employees.
The fastest expanding sector in the previous survey — tanning and dressing leather (ISIC
19) —stagnated somewathfrom 2007 to 2009.
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Table 3.4: Employment Growth by Sector

Obs. Mean SD

All 2,026 1.072  0.760

15 593 1.087 1.025
16 6 0.909 0.189

17 87 1.040  0.396
18 81 1.148  0.925
19 40 0.962 0.333
20 256 1.054 0.510
21 57 1.004  0.297
22 47 1.010 0.227
24 33 1.117  0.416
25 98 1.030 0.233
26 115 1.301 1.627
27 20 1.015 0.246
28 347 1.036  0.295
29-32 62 1.051 0.370
34 22 0.925 0.194
35 3 1.087  0.263
33+36 153 1.068 0.418
37 6 1.031  0.263

Note: See Table 3.3 for details

Table 3.5 combines the information frothe two previous tables by showing
Ordinary Least Squares (OL®stimates where traditional téeminants of enterprise
dynamics are included. In cohn 1 all 2,026 firms are includewd the panel data, whereas
column 2 excludes 38 firms as outii€in terms of employee growth).
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Table 3.5: Employment Growth Determinants

All firms Outlier corrected

Coefficient t-stats Coefficient t-stats

Firm size Small -0.284**  (4.77) -0.155***  (8.60)
Medium -0.434**  (5.21) -0.198*** (6.74)
Location Ha Noi 0.069* (1.74) 0.040 (1.62)
Phu Tho -0.103**  (2.93) -0.077*** (3.33)
Ha Tay 0.036 (0.66) -0.027 (1.26)
Hai Phong -0.015 (0.34) -0.012 (0.51)
Nghe An -0.041 (1.03) -0.038* (1.85)
Quang Nam 0.148 (0.82) -0.020 (0.68)
Khanh Hoa 0.100 (1.39) 0.097** (2.49)
Lam Dong -0.048 (1.07) -0.018 (0.46)
Long An -0.112**  (2.60) -0.063** (2.43)
Ownership Private/sole proprietorship 0.364* (2.79) 0.076**  (2.78)
Partnership/Collective/Cooperat
ive 0.195* (1.92) 0.056* (1.65)
Limited liability company 0.200***  (3.20)  0.080**  (3.72)
Joint stock company 0.520***  (2.63) 0.183*** (3.17)
Sector dummies included Yes Yes
Observatio
n 2,026 1,989
R-squared 0.04 0.06

Note: OLS - Dependent varigh Annual employee growth. Robust standard errors. *, **,
*** Indicates significance at a 10%, 5% aféo level, respectively. Base: Micro, HCMC,
Household firm, Food processing (ISIC 15).

Table 3.5 shows, first, that the traditibmaverse relationship between employment
growth and size is statistically well-detaned in both estimations. Using column 2
(outlier corrected), we seedhcontrolling for location, ledastructure and sector, micro
firms have experience2D percent higher annual growthfirl-time regularworkers than
their medium counterparts. Second, anddescribed above, KhanHoa stands out in
terms of employment generation. As congzawith HCMC, Khanh Hoa had 9.7 percent
higher annual employment growth. Third, iasthe previous survey, household firms
contribute less to employment generatiorpiivate manufacturing. Finally, we observe
that firm size and legal structure are highlyretated and excluding size controls (not
reported) results in insignificant coefficieastimates on all legal structure indicators.
However, we see that the traditional deteants explain only 4 to 6 percent of the
variation in employment growth rates. the following sections we therefore seek
additional indications and explanations tbe observed development and dynamics of
Viethamese manufacing enterprises.
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3.2 Firm Exit

In line with the above analysis, we ana@ysow these same traditional determinants
affect firm exit probabilities. Table 3.8hows exit probabilities by location, legal
ownership and firm size categes. Of the 2,413 firms slkrved in 2007, approximately
16 percent had closed their business by 2009. ffaislates to a yearly exit rate of 8.4
percent. Urban centres like Ha Noi and HCMXperienced above average exit rates, but
also firms in rural provinces such asuPTho and Lam Dong had a higher than average
exit probability. On the other hand, firms in ex-Ha Tay and Khanh Hoa exhibit low exit
probabilities.

Table 3.6: Exit Probabilities by Location, Legal Ownership and Size

Obs. Mean SD

All All 2,413 0.160 0.367
Province Ha Noi 267 0.247 0.432
Phu Tho 232 0.198 0.400
Ha Tay 375 0.077  0.267
Hai Phong 179 0.140 0.348
Nghe An 338 0.115 0.320
Quang Nam 148 0.108 0.312
Khanh Hoa 86 0.093 0.292
Lam Dong 76 0.263  0.443
HCMC 589 0.212 0.409
Long An 123 0.106  0.309
Legal Household establishment 1,694 0.147 0.354
Private/sole proprietorship 185 0.168 0.374
Partnership/ Collective/ Cooperative 87 0.161 0.370
Limited liability company 405 0.205 0.404
Joint stock company 42 0.238 0431
Size Micro 1,617 0.161 0.367
Small 645 0.161 0.368
Medium 151 0.152 0.361

Note: Mean estimates of iprobability (unweighted).
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Looking at legal status we see that housgliioins are less likely to exit than other
legal ownership types. However, looking faim size we do not observe noticeably
different exit rates between size categories.

Table 3.7: Exit Probabilities by Sector

Obs. Mean SD

All 2,413 0.160 0.367

15 680 0.128 0.334
16 7 0.143 0.378

17 110 0.209 0.409
18 100 0.190 0.394
19 49 0.184 0.391
20 289 0.114 0.319
21 69 0.174 0.382
22 57 0.175 0.384
24 42 0.214 0.415
25 127 0.228 0.421
26 145 0.207 0.406
27 27 0.259 0.447
28 406 0.145 0.353
29-32 77 0.195 0.399
34 29 0.241 0.435
35 7 0.571 0.535

33+36 184 0.168 0.375
37 8 0.250 0.463

Note: Mean estimates of ieyprobability (unweighted).

Table 3.7 presents exit probabilities byctee. Not considering sectors with few
observations, Rubber and Plastics (ISIC 25)imthe high segment of exit risk, whereas
firms engaged in Wood Processing (122@) have been less likely to exit.

All of these results are captured in thetfeelumn of Table 3.8, showing the results
of a probit estimation for determining exitaricteristics in Viethamese manufacturing
using the correlates of location, ownersligom, sector and size. The usual negative
relationship between firm sizand probability of exit ist®own. There is also a higher
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probability that exit firms are found in unbaareas, where the competitive pressure is
higher. More formal entities l&k limited liability and joint stock firms are more likely to
exit (controlling for size), and as comparedhe base sector (food processing), exits are
more likely to be found in the textiles (ISHZ) and non-metallimineral products (ISIC
26) sectors, when controlly for size, location and lelgastructure (not reported).
However, it is important tonote again that these traditional determinants explain only
around five percent of the mation in exit probabilities.

Table 3.8: Exit Determinants and Temporary Closures

Temporary Exit= (1) +
Exit closure Q) vs (2) (2)
Margina Margina
Marginal t-stat Marginal tstat | tstat |  tstat
effects effects effects effects
- 0.084**
Firm Size Small 0.059*** (2.92) -0.091** (3.60) 0.061 (1.09) * (3.06)
- 0.127**
Medium 0.080*** (2.67) -0.128*** (3.43) 0.079 (0.79) * (2.80)
Location Ha Noi 0.026 (1.01) -0.026 (0.81) -0.055 (0.84) 0.021 (0.61)
Phu Tho -0.013 (0.50) 0.068* (1.86) 0.098 (1.44) 0.051 (1.30)
- 0.165**
Ha Tay 0.111*** (4.79) -0.069** (2.34) 0.176**(2.48) * (5.08)
0.113*
Hai Phong -0.056* (2.01) -0.085** (2.56) 0.014 (0.17)* (2.88)
Nghe An 0.071** (3.07) -0.020 (0.68) 0.141** (2.1:)079**(2.38)
- 0.275**
Quang Nam 0.081*+* (2.77) 0.072* (1.77) * (3.60) 0.011 (0.24)
0.177**
Khanh Hoa -0.087* (2.44) -0.107** (2.41) 0.055 (0.39)* (3.48)
Lam Dong 0.051 (1.18) -0.086 (1.64) -0.169 (1.52) -0.006 (0.11)
Long An -0.073** (2.27) 0.021 (0.48) 0.209** (2.28) -0.041 (0.87)
Private/sole
Ownership proprietorship 0.026 (0.82) 0.007 (0.15) -0.067 (0.89) 0.018 (0.44)

Partnership/Co”ective0.035 (078) 0.048 (081) -0.075 (068) 0.032 (056)
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/Cooperative
Limited liability 0.212**
company 0.074*** (2.65) -0.003 (0.11) * (3.20) 0.021 (0.59)

Joint stock company 0.144** (2.07) 0.000 (0.00328**(2.38) 0.054 (0.64)

Sector dummies included Yes Yes Yes Yes
Observation 2,413 2,026 780 2,413
Pseudo R-squared 0.05 0.07 0.08 0.04

Note: Probit, marginal effects. Robust standard errors. *, **, *** indicates significance at a 10%, 5%
and 1% level, respectively. Base: HCMC, Household firm, Food processing (ISIC 15).

Table 3.8 (column 2) looks at firms rswing, but reporting that they were
temporarily closed foat least a year in the ped 2007 to 2009. Som&93 firms (19.4
percent) said that they thdbeen temporarily closedgdving 1,633 firms operating non-
stop throughout the period. Closing temporatidyweather the storm of the international
financial crisis, appears to have been a Widsed coping mechanism by SMEs. As seen
before with exit firms, firm size and temary closure are found to be negatively
associated.

Provincial effects are also interesting. éampared to firms in HCMC, enterprises
in Phu Tho and Quang Nam warere likely to close temparily and less likely to exit
(well-determined in the cass# Quang Nam only). Other ral provinces were generally
less likely to experience temporary closurejolihis more in line with the exit results in
column 1. Column 3 in Table 3.8 compard#ferences between firms that were
temporarily closed with those firms thatitexl entirely (temporary closed = 1, exit = 0).
The results show no size difference betwedts@nd temporary closed firms. Four rural
provinces experience a larger share of tempgoclosure (as compared to exit) than the
base location (HCMC). Moreover, as perhapsindication of theiflexibility, household
firms are more likely to temporarily close (ratithan exit) than more formal entities like
limited liability firms andjoint stock companies.

Column 4 in Table 3.8 combines temporamystires and exits into one exit measure.
Doing so removes the well deteined effects within the legal structure categories.
However, firm size and location effects remaWhen analysing exit pressure effects on
household firms (of for example the interoatl crisis) it is enormously important to
include information about tempany closure and not just regn firm closure information
at the business registration level.

Finally, Table 3.9 documents reasons fanperary closure. Some 43 percent say
that lack of demand is thmain reason, with “normal padf business cycle” (21%) and

162 §/£C 8IOM Mal TRIENG KINH DOANH & VIOT NAM: KOT QU 810U TRA DOANH NGHIOP NH&V —V6A NiM 2009



CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVI RONMENT: EVIDENCE FROM A SME SURVEY IN 2009

“too much competition”’(6%) being the second and thimost cited reason for the
temporary closure of more tharyear in the @07 to 2009 period.

Table 3.9: Reasons for Temporary Closure

Observations Percent

Too much competition 23 5.85
Low quality products 9 2.29
Product became un-modern 1 0.25
Poor distribution/marketing channels 6 1.53
Production costs too high 6 1.53
Difficulties in getting inputs/raw materials 19 4.83
Lack of demand/orders 169 43.00
Shortage of qualified labour 2 0.51
Normal part of business cycle 82 20.87
Other 76 19.34
Total 393 100.00
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4 Bureaucracy, Informality, and Informal Payments

Business informality, regulation, taxationdaoorruption are fundamental topics in
any discussion of private sector developrmaamd the business environment in developing
countries. High formal sector entry codtggh regulatory compliace costs and punitive
tax rates can push enterprisesperate inforrally, foregoing legalecognition in order to
reduce operating costs. In addition, the abilitgnferprises to reduce or avoid these costs
relates to the corruptibility of public officel Corruption may also exist due to predatory
public officials working to extct private rents for fictitiougfractions or questionable
interpretations of the rules. The issuesnddrmality bureaucracy, taxation, and corruption
have potentially differing impacts on enterprises.

4.1 Informality, Growth and Exit

Defining informality is a challenge in &H. In this chapter we consider two
definitions of formality: (i)firms with a business registian certificate (BRC) and (ii)
firms with both a BRC and a tax code.bl@ 4.1 documents ¢hsummary statistics
according to our two defintins for both 2007 and 2009.

Table 4.1: Formality Summary Statistics

2007 2009

Informal

1 668 (28.6) 854 (33.7)
Formal

1 1,666 (71.4) 1,679 (66.3)
Informal

2 952 (40.8) 888 (35.1)
Formal

2 1,382 (59.2) 1,645 (64.9)

Note: Formal 1 definition: Firm has a business registration license.
Formal 2 definition: Firm has both a business registration license
and a tax code.

According to definition 1 (BRC only), 34 penat of our sample igmformal. All of
these firms are registered as household enterprises. This figure increases to 35 percent
using our second definition of dimality where the firm alsoeeds a tax code in order to
be considered as a formal entity. In 2007 thefemality shares were 29 and 41 percent,
respectively.

Table 4.2 shows the formality dynamics ggsim traditional transition matrix. First,
considering definition 1, 10.7 percent ofetlnformal firms in 2007 had obtained a
business registration license by 2009. However, we also see that 13.1 percent of formal
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household firms registered in 2007 no longad their BRC in 2009. These figures might
indicate some sort of migporting/misunderstanding abowhat actually constitutes a
formal business registration license. We thenefmove to definition 2. It emerges that
just under one quarter of the firms that wer®rmal in 2007 obtained both a BRC and a
tax code by 2009. Moreover,egmumber of firms moving fra the formal segment to
informality is reduced to a moausible level (3.8 percent).

Table 4.2: Formality Transition Matrices: Two definitions

Business Registration License (BRC)

Informal 09Formal 09 Total Percent
Informal 07 524 63 587 (30.0)
(89.3) (20.7) (100.0)
Formal 07 180 1189 1369 (70.0)
(13.1) (86.9) (100.0)
Total 704 1252 1956 (100.0)
Percent (36.0) (64.0) (100.0)

BRC and Tax Code

Informal 09Formal 09 Total Percent

Informal 07 680 144 824 (42.1)
(115.8) (24.5) (140.4)
Formal 07 52 1080 1132 (57.9)
(3.8) (78.9) (82.7)
Total 732 1224 1956 (100.0)
Percent (37.4) (62.6) (100.0)

Note: Percentage in parenthesis.

We now examine how formality is assated with firm growth and exB.Table 4.3
shows the results, with our two measuresoofmality included as explanatory variables.
First, using definition 2 we find a positivad significant coefficienestimate, suggesting
that becoming formal is assoa@dtwith higher employment gralvrates. It should also be
noted that Rand and Torm (2QXihd (using a matched dowbdifference approach on the
same data) positive registration effects amnfiprofits, investmest credit access and
worker conditions. However, in both exit prisbwe are not able to find a statistically
significant relationship between firm exit afemality. Even when restricting the sample
to household firms with less thd® employees (not reporteaye do not find that formal
registration is positively assated with firm survival.

®> A more detailed analysis using the 2007 and 2009 data on the effects of informality (and the change from
informal to formal) can be found in Rand and Torm (2010).
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Table 4.3: Firm Dynamics and Formality

Firm Growth Firm Exit
1 2 3 4
Def 1 Def 2 Def 1 Def 2
Firm Size Small -0.173***  -0.195*** -0.029 -0.026
(4.09) (4.66) (1.61) (1.36)
Medium -0.245***  -0.273*** -0.038 -0.033
(4.77) (5.24) (1.24) (1.05)
Formal
Registration =1 0.078 0.128* 0.015 -0.004
(1.33) (1.82) (0.69) (0.17)
Location dummies
included Yes Yes Yes Yes
Sector dummies
included Yes Yes Yes Yes
Observation 1,956 1,956 2,334 2,334
Pseudo R-squared 0.03 0.03 0.04 0.04

Note: OLS and probit, marginal effectRobust standard errors. *, ** ***
indicates significance at a 10%, 5%dal% level, respéwely. Base: Micro,
HCMC, Food processing (ISIC 15).

4.2 Bureaucratic Burden and Administration

Enterprises in the sample report high lsvef bureaucratidourden during their
business operations. One reason for this, froenpthint of view of enterprises, is lack of
knowledge of specific laws angbvernment regulations. Empgise perception of their
knowledge of specific laws amdgulations is that it is quitgoor, and firm owners believe
that their information and understanding of taws has not impre@d over the past 2007.
Over half of enterprises continue to hgweor or no knowledge about central laws for
doing business. These results should be kept in mind when discussing the burden of
bureaucracy, and emphasize the need to inartarprises about new and existing laws.

Among the specific bureaucratic problefiaced by enterprises is the time and
delays in obtaining business licenses aedistration. When fousing on bureaucratic
burden it is worth noting that Vietnam rardsong industrialized countries according to
the Doing Business survey (2009). This is dls® case with regard to obtaining licenses
and permits representing a major obstacle feerprnise growth. Table 4.4 confirms this to
some degree where the percentagefimhs obtaining the BRC within 15 days of
application is presented. Although lower thae reported figure in the last SME survey,
where 70 percent receivedB&C within 15 days, a very higbercentage of firms receive
the BRC applied for within 15 days (65.2%his corresponds with the results obtained
by CIEM (2009), VNCI (2009) and the result reported in Doing Business (2009). Note
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that the results differ across the provincese @ata suggest that enterprises in Lam Dong
face larger bureaucratic difficulties thaenterprises in forexample Quang Nam.
Moreover, a larger share bbusehold and micro firms olima their BRC within 15 days
as compared to their non-HH counterparts.

Table 4.4: Time Used on Bureaucrati Procedures (pecent under 15 days)

Low High

Percent Performer Performer
Business Registration Licend#RC) 65.2 Lam Dong Quang Nam
Micro 67.7 Ha Noi  Nghe An
Small 62.1 HCMC  Long An
Medium 63.9
Household enterprise 67.9
Non-HH enterprise 62.6

Effort has, over the yearbgen put in to establishing formal property rights in the
Vietnamese legal system. Arfoal land property rights system is in place, though it is
taking some time to become fully endoed. Nevertheless, increasing numbers of
enterprises are now obtaining formal lan@ ughts certificates (LURC). In this regard,
Table 4.5 shows the percentage of mises possessing a LURC in both 2007 and 2009.

Table 4.5: Land Use Right Certificate (%)

2007 2009
All 58.5 63.2
Ha Noi 36.8 43.3
Phu Tho 79.6 68.3
Ha Tay 55.8 67.6
Hai Phong 46.8 53.2
Nghe An 63.9 64.2

Quang Nam  70.5 68.2
Khanh Hoa 32.1 60.3
Lam Dong 75.0 75.0
HCMC 55.6 60.1
Long An 80.9 90.9

Note: Based on the balanced panel
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The number of firms having a LURC incredsslightly over the two year period,
from 58.5 percent in 2007 to 63.2 percent in 200%articular, firms in Khanh Hoa show
a notable increase. More detailed inspectiothefdata shows th&l3 firms report that
they no longer have their certificate, while 308 firms not having a LURC in 2007 had
obtained one when steyed in 2009.

4.3 Taxes and Informal Costs

According to the World Bank’s “Doing Biness” survey (Doig Business, 2009),
the Investment Climate Assessment (IC2Q09) and the Provincial Competitiveness
Index (VNCI, 2009), the ease of doing business in Vietham significantly improved over
past years. However, concerns remain raggrahformal charges facing firms as well as
the administrative burden of paying taxes. Timsl sub-section provides an overview of
the burden of taxes and imfoal payments facing manufacturing enterprises.

Table 4.6 looks at the evolution in taxypgents from 2007 to 2009. One of the
conclusions in the previous report (20@vas that the economic tax burden was fairly
low, and concerns were raised about the serious situation of tax evasion among private
enterprises. The average taypent was 6.7 percent of tbialue added 2007, and 15
percent of the enterprises paid zengeta The numbers hawt improved by 2009, now
being 5.5 and 16.8 peent, respectively. Most of theon-paying firms are informal
enterprises.

Table 4.6: Fees and Taxes

Total fees and
taxes

(percent of totalShare paying
value added) zero taxes

2007 2009 2007 2009

Total 6.7 55 153 16.8
Household enterprise 4.6 34 212 25.0
Private/sole proprietorship 10.7 102 16 0.0
Partnership/Collective/Cooperative 10.3 6.6 35 29
Limited liability company 12.2 106 0.7 0.4
Joint stock company 13.1 8.0 0.0 0.0
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Figure 4.1 presents details on firm tpayments in 2009. Revenue, VAT and
property/enterprise taxes affge major components of thax bill. However, around 10
percent of firm taxes lie in the “other” cgtwy. What these taxes are paid for and to
whom is not well accountedrfan the firm accounts.

Figure 4.1: Tax Details (percertage share of total taxes)
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Informality, bureaucracy anthxation are potentially closekelated to bribery and
corruption, and they are prongnt components of the busgseenvironment in a country.
We therefore focus here on informal paymeamksch, from the enterprise point of view,
are treated as a regulemmponent of operating costsfdmmal payments may be offered
in exchange for a given service deliveredabgovernment officialWe therefore examine
this issue in the form of the followinguestions: (i) how manyenterprises provide
informal payments, (ii) how much is actuafigid, (iii) why are these payments made, and
(iv) how have these payents changed over time?

Table 4.7 and Figure 4.2 sumnmi Table 4.7 shows that 26 percent of enterprises
made informal payments in 2007, increastog34 percent in 2009. However, bribe
payments are on average small, ranging betw0.4 and 0.7 percent of total revenue. It
can also be noted that it is primarily fornfimms that pay bribes. This is in-line with the
more detailed study by Rand and Tarp (20h@wsng that the “bribes to hide” hypothesis
is not confirmed using ¥tnamese data.
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Table 4.7: How Many Enterprises PayBribes and How Much Do They Pay?

2007 2009
Firms paying bribes 26.0 34.2
Formal 38.9 45.4
Informal 7.5 13.7
How much did you pay in 2004
(as a percentage of total 0.68 0.40
revenue)

Figure 4.2 shows that 21 pent of firms made informglayments to deal with tax
collectors in 2007. This figure increased to 27 percent in 2009. Around 20 percent paid
informally to become connected to pub$iervices; whereas 10 percent gave informal
payments in order to get favourable cibiotis in a bid for a government contract.

Figure 4.2: What is theBribe Payment Used For?
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We see a sharp decrease in the number of firms in the “Other Reasons” group (as a
percentage of the total number of fgnproviding informal payments) who paid
informally. Whether this reflects that it haecome more acceptahife provide payments
through the “informal system” is difficuto ascertain with the available data.

Finally, turning to the question of which m#acturing enterprises pay bribes, Table
4.8 lists the results obtained from rurgira pooled probit using the traditional
determinants previously described and baottator variables for registration (columns 1
and 2 = Definition 1 and columns 3 and Definition 2). Columns 1 and 3 use the full
dataset, whereas columns 2 and 4 reygsults for the balanced panel.
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Table 4.8: Bribe Determinants: The Usual Suspects

Defl-All Defl-Balanced Def2-All Def2-Balanced
Coef t-stats Coef t-stats Coef t-stats Coef t-stats
Size Small 0.212***(12.01) 0.196*** (10.11) 0.199*** (11.10) 0.186*** (9.45)
Medium 0.284*** (8.99) 0.246*** (7.04) 0.263*** (8.32) 0.227*** (6.50)
Registration

(Registered = 1) 0.235*** (13.23) 0.242*** (12.75) 0.242*** (12.95) 0.245*** (12.16)
Location dummies Yes Yes Yes Yes
Sector dummies Yes Yes Yes Yes
Observation 4,867 3,980 4,867 3,980
Pseudo R-squared 0.19 0.19 0.19 0.19

Note: Pooled probit. Robust standard errots **, *** indicates significance at a 10%, 5%
and 1% level, respectively. Baddicro, HCMC, Food processing (ISIC 15).

First, larger enterprises have aroundpdcent higher probabilitpf paying bribes
than their micro counterparts. Second, bemgegistered enterprise is positively and
significantly correlated with paying bribes. gigtered firms are 24 percent more likely to
be bribe payers than their informal counterpafinally, firms in Hanoi are more likely to
pay bribes than firms with similar characstics in HCMC (not reported in the table).
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5 Employment

This chapter covers various SME-assted labour market conditions including
workforce compositionhiring methods, wage levels atiteir determinants, trade unions,
education and training, social benefits asglies concerning HIV/AIDS. The analysis is
based primarily on the inforation provided in the employmepart of the SME survey,
while key findings from the separate emm@eysurvey, which was carried out in a sub
sample of 564 firms, have also been mpavated, providing additional insight on the
characteristics of SME worke6s.

5.1 Labour Force Structure, Recruitment and Workforce Adjustments

Table 5.1 shows that in 2009, the shardudftime regular workers increases with
firm size, suggesting that as firms grow, tlaeg able (or need) torkei workers on a more
permanent basis.

Table 5.1: Labour Force Composition (%)

All Micro Small Medium Urban Rural

2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009
Regular 94.1 90.2 943 91.0 93.6 87.8 93.7 914 947 90.2 93.7 90.2
-fulltime 90.5 86.6 89.3 86.1 93.1 87.1 929 090.8 936 883 885 854
Casual 59 98 56 90 64 122 63 86 53 98 63 938
Women 36.8 37.2 345 351 403 417 472 429 37.1 364 36.7 37.7
Unpaid 384 376 544 525 72 54 3.0 20 225 205 49.2 491
Total
firms

2,0262,026 1,357 1,397 541 509 128 120 819 819 1,207 1,207
number
of firms
Note: Percentages of the totedrkforce. Balanced panel.

Interestingly, the average share of regularkecs (both full and part time, and full time
only) fell by about 4 percentage poitstween 2007 and 2009, while the share of casual
workers rose by a correspondiagnount. This pattern holdscross categories, and the
change is particularly evident for small sizgehd urban) firms. Téy saw a doubling in

® The 564 firms in which the employee module was carried out are representative of the full firm sample (2,543)
in terms of size, location, sector and legal stafil®e employee module was completed by 1,397 workers
accounting for about 10 pct of theéabnumber of regular full time goioyees in the full firm sample.
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the share of casual workers. The extent tactvhhis transformatiomn the labour force
composition is a result of theafdal economic crisis (for instae due to financial hardship
of the firms) is a topic worthy of furtheénvestigation. Women armaking up a growing
share of the workforce, andetshare increases with firm size. With regard to unpaid
workers, the share has falldightly over time, and decreasesnsiderably with firm size

- constituting more than half of the workéer in micro firms ananly a minor share in
medium firms. Rural firms h& a relatively higher share ohpaid workers, which is not
surprising given that there ashigher concentration aficro firms in rural areas.

In terms of the different worker types,ethresults in Table 5.2 reveal that production
workers constitute the vast joety of the workforce (around two thirds). The proportion
increases with firm size and sightly higher in urban arsaBy contrast, the share of
managers decreases considerably with fime from 35 percent imicro firms to less
than 6 percent in medium firms. Generally, ldrger firms have more variation in worker
types. Medium firms have the highest shaferofessional workers (exceeding that of
managers), and urban firms geadly have a higher share afl worker types than rural
firms, except for managers, for which the qeartage is higher in rural (micro) firms. On
average, between 20@hd 2009, firms saw an increasethe share of managers and
professional workers, the latter particularlysimall and medium sized firms. By contrast,
the proportion of production workers Hadlen slightly, across all categories.

Table 5.2: Worker Compostion by Occupation

All Micro Small Medium Urban Rural
2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009
Manager 259 275 34.1 353 105 10.8 50 56 193 206 304 321
Professional 2.7 29 01 01 58 65 69 80 48 49 13 15

Office 14 14 05 05 31 33 35 44 27 27 50 50
Sales 27 02 02 01 35 36 29 35 34 33 22 11
Service 06 07 03 04 01 12 17 23 80 11 50 50

Production 66.2 65.2 61.3 61.1 753 742 79.2 753 68.6 66.9 64.5 64.0
Total firms 2,026 2,020 1,357 1,397 541 507 128 116 819 816 1,207 1,204

Note: Percentage of the totabrkforce. Balanced panel.
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Although workers generally tend to staytire same type of occupation when they
change jobs, the findings from the employee survey reveal that occupational shifting does
occur, and these job dynamics are presented in Tablel6i8.particularly noteworthy
that among those who currently hold mgea positions, more than 25 percent were
production workers in their preus occupation (and interestingly this is more than the
share that previously were managers). Thhgre seems to be a certain amount of
flexibility in terms of job functions, and begwng a manager may haecessarily require
a specific level of education- this isrfiber discussed in seon 5.3. Production and
professional workers are the occupations with highest tendency to stay in the same
type of function when they change jobs.

Table 5.3: Occupation Transition Matrix

Current job function

Previous job Manager ProfessiondDffice Sales Service Production Total
Manager 35 4 2 2 1 4 48
(22.2) (3.5) (2.0) (2.3) (1.9 (0.5) (3.4)
Professional 13 49 2 2 0 2 68
(8.2) (42.6) (2.0) (2.3) (0.0) (0.2) (4.9
Office 11 16 37 10 1 3 78
(7.0) (13.9) (36.6) (11.6) (1.9 (0.3) (5.6)
Sales 9 3.0 7 29 2 6 56
(5.7) (2.6) (6.9) (33.7) (3.8) (0.7) (4.0)
Service 10 2.0 6 3 15 17 53
(6.3) a.7) (5.9) (3.5 (28.3) (2.9) (3.8)
Production 40 5.0 6 15 16 590 672
(25.3) (4.4) (5.9 (@17.4) (30.2 (66.7) (48.1)
Did not work 40 36 41 25 18 262 422
(25.3) (31.3) (40.6) (29.1) (34.0) (29.6) (30.2)
Total 158 115 101 86 53 884 1,397
Percent (11.3) (8.2) (7.2) (6.2) (3.8) (63.3) (100)

Note: Percentages in parenthesis

In terms of how skill levelsnatch firm demands, Tabledsshows that the difficulty
in recruiting workers with appropriate skillscnreases substantiallyiti firm size, and is
higher among urban firms. This is in lineithvthe fact that larger and urban firms
generally employ more professial workers (Table 5.2). However, the situation has
improved since 2007, when on average 19 pemieimms (52 percent for medium firms)

" With regard to the different job functions the employee sub sample is not representative of the firm sample. In
particular, there is an under-representation of managers, and an overrepresentation of professional, office, sales
and service workers, while prodion workers are well represented.
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had difficulties in recruiting @propriately skilled workers. Thusgll in all, it seems that
the skill level of available workers has iraesed since 2007, whicorresponds with the
above finding that especially small and medifirms have seen a rise in the share of
professional workers employeblllore job agencies and a fher strengthening of labour
market information systems would certairthelp to ensure an even better matching
between worker skills and job functions.

In terms of recruitment, Table 5.4 revetdat the most commomethod is informal
contacts (recommended by friend/relatiaespersonal contacts), and this is true across
size categories, especially for small femvhere about 73 perdeof hires are done
informally.

Table 5.4: Hiring Difficulties and Recruitment Methods (%)

Hiring difficulties All' Micro Small Medium Urban Rural

Yes 16.8 10.3 27.2 410 21.2 135
Did not need to recruit 348 46.5 120 6.6 23.1 43.8
Recruitment methods

Newspaper advertisement 57 2.0 89 307 82 38
Labour exchange 1.7 15 25 0.6 1.7 1.7

Recommended by friends/relads or other 37.7 315 53.3 386 44.7 323
Recommended/allocated by local authority 14 08 24 3.6 1.7 1.2

Personal contacts 244 279 20.1 54 255 235
Through employment sape centres 3.7 10 80 133 7.8 05
Other 26 18 3.7 6.6 1.7 34
Total number of firms 2,543 1,704 673 166 1,109 1,434

Note: Percentages. One thotiboth micro and rural firms indicate “non-applicable” in
the question on recruitment methods.

Compared with 2007 (not reported), the average rate of hiring through informal
methods has fallen slightly, especially fmicro firms from around 64 percent to just
under 60 percent. In contrast for small frrhiring through informal contacts increased
over this period (although with some vamatibetween the two caeries of informal
contacts). As indicated in the note to Tahk, Bhere is a substart@amount of micro and
rural firms that indicated “neapplicable”. This might be lated to the fact that the
majority of workers in these firms are hohelel members (and thustformally hired).

Informal hiring methods ammore common among urban coaned with rural firms,
and for the latter the frequency is lower th@ar2007 (constant for thermer). The use of
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informal contacts in obtaing a job has also been docurtezl by Larsen, Rand and Torm
(2009) who, based on the 2007 SME surveynfl that being hirethrough personal
contacts is associated with a significantge/again for the individual (when education,
experience and other factors tladtects wages are controlléar). Moreover, in terms of
firm characteristics, the study found that indual wages increase significantly with firm
size with some variation depending on firnegjal status, location and sector.

Table 5.5 provides the laboturnover figuredor 2006 (2007 survey), 2008 and the
first six months of 2009 (prior to the 2009 seyy. In 2006, the share of workers hired
exceeded the share leaving, average, and especially go small, medium and urban
firms. By contrast, irR008, more jobs were cancelled tlagated (on average) across all
size and location categories, and especialysioall and urban firms the share of workers
leaving surpassed those hireg 2-3 percentage points. This difference in turnover
patterns between the two survey years cdaddinterpreted as an indication of firms
adjusting their workforce in response teethinancial crisis. Infact, the 2009 survey
included specific questions on adjustment revealing that respectively 22 percent, 11
percent and 2 percent of medium, small-siaed micro enterprises (figures not reported)
undertook restructuring in order to avoid layoffs in 2008.

Table 5.5: Workforce Stability (Share of total workforce)

All  Micro Small Medium Urban Rural
New employees hired in 2006 0.119 0.093 0.168 0.184 0.161 0.090

Employees who left the firm in
2006 0.106 0.097 0.124 0.121 0.138 0.084

New employees hired in 2008 0.079 0.054 0.126 0.147 0.110 0.058
Employees who left the firm in

2008 0.093 0.066 0.146 0.153 0.142 0.060
New employees hired in first
half of 2009 0.047 0.031 0.078 0.082 0.062 0.036
Employees who left the firm in
the first half of 2009 0.044 0.025 0.080 0.093 0.066 0.030
Total number of firms 2,026 1,357 541 128 819 1,207

Note: Share of the total regular workforce. Size categories are based on the
2007 figures. Balanced panel.
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The figures for the first haldf 2009, however, seem genfranore optimistic with
job creation exceeding job closure (on avejaglthough this is driven solely by micro
firms. In small and medium firms the shawf workers leaving continues to exceed the
share of those hired, yet the gap for both categories is smaller than in 2008. To the extent
that these trends are relatedtte crisis, there seems to lmnsistency with the findings in
Chapter 1 that the majority of firms believatlthe negative effects of the crisis are only
temporary. This transitory nature of the crigiso seems to be reflected in the responses
to questions on wage adjustments (figuresraepbrted). Only 1 percent of firms indicated
that they undertook wage cuts in 2008 andfits¢ half of 2009, and a mere 0.6 percent
were planning wage cuts for the res00D9 (slightly higher for medium firms).

5.2 Contracts, Wages and Trade Unions

Figure 5.1 shows that in 2009, only 27 mcof regular full time workers had
formal (written down) contract®n average. Yet there arensiderable differences across
firm sizes and location, ranging fro10 percent in micro firms goist below 80 percent in
medium sized firm§. Thus, on average, the majp of workers are employed
informally, but the proportion falls with firnsize. Urban firms generally have a more
formalized workforce, providingontracts to 40 percent of their workers, which is more
than double that of rural firms. Givenathcontracts are important in ensuring the
provision of social benefits(covered in section 5.3), the generally low incidence of
formally established work relatioms a potential cause for concern.

® The question on contracts was newttia 2009 questionnaire and henceane unable to compare with 2007.

® According to the Social Insure@ Law which came into effect off January 2007, social insurance coverage
applies to full-time employees with contracts of more than 3 months in enterprises which employ more than one
worker.
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Figure 5.1: Formal Contracts (%)

Note: Percentages of thdlftime regular workforce.

The prevalence of contracts also variesosg worker typesand as illustrated in
Figure 5.2, 90 percent of professional workease formal contrastcompared with only
33 percent of production workers.

Figure 5.2: Contractsby Occupation (%)

Half of the managers in the employee sk not have formatontracts, which
may be explained by the relagly high share of managers imicro firms (Table 5.2.),
where contracts are nas common (Figure 5.1).
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The absence of contracts, however, does not necessarily imply lower wages. As

illustrated in Figure 5.3, manageearn the mosbf average), and paaction workers the
least (on average). Yet as notadove half of the managers our sample do not have
formal contracts. The avemagnonthly (nominal) wage fahe 1,397 workersurveyed is
just over 2,000 thousand VND, and slightligher for men. Across all job functions,
wages are higher for men th&or women, and the gap particularly high among sales
and professional workers (40 pertamd 25 percent respectively}.In fact, the average
malesales worker earns more thitne average professional worker.

Figure 5.3: Average Wages by Occupation and Gender

Note: Nominal monthly wages (1,000 )l Real wages would provide a
more accurate representation, yet
regional deflators for 200®ere not available at the time of report writing.

The data provided in the economic accoymdst of the SME survey allow us to
analyze the extent to whiakorkers benefit from firm gas through a higher wage share
of value added. Table 5.6 pesds OLS regression estimates where all the traditional
wage determinants (size, legal status, tiocaand sector) are included. Summarizing the
results we find the following. First, thers a statistically significant and positive
relationship between firm size and the wagarsiof value added. This is an indication
that worker empowerment increases as firnesvgr Together with the finding in chapter 6

19 The gender wage gap nevertheless appears to have diminished since 2007 when it was about 16 percent
(Larsen, Rand and Torm, 2009).
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that labour productivity increas with firm size, this indicates that higher wages are
indeed associated with high&abour productivity. Second, ith regard to the different
ownership forms, limited liability and joint@tk companies have aler wage share than
household firms. However as shown in Cieao, household firms have lower labour
productivity compared with other categoriefius it seems that in this case the relatively
higher wage share is not a reflection iotreased productivity. Rather, a potential
explanation may be that household (micfojns have a relatively large share of
managers, and as demonstrated in LarRamd and Torm (2009), managers receive a
significant wage premium as compared wather worker types. Third, firms in rural
provinces generally have highwage shares, when coanpd with HCMC and urban
areas in general, whighay again be related tbe relatively high nmnber of maagers in
micro rural firms. Fourth (noteported), compared with foq@ocessing (the base sector)
most sectors have a higher wage share okvatlded, with the exception of paper, refined
petroleum, chemical productsibber and plastic products, vehicles and recycling.

In column 2, a number ofdditional variables are include Generally this does not
alter the basic results documented aboltapagh the magnitudes ebefficients fall for
firm size, limited liability companies @nurban firms. Summarizing, we find that
partnerships/collectives/cooperatives now hawatistically significantly positive impact
on the wage share compared with householdsfinvhereas this is no longer so for joint
stock companies. It seems that onceoweatrol for the share of managers, household
firms no longer have a higheavage share (except for coamed with limited liability
companies), and in fact when accounting egal categories ansdizes, firms with a
higher share of managers have a lower wsigggre. Oppositely, the share of production
workers is positively associated with wages relative to value added. This is intuitively
correct given that medium sized firms haaéiigher share of production workers (see
Table 5.2) and size is positiyelelated to the wage share.

Third, the presence of a local trade amiand collective agreements are both
associated with a lower wage share of vadded. This is contrary to what we would
expect. However, it could be related to tiaet that unions, when they do exist, are
typically headed by a manager, rather thaem@ior worker (see Figure 5.4), and thus the
extent to which they represt the interests otheir members (the workers) may be
limited. Larsen, Rand and Torm (2009) almnd that being union membership is
insignificant in terms of individual wages.

1 Neither the share of women nor professional workers agstatistically) significant effect on the wage share.
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Table 5.6: Wage Share Determinants

1 2
Firm size (log full time regular workers) 0.041*** 0.027***
(0.004) (0.005)
Ownership Private/sole proprietorship -0.003 0.001

(0.009) (0.010)
Partnership/Collective/Cooperative 0.023  0.031*
(0.015) (0.017)

Limited liability company - -0.026***
(0.009) (0.009)
Joint stock company -0.039* -0.024
(0.022) (0.023)
Urban (Yes=1, No=0) -0.023** -0.020**
(0.010) (0.010)
Workforce shares Manager -0.110%***
(of the total regular workforce) (0.040)
Production worker 0.071***
(0.025)
Trade union (Yes=1, No=0) -0.000***
(0.000)
Collective agreement (Yeg, No=0) -0.036***
(0.013)
Sector dummies included Yes Yes
Number of observations 2,003 1,995
R-squared 0.16 0.19

Note: OLS estimates. Dependent variable: Wage share of value added (real prices). Cluste
(district) robust standard errors (reported in parenthesis). *, **, *** indicate significance at a 10
percent, 5 percent and 1 percent level, respectively. Base: household firms, HCMC, Foo
processing (ISIC 15).

With regard to wage setting mechanisifiable 5.7 shows that the most common method
is through individual negotiations, followed liye paying capacity of the enterprise and
wage rates in other local non-state enterprises. This pattern is consistent across all
categories. Compared with 20Qdot reported), fewer firs1 are setting wages through
individual negotiations and wage rates in otloeal non-state enterprises (both down by 3
percentage points, on averag@hereas more are deternmg wages based on the paying
capacity of the firm (up by gercentage points). This is so across all size groups and
location. The share of firms wlset wages according tommum wages remains minimal
(and generally lower than in 2007), and likesvi® terms of wage rates in local state
enterprises and agriculture. As indicatethia footnote to Table 5.8, considerable share

of micro and rural firms indicated “non aplae”, which is not surprising given that
these firms have a large shafaunpaid (household) workers.
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Table 5.7: Wage Setting Basis (%)

All Micro Small Medium Urban Rural

Wage rates in other local non-state enterprises 122 94 175 187 105 135

Wage rates in local state enterprises 15 08 27 3.0 20 11
Set by authorities 09 04 16 3.6 1.0 0.9
Wage rates for employment agriculture 21 21 27 0.6 09 31
Individual negotiations 409 38.2 479 404 50.6 33.3
Paying capacity of the enterprise 206 17.3 26.3 31.3 27.7 151
Other 1.02 0.76 134 241 0.63 1.32
Total number of firms 2,543 1,704 673 166 1,109 1,434

Note: There is a substantial aumt of missing observations this question, in particular
among micro (31 percent) angral firms (32 percent).

In terms of the prevalence of trade uniofhable 5.8 shows that only 8.6 percent of firms
have a local trade union, yet this varies dyely firm size, from close to zero in micro
firms to more than 60 perceof medium sized firms. Tra&dunions are alsmore common

in urban areas. Comparedm2007, the prevalence of unions has dropped. This is driven
mainly by a fall among smalfirms by about 3 percentagmints, whereas the share
remained more or less constdor the other categorie¥/hen unions do exist, however,
coverage is generally quiteigh at around 81 percent of wers, compared with 73
percent in 2007. Thus, workeese increasingly joining trade unions, possibly due to
increased awareness about the benefitsimdn membership. Idact, 47 percent of
workers in the employee sample answer thatmost important benefit of being member
of a trade union is securingal benefits. This is followe by 22 percent, who respond
that the key benefit is job sety, while 16 percent indicate m® safety in the workplace.

Table 5.8: Trade Unions (%)

All  Micro Small Medium Urban Rural

Share of firms with a trade union 86 0.2 163 633 152 34
Share of workers who aratte union members 80.7 93.3 834 776 814 78.1
Total number of firms 2,543 1,704 673 166 1,109 1,434
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As mentioned above, Figure 5.4 shows #@tpercent of the heads of local trade
unions are managers. This figuhas increased from 29rpent in 200, whereas the
instances in which unions are headed by semovkers fell from oveB0 percent in 2007 to
32 percent in 2009 (these figures are almosistant across size afatation categories).
Thus, since 2007 there has bdmth a fall in the number dirms that have local trade
unions, and a rise in the incidence of unions thanhatéeaded by a representative of the
workers. This is a worrying trengiven that unions are meantglay an important role in
ensuring the provision of social benefitd) gecurity and safety in the workplace.

Figure 5.4: Trade Union Chairman

NoteTotal number of observations is 218

5.3 Education, Training, Social Benefits and HIV/AIDS

Table 5.9 shows that on average 14 percent of the workers surveyed in the employee
module have a university education. Intéregy the share is nably higher for women
(20 percent), more than double that for men. Aeptal explanation is that the majority of
highly educated men self-select into otHends of firms, for instance state owned
enterprises or foreign invested companiascontrast, women, evahose well educated,
do not have access to these kinds of jabd are more likely to find employment in
SMEs. Compared with the employee sanfpden 2007 (not reportedthere has been a
decrease in the share of workevith no education; an inease in the high school ratio
and a decrease in the share with a univeogiyree. However, given that the employee
sample is not representative in terms @f different occupational categories (in both 2007
and 2009), and these are corretatvith levels of educatiolf,any inferences regarding
the change in educational attainmehtvorkers should be drawn with caution.

12 For instance, 80 percent of professional workers have a university degree, compared with 34 percent for both
managers and office workers, 21 percent of sales workers and close to zero for both service and production
workers.
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Table 5.9: Educational Attainment

Women Men Total
None 12 13 25
(2.1) (1.6) (1.8)
2.212.21
Primary school 54 63 117
(9.5) (7.6) (8.4)
Secondary school 127 276 403
(22.4) (33.3) (28.9)
High school 164 269 433
(28.9) (32.5) (32)
Technical 16 29 45
certificate/elementary
worker
(2.8) (3.5) (3.2)
Technical worker without 12 36 48
certificate
(2.1) (4.3) (3.4)
Technical 68 61 129
worker/professional
secondary
(12.0) (7.4) (9.2)
College/University 114 82 196
(20.1) (9.9) (14.0)
Total number of workers 567 829 1,396

Note: Numbers (percentages in parenthesis)

In terms of training at the workplace, Figlb.5 shows that the provision of training
for both new and existing workers increases considerably with firm size. This is not
surprising given that larger firms generalave a higher share aforker types that
require training, such as production workeralfleé 5.2). The incidence of training is
higher in urban compared with rural aredsb rotation among production workers also
increases with firm size, and more common in urban asgawhich again is expected
since larger firms have a higher share afduction workers. Most strikingly, there has
been a substantial drop in the provisiortraining since 2007, for both new and existing
workers, especially among small and meditinms — by 20 percentage points for new
workers. Likewise, the share of firms withjab rotation scheme has fallen slightly since
2007. Whether this cut down on training isedio firms having become more resource
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constrained, (perhaps due to the financialigyisnerits further investigation. Regardless
of the reason for this drop itraining provision, there seents be a need for further
investigation into different kinds of tr@ng programmes and their relevance to SMEs.
The generally low incidence of training isalreflected in the employee module which
revealed that two thirds pment of production workers did noéceive training in their
current job.

Figure 5.5: Training (%)

Note: Percentages. Balanced panel (2026 firms)

Table 5.10 provides the figuresrfihe share of firms that provide social benefits. It
Is reassuring that the shares of firmsickhprovide social and health insurance are
generally equal across categories. AccordinthéoLaw on Social Insurance (effective as
of January 2007) all members of compulsacial insurance are covered by health
insurance. Larger firms are more frequent progde all types of benefits. This is to be
expected since the provision of benefitsnandatory for workers \h contracts (of more
than three months), and larger firms gaflg have a higher share of workers with
contracts (Figure 5.1). The generally lonwash of benefit proviein among micro firms
may be partly due to the absence of cacts for these firms, as well as a general
unawareness of social insurance regulatiofadt, the survey revealed that medium sized
firms are generally better informed abou¢ thaw on Social Insurance, with almost 70
percent indicating that their knowledgeiis good or average ¢mpared with around 35
percent and 11 percent for small and midirms respectively). Urban firms are
considerably more inclined to provide bétsethan rural firms, and the share which
indicates that they have goodarerage knowledge abcial insurance regulation is more
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than double among the formeompared with rural firmsThe most commonly provided

benefit across all categories is unpaid mmatg leave, followed by sick leave and
compensation for accidents. The least camnare retirement lump sum and survival
benefits, although the extent to which these @movided varies substantially with firm

size and location.

Compared with the 2007 survey, the sharéraois that provide social insurance has
increased (from 15 percent). tontrast, for health insurantieere has been a substantial
fall (from 28 percent). This isurprising, but could be leted to the above mentioned
alignment of the social and health inswamrovision since January 2007. The (average)
provision of all other types of benefitsshimcreased since 2007. Thus working conditions
seem to be improving with time.

Table 5.10: Social Benefits (%)

All Micro Small Medium Urban Rural

Social Insurance 18.9 3.7 40.1 88.6 30.5 9.9
Health insurance 189 4.3 39.2 86.8 30.0 10.3
Compensation for accidents 241 115 431 75.9 38.3 13.0
Sick leave 28.1 139 495 86.1 46.8 13.6
Paid maternity leave 19.2 4.6 38.9 87.4 30.9 101
Unpaid maternity leave 450 316 66.4 94.0 63.8 304
Annual leave 211 8.6 394 74.7 38.1 7.9
Retirement lump-sum 9.5 1.6 19.5 49.4 13.9 6.1
Survival benefit 13.7 45 25.6 58.4 21.3 7.7
Social Insurance 189 3.7 40.1 88.6 30.5 9.9

Note: The share of observatis with missing informadn is quite common for these
questions, especially among nadirms where data for somerifits is lacking for up to
20 percent of firms.

The Law on Social Insurance also introdd an unemployment insurance scheme,
which has been effective smclanuary 2009, and is amalble to workers who have
labour contracts with terms equal to 12 morghsore. This scheme is intended to partly
replace the existing severance payment sysgetnwill probably not be highly relevant to
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SMEs since, as shown in Table 5.11, a ntenggercent of firms (on average) currently
have regulation on severance pay, although more common among larger and urban
firms. Compared with 2007, treverage share of firms providing severance pay has fallen
slightly and particularly for medim firms (by 12 percentage points).

Table 5.11: Severance Pay and Compensation (%)

All  Micro Small Medium Urban Rural

Has regulation on severance pay 54 22 106 18.1 88 28
Wage compensation for hazardous

working environment 16.1 80 293 452 228 109
Total number of firms 2,543 1,704 673 166 1,109 1,434

Table 5.11 also shows that 16 percent whé provide compensation (in addition to
the basic wage) for workingh hazardous conditions, arabain the share increases
considerably with firm size and is highér urban firms. The average amount of
compensation is a 20 percent addition to the basic wage, and this holds across sizes and
location (nor reported).

Lastly, with regard to HIV/AIDS, Table 5.1shows that a minor share of firms (0.2
percent) find that this is having a notaleliéect on their busined®.6 percent in 2007).
Although the vast majority of ins (68 percent) indicatedahthey would be willing to
recruit workers with HIV/AIDS, discriminatioaeems to be quite widespread and more so
than in 2007 (48 percent). The confidensiabf inflicted workers is generally well
protected, yet only a small proportion of fsnare addressing the issue of HIV/AIDS
among workers.

Table 5.12: HIV/AIDS (%)

HIV/AIDS is having a notable effect on

enterprise performance 0.2
Firm recruits HIV inflicted job

candidates 68.0
Discrimination against HIV inflicted
employees 63.7
Confidentiality for HIV inflicted

employees 78.3
Firm has addressed HIV/AIDS among
managers and workers 5.5
Total number of firms 2,543
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6 Production, Technology and Efficiency

According to the 2009 SME sample, accesgto materials, skilleadvorkers, technology
know-how and modern machinery and equipnaetnot perceived as critical constraints
to future growth. This may suggest tlthé foundation for high tdnological efficiency
among Vietnamese manufacturing enterprisggasent. This section therefore examines
the characteristics of production and technglag well as labour productivity for SMEs
in 2009 and compares to 2007.

6.1 Diversification and Innovation

Diversification in supply and demand issiea on the number @roducts produced and
the number of customers, respectively. T$astion focuses on diversification in supply
while further elaboration on diversificatian demand is covered in Chapter 7. Product
diversification is a characteristic expectednake enterprises less vulnerable to shocks,
thereby increasing the probability of survivBiversification may, however, come at the

cost of lower short-runevenue growth rates.

Table 6.1 demonstrates theesage degree of diversification in supply depending on
enterprise size, location and age. In 20071y @& percent of ent@rises produced more
than one product and this nuerbincreased to 15 percent2009. This suggests that the
average Vietnamese enterprise is relayivepecialized but seems to be getting less
specialized over time. This trend is themgaindependent of firm size, location and
whether the enterprise is a newtrant or an incundnt. In addition, larger enterprises are
more likely to produce more dh one product, indicating thapecialization decreases as
enterprise size increases. Less diversificatiomicro enterprises magflect the fact that

a small enterprise size can limit theniis ability to produce more than one good

simultaneously.
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Table 6.1: Diversificationand Innovation Rates (%)

Diversification Introduced new product Improved existing

product

2007 2009 2007 2009 2007 2009
All 8.2 14.5 5.0 2.7 445 41.3
Micro 6.4 12.1 3.4 1.9 36.5 32.8
Small 9.8 18.5 6.8 3.6 58.8 58.3
Medium 205 235 14.6 7.2 68.9 59.6
Urban 7.6 13.1 5.8 3.3 50.6 49.2
Rural 8.6 15.6 4.4 2.2 39.8 35.2
New entrants 6.0 12.3 10.0 2.7 52.0 36.0
Incumbents 8.2 14.6 4.9 2.7 44.3 41.4

Note: Diversification indicates the percentadpare of firms whiclproduce more than one
product.

Besides enterprise age and size, it ha® dleen suggested that the level of
innovation should be considered as a potédtiaing force of etterprise dynamic$® An
enterprise is said to be innovative ifhias made significant improvements of existing
products or has started production of a neadpct during the last two years. From Table
6.1 it appears that the average innovatide taas dropped significantly from 2007 to
2009. The proportion of enterprises introchgcia new product has on average declined
from 4.9 percent to 2.7 perdeover the two years. Largdirms are more likely to
introduce a new product line, and 7.2 peraginmedium sized entprises introduced a
new product in 2009 compared to 15 percer0f7. It should be mentioned that the 2.7
percent of new entrants that introducadnew product in 2009 are enterprises only
sampled in 2009. When considey the balanced panel, none of the new entrants
introduced a new product in 2009.

The proportion of enterprises improvimgxisting products has declined from 44.5
percent to 41.3 percent in 2009. Anterprise size-effect seems to exist, as the share
which improve existing products increases wétiterprise size. However, the size-effect
disappears when only the balansainple is considered and the small enterprises are the
most likely to improve existing products. Huetmore, older enterprises more frequently
improve existing products according to @09 sample, whereas the opposite is observed

3 More experienced enterprises are more capableuothasing innovations, and during the process of
technological change techogical laggards exit because successfubvations force down prices (Jovanovic
and MacDonald (1994). Klepper (1996Yther argues that enterprise size is important in appropriating returns
from innovations.
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in the 2007. Urban enterprises are morelikto introduce a new product or improve
existing products than enterprises located in rural areas.

The result of probit estimations for detening diversification and innovation in
surveyed enterprises using firm agezesilocation, ownershigype and perceived
competition are reported with clust®bust t-statistics in Table 6.2.

Table 6.2: Determinants of Dversification and Innovation

Diversification Innovation 1 Innovation 2
Marginal t-stats Marginal t-stats Marginal t-stats
effects cluster effects cluster effects cluster

Firm age
(x100) -0.062 (1.46) 0.015 (0.77) 0.391** (2.38)
0.033**
Firm size  Small * (2.67) 0.012* (1.84) 0.156*** (5.21)
0.098**
Medium * (4.21) 0.051*** (4.10) 0.204*** (5.72)
Perceived Severe=1/No 0.036**
competition severe=0 * (2.57) 0.015** (2.01) 0.125*** (4.33)
Location Ha Noi 0.051** (1.96) 0.017 (1.19)0 0.091 (1.13
0.123**
Phu Tho * (4.95) 0.011 (0.66) -0.023 (0.33)
Ha Tay -0.044* (1.71) -0.001 (0.05) 0.032 (0.25)
0.061**
Hai Phong * (2.67) 0.059**+* (3.18) 0.100 (1.47)
0.131**
Nghe An * (5.07) -0.007 (0.71) -0.035 (0.59)
0.188**
Quang Nam * (7.15) 0.036** (1.98) 0.003 (0.04)
Khanh Hoa -0.013 (0.64) 0.033** (2.05) -0.117 (1.33)
0.125**
Lam Dong * (5.05) 0.037* (2.85) 0.092 (1.20)
Long An -0.007 (0.25) 0.052**+* (2.89) -0.005 (0.06)

Private/sole

Ownership proprietorship  0.044* (1.77) 0.021* (1.81) 0.065* (1.67)
Partnership/Cc
llective/Coope 0.096**
rative * (3.68) 0.009 (0.93) -0.022 (0.41)
Limited 0.073** (3.88) 0.020 (1.32) 0.081*** (2.77)
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liability *

company

Joint stock

company 0.049* (1.26) 0.074*>* (3.67) 0.080 (1.38)
Sector
dummies Yes Yes Yes
Time
dummy Yes Yes Yes
Observation 4,935 4,929 4,953
Pseudo R-
squared 0.13 0.11 0.12

Note: Probit, marginal effest Un-weighted and clusteobust standard errors. *, ** and
*** indicate significance at a 10%, 5%nd 1% level, respectively. Base: HCMC,
Household firm, food processing (ISIC 15).

Several interesting results are obserfredn the estimation refis. First, the size-
effect reported in Table 6.1 is confirmeahd both small and rdaim enterprises are
shown to diversify and innovate more tharcroienterprises. Second, with the exception
of Khanh Hoa and Long An, ¢hbaseline province, HCMC, consists of more specialized
enterprises (positive coefficient estimatdsdcation is not found to have a significant
effect for enterprises to improve exmgji products. One possible explanation for the
observed difference in spekiation depending on firm loti@n may be that competition
is fiercer in HCMC, Khanh Hoa and Long Amlative to the other provinces in the
sample. This may force enteiges to specialize more iarder to benefit from their
comparative advantage.

Third, household enterprises are found to diversify significantly less than other
ownership types, whereas private enterpréses joint stock comparseare more likely to
introduce a new product than hetsld enterprises. Fourth,terprises that report severe
competition in their field of dwvity are more likely to prodece more than one product and
innovate. Diversification and innovation areotyossible ways for enterprises to cope
with competition in their line of businesBinally, the estimatiomrresults, as expected,
confirm the existence of an age-effect:dél enterprises are more likely to improve
existing products than younger enterprises.

While only 3 percent of the enterprisesroduced a new product line in 2009, some
35 percent of enterprises stated that timtgnd to introduce a new product line in the
near future. Out of these, 36 percent remmvere competition within their area of
activity, and 63 percent introdutenew products within the $& 2 years (not reported).
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Two possible explanations can be givenclianging demand patterns within and outside
Vietnam force the enterprisesitdroduce new products in ond® satisfy future demand,
and (ii) the expected increase in futurenpetition within the field of activity may force
the enterprises to search for new production possibilities.

Figure 6.1: The Most Impatant Problem of Intro ducing a New Product (%)
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Figure 6.1 reports the mosnportant problems in ref@n to introducing a new
product line. Lack of capital is the most important problem, and rural enterprises are more
constrained than urban enterpri$é$roblems with identfing a new product and
difficulties in finding suitable land also reggent important problesn Urban enterprises
report that problems associated with iilging new products and finding suitable land
are more severe thauaral enterprises.

6.2 Technology and Technical Efficiency

Table 6.3 shows some characteristics tlé technology employed. The table
contains information on the level eéchnology, the age anghether the technology
purchased is new or used. In0Z0) 8 percent of enterprises used only hand tools in their
production. This decreased to 7 percent inQ20the number of enterprises using power
driven machinery only has dined from 28 percent in 2007 to 23 percent in 2009.

4 See Chapter 8 for a detailed analysis of credit.
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Equipment and machinery used in productiofaidy new- some 84 percent is less
then 10 years old. This compares to 86 @erdcn 2007. Looking at thbalanced panel, a
slightly larger decline in new technologissobserved (from 86 t83 percent). Also, a
larger share of the employeelchnology in 2009 is more th&0 years olccompared to
2007. This increase may be dioethe fact that our sampland thereforg¢he technology,
is older than it was in 2007. Moreover, the gase may reflect that enterprises are less
likely to procure new equipmeand machinery due tmcreased uncertainty as a result of
the financial crisis. Finally, more than2 percent of all purchased technology was
procured new in 2007, and the number ishanged in the 2009 sample. In contrast, a
small increase in the purchase of second ecithology is reported. Theory suggests that
enterprises buying used capital goods are dftermost credit constrained ones. The data
reported in Table 6.3 may dlefore suggest that the number of credit constrained
enterprises has increasiedthe considered period.This effect disappears when only the
balanced panel is considered, suggesting tiimatnew group of enterprises sampled in
2009 employ a larger share of usegiipment and machinery in production.

Table 6.3: TechnologyCharacteristics (%)

2007 2009
Level of
technology Hand tools only 7.8 6.8
Manually operated machinery
only 4.9 4.4
Power driven machinery only 27.6 23.3
All of the above 59.7 65.4
Age of technology Under 3 years 22.2 23.1
Between 3 and 5 years 36.2 30.1
Between 6 and 10 years 27.6 31.2
Between 11 and 20 years 12.5 12.5
More than 20 years 1.5 3.2
New or second
hand New 71.6 71.5
Used 24.4 25.3
Self-constructed 4.0 3.3

Figure 6.2 reports enterprises that obtained a new technology depending on location
and size. In general, fewer enterprisé®@ed new technologies in 2009 compared to
2007 and the decrease can belatted to urban, small and ghiem enterprises. However,

!> This observation is in accordancétwthe findings in chapter 8.
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when only the balanced panelosnsidered a larger decreasesnterprises obtaining new
technologies is observed (from 16 to p8rcent). The decrease in new technology
introduced in the production process may hesed by the observed decline in innovation
rates. New innovations often lead to adoptof new technologies. The observed decline
may also reflect a higher levef uncertainty in doing busise as a result of the financial
crisis limiting enterprise demand fanew technology. Around 14 percent of the
enterprises in our sample have adopted \a tezhnology within tk last 2 years, and
urban enterprises are more likely to adopt nestnologies compared taral enterprises.
As with diversification, a size-effect doeppear to exist: Larger enterprises are more
inclined to use new technologies in production.

We now compare the perforn@an of technology upgraders with enterprises that
chose to continue to produce with exstitechnology. Table 6.4 shows the result of
simple OLS and probit estimations illudtre the association between employment
growth and firm survivaland the indicator variable for the introduction of new
technology. The estimation results indicatatttarger enterprises grow less rapitfiyn
contrast, evidence does not suggest that the probability of survival increases with
enterprise size. The indicateariable for introduction of e technology is significant in
both the employment growth @nfirm survival regressionsbut different effects are
reported. The negative coefficient estimaiggests that introducing a new technology is
negatively associated with firm employmemowth, indicating that new technologies are
less labour intensive compared to older onekile the chance of the firm surviving
increases when new production technologes introduced. These conclusions do not
imply that causality is establisheahich is left for future research.

'8 This supports the evolutionary theory put forward by Javanovic (1982).

194 §/£C 8I0M Mal TRIENG KINH DOANH & VIOT NAM: KOT QU 810U TRA DOANH NGHIOP NH&V —V6A NiM 2009



CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVI RONMENT: EVIDENCE FROM A SME SURVEY IN 2009

Figure 6.2: New Technology (%)
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Table 6.4: Effects of Introducing a New Technology
Employment growth Firm survival
Coefficient t-stats Marginal t-stats
cluster  effects cluster
o No of 0337  (5.99) 0025  (0.78)
Firm size (x100) employees ' ' ' '
New technology (yes=1,no= o rk
introduced 0) 0.073 (2.22) 0.055 (2.66)
Location dummies
: Yes Yes
included
anershlp dummies Yes Yes
included
Sector dummies included Yes Yes
Observation 2,026 2,413
Pseudo R-squared 0.03 0.05

Note: OLS and Probit, marginal effects. Un-glged and cluster robustandard errors. *,
** and *** indicates significance at a 10%, 58hd 1% percent level, respectively. Base:
HCMC, Household firm,dod processing (ISIC 15).

Technical efficiency indicas that enterprises are able to produce the highest
possible level of output from given bundle of inputs. Here, technical efficiency is
estimated using a stochastioritier production model with flerent sets of output and
input measures. Two measures technical efficiency & used. The first technical
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efficiency measure uses real value addetha®utput measure and total regular full-time
employment and real value of physical capatglinputs. The second measure of technical
efficiency uses real total revenue as th&tput measure and t& regular full-time
employment, real value of physical capital dothl cost of intermadte goods as inputs.

The estimate of technical efficiency abtained using only the balanced sample. An
enterprise operating at the highest possible level of efficiency has a technical efficiency
index of one.

Figure 6.3: Average Technical Efficiency
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Figure 6.3 shows average technical efficiemsing measure 1, which is around 43
percent. Medium sized enterprises are relftiveore efficient than their counterparts.
The estimated technical efficiency measisenot in line with the efficiency range
suggested by Tybout (2000). He finds littlepport for the view that the markets in
developing countries is relatively tolerant ioiefficient enterprises, and reports mean
technical efficiency levels around 60 and gécent of the best practice frontier. The
relatively low average efficiency for SMEsing measure 1 may suggest that markets in
Vietnam are more tolerant tovas inefficient enterprises than previously expected. Two
possible explanations for this observation aygh@@ majority of the surveyed enterprises
may be operating in market niches tha¢ anattractive to moredsanced enterprises,
allowing enterprises to stay within theline of activity even though they are not
technically efficient, and/or (ii) rapidgrowth of enterprises may induce them to
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continuously change technologies of produtt which may not allow them to fully
benefit from learning-by-daig in order to producenore efficiently.

In addition, Figure 6.3 sugges, using measure 1, thaew entrants are more
technically efficient than incungimt firms. New entrants arepaiori expected to be less
technically efficient when they enter the nket, and over time as learning-by-doing takes
place the new entrants are exjeecto become more technicadfficient. Rural and urban
enterprises are on average foundproduce the same level of output given the level of
labour and physical capital. This observattmes not seem to be in accordance with the
findings (section 6.3) that a lagg share of the rural enterpes are able to more than
double the production using only etxigy equipment and machinery.

Enterprises face different prices of inputs, and therefore select different
combinations of inputs, depending on thevieonment in which they operate. For
instance, small enterprises may face lower ipiges with respect to labour, while larger
enterprises may face lower intermediate inputes due to scale advantages. This may
affect enterprise demand for differemiputs. The second measutakes this into
consideration by including the value of intednate inputs in the measure for average
technical efficiency. Figure 6.3 reports testimation result of # stochastic frontier
production model using measure 2. The esien of the measure shows several
interesting findings. First, the average level of technical efficiency increases to 56 percent.
The measure is still relatively low, pointing the explanations stated above. Secondly,
the efficiency gap between sthand medium sized enterprises shrinks once intermediate
inputs are corrected for, and small firms seembe slightly more technically efficient
than medium enterprises. Thirdly, thepghetween entrant andcumbent enterprises
disappears.

The distribution of the Kernel density estimates of enterprise technical efficiency is
not reported here, but a few comments mayubeful. The distribution of the Kernel
density for measure 1 is right skewed withesal ‘bumps’ on the leftail, indicating that
a significant number of enterprises in thenpée have a higher technical efficiency than
the average sample. In contrast, the distribution of the Kernel density estimates for
measure 2 is less skewed towards the right the tail is smooth and decreasing. This
indicates that few enterprises, when correctior the value of intermediate inputs, have
above average technical efficiency.
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Table 6.5: Determinants of Technical Efficiency

Measure 1 Measure 2
Coefficient "StS  coefficient LSS
cluster cluster
Firm age New entrant 0.016*** (6.35) -0.020** (2.05)
Firm size Small -0.051**  (3.95) -0.012** (2.05)
Medium 0.049* (1.79)  -0.042***  (5.73)
Location Ha Noi 0.009 (0.42) -0.007 (0.85)
Phu Tho 0.063** (2.23)  -0.026***  (3.71)
Ha Tay -0.043* (1.88) -0.024** (2.49)
Hai Phong -0.019 (0.81)  -0.029*+*  (3.39)
Nghe An 0,064 (2.33) -0.032***  (4.16)
Quang Nam 0.044** (2.34)) -0.026***  (3.27))
Khanh Hoa -0.086***  (4.25)  -0.031***  (4.79)
Lam Dong -0.034 (1.51) -0.02** (2.19)
Long An -0.044** (2.39) -0.035***  (4.78)
Private/sole
Ownership proprietorship 0.068*** (3.18) 0.015*** (2.63)
Partnership/Collective
Cooperative -0.023 (0.85) 0.002 (0.20)
Limited liability
company 0.043*** (2.77) 0.020*** (3,43)
Joint stock company 0.112*** (3.48) 0.030*** (3.11)
Sector dummies included Yes Yes
Observation 2.543 1.779
Pseudo R-
squared 0.07 0.05

Note: OLS with cluster robust standard estd*, ** and *** indicates significance at a
10%, 5% and 1% percent level, redpeddy. Base: Incumbent, Micro, HCMC,
Household firm, food processing (ISIC 15)edfure 1: Real value added, real physical
capital and full-time employment. Measure Real revenue, real physical capital,
intermediate inputs arfdll-time employment.

Table 6.5 presents OLS estimates of twahtecal efficiency regressions using both
measures for technical efficiency including the usual determinants (firm age, size, location
and ownership). We start by considering gstimation results usgnmeasure 1, where
real value added is used as the outpeasure and real physical capital and full-time
employment are used to measumputs. New entrants are foutalbe more efficient than
incumbent enterprises. Medium sized emtises are more efficient than micro
enterprises, whereas small enterprises aredféaibbe less efficient than micro enterprises
when correcting foage, location and ownership tygecording to Jovanovic (1993) it is
more efficient to make two pducts rather than one at aga scale, suggesting that the
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missing diversification by micro sized entega$ found previously may explain the lower
level of technical efficiency. Taking a clrslook at location, evidence suggests that
enterprises operating in the provinces & Tay, Khanh Hoa and Long An are
significantly more efficient than those HCMC. Enterprises in Phu Tho and Quang Nam
are less technical efficient. Evidence further suggests that, with exception of
partnership/collective/cooperative enterpsiseousehold enterprises produce a relatively
lower amount of output given the ingutf labour and physical capital.

We now take a closer look at the estimatiesults obtained using measure 2, where
real total revenue is used as the output measund the value of real physical capital, full-
time employment and intermetiagoods are used to measure inputs. In contrast to the
results reported above, new entrants are found to be less technically efficient than
incumbent firms. In addition, micro enterpes are more technical efficient than both
small and medium sized enteg®s. With exception of Ha Noi, all the provinces are less
technically efficient than HCMC. The tamation results on ownership types are
unchanged and household entergriaee more technically efficient than other ownership
types with the exception of the partnepgbollective/cooperative categories.

6.3 Production Inputs and Business Services

This sub-section focuses on capital utfiga and key enterprise inputs into the
manufacturing production processes. Capitdization is a measuref current production
levels compared to the maximum possibleduction level using only existing equipment.
Enterprises were asked about their abilityiforease production without the need to
purchase new machineor equipment.

Table 6.6: Capacity Utilisation (%)

Between Between Between

Notat No more By more
all than 10% 185%2d 2550%2(1 i%g;)d than 100%
Total All 15.7 21.4 29.7 20.1 8.5 4.7
Age New entrant 17.4 30.4 27.5 15.9 8.7 0.0
Incumbent 15.6 21.1 29.7 20.3 8.5 4.8
Size Micro 16.3 20.6 30.4 18.8 8.7 5.3
Small 15.8 23.4 27.2 22.3 7.3 4.1
Medium 9.0 20.5 33.1 24.1 11.5 1.8
Location Urban 15.6 26.0 26.1 20.8 8.5 3.0
Rural 15.8 17.5 32.7 19.6 8.5 6.1

Note: Question asked: How much can the gaige increase production using existing
equipment/machinery only?
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Table 6.6 shows the result by enterpissee, age and location. Around 16 percent
would not be able to increase productionadlf whereas one-third would be able to
increase production by more thab percent. This indicates that capital utilization rates
are, on average, relatively highooking at firm size, smaller ¢grprises are less able to
increase production by more tha@ percent, suggesting thahaller enterprises are closer
to full capacity utilization. One exceptionalid be mentioned - 53ercent of the micro-
sized enterprises can moreethdouble production, cagpared to just 1.8 percent of the
medium-sized firms. Similarly, around 6 perctef the rural enterpses, compared to 3
percent of the urban enterprises, report they thould be able to more than double their
existing production. Finally, incumbent firmseamore able to increase production by
more than 25 percent than new entrants.

Figure 6.4: Details on Supper of Raw Materials (%)
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The 2009 survey sample suggests that irargntonsiderations such as access to
raw materials and energy anarisport facilities a a more constraing factor for firm
growth than reported in the 2007 reportglte 6.4 reports details on the location of
suppliers of raw materials to enterprisesm8®0 percent of intermediate inputs in 2009
were provided by a supplier withthe same province as thecipient enterprise, whereas
this share was 82 percent in 2007. The deereamy reflect a rise in information about
opportunities across provinces for obtaining vafe inputs. Similarly, intermediate inputs
from other non-neighbouring prmces have increased in 2009 to a level of 8 percent.
Considering only the balanced paneltemmediate inputs from non-neighbouring
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provinces increased to 10 percent, suggegstivat transportation costs have decreased
during the last four years enabling more gmiges to import intenediate goods from
other non-neighbouring provinces.

Around 95 percent of the enterprises repoat guppliers can be freely selected in
the market. However, the observed changesuppliers of raw matels may be due to
the criteria for selecting suppliers. Figure 6.pars how firms identify suppliers and the
main criteria for selecting suppliers. Some @cent of enterprises select suppliers by
own search processes while g8rcent identify suppliers through personal contacts. The
main criteria for selecting a supplier of intermediate inputs are price competitiveness and
the quality standard of the inputs. Termdit only pay a minor role when enterprises
select suppliers of raw materials.

Figure 6.5: Identification and Main Criteria for Selecting Suppliers (%)
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Before looking at the most important bussis and transport sérgs, some summary
statistics on inventory are reported inble 6.7. Firms are askeldow many days of
inventory (on average) of thmost important input they keep. According to Table 6.7, one
third of the enterprises keep the most impartaput in inventory for less than two weeks
(almost 50 percent in 2007). On the otherchaswver 50 percent of enterprises keep their
main input in inventory for me than three weeks. There exists a close link between days
of inventory kept and distance to main sugplNinety percent of the enterprises that
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keep input in inventory less than one wdekve their main supplier within the same
province, whereas only 70 percent of the mrises that keep inputs more than four
weeks have their main sumy within the province.

Table 6.7: Inventory (%)

Main supplier

Total (%) within
province (%)

Less than 1 week 18.6 90.1
1-2 weeks 14.4 87.8
2-3 weeks 9.8 80.1
3-4 weeks 16.5 81.9
Over 4 weeks 345 69.5
Don't know 6.1 86.4

Finally, Table 6.8 and Table 6.9 repdie most important business service
purchased outside the firm and characteristics of transport services, respectively.
Transport services are by far the most imgatriservice cited by emjwises of all sizes
and its importance seems to be decreasingrmdize. Some 86 percent of the enterprises
consider transport services important for running their business. The remaining business
services are used to a muldsser extent. However, I®rcent of the medium-sized
enterprises report that market informatiaonarketing and advertisement services are
important, compared to 2 perd¢exi the micro enterprises.

Table 6.8: Most Important Business Servie Purchased outside of the Firm (%)

All Micro Small Medium

Market info, marketing and

advertisement services 5.9 2.2 8.7 19.3
Information services on

technology and inputs 0.9 0.6 1.3 14
Transport services 85.8 90.7 90.8 73.1
Tax, audit and accounting

services 5.0 4.3 7.0 1.4
Legal services 0.9 0.6 0.9 2.8
Other services 1.4 1.8 1.3 2.1
Don't use the above services 36.4 46.2 17.5 12.7
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Table 6.9 shows that around 48 percent aémgmises handle transport themselves.
A larger share of micro sizezhterprises handled transporeitiniselves compared to larger
enterprises. Some 42 percagit transport services is ongiged using contracts with a
transport company that handl@sn cargo, whereas 11 percesfttransport is done under
collective agreement with other firms.

Table 6.9: Characteristics of Transport Services (%)

All " Micro Small Medium Urban Rural
The firm handles the transport itself 476 514 399 415 479 474
Contract with transport company that

handles firm cargo 41.8 374 50.2 50.6 36.6 46.0
Collective agreement with other firms fi
joint shipment 106 112 9.9 7.9 154 6.7

6.4 Labour Productivity Determinants

This section focuses on twdifferent measures of lakr productivity: (1) Real
revenue per full-time employee (regular anduzd employees) and (2) Real value added
per full-time employee. This analysis isrfmemed on 2,521 enterprises. Of these, 2,010
enterprises were sampled in both yedmble 6.10 shows the two labour productivity
measures by size and location. The averageresenue per full-tne employee was 66.6
million VND in 2009, wtereas real value added pel-ime employee was 16.5 million
VND. According to Table 6.10, larger entages have higher real revenue and value
added per employee than smaller enterprisagal enterprises have relatively lower
revenue per employee than urban enterprig&onsidering the balanced panel dataset
labour productivity is on average 63.3lllman VND and 16.0 millon VND using measure
1 and 2, respectively.

Table 6.10: Labour Productivity by Size and Location in 2009

Labour Productivity (VND

Mn)
Measure 1 Measure 2
Total All (2,521) 66.6 16.5
Size Micro (1,693) 53.6 13.0
Small (664) 87.3 22.8
Medium (164) 116.4 27.5
Location  Urban (1,100) 85.8 22.5
Rural (1,421) 51.7 11.9

Note: Number of observatig in parenthesis. Maa® 1: Real revenue per
full-time employee. Measar2: Real value added per full-time employee.
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The results of an OLS estimation fortelenining labour productivity using the
standard variables (location, ownership forsector and firm size) and an indicator
variable for whether the enterge have introduced a nechnology, is shown in Table
6.11. Cluster robust standard errors are mtepanext to the estimation results.

Labour productivity increases with firmzs, independent ahe measurement of
labour productivity (the opposite was found2@07), confirming the result found in Table
6.10. Enterprises located in HCMC are awnerage more labouproductive than
enterprises located in other provinces. Hawdd enterprises are significantly less
productive  than their private cowmparts, with the exception of
partnership/collective/cooperative enterpsisdhese results do not change when the
balanced sample is consi@d. In addition, the imdduction of new technology is
positively associated with labour productivity thie enterprise, meaning that enterprises
are likely to increase real revenue pamployee by incorporating new production
technologies. However, we may also obseavpositive association because enterprises
with higher labour productivity are morkkely to introduce new technologies in
production. Considering the balzed panel a few change® abserved. The estimate on
introducing a new technology in the productiongass becomes insigraéint in the first
regression using measure 1, d@sk significant in the send regression using measure 2.
This suggests that new technology has no saamif effect on real revenue per full-time
employee in the balanced panel.

Table 6.11: Determinants of Labour Productivity

Measure 1 (log) Measure 2 (log)
Coefficient t-stats Coefficient t-stats
estimate cluster estimate cluster

Number of employees

Firm size (log) 0.079***  (2.44) 0.118***  (4.10)

Location HCMC (yes=1,n0=0) 0.343** (4.78) 0.353*** (5.45)

New technology

introduced (yes=1,n0=0) 0.115* (1.82) 0.149**  (2.59)
Private/sole

Ownership proprietorship 0.413**  (5.40) 0.320***  (5.34)
Partnership/Collective 0.077 (0.62) 0.129 (1.30)
Limited liability
company 0.483**  (6.62) 0.455***  (8.90)

Joint stock company 0.483** (2.40) 0.392***  (2.70)

Sector dummies

included Yes Yes
Observation 2,520 2,519
Pseudo R-squared 0.20 0.29

Note: OLS, cluster robust standard errors. All @sgions included a constant. *, ** and *** indicates
significance at a 10%, 5% and 1% level, respectively. Base: HCMC, Household firm, food processing (ISIC
15). Measure 1: Real revenue per full-time employee. Measure 2: Real value added per full-time.employee
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7 Trade and Sales Structures

In order to develop export-oriented padis and uncover whether it is sensible to
encourage enterprises to export, it is impurta understand the export behaviour and the
general sales structure of \iiaimese manufacturing enterpsas&his section provides an
overview of the trade and sales structunaesthe basis of insights from the 2009 SME
survey.

7.1  Export behaviour

Table 7.1 provides an overview of exportiegterprises disaggregated by age, size,
location and ownership type. In 2009, 149 aitthe 2,543 enterprises engaged in
exporting activities, corresponding to 5.9 peraginthe whole samplelhis compares to
5.2 percent in 2007 (127 enterprises). Outef149 exporting enterprises in 2009 only 15
are micro enterprises corresponding to 0.8&cgat of the whole saple. Excluding the
micro enterprises therefore increases tharestof exporting enterprises to 16 percent.
Looking at the balanced panel, 103 aiftthe 2,026 enterprises exported in 2007 (5
percent). This number increased to 118 2009 (6 percent), indicating that more
enterprises become exporters over time.

Table 7.1: Exporting Enterprises (%)

2007 2009
All 5.3 5.9
Age New entrants 6.0 55
Incumbents 5.3 5.9
Size Micro 0.6 0.9
Small 9.6 11.3
Medium 37.1 34.9
Location Urban 8.1 8.5
Rural 3.1 3.8
Ownership
type Households 1.0 1.1
Private/sole proprietorship 8.1 9.6
Partnership/Collective/Cooperati 5.8 11.1
Limited liability company 20.5 17.9
Joint stock company 16.7 17.4

Theory suggests, on the one hand, thaterprises which are more technically
efficient become exporters because they ale tbcompete on thmternational market.

§/EC §I0OM Mal TRIENG KINH DOANH & VIOT NAM: KOT QUY 810U TRA DOANH NGHIOP NHAV —VBA NjM 2009 205



CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009

On the other hand, enterprisemy learn from exporting. Emarises that participate in
export markets learn to reducest®and design products thapepl to foreign consumers,
inducing them to beconmmuccessful exporters.

According to Table 7.1, a clear enterprise size-effect exists: Larger enterprises have
a higher probability of expting. The share of exporting tmprises among new entrants
was lower than among incumbent enterige2009, whereas the opposite was observed
in 2007. Urban enterprises are madikely to export than rural enterprises. Ownership
type also plays a significant role. Househelterprises are unlikely to export, while 18
and 17 percent of the limited liability ancetjoint stock companies export, respectively.

Table 7.2: Details on Exporting Enterprises (%)

All Urban Rural

Observations (98) (69) (29)
Number of direcexport customers 4.7 3.7 7.3
What percentage of saldil the enterprise export 55,6 54.6 57.7
Receive product specifications, designs or materials fron

customer 78.6 79.7 75.9
Use legal advisers when entg direct export contracts 39.8 40.6 37.9
Cooperation with foreign parérs provided technology or

expertise directly 68.4 68.1 69.0

Note: Some 98 enterprises out of 149 expgrénterprises responded to all the questions
considered in the table.

Table 7.2 presents details dhe exporting enterprisés.Out of 149 exporting
enterprises, 98 enterprises provided infororatn all the questions stated in Table 7.2.
Around 56 percent of exporting enterprisesatsales revenue confim exporting. This
share is higher for rural enterprises compdcethose located in urban areas. The average
number of foreign customers is five. Aroud percent of the exporting enterprises only
have one customer, and 5 percent of the enseip have more thaen customers. This
illustrates that exporting enterprises haviatieely few foreign trading partners when
engaging in direct exports, suggestedttlexporting enterprises are more demand
specialized compared to non-exporters.

On average 8 out of 10 enterprises receive product specifications, designs or
materials from their foreign customers anceothree-quarters of exporting enterprises
were directly provided with technology orpextise from their foreign trading partners

" The characteristics of the exportiegterprises are calculated using the whole sample in 2009. These results
are unchanged when only the balanced panel is considered.
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which they would otherwise not have hadess to. Some 40 percent of enterprises use
legal advisers when enteringelit export contracts. Ruraltenprises are less likely to use
legal advisers compared torban enterprises. Finally xgorting enterprises are more
likely to advertise. Some 42 percent oé texporting enterprisesdvertise while only 9
percent of the non-exporting ernteses advertise, suggesting that visibility is more
important for exporting enterprisé$.

An additional characteristiof exporting enterprises ithat exporters on average
have higher earnings compartam non-exporters. Table 7.3p@ts average earnings in
revenue per full-time employee and totat peofit per full-time employee depending on
enterprises export status. Exporting entegsiearn on average 117 million VND per full-
time employee compared to 61 million VNger full-time employee in non-exporting
enterprises. Independent otterprise size and location, dwith the exception of medium
sized enterprises, total revenue per full-tiemeployee is significantly larger for exporting
enterprises. Looking at tdtanet profit per full-time erployee, exporting enterprises
independent of size and location enjoyhigher net profit per employee than non-
exporting enterprises.

Table 7.3: Average Revenuand Net Profit Per Full-Time Employee (VND Mn)

Total net profit per full-time

Total revenue per full-time employe employee
Exporting Non-exporting Exporting Non-exporting
All 117,9 63,4 12,7 8,4
Micro 164,1 52,6 12,2 7,8
Small 119,6 83,2 13,0 9,6
Medium 103,4 123,2 12,4 11,2
Urban 136,6 81,2 14,5 111
Rural 86,2 50,3 13,6 6,4

Note: Numbers in million VND. Missing infmation on 22 enterprises out of the 2,543
sampled enterprises in the 2009 survey.

Results of probit estimations for determip export performance are reported in
Table 7.4. The estimations include the standiand characteristics, # logarithm of real
revenue, the average real wage rate @eployee, and indicators for whether the
enterprise introduced a new products technology into the production process.
Summarising, we find several interestmggults, without claiming causality.

'8 Further elaboration on advertisement depending on firm location is undertaken in the end of this chapter.
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First, real revenue per employee is posiigvassociated witbeing an exporting
enterprise, as suggested in Table 7.3. Sdgpiitk average wage payment is positively
related to being an expang enterprise, suggesting thabrkers employed in exporting
enterprises on average receive a largegevpayment than workers employed in non-
exporting enterprises. Taken together, emisees with higher productivity, correcting for
firm size, are more likely tbe exporters. Thirdly, exportingnterprises more frequently
introduce new products or new technologiaesthe production process. Enterprises
engaged with exporting activities meet apdmer spectrum of copetitors and cost-
minimization through the introduction of net@chnologies, and diversification may be
crucial for future survival. Fourth, exportirgnterprises are morekély to come from
HCMC than from the provinces of Nghe An and Quang Nam. Lastly, household
enterprises have, as expektta lower probability of @ering the export market.

Table 7.4: Which Enterprises Export?

Coefficient t-stats

Age No. of years (x1,000) -0,063 (0.77)
Size No. of employees (x1,000) 0.031 (0.85)
Total revenue log (x100) 0.683***  (6.14)
Wagemean Million VND per employee 0.029*** (4.33)
Introduced new product 0.010** (2.97)
New technology proces: 0.008*** (3.02)
Location Ha Noi -0.003 (1.57)
Phu Tho 0.003 (0.61)
Ha Tay 0.005 (0.76)
Hai Phong -0.004 (1.15)
Nghe An -0.008***  (3.57)
Quang Nam -0.007**  (2.05)
Khanh Hoa -0.004 (1.42)
Lam Dong 0.006 (1.05)
Long An -0.003 (0.97)
Ownership Private/sole proprietorship 0.018**  (2.92)
Partnership/Collective/Cooperati 0.037***  (3.16)
Limited liability company 0.029*** (4.89)
Joint stock company 0.026***  (2.93)
Sector dummies include Yes
Observation 2.487
Pseudo R-squared 0,38

Note: Probit, marginal effects. Un-weightadd cluster robustatdard errors. *, **
and *** indicates significance at a 10%#6 and 1% level, respectively. Base:
HCMC, Household firm,dod processing (ISIC 15).
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Figure 7.1 shows where enterprises exported to and imported from in 2009. Out of
the 149 exporting enterprises, 102 enterprises provided information on their export
destination and 86 enterprises provided infation on imports of raw materials. Some 38
percent of exporting enterprises export ttee EU, whereas only 12 percent of the
enterprises import from the EWround 10 percent dhe raw materialised in production
is directly imported. Most enterprises reptivat raw materials arimported from Asian
countries. Some 50 perceate imported fromChina, while only a minor share of
enterprises imports raw matas from the United States, EU and Russia. 72 percent of
enterprises report that it takes less tihan weeks to importnputs, whereas only 10
percent of the enterprises experience an impore of raw materials of more than one
month.

Figure 7.1: Where do Firms Expat To and Import From? (%)
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7.2  Perceived Competitionand Sales Structures

The second part of this chapter focuses enterprise sales structures and the
enterprises’ perception of the level of catipon in their line of activity. This section
focuses on the enterprise sale structures in 2009 and therefore builds on the whole sample.
The results do not change significantly wioety the balanced panel is considered.

Figure 7.2 gives an indication of the peived competition faced by urban and rural
enterprises. Independent of location, almosp8fcent of the enterprises state that they
face severe competition in their line of attiv Looking at the balanced panel, some 71
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percent of enterprises report that the caimipa level has increasl since 2007, whereas
27 percent find the competition level is unchad. Next we look gierceived competition
at the sector level. Enterprises in the sec{grPaper and paper phacts, (ii) Fabricated
metal products, (iii) Vehicles and (iv) Rudaband plastic products, generally perceive
competition to be severe. This is not socimuhe case in other &@ers (not reported).
Figure 7.2 also shows the share of entegwithat have accumated goods, which are
difficult to sell. Some 28 peent of enterprises have aocwulated goods in inventory,
which are hard to sell, corresponding to #herprises. A larger share of the urban
enterprises has accumuldtsuch goods comparedraral enterprises.

Figure 7.2: Perceivel Competition (%)
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We now examine SME perceptions of cortipgen from various eurces. Results are
presented in Table 7.5. Neither legal imports srauggling is considered to pose much of
a threat. Moreover, copetition from state enterprises @& average considered to be
insignificant, with the possible exdsm of limited liability companies and
partnership/collective/cooperative enterprisether non-state enterprises are regarded as
the main competitors, and this independent of location and ownership type. This
suggests that many of the seyed enterprises are operatimgmarket niches that are
unattractive for larger and moradvanced firms. This may reflect that the typical
Viethamese SME is likely to manufacture godiast differ from thosef larger and more
modern firms.
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Enterprises have taken sevesteps to cope in the face of increasing international
competition. ldentifying new market outletgeating new or imving existing products,
and reducing production costs repent some of the most impent ways that enterprises
have been used to cope withe increase in competition. keontrast, reductions in the
labour force or labour force uggting represent far less used instruments (not reported).

Table 7.5: Perceived Competibn from Various Sources

Perceived competition from:

State  Private Legal Smuaali Other
Observati enterpris enterpris import N 99 sourc
on es es S es
Total Sample (2,251) 3.0 1.6 3.3 3.4 3.6
Urban (995) 2.6 1.5 2.9 3.1 3.4
Rural (1,256) 3.3 1.7 3.5 3.7 3.7
Households (1,436) 3.3 1.7 3.5 3.5 3.6
Private/sole proprietorship  (189) 2.7 1.6 3.2 3.3 3.5
Partnership/Collect./Coope
ation (64) 2.4 1.6 3.1 3.5 3.5
Limited liability company (479) 2.6 1.5 2.8 3.1 3.4
Joint stock company (83) 2.7 1.4 2.8 3.3 3.5

Note: 1 = severe conefition, 2 = Moderate competitioB,= Insignificant competition, 4
= No competition. Missing infonation on 292 enterprises.

As shown above in Figure 7.2, some 28cpat of enterprises have accumulated
goods in inventory that are difficult to IeeFigure 7.3 shows why enterprises find it
difficult to sell these goods. The most importagdson is that therare too many of the
same products on the rkat. The second moshportant reason is that enterprises do not
have access to sales chann€lse way to avoid problemsitw accumulated goods is to
produce on advance orders. Some 60 percemnterprises almost always produce on
advance order, whereas orll percent never produce onvadce order (results not
shown).
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