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LOI NOI PAU

B4o c4o nay 1a 1an thi 6 cudc diéu tra vé Doanh nghiép nho va vira (DNNVV) dugc
thuc hién. Két qua cua cac vong diéu tra trude, dic biét 1a vong diéu tra nam 2005 va
2007 da khuyén khich Vién Quan 1y Kinh té Trung wong (CIEM) thuoc Bo Ké hoach va
Pau tu (MPI), Vién Khoa hoc Lao dong va Xa hgi (ILSSA) thudc Bo Lao dong, Thuong
binh va X3 hoi (MOLISA) va Khoa Kinh té (DoE) cta Truong Dai hoc Copenhagen, cing
v6i Dai st quan Ban Mach tai Viét Nam Ién ké hoach va thuc hién mét cudc diéu tra tiép
theo vao nim 2009. Cudc diéu tra phuc vu cho Béo céo nay dugc xay dung dua trén hai
vong diéu tra trude ciing nhu ba vong diéu tra trude d6. Cong tac diéu tra phuc vu béo céo
nay bao gém cac cudc phong van sau trong cac thang 6, thang 7 va thang 8 nam 2009 ddi
v6i hon 2.500 DNNVV ngoai qudc doanh hoat dong trong khu vuc ché bién cua Viét
Nam. Diéu tra dugc thuc hién tai 10 tinh, thanh phd bao gdbm Ha Noi, Hai Phong, Thanh
phd H6 Chi Minh (HCMC), Ha Tay', Phu Tho, Nghé An, Quang Nam, Khanh Hoa, Lam
Pong va Long An. Bao cdo nay ciing dua trén nhitng doanh nghiép di dugc phong van
nam 2005 va 2007. Cac nghién ctru tiép theo s& tin dung mau cua cudc diéu tra bao gdm
Xép xi 2.500 DNNVV va duge diéu tra lap lai tr nam 2002.

Thém vao d6, va tiép theo cudc diéu tra nam 2007, mot bang hoi riéng ddi véi nguoi
lao dong cua doanh nghiép ciing dugc xdy dung va thyc hién. Gan 1.500 coéng nhan da
hoan thanh “médun ngudi lao dong” véi mot mau phu gdm gan 10% trong s6 2.500 doanh
nghiép ké trén. Chuong 5 ctia bao céo s& trinh bay nhitng két qua tir médun nay.

ILSSA da thuc hién rat nhiéu cong viéc ¢ lién quan dén viéc 1ap ké hoach va thuc
hién diéu tra thyc dia. DoE, véi sy phdi hop véi CIEM va ILSSA thuc hién cac cong viée
vé thiét ké diéu tra va phan tich sb liéu. Trong qué trinh ndy, cic hoat dong ting cuong
nang luc da dugc can bo ciia DoE thyc hién thuong xuyén theo cac thoéa thuan thé ché
song song.

Céc cudc dicu tra DNNVV dugc thiét ké nhu cac nd luyc nghién ciru cong tac voi
muc ti€u thu thap va phan tich s6 lidu dai dién cho khu vuc tu nhan cua Viét Nam. Diéu
nay c6 nghia rang khong chi c6 doanh nghiép 16n va doanh nghiép dang ky chinh thirc
méi dugc phong van. Thay vao do, diéu tra DNNVV da chu trong dic biét dén viée thu
thap sb liéu va co dugc hiéu biét vé su bién dong ctia ca DNNVV chinh thirc va phi chinh
thic & Viét Nam. Cac chi dé dic biét duoc quan tam bao gém su bién dong ctua doanh

' Tinh Ha Tay sat nhap vao Ha Noi vao dau nam 2009. Tuy nhién, trong bao cdo nay Ha Tay van dugc xem la
mdt tinh riéng dé két qua cta cudc dicu tra cé thé so sanh dugc véi cadc nam trude.
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nghiép va tac dong cua khung hoang tai chinh toan cd ciing nhu cac van dé xoay quanh
doanh nghiép nhu hinh thirc phép 1y, tiép can tai chinh, diéu kién viéc lam va gan day la
tuong tac cua cac doanh nghi€p v&i moi truong tu nhién.

B4o cdo nay trinh bay tong quan vé cac thong tin co ban tir co s dit liéu DNNVV
2009, c6 su so sanh mot cach phu hop véi s6 liéu cua cudc diéu tra nam 2007. Tuy nhién
can luu y réng bao cao khong thé bao quat tat ca sb liéu da duoc thu thap va ban doc dugc
khuyén khich tham khao cac bang hoi (c6 san trén mang) duoc st dung trong thu thap sb
liéu dé théy tap hop toan di¢n céc van dé duoc dé cap. Céac nghién ctru sau hon, khai théac
co s¢ dir li¢u nay, vé cac van dé duoc lwa chon d6i véi khu vuc kinh té tu nhan dang duoc
tién hanh.
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LOI CAM ON

Nhom tac gia xin bay to sy biét on d6i v6i Vién truong Vién Nghién ctru quan 1y
kinh té Trung wong (CIEM), Tién si Lé Xuan Ba va Vién truong ILSSA, Tién si Nguyén
Thi Lan Huong d3 huéng din cho chung t6i thuc hién cac cong viéce tir khi bit dau dén
khi két thuc va dam bao su hop tac c6 hiéu qua giita tit ca cac bén. Chung toi cling xin gui
161 cam on dén Ngai dai st Pan Mach tai Viét Nam, ong Peter Lysholt-Hansen, nguoi da
ting ho nd luc nghién ctru qua céac giai doan khac nhau. Xin cam on sy hd trg tai chinh cia
Danida (chuong trinh BSPS).

Truéng nhém nghién ctru hat nhan ciia chung t6i 14 Tién si John Rand. Nhom nghién
ctru bao gom ba Nina Torm, 6ng Simon McCoy va ba Benedikte Bjerge ctia DoE. V¢é phia
CIEM, Tién si Tran Tién Cudng va thac sy Trinh Ptrc Chiéu 1a nhitng nguoi tham gia
nhém nghién ciru. Gido su Finn Tarp 14 ngudi diéu phdi va giam sat hoat dong nghién ctru
trong tat ca cac giai doan.

Cong viéc cua chung toi s€¢ khong thé thuc hién dugce néu thiéu su tuong tac, tu van
vé chuyén mén va khich 1& tir nhiéu c4 nhan va don vi khac nhau. Ching t6i dic biét
mubn gui 101 cam on ddi véi su hop tac c6 hi€u qua va dﬁy khich 1€ tr nhom thuc hién
diéu tra va nhap, lam sach dir liéu tir ILSSA. Tién si Nguyén Thi Lan Huong 1 nguoi diéu
phéi cac nhom nay cing véi cac dong nghiép ctia minh gdm ong Lé Ngu Binh, ba Lé
Huong Quynh va 6ng Luu Quang Tuin. Néu khong c6 cac nd lyc khong mét moi cua
ILSSA trong viéc tong hop bang hoi, tap huan diéu tra vién, tién hanh diéu tra trén dia ban
va 1am sach sd liéu, tit ca céc cong viéc khac déu khong c6 gia tri.

Bén canh do, chung t61 xin cdm on céc can bo cua CIEM da giup do chung toi trong
sudt qua trinh ndy. Va cudi ciing chung t6i xin cam on can b cua St quan Pan Mach,
Tién si Tove Degnbol, B4 Mimi Groenbech va Ba Vii Hwong Mai d3 hd trg ching toi
trong sudt qua trinh thuc hién nghién ctru nay.

Thém vao d6, Nhém nghién ctru mong mudn bay t6 su biét on ddi v6i cac doanh
nghiép duoc diéu tra da danh thoi gian cho cac cudc phong van duoc thuc hién trong
nghién ctru ndy. Chung t6i hy vong rang bao cdo ndy sé& hiru ich trong viéc tim kiém cac
chinh sach hudng t6i cai thién cac hoat dong va sinh ké ciia doanh nghiép.

Cudi cing, mic du bao cdo dugc hoan thanh véi nhidu y kién dong gop tir dong
nghiép va ban b, nhom nghién ctru van 1a nguoi chiu trach nhiém hoan toan véi bat ky
sai s6t va khiém khuyét ton tai trong bao cdo nay. Tat ca cac hinh thirc bao trudc thong
thuong déu duoc ap dung.
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1 Gioi thiéu

Cac DNNVV tiép tuc 1a trung tAm trong qué trinh phat trién ctia Viét Nam. Khu vuc
tu nhan ¢ Viét Nam tiép tuc ting trudng va phat trién, chiém ti trong ngdy cang ting vé
céc chi tiéu kinh t& va viéc 1am. Trong sy phat trién nay, cic DNNVV c¢6 phan doan phd
bién va nang dong nhét. Do d6, viéc tim hiéu kho khian ma cac DNNVV dang ddi mat va
tiém nang cua cac doanh nghiép nay 1a can thiét. Trong bdi canh nay, sy ton tai cta thong
tin vé cac doanh nghiép da duoc tiép tuc theo ddi sudt tir dau thap ky 90 va s& dugc tai
diéu tra trong cac ndm tiép theo 1a bién phap duy nhit dbi v6i nghién ctru chinh sach c6
lién quan voi quan diém cé duoc thong tin sdu hon vé sy bién dong ciia khu vec DNNVV
& Viét nam va cac kha ning ho trg su phat trién hon nita ctia khu vuc nay theo cach thuc
c¢6 hiéu qua. V&i muc tiéu nay, diéu tra nim 2009 di duoc thyc hién vao thoi diém thich
hop khi khung hoang tai chinh toan cau tac dong dén Viét Nam.

Duya trén cac cau hoi truc tiép vé nhitng tic dong c6 thé nhan thic duoc (boi cha so
hitu hodc ngudi quan 1y doanh nghiép) vé khing hoang toan cau, Bang 1.1 cho thiy 65%
cac doanh nghiép duoc phong van tra 10i rang khung hoang toan cau cé tac dong tiéu cuc
dén cac diéu kién hoat dong kinh doanh cta doanh nghiép.

Bang 1.1: Khiing hoang toan cu c6 tic dong tiéu cuc dén
cac diéu kién hoat dong kinh doanh ciia doanh nghiép

Co (%)
Téng cong 65.4
Ha Noi 79.2
Pha Tho 46.9
Ha Tay 63.7
Hai Phong 49.1
Nghé An 74.2
Quang Nam 60.8
Khanh Hoa 41.5
Lam Pong 47.1
Tp H6 Chi Minh 73.9
Long An 71.7
Co so ho gia dinh 57.8
Doanh nghi¢p tu nhan/1 thanh vién 79.9
Doanh nghiép hop danh/tap thé/hop tic xa  70.8
Cong ty TNHH 82.7
Cong ty cd phan 75.6
Doanh nghi¢p si€u nho 58.3
Doanh nghiép nho 78.8
Doanh nghiép vura 83.7
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Céc doanh nghiép tai Ha Noi, Nghé An va Thanh phé H6 Chi Minh dudng nhu 1a
nhitng doanh nghiép chiu tic dong manh nhét. Trong khi d6 cac doanh nghiép tai Phu
Tho, Hai Phong, Khanh Hoa va Lam Déng duong nhu chiu tac dong it hon tir cuoc khing
hoang. Bén canh do, cac doanh nghi€p hd gia dinh chiu anh huong it hon tir cuoc khung
hoang (theo nhu nhén thuc cua chu sé hiru va nguoi quan ly) so véi cac doanh nghiép
“chinh thtc”. Ngoai ra, cic DNNVV chiu tac dong ctuia cudc khung hoang 16n hon so voi
cac doanh nghi¢p siéu nho.

Hinh 1.1: Tac dong tam thoi hay lau dai (%)
70 -
60 -
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40 -
30
20 -

10 -

Tam thoi Lau dai Khéng biét

Hinh 1.1 cho thdy gan hai phan ba doanh nghiép tin rang cac tic dong tiéu cuc cia
cudc khung hoang 13 tam thoi, trong khi d6 chi 15 % doanh nghiép cho ring cudc khing
hoang s& ¢ cac tac dong lau dai dén hoat dong kinh doanh cta doanh nghiép trong tuong
lai.

Theo mdt s6 chu so hitu va ngudi quan 1y doanh nghiép, khung hoang toan cau ciing
mang lai mot s6 khich 18 tich cuc ddi véi cac diéu kién kinh doanh ctia doanh nghiép.
Béang 1.2 cho théy 12 % sb doanh nghiép tin réng cudc khung hoang da tao ra co hoi cho
ho va dic biét 1a cac doanh nghiép 16n dugc xay dung tdt c6 thé thu duoc cac loi ich tiém
nang. Luu y rang cac doanh nghiép 16n hon chinh 13 nhitng doanh nghiép cam nhan minh
chiu tac dong tiéu cuc hon tir cude khung hoang. Cubi cung, Hinh 1.2 cho thay nhén thirc
tich cuc vé cudc khung hodng nay 1a do vi¢c co6 dugc cac dau vao ré hon, it canh tranh
hon va sy gia ting hd trg tir Chinh phii. Tuy nhién, thi truong lao dong duong nhu khong
diéu chinh trong diéu kién khing hoang. Tién cong/tién lwong va viéc tiép can véi lao
dong c6 tay nghé khong phai 13 cac loi ich tich cuc cua cude khing hoang. Thém vao do,
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cac thay d6i trong thi truong bat dong san (gia dat giam) khong dugc cac nha quan 1y
doanh nghiép tu nhan cho 1a khich 1€ tich cyc dang ké véi hoat dong kinh doanh.

Céc két qua nay phan anh nhan thirc cua cac doanh nghiép dugc diéu tra. Trong khi
tinh xéac thyc clia cac cau tra 10i nay 1 dang tin cay, khang dinh nhiing tac dong theo nhan
thire da duogc s liéu “thd” phan anh trong cha dé chinh ctia bao cdo nay.

Bang 1.2: Khiing hoang toan ciu mang lai
cac co hoi tich cuc cho hoat dong kinh doanh

Co (%)
Téng sb 11.9
Ha Noi 13.8
Pht Tho 14.0
Ha Tay 17.6
Hai Phong 11.0
Nghé An 1.7
Quang Nam 3.8
Khanh Hoa 11.7
Lam Pong 7.4
Tp H6 Chi Minh 13.6
Long An 19.7
Doanh nghiép h¢ gia dinh 8.4
Doanh nghiép tu nhan/1 thanh vién 16.1
Doanh nghiép hop danh/tap thé/hop tac xa  18.1
Cong ty TNHH 20.0
Cong ty c6 phan 18.6
Doanh nghiép siéu nho 7.9
Doanh nghiép nho 17.8
Doanh nghi¢p vira 28.3
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Hinh 1.2: Nhirng tac dong tich cwc quan trong nhat (%)
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2 Mo ta so liéu va chon miu
2.1 Chon miu

Céac cudc diéu tra DNNVV trude, dic biét 1a diéu tra dugc thuc hién nam 2005 va
2007 tai 10 tinh véi mAu khoang gan 2.800 doanh nghiép (nim 2005) va khoang 2.600
doanh nghiép (ndm 2007) (véi khoang gan 2.200 doanh nghiép dwoc lap lai). Hinh thirc
chon miu nam 2009 ciing dya trén mau nam 2005 va 2007. Tong mau cua cac doanh
nghiép ché bién ngoai qudc doanh tai 10 tinh dwoc chon dua trén hai nguén so liéu cta
Téng cuc Thong ké (TCTK) Viét Nam: Tong diéu tra co s nam 2002 (TCTK, 2004) va
Diéu tra Cong nghiép 2004-2006 (TCTK, 2007). Tir Téng diéu tra Co so ching t6i loc ra
chon mot sé co so kinh doanh ca thé khong dap ung cac diéu kién quy dinh trong Luat
Doanh nghi¢p Viét Nam, nhom nay sau day chung t6i goi la doanh nghi¢p hd gia dinh.
Chung t6i két hop thong tin nay véi s6 liéu vé cac doanh nghiép c6 dang ky chinh thic theo
Luat Doanh nghiép & cip tinh tir Piéu tra Cong nghiép. Ngudn thong tin ndy cung cap
thong tin bd sung vé cac doanh nghiép tu nhan, doanh nghiép tap thé, cong ty hop danh,
cong ty trach nhiém hitu han tu nhan va cac cong ty ¢d phan. Cac cong ty lién doanh bi loai
khoi mau do mirc d6 tham gia 16n ctia Chinh phil va nudc ngoai (thudng khong rd) vao co
céu so hitu.

“Téng mau” nam 2005 vé cac doanh nghiép ché bién ngoai qudc doanh, co sd dé lya
chon méu diéu tra dugc md ta trong Bang 2.1. Cac tinh duoc lya chon dé diéu tra chiém
khoang 30% céc doanh nghiép ché bién ¢ Viét Nam. Tuy nhién, nhu da nhan manh trong
cac bao céo trude ddy, chung toi diéu chinh s lidu ciia TCTK ddi voi Khanh Hoa va Ha
Tay. Kiém tra sb liéu chinh thire dbi véi Khanh Hoa véi TCTK cho két qua 1a su diéu
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chinh ting s6 luong cac doanh nghiép ho gia dinh c6 dang ky cho nim 20022, Bén canh
do, trong sb lidu thong ké chinh thirc, Ha Tay chiém khoang 10% tong sé doanh nghiép
ché bién ¢ Viét Nam. Diéu nay duong nhu khong hop 1y. Do d6 chiing t6i di diéu chinh
thap di s6 doanh nghiép ho gia dinh & Ha Tay bang cach 13y gid tri trung binh s6 doanh
nghiép ché bién ho gia dinh cua cac tinh 1an can Ha Noi. Su diéu chinh nay dan dén tong
s6 doanh nghiép ho gia dinh 13 23.890, duoc sir dung 1a mirc “tong mau” doanh nghiép ho

gia dinh cho Ha Tay.

Bang 2.1: Tong quan “tong mau” doanh nghiép ché bién

phi qudc doanh 2007 va 2009

Don vi: 36 DN
Doanh
Doanh r?o}firéh nihlép Cong ty
nghiép STEP P trdich  Cong ty

tu nhan/ danh/

vien  hop tac
xa

Ha Noi 16,588 1,194 217 1,793 397
Phu Tho 17,042 65 12 97 22
Ha Tay* 23,800 100 18 150 33
Hai Phong 12,811 206 38 309 69
Nghé An 22,695 125 23 187 41
Quang Nam 10,509 51 9 76 17
Khanh Hoa* 5603 119 22 178 39
Lam Dong 5,268 75 14 112 25
Tp HOo Chi Minh 34,241 2,052 374 3,080 683
Long An 8,050 83 15 124 27
Tong miu 156,697 4,068 741 6,107 1,354

Nguén: Thyc trang ¢ ¢ doanh nghiép (TCTK, 2007) va Két qua
Téng diéu tra Co so tai Viét Nam (TCTK, 2004). Luu y: chi bao
gdém cac doanh nghiép ché bién phi quc doanh. Khéng bao gdm
sO liéu cua cac doanh nghiép lién doanh. S6 lidu cuia Ha Tay da
duoc diéu chinh giam xubng va s lidu cia tinh Khanh Hoa da
dugc diéu chinh ting 1én sau nhidu tham van vdi cac can bo trung
uong va dia phuong.

. Theo TCTK, gan 0,8 % so doanh nghiép ché bién ho gia dinh dong tai Khanh Hoa. Vi tong s6 doanh nghiép
ché bién h¢ gia dinh cua ca nén kinh t€ 1a 700.309 nén tong s6 doanh nghiép ché bién ho gia dinh cua Khanh
Hoa da dugc diéu chinh tang 1én 1a 5.603 doanh nghiép (tir 4.777 doanh nghiép).
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Mau diéu tra ciia ndm 2009 dugc chon tir tong mau xac dinh tir cudc diéu tra nim
2005 va nam 2007 (CIEM, 2007 va 2009). Tuy nhién, dic diém sd liéu cua diéu tra sau s&
bao gom thong tin vé& nhitng thay dbi co cdu phéap 1y vi cdc doanh nghiép hién c6 da tro
thanh cac doanh nghi¢p chinh thirc. Bén canh do, cac doanh nghi¢p da rat khai thi truong
cling dugc thay thé ngdu nhién dua trén hai tiéu chi: (i) mic d6 cac doanh nghiép ho gia
dinh khong ddi dya trén thong tin cia TCTK (2004), va (ii) tong mau méi nam 2009 cua
cac doanh nghiép diang ky theo Luat Doanh nghiép tir TCTK (chua duoc cong bd).

Can luu y rang s6 liéu diéu tra DNNVV bao gém céa cac doanh nghiép ho gia dinh
dang ky va khong dang ky (phi chinh thtrc). Cac doanh nghi¢p hd gia dinh phi chinh thirc
nay (khong co6 gidy phép ding ky kinh doanh hodc mi s6 thué va khong dang ky véi chinh
quyén quan/huyén) cling dugc lya chon vao cac cudc diéu tra dua trén viéc xac dinh tai
dia ban. Do d0, tat ca cac doanh nghiép phi chinh thic trong diéu tra hoat dong song hanh
v6i cac doanh nghiép c6 ding ky chinh thirc. Viée diéu tra ca nhitng doanh nghiép khong
dang ky ddi véi co quan c6 tham quyén 1a mot dong gdp quan trong ciia cac nghién ctru
clia chung toi va 1a duy nhat & Viét Nam. Tuy nhién, can luu y 1a mau cac doanh nghiép
phi chinh thtrc ctia chiing t61 khong dai dién cho toan bd khu vuc phi chinh thire. Phuong
thirc chon mau cia diéu tra DNNVV duya trén tong diéu tra doanh nghiép cia TCTK va
cac cudc diéu tra chi bao trim mot phan ciia khu vuc phi chinh thiec.

Chién luge chon mau 2009 tuan theo chién luge chon mau 2005 va 2007 (xem chi
tiét tai CIEM, 2007 va 2009). Bang 2.2 cho thdy 2.655 doanh nghiép di duoc phong van.
Mot sb doanh nghiép cho biét ho khong phai 1a doanh nghiép ché bién mic du ho so chinh
thirc 1iét ké ho 1a doanh nghiép san xuat hang héa va mot sé doanh nghiép 12 doanh nghiép
nha nudc (SOE) hodc cong ty ¢d phan cd vén s hitu nha nude. Viée loai cac doanh
nghiép nay da lam mau giam xudng con 2.543 doanh nghiép. Dé so sanh, cot 3 trong Bang
2.2 trinh bay sé doanh nghiép da dugc phong van trong diéu tra trude tai timg tinh, thanh
phé. Théng tin sd liéu vé 2.026 doanh nghiép da c6 dé phuc vu cong tac phan tich.
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Bang 2.2: S6 doanh nghiép dwoc phéng véin

Phong van nim
2009 (chi
doanh nghiép
Phong van  ché biénphi  Phong van
nim 2009  qudc doanh)  nim 2007

Ha Noi 299 283 279
Phu Tho 270 258 242
Ha Tay 384 376 381
Hai Phong 227 210 194
Nghé An 370 353 349
Quang Nam 167 158 154
Khanh Hoa 97 94 86
Lam Dong 74 68 81
Tp H6 Chi Minh 634 616 602
Long An 133 127 124
Tong sd 2,655 2,543 2,492

Ghi chii: Panel can d6i bao gdm 2,026 quan sat doanh nghiép mdi nam.

Déi voi mi nganh nghé cac mau déu dugc phan tang theo hinh thic s¢ hitu ¢é dam
bao moi loai hinh doanh nghiép ngoai quéc doanh déu duoc dua vao bao gdm doanh
nghiép ho gia dinh, doanh nghiép tu nhan, cong ty hop danh/hop tic xa, coOng ty trach
nhiém hiru han va cong ty c¢6 phan. Bang 2.3 cho thiy sb luong doanh nghiép ché bién
ngoai qudc doanh dugc diéu tra phan theo loai hinh s hitu. Chi c6 hai phan ba sé doanh
nghiép duoc phong van 1a doanh nghiép ho gia dinh so vdi 90% trong tong mau doanh
nghiép béo cdo ¢ trén. Diéu nay co nghia 1a sd lwong doanh nghiép khong phai ho gia
dinh nhiéu hon so véi yéu cAu cia mau diéu tra.
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Bang 2.3: S6 lwong doanh nghiép dwoc phong van
theo dia phuwong va Hinh thirc phap ly

Doanh  Doanh A
Doanh nehiép nohiép h Cong ty
1 1 op
i SiEp Nghicp hop o ch Cong ty Té

tw nhan/ danh/ tap ong so

hOgia ) i anh thé/ hop tac e ¢b phin

dinh vien X;~1 hiru han
Ha Noi 108 24 21 106 24 283
Phu Tho 223 4 4 21 6 258
Ha Tay 309 11 4 47 5 376
Hai Phong 118 14 18 41 19 210
Nghé An 278 21 7 29 18 353
Quang Nam 122 9 4 21 2 158
Khanh Hoa 58 16 1 17 2 94
Lam Pong 53 8 0 6 1 68
Tp H6 Chi Minh 322 76 12 197 9 616
Long An 99 16 1 11 0 127
Téng mau 1,690 199 72 496 86 2,543

Mot sb dic diém thuong di kém vé6i cac bién dong doanh nghiép, dic biét 1a dia ban,
nganh nghé, hinh thtrc s hitu va quy mé doanh nghiép. Tét ca cac dic diém nay dai dién
cho sy bién ddi cua cac dic diém thi truong va/hodc to chirc doanh nghiép. Céac bang 2.4
va 2.8 trinh bay cac bang biéu khac nhau vé cac dic tinh dién hinh vé bién dong cua
doanh nghiép.
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Bang 2.4: S6 lwong doanh nghiép theo Pia phwong va Nganh

Ma Ha Phu Ha Hai Nghé Quang Khanh Lam HCM Long Phan

ISIC Noi  Tho Tay Phong An Nam Hoa DBong C  An Tong trdm
15 o) 97 94 92 141 ) 40 26 130 53 743 (29.2)
16 0 1 0 0 0 0 0 0 2 0 3 (0.1)
17 15 8 95 4 3 1 0 29 3 124 (4.9)
18 15 0 1 10 6 2 2 1 71 0 108 (4.2
19 S 0 2 9 1 9 2 3 15 2 48 (1.9
20 10 37 122 17 98 18 1 6 17 9 305 (12.0)
21 17 13 2 7 3 0 4 0 24 0 70  (2.8)
22 19 0 0 10 1 1 1 0 41 2 75  (2.9)
23 2 2 0 1 1 0 0 0 2 2 10 (0.4)
24 9 2 2 1 2 0 1 1 21 0 39 (1.5
25 38 4 6 10 3 3 2 0 73 2 141 (5.5)
2 7 4 2 9 28 6 4 5 21 9 135 (53)
27 6 0 0 1 8 1 2 1 S 1 35 (14)
28 92 42 25 92 69 31 15 14 97 35 432 (17.0)
29-32 13 1 5 4 2 9 1 0 32 3 70  (2.8)
34 S 0 2 0 2 0 0 0 15 0 24 (0.9
35 0 0 1 2 0 1 0 0 3 0 7 (0.3
33+36 15 27 36 11 24 20 9 S 18 6 171 (6.7)
37 0 0 1 0 1 1 0 0 0 0 3 (0.1)
Tong 283 258 376 210 353 158 94 68 616 127 2,543 (100.0)
Phan

trdam  (11.1) (10.1) (148) (83) (139) (62) (37) (27) (24.2) (5.0) (100.0)

Ghi chdi: S6 lwong doanh nghiép (phan trdm nhém trong ngogc don).
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Bang 2.4 tap trung vao doanh nghiép chia theo dia phuong — nganh nghé. M nganh
dua trén mi cua Bang phan nganh chuin qudc té (ISIC) trong Phy luyc A. Pau tién, ching
t6i thdy rang ba nganh 16n nhat xét vé s6 lugng doanh nghiép 1a Ché bién thuc pham
(ISIC 15), San xuat san pham tir kim loai duc sdn (ISIC 28) va Ché bién san pham tir gd
(ISIC 20). Két qua nay kha tuong dong véi s6 liéu phan bo theo nganh cua TCTK (2004,
2007).

Bang 2.5 trinh bay cac bang vé dia ban-quy mé.” Chiing toi thay rang 2/3 mau thudc
nhém cac doanh nghi¢p si€u nhd voi 1-9 lao dong. Bén canh do, cac doanh nghiép ¢ khu
vuc thanh thi (Ha Noi, Hai Phong, Tp H6 Chi Minh) c6 ti trong doanh nghiép siéu nho
thap hon so véi cac tinh néng thon.

Bang 2.5: S6 lwgng doanh nghi¢p theo Quy md va Pia ban

Siéu nho Nho Via Tong 6 Phan trim

Ha Noi 123 127 33 283 (11.1)
(43.5) (44.9) (11.7) (100.0)

Phua Tho 215 30 13 258 (10.1)
(83.3) (11.6) (5.0) (100.0)

Ha Tay 271 93 12 376 (14.8)
(72.1) (24.7) (3.2) (100.0)

Hai Phong 136 53 21 210 (8.3)
(64.8) (25.2) (10.0) (100.0)

Nghé An 279 62 12 353 (13.9)
(79.0) (17.6) (3.4) (100.0)

Quéng Nam 134 21 3 158 (6.2)
(84.8) (13.3) (1.9) (100.0)

Khanh Hoa 67 20 7 94 (3.7)
(71.3) (21.3) (7.4) (100.0)

Lam Pong 53 13 2 68 (2.7)
(77.9) (19.1) (2.9) (100.0)

Tp H6 Chi Minh 321 234 61 616 (24.2)
(52.1) (38.0) 9.9) (100.0)

* Pinh nghia cta ching t6i vé doanh nghiép quy mé siéu nho, nho, vira va 16n dua theo cac dinh nghia hién nay
ctia Ngan hang thé gi6i va Chinh phi Viét Nam. Ban DNNVV ctia Ngan hang thé gi6i hoat dong v6i ba nhom
trong cac doanh nghiép nho va vira: siéu nho, nho va vira. Cac doanh nghiép siéu nho c¢6 dén dudi 10 lao dong,
céc doanh nghiép nhoé co dén dudi 50 lao dong va cac doanh nghiép vira c6 dén dudi 300 lao dong. Cac dinh
nghia nay dwgc Chinh phi Viét Nam chap nhan rong rdi (xem Nghi dinh s6 90/2001/CP-ND ctia Chinh phi vé
“Trg gitp Phét trién DNNVV”). Cac nhom doanh nghiép theo quy mé ciia chung t6i dya trén sé lugng lao dong
toan thoi gian, ban thoi gian va lao dong khong c¢b dinh.
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Long An 105 20 2 127 (5.0)
(82.7) (15.7) (1.6) (100.0)

Téng 1,704 673 166 2,543 (100.0)

Phan trim (67.0) (26.5) (6.5) (100.0)

Ghi cha: Sb liéu vé s lugng doanh nghiép va ty trong doanh nghiép cta timg dia phuong
theo nhém quy md (phan tram nhém trong ngodc don). Siéu nho: 1-9 lao dong; Nho: 10-49
lao dong; Vira: 50-299 lao dong; Lén: 300 lao dong tré 1én (dinh nghia cua Ngan hang Thé
gidi).

Nhu da dé cap ¢ trén, Bang 2.6 cho thiy 2/3 s6 doanh nghiép trong miu cua ching toi
dugc xép vao nhém Doanh nghiép ho gia dinh. Ty 1 16n cac doanh nghiép trong Nhom
ché bién thuyc pham dugc ding ky 1a cac co so ho gia dinh (82%). Nhan xét twong tu cho
cac doanh nghiép trong nganh Ché bién gd (ISIC 20), San xuit san pham tir kim loai dac
san (ISIC 28), San pham da, v.v... (ISIC 19) va Noi that (ISIC 36, bao gém ca mot sb
doanh nghiép kim hoan, ISIC 33). Nguoc lai, nhiéu doanh nghiép trong nganh Gidy (ISIC
21), Xuat ban va In an (ISIC 22) va Cao su (ISIC 25) duoc liét vao nhoém cac DNNVV.

Bang 2.6: S6 lrgng doanh nghiép theo Hinh thirc sé hiru va Nganh nghé

Doanh
Doanh . Congty

Doanh " nghiép i ong . N
.. . . nghi¢p tw trach ; Tong Phan

ISIC nghiép ho R hgp danh/ N tyco B
L nhan/ 1 " 2 nhiém N sO tram

gia dinh . N tap the/ . phan
thanh vién , . hiru han
hop tac xa

15 612 28 6 78 19 743 (29.2)
16 1 0 1 0 3 (0.1
17 72 7 3 40 2 124 (4.9)
18 46 15 2 40 5 108 (4.2)
19 34 2 1 9 2 48 (1.9
20 235 25 11 29 5 305 (12.0)
21 13 12 4 33 8 70 (2.8)
22 22 17 2 34 0 75  (2.9)
23 7 0 2 0 10 (0.4)
24 11 5 3 18 2 39 (1.9)
25 46 14 14 57 10 141 (5.5)
26 92 10 7 18 8 135 (5.3)
27 19 11 1 3 1 35 (1.4)
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28 311 34 12 64 11 432 (17.0)
29-32 29 1 34 4 70 (2.8)
34 8 3 0 13 0 24 (09
35 3 2 1 1 0 7 (03
33436 127 10 3 22 9 171 (6.7)
37 2 0 1 0 0 3 (0.1
Téng 1,690 199 72 496 86 2,543 (100.0)
Phan trim (66.5) (7.8) (2.8) (19.5)  (3.4) (100.0)

Ghi cha: S6 lugng doanh nghiép (phan trim nhém trong ngodc don).

Theo Bang 2.7, khoang 64% s6 doanh nghiép vira dang ky dudi hinh thic Cong ty
TNHH so v&i con s6 40% va 7% tuong tng ciia cac doanh nghiép nho va siéu nho. Hon
nira, 88% tong s6 doanh nghiép siéu nho 1a cic co so ho gia dinh. Piéu nay can luu ¥ khi
danh gia tic dong déng gop vao ting trudng cua viéc chuyén dich noéi chung tir co cau
doanh nghiép phi chinh thirc (hdu hét 13 co so ho gia dinh) sang cic loai hinh doanh
nghiép chinh thirc. C6 6 doanh nghiép ho gia dinh c6 tir 50 lao dong tr¢ 1€n. Chi cd 33%
cac cong ty cd phan thudc nhom doanh nghiép vira va gan 12% doanh nghiép cb phan
thudc nhém doanh nghi€p si€u nho.

Bang 2.7: S6 doanh nghiép theo hinh thirc phap 1y va Quy mé

" , R 2 Phéan
Siéu nhd Nhé Vua Tong s
tram
Co so/Doanh nghi¢p ho gia dinh 1,489 195 6 1,690 (66.5)
Doanh nghiép tu nhan/1 thanh vién 72 109 18 199 (7.8)

Doanh nghiép hop danh/tap thé/hop tic xa 16 48 8 72 (2.8)

Cong ty TNHH 117 273 106 496  (19.5)
Cong ty cd phan 10 48 28 86 (3.4)
Téng 1,704 673 166 2,543  (100.0)
Phan trim (67.0) (26.5)(6.5) (100.0)

Cubi cing, Bang 2.8 cho thdy, xét vé quy md doanh nghiép, c6 sy bién ddi theo cac
nganh khac nhau. Vi du, trong nganh ché bién thuc pham, khoang 85% sb doanh nghiép 1a
cac doanh nghiép siéu nho trong khi con s6 nay trong nganh gidy va xuat ban 1a 30%. Hon
50% s6 doanh nghiép trong nganh hoa chét (ISIC 24) va cao su (ISIC 25) thudc nhoém céc
doanh nghiép quy mo nho.
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Bang 2.8: S6 doanh nghiép phéan theo Nganh va Quy md

. Phan
ISIC Si€u nhd Nho Vira Téng .
15 632 87 24 743 (29.2)
16 2 1 0 3 (0.1)
17 60 52 12 124 (4.9)
18 41 47 20 108 (4.2)
19 32 10 6 48 (1.9)
20 227 67 11 305 (12.0)
21 21 33 16 70 (2.8)
22 43 28 4 75 (2.9)
23 7 2 1 10 (0.4)
24 12 22 5 39 (1.5)
25 50 75 16 141 (5.5)
26 64 59 12 135 (5.3)
27 19 14 2 35 (1.4)
28 334 80 18 432 (17.0)
29-32 30 33 7 70 (2.8)
34 9 10 5 24 (0.9)
35 3 4 0 7 (0.3)
33+36 116 48 7 171 (6.7)
37 2 1 0 3 (0.1)
Tong 1,704 673 166 2,543 (100.0)
Phan tram (67.0) (26.5) (6.5) (100.0)

Ghi cha: Con s6 1a s6 doanh nghiép (phan trim theo nhém trong ngodc don).

2.2 Thuec hién diéu tra

Vi cac 1y do lién quan dén viéc tién hanh nén Diéu tra DNNVV 2009 dugc gii han trong
mét sb linh vuc cu thé & mdi tinh/thanh phé. Theo d6, mau duoc chon ngau nhién tir danh
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sach cac doanh nghiép dua trén “tong mau” cac doanh nghiép ché bién ngoai qudc doanh
dugc liét ké trong Bang 2.1. Qua trinh chon mau theo phan tang dugc st dung dé dam bao
mot s6 luong twong xtng cac doanh nghiép tai mdi tinh theo cac hinh thirc s¢ hitu khac
nhau. Trong nhimg trudng hop hd so doanh nghiép ho gia dinh chinh thirc khong tuong
thich, cac doanh nghiép ho gia dinh chinh thirc va phi chinh thirc tai dia ban s€ dugc thay
thé cho cac doanh nghiép ho gia dinh da dugc chon trudc d6. Piéu nay cho phép co su
tham gia cta cic doanh nghiép ho gia dinh khong ding ky kinh doanh nhung van hoat
dong song hanh véi cac doanh nghiép chinh thirc. Khoa tap huan 2 ngay cho cac diéu tra
vién duge to chirc vao mua xuan nam 2009, trude khi tién hanh diéu tra. Hoat dong nay
tao co hdi xac dinh va lam rd nhiing diém chua ro va nhitng ndi dung c6 kha nang bi hiéu
nham khi tién hanh diéu tra. Vi cac diéu tra vién da c6 kinh nghiém dang ké, trén thuc té
khoa tap huan duoc to chirc dudi hinh thirc thao luan chung va di thu dugc nhitng phan
hoi ¢ gid tri.

Diéu tra doanh nghiép dugc 7 nhom diéu tra thuc hién. Piéu tra vién bao gdm cac nghién
cuu vién cua ILSSA, can by tor cac vu khac nhau cia MOLISA va 10 dai dién tur
DOLISA. Mdi nhém gdm mot truong nhom (gidm sat vién) va mot sé diéu tra vién. Sb
luong diéu tra vién trong timg nhom phu thudc vao quy mod méu trong ting dia ban. Diéu
tra thuc té duoc thuc hién trong hai giai doan. O giai doan dAu, diéu tra vién dén cac dia
ban diéu tra va xac dinh sd doanh nghiép sé& 1ap lai va thu thap mot danh sach diy du cac
doanh nghiép tir chinh quyén dia phuong. Trong truong hop cac doanh nghiép di chuyén
dia diém hodc chi s& hitu so véi cude diéu tra ndm 2007, viéc xac dinh xem doanh
nghiép d6 con ton tai nita hay khong 1a mot cong viéc kha vét va. Dya trén nhitng chuyén
lam viéc nay, danh sach cap nhat cac doanh nghiép lap lai da duwoc chuan bi va mau ngau
nhién cac doanh nghi¢p moi cling dugc lya chon. Giai doan thir hai ctia cudc diéu tra duoc
bét ddu vao mua thu ndm 2009 va kéo dai trong hai thang rudi. Trong giai doan nay, bang
hoi dugc thuc hién thong qua cac cude lam viéc ca nhan va phong van truc tiép. Kiém tra
so bo va lam sach dit liéu duoc thyuc hién tai chd. Sau khi nhap dit liéu, vong kiém tra sd
liéu 14n hai duoc thuc hién va sd liéu nam 2009 duogc g0p voi cac file sb liéu nim 2007 dé
kiém tra tinh thong nht.

2.3 Lién hé véi cac cudc diéu tra truée
Bang 2.9 dua ra ty 1¢ séng sot ctia cac doanh nghiép tai cudc diéu tra trude. Khoang 2.062
dugc theo doi va chap nhan tham gia vao diéu tra, con lai 367 doanh nghiép duoc khang
dinh 1a khong con t6n tai, 79 doanh nghiép bi mat/that lac trong qué trinh chon miu hoic
khi tiép can thi tir chi tra 101 bang hoi 2009. Do d6 nhiing doanh nghiép nay bi loai khoi
co s dir liéu naim 2007 va 2009. Sir dung thong tin nay cho thiy ti 1¢ séng sot cua cac
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doanh nghiép trong giai doan tir 2007 dén 2009 13 91.6%, thé hién muc giam nhe so véi ti
1& 94% quan sat dugc giita nam 2005 va 2007. Diéu nay c6 thé do khing hoang toan cau
tac dong dén Viét Nam vao cubi nam 2008. Tuy nhién, ti I¢ nam 2009 co thé so sanh duoc
véi ti 1€ doanh nghiép thoat khoi nganh 9-10% do Liedholm va Mead (1999) dua ra cho
mot s6 qudc gia dang phat trién.

Bang 2.9: Tong quan doanh cac nghiép song sét

2007 2009
DPuoc diéu tra
nam 2007 Con ton tai 2,413 2,026
Khang dinh thoét 387
Ty 1é sbéng sot 84.0
Ty 1é séng sot hang ndm 91.6
Doanh nghiép
maoi tham gia 517
Tong s6 duoc diéu tra nam 2007 2,543

Ghi chu: Chung t6i gdp kho khan trong viéc theo ddi chu s¢ hitu (trudc
day) ciia cac doanh nghiép da dong ctra. Mot s6 doanh nghiép khong
thé duoc tim thdy hodc chu sé hitu tir chéi tra 101 bang hoi. Chung toi da
thuc hién diéu chinh so véi sb liéu naim 2007 nham khong lam ting ty 1&
doanh nghiép rat lui khoi thi truong.

Trong céc phan tiép theo, ching ti tip trung vao cudc diéu tra nim 2009 nhung trong
mot s6 trudng hop s& lién hé giira thong tin thu duge véi thong tin twong tng tai cude diéu
tra nam 2007 nham theo ddi sy phat trién ciia doanh nghiép.
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3 Ting trudong va Bién dong ciia doanh nghiép

Nhu trong bio céo trude, ching t6i bat dau phan nay bang viéc xem xét nhan thirc cua cac
doanh nghiép vé cac van dé ho gip phai trong hoat dong kinh doanh va nhiing vin dé nay
thay d6i nhu thé nao theo thoi gian. Trai nguoc véi bao cao trude, ching toi han ché phan
tich trong mau cac doanh nghiép lap lai (2.062 doanh nghiép). Do cac cau hoi vé cac kho
khian ma doanh nghiép gap khai dugc dit ra nhu nhau trong hai cudc diéu tra, chung toi
c6 thé phan 4nh sy thay d6i moi trudng kinh doanh Viét Nam tir quan diém ctia nguoi so
hiru hodc nguoi quan 1y doanh nghiép. Hinh 3.1 mo ta 5 nhom van dé/khé khin co ty 1¢
cao nhat clia tng nam.

Hinh 3.1: Nhirng khé khin 16m nhat d6i véi
Swu ting truwéng theo nhan thirc ciia doanh nghiép

35
30
25
20 & 2007

15 B 2009
10

%

Thiéu  Sanphdm Nhiéuddi Mitbing Khong co
von/tin¢+ hiéntaicé  thi canh khong dap tr¢ ngainao
dung ciu han tranh ung yéu
ché cau

Thiéu von/kho khin trong tiép can véi tin dung dugc phan hoi 1a van dé nghiém trong
nhat trong ca hai nam mac du co sy giam di trong nam 2009. Bén canh do6, ti 1€ doanh
nghiép cho biét ho khong gip kho khin nio di giam manh tir nam 2007 dén nam 2009 véi
17% (nam 2009) so v&i 23% (nam 2007). Pac biét nhém “cac san pham hién tai co cau
han ché” di ting 1én trong giai doan tir naim 2007 dén nam 2009. Pay co thé 1a két qua
clia viéc syt giam kinh té vao cudi nam 2008 do khiing hoang kinh té toan cau.

Do moi trudng kinh doanh néi chung dudng nhu xau di theo quan diém cua doanh nghiép
diéu tra nén viéc tim hiéu cac nhan t6 din dén nhimg thay d6i 16n trong khu vuc doanh
nghiép va cac ciu thanh ctia n6 1a rit thi vi. Sau day chung t6i s& xem xét dén sy thay doi
cua doanh nghiép dac bi¢t chu trong vao: (i) tang trudng viéc lam, (ii) doanh nghié€p thoat
khai thi truong va (iii) tam ngung hoat dong.
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3.1 Tang truwéng viéc lam

Bang 3.1 trinh bay cac udc tinh trung binh sé luong lao dong thudng xuyén toan thoi gian
twong tmg trong nim 2007 va 2009 theo quy mo doanh nghiép. Nhitng thay d6i vé sd
luong lao dong thuong xuyén toan thoi gian trung binh twong ddi it mac du c6 nhing dau
hiéu cho thay rang quy mé trung binh cac doanh nghiép nho va vira da tré nén nhé hon.
Doanh nghiép siéu nho binh quéan c6 4 lao dong lam viéc toan thoi gian so véi 20 dén 99
lao dong tuong ung trong cac doanh nghi€p nhé va vira. Tuy nhién, cdc mirc trung binh
khong thay doi khong dong nghia 1a quy mo cia cac doanh nghiép khong thay doi theo
thoi gian.

Bang 3.1: Thong ké lao dong trung binh theo quy mé doanh nghiép

2007 2009
Panel can bang Panel c4n bang

Tét ca Tét c4 14.5 13.6

(2,026) (2,026)
Quy mo Siéu nho 4.1 4.0

(1,357) (1,397)

Nho 20.5 20.0

(541) (509)

Via 99.2 98.9

(128) (120)

Ghi chu: S lugng lao dong thudng xuyén toan b thoi gian. SO quan sat trong ngodc don.

Mot phuong phép dé minh hoa sy thay doi cua cac doanh nghiép 14 quan sat cdc ma tran
chuyén dich viéc lam, mdt cong cu thuong duogc su dung dé danh gia su thay ddi ctia nén
kinh té. Bang 3.2 trinh bay sy chuyén dich viéc lam d6i v6i cac doanh nghiép siéu nho,
nho va vira tir nim 2007 dén nam 2009. S6 liéu chi ra kha rd rang cac doanh nghiép siéu
nho véi tir 1 dén 9 lao dong c6 xu hudng giir nguyén quy md véi 93% cac doanh nghiép
trong nhom ndy trong nim 2007 van ton tai trong nhém d6 vao nim 2009. Hon nira,
nhitng doanh nghiép ting 1én vé quy mé déu xuit phat tir nhém cac doanh nghiép nho.
Chi ba doanh nghiép siéu nho chuyén thanh cic doanh nghiép vira tir naim 2007 dén nim
2009. Nhom doanh nghiép “nh¢”, ¢6 xu hudng giam manh vé quy mo theo thoi gian. S6
liéu chuyén dich viéc lam noi chung tuwong ty nhu s6 liéu cua giai doan tur nam 2005 dén
nam 2007 mic du ty 16 doanh nghiép giit nguyén quy mé cao hon (c6 nghia 1a d6i véi
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doanh nghiép siéu nhé nam 2007 thi ching t6i nhan thiy ty 1 cao hon cic doanh nghiép
van giir nguyén 1a doanh nghiép siéu nho trong nam 2009 so v&i s6 liéu chuyén dich trong
giai doan tir nam 2005 dén nim 2007). Piéu nay phu hop vé6i tinh hinh phét trién it ning
dong hon cuia toan bo nén kinh té trong giai doan 2007-2009.

Bang 3.2: Ma tran chuyén dich viéc 1am

Phan
Siéunh609 Nho09 Viua09 Toéngsd trim
Siéu nho 07 1,259 95 3 1,357 (67.0)
(92.8) (7.0) 0.2)  (100.0)
Nho 07 135 377 29 541 (26.7)
(25.0) (69.7) (5.4)  (100.0)
Vira 07 3 37 88 128 (6.3)
(2.3) (28.9)  (68.8) (100.0)
Téng sb 1,397 509 120 2,026 (100.0)
Phén trim (69.0) (25.1) (5.9)  (100.0)

Ghi chai: Ty 1€ phan trim trong ngodc don

Béng 3.3 trinh bay murc tdng truéng viéc lam binh quéan theo dia ban, hinh thirc s&
hiru va quy mé doanh nghiép. Pau tién, ching t6i thiy rang viéc lam ting binh quan 7.2%
mdi niam trong giai doan tir nam 2007 dén nam 2009. Con sb nay gan tuong ing vai ty 1&
7.1% duogc quan sat trong giai doan tir ndm 2005 dén nam 2007. Piéu tra DNNVV hién tai
khong cho thiy sy giam sat 1on viéc 1am toan thoi gian (binh quan) do khung hoang tai
chinh.? Hai 1a, ty 1€ tao viéc lam trong cac doanh nghiép ché bién tu nhéan 1a khac nhau
giita cac dia phuong. Cac doanh nghiép ting trudng nhanh nhat tai Pha Tho trong giai
doan tir nam 2005 dén nam 2007 (binh quan ting trudng viéc 1am 23%) hién tai chi co
muc tang truong viéc lam khoang 0.4%. Long An cling c6 mic giam ty 1€ tang trudng
viéc 1am 16n tir 14.6% trong giai doan 2005-2007 xudng con -1.5% trong giai doan 2007-
2009. Hon nira, s liéu cho thiy rang cac tinh trudc day c6 mirc ting truong viéc lam thap
hién nay lai 1a cac dia phuong c6 dong gdp vao muc tang duong trong tao viéc lam cua
Piéu tra DNNVV. Cac doanh nghiép tai Quang Nam va Khéanh Hoa c6 muc ting binh
quan tuong tng la 23.6% va 18.8% trong giai doan 2007-2009 so v61 muc tang 3.6% va -
0.7% trong giai doan 2005-2007.

* Mic du ching t6i khong biét ty 1¢ tang truong cua cac doanh nghiép nay c6 khong bi tac dong boi sy suy thoai
toan cau hay khong.
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Binh quan, cac doanh nghi€p ho gia dinh c6 muc ting truong tuong Ung voi muc
ting trudng binh quan cia mau. So véi bao céo trude, cac cong ty trach nhiém hiru han co
muc tang giam véi muc tdng hang nam chi 1a 3.8% so v&i mirc hon 10% trong giai doan
2005-2007. Sé lidu cho thdy méi quan hé ty 1é nghich giita quy mé doanh nghiép va ting
truong viéc lam. Céac doanh nghiép si€éu nhd c6 muc tang trudng binh quan 11.6% so voi
muc tang trudng 0.6% va -6.4% (5.8% va -2.5% trong giai doan 2005-2007) twong ing
ctia cac doanh nghiép nho va vira. Nhin chung, nhitng s liéu nay cho thay khing hoang
toan cau (tinh binh quan) khong c6 tac dong lam giam viéc lam d6i v6i cac DNNVV h
gia dinh tai 10 tinh dugc xem xét.

Bang 3.3: Tang trwéng viéc lam theo Dia ban, hinh thirc phap ly va Quy mo

S6 quan sat  Trung binh Do léch chudn

Tongsé  Tong sd 2,026 1.072 0.760

Tinh Ha Noi 201 1.123 0.553
Phu Tho 186 1.004 0.288
Ha Tay 346 1.079 0.882
Hai Phong 154 1.074 0.541
Nghé An 299 1.059 0.600
Quang Nam 132 1.236 2.078
Khanh Hoa 78 1.188 0.576
Lam Pong 56 1.025 0.273
Tp H6 Chi Minh 464 1.040 0.375
Long An 110 0.985 0.236

Hinh thac ] ]

o Co so/Doanh nghi¢p ho gia dinh 1,445 1.057 0.557

phap ly
Doanh nghi¢p tu nhan/1 thanh 154
vién 1.238 1.979
D(?anh nghiép hop danh/tap 7
thé/HTX 1.057 0.732
Cong ty TNHH 322 1.038 0.354
Cong ty cd phan 32 1.334 1.094

Quymé  Siéunho 1,357 1.116 0.879
Nho 541 0.994 0.444
Vira 128 0.936 0.247

Ghi cht: Téc do ting trudng binh quan hang ndm (phi quyén s6) duoc tinh bang "1+[(viéc lam
thuong xuyén toan thoi gian 2009/viée lam thuong xuyén toan thoi gian 2007)-114%"
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Bang 3.4 trinh bay s6 liéu thong ké tom tat vé ting trudong viéc lam phan theo nganh.
Téc d6 tang trudong bién ddi rat 16n giita cac nganh. Pic biét duong nhu nganh san xut
khoang san phi kim loai (ISIC 26) va trang phuc (ISIC 18) c6 toc do ting sb luong lao
dong dang ké. Nganh co tc do ting nhanh nhét trong diéu tra trude 1a Da va thudc da
(ISIC 19) di c6 phan chimg lai tir nim 2007 dén nam 2009.

Bang 3.4: Tang trwéng viéc lam theo Nganh

bo 1éch

S6 quan sat Trung binh chuan
Tong sb 2,026 1.072 0.760
15 593 1.087 1.025
16 6 0.909 0.189
17 87 1.040 0.396
18 81 1.148 0.925
19 40 0.962 0.333
20 256 1.054 0.510
21 57 1.004 0.297
22 47 1.010 0.227
24 33 1.117 0.416
25 98 1.030 0.233
26 115 1.301 1.627
27 20 1.015 0.246
28 347 1.036 0.295
29-32 62 1.051 0.370
34 22 0.925 0.194
35 3 1.087 0.263
33+36 153 1.068 0.418
37 6 1.031 0.263

Ghi cha: Xem chi tiét tai Bang 3.3

Béng 3.5 két hop thong tin tir hai bang trudc bang cach trinh bay cac ude tinh Binh
phuong nhé nhit bao gdm tat ca cac yéu té quyét dinh dén sy bién dong cua doanh
nghiép. Trong cot 1, tat ca 2.062 doanh nghiép déu c6 trong sb liéu panel trong khi tai cot
2, 38 doanh nghiép bj loai ra nhu nhitng nhan t ngoai bién (vé khia canh ting truéng lao
dong).
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Bang 3.5: Céc yéu to quyét dinh ting trudng viéc lam

Tt ca cac doanh nghiép Loai trir cac doanh nghiép

di€u tra ngoai bién

Hésd  thonghkét  Hésd thong ké t

Quy mo6 doanh

nghiép Nho -0.284%** (4.77) -0.155%** (8.60)
Vua -0.434%%* (5.21) -0.198*** (6.74)

Dia diém Ha Noi 0.069* (1.74) 0.040 (1.62)
Pht Tho -0.103%#** (2.93) -0.077%** (3.33)
Ha Tay 0.036 (0.66) -0.027 (1.26)
Hai Phong -0.015 (0.34) -0.012 (0.51)
Nghé An -0.041 (1.03) -0.038* (1.85)
Quang Nam 0.148 (0.82) -0.020 (0.68)
Khanh Hoa 0.100 (1.39) 0.097** (2.49)
Lam Pong -0.048 (1.07) -0.018 (0.46)
Long An -0.112%** (2.60) -0.063%** (2.43)
Doanh nghi¢p tu

Hinh thirc s¢ htru nhan/1 thanh vién 0.364* (1.79) 0.076%** (2.78)
Doanh nghi¢p hgp
danh/tap thé/hop tac
xa 0.195%* (1.92) 0.056* (1.65)
Cong ty TNHH 0.200%** (3.20) 0.080%** (3.72)

Cong ty cd phan 0.520%%*  (2.63)  0.183%%* (3.17)

Co str dung bién gia nganh Co Co
Quan sat 2,026 1,989
R-squared 0.04 0.06

Ghi cht: OLS — Bién phu thudc: ting truéng lao dong hang nim. Sai s6 chudn gop. *, **,
*#* twong g vo1 muc y nghia 10%, 5% va 1%. Nhom co so: Doanh nghiép h¢ gia dinh
siéu nho tai HCMC, Nganh Ché bién thuc pham (ISIC 15).
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Thir nhat, bang 3.5 cho thdy mdi quan hé ty 1& nghich truyén thong giira ting trudong
viéc 1am va quy mé doanh nghiép duoc xac dinh rd vé mit thdng ké trong ca hai udc
lugng. Str dung cdt 2 (da loai trir cac doanh nghi€p ngoai bién) voi dac tinh vé dia ban,
hinh thtrc s hitu va nganh nghé duoc dua vao trong hdi quy, ching t6i thiy rang cac
doanh nghiép siéu nho co tdc do tang truong hang nam cao hon 20% vé sd luong lao dong
thuong xuyén toan thoi gian so véi cac doanh nghi¢p vira. Thir hai, nhu mé ta ¢ trén,
Khanh Hoa ndi troi vé mit tao viée lam so v&i Thanh phé HO Chi Minh, Khanh Hoa ¢6
mirc tang trudng viéc 1am hang nim cao hon 9.7%. Thir ba, nhu trong diéu tra trudc, cac
doanh nghiép ho gia dinh dong gop it hon vao viéc tao viéc 1am trong khu vuc ché bién tu
nhan. Cudi cung, chung toi thiy rang quy mé doanh nghiép va hinh thirc s hitu c6 tuong
quan chat ch& véi nhau va viée loai bo bién quy md (khong dugc thé hién trong két qua
trén day) s& dan dén cac hé s6 udc lugng khong co ¥ nghia ddi voi tat ca cac hé sb udc
lwong cta cac nhém hinh thirc s¢ hiru. Tuy nhién chung toi thay rang cac nhan t6 truyén
thong chi giai thich dugc 4-6% sy bién ddi toc do tang trudng viéc 1am. Do d6, trong cac
phan tiép theo ching t6i s& tim kiém cac nhan t6 bd sung va giai thich cho su phat trién va
bién dong cuia cac doanh nghiép trong linh vuc ché bién Viét Nam.

3.2  Doanh nghiép thoat khéi thi trwong

Cung véi phan tich trén, chiing toi cling phén tich cac yéu t6 truyén thong nay tac
dong dén xac suat doanh nghiép thoat khoi thi truong nhu thé nao. Bang 3.6 trinh bay xac
suat thoat khoi thi truong ciia doanh nghiép theo cac nhom dia ban, hinh thic s hiru va
quy mé doanh nghiép. Trong s6 2.413 doanh nghiép dugc diéu tra nim 2007, khoang 16%
da dong cira vao nam 2009. Diéu nay dong nghia voi ty 1é thoat khoi thi trudng hang nim
ctia doanh nghiép 1a 8.4%. Cac d6 thi nhw Ha Noi va Thanh phé H6 Chi Minh c6 ty 1¢
doanh nghiép thoat khoi thi trudng cao hon mure trung binh, tuy nhién cdc doanh nghi¢p &
cac tinh néng thon nhu Phii Tho va Lam Pong ciling co ty 1& doanh nghiép thoat khoi thi
truong cao hon muc trung binh. Mat khac, cac doanh nghiép tai tinh Ha Tay cli va Khanh
Hoa c6 ty 1¢ nay & mirc thap.
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Bang 3.6: Xac suit thoat khéi thi trwong ciia doanh nghiép theo Pia ban,

Hinh thirc sé hiru va Quy mo

Sbquan Trung Do léch

sat binh chuan
Téngsd  Tongsd 2,413 0.160  0.367
Dia phuong Ha No1 267 0.247 0.432
Phti Tho 232 0.198 0.400
Ha Tay 375 0.077 0.267
Hai Phong 179 0.140 0.348
Nghé An 338 0.115 0.320
Quang Nam 148 0.108 0.312
Khéanh Hoa 86 0.093 0.292
Lam Pong 76 0263  0.443
Tp Ho6 Chi Minh 589 0.212 0.409
Long An 123 0.106 0.309
Hinh thuc
phap ly Co sd/Doanh nghié€p hé gia dinh 1,694 0.147 0.354
Doanh nghiép tu nhan/1 thanh vién 185 0.168 0.374
Doanh nghiép hop danh/tap thé/hop tac xa 87 0.161 0.370
Cong ty TNHH 405 0.205 0.404
Cong ty co phan 42 0238  0.431
Quy md Siéu nho 1,617 0.161 0.367
Nho 645 0.161 0.368
Vira 151 0.152 0.361

Ghi chti: Cac wéc luong gia tri trung binh ciia xac suit thoat khoi thi trudng (phi quyén sd).

Quan sat hinh thtc phap 1y chung t6i thdy rang cic doanh nghiép ho gia dinh c6 xac
suét thoat khoi thi trudng thap hon so v6i cac hinh thirc phép 1y khac. Tuy nhién, khi quan
sat quy mo doanh nghiép chung t6i khong thay su khac biét dang ké trong xéac suat thoat
khai thi truong gitra cac nhdm quy mdé khéc nhau.
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Bang 3.7: Xdc suit thoat khéi thi trwong ciia doanh nghiép theo nganh

S6 quan sat Trung binh Do 1éch chuan
Tong s6 2,413 0.160 0.367
15 680 0.128 0.334
16 7 0.143 0.378
17 110 0.209 0.409
18 100 0.190 0.394
19 49 0.184 0.391
20 289 0.114 0.319
21 69 0.174 0.382
22 57 0.175 0.384
24 42 0.214 0.415
25 127 0.228 0.421
26 145 0.207 0.406
27 27 0.259 0.447
28 406 0.145 0.353
29-32 77 0.195 0.399
34 29 0.241 0.435
35 7 0.571 0.535
33+36 184 0.168 0.375
37 8 0.250 0.463

Ghi chu: Cac woc luong gia tri trung binh cua x4c sut thoat khoi thi trudng (phi quyén sd).

Béang 3.7 trinh bay xac sudt thoat khoi thi truong theo nganh. Khong xét dén cac
nganh véi it quan sat, nganh san xuat Cao su va Nhya (ISIC 25) ¢ phan doan cao vé nguy
co thoat khoi thi truong trong khi cac doanh nghiép trong nganh Ché bién gd (ISIC 20) ¢6
it nguy co thoat khéi thi truong.

Tat ca cac két qua nay déu dugc trinh bay trong cot dau tién cua Bang 3.8, mo ta két
qua tr vdc lugng probit ddi vai viée xac dinh cac dic tinh thoat khoi thi trudng trong cac
doanh nghiép san xuit Viét Nam sir dung cac tuwong quan vé dia ban, hinh thirc s& hitu,
nganh va quy mé. C6 thé thiy duoc mbi quan hé nguoc chiéu thudng xuyén giita quy mo
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doanh nghiép va xac suét thoat khoi thi truong. Xac suit doanh nghiép thoat khoi thi

truong ¢ khu vyuc thanh thi, noi c6 mirc canh tranh cao cling cao hon. Nhitng doanh

nghiép thudc khu vuc chinh thirc nhu cong ty TNHH va cong ty c6 phan c6 xac sudt thoat

khoi thi truong cao hon (gidi han vé quy mo), va né€u so sanh vdi nganh co s¢ (ché bién

thuc pham), xac sudt thoat khoi thi trudng cao hon trong cic nganh nhu dét may (ISIC 17)

va san xuat khoang san phi kim loai (ISIC 26) khi st dung yéu t6 vé quy mo, dia ban va

hinh thirc phap 1y (khong bao cao) trong hdi quy. Tuy nhién, mot 1an nita can luu ¥ rang

nhitng nhan té truyén théng nay chi giai thich khoang 5% murc bién dong cia xac suat
thoat khoi thi truong.

Bang 3.8: Céac nhan t6 din dén viéc thoat khéi thi trwong

cia doanh nghiép va Tam dirng hoat dong

Tam dung hoat Thoat= (1) +
Thoat dong (1)sovoi(2) (2)

Hiéu tng 10ng Hiéu ung thong Hiéu tmg hong Hiéu tng thong
bien két  bien két-  bien két  bien ket

Quymd Nhd 0.059%** (2.92) 0.091*** (3.60) 0.061 (1.09)0.084*** (3.06)
Vira 0.080%** (2.67) 0.128***(3.43) 0.079 (0.79)0.127*** (2.80)
Dia diém Ha N¢i 0.026 (1.01) -0.026 (0.81) -0.055 (0.84) 0.021 (0.61)
Pht Tho -0.013 (0.50) 0.068* (1.86) 0.098 (1.44) 0.051 (1.30)
Ha Tay 0.111%%* (4.79) -0.069%* (2.34) 0.176** (2.48)0.165%** (5.08)
Hai Phong  -0.056* (2.01) -0.085%* (2.56) 0.014 (0.17)0.113%**(2.88)
Nghé An  0.071%** (3.07) -0.020 (0.68) 0.141** (2.15) -0.079** (2.38)
Quang Nam  0.081%** (2.77) 0.072* (1.77)0.275%**(3.60) 0.011 (0.24)
Khénh Hoa  -0.087** (2.44) -0.107** (2.41) 0.055 (0.39)0.177%**(3.48)
Lam Déng  0.051 (1.18) -0.086 (1.64) -0.169 (1.52) -0.006 (0.11)
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Long An  -0.073** (2.27) 0.021 (0.48) 0.209%* (2.28) -0.041 (0.87)

Doanh nghi¢p
Hinh thirc tu nhan/1
phaply  thanh vién 0.026 (0.82) 0.007 (0.15) -0.067 (0.89) 0.018 (0.44)

Doanh nghi¢p
hop danh/tap
thé/hop tac xa  0.035 (0.78) 0.048 (0.81) -0.075 (0.68) 0.032 (0.56)
CoOng ty -
TNHH 0.074*** (2.65) -0.003 (0.11)0.212***(3.20) 0.021 (0.59)
Cong ty ¢
phan 0.144** (2.07) 0.000 (0.00)-0.328** (2.38) 0.054 (0.64)
C6 sur dung bién gia
nganh Co Co Co Co
Quan sat 2,413 2,026 780 2,413
Pseudo R-squared 0.05 0.07 0.08 0.04

Ghi chi: M6 hinh probit, hiéu Gmg bién. Sai sb chudn gop. *, **, *** tuong tmg voi mirc ¥
nghia 10%, 5% va 1%. Nhom co so: Doanh nghiép ho gia dinh tai HCMC, Nganh Ché bién
thue pham (ISIC 15).

Bang 3.8 (cot 2) xem xét cac doanh nghiép van séng s6t nhung da tam thoi ngliing
hoat dong trong vong it nhat 1 nim trong giai doan tir ndim 2007 dén nam 2009. Khoang
393 doanh nghiép (19.4%) cho biét ho dd tam thoi nglmg hoat dong, con lai 1.633 doanh
nghiép van tiép tuc hoat dong trong giai doan nay. Tam thoi ngimg hoat dong dé ddi pho
v6i con bio ciia khung hoang tai chinh toan dudng nhu 1a phuong thirc ddi phéd duogc
DNNVV st dung rong rai. Nhu da dé cap trude d6 ddi véi cac doanh nghiép thoat khoi thi
truong, quy mo doanh nghiép va viéc tam thoi nging hoat dong c6 méi twong quan nguoc
chiéu.

Tac dong cua dia ban ciing 1 nhan t6 rat dang quan tim. So véi cac doanh nghiép tai
Thanh phd H6 Chi Minh, cac doanh nghiép tai Phti Tho va Quang Nam c6 ty 1é tam thoi
ngimg hoat dong cao hon va ty 1é thoat khoi thi trudng thap hon (chi xac dinh rd duoc
trong truong hop cua Quang Nam). Cac dia tinh vung nong thon khac c6 ty 1€ tam thoi
ngimg hoat dong thdp hon va diéu nay phu hop véi cac két qua vé sé doanh nghiép thoat
khai thi truong trong cot 1. Cot 3 tai Bang 3.8 so sanh sy khac biét gitta cac doanh nghi¢p
tam thoi ngung hoat dong va cac doanh nghi€p da hoan toan thoat khoi thi truong (tam
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thoi ngimg hoat dong = 1, thoat = 0). Két qua cho thay khong ¢ su khac biét 16n giita cac
doanh nghiép thoat va tam thoi ngung hoat dong. 4 tinh nong thén co ti I1¢ doanh nghi¢p
tam thoi ngimg hoat dong cao hon (so v&i sé doanh nghiép thoat khoi thi truong) so véi
dia ban co s¢ (Thanh phé HO Chi Minh). Bén canh d6, c6 thé day 1a mot dac tinh vé tinh
linh hoat cua cac doanh nghi€p nay, cac doanh nghi¢p hd gia dinh c6 ty 1€ tam thoi ngung
hoat dong cao hon (khong phai thoat) so vdi cac doanh nghi€p thudc khu vuc chinh thirc
khac nhu cong ty TNHH va cong ty c6 phan.

Cot 4 trong Bang 3.8 két hop ca sd liéu tam thoi ngimg hoat dong va s liéu doanh
nghiép thoat vao mot do ludng sd doanh nghiép thoat. Viéc 1am nay da loai bo céc tac
dong duoc xac dinh rd trong cidc nhom hinh thirc s¢ hiru. Tuy nhién, tac dong cua yéu td
quy mo doanh nghiép va dia ban van ton tai. Khi phan tich cac tac dong ap luc thoat khoi
thi truong ddi v6i cac doanh nghiép ho gia dinh (vi du ciia khung hoang toan cau), diéu vo
cling quan trong 13 phai dua thong tin vé viéc tam thoi ngimg hoat dong vao va thong tin
doanh nghiép dong ctra khong chi dwa vao ngudn tir diing ky doanh nghiép.

Cubi cung, Bang 3.9 trinh bay cac nguyén nhan ddi v4i viéc tam thoi ngimg hoat
dong. Khoang 43% doanh nghiép cho biét thiéu cau 1a nguyén nhan chinh, véi “chu ky
kinh doanh binh thudng” (21%) va “quéa nhiéu canh tranh” (6%) 1a nguyén nhan tht hai
va thtr ba dugc chi ra cho viéc tam thoi nging hoat dong dai hon mét ndm trong giai doan
tir nam 2007 dén nam 2009.

Bang 3.9: Nguyén nhan tam thoi ngirng hoat dong

S6 quan sat Phan trim

Qua nhiéu dbi thi canh tranh 23 5.85
San pham chat luong thap 9 2.29
San phém trd nén lac hau 1 0.25
Kénh phan phdi/marketing kém 6 1.53
Céc chi phi san xuét qua cao 6 1.53
Kho khin trong viéc co duge dau vao/nguyén liéu thd 19 4.83
Thiéu cau/don dit hang 169 43.00
Thiéu lao dong c6 chat lugng 2 0.51
Chu ky kinh doanh binh thuong 82 20.87
Khac 76 19.34
Téng 393 100.00
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4 Quan liéu, Phi chinh thire va Cac chi phi phi chinh thire

Kinh doanh phi chinh thtrc, thué va nan tham nhiing 13 nhitng dé tai co ban trong bt cir
thao luan nao vé su phat trién ctia khu vuc tu nhan va moi truong kinh doanh tai cac quéc
gia dang phat trién. Chi phi tham gia nganh chinh thirc cao, chi phi tuan thu phap luat 16n
va cac muc thué suit khic nghiét c6 thé khién cac doanh nghiép hoat dong kinh doanh
dudi hinh thire phi chinh thirc nhdm giam chi phi. Bén canh d6, kha ning cta cac doanh
nghiép trong viéc giam hodc tranh cac chi phi nay lién quan dén viéc biéu xén quan chirc
nha nudc. Tham nhiing c6 thé ciing ton tai do cic quan chirc nha nudc loi dung cong viée
dé bon rat tién cia tu nhan théng qua cac vi pham do ho tudng twong hodc ¢ nhitng dién
giai khong chuan vé phap luat. Nhitng van dé vé bo may quan liéu, hé thong thué va tham
nhiing ¢ nhiing tac dong khac nhau dén cac doanh nghiép.

4.1  Phi chinh thire, Tang trwéng va Thoat khéi thi trueong

Viéc xac dinh tinh phi chinh thirc ban than né ciling 1a mot thach thurc. Trong chuong nay
chung t6i xem xét hai dinh nghia vé tinh chinh thuc: (i) cac doanh nghiép c6 gidy ching
nhan dang ky kinh doanh (BRC) va (ii) cac doanh nghiép c6 ca Gidy ching nhan dang ky
kinh doanh va ma s6 thué. Bang 4.1 trinh bay mo ta thong ké tom tat theo hai dinh nghia
trén cua ching t61 cho cd ndm 2007 va 2009.

Bang 4.1: Thong ké tém tit tinh chinh thirc

2007 2009
Phi chinh
thuce 1 668 (28.6) 854 (33.7)
Chinh thtrc 1 1,666 (71.4) 1,679 (66.3)
Phi chinh
thic 2 952 (40.8) 888 (35.1)
Chinh thac 2 1,382 (59.2) 1,645 (64.9)

Ghi chu: Pinh nghia chinh thirc 1: Doanh nghiép c6 gidy ching nhan dang ky
kinh doanh. Pinh nghia chinh thirc 2: Doanh nghiép c6 ca gidy chimg nhan

dang ky kinh doanh va ma s6 thué.
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Theo dinh nghia 1 (chi c6 gidy ching nhan ding ky kinh doanh), 34% s6 doanh
nghiép trong mau 1a cac doanh nghiép phi chinh thirc. Tt ca cac doanh nghiép nay déu
dang ky 1a cac doanh nghiép ho gia dinh. Con s nay 1a 35% néu str dung dinh nghia thir
hai vé tinh chinh thirc khi ma doanh nghiép phai c6 ca ma sb thué dé dugc cong nhan la
doanh nghiép chinh thtrc. Trong nam 2007 ty 1¢ cdc doanh nghiép trong khu vuc phi chinh
thirc twong tng 1a 29% va 41%.

Bang 4.2 trinh bay sy bién dong tinh chinh thirc khi st dung ma tran chuyén dich
truyén thong. Pau tién, néu xét theo dinh nghia 1, 10.7% s6 doanh nghiép phi chinh thirc
& nam 2007 da c6 gidy ching nhan dang ky kinh doanh vao nam 2009. Tuy nhién, chiing
t6i ciing nhan thay rang 13.1% s6 doanh nghiép ho gia dinh chinh thirc trong nam 2007
khong c6 gidy phép dang ky kinh doanh trong nim 2009. Cac con sb ndy co thé cho thay
viéc hiéu sai vé cac nhan to ciu thanh gidy ching nhan ding ky kinh doanh chinh thic.
Do d6 chung t6i chuyén sang dinh nghia 2. Chung t6i thay rang chi dudi mot phan tu s6
doanh nghiép phi chinh thiic trong nam 2007 c6 ca gidy chimg nhan dang ky kinh doanh
va mi s6 thué vao nim 2009. Bén canh d6, s6 doanh nghiép chuyén tir nhém chinh thirc
sang phi chinh thirc giam dén muc hop 1y hon (3.8%).

Bang 4.2: Cac ma tran chuyén dich Tinh chinh thirc: Hai dinh nghia

Gidy chung nhan ding ky kinh doanh (BRC)

Phi chinh thtc 09 Chinh thirc 09 Tong s6 Phan traim

Phi chinh thuc 07 524 63 587  (30.0)
(89.3) (10.7)  (100.0)

Chinh thuc 07 180 1189 1369 (70.0)
(13.1) (86.9)  (100.0)

Tong sd 704 1252 1956  (100.0)

Phan trim (36.0) (64.0)  (100.0)

Gidy chimg nhéan ding ky kinh doanh va M4 s6 thué

Phi chinh thirc 09 Chinh thirc 09 Téng s6Phan trim

Phi chinh thirc 07 680 144 824  (42.1)
(115.8) (24.5)  (140.4)

Chinh thirc 07 52 1080 1132 (57.9)
(3.8) (78.9)  (82.7)

Tong sd 732 1224 1956  (100.0)

Phan trim (37.4) (62.6)  (100.0)

Ghi chi: Ty 1& phan tram trong ngodc don.
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Bay gid chung toi s& xem xét mdi quan hé giita tinh chinh thirc v6i ting trudong va
thoat khoi thi trudng ctia doanh nghiép .° Bang 4.3 trinh bay cac két qua vé6i hai do luong
ctia chiing t6i vé tinh chinh thirc 13 cac bién giai thich. Pau tién, st dung dinh nghia 2
chung t0i ¢ duge mot wée tinh chi s6 dwong 16n, cb nghia 1a trd thanh doanh nghiép
chinh thuc di kém voi cac ty I¢ tang truong viéc lam cao hon. Luu y Rand va Torm (2010)
da phat hién ra rang (str dung phuong phap két hop su khac biét kép trén cung sb liéu) cac
tac dong cua dang ky thuan chiéu v&i 1gi nhuan cua doanh nghiép, dau tu, tiép can tin
dung va cac diéu kién ctia ngudi lao dong. Tuy nhién, trong ca hai mé hinh probit vé viéc
thoat khoi thi truong ctia doanh nghiép, chung toi khong thiy dugc mdi quan hé ¢ y
nghia vé mat thong ké giita tinh phi chinh thirc va viéc thoat khoi thi truong. Tham chi khi
han ché mau chi trong s6 cac doanh nghiép ho gia dinh c6 it hon 10 lao dong (khong bao
c4o & day), chiing t6i khong thay duoc méi quan hé thuan chiéu gitra viéc ding ky chinh
thirc va kha ning séng st ciia doanh nghiép.

Bang 4.3: Sw bién dong ciia doanh nghiép va Tinh chinh thirc

Doanh nghi¢p thoat khoi thi

Tang trudng doanh nghi¢p truong
1 2 3 4
Dinh nghia 1 DPinh nghia 2 Dinh nghia 1 DPinh nghia 2
Quy m6 doanh nghiépNho -0.173%***  -(,195%** -0.029 -0.026
(4.09) (4.66) (1.61) (1.36)
Vira -0.245%*% (. 273%H* -0.038 -0.033
4.77) (5.24) (1.24) (1.05)
Chinh
thirc =
Dang ky 1 0.078 0.128* 0.015 -0.004
(1.33) (1.82) (0.69) (0.17)
C6 str dung bién gia dia ban Co Co Co Co
C6 str dung bién gia nganh Co Co Co Co
Quan sat 1,956 1,956 2,334 2,334
Pseudo R-squared 0.03 0.03 0.04 0.04

Ghi cht: Binh phuong nhé nhit thong thudng va mo hinh probit, hiéu ing bién. Sai sd
chuan gop. *, **, *** tyong Ung v6i mic ¥ nghia 10%, 5% va 1%. Nhém co so:
Doanh nghiép siéu nho tai HCMC, Nganh Ché bién thuc pham (ISIC 15).

> Phén tich chi tiét hon sir dung s6 1iéu nam 2007 va 2009 vé tac dong cia tinh phi chinh thirc (va sy thay doi tir
phi chinh thtre thanh chinh thirc) ¢6 trong nghién ctru ctia Rand and Torm (2010).
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4.2  Ganh ning quan liéu va Hanh chinh

Céc doanh nghiép trong mau phan dnh mic do cao vé ganh ning quan liéu trong
hoat dong kinh doanh ciia minh. Tir quan diém cta cac doanh nghiép, 1y do giai thich cho
diéu nay 1a thiéu hiéu biét cu thé vé cac luat va cac quy dinh ctia chinh phii. Nhan thire cua
cac doanh nghiép d6i voi kién thirc ctia ho vé cac ludt va quy dinh cu thé 1a kha nghéo nan
va cac chu doanh nghiép tin rang thong tin va hiéu biét ciia ho vé cac luat khong duogc cai
thién tir nim 2007. Hon ntra s6 doanh nghiép van co6 kién thirc han ché hodc khong c6
kién thirc vé cac luat quan trong ddi voi hoat dong kinh doanh. Nhiing két qua nay can
dugc ghi nhd khi thao luan vé ganh ning quan liéu va nhan manh vé viéc can phai thong
béo dén cac doanh nghiép vé cac luat méi va luat hién hanh.

Trong s6 cac van dé quan liéu ma doanh nghiép gip phai c¢6 van dé vé thoi gian va
su cham tré trong viéc c¢6 duoc gidy phép kinh doanh va ding ky kinh doanh. Khi tap
trung phan tich ganh ning quan liéu, mot diéu can luu y rang Viét Nam duoc xép hang
ngang voi cac nude cong nghiép, theo Diéu tra Hoat dong kinh doanh (2009). Viéc c6
dugc gidy phép ciing 1a mot trd ngai 16n dbi véi su ting truong ciia doanh nghiép. Bang
4.4 & mirc d6 nao d6 khang dinh diéu nay véi ty 1 phan trim cac doanh nghiép c6 dugc
gidy chtng nhan ding ky kinh doanh trong vong 15 ngay sau khi ndp hd so. Mic du thip
hon so véi s6 lidu duge bao cao trong diéu tra DNNVV trudc véi 70% s6 doanh nghiép
nhan duoc gidy chimg nhin dang ky kinh doanh trong vong 15 ngay, ty 1& phan trim
doanh nghiép nhan duoc gidy ching nhan ding ky kinh doanh trong vong 15 ngiy tai
cudc didu tra niy ciing rat cao (65.2%). Con s6 nay tuong tng véi cac két qua ma CIEM
(2009), VNCI (2009) ¢ duge va két qua bao cao trong Hoat dong diéu tra (2009). Luu y
rang cac két qua nay khac nhau giita cac dia phuong. S6 liéu cho thay doanh nghiép tai
Lam Dong gip cac khé khan quan liéu 16n hon so véi cac doanh nghiép & dia ban khac vi
du nhu tai Quang Nam. Bén canh do, ty 1¢ cac doanh nghi€p ho gia dinh va doanh nghi¢p
siéu nho c6 dugc gidy ching nhan ding ky kinh doanh trong 15 ngdy cao hon so vdi cac
doanh nghiép khong phai hd gia dinh.

Bang 4.4: Thoi gian st dung vao Cac thu tuc hanh chinh (% dwdi 15 ngay)

Phéan

tram Thap Cao
Gidy ching nhan dang ky kinh doanh (BRC)  65.2 Lam Pong  Quang Nam
Siéu nho 67.7 Ha Noi Ngh¢ An
Nhé 62.1 Tp H6 Chi Minh Long An
Vira 63.9
Doanh nghi¢p ho gia dinh 67.9
Doanh nghiép phi hd gia dinh 62.6
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Trong nhimg nim qua d c6 nhimg nd lyc dé thiét 1ap quyén s¢ hitu tai san chinh
thirc trong hé théng phap 1y Viét Nam. i co cac quyén so hitu dat dai mac du phai mat
thoi gian dé no6 tré nén hoan toan duogc thuc hién. Tuy nhién, sb lugng doanh nghiép co
dugc gidy chimg nhan quyén sir dung dat (LURC) ngay cang ting. Vé diém nay, Bang 4.5
trinh bay ty 1 phan trim sé doanh nghiép c6 LURC trong ca ndm 2007 va 2009.

Bing 4.5: Gidy chirng nhan quyén sir dung dit (%)

2007 2009
Téng sb 58.5 63.2
Ha Noi 36.8 43.3
Phu Tho 79.6 68.3
Ha Tay 55.8 67.6
Hai Phong 46.8 53.2
Nghé An 63.9 64.2
Quang Nam 70.5 68.2
Khanh Hoa 32.1 60.3
Lam Pong 75.0 75.0

Tp H6 Chi Minh  55.6 60.1
Long An 80.9 90.9

Ghi chii: Dya trén panel can bang

S6 lugng doanh nghiép c¢6 LURC ting nhe trong giai doan 2 nam, tir 58.5% trong
nam 2007 1én 63.2% trong nam 2009. Pac biét cac doanh nghiép tai Khanh Hoa c6 ty 1¢
nay tang manh nhat. Tim hiéu chi tiét hon vé s liéu cho thay 213 doanh nghiép bao céo
rang ho khong con gidy phép, trong khi d6 308 doanh nghiép khéng c6 LURC trong nim
2007 da co gidy phép khi duoc diéu tra vao nam 2009.

4.3  Thué va Céc chi phi phi chinh thic

Theo diéu tra “Hoat dong kinh doanh” cta Ngan hang thé gi¢i (Hoat dong kinh
doanh, 2009), Panh gia Méi trudng Pau tu (ICA, 2009) va Chi sé Canh tranh cip tinh
(VNCI, 2009), su thuan lgi trong hoat dong kinh doanh tai Vi¢t Nam da duogc cai thi¢n
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dang ké trong nhitng nim qua. Tuy nhién, vin con nhitng van dé dang quan tam lién quan
dén céac chi phi phi chinh thitc ma doanh nghiép phai ddi mit cling nhu ganh niang hanh
chinh vé viéc ndp thué. Muyc cubi cling nay dua ra birc tranh toan canh vé ganh ning thué
va cac chi phi phi chinh thtrc d6i v6i cac doanh nghiép ché bién.

Bang 4.6 xem x¢ét sy thay doi trong viéc ndp thué tir nim 2007 dén nam 2009. Mot
trong s6 cac két luan trong bao cdo trudc day (2007) 1a ganh ning thué xét vé mit kinh té
1a kha thap va van dé dit ra 1a tinh hinh trén thué kha nghiém trong ctia cac doanh nghiép
tu nhan. Phan traim déng thué 14 6.7% clia tong gié tri gia ting ndm 2007 va 15% s6 doanh
nghiép khong déng thué. Cac so liéu nay khong duoc cai thién trong nim 2009 va hién tai
tuong ung 13 5.5% va 16.8%. Hau hét cac doanh nghiép khong dong thué 1a cac doanh
nghiép phi chinh thuc.

Bang 4.6: Phi va Thué

Phén trim
thue doanh
(phan tram  nghiép
téng gia trj  khong

gia ting) dong thué

Téng phi va

2007 2009 2007 2009

Téng sb 6.7 5.5 153 168

Co sd/Doanh nghié€p ho gia dinh 46 34 21.2 250
Doanh nghi€p tu nhan/1 thanh vién 10.7 102 1.6 0.0
Doanh nghiép hop danh/tap thé/hop tac xa 10.3 6.6 3.5 2.9
Cong ty TNHH 122 10.6 0.7 04
Cong ty ¢ phan 13.1 80 0.0 0.0

Hinh 4.1 trinh bay chi tiét vé& tinh hinh dong thué cua doanh nghiép trong nim 2009.
Doanh thu, VAT va thué doanh nghiép 14 cac thanh phan chinh cta héa don thué. Tuy
nhién, khoang 10% thué ctia doanh nghiép nam trong muyc “thué khac”. Nhiing loai thué
nay dong vi Iy do gi va dong cho ai khong duoc thé hién 6 trong céc tai khoan ctia doanh
nghiép.
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Hinh 4.1: Chi tiét thué (Phan trim trong tong sé thué)
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Tinh phi chinh thirc, quan liéu va thué c6 mdi quan hé chat ch& voi hanh dong 16t tay
va tham nhiing 13 cac nhan t chinh trong méi truong kinh doanh cia mot qudc gia. Do d6
& day ching t6i chu trong vao cac khoan chi phi chinh thirc ma theo quan diém cua doanh
nghiép thi nhitng khoan chi nay dugc xem 1a mot cau thanh thudng xuyén trong cac chi
phi hoat dong. Cac khoan chi phi chinh thiic ¢6 thé dugc dua ra dé doi lai dich vu nao d6
ma quan chirc nha nudc cung cap. Vi vay chung toi xac dinh van dé nay bang cac ciu hoi
sau: (i) c6 bao nhiéu doanh nghiép c6 cac khoan chi phi chinh thirc, (ii) trén thuc té cac
khoan chi nay la bao nhiéu, (iii) tai sao lai c6 cac khoan chi nay, va (iv) cac khoan chi nay
thay d6i nhu thé nao theo thoi gian?

Bang 4.7 va Hinh 4.2 tom tit nhitng két qua ddi v6i cac van dé néu ra. Bang 4.7 cho
thdy 26% s6 doanh nghiép c6 cac khoan chi phi chinh thirc trong nim 2007 va con s6 nay
tang 1én 34% trong nam 2009. Tuy nhién, cic khoan chi hdi 16 binh quén lai rat nho, dao
dong giita 0.4% dén 0.7% tong doanh thu. Ciing c6 thé thay rang cac doanh nghiép chinh
thirc co so chi cac khoan héi 16. Diéu nay phu hop voi nghién ctru chi tiét hon cua Rand
va Tarp (2010) cho thdy rang gia thiét “hdi 16 dé che gidu” khong duoc khing dinh bang

vi€c st dung so li€u cua Viét Nam.
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Bang 4.7: Bao nhiéu doanh nghiép chi héi 16 va ho chi bao nhiéu?

2007 2009
Céc doanh nghiép chi hdi 16 26.0 34.2
Chinh thtrc 38.9 45.4
Phi chinh thuc 7.5 13.7
Doanh nghiép cua anh/chi chi bao nhi€u trong nam
2004 0.68  0.40

(theo phan trim tong doanh thu)

Hinh 4.2 cho thay 21% s6 doanh nghiép ¢ cac khoan chi phi chinh thirc dé ddi pho
Vv6i cac co quan thué trong nam 2007. Con sb nay ting 1én 27% trong nam 2009. Khoang
20% doanh nghiép chi phi chinh thirc dé c6 duoc cac dich vu cong trong khi 10% dua ra
cac khoan chi nay nhiam c6 duoc diéu kién thuan loi trong d4u thau dé co hop déng cua
Chinh phu.

Hinh 4.2: Chi phi phi chinh thirc (chi ngoai) duwgc dung vao muc dich gi?

45 -
40 -
35 |
30 |

25

%

20 -
15 -
10 4

z B ]

Dé c6 dwoc cac D& xin gidy phép Dé dbi pho voi D& c6 hop dong Dé giai quyét voi Khac
dich vu cong cac co quan thu  cla chinh phi  co quan hai quan
thué
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Chung ta thdy c6 sy giam manh s doanh nghiép trong nhom “cac 1y do khac” (theo
phan trim téng sé doanh nghiép co cac khoan chi phi chinh thirc) da chi mot cach phi
chinh thtre. Lidu diéu nay c6 phan anh rang viéc sir dung cac khoan chi phi chinh thirc
thong qua “hé théng phi chinh thirc” ngay cang dugc chap nhan hay khong 1a rat kho dé
xéc dinh chic chin voi nhitng s liéu hién co.

Cubi cung, quay vé cAu hoi nhimg doanh nghiép ché bién nao chi 16t tay, Bang 4.8
trinh bay cac két qua c6 duoc tir viéc ude lugng mo hinh probit hdn hop st dung cac yéu
t6 truyén théng da dugc mo ta trude day va ca hai bién chi dan cho viéc dang ky (cac cot 1
va 2 = DPinh nghia 1 va céac c¢dt 3 va 4 = Pinh nghia 2). Cac cot 1 va 3 stir dung toan bo bd
s liéu trong khi cac cot 2 va 4 chi bao cao cac két qua tir panel can bang.

Bang 4.8: Cac yéu to quyét dinh viée chi ngoai: Céc nghi vin thong thwong

Dinh nghia 1 — Dinhnghia 1 — Dinh nghia 2 — Dinh nghia 2 — Can
Tat ca Cén bang Tat ca bang

Thong Thong ké Théng

. A R . X X . Loz Théngkét
Chiso kér Chiso t Chiso0 kér Chiso

Quy md Nho  0.212%%%(12.01)0.196*** (10.11) 0.199%**(11.10)0.186*** (9.45)
Vira  0.284%%* (8.99) 0.246*** (7.04) 0.263*** (8.32) 0.227*** (6.50)

Dang ky (Co dang ky

=1) 0.235%*%(13.23)0.242%%* (12.75) 0.242%%*(12.95)0.245*** (12.16)
Bién gia dja diém C6 C6 C6 C6

Bién gia nganh C6o C6 C6 C6

Quan sat 4,867 3,980 4,867 3,980
Pseudo R-squared 0.19 0.19 0.19 0.19

Ghi cht: M6 hinh probit hdn hop. Sai s6 chuan gop. *, **, *** tyong ng voi muc y nghia
10%, 5% va 1%. Nhom co s: Doanh nghiép siéu nho tai HCMC, Nganh Ché bién thyc phdm
(ISIC 15).

Pau tién, cac doanh nghiép 16n c¢6 xac suit chi ngoai cao hon khoang 20% so v&i
cac doanh nghiép siéu nho. Thir hai, doanh nghiép c6 ding ky c6 mdi twong quan thuan
chidu va chit ché véi viéc dua 16t tay. Cac doanh nghiép co dang ky co xac sudt chi ngoai
cao hon 24% so véi cac doanh nghiép phi chinh thirc. Cubi cting, cac doanh nghiép tai Ha
Noi ¢6 ty 1& chi ngoai cao hon so vdi cac doanh nghiép cung dic tinh tai Thanh phd Hb
Chi Minh (khong dua vao bang).
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5 Viéclam

Chuong nay bao trum cac diéu kién vé thi trudng lao dong khac nhau lién quan dén
DNNVYV nhu thanh phan cua luc luong lao dong, phuong phap thué lao dong, mirc luong
va cac yéu td xac dinh mirc luong, cong doan, gido duc va dao tao, loi ich xa hoi va cac
van dé vé HIV/AIDS. Phén tich s& chii yéu dya trén thong tin thu duoc trong phan vé viéc
lam ctia Piéu tra DNNVYV trong khi nhiing phat hién chinh tir diéu tra riéng vé lao dong
dugc thyc hién v6i mau phu gdm 564 doanh nghiép ciing dugc tong hop dé dua ra thong
tin bo sung vé cac dic tinh cta lao dong trong cac DNNVV.°

5.1 Co ciu, tuyén dung va diéu chinh lwc lwong lao dong

Bang 5.1 cho thdy trong nim 2009, ty trong lao dong thudng xuyén toan thoi gian ting
cung voi quy mo cua doanh nghi¢p cod nghia la khi cac doanh nghi¢p tang truong, ho cod
thé (hoic can) thué nhiéu lao dong lau dai hon.

Bang 5.1: Thanh phan cia lye hrong lao dong (%)

Tong s6  Siéu nho Nho Via Thanh thi  Nong thon

2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009

Thuong

xuyén 94.1 90.2 943 91.0 93.6 87.8 937 914 947 90.2 937 90.2
-toan thoi

gian 90.5 86.6 89.3 86.1 93.1 87.1 929 908 93.6 883 885 854
Khong

thuong

xuyén 59 98 56 90 64 122 63 86 53 98 63 98
Phu nir 36.8 37.2 34.5 35.1 403 41.7 472 429 37.1 364 36.7 37.7
Khoéng duoc

tra luong 384 37.6 544 525 72 54 3.0 20 225 205 492 49.1
Téngsé

doanh 2,02

nghiép 2,026 6 1,3571,397 541 509 128 120 819 819 1,207 1,207

Ghi cht: Ty 1é phan trim so v&i tong luc lwong lao dong. Panel cang bang

Diéu thu vi 13, ty trong trung binh cua lao dong thuong xuyén (ca toan thoi gian va

ban thoi gian, va chi minh toan thoi gian) giam khoang 4 diém phan trim tir nam 2007

%564 doanh nghiép dugc diéu tra trong module lao dong 14 dai dién cua toan bo mau (2.543) vé quy mo, dia bﬂém,
nganh va hinh thire phéap ly. Module lao dong dugc thue hién v6i 1.397 ngudi lao dong chiém khoang 10% tong
s0 lao dong thudng xuyén toan thoi gian cia tat ca cac doanh nghiép trong mau.
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dén nam 2009 trong khi ty trong lao dong khong thudng xuyén ting & mic tuong tng.
Thuc trang nay xay ra & cac nhom khac nhau va su thay doi dic biét xay ra & cac doanh
nghi€p quy mo nhé (va ¢ thanh thi). Tai cac doanh nghi¢p nay luc lugng lao dong khong
thudng xuyén ting gip d6i. Pham vi chuyén dich trong thanh phan luc luong lao dong
khong thuong xuyén 1a két qua ciia khing hoang kinh té toan cau (vi du do sy khé khan
tai chinh trong cac doanh nghiép) va ddy 1a dé tai dang duoc nghién ctru sdu hon. Phy nit
dang co ty trong ngay cang tang trong luc lugng lao dong va ty trong nay tang cung voi
quy mé doanh nghiép. Di voi lao dong khong duoc tra luong, ty trong giam nhe theo thoi
gian va giam dang ké theo quy mo doanh nghiép — chiém khoang hon mot nira lyc lugng
lao dong trong cic doanh nghiép nho va chi chiém mét ty trong nho trong cac doanh
nghiép vira. Cac doanh nghi€p & nong thon co ty trong lao dong khong duoc tra lwong cao
hon tuong d6i va ciing khéng c6 gi ngac nhién khi c6 nhiéu doanh nghiép siéu nhé hon tai
cac dia ban nong thon.

Vé cac loai lao dong khac nhau, két qua trong Bang 5.2 cho thiy lao dong san xuat
chiém phén 16n lyc luong lao dong (khoang hai phan ba). Ty trong nay ting lén cling véi
quy md doanh nghi¢p va cao hon mdt chut ¢ cac dia ban thanh thi. Nguoc lai, ty trong
nguoi quan 1y giam dang ké cung véi quy moé doanh nghiép tir 35% trong cac doanh
nghiép siéu nho dén dudi 6% trong cac doanh nghiép vira. Néi chung, cac doanh nghiép
16n hon c6 lyc lugng lao dong da dang vé loai hinh hon. Cac doanh nghiép vira c6 ty
trong lao dong chuyén mon cao hon (cao hon ty trong quan ly) va cac doanh nghiép &
thanh thi néi chung c6 ty trong ciia tat ca cac loai lao dong cao hon céc doanh nghiép &
nong thon, trur ty trong nguoi quan ly thi cac doanh nghié€p ¢ nong thon (si€u nhd) co ty
trong cao hon. Tinh binh quan, tir nam 2007 dén nam 2009, ty trong ngudi quan 1y va lao
dong chuyén mon cua cac doanh nghiép tang, dic biét la ty trong lao dong chuyén moén &
cac doanh nghiép quy mo nhé va vira. Nguoc lai, ty trong lao dong san xuét giam nhe &
tat ca cac nhom doanh nghiép.
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Bang 5.2: Thanh phin lao dong theo nghé nghiép

Tongsd  Siéunho Nho Vira Thanh thi Nong thon

2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009
Quanly 259 275 341 353 105 108 5.0 56 193 20.6 304 32.1
Chuyén
mon 27 29 01 01 58 65 69 80 48 49 13 15
Vanphong 14 14 05 05 31 33 35 44 27 27 50 5.0
Kinh
doanh 27 02 02 01 35 36 29 35 34 33 22 1.1
Dich vu 06 07 03 04 01 12 17 23 80 11 50 50
Sanxudt 662 652 613 61.1 753 742 792 753 68.6 669 645 64.0
Téng sO
doanh
nghiép 2,026 2,020 1,357 1,397 541 507 128 116 819 816 1,207 1,204
Ghi cha: Ty 1& phan trim so véi tong luc luong lao dong. Panel can bang.

Mic du ngudi lao dong nhin chung c6 xu hudng gitt nguyén nghé nghiép ciia minh
khi ho thay ddi viéc 1am, cac phat hién tir diéu tra nguoi lao dong cho thay chuyén dich
nghé nghiép van xay ra va nhiing bién dong nghé nghiép nay dugc trinh bay trong Bang
5.37. Pac biét can luu ¥ rang trong s nhitng lao dong hién gitr vi tri quan 1y, hon 25%
trude d6 1a lao dong san xuét (va diéu thi vi 1a ty 16 nay cao hon ty 1& ngudi quan 1y trude
day ciing 1a quan 1y). Do d6, dudng nhu c6 mic d6 linh hoat ndo d6 vé cac chirc ning
nghé nghiép va viéc tré thanh nguoi quan Iy c¢6 thé khong nhat thiét can phai c6 muc trinh
dd cu thé nao dé — van dé nay s€ duoc thao luan sau hon trong phﬁn 5.3. Lao dong san
xudt va lao dong chuyén mon 13 nhitng nghé c6 xu huéng giir nguyén nghé nghiép cao
nhat khi ho thay d6i viéc lam.

7'Vé cac chirc ning nghé nghiép khac nhau, m?}u phu nguoi lao dong khong dai dién cho mau doanh nghiép. Dic
biét, tinh dai dién cia nhom nguoi quan ly thap trong khi tinh dai dién cua nhom ngudi lao dong chuyén mon,
van phong, kinh doanh va dich vu cao va tinh dai dién cua nhom lao dong san xuat rat tot.
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Bang 5.3: Ma tran chuyén dich viéc lam

Chtrc nang cua cong viéc hién tai

Cong viéc Chuyén Vian Kinh  Dich
trugc ddy | Quanly  moén phong doanh vy  Sanxuit Tong sb
Quan ly 35 4 2 2 1 4 48
(22.2) (3.5) (2.0) (23) (1.9) (0.5 (3.4)
Chuyén 13 49 2 2 0 2 68
mon
(8.2) (42.6) (2.0) (2.3) (0.0) (0.2) (4.9)
Van phong 11 16 37 10 1 3 78
(7.0) (13.9) (36.6) (11.6) (1.9) (0.3) (5.6)
Kinh doanh 9 3.0 7 29 2 6 56
(5.7) (2.6) (69 (337 @38 (0.7 (4.0)
Dich vu 10 2.0 6 3 15 17 53
(6.3) (1.7) (5.9 (3.5 (283) (1.9 (3.8)
San xuat 40 5.0 6 15 16 590 672
(25.3) (4.4) (5.9 (17.4) (30.2) (66.7) (48.1)
Khong lam 40 36 41 25 18 262 422
viéc

(253)  (31.3)  (40.6) (29.1) (34.0) (29.6) (30.2)
Téng sb 158 115 101 86 53 884 1,397
Phan trim | (11.3) (8.2) (72)  (62) (3.8) (63.3)  (100)
Ghi chii: Ty 1¢ phan tram trong ngoic don

Vé mat mirc do k¥ ning dap ung yéu cau cua doanh nghiép nhu thé nao, Bang 5.4
cho thay kho khin trong viéc tuyén dung ngudi lao dong voi cac ki nang phu hop ting
dang ké cung v6i quy mo doanh nghiép va kho khin nay nhidu hon ¢ cac doanh nghiép tai
khu vuc thanh thi. Diéu nay pht hop véi thuc té 13 cac doanh nghiép 16n hon va & khu vuc
thanh thi n6i chung sir dung nhiéu lao dong chuyén mén hon (Bang 5.2). Tuy nhién, tinh
trang da cai thién ké tir nam 2007 khi binh quan 19% sé doanh nghiép (52% d6i véi cac
doanh nghiép vira) c6 khé khan trong viéc tuyén dung lao dong c6 k¥ ning phu hop. Do
d6, nhin chung, duong nhu mirc d6 k¥ ning cta nhimng lao dong hién c6 da ting ké tir nim
2007 va diéu nay tuong thich v4i phat hién ¢ trén, dic biét cac doanh nghiép nho va vira
c6 ty trong lao dong chuyén mén duoc tuyén dung tang 1én. Nhiéu co quan gi6i thiéu viéc
1am va hoat dong ting cudng hé thdng thong tin thi trudng lao dong cé thé gitip dam bao
su phu hop hon gitra k§ ndng cia nguoi lao dong va cac chirc nang cua cong viéce.

Vé mit tuyén dung, Bang 5.4 cho thiy phuong phap tuyén dung phd bién nhét la
lién hé phi chinh thirc (do ban bé/ngudi than gidi thidu hodc lién hé ca nhan) va diéu nay
ding voi cac nhom doanh nghi€p quy mo khac nhau, dac biét vdi cac doanh nghi€p nhd
v6i khoang 73% s6 lao dong duogc tuyén dung qua phuong phap phi chinh thic.
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Bing 5.4: Cac khé khiin trong tuyén dung va Phwong phap tuyén dung (%)

Nong
Kho khin trong tuyén dung Toéng sb Siéunhd Nho  Vira Thanhthi thén
Co 16.8 10.3 272 41.0 21.2 13.5
Khéng cin tuyén dung 348 465 120 6.6 231  43.8
Phuong phap tuyén dung
Quang céo trén bao 5.7 2.0 8.9 30.7 8.2 3.8
Trao di lao dong 1.7 1.5 2.5 0.6 1.7 1.7
Ban beé/nguoi than hoac nguoi khac
gidi thiu 37.7 31.5 533 386 44.7 323
Chinh quyén dia phuong gidi
thi¢u/phan bo 1.4 0.8 24 3.6 1.7 1.2
Lién h¢ ca nhan 24.4 27.9 20.1 5.4 25.5 235
Thong qua cac trung tam dich vu
viéc lam 3.7 1.0 8.0 13.3 7.8 0.5
Khac 2.6 1.8 3.7 6.6 1.7 34
Tong s6 doanh nghiép 2,543 1,704 673 166 1,109 1,434

Ghi chi: Ty 1¢ phan tram. M(f)t‘ph?m ba s0 doanh nghiép siéu nho va ¢ nong thon tra 1oi
“khong ap dung” trong cau hoi vé cac phuong phap tuyén dung.

So sanh v&i nam 2007 (khong duge bio céo), ty 1& binh quéan tuyén dung thong qua
cac phuwong phap phi chinh thirc di giam nhe, dic biét dbi v6i cac doanh nghiép siéu nho
tir khoang 64% xudng con dudi 60%. Nguogc lai ddi véi cac doanh nghiép nho viéc tuyén
dung thong qua cac mdi quan hé phi chinh thirc ting trong giai doan nay (mic du c6 su
thay doi giita hai nhém lién hé phi chinh thirc). Nhu di dé cap trong ghi chu ddi véi Bang
5.4, c6 mot lugng 16n cac doanh nghiép si€éu nhd & nong thén tra 161 “khong ap dung”.
Diéu nay co thé ¢o lién quan dén thuc té 1a phén 16n lao dong trong cac doanh nghiép nay
1a cac thanh vién trong ho gia dinh (va do do khong duogc tuyén dung chinh thuc).

Céac phuong phap tuyén dung phi chinh thirc phd bién hon & cac doanh nghiép nong
thon so vdi tai cac doanh nghi¢p thanh thi. Ddi v6i cac doanh nghi¢p thanh thi tan suét st
dung cac phuong phap nay thap hon so v&i nam 2007 (giit nguyén dbi véi cac doanh
nghié€p nong thon). Viéc sir dung cac lién h¢ phi chinh thic dé co duoc viée lam da duoc
trinh bay trong nghién ctru ctia Larsen, Rand va Torm (2009). Céc tac gia dya trén diéu tra
DNNVV di phat hién ra rang viéc duoc tuyén dung thong qua cac lién hé ca nhan di kém
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v6i viée ¢6 duge muc luong cao hon ddi véi ca nhan (khi trinh do hoc vén, kinh nghiém
va cac nhan té khac c6 anh huong dén lwong duogc giit nguyén). Bén canh d6, vé mit cac
dic tinh ctia doanh nghiép, nghién ctru nhan thiy ring luong ciia ca nhan ting dang ké véi
quy mo cua doanh nghiép co tinh dén dic diém vé hinh thirc phap 1y, dia ban va nganh
cua doanh nghiép.

Bang 5.5 trinh bay s6 liéu vé doanh thu ctia ngudi lao dong cta nim 2006 (diéu tra
2007), 2008 va sau thang dau nim 2009 (trude diéu tra 2009). Trong nam 2006, tinh binh
quan, ty trong lao dong duoc tuyén dung 16n hon ty trong lao dong thoi viéc va dic biét &
cac doanh nghi€p nho, vira va doanh nghi¢p thanh thi. Nguoc lai, trong nam 2008, ty
trong lao dong mat viéc lai 16n hon ty trong duogc tuyén dung (tinh binh quan) & tat ca cac
nhom quy mé va dia ban ctia doanh nghiép, dac biét d6i voi doanh nghiép nhé va ¢ thanh
thi ty trong lao dong mat viéc cao hon ty trong lao dong duoc tuyén dung tir 2-3 diém
phan trim. Su khéc biét trong phuong phap doanh thu giita hai nim diéu tra c6 thé dugc
hiéu 1a két qua cua viéc cac doanh nghiép diéu chinh lyc luong lao dong ctia minh dé d6i
pho véi khiing hoang tai chinh. Trén thuc té, diéu tra nam 2009 c6 mot s cau hoi cu the
va diéu chinh cho thay rang c6 22%, 11% va 2% cac doanh nghiép quy md vira, nho va
siéu nho tuong ung (s6 liéu khong dugc trinh bay) da thuc hién tai co cau nham tranh viéc
sa thai lao dong trong nam 2008.

Bang 5.5: Sw 0n dinh ciia lwe lwong lao dong
(T¥ trong so véi tong lwe lwong lao dong)

Téng Siéu Thanh Néng
s6 nhdo Nho Via thi thon
Lao dong dugc tuyén méi trong nim 2006 0.119 0.093 0.168 0.184 0.161 0.090
Lao dong bo doanh nghiép trong nim 2006 0.106 0.097 0.124 0.121 0.138 0.084

Lao dong méi duoc tuyén dung trong nam 2008 0.079 0.054 0.126 0.147 0.110 0.058
Lao déng roi doanh nghidp trong nam 2008 0.093 0.066 0.146 0.153 0.142 0.060

Lao dong dugc tuyén mai trong nira

diu nim 2009 0.047 0.031 0.078 0.082 0.062 0.036
Lao dong ro1 doanh nghiép trong nira

du nim 2008 0.044 0.025 0.080 0.093 0.066 0.030
Téng s6 doanh nghiép 2,026 1,357 541 128 819 1,207

Ghi chii: Ty trong so voi tong luc luong lao dong. Cac nhom quy mé doanh nghiép dua trén
s6 liéu 2007. Panel can bang.
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Tuy nhién noi chung sb liéu dbi v6i nira dau ndm 2009 dudng nhu lac quan hon véi sb
liéu tao viéc 1am 16n hon s6 liéu cét giam vi¢c lam (binh quan), mac du diéu nay chi dién ra &
cac doanh nghiép siéu nho. Trong cac DNNVV ty trong lao dong bo/mét viée tiép tuc vuot ty
trong lao dong duoc tuyén dung mic du khoang cach cho ca hai nhom déu nhé hon trong nam
2008. Vé pham vi mbi quan hé gitta xu hudng nay véi cudc khing hoang dudng nhu rit dong
nhat véi cac phat hién trong Chuong 1 rang phan 16n cac doanh nghiép tin ring cac tac dong
ti€u cuc cua cudc khung hodng chi la tam thoi. Pac tinh chuyén dich cua cudc khing hoang
dudng nhu ciing duge phan anh trong cac cau tra 101 dbi v6i cac cau hoi vé diéu chinh lwong
(khong duogc bao cio). Chi 1% s6 doanh nghiép tra 10i rang ho thuc hién cit giam lwong trong
nam 2008 va nira dau nam 2009 va chi 0.6% s6 doanh nghiép dang 1én ké hoach cat giam

lwong trong thoi gian con lai cia ndm 2009 (cao hon mot chit dbi voi cac doanh nghiép vira).

5.2 Hop dong, Tién hrong va Cong doan

Hinh 5.1 chi ra rang trong nam 2009, binh quan chi c6 27% s6 lao dong thudng
xuyén toan thoi gian c¢6 hop dong chinh thirc (vin ban). Tuy nhién c6 su khac biét dang ké
gitra cac nhom quy mo doanh nghi¢p va dia ban, dao dong tir 10% trong cac doanh nghi¢p
siéu nho dén khoang dudi 80% trong cac doanh nghiép quy mé vira.® Do d6, tinh binh
quan, phan 16n lao dong dugc tuyén dung phi chinh thirc nhung ty trong nay giam cing
v6o1 quy mo doanh nghiép. Cac doanh nghi¢p thanh thi noi chung cé luc lugng lao dong
chinh thirc 16n hon véi 40% s6 lao dong c6 hop dong va ty 1& ndy cao hon gap ddi so véi
ty 18 tai cac doanh nghiép noéng thon. Do hop dong co vai trd quan trong trong viéc dam
bao mang lai loi ich xa hoi’ (duoc trinh bay trong phan 5.3), pham vi anh huéng twong ddi
thap cac mdi quan hé lao dong duoc thiét 1ap chinh thirc 1a mot nguyén nhan quan trong

dang dé quan tam.

¥ Cau hoi vé hop déng 1a cdu hoi moi trong bang hoi nam 2009 va do d6 khong thé so sanh voi nam 2007.
? Theo Lu4t Bao hiém X héi c6 hi¢u lyc tr ngay 01/01/2007, pham vi béo }}iém xa hoi ap dung cho cac lao dong
toan thoi gian ¢6 hop dong kéo dai hon 3 thang trong cac doanh nghiép tuyén dung hon 1 lao dong.
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Hinh 5.1: Hop ddng chinh thire (%)
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Ghi cha: Ty 1¢ phan trim cua lyc luong lao dong thudng xuyén toan thoi gian.

Su phd bién cta hop dong lao dong ciing khac nhau giita cac loai hinh lao dong va nhu
dugc phan 4nh trong Hinh 5.2, 90% lao dong chuyén mén c6 hop ddng chinh thirc so véi
chi 33% s6 lao dong san xuét.

Hinh 5.2: Hop dong theo Nghé nghiép (%)
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Mot nira sé ngudi quan 1y trong mau lao dong khong co hop ddng chinh thic va
diéu nay c6 thé duoc giai thich bang ty trong tuong ddi cao sb ngudi quan 1y trong cac
doanh nghiép siéu nho (Bang 5.2) ma hop dong khong phd bién (Hinh 5.1)

Tuy nhién viéc khong c6 hop dong khong nhat thiét dong nghia véi viéc luong thap
hon. Nhu trinh bay trong Hinh 5.3, ngudi quan 1y ¢6 mirc luvong cao nhat (binh quan) va
lao dong san xuat c6 muc luong thap nhit (binh quan). Tuy nhién nhu luu ¥ & trén, mot
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ntra s nguoi quan 1y trong mau ciia chung t6i khong c6 hop dong chinh thirc. Luong binh
quan hang thang (danh nghia) ctia 1.397 lao dong duoc diéu tra chi hon 2.000.000 dong
va cao hon mét chat ddi véi lao dong nam. Trong sb tat ca cac loai viéc lam, luong cua
nam gidi cao hon luong cia nit va khoang cach nay dac biét 16n trong linh vuc quan ly
ban hang va lao dong chuyén mon (tuong tng 40% va 25%).'° Trén thyc té, binh quén lao
dong nam trong linh vyc quan ly ban hang c6 luong cao hon so véi lao dong chuyén mon.

Hinh 5.3: Lwong binh quan theo Nghé nghiép va Giéi tinh
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Ghi chii: Lvong danh nghia hang thang (1.000 ddng). Luong thuc té c6 thé dua
ra tinh dai dién chinh xac hon tuy nhién giam phat ving ddi v6i nam 2009
chua c6 tai thoi diém viét bao céo.

Dir lidu dugc cung cép trong céc tai khoan kinh té ciia mot phan diéu tra DNNVV
cho phép chiing ta phan tich pham vi ma nguoi lao dong huong lgi tir 1g1 nhuan cua doanh
nghi¢p thong qua mirc lugng cao hon trong gia tri gia tdng. Bang 5.6 trinh bay cac udc
lwong hdi quy OLS trong d6 tat ca cac yéu td truyén thdng xac dinh muc lrong (quy mo,
hinh thtre phép 1y, dia ban va nganh) déu dugc dwa vao. Tom tit cac két qua ching ta thiy
rang. Trude hét, c6 mbi quan hé kha chit ché vé mat thdng ké va thuan chiéu giita quy mé
doanh nghiép va ty trong luong trong gia tri gia ting. Piéu nay c6 nghia 1a quyén cua
nguoi lao dong tang theo sy tdng truong cua doanh nghi¢p. Cung véi phat hién trong
chuong 6 ring ning suit lao dong ting theo quy mé doanh nghiép, diéu nay chi ra ring
mirc lwong cao hon di kém véi ning sudt lao dong cao hon. Thir hai, trong cac hinh thirc

' Tuy nhién khoang cach vé gi6i da dugc thu hep ké tir nim 2007 xudng chi con khoang 16% (Larsen, Rand va
Torm, 2009).
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so hitu khac nhau, céng ty TNHH va cong ty ¢ phan co ty trong lwong thap hon so véi
cac doanh nghiép ho gia dinh. Tuy nhién nhu chi ra trong Chuong 6, cac doanh nghi¢p ho
gia dinh c6 ning sut lao dong thap hon so v6i ciac nhém doanh nghiép khac. Do do,
dudng nhu trong trudng hop nay ty trong luong cao hon twong dbi khong phan anh mtrc
nang suit lao dong ting ma giai thich & day c6 thé 1a cac doanh nghiép ho gia dinh (siéu
nho) ¢ ty 1& ngudi quan 1y cao hon twong dbi nhu dugc trinh bay trong nghién ctru cua
Larsen, Rand va Torm (2009), nguoi quan 1y nhan duoc mirc lwong dang ké hon so véi
cac loai hinh lao dong khéac. Thir ba, cac doanh nghiép & céc tinh ndng thon noi chung cod
ty trong luong cao hon khi so sanh v&i Thanh phd HO Chi Minh va cac khu vyc thanh thi
no6i chung, mét 1an nira diéu nay co thé c6 lién quan dén sé luong nguoi quan 1y trong ddi
cao O cac doanh nghiép siéu nho nong thon. Bon 1a (khong bao cdo), so v6i nganh ché
bién thuc phim (nganh co s6), hdu hét cac nganh co ty trong luong cao hon trong gid tri
gia tang trr nganh gidy, loc dau, san phim hoa chét, san pham cao su va nhwa, phuong
tién van tai va tai ché.

Trong cot 2, mot sd bién bd sung dugc dua vao. Néi chung diéu nay khong lam thay
ddi cac két qua co ban dugce trinh bay ¢ trén mic du d6 10n cta cac hé sb giam d6i voi quy
mod doanh nghiép, cac cong ty TNHH va céc doanh nghi¢p thanh thi. Tém lai, ching t61
thay rang hién tai cac hinh thirc doanh nghiép hop danh/hop tac xa/tap thé l1a nhém cé tac
dong thuan chiéu co y nghia vé mat thong ké ddi véi ty trong luong so véi cac doanh
nghiép ho gia dinh, tuy nhién diéu nay khong diing véi cac cong ty co phan. Dudng nhu
khi chung t6i dua yéu t6 ty trong ngudi quan 1y, cac doanh nghiép ho gia dinh s& khong c6
ty trong lwong cao hon (trir so sanh véi cac cong ty TNHH) va trén thuc té khi tinh dén
cac yéu t6 hinh thirc phap 1y va quy mo doanh nghiép, cac doanh nghiép c6 ty trong ngudi
quan 1y cao hon cé ty trong lwong thap hon. Nguoc lai, ty trong lao dong san xuat c6 quan
hé thuan chiéu v6i luong so véi gia tri gia ting. Diéu nay dung vé mit truc quan vi cac
doanh nghiép quy mo vira cé ty trong lao dong san xuat cao hon (xem Bang 5.2) va quy
mo c6 mbi quan hé thuan chiéu véi ty trong luong. "

Ba 13, sy ton tai cta cong doan dia phuong va céc thoa thuan tap thé déu di kém véi
ty trong luong thip hon trong gia tri gia ting. Pidu nay nguoc lai véi ky vong cua ching
t6i. Tuy nhién, diéu nay c6 thé c6 lién quan dén thuc thé 1a cac cong doan, khi c6, thuong
do nguoi quan ly 1am chu tich chtr khong phai 1a mot nguoi lao dong c6 tham nién (xem
Hinh 5.4) va do d6, pham vi ma ho dai dién cho quyén lgi cua cac thanh vién (nguoi lao
dong) c6 thé bi han ché. Larsen, Rand va Torm (2009) ciing thdy rang 1 thanh vién cong
doan khong c6 tac dong mang ¥ nghia vé mat thong ké ddi v6i muirc lwong ciia ca nhan
nguoi lao dong.

"' Ca ty trong phu nir va ty trong lao dong chuyén mén déu khong co tac dong dang ké (vé mit thong ké) dén ty
trong luong.
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Bang 5.6: Cac nhan té quyét dinh ty trong lrong

1 2
Quy m6 doanh nghiép (log lao dong
thuong xuyén toan thoi gian) 0.041%** (.027***
(0.004) (0.005)
Hinh thtrc s¢ hitu Tu nhan/1 thanh vién -0.003 0.001

(0.009)  (0.010)
Hop danh/tap thé/hop tacxa  0.023  0.031*
(0.015)  (0.017)

Cong ty TNHH -0.039%** -0.026***
(0.009)  (0.009)
Cong ty c6 phan -0.039*%  -0.024
(0.022)  (0.023)
Thanh thi (Pung =1, Khong=0) -0.023** -0.020%**
(0.010) (0.010)
Ty trong luc luong lao dong Quan ly -0.110%%**
(trong tong luc luong lao dong
thudong xuyén) (0.040)
Lao dong san xuét 0.071%*%*
(0.025)
Cong doan (Co6=1, Khong=0) -0.000%**
(0.000)
Thoa thuan tap thé (Co=1, Khong=0) -0.036***
(0.013)
C6 bién gia nganh C6 C6o
S6 quan sat 2,003 1,995
R-squared 0.16 0.19

Ghi cha: Ugc luong OLS. Bién phuy thudc: Ty trong luong trong gia tri gia ting (gia thuc).
Sai s6 chuan gdp cum (quan/huyén) (thé hién trong ngodc don). *, ** *** tuong (mg vi
muc ¥ nghia 10%, 5% va 1%. Nhom co so: Doanh nghiép siéu nhé tai HCMC, Nganh Ché
bién thyc pham (ISIC 15).

Vé co ché quyét dinh lwong, Bang 5.7 cho thiy phuong phap phd bién nhat 1a thong
qua dam phan c4 nhan, tiép theo 1a ning luc chi tra ciia doanh nghiép va murc luong trong
cac doanh nghiép ngoai qudc doanh khac ciia dia phuong. M6 hinh nay nhat quan trong tat
ca cac nhéom doanh nghi€p. So véi nam 2007 (khong dugc bao cao), co it hon cac doanh
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nghiép xac dinh lvong thong quan dam phéan c4 nhan va qua muc luong trong cac doanh
nghiép ngoai qudc doanh khac cua dia phuong (ca hai hinh thirc nay trung binh déu giam 3
diém phan trdm), trong khi d6 c6 nhiéu hon cac doanh nghiép xac dinh lwong dya trén kha
ning chi tra cia doanh nghiép (cao hon 4 diém phan trim). Piéu nay dung véi tat ca cac
nhom quy mo doanh nghi¢p va nhom dia ban. Ty trong doanh nghiép xac dinh luong theo
mirc lvong co ban van rat thap (va nhin chung thip hon nim 2007) va tuong tu dbi voi mirc
luong trong cac doanh nghiép qudc doanh cua dia phuong va trong nganh ndng nghiép.
Nhu d3 chi ra trong cha thich cho Bang 5.7, mét ty 1¢ dang ké cac doanh nghiép siéu nho va
doanh nghiép nong thon tra 161 "khong ap dung”, diéu nay khong gdy ngac nhién vi cac
doanh nghiép nay co ty 1€ 16n lao dong khong duogc tra luong (ho gia dinh).

Bang 5.7: Co s¢ xac dinh lwong (%)

Téngsé Siéunhé Nho  Vira Thanhthi Néng thon

Muc luong trong cac
doanh nghiép ngoai qudc
doanh khac cua dia phuong  12.2 9.4 17.5 18.7 10.5 13.5

Muc luong trong cac
doanh nghiép qudc doanh

khac cua dia phuong 1.5 0.8 2.7 3.0 2.0 1.1
Do ngudi c¢6 thim quyén

xac dinh 0.9 0.4 1.6 3.6 1.0 0.9
Muc lwong ddi véi viée

lam trong nong nghi¢p 2.1 2.1 2.7 0.6 0.9 3.1
Dam phan ca nhan 40.9 38.2 479 40.4 50.6 333
Kha nang chi tra cua doanh

nghiép 20.6 17.3 26.3 31.3 27.7 15.1
Khac 1.02 0.76 1.34 241 0.63 1.32
Téng s doanh nghiép 2,543 1,704 673 166 1,109 1,434

Ghi chii: S6 khong quan sat dugc trong cau hoi nay kha 1n, dic biét trong cac doanh nghiép
siéu nho (31%) va cac DN nodng thon (32%).

Vé vi tri ctia cong doan, Bang 5.8 cho thiy chi co 8.6% cac doanh nghiép co cong

doan riéng nhung sb liéu nay thay d6i 16n theo quy mé doanh nghiép tir gan 0 trong cac
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doanh nghié¢p siéu nho téi hon 60% trong cac doanh nghiép quy md vira. Cong doan ciing
pho bién hon & khu vyc thanh thi. So véi nam 2007, su phd bién cua cong doan giam di.
Diéu nay cha yéu do sy sut giam trong cac doanh nghiép nho vao khoang 3 diém phan
tram trong khi ty trong nay it nhiéu giit nguyén d6i v6i cac nhém quy mé khac. Tuy
nhién, & noi ¢ té chirc cong doan, sy tham gia ciia nguoi lao dong 1a kha 16n, khoang
81% s6 ngudi lao dong so vdi 73% trong nam 2007. Do d6, ngay cang c6 nhiéu ngudi lao
dong tham gia cong doan, co thé do nhan thirc cta ho tang vé céc loi ich cua viée 1a thanh
vién cong doan. Trén thuc té, 47% ngudi lao dong trong mau ngudi lao dong tra 10 rang
loi ich quan trong nhat khi 14 thanh vién cong doan 1a dam bao loi ich xa hoi. Tiép theo la
ty 18 22% s6 nguoi tra 10i rang loi ich chi yéu 1a bao dam viéc lam, trong khi 16% sb

nguoi tra 101 1a an toan tai noi lam viéc.

Bang 5.8: Cong doan (%)

Tong s6 Siéunhé Nho Vira Thanh thi Nong thén

Ty 1¢ doanh nghiép c6 cong doan 8.6 0.2 16.3 63.3 15.2 34
Ty 1€ nguoi lao dong 1a thanh vién

cong doan 80.7 933 834 77.6 8l4 78.1
Téng s6 doanh nghiép 2,543 1,704 673 166 1,109 1,434

Nhu di dé cap o trén, Hinh 5.4 cho théy 46% chu tich cong doan la nhiing nguoi quan 1y.
Con s6 nay da tang tir 29% trong nam 2007 trong khi ty 1& cong doan ¢ chu tich 1a nguoi
lao dong c6 tham nién giam tir hon 50% trong nim 2007 xudng 32% trong nim 2009 (con
sd nay gan nhu khong thay ddi trong cac nhom quy mé va dia ban doanh nghiép). Do do,
ké tlr nam 2007, da co su sut giam vé s6 lugng doanh nghiép c6 cong doan va su ting lén
trong ty 1€ cac cong doan khong c6 chu tich 1a dai dién ctia nguoi lao dong. Day 1a mot xu
hudng dang lo ngai vi cong doan c6 muc ti€u la dong vai tro quan trong trong viéc dam

bao mang lai 1¢1 ich xa hoi, ddm bdo viéc lam va an toan tai noi lam viéc.
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Hinh 5.4: Chu tich cong doan (%)

7.3 0.5 41

m Chu sé hiru DN

321 m Nguoi than cha SH

= Nhan vién quan ly (khdng
phai CSH)
m Trwdng phong nhan sw
45.9 g phong -
m Lao déng c6 tham nién

= Khac

10.1

Ghi cht: Tong sé quan sat 14 218

5.3 Giao duc, Pao tao, Loi ich xa hoi va HIV/AIDS

Bang 5.9 cho thiy binh quan 14% sé lao dong dugc diéu tra trong module lao dong
c6 trinh d6 dai hoc. Pang ngac nhién 1a ty 18 nay cao hon & nir gidi (20%), gap doi ty 1é
d6i voi nam gidi. Co thé giai thich ¢ ddy 1 phan 16n nam gidi co trinh d6 dao tao cao lya
chon lam viéc cho cac hinh thirc doanh nghiép khac, vi du nhu cac doanh nghié¢p nha nuéc
hodc cac doanh nghiép c6 vén dau tu nude ngoai. Nguogc lai, phu nit, ké ca nhitng ngudi
duoc dao tao tot khong c6 co hoi tiép can voi cac loai cong viéc nay va co xu hudng tim
viéc 1am trong cac DNNVV. So v&i mau lao dong tir nim 2007 (khong bao céo tai dy),
c6 su sut giam trong ty trong lao dong khong ¢ hoc van; c¢6 su tang 1én trong ty trong lao
dong co trinh do trung hoc pho thong va su giam sut trong ty trong lao dong co bang dai
hoc. Tuy nhién, do mau lao dong khong co tinh dai dién vé miat cac nhom nghé nghiép
khac nhau (trong ca niam 2007 va 2009) va diéu nay twong quan véi trinh d6 hoc van, '
bat ky két luan nao vé su thay ddi trinh d6 hoc van cua nguoi lao dong phai rat than trong
khi dua ra.

12 Vi dy, 80% lao dong chuyén mén cb bang dai hoc so v6i con sb 34% cua nguoi quan ly va lao dong van
phong, 21% cua lao dong kinh doanh va gan 0 cua ca lao dong dich vu va lao dong san xuat.
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Bang 5.9: Trinh d$ hoc vén

Nu Nam Téng sO
gidi
Khong 12 13 25
2.1) @d.6) (1.8

2.21
2.21
Tiéu hoc 54 63 117
9.5) (7.6) (84
THCS 127 276 403
(22.4) (33.3) (28.9)
THPT 164 269 433
(28.9) (32,5 (@31
Lao dong so cap k¥ thuat 16 29 45

2.8) (3.5 (3.2
Lao dong k¥ thuat khong co 12 36 48
bang cap

2.1) @3 (G4
Lao dong ky thuat/chuyén 68 61 129
moén so cap dary

(1200 (74 (9.2)

Cao dang/Pai hoc 114 82 196
(20.1)  (9.9) (14.0)
Téng s ngudi lao dong 567 829 1,396

Ghi chti: S6 luwong (ty 18 phan trim trong ngodc don)

Vé mat dao tao tai chd, Hinh 5.5 cho théy dao tao dugc thuc hién cho cé4 lao dong
moi va lao dong hién co da ting 1én déng ké theo quy mo doanh nghiép. Diéu nay khong
qué ngac nhién vi cac doanh nghiép 16n hon néi chung cé ty 1& loai hinh lao dong can
dugc dao tao cao hon nhu lao dong san xuét (Bang 5.2). Ty 1¢ dao tao & khu vyc thanh thi
cao hon so voi khu vuc nong thon. Luan chuyén cong viéc giita cac lao dong san xuat
cling ting cung quy md doanh nghiép va phd bién hon & cac khu vuc thanh thi va mot lan
nira diéu nay khong ngoai du kién vi cac doanh nghiép 16n hon cé ty 1 lao dong san xuét

cao hon. N6i bat nhit 1a ¢6 su sut giam dang ké trong viéc t6 chirc dao tao ké tir ndm 2007
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cho ca lao dong mai va lao dong hién c6, dac bi¢t trong cac doanh nghi¢p nho va vira —
v6i con s6 sut giam 20% dbi v6i lao dong méi. Twong tu, ty 1& doanh nghiép co co ché
luan chuin cong viéc da giam nhe ké tir nam 2007. Liéu viéc cit giam dao tao ndy c6 phai
1a do cac doanh nghiép gip kho khin vé ngudn luc, (c6 thé do khing hoang tai chinh) hay
khong can phai duoc nghién ciru sdu hon. Khong xét dén nguyén nhan lam giam sit ddi
voi viée dao tdo, can phai c6 nghién cuu sau hon vé céac hinh thire khac nhau cta céc
chuong trinh dao tao va su phd bién ciia cac hinh thirc nay dbi voi cac DNNVV. Ty 1é dao
tao tuong ddi thip ciing duoc phan anh trong module lao dong véi 2/3 s6 lao dong san
Xuét khong dugc dao tao trong cong viéc hi¢n tai cua ho.

Hinh 5.5: Dao tao (%)

60
m Dao tao LD m&i nam
50 - 2007
m Dao tao LD m&i nam
40 - 2009
= Dao tao lao dong hién co
30 nam 2007
m Dao tao lao dong hién cd
nam 2009
20 - . 2 . "
m Luan chuyén céng viéc
nam 2007
10 m Luan chuyén céng viéc
nam 2009
0 |
Téng Siéu nho Nho Vira Thanh thi  Nong thon

Ghi chii: Ty 1¢ phan tram. Panel can bang (2026 doanh nghiép)

Béng 5.10 dua ra cac sd liéu vé ty 18 doanh nghiép c6 bao dam phuc loi xa hoi. Can
khang dinh rang ty 1& doanh nghiép c¢6 cung cap bao hiém xa hoi va bao hiém y té nhin
chung 1a nhu nhau & tAt ca cac nhom doanh nghiép. Theo Luat Bao hiém x4 hoi (c6 higu
luc tir thang 1 ndm 2007) tit ca cac thanh vién c6 bao hiém xa hoi bit budc phai cd bao
hiém y té. Cac doanh nghiép 16n hon 14 nhitng doanh nghiép thuong xuyén dua ra tit ca
cac loai hinh phuc lgi hon. biéu nay nam trong duy kién vi viéc dua ra phuc loi 1a bét bude
dbi voi cac lao dong co6 hop dong (trén 3 thang), va cac doanh nghiép 16n hon c6 ty 1¢
nguoi lao dong c6 hop dong cao hon (Hinh 5.1). Ty trong doanh nghiép dam bao phuc loi
thap & cic doanh nghiép siéu nho mot phan cé thé do khoéng c6 hop dong ddi véi cac
doanh nghiép nay ciing nhu thiéu nhan thirc vé quy dinh bao hiém xa hoi. Trén thuc té
diéu tra cho thdy cac doanh nghiép c6 quy md vira thuong cé hiéu biét tét hon vé Luat
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Bao hiém x4 hoi voi gan 70% sé doanh nghiép tra 10i rang kién thirc ciia ho vé Luat nay 1a
t6t hodc kha (so v6i khoang 35% va 11% tuong tng ddi v6i cac doanh nghiép nhoé va siéu
nho). Cac doanh nghiép thanh thi c6 xu hudng dam bao phic loi tot hon so véi cac doanh
nghiép nong thon va ty trong doanh nghiép thanh thi tra 11 rang ho c6 kién thirc t6t hodc
kha vé quy dinh bao hiém xa hoi cao hon 2 lan so v&i cac doanh nghiép néng thon. Phuc
loi ph6 bién nhat dugc dam bao trong tit ca cdc nhém phuc loi 1 nghi thai san khong
luong, tiép theo 1a nghi dm va boi thuong tai nan. Phuc loi it phé bién nhat 1a tro cép vé
huu mét 1an va tro cap that nghiép mic di pham vi cac phiic loi nay duge dua ra dén dau
thay d6i kha 16n tuy theo quy md va dia ban cta doanh nghiép.

So v6i diéu tra nam 2007, ty trong doanh nghiép c6 cung cip bao hiém xa hoi da
tang 1én (tir 15%). Nguoc lai, d6i voi bao hiém y té di co su sut giam 16n (tir 28%). Dicu
nay dang ngac nhién nhung co thé co lién quan dén van dé& dugc dé cap o trén vé viéc
cung cap bao hiém xa hoi va bao hiém y té tir thang 1 nam 2007. Viéc cung cip (binh
quan) tat ca cac loai hinh phuc loi di tang 1én tir nim 2007. Do d6 diéu kién lam viéc
dudng nhu dugc cai thién theo thoi gian.

Bang 5.10: Phuc loi xa héi (%)

Tong sb Siéunho Nho Vua  Urban Rural

Bao hiém x4 hoi 18.9 3.7 40.1 88.6 30.5 9.9
Bao hiém y té 18.9 4.3 39.2 86.8 30.0 103
Boi thuong tai nan 24.1 11.5 43.1 75.9 383 13.0
Nghi 6m 28.1 13.9 49.5 86.1 46.8  13.6
Nghi thai san dugc tra luong 19.2 4.6 38.9 87.4 30.9 10.1

Nghi thai san khong dugc tra luong 45.0 31.6 66.4 94.0 63.8 30.4

Nghi phép nam 21.1 8.6 394 747 381 79
Tro cap vé huu 9.5 1.6 195 494 139 6.1
Phuc lgi sdng sot 13.7 4.5 256 584 213 17

Ghi chu: Ty 1€ khong quan sat dugce dé6i vo1 nhitng cau hoi nay kha phd l?ién, ddc biét trong cac
doanh nghiép siéu nho khong cé so 1i€u vé phuc loi trong khoang 20% s6 doanh nghiép

Luét Bao hiém x4 hoi cling dua ra co ché bao hiém that nghiép c6 hi¢u lyc tir thang 1

nam 2009 va c6 thé duoc ap dung ddi véi cac lao dong c6 hop ddng vai ky han twong tmg
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v6i 12 thang hodc 1au hon. Co ché nay nhdm thay thé mot phan hé thng chi tra timg phan
hién nay nhung c6 thé khong co lién quan 16n t6i cac DNNVV vi nhu di trinh bay trong
Bang 5.11, chi khoang 5% s6 doanh nghiép (binh quan) hién tai ¢6 quy dinh vé chi tra timg
phan, mic du quy dinh ndy phd bién hon & cac doanh nghiép 16n va cac doanh nghiép thanh
thi. So v6i nam 2007, ty trong binh quéan sé doanh nghiép c6 thanh toan gian doan di giam
nhe, dic biét ddi voi cac doanh nghiép vira (voi 12 diém phan trim).

Bang 5.11: Chi tra tirng phin va Tro cap (%)

Téng Siéunho Nho Vua Thanh thi Noéng thon

C6 quy dinh vé chi tra timg phan 5.4 2.2 106 18.1 8.8 2.8
Tro cap tién luong cho mai truong

lam viéc doc hai 16.1 80 293 452 228 10.9
Téng s6 doanh nghiép 2,543 1,704 673 166 1,109 1,434

Béng 5.11 ciing chi ra rang 16% s6 doanh nghiép c6 chi tra trg cap (bén canh luong
co ban) cho cac diéu kién 1am viéc doc hai va mot 1an nita ty trong nay ting 1én dang ké
theo quy mo doanh nghiép va cao hon & cic doanh nghiép thanh thi. Muc trg cip binh
quéan 13 20% bén canh luong co ban va didu nay giéng nhau ¢ cac nhém quy mo doanh
nghié€p va dia ban hoat dong (khong dugc bao cao).

Cudi cing, vé HIV/AIDS, Bang 5.12 cho thdy ty trong rat thap cic doanh nghiép
(0.2%) thay rang didu nay co tac dong dang ké dén hoat dong kinh doanh ciia ho (0.6% trong
nam 2007). Mic du sé dong cac doanh nghiép (68%) tra 10i rang ho sin sang tuyén dung lao
dong nhiém HIV/AIDS, su phan biét duong nhu rat pho bién va cao hon so v6i nim 2007
(48%). Tinh bao mat ciia cac lao dong bi nhiém bénh duoc bao vé rat t6t tuy nhién chi c6 mot
ty trong nho cac doanh nghiép dua ra van dé HIV/ADIS cta ngudi lao dong.

Béng 5.12: HIV/AIDS (%)

HIV/AIDS c6 tac dong dang ké dén hoat dong ctia doanh
nghiép 0.2

Doanh nghiép tuyén dung cac tmg vién viéc 1am nhiém HIV 68.0

Phan biét dbi xir di voi cac lao dong bi nhidm HIV 63.7
Tinh bao mat ddi vai cé}c lap dong bi nhiém HIY 78.3
Doanh nghi¢p dua ra van d€ HIV/AIDS trong s6 nguoi quan ly

va nguoi lao dong 5.5
Tong s6 doanh nghiép 2,543
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6  San xuit, cong ngh¢ va hi¢u qua

Theo mau DNNVV nam 2009, tiép can véi nguyén liéu thd, lao dong c6 k¥ ning, bi
quyét cong nghé, may moc va thiét bi hién dai khong dugc xem 1a kho khin chinh ddi véi
su ting truong trong twong lai. Pidu ndy c6 thé goi y nén tang cho hiéu qua cong nghé cao
trong cac doanh nghiép ché bién Viét Nam 13 hién hiru. Do d6 phan nay chiing toi xem xét
cac dic tinh san xuat va cong nghé ciing nhu ning suat lao dong ddi véi cac DNNVV
trong nam 2009 va so sanh véi nam 2007.

6.1 Pa dang hoéa va cii tién

Pa dang héa trong cung va cau dya trén sb lugng san phim duoc san xuat va sd
luong khach hang twong tng. Phan nay tip trung vao sy da dang héa trong cung va thao
luan sau hon vé da dang hoa vé cau duoc trinh bay trong Chuong 7. Pa dang hoa san
pham 14 mét dic tinh dugc ky vong 13 gitip doanh nghiép giam bi ton thuong tir cac cu
sdc, tir 6 nang cao kha niang sdng sot. Tuy nhién, da dang héa c6 thé dan dén tdc do ting
truéng doanh thu trong ngan han sé& thip hon.

Bang 6.1: Ty 1¢ Pa dang h6a va Pdi méi (%)

, e 2 . Cai tién san pham hién
ba dang hoa G161 thi¢u san pham maoi .

tai

2007 2009 2007 2009 2007 2009
Tong s6 82 145 5.0 2.7 44.5 41.3
Siéu nho 6.4 121 3.4 1.9 36.5 32.8
Nho 9.8 185 6.8 3.6 58.8 58.3
Vira 205 235 14.6 7.2 68.9 59.6
Thanh thi 7.6 13.1 5.8 3.3 50.6 49.2
Néng thén 8.6 156 4.4 2.2 39.8 35.2
Méi gia nhap 6.0 123 10.0 2.7 52.0 36.0
Pi ton tai 82 146 4.9 2.7 44.3 41.4

Ghi cht: Pa dang hoa chi phan tram doanh nghiép san xuat nhiéu hon mot san pham.

Bang 6.1 minh hoa muc d da dang hoa binh quan trong cung phu thudc vao quy mé
doanh nghiép, dia ban va s6 nam hoat dong. Trong ndm 2007, chi c6 8% s6 doanh nghi¢p
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san xuat nhiéu hon mot san pham va con s nay ting 1én 15% vao nam 2009. Piéu nay
cho thdy nhin chung doanh nghiép Viét Nam kha chuyén mén héa nhung dudng nhu tinh
chuyén mon hoa giam di theo thoi gian. Xu hudng nay 1a nhu nhau khong phu thudc vao
quy md doanh nghiép, dia ban va tinh trang d6 1a doanh nghiép mdi gia nhap hay di ton
tai. Bén canh do, cac doanh nghiép 16n hon c6 xu hudng san xuét nhiéu hon mot san phém
cho thdy su chuyén mon héa giam khi quy mé doanh nghiép ting. Pa dang hoa it hon
trong cac doanh nghiép siéu nho co thé phan anh thuc té 1a quy moé doanh nghiép nhé c6
thé han ché kha nang doanh nghiép dé san xuat nhiéu hon mot san pham.

Bén canh s6 ndm hoat dong va quy mé doanh nghiép thi muc d6 d6i méi cling duge
xem la mot dong lyc/nguyén nhéan cia su bién d6i ciia doanh nghiép.'? Mot doanh nghiép
dugc cho 1a ¢ tinh d6i moi néu doanh nghiép d6 tao duoc nhiing cai tién dang ké ddi véi
céc san pham hién tai hodc da bat dau san xuat san pham moi trong hai nim qua. Tir Bang
6.1 cho thay ty 1& d6i mdi binh quan da giam dang ké tir nim 2007 dén nam 2009. Ty
trong doanh nghiép gidi thiéu san pham moi da giam binh quan tir 4.9% xudng con 2.7%
trong hai nam qua. Cac doanh nghiép 16n hon c6 xu hudng gidi thiéu dong san pham méi
cao hon va 7.2% cac doanh nghiép quy mé vira gidi thiéu san pham méi trong nim 2009
50 vai 15% trong nam 2007. Can phai dé cap thém 1a 2.7% s6 doanh nghiép méi tham gia
thi trudng c6 gidi thiéu san pham mai trong nam 2009 1a cac doanh nghiép chi duoc chon
mau trong nam 2009. Khi xem xét panel can bang, khong c6 doanh nghiép méi gia nhap
thi trudng nao gidi thiéu san pham mai trong nam 2009.

Ty trong doanh nghiép cai tién cac san pham hién tai cia minh da giam tir 44.5%
nam 2007 xudng con 41.3% trong nam 2009. O ddy co tac dong ctia quy md doanh nghiép
dén hoat dong cai tién vi ty trong doanh nghiép cai tién cac san pham hién tai ting 1én
cling v&i quy md doanh nghiép. Tuy nhién, tac dong ciia quy mo bién mat khi chi xem xét
panel cin bang va cac doanh nghiép nho 1a cac doanh nghiép c6 hoat dong cai tién san
pham hién tai nhiéu hon. Hon nita cic doanh nghiép 1au nim hon thudng xuyén cai tién
san pham hién tai hon trong mau nam 2009 trong khi quan sat trong nam 2007 thi nguoc
lai v6i két qua nay. Cac doanh nghiép thanh thi c6 xu hudng gidi thiéu san pham hodc cai
tién san pham hién tai nhiéu hon so véi cac doanh nghiép tai cac dia ban nong thon.

Két qua cac udc luong md hinh probit dé xac dinh sy da dang héa va d6i moi trong
cac doanh nghiép duoc diéu tra str dung cic dic tinh tudi, quy mo, dia ban, hinh thirc so
hiru va mic d6 canh tranh dugc nhéan thirc ciia doanh nghiép voi thong ké t gop ting
cuong dugc trinh bay tai Bang 6.2.

' Cac doanh nghiép co6 kinh nghiém nhiéu hon thi cang c6 kha ning thyc hién d6i mai va trong qué trinh thay
ddi cong nghé cong nghé lac hau s& bién mat vi nhitng d6i mai thanh cong s& lam giam gia thanh (Jovanovic va
MacDonald (1994). Klepper (1996) tranh luan thém rang quy md doanh nghiép ciing ¢6 vai trd quan trong trong
viéc so hitu than qua tir cac doi méi.
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Bang 6.2: Cac nhan t6 quyét dinh Su dang dang héa va Poi méi

Da dang hoa Po6i méi 1 Po6i mai 2
Théng Théng Théng
Hi¢uung két Hi¢uung két Hi¢uung két
bién gop bién gop bién gop

Tudi ctia doanh

nghi¢p (x100) -0.062 (1.46) 0.015 (0.77) 0.391** (2.38)

Quy md Nho 0.033*** (2.67) 0.012* (1.84) 0.156*** (5.21)
Vua 0.098*** (4.21) 0.051*** (4.10) 0.204*** (5.72)
Gay git=1/

Nhén thoe vé  Khéng gay

canh tranh gat=0 0.036*** (2.57) 0.015** (2.01) 0.125*** (4.33)

Dia ban Ha Noi 0.051** (1.96) 0.017 (1.19) 0.091 (1.13)
Phu Tho 0.123*** (4.95) 0.011 (0.66) -0.023 (0.33)
Ha Tay -0.044* (1.71) -0.001 (0.05) 0.032 (0.25)
Hai Phong 0.061*** (2.67) 0.059*** (3.18) 0.100 (1.47)
Nghé An 0.131*** (5.07) -0.007 (0.71) -0.035 (0.59)
Quang Nam 0.188*** (7.15) 0.036** (1.98) 0.003 (0.04)
Khéanh Hoa -0.013  (0.64) 0.033** (2.05) -0.117 (1.33)
Lam Pong 0.125*** (5.05) 0.037* (2.85) 0.092 (1.20)
Long An -0.007  (0.25) 0.052*** (2.89) -0.005 (0.06)

Hinh thtrc so Tu nhan/mot

htru thanh vién 0.044*  (1.77) 0.021* (1.81) 0.065* (1.67)
Hop danh/Tap
thé/Hop tac xa  0.096%** (3.68)  0.009  (0.93) -0.022 (0.41)
Cong ty TNHH 0.073*** (3.88)  0.020  (1.32) 0.081*** (2.77)
Cong ty cb
phan 0.049*  (1.26) 0.074*** (3.67) 0.080  (1.38)

Bién gia nganh Cod Cod Cod

Bién gia thoi

gian Co Co Co

S6 quan sat 4,935 4,929 4,953

Pseudo R-

squared 0.13 0.11 0.12

Ghi cha: M6 hinh probit, hiéu tng bién. Sai s6 chuan gop va phi quyén sb. *, **, *** tiyong
ung voi muc y nghia 10%, 5% va 1%. Nhom co so: Doanh nghiép hé gia dinh, tai HCMC,
Nganh Ché bién thyc pham (ISIC 15).
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Mot sb két qua thu vi dugc quan sat tir cac két qud ude lugng. Thu nhét, tac dong
ctia quy md duoc bao cdo trong Bang 6.1 duoc khang dinh, va ca cac doanh nghiép nho va
vira déu c6 hoat dong da dang hoa va d6i méi nhiéu hon cac doanh nghiép siéu nho. Thir
hai, ngoai trir Khanh Hoa va Long An dia ban co s& Thanh phd H6 Chi Minh c6 nhiéu
doanh nghiép duoc chuyén mén (cac udc lugng hé sé mang ddu duong). Khong thiy co
tac dong 16n cua dia ban d6i v6i cac doanh nghiép trong viéc cai tién san pham hién tai.
Giai thich c6 thé 1a d6i véi sy khac biét duge quan sat théy trong tinh chuyén moén hoa
phu thudc vao dia ban cia doanh nghiép thi co thé su canh tranh tai Thanh phé HO Chi
Minh, Khanh Hoa va Long An gay git hon so véi cac dia phuong khac trong mau. Diéu
nay c6 thé 1am cho cac doanh nghiép chuyén méon hoa hon nita nham c6 1oi tir loi thé canh
tranh ctia minh.

Ba 1a, cac doanh nghiép hd gia dinh la cac doanh nghiép it thuc hién da dang hoa
hon dang ké so voi cac doanh nghiép c6 cac hinh thie so hitu khac trong khi cac doanh
nghiép tu nhan va cac cong ty cd phan gidi thiéu san phdm mdi nhidu hon cac doanh
nghiép ho gia dinh. Bon 13, cdc doanh nghiép tra 15i 13 c6 su canh tranh gay gat trong linh
vuc hoat dong ciia minh thudng c6 xu hudng san xuat nhiéu san pham va thuc hién doi
méi. Pa dang hoa va d6i méi 13 hai phuwong phéap c6 thé thuc hién dé cac doanh nghiép d6i
phé voi1 su canh tranh trong linh vuc kinh doanh ctia minh. Cudi cung, cac két qua udc
lwong ding nhu ky vong di khang dinh c6 tic dong cua tudi ciia doanh nghiép: cic doanh
nghiép ra doi trudc thuong thuc hién cai tién cac san phém hién tai nhiéu hon so v&i céc
doanh nghiép ra doi sau.

Trong khi chi ¢6 3% doanh nghiép giéi thiéu dong san pham méi trong nam 2009 thi
c6 t6i khoang 35% s6 doanh nghiép cho biét ho du kién giéi thiéu dong san pham méi
trong twong lai gan. Trong s6 nay, 36% doanh nghiép tra 15i c6 su canh tranh gay git
trong linh vuc hoat dong cta minh va 63% doanh nghiép giéi thiéu san pham méi trong
hai nim qua (khong dugc bao céo). Hai kha ning c6 thé giai thich cho thuc té nay: (i) su
thay doi cau trong va ngoai nudc da khién cac doanh nghiép phai gidi thiéu san pham méi
nham dép tng nhu cau trong twong lai, va (i) sy canh tranh trong twong lai ting 1én theo
du kién trong linh vuc hoat dong cua doanh nghiép c6 thé khién cac doanh nghiép tim
kiém cac tiém ning san pham méi.

Hinh 6.1 cho thay nhiing van dé quan trong nhét trong mdi quan hé voi viée gidi
thiéu dong san pham méi. Thiéu vén duoc xem 13 van dé quan trong nhit va cac doanh
nghiép nong thén gap kho khin nhidu hon so véi cac doanh nghiép thanh thi.'* Cac van dé
v6i viée xac dinh san pham moi va cac kho khian trong viée tim mat bang phu hop ciing 1a
nhing van dé quan trong. Cac doanh nghiép thanh thi cho biét cac van dé di kém véi viéc
xac dinh san pham mai va tim dugc mat phu thich hop nghiém trong hon so vdi cac van
dé nay ¢ cac doanh nghiép nong thon.

' Xem phan tich tin dung chi tiét tai Chuong 8.
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Hinh 6.1: Vain dé quan trong nhit trong viéc giéi thi¢u sian phim méi (%)

mTéng M Thanhthi mNong thén

60.6

Thiéu vén Thiéu nguyén vat  Thiéu thi tredng/gép Thiéu may moéc/thiét Khoé khan trong viéc Thiéu lao dong co ky Khac
liéu khé khan trong viéc bi phu hop tim mat béng san nang
xac dinh thi trwdng Xuat phu hop

maoi

6.2 Cong nghé va Tac dong cia cong nghé

Bang 6.3 trinh bay mot sd dic diém cua cong nghé dang duoc sir dung. Bang nay
bao gdm thong tin vé trinh d6 cong nghé, tudi va xem xét thuc trang cong nghé khi mua 1a
moi hay cii. Trong nim 2007, 8% doanh nghiép chi str dung cac cong cu bang tay trong
hoat dong san xuit. Ty 1& nay giam xudng con 7% trong nam 2009. S5 doanh nghiép sir
dung méay moéc dung dién gidm tur 28% trong nam 2007 xuéng con 23% trong ndm 2009.

Thiét bi va may méc duoc sir dung trong san xuat khd méi — khoang 84% sb thiét bi
va may moéc ¢6 tudi dudi 10 nim. Con s6 ndy trong nim 2007 1a 86%. Xem xét panel can
bang cho thdy, c6 su sut giam nhiéu hon mot chit trong ty 1& cong nghé méi ¢ diéu tra
2009 so v6i diéu tra 2007 (tir 86% xudng con 83%). Pong thoi trong nam 2009 ty trong
cong ngh¢ co thoi gian st dung trén 20 ndm cao hon so véi ty trong nay trong nam 2007.
Su tang 1én nay cé thé do thuc té 13 mau cac doanh nghi¢p duogc diéu tra c6 nién d6 1on
hon va do d6 cong nghé cling c6 thoi gian st dung cao hon. Bén canh do, ty trong nay
tang c6 thé phan anh rang cac doanh nghiép it ¢ xu hudng mua thiét bi va may méc méi
hon do sy bat on ting 1én tir tac dong cua khing hoang tai chinh. Cubi cing, hon 72% cua
toan by cong nghé dugc mua méi trong nim 2007 va con s6 nay khong thay doi trong
mau nim 2009. Nguoc lai, ¢ su ting nhe trong viéc mua cong nghé di qua sir dung. Ly
thuyét cho rang cac doanh nghiép sir dung hang hoa von thudng 13 cac doanh nghiép c6

kho khin nhat vé tin dung. Do d6, sb liéu bao cdo trong Bang 6.3 cho thdy sé doanh
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nghiép c¢6 kho khan vé tin dung da ting 1én trong giai doan nghién ctru.'® Tac dong nay
bién mat khi nghién ciru panel cin bang co nghia 13 cac nhom doanh nghiép méi dugce
chon mau trong nam 2009 dong gdp ty trong 16n trong sé cac doanh nghiép mua thiét b

va may moc da su dung trong san xuat.

Bang 6.3: Cac dic diém cong nghé (%)

2007 2009
Trinh d§ cong nghé Chi c6 cong cu dung tay 7.8 6.8
Chi c6 may méc van hanh bang tay 4.9 4.4
Chi ¢6 may moc chay dién 27.6 233
C6 tat ca cac loai trén 59.7 65.4
Tudi cong nghé Dudi 3 nim 222 23.1
Tir 3-5 nam 36.2 30.1
Tir 6-10 ndm 27.6 31.2
Tir 11-20 nim 12.5 12.5
Hon 20 nam 1.5 3.2
Moéi hay da qua su dung Moi 71.6 71.5
ba qua su dung 24 .4 25.3
Tu phat trién 4.0 33

Hinh 6.2 cho thiy cic doanh nghiép c6 duoc cong nghé méi phu thude vao dia ban
va quy mo. Nhin chung ty trong doanh nghiép ing dung cong ngh¢ méi trong ndm 2009
thip hon so v6i nam 2007 va sy giam st nay xay ra & cic doanh nghiép nho va vira,
doanh nghiép thanh thi. Tuy nhién, khi chi xem xét panel cin bang thi c6 sy sut giam 16n
hon ty trong cac doanh nghiép co cong nghé mai (tir 16% xudng con 13%). Su sut giam
trong viéc st dung cong nghé méi trong san xudt co thé do su sut giam trong ty 1& doi
moéi. P6i méi thuong dan dén viée ing dung cong nghé méi. Sut giam quan sat dugc co
thé phan anh mtrc d6 khong 6n dinh cao hon trong hoat dong kinh doanh do tac dong cua
cudc khing hoang tai chinh da lam han ché cu cta doanh nghiép vé cong nghé méi.
Khoéang 14% s doanh nghiép trong mau diéu tra da tmg dung cong nghé maéi trong 2 nim
qua va cac doanh nghiép thanh thi c6 xu huéng img dung cong nghé mai cao hon so voi
cac doanh nghiép nong thén. Ciing nhu sy da dang hoa, quy mé ciing ¢ tic dong dén viéc
ung dung cong nghé: cac doanh nghi€p 16n hon c6 xu hudéng st dung cong nghé mai
nhiéu hon trong san xuét.

'* Quan sét nay phi hop véi cac két qua trong Chuong 8.
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Bay gio ching t6i so sanh hoat dong cta cac doanh nghiép co cai tién cong nghé voi
cac doanh nghiép chon phuong 4n tiép tuc san xuét véi cong nghé hién tai. Bang 6.4 trinh
bay két qua uéc lugng OLS va cic ude luong probit minh hoa twong quan giita ting
truong viée lam va su sdng sot cia doanh nghiép va bién dan bao vé gidi thiéu cong nghé
moi. Cac két qua ude lugng cho thiy cac doanh nghiép 16n hon ting truong cham hon. '
Nguoc lai, cic bang chimg khong cho thay xac suit song sét cta cac doanh nghiép ting
1én theo quy mo doanh nghiép. Bién dan béo vé giéi thiéu cong nghé méi c6 ¥ nghia trong
ca hoi quy ting trudng viéc 1am va sy sdng sot ciia doanh nghiép nhung c6 tac dong khac
nhau. Uéc lugng hé sb mang ddu am cho thay viéc str dung cong nghé méi c6 mbi quan
hé nguoc chiéu véi ting trudng viée 1am cta doanh nghiép va cac cong nghé moi sir dung
it lao dong hon so vdi cac cong nghé cii trong khi co hdi sdng sot cuia doanh nghiép tang
khi cong nghé méi dugce stir dung. Nhitng két luan nay khong cé nghia 13 dd xac dinh duoc
nguyén nhan ma diéu ndy can tiép tuc nghién ctru sau hon.

Hinh 6.2: Cong nghé mé&i

m 2007
m 2009

%

r

Téng Thanh thi Néng thén  Siéu nhd Nhd Vira

' Piéu nay phu hop véi Iy thuyét tién trién ciia Javanovic (1982).
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Bang 6.4: Cac tac dong cua viéc str dung cong nghé méi

. , R Su ton tai ctiia doanh
Tang truong lao dong

nghiép
., Théngké Hiéuung Thdng ké
Chi so N n o
t g0p bién t gop
6 doanh nghié -
Quy mo6 doanh nghip A (5.99) 0025  (0.78)
(x100) S6 lao dong 0.337%**
(c6 =1, khong
) ) . -0.073**  (2.22)  0.055*%**  (2.66)
Str dung cong nghé moi =0)
C6 bién gia dia diém C6 Co
C6 bién gia hinh thirc so ) ,
. Co Co
hiru
C6 bién gia nganh Co Co
Quan sat 2,026 2,413
Pseudo R-squared 0.03 0.05

Ghi chti: M6 hinh OLS va Probit, hiéu ing bién. Sai s6 chuan gdp va phi quyén sd. *, **
va *** trong ung voi muc y nghia 10%, 5% va 1%. Nhém co sd: Doanh nghiép ho gia
dinh, dia ban HCMC, Ché bién thyc pham (ISIC 15).

Hiéu qua cong nghé c6 nghia 1a cic doanh nghiép c6 kha ning san xuat voi mic
dau ra cao nhat c6 thé tir mot khéi luong dau vao nhat dinh. O day, hiéu qua cong nghé
dugc danh gia bang cach sir dung mo hinh san xuat bién ngiu nhién vdi cac tap hop do
ludng dau vao va dau ra khac nhau. C6 hai do ludng vé hiéu qua céng nghé dugc sir dung.
Do ludng hiéu qua cong nghé dau tién sir dung gia tri gia ting thuc nhu do luong dau ra
va tong s viéc lam thudng xuyén toan thoi gian va gia tri thuc cia von vat chat 1a cac dau
vao. Po luong thir hai vé hiéu qua cong nghé str dung tong doanh thu thuc 1a do luong dau
ra va tong s6 viéc lam thudng xuyén toan thoi gian, gia tri thuc ctia von vat chat va tong
chi phi ctia cic san pham trung gian 1a cic dau vao. Uédc tinh vé hiéu qua cong nghé co
dugc chi sir dung mau can bang. Mot doanh nghiép hoat dong & mirc hiéu qua cao nhat c6
chi s6 hiéu qua cong nghé bang mot (1).
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Hinh 6.3: Hi¢u qua cong nghé binh quin
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Hinh 6.3 trinh bay hi¢u qua cong nghé binh quan stir dung do ludong 1 va gia tri nay
khoang 43%. Cac doanh nghiép quy mé vira c6 hiéu qua lén hon tuwong dbi so véi cac
doanh nghi¢p thuoc nhom quy moé khac. Po luong hi€u qua cong nghé dugc udc tinh
khong dong nghia v6i pham vi hiéu qua céng nghé do Tybout dua ra (2000). Tac gia nay
nhan thiy c6 it bang ching hd trg quan diém rang thi trudng tai cac qudc gia dang phat
trién kha d& dai voi cac doanh nghiép khong c6 hiéu qua va bao cdo muc hiéu qua cong
nghé trung binh khoang 60% va 70% cua doanh nghiép t6t nhit. Hiéu qua trung binh
tuong d6i thap ddi véi cac DNNVV khi sir dung do luong 1 c6 thé cho thiy ring cac thi
truong tai Viét Nam dé dai dbi voi cac doanh nghiép khong ¢ hiéu qua hon ky vong
trude d6. Co thé co hai giai thich cho két qua quan sat nay bao gom (i) phan 16n cac doanh
nghiép duoc diéu tra c6 thé dang hoat dong trong cac thi truong ngach noi khéng hip dan
d6i v6i cac doanh nghiép hién dai hon, diéu nay cho phép cac doanh nghiép nay ton tai
voi cac hoat dong cia minh mdc du cac doanh nghi¢p d6 khong c6 hiéu qua vé mat cong
nghé, va/hodc (ii) toc d6 ting truong nhanh cia cac doanh nghiép co thé khién cac doanh
nghiép tiép tuc thay d6i cong nghé san xuat va diéu nay khong thé cho phép cic doanh
nghi¢p c6 loi ich toan bd tur viéc hoc thong qua thyc hanh nham san xuét c6 hiéu qua hon.

Bén canh d6, sir dung do luong 1, hinh 6.3 cho thdy, cic doanh nghiép mdi gia nhap
c6 hi¢u qua cong nghé cao hon so véi cac doanh nghiép cii. Cac doanh nghi¢p moi dugce
ky vong la c6 cong nghé hi¢u qua kém hon khi ho méi tham gia thi truong va theo thoi
gian, khi c6 hoat dong vira hoc vira lam dién ra, cac doanh nghiép méi tham gia thi truong
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trd nén c6 hiéu qua cong nghé cao hon. Cac doanh nghi€p néng thon va thanh thi binh
quan san xuét ra mac du ra nhu nhau véi mot mie do lao dong va von cho truée. Quan
sat c6 duoc nay dudng nhu khong pht hop voi cac phat hién (phan 6.3) rang ty trong cao
hon cac doanh nghiép nong thon co kha ning san xuat cao hon gip ddi bang viéc st dung
may moc va thiét bi hién tai.

Bang 6.5: Cac yéu to quyét dinh hiéu qua cong nghé

Do luong 1 Do luong 2
% Thong
Chisé 00" chiss ket
ké t gop n
, £0p
Tuoi ctia doanh
nghi¢p Moi gia nhap 0.016*** (6.35) -0.020** (2.05)
Quy m6 doanh nghiép Nho -0.051*** (3.95) -0.012** (2.05)
Vira 0.049*  (1.79) 0.042*** (5.73)
Dia ban Ha Noi 0.009 (0.42)  -0.007  (0.85)
Phu Tho 0.063**  (2.23) 0.026*%** (3.71)
Ha Tay -0.043*  (1.88) -0.024** (2.49)
Hai Phong -0.019  (0.81) 0.029*** (3.39)
Ngh¢ An 0,064 (1.33) 0.032*** (4.16)
Quang Nam 0.044**  (2.34)) 0.026*%** (3.27))
Khanh Hoa -0.086%** (4.25) 0.031*** (4.79)
Lam Dong -0.034  (1.51) -0.02**  (2.19)
Long An -0.044**  (2.39) 0.035*** (4.78)
Hinh thirc s¢ htru  Tu nhan/mot thanh vién  0.068***  (3.18)  0.015***  (2.63)
Hop danh/Tap thé/Hop
tac xa -0.023 (0.85) 0.002 (0.20)
Cong ty TNHH 0.043*** (2.77) 0.020%** (3,43)
Cong ty co phan 0.112%**  (3.48) 0.030*** (3.11)
C6 bién gia nganh Co Ch
S6 quan sat 2.543 1.779
Pseudo R-squared 0.07 0.05

Ghi chii: OLS v6i sai sb chuan gop. *, **, *** twong ung voi mirc ¥ nghia 10%, 5% va 1%.
Nhom co sé: Doanh nghiép ho gia dinh, dia ban HCMC, Nganh ché bién thuc pham (ISIC 15).
Do luong 1: Doanh thu thyc, von thue va viée 1am toan thoi gian. Do ludong 2: doanh thu thyc,
vbn thye, ddu vao trung gian va viéc 1am toan thoi gian.
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Céc doanh nghiép ddi pho véi cac mic gia dau vao khac nhau va do d6 ho chon sy
két hop céc dau vao khac nhau phu thudc vao moi truong ma céc doanh nghiép nay hoat
dong. Vi du, cac doanh nghiép nho c6 thé co cac gia dau vao vé lao dong thap hon trong
khi cac doanh nghiép 16n hon cé cac gia dau vao trung gian thap hon do cac lgi thé vé quy
mo. Piéu nay co thé co tic dong dén cu ciia doanh nghiép vé cac dau vao khac nhau. Po
luong thir hai nghién ctru van dé nay bang cach bo sung gid tri ctia cac dau vao trung gian
trong do ludng vé hiéu qua cong nghé binh quan. Hinh 6.3 trinh bay két qua wdc tinh cua
mo hinh san xuit bién ngau nhién sir dung do ludng 2. Pham vi ctia do luong nay cho thiy
mot s6 két qua tha vi. Thir nhat, mac d6 hiéu qua cong nghé binh quan ting 1én 56%. Do
ludng nay van con twong d6i thdp nhu di chi ra trong cac giai thich ¢ trén. Thr hai,
khoang cach hiéu qua giita cdc doanh nghiép quy mé nho va vira duoc rat ngan khi cac
dau vao trung gian dugc diéu chinh va cac doanh nghiép nhé dudng nhu ¢ hiéu qua cong
nghé cao hon mdt chut so vdi cac doanh nghi¢p vira. Thur ba, khong con khoang cach gitra
cac doanh nghi¢p mdi tham gia thi trudng va cac doanh nghiép cii.

Su phan bd cua cac ude luong mat do Kernel vé hiéu qua cong ngh¢ cia doanh
nghiép khong duoc bao cao ¢ day nhung c6 mot vai nhan xét hitu ich. Su phin bo ctia mat
d6 Kernel cho do ludong 1 1éch phai voi mot sé “diém giao” & dudi trai chi ra ring c6 mot
sd luong 16n cac doanh nghiép trong mau c¢6 hiéu qua cong nghé cao hon mirc trung binh
mau. Ngugc lai, phan bd cac udc lugng mdt do Kernel ddi vai do luong 2 nghiéng phai it
hon va dudi d6 thi kha phang va giam dan. Diéu nay chi ra 13 co it doanh nghiép, khi diéu
chinh vé gia tri ddu vao trung gian, c6 hiéu qua cong nghé cao hon mirc trung binh.

Bang 6.5 trinh bay cac udc luong OLS ctia hai hdi quy hiéu qua céng nghé sir dung ca
hai do luong vé hiéu qua cong nghé bao gém céac yéu t6 xac dinh truyén théng (tudi cua
doanh nghiép, quy mo, dia ban va hinh thic so hiru). Ching t6i bat dau bang viéc xem xét
cac két qua uéc luong khi sir dung do luong 1 voi gid tri gia ting thuc dugc sir dung nhu
mdt do luong dau ra va von thuc va s viéc lam toan thoi gian dugc su dung dé do luong
dau vao. Cac doanh nghiép méi gia nhap duoc thiy 1a co hiéu qua hon so véi cac doanh
nghiép cli. Cac doanh nghi¢p quy mod vira c6 hi€u qua hon cac doanh nghi¢p si€u nhé trong
khi cac doanh nghiép nho cho thay 1a c6 hiéu qua thip hon so véi cac doanh nghiép siéu
nho khi dua cac yéu té vé tudi doanh nghiép, dia ban va hinh thirc s¢ hiru. Theo Jovanovic
(1993) viéc san xuét hai san phém s€ ¢ hi¢u qua hon so voi vi¢c san xuat mot san phém o
quy mé 16n, diéu nay goi y rang cac doanh nghiép siéu nho kém da dang hoéa nhu trong két
qua & trén c6 thé giai thich mirc do thap hon cua cac doanh nghiép nay vé hiéu qua cong
nghé. Xem xét ky hon vé dia ban, biang chimg cho thiy ring cac doanh nghiép hoat dong tai
cac tinh Ha Tay, Khanh Hoa va Long An c6 hiéu qua cao hon nhiéu so vdi cac doanh
nghiép tai Thanh phé H6 Chi Minh. Cac doanh nghiép tai Phii Tho va Quang Nam c6 hiéu
qua coéng nghé thap hon. Hon nira, bang ching ciing cho thiy trir cac doanh nghiép hop
danh/tap thé/hop tac x3, cac doanh nghiép ho gia dinh san xuat ra khéi luong dau vao thap
hon tuong ddi trong mot khdi luong déu ra cb dinh vé lao dong va von.

CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009 75



PAC PIEM MOI TRUONG KINH DOANH O VIET NAM: KET QUA PIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009

Bay gid chung toi nghién ctru siu hon cac két qua dugce wéc luong khi sir dung do
ludng 2 voi tong doanh thu thuc duoc sit dung nhu mot do luong dau ra va gia tri von
thuc, viéc 1am toan thoi gian va hang héa trung gian dugc st dung dé do ludng dau vao.
Nguoc lai voi cac két qua duoc trinh bay ¢ trén, cac doanh nghiép méi gia nhap dugc thay
1a c6 hiéu qua cong nghé thip hon so voi cac doanh nghiép cii. Bén canh d0, cac doanh
nghiép si€u nho c6 hi€u qua cong ngh¢ cao hon so vdi ca cac doanh nghié¢p nhd va vura.
Trir Ha Noi, tat ca cac dja phuong khac déu c6 hiéu qua cong nghé thip hon Thanh phd
Hb Chi Minh. Két qua wdc luong vé cac hinh thirc s¢ hitu khong thay ddi va cac doanh
nghiép hd gia dinh c6 hi¢u qua cong nghé cao hon so véi cac hinh thic sé hitu khac trur
nhom cac doanh nghiép hop danh/tap thé/hop tac xa.

6.3  Pau vao san xuit va Cac dich vu kinh doanh

Muc ndy tap trung vao viéc str dung von va cac dau vao chu yéu ctia doanh nghiép
trong cic qua trinh san xuat ché bién. Str dung vén 13 mot do ludng mirc do san xuat hién
tai so v&i mirc dd san xuét téi wu c6 thé su dung thiét bi hién c6. Cac doanh nghi¢p duoc
hoi vé kha nang tang ning lyc san xuat cia minh ma khong can phai mua thém may moc

hodc thiét bi mai.

Bang 6.6: St dung ning luc (%)

Hoan Khong . . .
T 10%- Tu25%-  Tu 50%

toan  nhiéu hon . Hon 100%
) 25% 50% dén 100%
khong 10%
Téng s6 Tong sd 15.7 21.4 29.7 20.1 8.5 4.7
Moi gia
Nién d6 nhap 17.4 30.4 27.5 15.9 8.7 0.0
Cii 15.6 21.1 29.7 20.3 8.5 4.8
Quy md Siéu nho 16.3 20.6 30.4 18.8 8.7 5.3
Nho 15.8 23.4 27.2 22.3 7.3 4.1
Vira 9.0 20.5 33.1 24.1 11.5 1.8
Djaban Thanh thi 15.6 26.0 26.1 20.8 8.5 3.0
Néng thon ~ 15.8 17.5 32.7 19.6 8.5 6.1

Ghi cha: Cau hoi dit ra 1a: Doanh nghiép c6 thé ting kha niang san xuét 1én bao nhiéu néu chi st
dung may moc va thiét bi hién co?

76 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



DAC PIEM MOI TRUONG KINH DOANH O VIET NAM: KET QUA DIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009

Bang 6.6 trinh bay két qua theo quy mé, tudi va dja ban ctia doanh nghiép. Khoang
16% doanh nghiép khong thé ting nang lyc san xuat trong khi khoang 1/3 doanh nghiép
c6 thé tang nang lyc san xuat 1én hon 25%. Piéu nay chi ra rang ty 1 st dung von binh
quan la kha cao. Quan sat theo quy moé doanh nghiép, cac doanh nghi¢p nho hon c6 it kha
nang ting ning lyc san xuét 1én hon 10% cho thay cic doanh nghiép nho hon ¢ gan diém
su dung von toi da. C6 mot ngoai 1¢ can phai dugc deé cap la 5.3% s6 doanh nghiép siéu
nho co6 thé ting hon gap d6i ning luc san xuit so véi ty 1& chi khoang 1.8% s6 doanh
nghiép vira. Tuong tu, khoang 6% s6 doanh nghiép nong thon so v6i 3% sé doanh nghiép
thanh thi cho biét ho c6 thé tang hon gép d6i mirc san xuét hién tai. Cudi cung, cac doanh
nghiép cii c6 kha ning tang san xuat 1én hon 25% so v&i cac doanh nghiép méi.

Hinh 6.4: Chi tiét vé ddi tac cung cip nguyén li¢u thd (%)
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Mau diéu tra ndm 2009 cho thiy cac van dé ton kho nhu tiép can véi nguyén vit lidu
tho, nang lyc va cac phuong tién van tai la cac nhan t6 gy kho khin hon cho su phat trién
cua doanh nghiép so voi s6 liéu duoc bao cdo trong nam 2007. Hinh 6.4 trinh bay chi tiét
vé dia ban cia cac nha cung cip nguyén vat liéu tho cho cac doanh nghiép. Khoang 80%
dau vao trung gian nim 2009 duoc cac nha cung cap trong cing dia phuong (tinh) cua
doanh nghiép nhan cung cip trong khi ty 1& nay 1a 82% trong nam 2007. Sy sut giam c6
thé phan anh thong tin gia ting vé cac co hdi ¢ cac dia ban tinh khéc trong viéc mua dau
vao c6 lién quan. Tuong tu, cc san phdm trung gian tir cac tinh khong 1an can da ting
trong nam 2009 1én muc 8%. Néu chi xem xét minh panel cin bang, cac san pham trung
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gian tir cac tinh khong lan cin ting 1én mic 10% cho thdy chi phi van tai da giam trong
vong bdn nam qua cho phép nhiéu doanh nghiép mua hang hoa trung gian tir cac tinh
khong lan cén.

Khoang 95% doanh nghiép tra 161 ré‘tng cac nha cung cép c6 thé duoc lva chon tu do
trén thi trudng. Tuy nhién, nhiing thay d6i quan sat duoc vé cac nha cung cip nguyén vat
lidu thod c6 thé phu thudc vao cac tiéu chuan chon lya nha cung cép. Hinh 6.5 trinh bay
phuong thirc doanh nghiép xac dinh cac nha cung cép va cac tiéu chi chinh lya chon céc
nha cung cép. Khoang 60% doanh nghiép chon cac nha cung cip bang cac quy trinh chon
lya ctia minh trong khi d6 c6 28% doanh nghiép xéac dinh cac nha cung cip thong qua mdi
quan hé ca nhan. Tiéu chi chinh cho viéc lwa chon nha cung cdp ddu vao trung gian 13 su
canh tranh gia va tiéu chuan chét lugng ciia dau vao. Cac diéu khoan tin dung chi dong vai
tro rat nho khi cac doanh nghiép chon nha cung cap nguyén vat liéu tho.

Hinh 6.5: Xac dinh va cac tiéu chi chinh chon nha cung cap (%)
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Trudce khi nghién ctru cac hoat dong kinh doanh quan trong nhét va dich vu vén tai,
mot s6 thong ké vé ton kho dugc bao céo trong Bang 6.7. Cac doanh nghiép dugc hoi
(trung binh) ho giit diu vao quan trong nhit ton kho trong bao nhiéu ngay. Theo Bang 6.7,
1/3 s6 doanh nghiép giit diu vao quan trong nhat ton kho it hon 2 tuan (gan 50% trong
nam 2007). Mat khac, hon 50% doanh nghiép giit dau vao chinh tén kho dai hon 3 tuan.
C6 mdi quan hé chit ché giita s6 ngay ton kho va khoang cach tdi nha cung cip chinh.
90% doanh nghiép giir ton kho it hon mét tudn c6 nha cung cép chinh trong cing dia
phuong trong khi chi c6 70% doanh nghiép giit dau vao ton kho hon 4 tuan c6 nha cung
cap chinh cung dia phuong.
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Bang 6.7: Ton kho (%)

Téng s6 N%IE‘I. cu‘ng cép
%) chinh cung dia
phuong (%)

ft hon 1 tuan 18.6 90.1
1-2 tudn 14.4 87.8
2-3 tudn 9.8 80.1
3-4 tuan 16.5 81.9
Hon 4 tudn 34.5 69.5
Khéng biét 6.1 86.4

Cudi ciing, Bang 6.8 va Bang 6.9 twong tng cho biét vé dich vu kinh doanh quan
trong nhét duogc mua bén ngoai doanh nghiép va céac dac tinh cua dich vu vén tai. Theo
cac doanh nghiép & tat ca cac nhom quy mo, dich vu van tai dén nay la dich vu quan trong
nhit va tdm quan trong cia dich vy nay giam theo quy mo doanh nghiép. Khoang 86%
doanh nghiép xem dich vu van tai ¢6 vai tro quan trong trong hoat dong kinh doanh cua
minh. Cac dich vu kinh doanh con lai dugc stt dung & pham vi it hon nhiéu. Tuy nhién,
19% doanh nghiép vira so v&i 2% doanh nghiép siéu nho cho biét thong tin thi truong,

marketing va dich vu quang cdo c6 vai tro quan trong.
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Bang 6.8: Céc dich vu kinh doanh quan trong nhat
dugc mua bén ngoai doanh nghiép (%)

Siéu

Toéng sb nho Nho Vira
Dich vu thong tin thi truong,
marketing va quang cao 59 2.2 8.7 19.3
Dich vy thong tin vé cong nghé
va dau vao 0.9 0.6 1.3 1.4
Dich vu van tai 85.8 90.7 90.8 73.1
Thué, kiém toan va dich vu ké
toan 5.0 43 7.0 1.4
Dich vu phap 1y 0.9 0.6 0.9 2.8
Cac dich vu khac 1.4 1.8 1.3 2.1
Khong st dung cac dichvu d trén 36.4 46.2 17.5 12.7

Bang 6.9 cho thiy khoang 48% sd doanh nghiép tu thuc hién van chuyén. Doanh
nghiép si€u nho co ty 1€ ty van chuyén cao hon so véi cac doanh nghié¢p 16n hon. Khoang
42% dich vu van tai dugc td chuc st dung hop d@)ng voi cong ty van tai chuyén chd hang
hoéa cua doanh nghiép trong khi d6 11% vén tai dugc thuc hién theo hop ddng tap thé véi
cac doanh nghiép khac.

Bang 6.9: Dac tinh cia dich vu van tii (%)

Téng  Siéu Thanh Nong
sb nhd Nhd  Via thi  thon

Danh nghiép tu van chuyén 476 514 399 415 479 474

Hop dong véi cong ty van tai chuyén
chd hang hoa cua doanh nghié¢p 41.8 374 502 506 36.6 46.0

Thoa thuan tap thé véi cac doanh
nghiép khac dé chuyén hang chung 106 112 99 79 154 6.7

6.4 Cac yéu td quyét dinh niing suit lao dong
Phan nay tap trung vao hai do ludng khac nhau vé ning suét lao dong: (1) Doanh thu thuc
trén lao dong toan thoi gian (lao dong thuong xuyén va lao dong khong thudong xuyén) va
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(2) Gia tri gia tang thyc trén lao dong toan thoi gian. Phan tich nay dugc thuc hién trén
2.521 doanh nghiép. Trong sb nay, 2.010 doanh nghiép duoc chon mau trong ca hai nim
2007 va 2009. Bang 6.10 trinh bay hai do luong ning suit lao dong theo quy md va dia
ban. Doanh thu thuc binh quéin trén lao dong toan thoi gian 1a 66,6 triéu dong trong nam
2009 trong khi d6 gia tri gia tang thyc trén lao dong toan thoi gian 1a 16,5 tridu dong.
Theo Bang 6.10, cac doanh nghi¢p c6 quy md 16n hon c6 doanh thu thyc va gia tri gia
tang thyc trén mot lao dong toan thoi gian cao hon so voi cac doanh nghi¢p nho hon. Cac
doanh nghiép nong thon c6 doanh thu trén lao dong thip hon twong ddi so véi cac doanh
nghiép thanh thi. Xem xét bo s liéu panel can, bang ning suat lao dong binh quan 1a 63,5
triéu dong va 16,0 triéu déng twong tng theo do luong 1 va do luong 2.

Bang 6.10: Niing suit lao dong theo quy mé va dia diém trong nim 2009

Ning sut lao dong (triéu

dong)
Do luong 1 Do luong 2
Tong Tong sd (2,521) 66.6 16.5
Quy mo Siéu nho (1,693) 53.6 13.0
Nho (664) 87.3 22.8
Vira (164) 116.4 27.5
Dia diém  Thanh thi (1,100) 85.8 22.5
Nong thén (1,421) 51.7 11.9

Ghi cha: Sb quan sat trong ngodc don. Po luong 1: doanh thu thyc trén lao
dong toan thoi gian. Po luong 2: Gia tri gia tang thyc trén lao dong toan
thoi gian.

Két qua udc lugng OLS vé xac dinh ning suit lao dong str dung cac bién chuan (dia
ban, hinh thirc s& hitu, nganh va quy mod doanh nghiép) va mot bién chi tiéu xem xét
doanh nghiép c6 sir dung cong ngh¢ mdi khong dugc trinh bay trong Bang 6.11. Cac sai
s6 chuan g0p dugc bao cao ¢ cdt bén canh cdt hé sb ude lugng.

Ning suat lao dong ting cung v6i quy mod doanh nghiép, khong phu thude vao do
ludng nang suat lao dong (két qua nam 2007 1a nguoc lai) khang dinh két qua duoc phat
hién trong Bang 6.10. Cac doanh nghiép tai Thanh phd H6 Chi Minh binh quan c6 ning
suat lao dong cao hon so voi cac doanh nghiép tai cac dia phuong khac. Cac doanh nghiép
ho gia dinh c6 nang suét thap hon dang ké so voi cac doanh nghiép tu nhén, trir cac doanh
nghiép hop danh/tap thé/hop tac xa. Nhitng két qua nay khong thay do6i khi xem xét mau
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panel can bé'mg. Bén canh do, viéc st dung cong nghé madi cod mbi quan h¢ thuan chiéu véi
ning suit lao dong cua doanh nghiép, c6 nghia 1a cac doanh nghiép c6 xu hudng ting
doanh thu thuc trén lao dong bang viéc sir dung cong nghé san xuat méi. Tuy nhién,
chung ta ciing c6 thé quan sat thiy mdi quan hé thuan chiéu vi cac doanh nghiép c6 ning
sudt lao dong cao hon thudng c6 xu hudng sir dung cong nghé mdi trong san xuat. Xem
xét panel can bang co thé thdy mot sd thay ddi. Udc lugng vé viée str dung cong nghé méi
trong qua trinh san xuat khong c6 y nghia trong mé hinh hdi quy dau tién khi sir dung do
ludng 1 va c6 mirc ¥ nghia giam di trong hdi quy thtr hai khi sir dung do luong 2. Diéu
nay cho thiy cong nghé méi khong c6 tic dong quan trong dén doanh thu thyc trén lao
dong toan thoi gian trong panel can bang.

Bang 6.11: Cac yéu té quyét dinh ning suit lao dong

Do luong 1 (log) Do luong 2 (log)
Uédc tinh Théng ké Uédc tinh  Théng ké
chi sé t gdp chi sé t gdp

S6 lwong lao dong

Quy mo doanh nghiép (log) 0.079***  (2.44) 0.118***  (4.10)
Tp HCM (ding =1,

Dia ban khong = 0) 0.343***  (4.78) 0.353***  (5.45)

Str dung cong nghé

mai (c6=1,khong=0) 0.115* (1.82)  0.149*%**  (2.59)
Tu nhan/mot thanh

Hinh thtrc s¢ hitu vién 0.413***  (5.40) 0.320***  (5.34)
Hop danh/Tép
thé/Hop tac xa 0.077 (0.62) 0.129 (1.30)

Cong ty TNHH 0.483*%**  (6.62) 0.455%**  (8.90)
Cong ty cd phan 0.483%*  (2.40) 0.392%**  (2.70)

C6 bién gia nganh Co Co
S6 quan sat 2,520 2,519
Pseudo R-squared 0.20 0.29

Ghi cha: Mb hinh OLS, sai s6 chuan gop. Tat ca cac hdi quy déu sir dung hang so. *, **, ***
tuong tmg véi mire ¥y nghia 10%, 5% va 1%. Nhom co s&: Doanh nghiép h¢ gia dinh, dia ban
HCMC, Nganh ché bién thuc pham (ISIC 15). Po ludong 1: Doanh thu thyuc trén lao dong
toan thoi gian. Do luong 2: Gid tri gia tdng thuc trén lao dong toan thoi gian.
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7 Thuwong mai va Co ciu doanh thu

Pé xay dung cac chinh sach mang dinh hudng xuat khau va tim hiéu xem murc do
nhay bén cua viéc khuyén khich cac doanh nghiép xuat khau thi diéu quan trong 1a phai
hiéu duoc hoat dong xut khau va co cdu doanh thu chung cta cac doanh nghiép ché bién
Viét Nam. Phan nay dua ra tong quan vé thuong mai va co cau doanh thu dya trén co s
cac két qua tir diéu tra DNNVV niam 2009.

7.1  Hoat dong xuit khau

Bang 7.1 trinh bay tong quan vé cac doanh nghiép xut khau duoc phan to theo tudi
(sé nam hoat dong), quy mo, dia ban va hinh thirc s¢ hiru. Trong nam 2009, c6 149 trong
sO 2.543 doanh nghiép tham gia hoat dong xuat khau, twong tmg vdi 5.9% cla toan b
mau so voi ty 18 5.2% trong nam 2007 (127 doanh nghiép). Trong sd 149 doanh nghiép
xuat khau nam 2009 chi c¢6 15 doanh nghiép c¢6 quy mé siéu nho twong tmg véi 0.9% toan
bd mau. Do d6 néu loai cac doanh nghiép siéu nho s& lam ting ty 1& doanh nghiép xuét
khau 1én 16%. Xem xét panel can bang, c6 103 trong sd 2.062 doanh nghiép xuit khau
trong nam 2007 (5%). Con sb nay ting 1én 118 doanh nghiép trong nim 2009 (6%) cho
thdy theo thoi gian s& c6 nhiéu doanh nghiép tré thanh doanh nghiép xuét khau.

Bang 7.1: Cac doanh nghiép xuit khau (%)

2007 2009
Tong sd 5.3 5.9
Tudi Méi gia nhap 6.0 55
Ca 53 59
Quy mo Siéu nhé 0.6 0.9
Nho 9.6 11.3
Vira 37.1 34.9
bia ban Thanh thi 8.1 8.5
Nong thon 3.1 3.8
Hinh thtrc so
hiru Ho gia dinh 1.0 1.1
Tu nhan/mot thanh vién 8.1 9.6
Hop danh/T4p thé/Hop tac x4 5.8 11.1
Cong ty TNHH 20.5 17.9
Cong ty c6 phan 16.7 17.4
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Mot mit, vé 1y thuyét, cac doanh nghiép ¢ hiéu qua céng nghé cao hon sé& trd thanh
cac nha xut khiu vi cac doanh nghiép ndy c6 thé canh tranh trén thi truong quc té. Mit
khac, cac doanh nghiép c6 thé hoc hoi tir hoat dong xuat khau. Cac doanh nghiép tham gia
thi truong xuat khdu hoc cach giam chi phi va thiét ké san pham dé hap dan khach hang
nude ngoai khién ho tro thanh cac nha xuét khau thanh cong.

Theo Bang 7.1, c6 su tdc dong rd rang cia quy md doanh nghiép: cadc doanh nghiép
16n hon ¢6 xac suat tham gia hoat dong xuat khau cao hon. Ty trong cic doanh nghiép
xuat khau trong sd cac doanh nghiép méi gia nhap thap hon so véi ty trong nay trong sb
cac doanh nghiép cii trong nam 2009 trong khi d6 quan sat cho thiy tinh hinh nguoc lai
trong nam 2007. Cac doanh nghiép thanh thi c6 xu huéng xuat khau nhiéu hon cac doanh
nghi¢p nong thon. Hinh thic s¢ hitu cling dong vai tro quan trong. Cac doanh nghiép hd
gia dinh khong c6 xu hudng xuit khau trong khi 18% va 17% cong ty TNHH va cong ty
co phan tuong Ung c6 xuat khau.

Bang 7.2: Chi tiét vé cac doanh nghiép xuit khau (%)

Téng Thanh Nong

sO thi thon
S6 quan sat (98) (69) (29)
S6 khach hang xuét khau truc tiép 4.7 3.7 7.3
Phan tram hang hoa doanh nghiép xuét khau 55.6 54.6 57.7
Nhan duogc dac tinh san phém, thiét ké hoach nguyén li¢u
tho tir khach hang 78.6 79.7 75.9
Str dung tu van phép 1y khi tham gia hop dong xuat khau
tryc tiép 398 406 379
Hop tac v6i ddi tic nude ngoai tryc tiép cung cip cong nghé
hodc chuyén gia 68.4 68.1 69.0

Ghi chu: Khoang 98% trong sé 149 doanh nghiép xuat khau tra 10i tat ca cac cau hoi
duogc xem xét trong bang.
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Bang 7.2 trinh bay chi tiét vé cic doanh nghiép xuat khau.'” Trong sb 149 doanh
nghiép xuat khau, 98 doanh nghiép di cung cip thong tin vé tit ca cac cdu hoi trong Bang
7.2. Géan 56% tong doanh thu ban hang cta cic doanh nghiép c6 xuét khau 1a do hoat
dong xuat khau dem lai. Ty 1& ndy cao hon & cac doanh nghiép ndng thon so véi cac
doanh nghiép tai thanh thi. S5 lwong khach hang nudc ngoai binh quan 1 5. Gan 23% s6
doanh nghiép chi c6 mot khach hang va 5% doanh nghiép c6 nhiéu hon 10 khach hang.
Piéu nay chimg t6 cac doanh nghiép xuat khiu c6 twong dbi it cac dbi tac thuwong mai khi
tham gia xuat khau truc tiép, didu nay ciing dong nghia cic doanh nghiép xuat khau c6
mirc chuyén mon hoa cao hon so véi cac doanh nghiép khong xuat khau.

Binh quan 8 trong s6 10 doanh nghiép nhan duoc cac dic tinh, thiét ké san pham
hodc nguyén liéu tir cac khach hang nudc ngoai va hon ¥% sd doanh nghiép xuat khau duoc
cac d6i tac thuong mai nudc ngodi cung cap cong nghé hodc chuyén gia ma cac doanh
nghiép nay khong thé tiép can duoc. Khoang 40% doanh nghiép st dung tu van phap ly
khi tham gia cac hop ddng xuat khau truc tiép. Cac doanh nghiép nong thon it sir dung tu
van phap 1y hon so vdi cac doanh nghiép thanh thi. Cudi cing, cic doanh nghiép xuat
khau ciing c6 xu huéng quang céo nhiéu hon cac doanh nghiép khac. Khoang 42% sb
doanh nghiép xuat khau thuc hién quang cdo trong khi chi c6 9% doanh nghiép khong
xuat khau quang cio cho thiy hinh anh c6 vai trd quan trong hon ddi voi cac doanh
nghiép xuat khau.'®

Mot dic tinh nita cta cac doanh nghiép xuat khau 1a cac khoan thu binh quan cia
cac doanh nghiép nay cao hon so v6i cac doanh nghiép khong xuat khau. Bang 7.3 cho
thdy cac khoan thu binh quan vé doanh thu trén lao dong toan thoi gian va téng loi nhuan
rong trén lao dong toan thoi gian phu thudc vao tinh trang xuat khiu cua cac doanh
nghiép. Cac doanh nghiép xuét khau thu duoc binh quan 117 triéu dong trén lao dong toan
thoi gian so véi 61 triéu dong trén lao dong toan thoi gian trong cic doanh nghiép khong
xuat khau. Khong phu thudc vao quy md va dia ban cia doanh nghiép va loai trir cac
doanh nghiép quy mé vira, tong doanh thu trén lao dong toan thoi gian & cac doanh nghiép
xudt khau 16n hon kh4 nhiéu. Quan sat tong loi nhudn rong trén lao dong toan thoi gian,
khong phu thudc vao quy mé va dia diém doanh nghiép xuét khau c6 mirc loi nhuan rong
trén lao dong toan thoi gian cao hon cac doanh nghiép khong xuat khau.

”rBéc tinh cua cac doanh nghiép xuét khau duoc tinh bang cach sir dung toan by mau trong ndm 2009. Nhiing
két qua nay khong thay d6i khi chi xem xét minh panel can bang. )
'8 Thao luan k¥ hon vé quang cao phu thudc vao dia diém ctia doanh nghiép duoc thuc hién & cudi chuong nay.
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Bang 7.3: Doanh thu binh quan va L¢i nhuén thuin trén lao dong toan thoi gian

Don vi: triéu dong

Téng doanh thu trén lao dong toan Téng loi nhuan thuan trén lao dong

thoi gian toan thoi gian
Xuét khau Khong xuat khau Xuit khau Khong xuat khau
Téng sd 117,9 63,4 12,7 8,4
Siéu nho 164,1 52,6 12,2 7,8
Nho 119,6 83,2 13,0 9,6
Vua 103,4 123,2 12,4 11,2
Thanh thi 136,6 81,2 14,5 11,1
Nong thon 86,2 50,3 13,6 6,4

Ghi chii: Khong thu duge thong tin ctia 22 trong tong sé 2.543 doanh nghiép dugc chon

mAu trong diéu tra nam 2009.

Cac két qua tir u6c luong probit dé xac dinh hoat dong xuat khau duoc trinh bay
trong Bang 7.4. Cac udc luong bao gom céc bién lién quan dén dic tinh tiéu chuan cua
doanh nghiép, logarit cia doanh thu thuc, muc luong thuc té binh quan trén lao dong va
céc chi s6 ddi v6i viéc doanh nghiép c6 gidi thiéu san pham méi hodc sir dung cong nghé
moi vao qua trinh san xuat hay khong. Tom lai, ching t6i thu dugec mot s6 két qua tha vi
va khong xem xét dén nguyén nhén siu xa.

Tht nhit, doanh thu thuc trén lao dong co mbi quan h¢ thuén chiéu véi viéc doanh
nghiép d6 tham gia hoat dong xudt khau nhu trinh bay trong Bang 7.3. Thi hai, muc chi
luong binh quan ciing c6 mdi quan hé thuan chiéu véi viéc doanh nghiép d6 1a doanh
nghiép xuat khau hay khong. Piéu nay cho thiy lao dong lam viéc trong cic doanh nghiép
xudt khau binh quan nhan dugc mic luong cao hon so voi lao dong lam viée trong cac
doanh nghiép khong xuat khau. Tém lai, cac doanh nghiép c6 ning suit lao dong cao hon,
néu c6 dinh quy mé doanh nghiép c6 kha ning cao hon s& 1a cac doanh nghiép xuat khau.
Thir ba, cac doanh nghiép xuat khau thuong gidi thiéu san phdm méi hodc sir dung cong
nghé méi trong qua trinh san xuat. Cac doanh nghiép tham gia vao hoat dong xuit khau
gip nhiéu ddi thi canh tranh hon va tdi thiéu hoa chi phi théng qua viéc sir dung cong
nghé moi va su da dang hoa co thé 1a yéu t6 quyét dinh dén su ton tai trong tuong lai. Thir
tu, cac doanh nghiép xuit khau thuong 1a cac doanh nghiép ¢ Thanh phd Hd Chi Minh
hon 13 & cac tinh nhu Nghé An va Quang Nam. Cudi cung cac doanh nghiép ho gia dinh
nhu du kién c¢6 xac suat tham gia thi truong xuat khau thap hon.
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Bang 7.4: Cac doanh nghiép xuit khiu gi?

Théng ké
Hé sb t
Tubi S6 nam (x1,000) -0,063  (0.77)
Quy mo S6 lao dong (x1,000) 0.031 (0.85)
Téng doanh thu log (x100) 0.683%**  (6.14)
Binh quan luong Triéu dong trén lao dong 0.029%**  (4.33)
Gi6i thiéu san phdm méi 0.010%*  (1.97)
Cong ngh¢ maoi 0.008***  (3.02)
Dia ban Ha Noi -0.003  (1.57)
Phu Tho 0.003 0.61)
Ha Tay 0.005 (0.76)
Hai Phong -0.004  (1.15)
Nghé An 0.008***  (3.57)
Quang Nam -0.007**  (2.05)
Khanh Hoa -0.004  (1.42)
Lam Pong 0.006 (1.05)
Long An -0.003  (0.97)
Hinh thire s¢ hitu Tu nhan/1 thanh vién 0.018***  (2.92)
Hop danh/Tap thé/Hop tac xa  0.037***  (3.16)
Cong ty TNHH 0.029%**  (4.89)
Cong ty c6 phan 0.026%**  (2.93)
C6 bién gia nganh C6
S6 quan sat 2.487
Pseudo R-squared 0,38

Ghi chii: M6 hinh probit, hi¢u ing bién. Sai s6 chuan gop phi quyén sd. *, **, ***
tuong trng v&i1 muc y nghia 10%, 5% va 1%. Nhom co sé: Dia ban HCMC, doanh
nghiép ho gia dinh, nganh ché bién thuc pham (ISIC 15).

Hinh 7.1 nhimng ving lanh thd ma doanh nghiép xudt khau va nhap khau c6 hoat
dong trong nam 2009. Trong sd 149 doanh nghiép xuét khau, 102 doanh nghiép cung cap
thong tin vé diém dén xuat khau va 86 doanh nghiép cung cap thong tin vé noi nhap khau
nguyén vat liéu tho. Khoang 38% sd doanh nghiép xuat khau xudt sang Lién minh chau
Au trong khi chi ¢6 12% doanh nghiép xuit khau nhdp tir Lién minh chau Au. Khoang
10% nguyén vat lidu thd st dung trong san xuit dugc nhap khau truc tiép. Hau hét cac
doanh nghiép cho biét nguyén vat liéu thé dugc nhap khau tir cac nuée chau A. Khoang
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50% duoc nhap khau tir Trung Qudc trong chi chi c6 mot ty 1é rat nhé cac doanh nghiép
nhap khau nguyén vat liéu thd tir My, Lién minh chau Au va Nga. 72% doanh nghiép cho
biét can it hon 2 tudn dé nhap khau dau vao trong khi chi 10% doanh nghiép tra 10i thoi
gian nhap khau nguyén liéu thé daihon mot thang.

Hinh 7.1. Cac doanh nghiép xuat khau di dau va nhap khau tir dau?
60 -

50 -
m Xuét khu
40 - ® Nhap khau
30 -
20 -
) L l
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khac

Percent

7.2 Canh tranh theo nhén thirc va Co cdu kinh doanh

Phan hai ctia chuong nay tap trung vao co ciu kinh doanh va nhan thirc ctia doanh
nghiép vé muic d canh tranh trong hoat dong ctia minh. Phan nay chu trong co cau kinh
doanh ciia cac doanh nghiép trong nam 2009 va vi vay phai dya trén toan bd mau. Cac két
quéa khong thay doi dang ké khi chi xem xét riéng panel can bang.

Hinh 7.2 trinh bay muc d¢ canh tranh theo nhén thuc cia doanh nghiép ¢ thanh thi
va néng thon. Gan 90% doanh nghiép ¢ cac dia ban khac nhau cho biét ho gap su canh
tranh gay gat trong hoat dong ctia minh. Quan sat panel cin bang, 71% doanh nghiép cho
thiy mirc do canh tranh ting 1én ké tir nim 2007 trong khi 27% doanh nghiép thdy mic do
canh tranh khong d6i. Tiép theo chung t6i nghién ctiru mirc d6 canh tranh theo nhan thic &
cap nganh. Cac doanh nghiép trong cac nganh nhu (i) Gidy va cc san pham gidy, (ii) san
pham kim loai, (iii) phuong tién véan tai va (iv) Cao su va cac san pham nhua noi chung
nhan thy sy canh tranh 1a gay gat. DAy khong phai 14 tinh hinh thyc té trong cic nganh
khac (khong dugc bao céo). Hinh 7.2 ciing trinh bay ty trong doanh nghiép co hang ton
kho. Khoang 28% doanh nghiép c6 hang ton kho twong tng v&i 707 doanh nghiép. Ty
trong doanh nghiép c6 hang ton kho & thanh thi cao hon ty trong nay ¢ néng thon.
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100 Hinh 7.2: Canh tranh theo nhan thuirc (%)
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Bay gid chiing t6i s& nghién ctru nhan thirc vé canh tranh ciia cac DNNVV tir cac
ngudn khac nhau. Cac két qua dugc trinh bay trong Bang 7.5. Ca cac doanh nghiép nhap
khau hop phép hoic hoat dong budn 1au déu khong dugce xem 1 tao ra canh tranh 16n. Bén
canh do, canh tranh tur cac doanh nghiép quéc doanh nhin chung dugc xem la khong 16n
trir cac cong ty TNHH va cac doanh nghiép hop danh/tap thé/hop tac xi. Cac doanh
nghiép ngoai qubc doanh khac duoc xem la cac dbi thii canh tranh chi yéu va diéu nay
khong phu thudc vao dia ban va hinh thirc s& hitu ctia doanh nghiép. Piéu dé cho thay
réng rat nhiéu trong s6 cac doanh nghi¢p duoc diéu tra dang hoat dong trén cac khu vuc
thi truong khong hap din ddi véi cac doanh nghiép 16n hon va tién tién hon. Piéu nay co
thé phan anh rang cac DNNVV dién hinh ctia Viét Nam thuong c6 xu huéng san xuat san
pham khéc v6i san pham ciia cac doanh nghiép 16n hon va hién dai hon.

Céc doanh nghiép can phai thuc hién mot sb bude dé dbi phé véi su canh tranh qudc
té ngay cang tang. Xac dinh cac dai ly thi truong moi, tao ra san phém méi hodc cai tién
san pham hién tai va cit giam chi phi san xuat 13 nhitng phuong phap quan trong nhit ma
cac doanh nghiép di sir dung dé dbi pho véi sy canh tranh ngay cang ting. Nguoc lai,
giam s6 lao dong hodc nang cip luc luong lao dong duoc phan anh 1a cac cong cu it duoc
st dung hon (khong dugc bao cao).
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Bang 7.5: Canh tranh theo nhén thirc tir cac ngudn khac nhau

Canh tranh theo nhan thuc tu:

Doanh A ,
B Doanh Nhap Cac
nghi¢p A x N 5
p P nghiép tu khau hgp Buodn lau nguon
So6 quan quoc A . )
. nhan phap khac
sat doanh
Téng mau (2,251) 3.0 1.6 33 34 3.6
Thanh thi (995) 2.6 1.5 2.9 3.1 34
Nong thon (1,256) 33 1.7 3.5 3.7 3.7
Ho gia dinh (1,436) 33 1.7 3.5 3.5 3.6
Tu nhan/1 thanh vién (189) 2.7 1.6 3.2 33 3.5
Hop danh/T4p thé/Hop
tac xa (64) 24 1.6 3.1 3.5 3.5
Cong ty TNHH (479) 2.6 1.5 2.8 3.1 34
Cong ty c6 phan (83) 2.7 1.4 2.8 3.3 3.5

Ghi cht: 1 = canh tranh gay git, 2 = canh tranh vira phai, 3 = canh tranh khong dang ké, 4 =
Khong c6 su canh tranh. Thiéu thong tin ctia 292 doanh nghiép.

Nhu trinh bay trong Hinh 7.2, khoang 28% doanh nghiép c¢6 hang ton kho khé ban.
Hinh 7.3 cho thiy tai sao doanh nghiép lai kho ban nhiing hang héa nay. Ly do quan trong
nhit 14 c6 quéa nhiéu san pham tuong ty trén thi truong. Ly do quan trong thir hai 13 cac
doanh nghiép khong tiép can vai cac kénh ban hang. Mot phuong phap dé tranh cic van
dé voi hang ton kho 1a san xuat theo cac don dat hang trudc. Khoang 60% doanh nghiép
hau nhu ludn san xuit theo don dit hang trude trong khi chi 12% doanh nghiép chua bao
gid san xuét theo don dat hang trudc. (cac két qua khong duoc trinh bay).
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e Hinh 7.3: Cac ly do quan trong nhat khé ban hang tén kho

C6 qua nhiéu san Chétlwgngsdn  Khong tiép can véi  Khé khan trong van Gia quéa cao Khac
pham cung loai trén pham thap céc kénh ban hang tai
thi trwong

Két qua wdc luong probit dé xac dinh mdi twong quan cua sy canh tranh theo nhan
thirc stir dung cac dic diém tiéu chuan dugc trinh bay trong Bang 7.6 trong d6 ¢ sur dung
chi tiéu vé hang ton kho, xudt khau va sb luong khach hang. Két qua cho thiy sb lugng
khach hang 16n hon va hang ton kho ¢6 mdi quan hé thuan chiéu vdi nhén thirc ciia doanh
nghi¢p vé canh tranh. Bén canh d6, mot 1an nira duong nhu cac doanh nghiép ho gia dinh
¢6 nhan thirc canh tranh thép hon trén thi truong ho dang hoat dong so vdi cac loai hinh
doanh nghiép khac.
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Bang 7.6: Céc yéu to quyét dinh canh tranh theo nhén thirc

Thong ké
Heé s6 t
Quy md doanh nghiép S6 lao dong (x1,000) -0,002 (0.09)
Co s¢ khach hang S6 lwong khach hang 0.015***  (2.60)
Hang héa ton kho Cé=1,Khoéng =0 0.056%**  (3.98)
Xuat khau Cé =1, Khoéng =0 0,028  (0.82)
Dia ban Ha Noi 0.028  (0.92)
Phu Tho 0.071%**  (2.78)
Ha Tay 0.003 (0.13)
Hai Phong -0.084*%*  (2.26)
Nghé An 0.076***  (3.65)
Quéang Nam -0.077**  (2.21)
Khanh Hoa 0.067%*  (2.28)
Lam Pong 0.001 (0.02)
Long An 0.075%**  (4.21)
Hinh thtrc s¢ hiru Tu nhan/1 thanh vién 0.055%**  (2.79)
Hop danh/Tap thé/Hop tac xi 0.020 (0.75)
Cong ty TNHH 0.071***  (5.07)
Cong ty co phan 0.061%**  (2.47)
C6 bién gia nganh Co
S6 quan sat 2.539
Pseudo R-squared 0,17

Ghi chti: M6 hinh probit, hi¢u tng bién. Sai s6 chuan g0p phi quyén $O. *, H*
**% trong img va1 muc y nghia 10%, 5% va 1%. Nhom co s6: Dia ban HCMC,
doanh nghiép ho gia dinh, Nganh ché bién thuc pham (ISIC 15).

Béy gio chiing ta chuyén sang sir dung san pham va cac dic diém co so khach hang
ctia doanh nghiép. Bang 7.7 nghién ctru viéc st dung dau ra cta doanh nghiép. Gan 1/3
dau ra dugc sir dung cho tiéu dung cudi ciing trong khi gan mot nira dau ra dugc sir dung
1a dau vao trung gian trong cac dich vu. Diéu nay din dén két qua khoang 19% dau ra
duoc s dung 1a cac san pham trung gian trong nong nghiép va ché bién. Ty trong san

phadm cua cac doanh nghiép nong thon dugc st dung cho tiéu dung cudi cung 16n hon so
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v6i san pham cua cic doanh nghiép thanh thi trong khi san pham cua cac doanh nghiép
thanh thi dugc str dung la dau vao trung gian trong ché bién va céc dich vu lén hon. Cac
doanh nghiép chiu sy canh tranh gay git hon ban ty trong san pham duoc st dung 1a tiéu
ding cudi cung it hon so véi cac doanh nghiép chiu mirc canh tranh thip hon.

Bang 7.7: Sir dung sin pham va Mirc d9 canh tranh (%)

Canh
Canh
. tranh . S A A
Tong s6  tranh gay ) Thanh thi Nong thon
. khong gay
gat 2
gat

S6 quan st (2,543) (2,251) (291) (1,109) (1,434)
Tiéu dung cudi cung 32.1 309 41.8 21.9 40.0
Pau vao trung gian trong
nong nghiép 1.6 1.5 2.6 1.2 1.9
Pau vao trung gian trong
ché bién 17.6 18.1 13.0 25.1 11.9
Pau vao trung gian trong
dich vu 48.5 49.4 41.3 51.5 46.1
Khong biét 0.2 0.2 0.4 0.4 0.2

Nhu dé cap trong chuong 6, sy da dang hoda trong cau duoc quyét dinh dua trén s
luong khach hang. Pa dang héa co so khach hang c6 thé lam cho cac doanh nghiép it ton
thuong hon véi cac ca sdc vé cau. Bang 7.8 cho thdy 59% doanh nghiép duoc chon mau
c¢6 hon 20 khach hang. Cac doanh nghiép chiu su canh tranh gay git ¢ xu huéng c6 co sd
khach hang 16n hon. Piéu nay goi ¥ rang cac doanh nghiép ddi phé voi su canh tranh va
tranh cac cu soc vé cau bang cach da dang hoa khach hang. Pong thoi cac doanh nghiép
nong thon thuong co co s khach hang 16n hon véi trén 20 khach hang so véi cac doanh
nghiép thanh thi. Hinh 7.4 dua ra tong quan vé dia ban ciia khach hang dua trén dia ban
ctia doanh nghiép. Co6 su khac biét dang ké vé dia ban cta khach hang gitta cac doanh
nghiép thanh thi va ndng thon. Sy khac bi¢t nay trong pham vi tinh 1a 76% va 81% khach
hang cung tinh twong Gmg v6i doanh nghiép thanh thi va nong thén. Gan 65% khach hang
ctia doanh nghiép nong thon c6 dia diém cung xa hodc khac xa nhung cung huyén so véi
ty 1€ 34% cua cac doanh nghi¢p thanh thi. Pang cht y 1a chi ¢6 9% khach hang c6 dia ban
tai cac tinh khong phai 1a tinh l1an can.
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Bang 7.8: Co sé khach hang (%)

Canh tranh
.+ Canh tranh . N C A A
Tong s6 . khong gay  Thanh thi No6ng thon
gay gat 2
gat

S6 quan sat (2,543) (2,251) (291) (1,109) (1,434)
Chi c¢6 mot khach hang 1.6 1.5 2.8 2.1 1.3
2-5 khach hang 8.5 7.5 15.5 10.6 7.0
6-10 khach hang 11.0 11.4 7.9 17.0 6.3
11-20 khach hang 20.1 20.2 19.2 22.5 18.2
Trén 20 khach hang 58.8 59.3 54.6 47.8 67.3

Hinh 7.4: Dia ban cua khach hang

50 - mTng ®Thanh thi mN6ng thén

Cung xa Khac xa nhung cung Khac huyén nhwng Tinh Ian can & tinh khong lan can Nhap khéu
huyén cung tinh

Co céu kinh doanh chung cta san phim quan trong nhét cia doanh nghiép duoc
trinh bay trong Bang 7.9. Khoang 60% doanh nghiép ban san pham quan trong nhat cua
minh trong nodi dia va cho cac doanh nghiép ngoai qudc doanh trong khi 31% doanh
nghiép ban san phim cta minh cho cac ca nhan tai dia phuong. Két qua tir bang 7.7 vé sir
dung san pham duoc khiang dinh: Cac doanh nghiép nhan thiy c6 stc ép canh tranh gay
git chi yéu ban/san xuét cac san pham cho cic doanh nghiép ngoai qudc doanh trong
nude khac nhu 13 cac dau vao trung gian. Cac doanh nghiép nong thon c6 ty trong hang
hoa ban cho ¢4 nhan va co quan phi thuong mai nha nudc cao hon twong ddi, trong khi
cac doanh nghiép thanh thi ban ty trong 16n san pham chinh ctia minh cho cic doanh
nghiép qudc doanh va ngoai qudc doanh ndi dia.
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Bang 7.9: Co cAu kinh doanh (%)

2 . Canh tranh Car}h tranh Thanh Nong
Tong sO . khong gay } n
gay gat 5 thi thon
gat

Nguoi dan dia phuong 31.1 29.5 41.9 19.7 39.8
Khéch du lich 0.3 0.2 0.4 0.2 0.3
Co quan c6 phi thuong mai
nha nudc 0.8 0.9 0.6 0.6 1.0
Doanh nghiép ngoai qubc
doanh trong nudc 59.6 61.1 48.2 66.6 54.2
Doanh nghiép qudc doanh 4.3 4.5 33 6.6 2.6
Cong ty c6 von dau tu nudc
ngoai 1.5 1.5 1.7 2.6 0.7
Xuét khau 2.4 2.3 2.8 3.7 1.4

Hon nita Bang 7.9 khang dinh cic doanh nghiép xuat khau chu yéu c6 dia ban tai
khu vuc thanh thi. Cac doanh nghiép xuat khau ban san pham cho khach hang noi dia (tiéu

dung cudi cung) nhan thay su canh tranh it gay gat hon so véi cac doanh nghiép khong

xuat khau.

Céc tiéu chi dinh gia chinh dugc trinh bay trong Bang 7.10. Khoang 72% doanh
nghiép sir dung tién cong vao gia von cb dinh (gém chi phi va 13i) trong san xuét trong khi
17% doanh nghi¢p dinh gia dua trén co s¢ thao ludn riéng véi ting khach hang. Cac
doanh nghiép noéng thén c6 xu hudng dinh gia twong tu nhu cac ddi thii canh tranh cia
minh trong khi cadc doanh nghi¢p thanh thi c6 xu hudéng thuc hién dam phéan riéng voi

khach hang.

Bang 7.10: Cac tiéu chi dinh gia chii yéu (%)

Thanh  Nong

Tong s6 thi thon

Tién cong vao gia von cb dinh trong san xuat 72.4 72.1 72.6
Dinh gi4 tuong ty nhu ddi tha canh tranh 9.2 6.5 11.3
Dinh gi4 thap hon so v4i ddi thu canh tranh gin nhat 0.8 0.7 0.8
Dam phan riéng vé1 tung khach hang 16.9 19.9 14.5
Gi do chinh phu kiém soat 0.3 0.1 0.5
Khac 0.2 0.2 0.1

Ghi cha: Thiéu thong tin cta 7 trong sé 2.543 doanh nghiép: 5 doanh nghiép thanh thi

va 2 doanh nghiép nong thon.
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Cubi cing, chung to6i xem xét kha ning va loai hinh quang cdo duoc cic doanh
nghiép str dung. Trong mau nim 2009, c6 11% doanh nghiép co thuc hién quang céo va
cac doanh nghiép thanh thi c6 xu huéng quang cdo nhiéu hon cic doanh nghiép nong
thon. Gan mot nira s6 doanh nghiép xuat khau quang cdo trong khi chi c6 dudi 1/10 sb
doanh nghiép khong xuét khau quang céo. Hinh 7.5 minh hoa loai hinh quang cao duoc sir
dung phu thudc vao dia ban ctia doanh nghi¢p. Co thé théy su khac biét 16n gitra dia ban
va gilta cac nganh. Khoang 60% cac doanh nghi¢p nong thon st dung &p phich quang cao
trén phd trong khi chi c6 12% doanh nghiép thanh thi sir dung cach thirc quang céo nay.
Nguoc lai, gﬁn 54% va 58% doanh nghiép thanh thi cho biét ho str dung phuong tién
tuong ung 14 bio va internet dé quang céo. Pang chii y 1a dai phat thanh va ti vi 1a hai
hinh thirc quang céo it duge sir dung nhat.

Céc két qua wéc lugng probit dé xac dinh hinh thirc quang cdo sir dung cac dic tinh
thong thuong cua doanh nghiép va cac dac tinh khac nhu gido duc, miac do canh tranh,
hang ton kho, tiép can vdi internet va website 1a bién giai thich dugc trinh bay trong Bang
7.11. Theo cac két qua udc luong, cac doanh nghiép 16n hon ciing nhu cic doanh nghiép
c6 tiép can véi internet va website c6 xu huéng quang cdo nhiéu hon. Pung nhu ky vong,
cac doanh nghiép nhén thiy c6 su canh tranh gay git trong hoat dong kinh doanh cua
minh thuc hién quing céo thuong xuyén hon. Xac suit quang céo thap hon ¢ cic doanh
nghiép ho gia dinh so voi cac hinh thirc s& hitu khac. Cudi ciung, cic doanh nghiép tai
Khanh Hoa, Lam Dong va Long An quang cdo nhiéu hon cac doanh nghiép tai Thanh phd
Hb Chi Minh.

Hinh 7.5: Hinh thirc quang cao

mTong mThanhthj m Néngthon

50 -

40

30

20 -

10

Ap phich dwdng Gui tai liéu quang Béo (trang vang) Radio TV Internet Hoi tro thwong  Cac dang khac
phé cdo tan noi mai
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Bang 7.11: Cac yéu té quyét dinh quéang cio

Chis6  Théngkét

Tubi cta doanh nghiép S6 nam (x1,000) 0.374 (0.91)
S lao dong
Quy mo6 doanh nghiép (x1,000) 0.038%** (2.57)
Dao tao chuyén mén 0.029** (2.55)
Canh tranh gay gat 0.028* (1.81)
Hang hoa ton kho 0.027%**  (3.29)
Internet 0.044%** (3.44)
Website 0.520%** (11.19)
Dia diém Ha Noi -0.014 (0.87)
Pha Tho -0.022 (1.55)
Ha Tay -0.002 (0.09)
Hai Phong -0.009 (0.44)
Nghé An -0.002 (0.08)
Quang Nam -0.006 (0.27)
Khanh Hoa 0.091*** (5.06)
Lam Pong 0.125%%% (3.55)
Long An 0.229%** (5.80)
Hinh thire s¢ hiru 0.769%** (5.71)
C6 bién gia nganh C6
S6 quan sat 2,536
Pseudo R-squared 0.41

Ghi chti: M6 hinh Probit, hiéu Gmg bién. Sai s6 chuin gop phi quyén sd. *,
*EEEX trong ing voi muc y nghia 10%, 5% va 1%. Nhom co sé: dia ban
HCMC, doanh nghiép ho gia dinh, Nganh ché bién thuc pham (ISIC 15).
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8 Paiu tw va Tiép cin tai chinh

Phan nay xem xét cac kho khan tin dung cua cac DNNVV tai Viét Nam va nhiing
kho khin nay c6 lién quan nhu thé nao dén khu vuc chinh thire va phi chinh thirc. Mot ty
trong 16n (36%) sd doanh nghiép duoc diéu tra cho biét kho khan tin dung 13 rao can quan
trong nhat ddi v4i su tang truong trong twong lai. Khé khan tin dung va dau tu c6 quan hé
rat chat ché vi vay ching toi xem xét gia tri/khdi lugng va muc dich dau tu cta doanh
nghiép. Tiép can tai chinh trong khu vuc chinh thirc va phi chinh thirc theo d6 dugc
nghién ctru. Dé xac dinh su bién doi dau tu va sy thay doi vé sb luong cac doanh nghiép
c6 kho khan vé tin dung, phan tich dugc thuc hién dua trén viéc st dung bd s6 liéu panel

can bang.

8.1 Paiutwr

Bang 8.1 trinh bay ty 1¢ doanh nghiép c6 thuc hién dau tu tir thoi diém diéu tra trude
va ty trong dau tu so voi loi nhuan dé lai theo quy md va dia ban ctia doanh nghiép. Chi
nhimg doanh nghiép da duogc diéu tra trong ca hai nim méi duoc xem xét. Trong nim
2007, khoang 882 doanh nghiép, twong g v4i 44% trong s6 2.062 doanh nghiép st dung
loi nhuan dé lai cho cic khoan dau tu tai chinh trong khi 58% s6 doanh nghiép (1.166
doanh nghiép) st dung loi nhuan dé lai cho dau tu tai chinh trong ndm 2009. Tinh tir thoi
diém cua cudc diéu tra trude, 60% trong tong s6 cac doanh nghiép cé thuc hién dau tu
moi trong d6 loi nhuan dé lai chiém 36%. Xac suat dau tu ting 1én theo quy mo doanh
nghiép nhung 53% doanh nghiép siéu nho thuc hién dau tu tir nam 2007 dén nam 2009.
Nhiéu doanh nghiép c6 dia ban tai cac tinh nong thon tién hanh dau tu so voi cac doanh
nghiép co6 dia ban ¢ thanh thi.

Ty 1¢ doanh nghiép dau tu ting 1én & tit ca cac nhom doanh nghiép trong nim 2009
so v6i diéu tra trude trong nam 2007. Nguoc lai gia tri dau tu trung binh tir 1gi nhuédn dé
lai da giam trong nam 2009 so véi nam 2007. Binh quan, lgi nhuan dé lai chiém 36% dau
tu méi trong hai nim qua (2007-09). Nguoc lai, ty trong dau tu tir von tu c6 1a 73% trong
giai doan 2 nidm trudc d6 (2005-07). Xac suit st dung loi nhuan dé lai giam theo quy mé
doanh nghiép va cac doanh nghiép c6 dia ban nong thén co xu hudng sir dung von tu co
dé dau tu nhiéu hon so véi cac doanh nghiép tai cac tinh thanh thi. Hai 1y do c6 thé dwa ra
cho sy sut giam ty 18 dau tu tir loi nhuan dé lai. Mot 13, dé ddi pho véi khung hoang kinh
té toan cau, Chinh phu Viét Nam da dua ra géi kich thich bao gom tin dung hd tro (va
nhitng hd tro khac) cho cac DNNVV. Véi didu kién sén c6 hon va chi phi thap hon cia tin
dung, cac DNNVYV da chon vay nhiéu hon va sir dung loi nhuan dé lai it hon. Hai 14, cac
doanh nghiép c6 thé khong san sang st dung loi nhuan dé lai cho dau tu do su khong chéc
chan cta két qua c6 lién quan dén khing hoang tai chinh. Diéu nay c6 thé di khién céac
doanh nghiép gilr 1oi nhuén thu dugc cho cac chi phi khong du bao trude trong tuong lai.
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Bang 8.1: Pau tw méi

Phan traim doanh nghiép c6 dau tu tir  Phan tram dau tu tir 1oi nhuan dé

cudc diéu tra trudce lai (Vén tu cd)

2007 2009 2007 2009
Tong sd 43.5 59.5 73.3 35.6
Siéu nho 34.9 53.2 77.7 37.2
Nho 58.6 70.9 70.8 33.7
Vira 71.1 85.0 59.6 31.0
Thanh thi 40.2 51.3 69.5 34.9
Néng thon 45.8 65.1 75.6 36.0

Ghi chu: Piéu tra trude twong tng 13 ndm 2005 va 2007.

Mic du sd lugng doanh nghi€p st dung loi nhudn dé lai da tang tor nam 2007 dén
nam 2009, ty trong tong dau tu tir 1oi nhudn dé lai dang giam di theo thoi gian. Hai phan
ba tong s6 dau tu 14 tir cac nguodn tai chinh khac. Bang 8.2 trinh bay ty trong dau tu tir cc
ngudn tin dung chinh thic va phi chinh thirc. Khoang 42% dau tu 1a tir cdc khoan vay
ngan hang trong nim 2009 so v&i 19% trong nam 2007. Ty trong dau tu tir cic ngudn
khac va tir ban bé va gia dinh ma khong phai chiu i suét c6 thé duoc coi 1 dic tinh cua
tin dung phi chinh thirc. Theo Bang 8.2, ty I¢ tin dung phi chinh thirc da tang tuong tng
1&én 8% va 4%. Tin dung c6 dugc tur khu vuc chinh thic va phi chinh thure s€ dugc nghién
ctru 1d hon trong cac phan sau.

Bang 8.2: Cic doanh nghiép dau tw tir nguon tai chinh nao? (%)

2007 2009
Sb quan sat (882) (1,166)
Loi nhuan dé lai 73.3 35.6
Vay ngéan hang 19.2 41.9
Céac nguodn khéc (co 13i suat) 3.0 9.5
Ban be/gia dinh (khong lai

sudt) 0.6 4.1
Céc ngudn khac (khong 1ai

sudt) 3.5 8.4
Phat hanh c6 phiéu méi 0.2 0.1
Céc phuong ti¢n tai chinh khac 0.3 0.4

Ghi cha: Cac két qua dwa trén mau can bang.
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Hinh 8.1 mo ta chi tiét viéc phan bd cac khoan dau tu st dung miu can bang. Cac
két qua khong thay doi nhiéu khi toan bd mau ca nam 2007 va 2009 duoc xem xét (khong
bao cdo). Trong nam 2009, khoang 30% doanh nghi¢p so v4i 59% doanh nghi¢p trong
nam 2007 cho biét ddu tu vao may moc thiét bi. Twong tu, dau tu méi vao xay dung dia
giam tir 25% trong nam 2007 xudng con 13% trong ndm 2009. Muyc “khac” bao gdom dau
tu vao nghién ctru va phat trién, nang cip von con ngudi, bang sang ché, cac doanh nghiép
khac va “cac muc khac”. Khoang 54% s6 doanh nghiép thuc hién dau tu trong nhém nay.
Tuy nhién chi c6 1% s6 doanh nghiép dau tu vao nghién ciru va phat trién, nang cap von
con ngudi, bang sang ché va cac doanh nghiép khac con lai 53% khong giai thich.

Hinh 8.1: Chi tiét diu tu 2007-09 (%)
70 -
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40 |

%
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m 2007
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DAt dai May moéc/thiét bj Xay dung Khac

Hinh 8.2 mé ta muyc dich dau tu cia 1.206 doanh nghiép c6 dau tu trong nam 2009.
Khoang 64% dau tu duoc thyc hién nhim ning cao ning lyc trong khi muc dich dau tu
quan trong thtr hai 1a dé thay thé thiét bi cii. Muc dich dau tu 16n thir ba 1a d& nang cao
nang suit trong khi dau tu c6 lién quan dén cai tién cac yéu cau vé an toan va mdi truong
dudng nhu 1a cac van d& nho d6i véi cac doanh nghiép duoc diéu tra.

Du khéng dugc bao cao & day, song can phai luu ¥ rang ty 1é no cia cac doanh
nghiép Viét Nam rat thip. No thip so vdi ty trong tai san cia cac DNNVV Viét Nam phu
hop véi két qua 1a phan 16n dau tu c6 ngudn gde tir loi nhuan dé lai. Hon nita chi 59%
doanh nghiép c6 ng duong trong nam 2009 va 60% trong s nay cé can ddi ng chua thanh
toan voi cac nha cung cap.
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Hinh 8.2: Muc dich diu tw (%)
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Nguoc voi Rand (2007), ty trong twong dbi 16n cac doanh nghiép ¢6 no 1a cac doanh
nghiép thanh thi. Trong 12 thang trudc diéu tra vao thang 7/2009, 122 doanh nghiép,
tuong tmg v6i 5% s6 doanh nghiép co ng trong nam 2009 khong c6 kha ning tra 13i cac
khoan ng. Trong s6 122 doanh nghiép, hau nhu déu c6 khoan phai tra cia khach hang.
Lién quan dén phan tich vé cac doanh nghi¢p co6 kho khan tin dung, dugc thuc hi¢n dudi
day, can nhé rang no dén han véi cac nha cung cdp ciling c6 thé phan anh rang cac doanh
nghiép gap kho khin vé tai chinh va do d6 mudn thyuc hién hop dong véi cac nha cung cap
hon 1a tim kiém tin dung bo sung.

8.2  Tiép can tin dung

Muc dich cta phan nay 1a phan tich cac ngudn tai chinh khac nhau va xay dung do
luong tong s6 doanh nghiép co khé khin tin dung. Chung toi bat dau bang viéc xem xét
thi truong tai chinh chinh thuc va xac dinh viéc tiép can cua DNNVYV véi tin dung chinh
thire tai Viét Nam.

Trong khi khu vuc ngan hang tu nhan tiép tuc ting truéng nhanh va gianh dugc thi
phan, cac ngan hang thuong mai qudc doanh van chiém linh thi truong tin dung chinh
thirc tai Viét Nam va 69% doanh nghiép béo céo rang ddy van 1a don vi tin dung chinh
thirc co ban ctia ho. Céac don vi tin dung chinh thirc quan trong thir hai va thtr ba 1a cac
ngan hang tu nhéan/co ph?m va cac ngan hang chinh sach xa hdi. Nguoc lai, 1.5% va 0.7%
doanh nghiép cho biét ngan hang nudc ngoai va cac chuong trinh muc tiéu tuong tmg 1a
cac don vi tin dung co ban cua hg. Ngan hang tu nhan va chinh phu binh quan c6 ty 1€ 1ai
sudt cao nhat (dao dong tir 1.06% dén 1.14%/thang) tai thi trudng chinh thirc trong khi cac
chuong trinh muc tiéu c6 murc lai sut binh quan thép nhét (0.72%/thang).
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Bang 8.3: Don vi tin dung chinh thire co s¢

Tan suat  Phan tram

Ngén hang thuong mai quc doanh

(SOCB) 509 68.8
Ngan hang tu nhan/c phan 74 10.0
Ngan hang nudc ngoai 11 1.5
Ngan hang chinh sach xa hoi 91 12.3
Quy hd tro phat trién (DAF) 19 2.6
Céc chuong trinh muyc tiéu 5 0.7
Khac 22 3.0
Thong tin thiéu 9 1.2

S6 lugng doanh nghiép ndp hd so va co dugce khoan vay ngan hang chinh thiic hodc
céc hinh thirc tin dung khac trong 2 nam trude diéu tra nam 2007 va 2009 duoc trinh bay
trong Bang 8.4. Trong nim 2009, 36.5% twong tng v&i 740 doanh nghiép da nop ho so
vay chinh thirc va 20.3% tuong tng v6i 150 doanh nghiép gap kho khan khi vay. Trong
nam 2007, 21.5% (154 doanh nghiép) gip van dé voi viée ndp hd so vay va bi tir chdi cho
vay. Do d6 khoang 150 doanh nghiép trong nim 2009 c6 thé duoc xem 1a cac doanh
nghi¢p c6 kho khan tin dung, twong ing voi ty 1€ 7.4% cua 2,062 doanh nghiép.

Bang 8.4: Tiép cén tin dung

2007 2009
Co Khong  Co Khong
Céc doanh nghiép ndp ho so
cho céac khoan vay chinh thic  (751) (1,275) (740) (1,286)
37.1 62.9 36.5 63.5
Co Khong C6  Khong
Céac van dé trong viéc co dugc
khoan vay (154) (597 (150)  (590)
20.5 79.5 20.3 79.7
Doanh nghiép van can vay 81.2 54.3 75.3 57.0

Ghi cha: Mau can bang. Trong ngodc don 1 s6 quan sat.
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Trong s6 cac doanh nghiép c6 kho khian tin dung va gip van dé khi vay trong nam
2009, khoang 75% (khong ngac nhién) van tu cho 1a ho can khoan vay ngan hang chinh
thirc. Pong thoi, mic du 80% s6 doanh nghiép ndp hd so vay da nhan dugc phan nao
khoan tin dung chinh thirc, 57% van cho réng ho van can vay. Cac doanh nghiép nay cé
thé duoc xem la cac doanh nghiép c6 kho khan vé tin dung vi ho chi nhan dugc mot phﬁn
khoan tin dung ma ho xin vay. Nhom cac doanh nghiép c6 kho khin vé tin dung do vay da
tang theo cach phan loai nay Ién 24%, tuong trng vi 486 doanh nghiép.

Hinh 8.3: Tai sao doanh nghiép khong ndp hd so vay?
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40 1 m 2007

30 m 2009

20 -

10 |
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Mot phan cac doanh nghiép du khong ndp ho so tin dung chinh thirc van c6 thé co
kho khan tin dung. Hinh 8.3 bén dudi trinh bay 1y do tai sao cac doanh nghiép khong ndp
ho so vay. Khoang 59% doanh nghiép khéng nop hd so vay chinh thirc vi ho cam thay
rang ho khong can trong khi 12% khong mudn khong mudn méc no va 2% cho rang ho di
no nhiéu rdi. Trong sé nhom doanh nghiép khong ndp hd so (1,286 doanh nghiép), 24%
doanh nghiép khong ndp hd so cho khoan vay nao vi khong du thé chip, 13i suat qua cao
hodc do khé khin trong qua trinh ndp hd so. Néu bd sung nhom nay vao nhom cic doanh
nghiép c6 kho khan tin dung thi ¢6 nghia 1a c6 793 doanh nghiép c6 tiép can han ché véi
tin dung, twong tng v&i 39% méu. Con sd nay da ting nhe ké tir diéu tra naim 2007 véi
38% doanh nghiép duoc xem 1a c6 khé khan tin dung.' Can luu ¥ 1a s6 doanh nghiép co
kho khan tin dung da ting giita hai cudc diéu tra trong khi s6 dau tu trong hai nim qua
cling ting 20 diém phan traim. Sy gia ting s6 doanh nghiép c6 khé khin tin dung trong

"% Xem xét toan bd mau bao gom ca nhitng doanh nghiép khong dugc diéu tra trong ca hai ndm, s doanh nghiép
c6 kho khan tin dung tang 1én 39.9% (1,013 doanh nghiép) trong nam 2009 so voi khoang 37.9% (915) c6 kho
khan tin dung trong nam 2007.
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khu vuc chinh thirc cho thdy mét ty trong dau tu 16n duge thyc hién trong hai nim qua 1a
tur tin dung phi chinh thuec.

Tiép theo chiing toi xem xét cac loai doanh nghiép c6 khé khan tin dung. Bang 8.5
trinh bay ty trong doanh nghiép c6 kho khan tin dung tai cac dia phuong thanh thi va nong
thon dya vao hinh thirc phap ly. Nhiéu doanh nghiép ho gia dinh ¢6 kho khan tin dung co
dia ban & nong thon (75%) cung cb thém phat hién ¢ trén 1a co it hon cac doanh nghiép
nong thon c6 ng duong. Trur cac doanh nghi€p h¢ gia dinh, cac doanh nghi€p c6 dia ban
tai khu vyc thanh thi c6 xu hudng gap kho khan tin dung hon cac doanh nghiép tai dia ban
néng thon. Binh quan, nhidu doanh nghiép khong phai ho gia dinh gip kho khan tin dung
hon tir d6 dé xudt rang chinh sach nén chuyén tir cic doanh nghiép ho gia dinh nho hon
sang cac doanh nghiép tu nhan 16n hon nhu cong ty TNHH, cong ty hop danh/tap thé/hop
tac xa va cong ty co phan.

Bang 8.5: Nhirng loai hinh doanh nghiép nao c¢6 khé khan tin dung?

Kho khan tin dung (%)
Hinh thirc S6 quansat  Nongthon  Thanh thi Tong sd
Ho gia dinh (1,690) 75.0 25.0 34.9
Tu nhan/1 thanh vién (199) 43.2 56.8 46.7
Hop danh/Tap thé/Hop tac xa (72) 26.2 73.8 583
Cong ty TNHH (496) 37.0 63.0 58.9
Cong ty c6 phan (86) 42.6 57.4 62.8

Khi cac doanh nghi¢p c6 kho khan tin dung, ho co6 thé c6 duoc cac khoan vay tur khu
vuc phi chinh thirc kha phat trién tai Viét Nam. Tir nam 2007 dén nim 2009, 70% doanh
nghiép vay muon tir cac ngudn phi chinh thirc twong tng véi 1,416 doanh nghiép (61%
trong nam 2007). Néu xem xét toan bd mau, 71% doanh nghiép c6 duoc tin dung phi
chinh thirc trong nam 2009. Piéu niy cho thdy cac doanh nghiép méi dugc chon miu
trong ndm 2009 c6 xu hudng sir dung tin dung phi chinh thirc nhiéu hon. Xem xét ngudn
ctia cac khoan vay phi chinh thirc, bang 8.5 cho thdy 20% doanh nghiép c6 dugc cac
khodan vay tir nguoi than hoac ban be cua chu s¢ hitu doanh nghiép trong khi 8.5% khoan
vay nhan dugc tir nguoi cho vay lai. Bén canh do, 67% doanh nghi¢p khong con stir dung
cac khoan vay phi chinh thirc (hodc thong tin vé ngudn tin dung khong duge thu thap).
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Tin dung phi chinh thic co dic trung 1a cac khoan vay can thé chip co gia tri tdi thiéu
nhung 13i suat hang thang dao dong tir 0 dén 10%. Can luu y rang 62% ban bé hodc ngudi
than khong thu 13i sut khi cho vay. Liéu doanh nghiép c6 can phai thé chap dé c6 duoc
khoan tin dung chinh thirc hodc phi chinh thirc s& duoc xem xét cu thé hon trong phan sau
cua chuong nay.

Ngudn 8.6: Nguon ciia cac khoan vay phi chinh thire

Phan
Tan suat  tram

Nguoi cho vay 1ai tu nhan 120 8.5
Nguoi than hodc ban bé ctia chu sé hitu 287 20.3

Doanh nghiép 34 24
Céc ngudn khac 20 1.4
Thiéu thong tin/khong c6 khoan vay 955 67.4

Béng 8.7 trinh bay sy phd bién ctia khoan vay phi chinh thirc khi cac doanh nghiép
gip kho khin vé tin dung. Kho khan tin dung dugc dinh nghia 13 (i) doanh nghiép gip kho
khan dé c6 duoc mot khoan vay, va/hodc (i1) doanh nghiép van tu théy can khoan vay mac
du ho d3 nhan dugc khoan vay chinh thirc va/hoic (iii) cac doanh nghiép khong ndp ho so
vay do l3i sudt cao, cac khé khin trong viéc ndp ho so vay hodc thiéu thé chap.

Bang 8.7: Cac khoan vay phi chinh thirec va khoé khan tin dung (%)

Kh¢ khan tin dung 2007 Kho khan tin dung 2009

Khong Co Téng Khong Co Tong
Vay phi Khéng 493 229 393 402 144 30.1
chinh thire Co 507 771 607 598  85.6 69.9

Ghi chi: mau cén bang. Cac két qua khong thay ddi nhiéu khi xem xét toan bd miu.

Trong cac doanh nghiép c6 khé khin vé tin dung, khoang 85.6% c6 cac khoan vay
phi chinh thirc so vdi 59.8% cac doanh nghiép khong cé kho khan vé tin dung. Nguoc lai,
77.1% doanh nghi¢p cé kho khan tin dung c6 céc khoan vay phi chinh thirc trong nam
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2007. Trong khoang thoi gian giita hai cudc diéu tra trude, ty trong doanh nghiép co tin
dung phi chinh thtc, mac du cé kho khan vé tin dung hay khong, da tang tr 60.7% lén
69.9% trong nam 2009. C6 thé co hai giai thich: (i) su gia ting sé doanh nghiép c6 kho
khan tin dung 1am cho ty 1 cic doanh nghiép vay tir cac ngudn phi chinh thirc cao hon
va/hodc (ii) khung hoang tai chinh c¢6 thé di tac dong lam cac t chirc tin dung chinh thirc
yéu cau thé chip va ting 13i suat khién cho c6 nhiéu doanh nghiép hon ¢b ging c6 dugc
tin dung phi chinh thure.

Nhitng nhan t nao dé xac dinh xem doanh nghiép cé nhan duogc khoan tin dung phi
chinh thtrc hay khong? Dé tra 101 cau hoi nay, hdi quy probit phi quyén s6 bao gém cac
bién giai thich tiéu chuin (dia ban, quy mé, hinh thirc so hiru va bién gia nganh) ciing nhu
bién chi s x4c dinh khé khan tin dung 1 nhan t6 tiém tang cua viéc sir dung tin dung phi
chinh thuc dugc 4p dung va két qua dugc thé hién dudi day.

Bang 8.8: Ai sir dung tin dung phi chinh thirc?

Théng
Heé sb ké t
Kho khan tin dung =1 Kho khan tin dung 0.229***  (9.81)
Quy md doanh nghiép S lao dong (x100) 0.098 (1.36)
Dia ban Ha Noi 0.213***  (3.79)
Phu Tho 0.033  (0.47)
Ha Tay -0.109  (1.16)
Hai Phong -0.031  (0.35)
Nghé An 0.186%**  (2.72)
Quang Nam 0.279***  (3.07)
Khanh Hoa 0.201%**  (3.05)
Lam Pong 0.001  (0.01)
Long An 0.270***  (5.66)
Hinh thirc s& hitu Tu nhan/1 thanh vién 0.058  (1.05)
Hop danh/Tép thé/Hop tac xa -0.063  (0.88)
Cong ty TNHH 0.123***  (3.01)
Cong ty co phan 0.004  (0.06)
C6 bién gia nganh Co
S6 quan sat 2,019
Pseudo R-squared 0.21

Ghi chii: M6 hinh probit, hiéu tng bién. Sai s6 chudn gdp phi quyén sb. *, **, *#*
tuong g vé1 mirc y nghia 10%, 5% va 1%. Nhom co sé: dia ban HCMC, doanh
nghiép ho gia dinh, Nganh ché bién thyc pham (ISIC 15).

106 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



DAC PIEM MOI TRUONG KINH DOANH O VIET NAM: KET QUA DIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009

Céc két qua hoi quy trinh bay trong Bang 8.8 cho thiy cac doanh nghiép c6 khé
khin tin dung tai thi truong chinh thirc c6 xu hudng tim kiém céc ngudn tin dung phi
chinh thirc. Udc lugng hé sé vé quy md doanh nghiép chi ra rang cic doanh nghiép 16n
hon ¢6 xu huéng c6 duoc tin dung phi chinh thirc nhiéu hon. Tuy nhién hé sé udc lugng &
day khong c6 y nghia thong ké. Sb liéu khong cho thay c6 mdi lién hé giira dia ban cua
doanh nghiép va xac sudt bién cia viéc s dung tin dung phi chinh thic. Cac doanh
nghiép tai Ha Noi sir dung tin dung phi chinh thirc nhiéu hon dang ké so véi dia ban co s&
thanh phd HO Chi Minh. Céc tinh Nghé An, Khanh Hoa va Long an déu sir dung tin dung
phi chinh thirc thudng xuyén hon so véi thanh phé HO Chi Minh trong khi ¢é it doanh
nghiép hon tai Quang Nam str dung tin dung chinh thirc. Cubi cung, s liéu chi ra ring cac
cong ty TNHH sir dung tin dung phi chinh thirc nhiéu hon so véi cac doanh nghiép ho gia
dinh. Pay 1a két qua tuong tu so voi két qua co duogc trong nam 2007.

Nhu bao cdo ¢ trén, khoang 59% s doanh nghiép c6 vay ng trong nam 2009. Bang
8.9 trinh bay mdi quan hé giira cac doanh nghiép c6 kho khan tin dung va hinh thirc no
clia cac doanh nghiép nay dya trén ngudn tin dung. Phan 16n cac doanh nghiép c6 no dai
han va khong phu thudc vao nhom tin dung, hau hét cac doanh nghiép déu c6 no dai han
phi chinh thirc. Mt ty 1¢ 16n hon cac doanh nghiép c6 kho khan tin dung c6 no ngan han
tuong d6i so vai cac doanh nghiép khong c6 kho khin tin dung. Pang ngac nhién 13, ty 1¢
cac doanh nghiép co khé khan tin dung c¢6 ng chinh thirc 16n hon tuong d6i so véi cac
doanh nghiép khong c6 kho khan tin dung.

Bing 8.9: Pic diém no khi c6 kho khin tin dung

Phan trim no ngén han Phan trim no dai han
Phi chinh Phi chinh
Chinh thuc thirc Chinh thure thirc
Kho khan tin
dung Khong 2.0 233 8.0 66.7

Co 5.2 26.9 13.1 54.8

Mot trong s6 cac Iy do ma doanh nghiép khong ndp hd so vay chinh thirc 1a do
khong c6 di thé chap. Bang 8.10 trinh bay su phan b tin dung theo khu vuc chinh thirc
va phi chinh thirc dya trén quy mé doanh nghiép. Dé c6 dugce khoan vay chinh thirc, 91%
doanh nghiép phai c6 thé chap trong khi chi c6 11% doanh nghiép trong khu vuc phi
chinh thire c6 thé chap. Két qua cho thay c6 tic dong ciia quy md doanh nghiép: cac
doanh nghiép c6 quy mé 16n thudong c6 xu hudng cé thé chap khong phu thudc vao khu
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vuc. Hinh 8.4 liét ké cac loai hinh thé chép khac nhau duoc dua ra dua trén dia ban cua
doanh nghiép. Khoang 67% doanh nghiép sir dung dat lam thé chap trong khi 19% sir
dung nha (24% trong ndm 2007). Khong ngac nhién khi cdc doanh nghi€p nong thén co
xu huéng sir dung dat 1am thé chap trong khi cdc doanh nghiép thanh thi ¢ xu hudng sir
dung nha.

Bang 8.10: Thé chép va vit bio lanh trong khu vure chinh thirc va phi chinh thire (%)

Lz o Nguén vay
Thé chap Vit bao lanh P
quan trong nhat
Phi chinh Phi chinh Phi chinh
thirc Chinh thtc thirc Chinh thtc thirc Chinh thtc
Tong sd 10.8 91.3 30.8 15.2 31.9 68.1
Si€u nho 5.1 85.5 26.4 17.9 37.1 62.9
Nho 10.9 98.0 35.4 8.9 27.4 72.6
Vira 26.3 97.8 44.7 20.9 16.7 83.3

Bang chimg nay khang dinh sy han ché cua viée sir dung quyén st dung dét lam vat
thé chép tai khu vuc thanh thi v6i 52% doanh nghiép tai thanh thi so v6i 75% doanh
nghiép tai nong thon st dung dat dé thé chap. Sir dung thiét bi von dé thé chap da ting gap
d6i 1én 8.5% tir naim 2007 dén nam 2009 (khong duge bao cio).

Trong khi c6 mot ty 1& 1on doanh nghiép thé chap khi vay tin dung chinh thirc thi
31% doanh nghiép trong khu vuc phi chinh thirc so v1 15% doanh nghiép trong khu vuc
chinh thrc sir dung vat bao lanh. Viéc sir dung vét thé chap pho bién hon d6i véi cac
doanh nghi¢p 16n trong khu vuc phi chinh thuc. Trong khu vuc chinh thirc cac doanh
nghiép nho st dung vat bao lanh it hon. Khong phu thudc vao quy mo, cac doanh nghié¢p
cho biét khu vuc chinh thirc 1a nguén vay quan trong nhat mic du co ty 1& doanh nghiép
siéu nho 16n hon so voi cac doanh nghiép nho va vira cho biét rang khu vuc phi chinh
thirc 12 quan trong nhat. TAm quan trong ciia khu vuc phi chinh thirc giam theo quy mo
doanh nghiép va chi c6 17% doanh nghiép vira xem ngudn vay khu vuc phi chinh thirc 13

ngudn tin dung quan trong nhat.
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Hinh 8.4: Hinh thirc thé chip (%)

Pat Nha Thiét b Tai san ca nhan Khac

m Tdng H Thanh thj m Néng thén

9 Mbi truwong

Chuong nay xem xét hoat dong cia cac DNNVV trong mbi quan hé v6i mdi truong.
bay 1a mot linh vyc tuong ddi méi va chua duogc khai thac tai Viét Nam. Luat phéap hudng
dan va quy dinh cac diéu kién va nghia vu mdi truong dbi véi cac DNNVV méi duoc ban
hanh gan day va vi vay kién thirc ctia cac DNNVV vé cac luat phap co lién quan va trach
nhiém tuong ung cua ho van rat han ché. Bén canh do, thu thap s6 liéu va nghién ctru
phan tich vé chu dé ndy hién tai van chua phat trién. 2007 1a nam dau tién cac cau hoi vé
moi truong duge dua vao diéu tra DNNVV va chuong nay dugc xiy dung dua trén cac
két qua trong qua khu.

Nhu trong nim 2007, dau tién chung toi diéu tra xoay quanh Gidy ching nhian méi
truong (EC). Khung phap 1y hién tai didu chinh DNNVV va tuong tac cta cac doanh
nghiép nay véi moi truong tai Viét Nam bao gém 3 vin ban chinh, cu thé 1a (i) Luat Bao
vé moi truong, 2005; (i1) Nghi dinh 80/2006 hudng dan thuc hién Luat trén; va (i11) Thong
tu 8/2006 cua Bo Tai nguyén va moi truong (MONRE). Theo quy dinh tai cac van ban
nay, cac doanh nghiép thuc hién cac hoat dong cu thé (giy 6 nhiém) khong ké quy mo va
hinh thirc phap 1y phai chuan bi bao cdo Panh gia tac dong méi trudng (EIA). Bio céo
EIA phai dugc mot iy ban danh gia va dugc co quan nha nudc cod tham quyén lién quan
phé duyét (MONRE hoac Uy ban nhan dan céip tinh tuy theo loai dy éan cu thé). Cac doanh
nghiép dugc cip EC néu ho théoa man cic do ludng kiém soat 6 nhiém dugc quy dinh
trong bao cao EIA. Khi da duoc cép EC, ho c6 thé bit déu/tiép tuc cac hoat dong kinh
doanh ctia minh.

Nhu di dé cap o trén, chi nhitng doanh nghiép hoat dong trong mét sé nganh phai
tuan theo quy trinh nay va Nghi dinh 21/2008 quy dinh 21 nganh va 162 nganh phy ma
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trong d6 tit ca hodc mot sb doanh nghiép phai tuan theo khung phap 1y trén. Néu mot
doanh nghiép hoat dong trong nganh khong c6 trong danh muyc nay, doanh nghiép do
khong c6 nghia vu phéap 1y phai c6 EIA va EC mic di ho van duoc yéu cau ky vao vin
ban cam két bao vé méi trudng.

Bang 9.1: Gidy chitng nhin méi trudng theo dia ban, hinh thirc phap 1y, quy mé (%)

Doanh nghiép c6 gidy chirng nhin méi trwong

Khéng Co Téng sb

Ha Noi 82.0 18.0 100.0
Phu Tho 88.4 11.6 100.0
Ha Tay 88.0 12.0 100.0
Hai Phong 85.7 14.3 100.0
Nghé An 90.9 9.1 100.0
Quang Nam 93.0 7.0 100.0
Khanh Hoa 93.6 6.4 100.0
Lam Dong 89.7 10.3 100.0
Tp HCM 82.3 17.7 100.0
Long An 81.9 18.1 100.0
Doanh nghiép h¢ gia dinh 92.5 7.5 100.0
Tu nhan/1 thanh vién 80.9 19.1 100.0
Hop danh/Tap thé/Hop tac

X3 70.8 29.2 100.0
Cong ty TNHH 73.4 26.6 100.0
Cong ty c6 phan 68.6 31.4 100.0
Siéu nho 92.7 7.3 100.0
Nho 79.5 20.5 100.0
Vira 51.2 48.8 100.0
Tong so 86.5 13.5 100.0

Ghi cha: Thiéu s6 liéu tir mot doanh nghiép do d6 quy mé mau 1a 2,542 trong

chuong nay.
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Nhu trinh bay trong Bang 9.1, chi ¢6 13.5% doanh nghiép cho biét c6 EC trong nim
2009. Ty 18 nay ting nhe so vdi ty 18 ctia ndm 2007 nhung van con thap mic du mot sé doanh
nghiép trong mau cua chiing t6i hoat dong trong cac nganh khéng yéu cau phai c6 EC.

Co su khac bi¢t 16n gitra cac dia phuong. Long An c¢6 ty 1€ doanh nghiép c6 EC cao
nhat (18.1%) va ty 1é nay ting 1én ké tir nim 2007. Ha Noi ciing c6 ty 1¢ cao va trir Phu
Tho va Hai Phong, cac dia phuong khac déu co ty 1é nay ting 1én trong 2 nim qua. Phan
16n mau cia ching t6i 1a cac doanh nghiép ho gia dinh va day 1a cac doanh nghiép c6 ty 18
s& hiru EC thap nhat, c6 1& do viéc thyc thi cac quy dinh vé moi trudng con phai nham vao
cac doanh nghiép nho hon vdi quy mo tuong tu. Cac hinh thic sé hitu khac nhu Cong ty
0 phan va cong ty hop danh binh quan c6 ty 1¢ doanh nghiép c6 EC cao nht.

Chia mau theo quy mé doanh nghiép cho thdy mot birc tranh rd rang rang cac doanh
nghiép 16n hon cé ty 1& sé hiru EC cao hon cac doanh nghiép nho hon. Cé su ting 1én vé
ty 1¢ doanh nghiép c6 EC trong ca ba nhom quy mé doanh nghiép tir nim 2007 va can luu
¥ rang gan mot nira s doanh nghiép trong miu hién da c6 EC. Nhu trinh bay trong Bang
9.2, néu han ché mau chi gdm cac doanh nghiép ho gia dinh, rd rang 1a cac doanh nghiép
dang ky chinh thirc v6i chinh quyén (quan/huyén) c6 ty 1é s& hiru EC cao hon.

Bang 9.2: Gidy chirng nhian méi trudong theo Tinh chinh thirc
(Doanh nghiép ho gia dinh)

Doanh nghiép ¢é Gidy chirng nhan méi truong

Khong Co Tong sb
Chinh thirc (724) (96) (820)
% 88.3 11.7 100.0
Phi chinh thtrc (829) (25) (854)
% 97.1 2.9 100.0
Tong sb (1,563) (126) (1,674)
% 93.4 7.5 100.0

Ghi chu: Ty 1& phan trim. S6 quan sat trong ngodc don. 15 trudng hop
khong bao céo sb licu.

Bang 9.3 phan t6 doanh nghiép s¢ hitu EC theo nganh hoat dong (ISIC cép hai s6).
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Bing 9.3: Gidy chirng nhan méi trudng theo Nganh, trong nim 2009 va 2007 (%)

Doanh nghiép ¢é Gidy chirng nhan méi

truong
Nganh Khong Co Tong sb
Thuc pham va d6 udng 80.9 19.1 100.0
Thudc 14 100.0 0.0 100.0
Dét may 90.2 9.8 100.0
Trang phuc 93.5 6.5 100.0
Da 97.9 2.1 100.0
Gd va cac san pham gd 96.1 3.9 100.0
Gidy 70.0 30.0 100.0
Xuat ban & in 4n 88.0 12.0 100.0
Loc dau, v.v... 90.0 10.0 100.0
Céc san pham hoa chat v.v... 56.4 43.6 100.0
Cao su va cac san pham nhuwa 71.6 28.4 100.0
Khoang san phi kim 78.5 21.5 100.0
Kim loai co ban 80.0 20.0 100.0
San pham kim loai dtic sin 94.9 5.1 100.0
May méc dién v.v... 87.1 12.9 100.0
Xe mo to v.v... 87.5 12.5 100.0
Céc phuong tién van tai khac 85.7 14.3 100.0
Noi that, db trang st 93.6 6.4 100.0
Tai ché v.v... 100.0 0.0 100.0
Tong sb 86.5 13.5 100.0

Ghi cha: Thiéu sd liéu tir mot doanh nghiép do d6 quy mé mau 1a 2,542 trong
chuong nay.

Can dic biét luu y cac doanh nghiép trong nganh gidy, san pham hoa chit va cao su
v6i 30.0%, 43.6% va 28.4% tuong tmg sd doanh nghiép trong cac nganh nay c6 EC. Nhu
d3a mo ta ¢ trén, viéc mot doanh nghiép (voi bat ky quy mé hodc hinh thirc phap 1y nao)
phai c6 EC hay khong phu thudc vao nganh ma doanh nghiép dé hoat dong. Do do, can
than trong khi hiéu nhiing két qua nay 1a viéc tuan thi cic quy dinh moi trudng t6t hon.
Trén thuc té, ba nganh duoc dé cap 1a nhitng nganh yéu ciu doanh nghiép phai c6 EC.
Can phai c6 cac hoat dong trong twong lai phan t6 nhitng nganh hoat dong nay thanh cac
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nganh chi tiét hon va so sanh véi cac luat ¢ lién quan c6 xem xét vé cac nganh va cac
nganh chi tiét hon trong mau dé hiéu day du hon van dé nay.

S6 liéu néi chung cho thdy mé hinh nhu quan sat dugc trong nam 2007 trir mot ngoai
1¢ trong nganh gidy (ISIC 21) trong d6 dudi 2% s6 doanh nghiép duoc diéu tra trong nim
2007 c6 EC. Sy ting 1én nhanh chong trong hai nam tir 2007 dén nam 2009 c6 thé phan 4anh
su gia tang trong viéc tudn thu quy dinh cua cac doanh nghiép hoat dong trong nganh nay.

Nhiing kho khan va rao can co ban ctua cac doanh nghiép phai c6 EC 1a gi? Bang 9.4
mo ta chi tiét cau tra 1oi cua cac doanh nghiép vé kho khin va chi phi tuan tha luat phap.
Mau dugc chia thanh hai nhém, doanh nghiép co6 EC va doanh nghiép khong c6 EC.

Biang 9.4: Khé khin va chi phi tuan thi gidy chirng nhan méi truong (%)

Khé khin nhat Tén kém nhit
Doanh nghiép cé Gidy chirng Doanh nghiép cé Gidy chirng
% nhdn moi truong nhdn moi truong

Khéng Cé  Tongso Khéng Cé  Tongso
Chat lugng
khong khi 28.3 28.0 28.3 45.5 40.8 44.9
Chay 15.3 18.1 15.6 16.4 18.5 16.6
Hoi néng 22.1 21.5 22.0 16.3 17.6 16.4
Anh sang 2.9 1.3 2.7 1.9 0.6 1.7
Tiéng on 18.2 8.7 16.9 10.9 7.5 10.5
Xu 1y rac thai 53 8.4 5.7 43 5.6 4.5
O nhiém nudc 6.8 13.1 7.6 3.6 8.8 4.3
Thoai hoa dat 0.4 0.9 0.5 0.6 0.6 0.6
Khac 0.8 0.0 0.7 0.6 0.0 0.5
Téng s6 100.0 100.0 100.0 100.0 100.0 100.0

Tuong tu 2 ndm trudc, cac yéu cau vé chat luong khong khi 1a diéu kién khé tuan
thii nhat va tén kém nhat (thyuc té va theo nhan thirc). Diéu nay khong xét dén viéc doanh
nghiép c6 EC hay khong. Cac yéu cau vé chay, hoi nong va do 6n ciing 1a nhitng kho khan
quan trong theo nhan thic va trén thyuc té dbi véi cac doanh nghiép khong co va co EC

tuong trng.
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Tuan thu cac quy dinh vé d6 On 1a khé khan theo nhan thuc cia 18.2% sb doanh
nghiép khong c6 EC va 10.9% doanh nghiép cho 1a ton kém. Ddi v6i cac doanh nghiép co
EC, ty 1€ twong ung 1a 8.7% va 7.5%. Céac doanh nghiép duong nhu da ude tinh cao hon
mot chiit vé kho khin va cac chi phi tuan tha luat phap trong linh vuc nay. Tinh hinh
nguoc lai duoc nhan thiy trong truong hop cac quy dinh vé moi truong nude trong d6 cac
doanh nghiép khong c6 EC dudng nhu wdc tinh thip di cac yéu cau di kém véi viée tuan
thi cac yéu cau vé méi trudng nude.

Nhu dé cap ¢ trén, cac quy dinh vé méi truong 1a kha moi tai Viét Nam. Bang 9.5
mo ta chi tiét kién thirc vé cac quy dinh moi truong ciia doanh nghiép va so sanh diéu nay
véi tinh trang doanh nghi¢p c6 EC hay khong.

Bang 9.5: Kién thirc méi truong (%)

Kién thuc veé Luat moi truong

Tét Kha Kém  Khong hiéu biét Tdng sb
Khong co
EC 58.9 72.3 84.1 94.1 86.5
C6 EC 41.1 27.7 15.9 5.9 13.5
Tong s6 100.0 100.0 100.0 100.0 100.0

Piéu dau tién can luu ¥ 13 cac DNNVV dugc diéu tra phan 16n it biét vé khudn khd
phap 1y vé mdi truong. Hon % sd doanh nghiép cho biét ho khong ¢ hodc biét it vé luat
moi truong (két qua khong dugc trinh bay). Thay doi rat it duoc quan sat thiy trong hai
nam ké tir nam 2007 (két qua khong dugc trinh bay).

Véi nhitng doanh nghiép c6 kién thuc tot vé Luat moi trudng, 41% c6 EC so véi con
s6 16% cac doanh nghiép c6 kién thirc kém. Can than trong trong viéc hiéu nhiing két qua
nay tuy nhién cac két qua co dé xuat rang ting cudong pho bién thong tin va dao tao cac
doanh nghiép co thé 1a ting sy tuan tha phap luat.

C6 nhiéu linh vuc vé trach nhiém méi truong va mot vai linh vuc da dugc ké dén &
trén. Trong bdo cédo nay nhu trong nam 2007, ching t6i tap trung trong viéc st dung, xa
va xtr Iy nude. Hinh 9.1 trinh bay cac ngudn cung cip nudc cho cac doanh nghiép va xem
x¢ét cac doanh nghiép co xur Iy nudce trude khi sir dung hay khong.
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Hinh 9.1: Ngudn nuwéc va Xir 1y (S6 doanh nghiép)

1,400 -
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400 -

200 -

0. I -

Nwéc coéng cong Nguén nuwéc tw Nwéc ngdm Nwéc mat Khac
nhan

m Chwa qua xtr ly m b3 dwoc xr ly

Nudc may cong cong va nude ngam rd rang la hai ngudén nude quan trong nhat ddi
v6i cac doanh nghiép trong miu, chiém dén hon 94% tong sé doanh nghiép. Ly nudc tir
nudc nguén tu nhan, nudc bé mit hoic nguén nudc nao khac it phé bién hon va it dugc
cac doanh nghiép sir dung. Trong sd cac ngudn nudc ngay, cé su khac biét vé chat lugng
nuée. Vi du khi xem xét hai ngudn nuéc quan trong nhét, trong khi chi c6 8% doanh
nghiép xir Iy nudc tir nudc may cong cong thi ¢é téi, hon 32% doanh nghiép can phai xir
1y nudc 13y tir ngudn nudc ngam.

Diéu tra ciing xe xét muc dich cua viée sit dung nude va dau tu bao ton nude. Hinh
9.2 cho thay hon ¥ luong nudce duge st dung cho cac muc dich san xudt trong d6 hau hét
nude duoc sir dung nhu dau vao cho qua trinh san xuét. Nhu trong ndm 2007, doanh nghiép
dudng nhu khong quan tim dén viée sir dung nude. C6 it hon 1% doanh nghiép dugc phong
van cho biét c6 thuc hién du tu hodc co bién phap dé bao ton viée sir dung nudc.
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Hinh 9.2: Sir dung nwéc va Bao ton

= DAu vao san xuét
m Rra may méc/thiét bi
w Lam mat

m Muc dich khac

bau tu dugc thuc hién dé tiét ki€ém nudc

Khong 2,387 99.8%
Co 6 0.3%

Cac bién khac khac dé bao ton nudc

Khong 2,381 99.5%
Co 12 0.5%

Cubi cung, chung t6i xem xét viéc thai nude sau khi str dung ctia doanh nghiép. Bang 9.6
cho thdy hu hét cac doanh nghiép thai nudc vao hé thdng thoat nude cong cong. Trong s6
cac doanh nghiép con lai, phan 16n thai nuéc vao dién tich dat xung quanh. Day cé thé 1a
van dé nghiém trong dic biét néu nudc khong duoc xir Iy va van gdy 6 nhiém sau khi
doanh nghi¢p st dung. So sanh gilta cac doanh nghiép c6 va khong c6 EC, cac doanh
nghiép c6 EC thuong thai nude vao hé thong thoat nudc cong cong va it thai vao cac khu
dat xung quanh.

116 CHARACTERISTICS OF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009



DAC PIEM MOI TRUONG KINH DOANH O VIET NAM: KET QUA DIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009

Bang 9.6: Nuwdc thai
% Khong ¢6 EC C6 EC Tong s6
Doanh nghiép thai phan 16n nuée di dau?

Hé thng thoat nudc cong

cong 74.3 79.4 75.0
Séng 5.6 8.4 6.0
Hb 1.1 0.3 1.0
Bién 0.2 0.3 0.2
Khu dit xung quanh 14.7 8.1 13.8
Khac 4.2 3.6 4.1

Nudc thai da bao gio dugc do luong trong qua khu?

TAan suit Phan trim
Khong 2,111 88.2
Co 282 11.8

Doanh nghi¢p/co quan chiu trach nhi¢ém méi truong do luong luong nudce thai

khong
Khong 2,368 99.0
Co 25 1.0

Doanh nghi¢p/co quan chiu trach nhi¢ém méi truong cé do ludong mic do 6
nhiém trong nudc thai khong

Khong 1,888 98.5

Co 28 1.5

Doanh nghiép c6 xtr Iy nudce thai trude khi

thai khong
Khong 1,820 97.4
Co 49 2.6

C6 rat it doanh nghiép bao cdo vé hoat dong giam sat nudc thai caa ho ké ca don gian
nhu vé khéi lugng nudc thai (1.0%) hodc muc do 6 nhiém cua nudce thai (1.5%). Cubi ciing
chung t6i thdy c¢6 dudi 3% doanh nghiép xtr 1y nudc thai trude khi thai ra moi truong.
Khong ¢6 sb liéu chi tiét vé thanh phan nudc nén rat kho dé phan tich tac dong ctia nudc
thai nhung rd rang 1a néu nudc thai 6 nhiém bi thai vao cac khu vuc ngoai hé thong thoat
nude cong cong thi d6 1 van dé nghiém trong ddi voi méi truong xung quanh.
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10 Két luin

Dué6i day chung toi trinh bay tom tit vé mot sd két qua quan trong nhét tir phan tich &

trén:

118

Hai phan ba s6 doanh nghiép duogc diéu tra cho biét khing hodng toan cau co tac
dong bat loi dén cac diéu kién hoat dong kinh doanh nhung hau hét cac doanh
nghiép tin rang cac tic dong bét lgi chi c6 tinh chat tam thoi.

Céc doanh nghiép siéu nhd it bi tdc dong cua cudc khung hoang so cac doanh
nghiép 16n hon. Tuy nhién cac doanh nghiép cho biét khiing hoang di cai thién cac
diéu kién kinh doanh cta ho (12% mau) hau hét 1a cic doanh nghiép 16n hon. Loi
ich ctia khiing hoang chu yéu 1a (i) dau vao ré hon, (ii) canh tranh b6t gay gét hon,
va (iii) c6 nhiéu chuong trinh hd trg DNNVV t6t hon cta chinh phu.

Ty 1¢ séng sét hang nam gilta nam 2007 va 2009 giam xubng 91.6% tir 94% quan
sat duoc trong giai doan 2005 va 2007. Két qua nam 2009 c6 thé so sanh duoc voi
ty 18 thoat khoi thi truong binh quan 9-10% & cac qubc gia dang phat trién. Do do
khing hoang kinh té toan cau duong nhu khong co tac dong bat loi dén hoat dong
kinh doanh. Cac d6 thi trung tdm nhu Ha Noi va Tp H6 Chi Minh c6 ty 1¢ thoat
khoi thi truong cao hon mirc binh quén.

Bén canh ty 18 thoat khoi thi truong ting, mot s doanh nghiép sdng sot ciing bi ap
lwc tam dirng hoat dong trong mot thdi gian. Gan mot phan nam sé doanh nghiép
tam ngimg hoat dong trong giai doan giita nam 2007 va 2009 so véi con sd rét it
gitta 2 cudc diéu tra ndm 2005 va 2007. Tam ngimg hoat dong dé dbi pho véi con
bdo khing hoang duong nhu 1a co ché ddi pho duoc str dung rong rdi va cho thiy
tai sao thong ké pha san chinh thirc khong dua ra birc tranh chinh xac vé tac dong
khung hoang.

Moi truong kinh doanh dudng nhu xdu di ké tir naim 2007 vi sé doanh nghiép
khong gap kho khin giam tir nam 2007 dén 2009. Tiép can tin dung van la van dé
quan trong nhat mic du da co cai thién trong linh vuc nay tir nim 2007 dén niam
2009. Su sut giam cau lan dau tién trong chudi cac diéu tra nay dugc danh gia la
mot kho khian nghiém trong trong hoat dong kinh doanh. Pay c6 thé 1a két qua cia
viéc sut giam chung trong hoat dong kinh té.

Viéc lam thuong xuyén toan thoi gian trong cic DNNVV duoc chon miu ting
binh quan hon 7% hang nam gita ndm 2007 va 2009. Pay la muc tang trudng
bang v6i mirc ting trudng trong giai doan 2005-2007.

Céac doanh nghiép dang ngay cang chuyén sang khu vuc chinh thirc. Gan % s
doanh nghiép khong dang ky chinh thic trong nam 2007 di co gidy phép dang ky
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kinh doanh (va ma s6 thué) trong nam 2009. Tuy nhién, cé it bang ching vé ting
truong viéc lam hodc su khac biét trong xac suat sdng sot giita cac doanh nghiép
dang ky va cac doanh nghi¢p phi chinh thurc.

e (6 nhiéu doanh nghiép hon cé cac khoan chi phi chinh thirc trong ndm 2009 so véi
nam 2007 va phan tich cta chiing t6i chi ra rang tinh chinh thirc va su ting 1én cia
xéc suat chi ngoai di kém véi nhau. Gia thuyét “héi 16 dé giau” dudng nhu bi chi
phéi boi tac dong “rd rét” clia viéc trd thanh chinh thic .

e K& tir nim 2007 c6 sy sut giam lyc luong lao dong thudng xuyén va sy ting 1én
tuong Ung cua ty trong lao dong khong thuong xuyén, dac biét trong cac doanh
nghi€p quy mo nho va cac doanh nghiép thanh thi. Phu nir dang tao ra ty I¢ lao
dong ngay cang tang va ty trong lao dong khong dugc tra lwong giam nhe theo thoi
gian.

e Trong nam 2008 binh quan c6 nhiéu viéc 1am bi cét giam hon s6 viéc lam duoc tao
ra trong tt ca cac nhom quy mé va dia ban ctia doanh nghiép. Tuy nhién, trong sau
thang dau nam 2009, ty 1¢ binh quan lao dong duoc tuyén dung vuot ty 1¢ lao dong
bo/mat viéc (chi d6i voi doanh nghiép siéu nhé). Xu hudng nay cho thay cac doanh
nghiép da d6i phé voi khung hoang kinh té thong qua diéu chinh lyc lugng lao
dong va céac tac dong bat loi clia viéc 1am co thé 14 tam thoi.

e Hon 60% lao dong duoc tuyén dung phi chinh thirc (khong c6 lién lac chinh thirc)
va ty 1& nay giam dang ké theo quy mo doanh nghiép. Cac doanh nghiép thanh thi
n6i chung c6 luc luong lao dong chinh thirc 16n hon. Vi hop dong dong vai tro
quan trong vé mit dam béo céc phuc loi xa hoi, ty 1¢ lao dong chinh thuc théip la
dang quan tdm va nén dugc giai quyét théng qua cac chinh sach phu hop.

e Luong ca nhan binh quan thay doi dang ké theo nhém nghé nghiép va murc luong
nam cao so voi nit trong tat ca cac nghé. Vé quyén loi cta nguoi lao dong, nhimng
ngudi duge tuyén dung trong cac doanh nghiép nong thon va cac doanh nghiép 16n
hon ¢6 lgi ich 1én hon tuong dbi tir loi nhuan doanh nghiép thong qua ty 18 luong
cao hon so véi gia tri gia tang.

e Viéc cung cép tit ca cac loai phuc loi x4 hoi di tang trong khi viée cung cép dao
tao giam tr nam 2007. Trong khi cung cip cac loai hinh phiic loi x4 hoi cho thiy
cac doanh nghi¢p dang tuan thu Luat Bao hiém x3 hoi thi két luan sau lai chi ra yéu
cdu can giai quyét vin dé dao tao va thiét ké cac chuong trinh dao tao dé dap ung
yéu cau cu thé ctia cac DNNVV.

e Noi chung cac doanh nghiép kha chuyén mon hoa nhung dudong nhu chuyén mon
hoa kém di theo thoi gian. Cac doanh nghiép nhé chuyén mén hoa cao hon va diéu
nay giai thich tai sao cac doanh nghiép siéu nhé c6 hiéu qua cong nghé thap hon.
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Thi trudng dugc thay 1a d& hon trude day véi cac doanh nghiép khong hidu qua va
cac doanh nghiép mdi gia nhap cé hi¢u qua cong nghé cao hon so véi cac doanh
nghiép ci.

Ning suét lao dong tang theo quy moé doanh nghiép va cac doanh nghiép thanh thi
c6 mirc nang suat lao dong cao hon so véi cac doanh nghiép nong thon.

Kho khin chinh trong viéc gidi thiéu san pham moi 1a thiéu vén. Hon nita sy syt
giam trong viéc sir dung cong nghé maéi duong nhu 1a do sy sut giam trong ty 1€
d6i méi. Ty 1& sir dung von binh quan tuong dbi cao va cac doanh nghiép nhé hon
c6 ty 1& gan v6i mirc toi da hoa nang lyc.

Ty 1& dau vao trung gian do nha cung cap trong cung dia phuong cung cap thap
hon trong nam 2009 phan anh sy ting 1én thong tin vé cac co hoi giita cac dia
phuong trong viéc c6 dugc dau vao cé lién quan.

Ty 1& doanh nghiép xuat khau di ting 1én 6% trong nam 2009. Cac doanh nghiép
xuat khau c6 dic diém (i) it ddi tac thuong mai cho thay cic doanh nghiép xuat
khau chuyén mon hoa hon vé cau, va (ii) doanh thu binh quan trén lao dong toan
thoi gian cao hon.

Khong phu thudc dia ban, 90% doanh nghi¢p duoc diéu tra chiu sy canh tranh gay
git trong hoat dong kinh doanh ctia minh. Piéu nay cho thdy nhiéu doanh nghiép
dang hoat dong trong cac mang thi trudng khong hap dan ddi véi cac doanh nghiép
16n va tién tién hon. Cac doanh nghi¢p cé thé tim kiém su canh tranh t6i thiéu va
tranh céc ct séc cau thong qua sy da dang hoa khach hang.

Ty 1¢ doanh nghiép dau tu da ting 1én trong hai nam qua, khong phy thudc vao dia
ban va tudi cua doanh nghiép trong khi khdi lwong dau tu binh quan tir loi nhuan
dé lai giam. Muc dich dau tu quan trong nhét 1a ting nang luc san xuat.

Gan 40% doanh nghiép dugc coi 1a ¢6 khé khan tin dung. Con s6 nay di ting nhe
trong hai nam qua. Nhiéu doanh nghiép khé khin tin dung c6 dia ban tai khu vuc
nong thon va cac doanh nghi¢p hd gia dinh tai khu vuc thanh thi thuong c6 kho
khian tin dung. Binh quén, cdc cong ty cd phan 1a hinh thirc s& hitu c6 kho khan tai
chinh 16n nhat trong nam 2009.

Gira nam 2007 va 2009, cir bén doanh nghiép thi c6 ba doanh nghiép vay muon tir
cac nguodn phi chinh thirc. Trong nhom khé khin tin dung, khoang 86% doanh
nghiép vay tir cac ngudn phi chinh thic trong nim 2009.

C6 mot ty 18 16n, mic du khong phai tat ca cac DNNVV ma cac hoat dong san xuat
dang c6 tac dong bat lgi dén moi trudng xung quanh. Pong thoi rat it cac doanh
nghiép c6 kién thirc thuc sy vé khung phap 1y moi truong diéu chinh mbi quan hé
v6i moi truong ty nhién. Theo d6, su tudn thi phap ludt con rat yéu va tao ra cac
hé qua dang lo ngai d6i voi méi truong tu nhién.
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Tom lai, bao cao nay dugc dua ra nhu cac bdo cdo trudc dé tim hiéu vé su phat trién hién
tai cia khu vuc DNNVV tai Viét Nam va mot sd van dé chinh cta khu vuc nay. Bao céo
nay cho thay khung hoang tai chinh dudng nhu duoc dbi phé kha tot va sy tién trién trong
nhiéu truong hop kha 6n dinh. Pong thoi mot sd thach thirc co cdu van can dugc giai
quyét trong bdi canh ciia Chién lugc Phat trién kinh té-xa hoi méi cua Viét Nam trong 10

nam toi.
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Phu luc A: Bang phan nganh ISIC

ISICcip2 Mota

15 San pham lwong thuc va d6 udng
16 Thubc 14

17 Dét may

18 Trang phuc, v.v...

19 Da va thudc da

20 G6 va cac san pham gb

21 Gidy va cac san pham gidy
22 Xuét bén, in 4n, v.v...

23 Loc dau, v.v...

24 Céc san pham hoéa chét, v.v...
25 Céc san pham cao su va nhya
26 Khoang san phi kim loai

27 Kim loai co ban

28 San pham kim loai duc san
29 May moéc va thiét bi.

30 Méy moéc van phong, v.v...

31 Miéy moéce dién etc.

32 bai, t1 vi, v.v...

33 Thiét biy té, v.v...

34 Xecov.v...

35 Phuong tién van tai

36 Noi thét

37 Téi ché
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Phu lyc B: Ma va tén quan/huyén

So So
Tinh quan/huyén Tén quan/huyén Tinh quan/huyén Tén quan/huyén
HA NOI 1 Quén Ba Dinh 427  Huyén Do Luong
2 Quan Hoan Kiém 430 Huyén Nam DPan
3 Quén Tay Ho DA NANG 497 Huyén Hoa Vang
4 Quan Long Bién QUANGNAM 502  Thixa Tam Ky
5 Quan Cau Giéy 506 Huyén Pai Loc
6 Quéan Déng ba 507 Huyén DPién Ban
7 Quén Hai Ba Trung 508 Huyén Duy Xuyén
8 Quén Hoang Mai 517 Huyén Nui Thanh

9 Quén Thanh Xuan KHANH HOA 568  TP.Nha Trang

18 Huyén Gia Lam 571 Huyén Van Ninh
19 Huyén Tur Liém 574 Huyén Dién Khanh
20 Huyén Thanh Tri LAM DONG 672  Thanh phd Pa Lat
PHU THOQ 227 Thanh Phd Viét Tri 677  Huyén Pon Duong
228 Thi xa Phu Tho 678 Huyén Buc Trong
TP HO CHI
232 Huyén Thanh Ba MINH 763 Quan 9
233 Huyén Phu Ninh 765 Quan Binh Thanh
237 Huyén Lam Thao 766 Quan Tan Binh
HA TAY 268 Thi x3 Ha Pong 767  Quan Tan Phu
274 Huyén Hoai Duc 768 Quan Phua Nhuén
275  Huyén Qudc Oai 769  Quan?2
279 Huyén Thuong Tin 770 Quan 3
281 Huyén Ung Hoa 771 Quan 10
HAI
PHONG 303 Quan Hong Bang 772 Quan 11
304  Quan Ngb Quyén 774  QuénS5
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305 Quén Lé Chan 776 Quén 8

306 Quan Hai An 777 Quan Binh Tan

307  QuanKién An 784  Huyén Hoc Mén

312 Huyén An Duong 785 Huyén Binh Chanh
NGHE AN 412 Thanh phé Vinh LONG AN 794 Thi xa Tan An

417 Huyén Ky Son 802 Huyén Btic Hoa

418 Huyén Tuong Duong 803 Huyén Bén Lirc

419 Huyén Nghia Ban 804 Huyén Thu Thira

423 Huyén Tan Ky
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PREFACE

This report represents the sixth time that the small and medium enterprise (SME)
survey has been conducted. The results of previous survey rounds, and in particular those
of 2005 and 2007, inspired the Central Institute for Economic Management (CIEM) of the
Ministry of Planning and Investment (MPI), the Institute of Labour Science and Social
Affairs (ILSSA) of the Ministry of Labour, Invalids and Social Affairs (MOLISA), and
the Department of Economics (DoE) of the University of Copenhagen, together with the
Royal Embassy of Denmark in Vietnam, to plan and carry out another survey in 2009.
The survey on which the present report is based builds on these previous two rounds as
well as the three before that. The fieldwork behind this report consisted of in-depth
interviews during the months of June, July and August of 2009 of more than 2,500 small
and medium sized non-state enterprises operating in the manufacturing sector of Vietnam.
It was carried out in 10 provinces, namely the cities of Hanoi, Hai Phong and Ho Chi
Minh City (HCMC), and Ha Tayl, Phu Tho, Nghe An, Quang Nam, Khanh Hoa, Lam
Dong and Long An. The present report is based on enterprises that were also interviewed
in 2005 and 2007. Subsequent studies will make use of the fact that a sample of
approximately 2,500 SMEs is available, including a panel dating back to 2002.

In addition, and following the previous 2007 survey, a questionnaire was asked to
the workers of the enterprise. Almost 1,500 workers completed this ‘employee module’,
in a subsample of approximately 10 percent of the above 2,500 enterprises. Chapter 5 of
the report presents the findings from this module.

ILSSA carried out a wide range of tasks related to the planning and implementation
of the survey in the field, and DoE collaborated with CIEM and ILSSA in all aspects of
survey design and data analysis. Throughout this process, capacity building activities by
DoE staff were conducted regularly under ongoing institutional twinning arrangements.

The SME surveys were designed as collaborative research efforts with the objective
of collecting and analyzing data representative of the private sector as a whole in
Vietnam. This means that not only large or formally registered enterprises are
interviewed. Rather, the SME survey has a specific focus on collecting data and gaining
an understanding of both formal and informal SME dynamics in Vietnam. Particular

topics of interest are enterprise dynamics and the impact of the international financial

' Ha Tay province was merged into Ha Noi at the start of 2009. However, in this report Ha Tay is maintained as
a separate province such that results can be compared with previous years.
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crisis, as well as issues surrounding enterprise formality, access to finance, employment

conditions, and more recently the interaction between firms and the natural environment.

The present report provides an overview of the key insights from the SME 2009
database, comparing as appropriate with data from 2007. It should be noted, however, that
the report is by no means exhaustive of all of the data collected, and the reader is
encouraged to refer to the questionnaires (available on-line) that were used in the
collection of data to see the comprehensive set of issues addressed. Further in-depth
studies of selected issues on the private sector economy, exploiting the database, are
underway.
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1 Introduction

Small and medium enterprises (SMEs) continue to be central to the Vietnamese
development process. The private sector in Vietnam continues to grow and evolve,
accounting for increasing shares of economic output and employment. And within this,
SMEs represent the most prevalent and most dynamic segment. Understanding the
constraints facing SMEs and the potential of these enterprises remains therefore vital. In
this context, the existence of information about enterprises which have been followed
since the beginning of the 1990s, and which could be revisited in future years, provides a
unique possibility for policy relevant research with a view to obtaining deeper insights
into the dynamics of the SME sector in Vietnam and the possibilities of supporting its
further development in an effective manner. In this respect, the 2009 survey comes at a

particularly pertinent time, with the international financial crisis impacting on Vietnam.

Based on direct questions on the perceived effects (by enterprise owners and
managers) of the international crisis, Table 1.1 shows that 65 percent of interviewed firms
reported that the international crisis had a negative effect on the firms’ doing business
conditions.

Table 1.1: International Crisis Negatively Affected the Firms Doing Business

Conditions
Yes
(percent)

All 65.4
Ha Noi 79.2
Phu Tho 46.9
Ha Tay 63.7
Hai Phong 49.1
Nghe An 74.2
Quang Nam 60.8
Khanh Hoa 41.5
Lam Dong 47.1
HCMC 73.9
Long An 71.7
Household establishment 57.8
Private/sole proprietorship 79.9
Partnership/Collective/Cooperative  70.8
Limited liability company 82.7
Joint stock company 75.6
Micro 58.3
Small 78.8
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Medium 83.7

Firms in Ha Noi, Nghe An, HCMC and Long An seem most affected, whereas firms
in Phu Tho, Hai Phong, Khanh Hoa and Lam Dong appear to have been less influenced by
the crisis. Moreover, household firms have been less exposed to the crisis (as perceived by
the owners and managers) than their more “formal” counterparts. Furthermore, small and
medium sized firms seem to have been affected harder by the crisis than micro firms.

Figure 1.1: Temporary or Permanent Effect (%)
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Figure 1.1 shows that almost two thirds of firms believe that the negative effects of

10 ~

the crisis will be temporary, whereas only 15 percent think it will have permanent effects
on the firm’s future business.

The international crisis has, according to some firm owners and managers, also
brought positive incentives to firms doing business conditions. Table 1.2 shows that 12
percent of firms believe that the crisis created some opportunities for the firm, and it is
especially more well-established larger firms that are able to reap the potential benefits.
Note that larger firms are also the ones feeling the negative effects of the crisis. Finally,
Figure 1.2 shows that it is through the availability of cheaper inputs, less competition and
increases in government support that create these positive perceptions of the crisis.
However, the labour market does not seem to have adjusted to the crisis situation.
Wages/salaries and access to skilled labour are not part of the positive benefits of the
crisis. Moreover, changes in the real estate market (falling land prices) is not seen by

private business managers as providing significant positive doing business incentives.

These results reflect perceptions of the enterprises surveyed. And while the validity
of their responses is not in doubt, confirming whether these perceived effects are reflected
by the ‘hard’ data represents a central theme of this report.
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Table 1.2: International Crisis Brought Positive Opportunities for Doing Business

(%)
Yes
(percent)

All 11.9
Ha Noi 13.8
Phu Tho 14.0
Ha Tay 17.6
Hai Phong 11.0
Nghe An 1.7
Quang Nam 3.8
Khanh Hoa 11.7
Lam Dong 7.4
HCMC 13.6
Long An 19.7
Household establishment 8.4
Private/sole proprietorship 16.1
Partnership/Collective/Cooperative  18.1
Limited liability company 20.0
Joint stock company 18.6
Micro 7.9
Small 17.8
Medium 28.3

Figure 1.2: Most | mportant Positive Effect (%)
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2 Data Description and Sampling

2.1 Sampling

The previous SME surveys, and in particular those conducted in 2005 and 2007,
included a comprehensive survey of approximately 2,800 enterprises in 10 provinces (in
2005) and a repeat survey of approximately 2,600 enterprises in the same 10 provinces in
2007 (with around 2,200 repeat firms). The sampling procedure in 2009 followed that of
2005 and 2007. The population of non-state manufacturing enterprises in the 10 selected
provinces is based on two data sources from the General Statistics Office of Vietnam
(GSO): The Establishment Census from 2002 (GSO, 2004) and the Industrial Survey
2004-2006 (GSO, 2007). From the Establishment Census we obtain the number of
individual business establishments that do not satisfy the conditions stated in the
Enterprise Law of Vietnam. In the following we refer to this category of enterprises as
household enterprises. We combine this information with data on enterprises formally
registered under the Enterprise Law at the province level from the Industrial Survey. This
provides additional information on private firms, collectives, partnerships, private limited
enterprises and joint stock enterprises. Joint ventures have been excluded from the
sampling framework due to the high degree of government and foreign involvement (often

unclear) in such ownership structures.

The 2005 “population” of non-state manufacturing firms upon which the initial
sample was drawn is depicted in Table 2.1. The selected provinces cover around 30
percent of the manufacturing enterprises in Vietnam. However, as highlighted in previous
reports, we adjust GSO data for Khanh Hoa and Ha Tay. Checking the official data for
Khanh Hoa with the GSO resulted in an upward adjustment in the number of registered
household enterprises for the year 2002.> Moreover, in the official statistics, Ha Tay
accounts for around 10 percent of total manufacturing enterprises in Vietnam. This does
not seem plausible. We have therefore adjusted downward the number of household
enterprises in Ha Tay by taking an average of the household manufacturing enterprises in
the neighbouring provinces of Ha Noi. This leads to a total of 23,890 household
enterprises, which is used as the size of the household enterprise “population” for Ha Tay.

Table 2.1: Overview of 2007 and 2009 “ population”
of non-state manufacturing firms

* Around 0.8 percent of nationwide household manufacturing enterprises are located in Khanh Hoa according to
the GSO. Given that the total number of household manufacturing enterprises is 700,309 in the economy, the
total number of household manufacturing enterprises in Khanh Hoa has therefore been upward adjusted to a total
of 5,603 household enterprises (from 4,777).
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Partnership/ Limited Joint
Collective/ liability  stock
Cooperative company company

Household Private/sole
establishment proprietorship

Ha Noi 16,588 1,194 217 1,793 397
Phu Tho 17,042 65 12 97 22
Ha Tay* 23,890 100 18 150 33
Hai Phong 12,811 206 38 309 69
Nghe An 22,695 125 23 187 41
Quang Nam 10,509 51 9 76 17
Khanh Hoa* 5,603 119 22 178 39
Lam Dong 5,268 75 14 112 25
HCMC 34,241 2,052 374 3,080 683
Long An 8,050 83 15 124 27
Sample total 156,697 4,068 741 6,107 1,354

Source: The Real Situation of Enterprises (GSO, 2007) and Results of
Establishment Census of Vietnam (GSO, 2004). Note: Includes only
non-state manufacturing enterprises. Data for joint ventures are
excluded. Figures for Ha Tay has been downwards adjusted and Khanh
Hoa upwards adjusted after a series of consultations with both central
and local government officials

The 2009 sample 1s drawn from the same population identified in the 2005 and 2007
surveys (CIEM, 2007 and 2009). However, the tracer survey feature of the data does
capture legal structure changes as incumbent firms graduate to become formal entities.
Moreover, exit firms were randomly replaced based on two criteria: (i) a constant level of
household firms based on the information in GSO (2004), and (i1) the new 2009
population of firms registered under the Enterprise Law obtained from the GSO (not yet
published).

It should be noted that the SME survey data includes both registered and non-
registered (informal) household firms. These informal household firms (without a
business registration license or tax code and not registered with District authorities) were
also included in the surveys based on on-site identification. Thus, all of the informal firms
included in the survey operate alongside officially registered enterprises. Including some
firms not registered with the authorities is an important contribution of our studies and
quite unique in Vietnam. Nevertheless, it is important to note that our sample of informal
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firms is not representative of the informal sector as a whole. The sampling scheme of the
SME survey is based on the GSO business censuses and surveys which cover only part of
the informal sector.

The 2009 sampling strategy followed that of 2005 and 2007 (see CIEM, 2007 and
2009 for details). Table 2.2 shows that 2,655 enterprises were interviewed. Some
enterprises report that they are not in manufacturing even though official records have
them listed as producers of manufacturing goods and some are state owned enterprises
(SOE) or joint stock companies with state ownership. Excluding these enterprises leaves
2,543 enterprises. For comparison, column 3 in Table 2.2 shows the number of enterprises
interviewed in the previous survey in each province. Panel data information on 2,026
firms is available for analysis.

Table 2.2: Number of EnterprisesInterviewed

Interviewed in 2009
Interviewed in  (only non-state  Interviewed in

2009 manufacturing) 2007
Ha Noi 299 283 279
Phu Tho 270 258 242
Ha Tay 384 376 381
Hai Phong 227 210 194
Nghe An 370 353 349
Quang Nam 167 158 154
Khanh Hoa 97 94 86
Lam Dong 74 68 81
HCMC 634 616 602
Long An 133 127 124
Total 2,655 2,543 2,492

Note: The balanced panel includes 2,026 firm observations each year.

In all areas the samples were stratified by ownership forms to ensure the inclusion of
all non-state types of enterprises, including household, private, partnership/collective,
limited liability companies and joint stock enterprises. Table 2.3 documents the number of
non-state manufacturing enterprises interviewed in each ownership form category. Only
two thirds of the interviewed enterprises are household enterprises as compared to 90
percent in the firm population documented above. This means that non-household
enterprises are over-represented in the survey.
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Table 2.3: Number of Interviewed Enterprises by Province and Legal Structure

Partnership
Private/sole / Limited Joint
proprietorshi Collective/ liability stock  Total

Househol

enteI;prise Cooperativ company company
e
Ha Noi 108 24 21 106 24 283
Phu Tho 223 4 4 21 6 258
Ha Tay 309 11 4 47 5 376
Hai Phong 118 14 18 41 19 210
Nghe An 278 21 7 29 18 353
Quang Nam 122 9 4 21 2 158
Khanh Hoa 58 16 1 17 2 94
Lam Dong 53 8 0 6 1 68
HCMC 322 76 12 197 9 616
Long An 99 16 1 11 0 127
Sample total 1,690 199 72 496 86 2,543

A number of characteristics are commonly associated with enterprise dynamics, in
particular location, sector, legal ownership form, and firm size, all of which proxy for
variations in market characteristics and/or enterprise organisation. Tables 2.4 to 2.8 show
different tabulations of typical determinants of enterprise dynamics.
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Table 2.4: Number of Enterprises by Location and Sector

ISIC Ha Phu Ha  Hai Nghe Quang Khanh Lam HCM Long Percen
codes Not Tho Tay Phong An Nam Hoa Dong C  An Total t
15 55 97 94 52 141 55 40 26 130 53 743 (29.2)
16 0 1 0 0 0 0 0 0 2 0 3 (0.1
17 15 8 55 4 3 1 0 6 29 3 124 (4.9)
18 15 0 1 10 6 2 2 1 71 0 108 (4.2)
19 5 0 2 9 1 9 2 3 15 2 48 (1.9
20 10 37 122 17 58 18 11 6 17 9 305 (12.0)
21 17 13 2 7 3 0 4 0 24 0 70 (2.8)
22 19 0 0 10 1 1 1 0 41 2 75  (2.9)
23 2 2 0 1 1 0 0 0 2 2 10 (0.4
24 9 2 2 1 2 0 1 1 21 0 39 (L.5)
25 38 4 6 10 3 3 2 0 73 2 141  (5.5)
26 7 24 22 9 28 6 4 5 21 9 135 (5.3)
27 6 0 0 11 8 1 2 1 5 1 35 (14
28 52 42 25 52 69 31 15 14 97 35 432 (17.0)
29-32 13 1 5 4 2 9 1 0 32 3 70 (2.8)
34 5 0 2 0 2 0 0 0 15 0 24 (0.9
35 0 0 1 2 0 1 0 0 3 0 7 (0.3)
33+36 15 27 36 11 24 20 9 5 18 6 171 (6.7)
37 0 0 1 0 1 1 0 0 0 0 3 (0.1)

Total 283 258 376 210 353 158 94 68 616 127 2,543 (100.0)
Percent (11.1) (10.1) (14.8) (8.3) (13.9) (6.2) (3.7) (2.7) (24.2) (5.0) (100.0)

Note: Number of firms (group percentages in parenthesis).

Table 2.4 focuses on the location — sector split. Sector codes are based on the
International Standard Industrial Classification (ISIC) codes in Appendix A. First, we see
that the three largest sectors in terms of number of enterprises are Food Processing (ISIC
15), Fabricated Metal Products (ISIC 28) and Manufacturing of Wood Products (ISIC 20).
This corresponds fairly well with the observed sector distribution in GSO (2004, 2007).

Table 2.5 documents the location-size tabulation.” We see that two-third of the
sample is in the micro firm category with 1-9 employees. Moreover, enterprises in urban
areas (Ha Noi, Hai Phong HCMC) have a smaller share of micro enterprises than rural
provinces.

> Our definition of a micro, small, medium and large scale enterprise follows current World Bank and
Vietnamese Government definitions. The World Bank SME Department operates with three groups of small and
medium-sized enterprises: micro-, small-, and medium-scale enterprises. Micro-enterprises have up to 10
employees, small-scale enterprises up to 50 employees, and medium-sized enterprises up to 300 employees.
These definitions are broadly accepted by the Vietnamese Government (see Government decree no. 90/2001/CP-
ND on “Supporting for Development of Small and Medium Enterprises”). Our size categories are based on the
number of full-time, part-time and casual workers.
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Table 2.5: Number of Enterprises by Size and L ocation

Micro Small Medium Total Percent

Ha Noi 123 127 33 283 (11.1)
(43.5) (44.9) (11.7) (100.0)

Phu Tho 215 30 13 258 (10.1)
(83.3) (11.6) (5.0) (100.0)

Ha Tay 271 93 12 376 (14.8)
(72.1) (24.7) (3.2) (100.0)

Hai Phong 136 53 21 210 (8.3)
(64.8) (25.2) (10.0) (100.0)

Nghe An 279 62 12 353 (13.9)
(79.0) (17.6) (3.4) (100.0)

Quang Nam 134 21 3 158 (6.2)
(84.8) (13.3) (1.9) (100.0)

Khanh Hoa 67 20 7 94 (3.7)
(71.3) (21.3) (7.4) (100.0)

Lam Dong 53 13 2 68 2.7)
(77.9) (19.1) (2.9) (100.0)

HCMC 321 234 61 616 (24.2)
(52.1) (38.0) 9.9) (100.0)

Long An 105 20 2 127 (5.0)
(82.7) (15.7) (1.6) (100.0)

Total 1,704 673 166 2,543 (100.0)

Percent (67.0) (26.5) (6.5) (100.0)

Note: Figures in number of firms and for each location the share of firms in each size
category (group percentages in parenthesis). Micro: 1-9 employees; Small: 10-49
employees; Medium; 50-299 employees; Large: 300 employees and above (World Bank
definition).

Table 2.6 shows, as mentioned earlier, that two thirds of enterprises in our sample
are categorized as Household Enterprises. An above average percentage of firms in the
Food Processing category is registered as household establishments (82 percent). The
same can be said for firms in Wood Processing (ISIC 20), Fabricated Metal Products
(ISIC 28), Leather Products etc. (ISIC 19) and Furniture (ISIC 36, including a few
jewellery firms, ISIC 33). On the contrary, firms in Paper (ISIC 21), Publishing and
Printing (ISIC 22) and Rubber (ISIC 25) are more often found in the category of small and

medium firms.
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Table 2.6: Number of Enterprises by Owner ship Form and Sector

Partnership/ Limited Joint

Cooperative y
15 612 28 6 78 19 743 (29.2)
16 1 0 1 0 3 (0.1
17 72 7 3 40 2 124 (4.9)
18 46 15 2 40 5 108 (4.2)
19 34 2 1 9 2 48 (1.9)
20 235 25 11 29 5 305 (12.0)
21 13 12 4 33 8 70 (2.8)
22 22 17 2 34 0 75 (2.9)
23 7 1 0 2 0 10 (0.4)
24 11 5 3 18 2 39 (1.9)
25 46 14 14 57 10 141 (5.5)
26 92 10 7 18 8 135 (5.3)
27 19 11 1 3 1 35 (1.4)
28 311 34 12 64 11 432 (17.0)
29-32 29 2 1 34 4 70 (2.8)
34 8 3 0 13 0 24 (0.9)
35 3 2 1 1 0 7 (0.3)
33+36 127 10 3 22 9 171  (6.7)
37 2 0 1 0 0 3 (0.1)
Total 1,690 199 72 496 86 2,543 (100.0)

(100.0

Percent (66.5) (7.8) (2.8) (19.5) (34 )
Note: Number of firms (group percentages in
parenthesis).

According to Table 2.7, some 64 percent of medium firms are registered as Limited
Liability Companies, as compared to 40 and 7 percent in small and micro firms,
respectively. Moreover, 88 percent of all micro firms are household establishments. This
is worth noting when assessing the possible growth contribution effects of a general
transition from informal firm structures (most often household establishments) to more
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formal entities. Six household firms have 50 or more employees. Only 33 percent of the
Joint Stock firms are found in the medium firm category, and almost 12 percent with this
legal structure are found in the micro category.

Table2.7: Number of Enterprises by Legal Ownership and Size

Micro SmallMedium Total Percent

Household establishment 1,489 195 6 1,690  (66.5)
Private/sole proprietorship 72 109 18 199 (7.8)
Partnership/Collective/Cooperative 16 48 8 72 (2.8)
Limited liability company 117 273 106 496 (19.5)
Joint stock company 10 48 28 86 (3.4)
Total 1,704 673 166 2,543  (100.0)
Percent (67.0) (26.5) (6.5) (100.0)

Finally, Table 2.8 shows that in terms of enterprise size, there is large variation
across sectors. In the Food Processing sector, for example, around 85 percent of the
enterprises are micro enterprises, whereas only 30 percent of enterprises in the paper and
publishing sector are micro enterprises. Over 50 percent of firms in chemicals (ISIC 24)
and rubber (ISIC 25) are found in the small category.
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Table 2.8: Number of Enterprises by Sector and Size

ISIC Micro Small Medium Total Percent
15 632 87 24 743 (29.2)
16 2 1 0 3 (0.1)
17 60 52 12 124 4.9)
18 41 47 20 108 4.2)
19 32 10 6 48 (1.9
20 227 67 11 305 (12.0)
21 21 33 16 70 (2.8)
22 43 28 4 75 (2.9
23 7 2 1 10 (0.4)
24 12 22 5 39 (1.5)
25 50 75 16 141 (5.5
26 64 59 12 135 (5.3)
27 19 14 2 35 (1.4)
28 334 80 18 432 (17.0)
29-32 30 33 7 70 (2.8)
34 9 10 5 24 (0.9)
35 3 4 0 7 (0.3)
33+36 116 48 7 171 (6.7)
37 2 1 0 3 (0.1)
Total 1,704 673 166 2,543 (100.0)
Percent (67.0) (26.5) (6.5) (100.0)

Note: Figures in number of firm (group percentages in parenthesis).

2.2 Implementation

For reasons of implementation, the 2009 SME survey was confined to specific areas
in each province/city. Subsequently, the sample was drawn randomly from a list of
enterprises based on the “population” of non-state manufacturing firms outlined in Table
2.1. The stratified sampling procedure was used to ensure the inclusion of an adequate
number of enterprises in each province with different ownership forms. In cases of
mismatch of official household firm records, on-site identification of formal and informal
household firms substituted for the pre-selected household firms. This enabled the
inclusion of non-registered household entities operating alongside formal enterprises.
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A two day training course of the enumerators was held in the spring of 2009, prior to
the implementation of the survey. This provided an occasion to identify and clear out
remaining ambiguities and possible sources of misinterpretation. As enumerators had
considerable prior experience, the training course in effect took the form of a joint
discussion and yielded much valuable feedback.

The enterprise survey was carried out by seven survey teams. The interviewers
included researchers from ILSSA, staff from different departments of MOLISA and 10
representatives from DOLISA. Each team was composed of one team leader (supervisor)
and several interviewers. The number of interviewers in each team depended on the size
of the sample in each area. The actual survey was undertaken in two stages. In the first
stage, enumerators went to the survey areas to identify the repeat enterprises and to obtain
the complete list of enterprises from the local authorities. In some cases enterprises had
changed location or owner since the last survey in 2007, and determining whether the
enterprises were still in existence often involved considerable work. Based on these visits,
updated lists of the repeat enterprises were prepared and random samples of the new
enterprises were drawn. The second stage of the survey was launched in the autumn of
2009 and lasted for two and a half months. In this stage, implementation of the survey
questionnaire was carried out through personal visits and direct interviews. Initial
checking and cleaning of the data was undertaken in the field. Following data entry, a
second round of data cleaning was undertaken and the 2009 data were merged with data
files from the 2007 to check consistency.

2.3 Linksto Previous Surveys

In Table 2.9 we document the survival rate of the previously surveyed firms. Some
2,026 enterprises were tracked down and accepted to participate in survey, leaving 367
enterprises as confirmed exit enterprises. Some 79 enterprises were lost during the
sampling or when approached declined to answer the 2009 questionnaire. They are
therefore excluded in both the 2007 and 2009 data. Using this information, an annual
survival rate between 2007 and 2009 of 91.6 percent is derived, representing a slight
decline from the figure of 94.0 percent observed between 2005 and 2007. This could be
due to the international crisis that hit Vietnam end-2008. However, the 2009 level is
comparable to the 9 to 10 percent average exit rate cited by Liedholm and Mead (1999)
for a number of developing countries.
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Table 2.9: Survival Overview

2007 2009

Surveyed in
2007 Survivors 2,413 2,026

Exit

confirmed 387
Survival rate 84.0
Annual survival rate 91.6
New entrants 517
Total surveyed in 2007 2,543

Note: We had difficulties tracking down (previous) owners of
closed enterprises. Some enterprises could not be found or
owners declined to answer the questionnaire. An adjustment to
the 2007 data has been done in order to not inflate exit figures.

In the following sections, we concentrate on the 2009 survey, but in some cases link the

information back to the 2007 survey in order to follow enterprise development.
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3 Enterprise Growth and Dynamics

As in the previous report, we begin this section by looking at the perceptions of
enterprises of the problems faced when doing business and how these problems have
changed over time. Contrary to the previous report, we limit the analysis to the balanced
panel sample (2,026 firms). Given that the questions regarding constraints faced by the
enterprise were posed in exactly the same way in both surveys, we are able to reflect the
evolution of the Vietnamese business environment from the owner or manager point of

view. Figure 3.1 illustrates the five categories that scored the highest each year.

Figure 3.1: Most Important Constraint to Growth as Perceived by the Enterprise
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A shortage of capital/access to credit is cited as the most serious problem in both
survey years, although there is a decline in 2009. Moreover, the number of firms feeling
they face no constraints has sharply decreased from 2007 to 2009, with 17 percent in this
category in 2009, as compared to 23 percent of firms in 2007. It is especially the category
“current products have limited demand” that has increased between 2007 and 2009, which
might be a result of the general economic slowdown experienced in late 2008 due to the
global economic crisis.

Given that the business environment generally appears to have worsened from the
enterprise point of view, it is interesting to explore the factors driving dynamic changes in
the enterprise sector and its component parts. We now turn attention to enterprise
dynamics, focusing in particular on: (i) employment growth, (ii) firm exit, and (ii1)

temporary closures.
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3.1 Employment Growth

Table 3.1 documents the mean estimates of the number of full-time regular
employees in 2007 and 2009 respectively, by firm size. Changes in the average number of
full-time regular employees are rather limited, although there are signs of the average
small and medium enterprise becoming smaller. The average micro firm has four full-time
employees as compared to 20 and 99 in small and medium enterprises, respectively.

Table 3.1: Mean Employment Statisticsby Firm Size

2007 2009
Balanced panel Balanced panel

All All 14.5 13.6

(2,026) (2,026)
Size Micro 4.1 4.0

(1,357) (1,397)

Small 20.5 20.0

(541) (509)

Medium 99.2 98.9

(128) (120)

Note: Number of full-time regular employees. Number of observations in parenthesis.

However, the constant averages do not imply that individual firm sizes do not
change over time. One way to illustrate the dynamics of enterprises is to look at
employment transition matrices, a tool often used to evaluate economic mobility. Table
3.2 gives employment transitions for micro-, small- and medium enterprises from 2007 to
2009. The data presented indicate quite clearly that micro enterprises with 1 to 9
employees have tended to stay small, with some 93 percent of the enterprises in this
category in 2007 remaining there in 2009. Moreover, those enterprises which did increase
in size graduated to the small category only. Just three micro enterprises made the
transition to become medium enterprises between 2007 and 2009. Looking at the “small”
enterprise category, there is a stronger tendency to move downwards in the size
distribution over time. Employment transition figures are in general quite similar to those
reported for the 2005-2007 period, although a larger share of firms stayed within their
respective size categories (that is if micro in 2007 then we observe a higher probability of
staying micro in 2009 as compared to the figures comparing transitions from 2005 to
2007). This is consistent with a less dynamic general economic development for the

economy as a whole.
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Table 3.2: Employment Transition Matrix

Medium
Micro 09 Small 09 09 Total Percent
Micro 07 1,259 95 3 1,357  (67.0)
(92.8) (7.0) (0.2)  (100.0)
Small 07 135 377 29 541 (26.7)
(25.0)  (69.7) (5.4) (100.0)
Medium 07 3 37 88 128 (6.3)
(2.3) (28.9) (68.8) (100.0)
Total 1,397 509 120 2,026  (100.0)

Percent (69.0) (25.1) (5.9) (100.0)
Note: Percentage in parenthesis.

Table 3.3 shows average employment growth by province, legal ownership form and
firm size. First, we see that employment increased on average by 7.2 percent per year
between 2007 and 2009. This is approximately identical to the 7.1 percent observed
between 2005 and 2007. Incumbent SMEs did not (on average) seem to experience large
regular full-time employment decreases due to the financial crisis.4 Second, employment
generation in private manufacturing differs across provinces. The fast growing firms in
Phu Tho in the period 2005 to 2007 (on average 23% yearly employment growth) now
only exhibit employment growth rates of about 0.4 percent. Also Long An experienced a
huge drop in employment growth rates from 14.6 percent in 2005-2007 to a negative 1.5
percent during the 2007-2009 period. Moreover, the data shows that provinces previously
experiencing low levels of employment growth are now among the provinces contributing
to the overall positive SME employment generation figures. Firms in Quang Nam and
Khanh Hoa grew on average by 23.6 percent and 18.8 percent respectively over the 2007-
2009 period, as compared to 3.6 percent and -0.7 percent between 2005 and 2007.

On average, household enterprises experienced growth comparable to the sample
average. Compared to the previous report, limited liability firms experienced a drop in
employment growth rates, with yearly growth of 3.8 percent compared to over 10 percent
in the 2005-2007 period. There is also an indication of the inverse relationship between
firm size and employment growth in the data. Micro firms grew on average by 11.6
percent (8.8 percent in 2005-2007) as compared to -0.6 and -6.4 percent (5.8 percent and -
2.5 percent in 2005-2007) in small and medium enterprises, respectively. All in all, these
figures suggest that the international crisis has not had (on average) devastating
employment effects on micro household SMEs in the 10 provinces considered.

* Although we do not know the growth rates of these firms had they not been influenced by the global downturn.
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Table 3.3: Employment Growth by Province, Legal Structure and Size

Obs Mean SD
All All 2,026 1.072 0.760
Province Ha Noi 201 1.123 0.553
Phu Tho 186 1.004 0.288
Ha Tay 346 1.079 0.882
Hai Phong 154 1.074 0.541
Nghe An 299 1.059 0.600
Quang Nam 132 1.236 2.078
Khanh Hoa 78 1.188 0.576
Lam Dong 56 1.025 0.273
HCMC 464 1.040 0.375
Long An 110 0.985 0.236
Legal Household establishment 1,445 1.057 0.557
Private/sole proprietorship 154 1.238 1.979
Partnership/ Collective/ Cooperative 73 1.057 0.732
Limited liability company 322 1.038 0.354
Joint stock company 32 1.334 1.094
Size Micro 1,357 1.116 0.879
Small 541 0.994 0.444
Medium 128 0.936 0.247

Note: The mean yearly growth rate (unweighted) is defined as "1+[(regular full-time
employment 2009/regular full-time employment 2007)-1]""2"

Table 3.4 shows employment growth summary statistics by sector. Growth rates
vary a lot between sectors. It especially seems as if the non-metallic mineral products
(ISIC 26) and apparel (ISIC 18) sectors are expanding significantly in terms of employees.
The fastest expanding sector in the previous survey — tanning and dressing leather (ISIC
19) —stagnated somewhat from 2007 to 2009.
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Table 3.4: Employment Growth by Sector

Obs. Mean SD

All 2,026 1.072  0.760
15 593 1.087 1.025
16 6 0909  0.189
17 87 1.040  0.396
18 81 1.148  0.925
19 40 0962  0.333
20 256 1.054  0.510
21 57 1.004  0.297
22 47 1.010  0.227
24 33 1.117  0.416
25 98 1.030  0.233
26 115 1.301 1.627
27 20 1.015 0.246
28 347 1.036  0.295
29-32 62 1.051 0.370
34 22 0.925 0.194
35 3 1.087  0.263
33436 153 1.068  0.418
37 6 1.031 0.263

Note: See Table 3.3 for details

Table 3.5 combines the information from the two previous tables by showing
Ordinary Least Squares (OLS) estimates where traditional determinants of enterprise
dynamics are included. In column 1 all 2,026 firms are included in the panel data, whereas

column 2 excludes 38 firms as outliers (in terms of employee growth).
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Table 3.5: Employment Growth Deter minants

All firms Outlier corrected

Coefficient t-stats Coefficient t-stats

Firm size Small -0.284***  (4.77)  -0.155***  (8.60)
Medium -0.434**%*  (5.21)  -0.198***  (6.74)
Location Ha Noi 0.069* (1.74) 0.040 (1.62)
Phu Tho -0.103***  (2.93) -0.077***  (3.33)
Ha Tay 0.036 (0.66) -0.027 (1.26)
Hai Phong -0.015 (0.34) -0.012 (0.51)
Nghe An -0.041 (1.03) -0.038* (1.85)
Quang Nam 0.148 (0.82) -0.020 (0.68)
Khanh Hoa 0.100 (1.39) 0.097** (2.49)
Lam Dong -0.048 (1.07) -0.018 (0.46)
Long An -0.112*%*%*  (2.60)  -0.063**  (2.43)
Ownership Private/sole proprietorship 0.364* (1.79)  0.076***  (2.78)
Partnership/Collective/Cooperat
ve 0.195* (1.92) 0.056* (1.65)
Limited liability company 0.200***  (3.20)  0.080***  (3.72)
Joint stock company 0.520***  (2.63) 0.183***  (3.17)
Sector dummies included Yes Yes
Observatio
n 2,026 1,989
R-squared 0.04 0.06

Note: OLS - Dependent variable: Annual employee growth. Robust standard errors. *, **,
*#* indicates significance at a 10%, 5% and 1% level, respectively. Base: Micro, HCMC,
Household firm, Food processing (ISIC 15).

Table 3.5 shows, first, that the traditional inverse relationship between employment
growth and size is statistically well-determined in both estimations. Using column 2
(outlier corrected), we see that controlling for location, legal structure and sector, micro
firms have experienced 20 percent higher annual growth in full-time regular workers than
their medium counterparts. Second, and as described above, Khanh Hoa stands out in
terms of employment generation. As compared with HCMC, Khanh Hoa had 9.7 percent
higher annual employment growth. Third, as in the previous survey, household firms
contribute less to employment generation in private manufacturing. Finally, we observe
that firm size and legal structure are highly correlated and excluding size controls (not
reported) results in insignificant coefficient estimates on all legal structure indicators.
However, we see that the traditional determinants explain only 4 to 6 percent of the
variation in employment growth rates. In the following sections we therefore seek
additional indications and explanations for the observed development and dynamics of

Vietnamese manufacturing enterprises.
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3.2 Firm Exit

In line with the above analysis, we analyse how these same traditional determinants
affect firm exit probabilities. Table 3.6 shows exit probabilities by location, legal
ownership and firm size categories. Of the 2,413 firms observed in 2007, approximately
16 percent had closed their business by 2009. This translates to a yearly exit rate of 8.4
percent. Urban centres like Ha Noi and HCMC experienced above average exit rates, but
also firms in rural provinces such as Phu Tho and Lam Dong had a higher than average
exit probability. On the other hand, firms in ex-Ha Tay and Khanh Hoa exhibit low exit
probabilities.

Table 3.6: Exit Probabilities by L ocation, Legal Ownership and Size

Obs. Mean SD

All All 2,413 0.160  0.367
Province Ha Noi 267 0.247  0.432
Phu Tho 232 0.198  0.400
Ha Tay 375 0.077  0.267
Hai Phong 179 0.140  0.348
Nghe An 338 0.115  0.320
Quang Nam 148 0.108  0.312
Khanh Hoa 86 0.093  0.292
Lam Dong 76 0.263 0.443
HCMC 589 0.212  0.409
Long An 123 0.106  0.309
Legal  Household establishment 1,694  0.147  0.354
Private/sole proprietorship 185 0.168 0.374
Partnership/ Collective/ Cooperative 87 0.161  0.370
Limited liability company 405 0.205  0.404
Joint stock company 42 0.238  0.431
Size Micro 1,617  0.161  0.367
Small 645 0.161  0.368
Medium 151 0.152  0.361

Note: Mean estimates of exit probability (unweighted).
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Looking at legal status we see that household firms are less likely to exit than other
legal ownership types. However, looking at firm size we do not observe noticeably
different exit rates between size categories.

Table 3.7: Exit Probabilities by Sector

Obs. Mean SD
All 2,413 0.160 0.367
15 680 0.128 0.334
16 7 0.143 0.378
17 110 0.209 0.409
18 100 0.190 0.394
19 49 0.184 0.391
20 289 0.114 0.319
21 69 0.174 0.382
22 57 0.175 0.384
24 42 0.214 0.415
25 127 0.228 0.421
26 145 0.207 0.406
27 27 0.259 0.447
28 406 0.145 0.353
29-32 77 0.195 0.399
34 29 0.241 0.435
35 7 0.571 0.535
33+36 184 0.168 0.375
37 8 0.250 0.463

Note: Mean estimates of exit probability (unweighted).

Table 3.7 presents exit probabilities by sector. Not considering sectors with few
observations, Rubber and Plastics (ISIC 25) are in the high segment of exit risk, whereas
firms engaged in Wood Processing (ISIC 20) have been less likely to exit.

All of these results are captured in the first column of Table 3.8, showing the results
of a probit estimation for determining exit characteristics in Vietnamese manufacturing
using the correlates of location, ownership form, sector and size. The usual negative
relationship between firm size and probability of exit is shown. There is also a higher
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probability that exit firms are found in urban areas, where the competitive pressure is

higher. More formal entities like limited liability and joint stock firms are more likely to

exit (controlling for size), and as compared to the base sector (food processing), exits are

more likely to be found in the textiles (ISIC 17) and non-metallic mineral products (ISIC

26) sectors, when controlling for size, location and legal structure (not reported).

However, it is important to note again that these traditional determinants explain only

around five percent of the variation in exit probabilities.

Table 3.8: Exit Determinantsand Temporary Closures

Temporary Exit= (1) +
Exit closure (1) vs(2) (2)
Margina Margina
Marginal t-stat Marginal t-stat 1 tstat 1  t-stat
effects effects effects effects
- 0.084**
Firm Size Small 0.059*** (2.92) -0.091*** (3.60) 0.061 (1.09) * (3.06)
- 0.127**
Medium 0.080*** (2.67) -0.128*** (3.43) 0.079 (0.79) * (2.80)
Location Ha Noi 0.026  (1.01)  -0.026 (0.81) -0.055 (0.84) 0.021 (0.61)
Phu Tho -0.013  (0.50) 0.068* (1.86) 0.098 (1.44) 0.051 (1.30)
- 0.165**
Ha Tay 0.111*%** (4.79) -0.069** (2.34) 0.176**(2.48) *  (5.08)
0.113%*
Hai Phong -0.056* (2.01) -0.085** (2.56) 0.014 (0.17) * (2.88)
Nghe An 0.071*** (3.07)  -0.020 (0.68) 0.141**(2.15) 0.079** (2.38)
- 0.275%%*
Quang Nam 0.081*** (2.77)  0.072* (1.77) * (3.60) 0.011 (0.24)
0.177**
Khanh Hoa -0.087** (2.44) -0.107** (2.41) 0.055 (0.39) * (3.48)
Lam Dong 0.051 (1.18)  -0.086 (1.64) -0.169 (1.52) -0.006 (0.11)
Long An -0.073**  (2.27) 0.021  (0.48) 0.209** (2.28) -0.041 (0.87)
Private/sole
Ownership proprietorship 0.026  (0.82) 0.007  (0.15) -0.067 (0.89) 0.018 (0.44)
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/Cooperative
Limited liability 0.212%*
company 0.074*** (2.65) -0.003 (0.11) * (3.20) 0.021 (0.59)

Joint stock company  0.144** (2.07) 0.000  (0.00) 0.328**(2.38) 0.054 (0.64)

Sector dummies included Yes Yes Yes Yes
Observation 2,413 2,026 780 2,413
Pseudo R-squared 0.05 0.07 0.08 0.04

Note: Probit, marginal effects. Robust standard errors. *, **, *** indicates significance at a 10%, 5%
and 1% level, respectively. Base: HCMC, Household firm, Food processing (ISIC 15).

Table 3.8 (column 2) looks at firms surviving, but reporting that they were
temporarily closed for at least a year in the period 2007 to 2009. Some 393 firms (19.4
percent) said that they had been temporarily closed, leaving 1,633 firms operating non-
stop throughout the period. Closing temporarily, to weather the storm of the international
financial crisis, appears to have been a widely used coping mechanism by SMEs. As seen
before with exit firms, firm size and temporary closure are found to be negatively
associated.

Provincial effects are also interesting. As compared to firms in HCMC, enterprises
in Phu Tho and Quang Nam were more likely to close temporarily and less likely to exit
(well-determined in the case of Quang Nam only). Other rural provinces were generally
less likely to experience temporary closure, which is more in line with the exit results in
column 1. Column 3 in Table 3.8 compares differences between firms that were
temporarily closed with those firms that exited entirely (temporary closed = 1, exit = 0).
The results show no size difference between exits and temporary closed firms. Four rural
provinces experience a larger share of temporary closure (as compared to exit) than the
base location (HCMC). Moreover, as perhaps an indication of their flexibility, household
firms are more likely to temporarily close (rather than exit) than more formal entities like
limited liability firms and joint stock companies.

Column 4 in Table 3.8 combines temporary closures and exits into one exit measure.
Doing so removes the well determined effects within the legal structure categories.
However, firm size and location effects remain. When analysing exit pressure effects on
household firms (of for example the international crisis) it is enormously important to
include information about temporary closure and not just rely on firm closure information
at the business registration level.

Finally, Table 3.9 documents reasons for temporary closure. Some 43 percent say
that lack of demand is the main reason, with “normal part of business cycle” (21%) and
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“too much competition” (6%) being the second and third most cited reason for the
temporary closure of more than a year in the 2007 to 2009 period.

Table 3.9: Reasonsfor Temporary Closure

Observations Percent

Too much competition 23 5.85
Low quality products 9 2.29
Product became un-modern 1 0.25
Poor distribution/marketing channels 6 1.53
Production costs too high 6 1.53
Difficulties in getting inputs/raw materials 19 4.83
Lack of demand/orders 169 43.00
Shortage of qualified labour 2 0.51
Normal part of business cycle 82 20.87
Other 76 19.34
Total 393 100.00
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4 Bureaucracy, |nformality, and Informal Payments

Business informality, regulation, taxation and corruption are fundamental topics in
any discussion of private sector development and the business environment in developing
countries. High formal sector entry costs, high regulatory compliance costs and punitive
tax rates can push enterprises to operate informally, foregoing legal recognition in order to
reduce operating costs. In addition, the ability of enterprises to reduce or avoid these costs
relates to the corruptibility of public officials. Corruption may also exist due to predatory
public officials working to extract private rents for fictitious infractions or questionable
interpretations of the rules. The issues of informality bureaucracy, taxation, and corruption
have potentially differing impacts on enterprises.

4.1 Informality, Growth and Exit

Defining informality is a challenge in itself. In this chapter we consider two
definitions of formality: (i) firms with a business registration certificate (BRC) and (ii)
firms with both a BRC and a tax code. Table 4.1 documents the summary statistics
according to our two definitions for both 2007 and 2009.

Table 4.1: Formality Summary Statistics

2007 2009

Informal

1 668 (28.6) 854 (33.7)
Formal

1 1,666 (71.4) 1,679 (66.3)
Informal

2 952 (40.8) 888 (35.1)
Formal

2 1,382 (59.2) 1,645 (64.9)

Note: Formal 1 definition: Firm has a business registration license.
Formal 2 definition: Firm has both a business registration license
and a tax code.

According to definition 1 (BRC only), 34 percent of our sample is informal. All of
these firms are registered as household enterprises. This figure increases to 35 percent
using our second definition of formality where the firm also needs a tax code in order to
be considered as a formal entity. In 2007 these informality shares were 29 and 41 percent,
respectively.

Table 4.2 shows the formality dynamics using a traditional transition matrix. First,
considering definition 1, 10.7 percent of the informal firms in 2007 had obtained a
business registration license by 2009. However, we also see that 13.1 percent of formal
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household firms registered in 2007 no longer had their BRC in 2009. These figures might
indicate some sort of misreporting/misunderstanding about what actually constitutes a
formal business registration license. We therefore move to definition 2. It emerges that
just under one quarter of the firms that were informal in 2007 obtained both a BRC and a
tax code by 2009. Moreover, the number of firms moving from the formal segment to
informality is reduced to a more plausible level (3.8 percent).

Table 4.2: Formality Transition Matrices: Two definitions

Business Registration License (BRC)

Informal 09Formal 09 Total Percent

Informal 07 524 63 587 (30.0)
(89.3) (10.7)  (100.0)
Formal 07 180 1189 1369 (70.0)
(13.1) (86.9) (100.0)
Total 704 1252 1956  (100.0)
Percent (36.0) (64.0) (100.0)
BRC and Tax Code

Informal 09Formal 09 Total Percent

Informal 07 680 144 824 (42.1)
(115.8) (24.5) (140.4)

Formal 07 52 1080 1132 (57.9)
(3.9) (789)  (82.7)

Total 732 1224 1956  (100.0)
Percent (37.4) (62.6) (100.0)

Note: Percentage in parenthesis.

We now examine how formality is associated with firm growth and exit.5 Table 4.3
shows the results, with our two measures of formality included as explanatory variables.
First, using definition 2 we find a positive and significant coefficient estimate, suggesting
that becoming formal is associated with higher employment growth rates. It should also be
noted that Rand and Torm (2010) find (using a matched double difference approach on the
same data) positive registration effects on firm profits, investments, credit access and
worker conditions. However, in both exit probits we are not able to find a statistically
significant relationship between firm exit and formality. Even when restricting the sample
to household firms with less than 10 employees (not reported), we do not find that formal
registration is positively associated with firm survival.

> A more detailed analysis using the 2007 and 2009 data on the effects of informality (and the change from
informal to formal) can be found in Rand and Torm (2010).
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Table 4.3: Firm Dynamics and For mality

Firm Growth Firm Exit
1 2 3 4
Def'1 Def 2 Def 1 Def 2
Firm Size Small -0.173%** (., ]195%** -0.029 -0.026
(4.09) (4.66) (1.61) (1.36)
Medium -0.245%** (. 273%** -0.038 -0.033
(4.77) (5.24) (1.24) (1.05)
Formal
Registration =1 0.078 0.128%* 0.015 -0.004
(1.33) (1.82) (0.69) (0.17)
Location dummies
included Yes Yes Yes Yes
Sector dummies
included Yes Yes Yes Yes
Observation 1,956 1,956 2,334 2,334
Pseudo R-squared 0.03 0.03 0.04 0.04

Note: OLS and probit, marginal effects. Robust standard errors. *, ** ***
indicates significance at a 10%, 5% and 1% level, respectively. Base: Micro,
HCMC, Food processing (ISIC 15).

4.2 Bureaucratic Burden and Administration

Enterprises in the sample report high levels of bureaucratic burden during their
business operations. One reason for this, from the point of view of enterprises, is lack of
knowledge of specific laws and government regulations. Enterprise perception of their
knowledge of specific laws and regulations is that it is quite poor, and firm owners believe
that their information and understanding of the laws has not improved over the past 2007.
Over half of enterprises continue to have poor or no knowledge about central laws for
doing business. These results should be kept in mind when discussing the burden of
bureaucracy, and emphasize the need to inform enterprises about new and existing laws.

Among the specific bureaucratic problems faced by enterprises is the time and
delays in obtaining business licenses and registration. When focusing on bureaucratic
burden it is worth noting that Vietnam ranks among industrialized countries according to
the Doing Business survey (2009). This is also the case with regard to obtaining licenses
and permits representing a major obstacle for enterprise growth. Table 4.4 confirms this to
some degree where the percentage of firms obtaining the BRC within 15 days of
application is presented. Although lower than the reported figure in the last SME survey,
where 70 percent received a BRC within 15 days, a very high percentage of firms receive
the BRC applied for within 15 days (65.2%). This corresponds with the results obtained
by CIEM (2009), VNCI (2009) and the result reported in Doing Business (2009). Note
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that the results differ across the provinces. The data suggest that enterprises in Lam Dong

face larger bureaucratic difficulties than enterprises in for example Quang Nam.

Moreover, a larger share of household and micro firms obtains their BRC within 15 days

as compared to their non-HH counterparts.

Table4.4: Time Used on Bureaucratic Procedures (percent under 15 days)

Low High

Percent Performer Performer
Business Registration License (BRC) 65.2 Lam Dong Quang Nam
Micro 67.7 HaNoi  Nghe An
Small 62.1 HCMC  Long An
Medium 63.9
Household enterprise 67.9
Non-HH enterprise 62.6

Effort has, over the years, been put in to establishing formal property rights in the

Vietnamese legal system. A formal land property rights system is in place, though it is

taking some time to become fully embedded. Nevertheless, increasing numbers of

enterprises are now obtaining formal land use rights certificates (LURC). In this regard,

Table 4.5 shows the percentage of enterprises possessing a LURC in both 2007 and 2009.

Table 4.5: Land Use Right Certificate (%)

2007 2009
All 58.5 63.2
Ha Noi 36.8 433
Phu Tho 79.6 68.3
Ha Tay 55.8 67.6
Hai Phong 46.8 53.2
Nghe An 63.9 64.2
Quang Nam  70.5 68.2
Khanh Hoa 32.1 60.3
Lam Dong 75.0 75.0
HCMC 55.6 60.1
Long An 80.9 90.9

Note: Based on the balanced panel
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The number of firms having a LURC increased slightly over the two year period,
from 58.5 percent in 2007 to 63.2 percent in 2009. In particular, firms in Khanh Hoa show
a notable increase. More detailed inspection of the data shows that 213 firms report that
they no longer have their certificate, while 308 firms not having a LURC in 2007 had

obtained one when surveyed in 2009.

4.3 Taxesand Informal Costs

According to the World Bank’s “Doing Business” survey (Doing Business, 2009),
the Investment Climate Assessment (ICA, 2009) and the Provincial Competitiveness
Index (VNCI, 2009), the ease of doing business in Vietnam significantly improved over
past years. However, concerns remain regarding informal charges facing firms as well as
the administrative burden of paying taxes. This final sub-section provides an overview of
the burden of taxes and informal payments facing manufacturing enterprises.

Table 4.6 looks at the evolution in tax payments from 2007 to 2009. One of the
conclusions in the previous report (2007) was that the economic tax burden was fairly
low, and concerns were raised about the serious situation of tax evasion among private
enterprises. The average tax payment was 6.7 percent of total value added in 2007, and 15
percent of the enterprises paid zero taxes. The numbers had not improved by 2009, now
being 5.5 and 16.8 percent, respectively. Most of the non-paying firms are informal

enterprises.
Table 4.6: Feesand Taxes
Total fees and
taxes
(percent of total Share paying
value added) zero taxes
2007 2009 2007 2009
Total 6.7 55 153 168
Household enterprise 4.6 34  21.2 250
Private/sole proprietorship 10.7 102 1.6 0.0
Partnership/Collective/Cooperative  10.3 6.6 3.5 2.9
Limited liability company 122 10.6 0.7 0.4
Joint stock company 13.1 8.0 0.0 0.0
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Figure 4.1 presents details on firm tax payments in 2009. Revenue, VAT and
property/enterprise taxes are the major components of the tax bill. However, around 10
percent of firm taxes lie in the “other” category. What these taxes are paid for and to
whom is not well accounted for in the firm accounts.

Figure4.1: Tax Details (per centage share of total taxes)
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Informality, bureaucracy and taxation are potentially closely related to bribery and
corruption, and they are prominent components of the business environment in a country.
We therefore focus here on informal payments which, from the enterprise point of view,
are treated as a regular component of operating costs. Informal payments may be offered
in exchange for a given service delivered by a government official. We therefore examine
this issue in the form of the following questions: (i) how many enterprises provide
informal payments, (ii) how much is actually paid, (ii1) why are these payments made, and
(iv) how have these payments changed over time?

Table 4.7 and Figure 4.2 summarize. Table 4.7 shows that 26 percent of enterprises
made informal payments in 2007, increasing to 34 percent in 2009. However, bribe
payments are on average small, ranging between 0.4 and 0.7 percent of total revenue. It
can also be noted that it is primarily formal firms that pay bribes. This is in-line with the
more detailed study by Rand and Tarp (2010) showing that the “bribes to hide” hypothesis

is not confirmed using Vietnamese data.
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Table4.7: How Many Enterprises Pay Bribes and How Much Do They Pay?

2007 2009
Firms paying bribes 26.0 34.2
Formal 38.9 454
Informal 7.5 13.7
How much did you pay in 2004
(as a percentage of total 0.68 0.40
revenue)

Figure 4.2 shows that 21 percent of firms made informal payments to deal with tax
collectors in 2007. This figure increased to 27 percent in 2009. Around 20 percent paid
informally to become connected to public services; whereas 10 percent gave informal
payments in order to get favourable conditions in a bid for a government contract.

Figure4.2: What isthe Bribe Payment Used For?
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We see a sharp decrease in the number of firms in the “Other Reasons” group (as a
percentage of the total number of firms providing informal payments) who paid
informally. Whether this reflects that it has become more acceptable to provide payments
through the “informal system” is difficult to ascertain with the available data.

Finally, turning to the question of which manufacturing enterprises pay bribes, Table
4.8 lists the results obtained from running a pooled probit using the traditional
determinants previously described and both indictor variables for registration (columns 1
and 2 = Definition 1 and columns 3 and 4 = Definition 2). Columns 1 and 3 use the full
dataset, whereas columns 2 and 4 report results for the balanced panel.
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Table 4.8: Bribe Determinants: The Usual Suspects

Def1-All Defl-Balanced Def2-All Def?2 - Balanced

Coef t-stats Coef t-stats Coef t-stats Coef t-stats

Size Small  0.212*** (12.01) 0.196*** (10.11) 0.199*** (11.10) 0.186*** (9.45)
Medium 0.284*** (8.99) 0.246*** (7.04) 0.263*** (8.32) 0.227*** (6.50)

Registration

(Registered = 1) 0.235%*%* (13.23) 0.242%** (12.75) 0.242*** (12.95) 0.245*** (12.16)
Location dummies Yes Yes Yes Yes
Sector dummies Yes Yes Yes Yes
Observation 4,867 3,980 4,867 3,980
Pseudo R-squared 0.19 0.19 0.19 0.19

Note: Pooled probit. Robust standard errors. *, **, *** indicates significance at a 10%, 5%
and 1% level, respectively. Base: Micro, HCMC, Food processing (ISIC 15).

First, larger enterprises have around 20 percent higher probability of paying bribes
than their micro counterparts. Second, being a registered enterprise is positively and
significantly correlated with paying bribes. Registered firms are 24 percent more likely to
be bribe payers than their informal counterparts. Finally, firms in Hanoi are more likely to
pay bribes than firms with similar characteristics in HCMC (not reported in the table).
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5 Employment

This chapter covers various SME-associated labour market conditions including
workforce composition, hiring methods, wage levels and their determinants, trade unions,
education and training, social benefits and issues concerning HIV/AIDS. The analysis is
based primarily on the information provided in the employment part of the SME survey,
while key findings from the separate employee survey, which was carried out in a sub
sample of 564 firms, have also been incorporated, providing additional insight on the
characteristics of SME workers.6

5.1 Labour Force Structure, Recruitment and Workforce Adjustments

Table 5.1 shows that in 2009, the share of full time regular workers increases with
firm size, suggesting that as firms grow, they are able (or need) to hire workers on a more
permanent basis.

Table5.1: Labour Force Composition (%)

All Micro Small Medium Urban Rural

2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009

Regular 94.1 90.2 943 91.0 93.6 87.8 937 914 947 90.2 937 90.2
-fulltime 90.5 86.6 893 86.1 93.1 87.1 929 90.8 93.6 883 885 854
Casual 59 98 56 90 64 122 63 86 53 98 63 98
Women 36.8 372 345 351 403 41.7 472 429 371 364 367 37.7
Unpaid 384 37.6 544 525 72 54 3.0 20 225 205 49.2 49.1

Total
firms
2,0262,026 1,357 1,397 541 509 128 120 819 819 1,207 1,207
number

of firms

Note: Percentages of the total workforce. Balanced panel.

Interestingly, the average share of regular workers (both full and part time, and full time
only) fell by about 4 percentage points between 2007 and 2009, while the share of casual
workers rose by a corresponding amount. This pattern holds across categories, and the
change is particularly evident for small sized (and urban) firms. They saw a doubling in

% The 564 firms in which the employee module was carried out are representative of the full firm sample (2,543)
in terms of size, location, sector and legal status. The employee module was completed by 1,397 workers
accounting for about 10 pct of the total number of regular full time employees in the full firm sample.
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the share of casual workers. The extent to which this transformation in the labour force
composition is a result of the global economic crisis (for instance due to financial hardship
of the firms) is a topic worthy of further investigation. Women are making up a growing
share of the workforce, and the share increases with firm size. With regard to unpaid
workers, the share has fallen slightly over time, and decreases considerably with firm size
- constituting more than half of the workforce in micro firms and only a minor share in
medium firms. Rural firms have a relatively higher share of unpaid workers, which is not

surprising given that there is a higher concentration of micro firms in rural areas.

In terms of the different worker types, the results in Table 5.2 reveal that production
workers constitute the vast majority of the workforce (around two thirds). The proportion
increases with firm size and is slightly higher in urban areas. By contrast, the share of
managers decreases considerably with firm size from 35 percent in micro firms to less
than 6 percent in medium firms. Generally, the larger firms have more variation in worker
types. Medium firms have the highest share of professional workers (exceeding that of
managers), and urban firms generally have a higher share of all worker types than rural
firms, except for managers, for which the percentage is higher in rural (micro) firms. On
average, between 2007 and 2009, firms saw an increase in the share of managers and
professional workers, the latter particularly in small and medium sized firms. By contrast,

the proportion of production workers has fallen slightly, across all categories.

Table5.2: Worker Composition by Occupation

All Micro Small Medium Urban Rural

2007 2009 2007 2009 2007 2009 2007 2009 2007 2009 2007 2009

Manager 259 275 341 353 105 108 50 56 193 206 304 32.1
Professional 2.7 29 01 01 58 65 69 80 48 49 13 15

Office 14 14 05 05 31 33 35 44 27 27 50 50
Sales 27 02 02 01 35 36 29 35 34 33 22 1.1
Service 06 07 03 04 01 12 17 23 80 11 50 5.0

Production 66.2 652 613 61.1 753 742 792 753 68.6 669 64.5 64.0

Total firms 2,026 2,020 1,357 1,397 541 507 128 116 819 816 1,207 1,204

Note: Percentage of the total workforce. Balanced panel.
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Although workers generally tend to stay in the same type of occupation when they
change jobs, the findings from the employee survey reveal that occupational shifting does
occur, and these job dynamics are presented in Table 5.3.” It is particularly noteworthy
that among those who currently hold manager positions, more than 25 percent were
production workers in their previous occupation (and interestingly this is more than the
share that previously were managers). Thus, there seems to be a certain amount of
flexibility in terms of job functions, and becoming a manager may not necessarily require
a specific level of education- this is further discussed in section 5.3. Production and
professional workers are the occupations with the highest tendency to stay in the same
type of function when they change jobs.

Table5.3: Occupation Transition Matrix

Current job function

Previous job Manager Professional Office Sales Service Production Total
Manager 35 4 2 2 1 4 48
(22.2) (3.9) (2.0) 2.3) (1.9 (0.5) (3.4)
Professional 13 49 2 2 0 2 68
(8.2) (42.6) (2.0) (2.3) (0.0) (0.2) (4.9)
Office 11 16 37 10 1 3 78
(7.0) (13.9) (36.6) (11.6) (1.9) (0.3) (5.6)
Sales 9 3.0 7 29 2 6 56
(5.7) (2.6) (69 (337 (3.9 (0.7) (4.0)
Service 10 2.0 6 3 15 17 53
(6.3) (1.7) (5.9 (3.5) (28.3) (1.9) (3.9)
Production 40 5.0 6 15 16 590 672
(25.3) (4.4) (59 (174) (30.2) (66.7) (48.1)
Did not work 40 36 41 25 18 262 422
(25.3) (31.3) (40.6) (29.1) (34.0) (29.6) (30.2)
Total 158 115 101 86 53 884 1,397
Percent (11.3) (8.2) (7.2) (6.2) (3.9) (63.3) (100)

Note: Percentages in parenthesis

In terms of how skill levels match firm demands, Table 5.4 shows that the difficulty
in recruiting workers with appropriate skills increases substantially with firm size, and is
higher among urban firms. This is in line with the fact that larger and urban firms
generally employ more professional workers (Table 5.2). However, the situation has
improved since 2007, when on average 19 percent of firms (52 percent for medium firms)

7 With regard to the different job functions the employee sub sample is not representative of the firm sample. In
particular, there is an under-representation of managers, and an overrepresentation of professional, office, sales
and service workers, while production workers are well represented.
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had difficulties in recruiting appropriately skilled workers. Thus, all in all, it seems that
the skill level of available workers has increased since 2007, which corresponds with the
above finding that especially small and medium firms have seen a rise in the share of
professional workers employed. More job agencies and a further strengthening of labour
market information systems would certainly help to ensure an even better matching
between worker skills and job functions.

In terms of recruitment, Table 5.4 reveals that the most common method is informal
contacts (recommended by friend/relatives or personal contacts), and this is true across
size categories, especially for small firms where about 73 percent of hires are done

informally.

Table 5.4: Hiring Difficulties and Recruitment Methods (%)
Hiring difficulties All Micro Small Medium Urban Rural
Yes 16.8 103 272 41.0 212 135
Did not need to recruit 348 46.5 12.0 6.6 23.1 4338
Recruitment methods
Newspaper advertisement 57 20 89 307 82 38
Labour exchange 1.7 15 25 0.6 .7 1.7
Recommended by friends/relatives or other 37.7 31.5 533 38.6 447 323
Recommended/allocated by local authority 14 08 24 3.6 1.7 1.2
Personal contacts 244 279 20.1 54 255 235
Through employment service centres 3.7 1.0 80 133 7.8 0.5
Other 26 18 3.7 6.6 1.7 34
Total number of firms 2,543 1,704 673 166 1,109 1,434

Note: Percentages. One third of both micro and rural firms indicate “non-applicable” in
the question on recruitment methods.

Compared with 2007 (not reported), the average rate of hiring through informal
methods has fallen slightly, especially for micro firms from around 64 percent to just
under 60 percent. In contrast for small firms hiring through informal contacts increased
over this period (although with some variation between the two categories of informal
contacts). As indicated in the note to Table 5.4, there is a substantial amount of micro and
rural firms that indicated “non-applicable”. This might be related to the fact that the
majority of workers in these firms are household members (and thus not formally hired).

Informal hiring methods are more common among urban compared with rural firms,
and for the latter the frequency is lower than in 2007 (constant for the former). The use of
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informal contacts in obtaining a job has also been documented by Larsen, Rand and Torm
(2009) who, based on the 2007 SME survey, found that being hired through personal
contacts is associated with a significant wage gain for the individual (when education,
experience and other factors that affects wages are controlled for). Moreover, in terms of
firm characteristics, the study found that individual wages increase significantly with firm
size with some variation depending on firms’ legal status, location and sector.

Table 5.5 provides the labour turnover figures for 2006 (2007 survey), 2008 and the
first six months of 2009 (prior to the 2009 survey). In 2006, the share of workers hired
exceeded the share leaving, on average, and especially so in small, medium and urban
firms. By contrast, in 2008, more jobs were cancelled than created (on average) across all
size and location categories, and especially for small and urban firms the share of workers
leaving surpassed those hired by 2-3 percentage points. This difference in turnover
patterns between the two survey years could be interpreted as an indication of firms
adjusting their workforce in response to the financial crisis. In fact, the 2009 survey
included specific questions on adjustment revealing that respectively 22 percent, 11
percent and 2 percent of medium, small-sized and micro enterprises (figures not reported)
undertook restructuring in order to avoid layoffs in 2008.

Table 5.5: Workforce Stability (Share of total workfor ce)

All Micro Small Medium Urban Rural
New employees hired in 2006  0.119 0.093 0.168 0.184  0.161 0.090

Employees who left the firm in
2006 0.106 0.097 0.124  0.121  0.138 0.084

New employees hired in 2008  0.079 0.054 0.126  0.147  0.110 0.058

Employees who left the firm in

2008 0.093 0.066 0.146  0.153  0.142 0.060
New employees hired in first

half of 2009 0.047 0.031 0.078 0.082  0.062 0.036
Employees who left the firm in

the first half of 2009 0.044 0.025 0.080 0.093 0.066 0.030
Total number of firms 2,026 1,357 541 128 819 1,207

Note: Share of the total regular workforce. Size categories are based on the
2007 figures. Balanced panel.
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The figures for the first half of 2009, however, seem generally more optimistic with
job creation exceeding job closure (on average), although this is driven solely by micro
firms. In small and medium firms the share of workers leaving continues to exceed the
share of those hired, yet the gap for both categories is smaller than in 2008. To the extent
that these trends are related to the crisis, there seems to be consistency with the findings in
Chapter 1 that the majority of firms believe that the negative effects of the crisis are only
temporary. This transitory nature of the crisis also seems to be reflected in the responses
to questions on wage adjustments (figures not reported). Only 1 percent of firms indicated
that they undertook wage cuts in 2008 and the first half of 2009, and a mere 0.6 percent
were planning wage cuts for the rest of 2009 (slightly higher for medium firms).

5.2 Contracts, Wages and Trade Unions

Figure 5.1 shows that in 2009, only 27 percent of regular full time workers had
formal (written down) contracts, on average. Yet there are considerable differences across
firm sizes and location, ranging from 10 percent in micro firms to just below 80 percent in
medium sized firms.® Thus, on average, the majority of workers are employed
informally, but the proportion falls with firm size. Urban firms generally have a more
formalized workforce, providing contracts to 40 percent of their workers, which is more
than double that of rural firms. Given that contracts are important in ensuring the
provision of social benefits’ (covered in section 5.3), the generally low incidence of

formally established work relations is a potential cause for concern.

¥ The question on contracts was new in the 2009 questionnaire and hence we are unable to compare with 2007.

? According to the Social Insurance Law which came into effect on 1% January 2007, social insurance coverage
applies to full-time employees with contracts of more than 3 months in enterprises which employ more than one
worker.
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Figure5.1: Formal Contracts (%)
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Note: Percentages of the full time regular workforce.

The prevalence of contracts also varies across worker types, and as illustrated in
Figure 5.2, 90 percent of professional workers have formal contracts compared with only
33 percent of production workers.

Figure5.2: Contracts by Occupation (%)
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Half of the managers in the employee sample do not have formal contracts, which
may be explained by the relatively high share of managers in micro firms (Table 5.2.),
where contracts are not as common (Figure 5.1).
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The absence of contracts, however, does not necessarily imply lower wages. As
illustrated in Figure 5.3, managers earn the most (on average), and production workers the
least (on average). Yet as noted above half of the managers in our sample do not have
formal contracts. The average monthly (nominal) wage for the 1,397 workers surveyed is
just over 2,000 thousand VND, and slightly higher for men. Across all job functions,
wages are higher for men than for women, and the gap is particularly high among sales
and professional workers (40 percent and 25 percent respectively). '° In fact, the average
male sales worker earns more than the average professional worker.

Figure 5.3: Average Wages by Occupation and Gender
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Note: Nominal monthly wages (1,000 VND). Real wages would provide a
more accurate representation, yet

regional deflators for 2009 were not available at the time of report writing.

The data provided in the economic accounts part of the SME survey allow us to
analyze the extent to which workers benefit from firm gains through a higher wage share
of value added. Table 5.6 presents OLS regression estimates where all the traditional
wage determinants (size, legal status, location and sector) are included. Summarizing the
results we find the following. First, there is a statistically significant and positive
relationship between firm size and the wage share of value added. This is an indication
that worker empowerment increases as firms grow. Together with the finding in chapter 6

' The gender wage gap nevertheless appears to have diminished since 2007 when it was about 16 percent
(Larsen, Rand and Torm, 2009).
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that labour productivity increases with firm size, this indicates that higher wages are
indeed associated with higher labour productivity. Second, with regard to the different
ownership forms, limited liability and joint stock companies have a lower wage share than
household firms. However as shown in Chapter 6, household firms have lower labour
productivity compared with other categories. Thus it seems that in this case the relatively
higher wage share is not a reflection of increased productivity. Rather, a potential
explanation may be that household (micro) firms have a relatively large share of
managers, and as demonstrated in Larsen, Rand and Torm (2009), managers receive a
significant wage premium as compared with other worker types. Third, firms in rural
provinces generally have higher wage shares, when compared with HCMC and urban
areas in general, which may again be related to the relatively high number of managers in
micro rural firms. Fourth (not reported), compared with food processing (the base sector)
most sectors have a higher wage share of value added, with the exception of paper, refined
petroleum, chemical products, rubber and plastic products, vehicles and recycling.

In column 2, a number of additional variables are included. Generally this does not
alter the basic results documented above, although the magnitudes of coefficients fall for
firm size, limited liability companies and urban firms. Summarizing, we find that
partnerships/collectives/cooperatives now have a statistically significantly positive impact
on the wage share compared with household firms, whereas this is no longer so for joint
stock companies. It seems that once we control for the share of managers, household
firms no longer have a higher wage share (except for compared with limited liability
companies), and in fact when accounting for legal categories and sizes, firms with a
higher share of managers have a lower wage share. Oppositely, the share of production
workers is positively associated with wages relative to value added. This is intuitively
correct given that medium sized firms have a higher share of production workers (see

Table 5.2) and size is positively related to the wage share.''

Third, the presence of a local trade union and collective agreements are both
associated with a lower wage share of value added. This is contrary to what we would
expect. However, it could be related to the fact that unions, when they do exist, are
typically headed by a manager, rather than a senior worker (see Figure 5.4), and thus the
extent to which they represent the interests of their members (the workers) may be
limited. Larsen, Rand and Torm (2009) also found that being union membership is

insignificant in terms of individual wages.

" Neither the share of women nor professional workers have a (statistically) significant effect on the wage share.
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Table 5.6: Wage Shar e Determinants

1 2
Firm size (log full time regular workers) 0.041%%* 0.027%**
(0.004) (0.005)
Ownership Private/sole proprietorship -0.003  0.001

(0.009) (0.010)
Partnership/Collective/Cooperative  0.023  0.031%*
(0.015) (0.017)

Limited liability company - -0.026%**
(0.009) (0.009)
Joint stock company -0.039*%  -0.024
(0.022) (0.023)
Urban (Yes=1, No=0) -0.023** -0.020%*
(0.010) (0.010)
Workforce shares Manager -0.110%**
(of the total regular workforce) (0.040)
Production worker 0.07 1%+
(0.025)
Trade union (Yes=1, No=0) -0.000%**
(0.000)
Collective agreement (Yes=1, No=0) -0.036%**
(0.013)
Sector dummies included Yes Yes
Number of observations 2,003 1,995
R-squared 0.16 0.19

Note: OLS estimates. Dependent variable: Wage share of value added (real prices). Cluster
(district) robust standard errors (reported in parenthesis). *, **  *** indicate significance at a 10
percent, 5 percent and 1 percent level, respectively. Base: household firms, HCMC, Food
processing (ISIC 15).

With regard to wage setting mechanisms, Table 5.7 shows that the most common method
is through individual negotiations, followed by the paying capacity of the enterprise and
wage rates in other local non-state enterprises. This pattern is consistent across all
categories. Compared with 2007 (not reported), fewer firms are setting wages through
individual negotiations and wage rates in other local non-state enterprises (both down by 3
percentage points, on average), whereas more are determining wages based on the paying
capacity of the firm (up by 4 percentage points). This is so across all size groups and
location. The share of firms who set wages according to minimum wages remains minimal
(and generally lower than in 2007), and likewise in terms of wage rates in local state
enterprises and agriculture. As indicated in the footnote to Table 5.7, a considerable share
of micro and rural firms indicated “non applicable”, which is not surprising given that
these firms have a large share of unpaid (household) workers.
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Table5.7: Wage Setting Basis (%)

All Micro Small Medium Urban Rural

Wage rates in other local non-state enterprises 122 94 175 187 105 13.5

Wage rates in local state enterprises 1.5 08 2.7 3.0 20 1.1
Set by authorities 09 04 1.6 3.6 1.0 09
Wage rates for employment in agriculture 21 21 27 0.6 09 3.1
Individual negotiations 409 382 479 404 50.6 333
Paying capacity of the enterprise 206 17.3 263 31.3 27.7 15.1
Other 1.02 0.76 134 241 0.63 1.32
Total number of firms 2,543 1,704 673 166 1,109 1,434

Note: There is a substantial amount of missing observations in this question, in particular
among micro (31 percent) and rural firms (32 percent).

In terms of the prevalence of trade unions, Table 5.8 shows that only 8.6 percent of firms
have a local trade union, yet this varies greatly by firm size, from close to zero in micro
firms to more than 60 percent of medium sized firms. Trade unions are also more common
in urban areas. Compared with 2007, the prevalence of unions has dropped. This is driven
mainly by a fall among small firms by about 3 percentage points, whereas the share
remained more or less constant for the other categories. When unions do exist, however,
coverage is generally quite high at around 81 percent of workers, compared with 73
percent in 2007. Thus, workers are increasingly joining trade unions, possibly due to
increased awareness about the benefits of union membership. In fact, 47 percent of
workers in the employee sample answer that the most important benefit of being member
of a trade union is securing social benefits. This is followed by 22 percent, who respond
that the key benefit is job security, while 16 percent indicate more safety in the workplace.

Table5.8: Trade Unions (%)

All Micro Small Medium Urban Rural

Share of firms with a trade union 86 02 163 633 152 34
Share of workers who are trade union members 80.7 933 834 776 81.4 78.1
Total number of firms 2,543 1,704 673 166 1,109 1,434
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As mentioned above, Figure 5.4 shows that 46 percent of the heads of local trade
unions are managers. This figure has increased from 29 percent in 2007, whereas the
instances in which unions are headed by senior workers fell from over 50 percent in 2007 to
32 percent in 2009 (these figures are almost constant across size and location categories).
Thus, since 2007 there has been both a fall in the number of firms that have local trade
unions, and a rise in the incidence of unions that are not headed by a representative of the
workers. This is a worrying trend given that unions are meant to play an important role in
ensuring the provision of social benefits, job security and safety in the workplace.

Figure5.4: Trade Union Chairman
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Note: Total number of observations is 218

5.3 Education, Training, Social Benefitsand HIV/AIDS

Table 5.9 shows that on average 14 percent of the workers surveyed in the employee
module have a university education. Interestingly the share is notably higher for women
(20 percent), more than double that for men. A potential explanation is that the majority of
highly educated men self-select into other kinds of firms, for instance state owned
enterprises or foreign invested companies. In contrast, women, even those well educated,
do not have access to these kinds of jobs and are more likely to find employment in
SMEs. Compared with the employee sample from 2007 (not reported), there has been a
decrease in the share of workers with no education; an increase in the high school ratio
and a decrease in the share with a university degree. However, given that the employee
sample is not representative in terms of the different occupational categories (in both 2007
and 2009), and these are correlated with levels of education,'? any inferences regarding
the change in educational attainment of workers should be drawn with caution.

12 For instance, 80 percent of professional workers have a university degree, compared with 34 percent for both
managers and office workers, 21 percent of sales workers and close to zero for both service and production
workers.
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Table5.9;: Educational Attainment

Women Men Total

None 12 13 25

(2.1) (1.6) (1.8)

221221

Primary school 54 63 117

(9.5) (7.6) (8.4)
Secondary school 127 276 403

(22.4) (33.3) (28.9)
High school 164 269 433

(28.9) (32.5) (31)
Technical 16 29 45
certificate/elementary
worker

(2.8) (3.5) (3.2)
Technical worker without 12 36 48
certificate

(2.1) (4.3) (3.4)
Technical 68 61 129
worker/professional
secondary

(12.0) (7.4) (9.2)
College/University 114 82 196

(20.1) (9.9) (14.0)
Total number of workers 567 829 1,396

Note: Numbers (percentages in parenthesis)

In terms of training at the workplace, Figure 5.5 shows that the provision of training
for both new and existing workers increases considerably with firm size. This is not
surprising given that larger firms generally have a higher share of worker types that
require training, such as production workers (Table 5.2). The incidence of training is
higher in urban compared with rural areas. Job rotation among production workers also
increases with firm size, and is more common in urban areas, which again is expected
since larger firms have a higher share of production workers. Most strikingly, there has
been a substantial drop in the provision of training since 2007, for both new and existing
workers, especially among small and medium firms — by 20 percentage points for new
workers. Likewise, the share of firms with a job rotation scheme has fallen slightly since
2007. Whether this cut down on training is due to firms having become more resource
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constrained, (perhaps due to the financial crisis), merits further investigation. Regardless
of the reason for this drop in training provision, there seems to be a need for further
investigation into different kinds of training programmes and their relevance to SMEs.
The generally low incidence of training is also reflected in the employee module which
revealed that two thirds percent of production workers did not receive training in their

current job.
Figure5.5: Training (%)
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Table 5.10 provides the figures for the share of firms that provide social benefits. It
is reassuring that the shares of firms which provide social and health insurance are
generally equal across categories. According to the Law on Social Insurance (effective as
of January 2007) all members of compulsory social insurance are covered by health
insurance. Larger firms are more frequent providers of all types of benefits. This is to be
expected since the provision of benefits is mandatory for workers with contracts (of more
than three months), and larger firms generally have a higher share of workers with
contracts (Figure 5.1). The generally low share of benefit provision among micro firms
may be partly due to the absence of contracts for these firms, as well as a general
unawareness of social insurance regulation. In fact, the survey revealed that medium sized
firms are generally better informed about the Law on Social Insurance, with almost 70
percent indicating that their knowledge of it is good or average (compared with around 35
percent and 11 percent for small and micro firms respectively). Urban firms are
considerably more inclined to provide benefits than rural firms, and the share which
indicates that they have good or average knowledge of social insurance regulation is more
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than double among the former compared with rural firms. The most commonly provided
benefit across all categories is unpaid maternity leave, followed by sick leave and
compensation for accidents. The least common are retirement lump sum and survival
benefits, although the extent to which these are provided varies substantially with firm
size and location.

Compared with the 2007 survey, the share of firms that provide social insurance has
increased (from 15 percent). In contrast, for health insurance there has been a substantial
fall (from 28 percent). This is surprising, but could be related to the above mentioned
alignment of the social and health insurance provision since January 2007. The (average)
provision of all other types of benefits has increased since 2007. Thus working conditions
seem to be improving with time.

Table5.10: Social Benefits (%)

All Micro Small Medium Urban Rural

Social Insurance 18.9 3.7 40.1 88.6 30.5 9.9
Health insurance 189 43 39.2 86.8 30.0 103
Compensation for accidents 241 115 431 75.9 383  13.0
Sick leave 28.1 139 495 86.1 46.8 13.6
Paid maternity leave 192 4.6 38.9 87.4 309 10.1
Unpaid maternity leave 450 316 664 94.0 63.8 304
Annual leave 21.1 8.6 394 74.7 38.1 7.9
Retirement lump-sum 9.5 1.6 19.5 49.4 13.9 6.1
Survival benefit 13.7 45 25.6 58.4 21.3 7.7
Social Insurance 189 3.7 40.1 88.6 30.5 9.9

Note: The share of observations with missing information is quite common for these
questions, especially among micro firms where data for some benefits is lacking for up to
20 percent of firms.

The Law on Social Insurance also introduced an unemployment insurance scheme,
which has been effective since January 2009, and is applicable to workers who have
labour contracts with terms equal to 12 months or more. This scheme is intended to partly
replace the existing severance payment system, yet will probably not be highly relevant to
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SMEs since, as shown in Table 5.11, a mere 5 percent of firms (on average) currently
have regulation on severance pay, although it is more common among larger and urban
firms. Compared with 2007, the average share of firms providing severance pay has fallen
slightly and particularly for medium firms (by 12 percentage points).

Table5.11: Severance Pay and Compensation (%)

All Micro Small Medium Urban Rural

Has regulation on severance pay 54 22 106 18.1 88 28
Wage compensation for hazardous

working environment 16.1 8.0 293 452 228 109
Total number of firms 2,543 1,704 673 166 1,109 1,434

Table 5.11 also shows that 16 percent of firms provide compensation (in addition to
the basic wage) for working in hazardous conditions, and again the share increases
considerably with firm size and is higher in urban firms. The average amount of
compensation is a 20 percent addition to the basic wage, and this holds across sizes and
location (nor reported).

Lastly, with regard to HIV/AIDS, Table 5.12 shows that a minor share of firms (0.2
percent) find that this is having a notable effect on their business (0.6 percent in 2007).
Although the vast majority of firms (68 percent) indicated that they would be willing to
recruit workers with HIV/AIDS, discrimination seems to be quite widespread and more so
than in 2007 (48 percent). The confidentially of inflicted workers is generally well
protected, yet only a small proportion of firms are addressing the issue of HIV/AIDS
among workers.

Table5.12: HIV/AIDS (%)

HIV/AIDS is having a notable effect on

enterprise performance 0.2
Firm recruits HIV inflicted job

candidates 68.0
Discrimination against HIV inflicted
employees 63.7
Confidentiality for HIV inflicted

employees 78.3
Firm has addressed HIV/AIDS among
managers and workers 5.5
Total number of firms 2,543
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6 Production, Technology and Efficiency

According to the 2009 SME sample, access to raw materials, skilled workers, technology
know-how and modern machinery and equipment are not perceived as critical constraints
to future growth. This may suggest that the foundation for high technological efficiency
among Vietnamese manufacturing enterprises is present. This section therefore examines
the characteristics of production and technology as well as labour productivity for SMEs

in 2009 and compares to 2007.

6.1 Diversification and I nnovation

Diversification in supply and demand is based on the number of products produced and
the number of customers, respectively. This section focuses on diversification in supply
while further elaboration on diversification in demand is covered in Chapter 7. Product
diversification is a characteristic expected to make enterprises less vulnerable to shocks,
thereby increasing the probability of survival. Diversification may, however, come at the

cost of lower short-run revenue growth rates.

Table 6.1 demonstrates the average degree of diversification in supply depending on
enterprise size, location and age. In 2007, only 8 percent of enterprises produced more
than one product and this number increased to 15 percent in 2009. This suggests that the
average Vietnamese enterprise is relatively specialized but seems to be getting less
specialized over time. This trend is the same independent of firm size, location and
whether the enterprise is a new entrant or an incumbent. In addition, larger enterprises are
more likely to produce more than one product, indicating that specialization decreases as
enterprise size increases. Less diversification in micro enterprises may reflect the fact that
a small enterprise size can limit the firm’s ability to produce more than one good

simultaneously.
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Table 6.1: Diversification and Innovation Rates (%)

Diversification  Introduced new product Improved existing

product

2007 2009 2007 2009 2007 2009
All 8.2 14.5 5.0 2.7 44.5 41.3
Micro 6.4 12.1 34 1.9 36.5 32.8
Small 9.8 18.5 6.8 3.6 58.8 58.3
Medium 20.5 235 14.6 7.2 68.9 59.6
Urban 7.6 13.1 5.8 33 50.6 49.2
Rural 8.6 15.6 4.4 2.2 39.8 35.2
New entrants 6.0 12.3 10.0 2.7 52.0 36.0
Incumbents 8.2 14.6 4.9 2.7 44.3 41.4

Note: Diversification indicates the percentage share of firms which produce more than one
product.

Besides enterprise age and size, it has also been suggested that the level of
innovation should be considered as a potential driving force of enterprise dynamics."” An
enterprise is said to be innovative if it has made significant improvements of existing
products or has started production of a new product during the last two years. From Table
6.1 it appears that the average innovation rate has dropped significantly from 2007 to
2009. The proportion of enterprises introducing a new product has on average declined
from 4.9 percent to 2.7 percent over the two years. Larger firms are more likely to
introduce a new product line, and 7.2 percent of medium sized enterprises introduced a
new product in 2009 compared to 15 percent in 2007. It should be mentioned that the 2.7
percent of new entrants that introduced a new product in 2009 are enterprises only
sampled in 2009. When considering the balanced panel, none of the new entrants

introduced a new product in 2009.

The proportion of enterprises improving existing products has declined from 44.5
percent to 41.3 percent in 2009. An enterprise size-effect seems to exist, as the share
which improve existing products increases with enterprise size. However, the size-effect
disappears when only the balanced sample is considered and the small enterprises are the
most likely to improve existing products. Furthermore, older enterprises more frequently
improve existing products according to the 2009 sample, whereas the opposite is observed

"> More experienced enterprises are more capable of purchasing innovations, and during the process of
technological change technological laggards exit because successful innovations force down prices (Jovanovic
and MacDonald (1994). Klepper (1996) further argues that enterprise size is important in appropriating returns
from innovations.
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in the 2007. Urban enterprises are more likely to introduce a new product or improve
existing products than enterprises located in rural areas.

The result of probit estimations for determining diversification and innovation in
surveyed enterprises using firm age, size, location, ownership type and perceived

competition are reported with cluster robust t-statistics in Table 6.2.

Table 6.2: Determinants of Diversification and | nnovation

Diversification Innovation 1 Innovation 2

Marginal t-stats Marginal t-stats Marginal t-stats
effects cluster effects cluster effects cluster

Firm age
(x100) -0.062  (1.46) 0.015 (0.77)  0.391** (2.38)
0.033**
Firm size Small * (2.67) 0.012*  (1.84) 0.156*** (5.21)
0.098**
Medium * (4.21) 0.051*%** (4.10) 0.204*** (5.72)
Perceived Severe=1 /Not 0.036**
competition severe=0 * (2.57) 0.015** (2.01) 0.125*** (4.33)
Location Ha Noi 0.051**  (1.96) 0.017 (1.19) 0.091 (1.13)
0.123**
Phu Tho * (4.95) 0.011 (0.66) -0.023  (0.33)
Ha Tay -0.044* (1.71)  -0.001 (0.05) 0.032  (0.25)
0.061**
Hai Phong * (2.67) 0.059*%** (3.18) 0.100  (1.47)
0.131%**
Nghe An * (5.07)  -0.007  (0.71) -0.035 (0.59)
0.188**
Quang Nam * (7.15) 0.036**  (1.98) 0.003  (0.04)
Khanh Hoa -0.013  (0.64) 0.033** (2.05) -0.117 (1.33)
0.125%*
Lam Dong * (5.05) 0.037*  (2.85) 0.092  (1.20)
Long An -0.007  (0.25) 0.052*** (2.89) -0.005 (0.06)
Private/sole
Ownership  proprietorship  0.044*  (1.77)  0.021*  (1.81) 0.065* (1.67)
Partnership/Co
llective/Coope  0.096**
rative * (3.68) 0.009 (0.93) -0.022 (0.41)
Limited 0.073**  (3.88) 0.020 (1.32) 0.081*** (2.77)
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liability *

company

Joint stock

company 0.049*  (1.26) 0.074*** (3.67) 0.080  (1.38)
Sector
dummies Yes Yes Yes
Time
dummy Yes Yes Yes
Observation 4,935 4,929 4,953
Pseudo R-
squared 0.13 0.11 0.12

Note: Probit, marginal effects. Un-weighted and cluster robust standard errors. *, ** and
*#* indicate significance at a 10%, 5% and 1% level, respectively. Base: HCMC,
Household firm, food processing (ISIC 15).

Several interesting results are observed from the estimation results. First, the size-
effect reported in Table 6.1 is confirmed, and both small and medium enterprises are
shown to diversify and innovate more than micro enterprises. Second, with the exception
of Khanh Hoa and Long An, the baseline province, HCMC, consists of more specialized
enterprises (positive coefficient estimates). Location is not found to have a significant
effect for enterprises to improve existing products. One possible explanation for the
observed difference in specialization depending on firm location may be that competition
is fiercer in HCMC, Khanh Hoa and Long An relative to the other provinces in the
sample. This may force enterprises to specialize more in order to benefit from their
comparative advantage.

Third, household enterprises are found to diversify significantly less than other
ownership types, whereas private enterprises and joint stock companies are more likely to
introduce a new product than household enterprises. Fourth, enterprises that report severe
competition in their field of activity are more likely to produce more than one product and
innovate. Diversification and innovation are two possible ways for enterprises to cope
with competition in their line of business. Finally, the estimation results, as expected,
confirm the existence of an age-effect: Older enterprises are more likely to improve

existing products than younger enterprises.

While only 3 percent of the enterprises introduced a new product line in 2009, some
35 percent of enterprises stated that they intend to introduce a new product line in the
near future. Out of these, 36 percent report severe competition within their area of
activity, and 63 percent introduced new products within the last 2 years (not reported).
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Two possible explanations can be given: (i) changing demand patterns within and outside
Vietnam force the enterprises to introduce new products in order to satisfy future demand,
and (ii) the expected increase in future competition within the field of activity may force

the enterprises to search for new production possibilities.

Figure 6.1: The Most Important Problem of Introducing a New Product (%)
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Figure 6.1 reports the most important problems in relation to introducing a new
product line. Lack of capital is the most important problem, and rural enterprises are more
constrained than urban enterprises.'* Problems with identifying a new product and
difficulties in finding suitable land also represent important problems. Urban enterprises
report that problems associated with identifying new products and finding suitable land

are more severe than rural enterprises.

6.2 Technology and Technical Efficiency

Table 6.3 shows some characteristics of the technology employed. The table
contains information on the level of technology, the age and whether the technology
purchased is new or used. In 2007, 8 percent of enterprises used only hand tools in their
production. This decreased to 7 percent in 2009. The number of enterprises using power
driven machinery only has declined from 28 percent in 2007 to 23 percent in 2009.

'* See Chapter 8 for a detailed analysis of credit.

192 DAC BIEM MOI TRUDNG KINH DOANH G VIET NAM: KET QUA DIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009



CHARACTERISTICSOF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009

Equipment and machinery used in production is fairly new- some 84 percent is less
then 10 years old. This compares to 86 percent in 2007. Looking at the balanced panel, a
slightly larger decline in new technologies is observed (from 86 to 83 percent). Also, a
larger share of the employed technology in 2009 is more than 20 years old compared to
2007. This increase may be due to the fact that our sample, and therefore the technology,
is older than it was in 2007. Moreover, the increase may reflect that enterprises are less
likely to procure new equipment and machinery due to increased uncertainty as a result of
the financial crisis. Finally, more than 72 percent of all purchased technology was
procured new in 2007, and the number is unchanged in the 2009 sample. In contrast, a
small increase in the purchase of second hand technology is reported. Theory suggests that
enterprises buying used capital goods are often the most credit constrained ones. The data
reported in Table 6.3 may therefore suggest that the number of credit constrained
enterprises has increased in the considered period.'® This effect disappears when only the
balanced panel is considered, suggesting that the new group of enterprises sampled in
2009 employ a larger share of used equipment and machinery in production.

Table 6.3: Technology Characteristics (%)

2007 2009
Level of
technology Hand tools only 7.8 6.8
Manually operated machinery
only 4.9 4.4
Power driven machinery only 27.6 233
All of the above 59.7 65.4
Age of technology Under 3 years 22.2 23.1
Between 3 and 5 years 36.2 30.1
Between 6 and 10 years 27.6 31.2
Between 11 and 20 years 12.5 12.5
More than 20 years 1.5 3.2
New or second
hand New 71.6 71.5
Used 24.4 25.3
Self-constructed 4.0 3.3

Figure 6.2 reports enterprises that obtained a new technology depending on location
and size. In general, fewer enterprises adopted new technologies in 2009 compared to
2007 and the decrease can be attributed to urban, small and medium enterprises. However,

'* This observation is in accordance with the findings in chapter 8.
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when only the balanced panel is considered a larger decrease in enterprises obtaining new
technologies is observed (from 16 to 13 percent). The decrease in new technology
introduced in the production process may be caused by the observed decline in innovation
rates. New innovations often lead to adoption of new technologies. The observed decline
may also reflect a higher level of uncertainty in doing business as a result of the financial
crisis limiting enterprise demand for new technology. Around 14 percent of the
enterprises in our sample have adopted a new technology within the last 2 years, and
urban enterprises are more likely to adopt new technologies compared to rural enterprises.
As with diversification, a size-effect does appear to exist: Larger enterprises are more

inclined to use new technologies in production.

We now compare the performance of technology upgraders with enterprises that
chose to continue to produce with existing technology. Table 6.4 shows the result of
simple OLS and probit estimations illustrating the association between employment
growth and firm survival and the indicator variable for the introduction of new
technology. The estimation results indicate that larger enterprises grow less rapidly.' In
contrast, evidence does not suggest that the probability of survival increases with
enterprise size. The indicator variable for introduction of new technology is significant in
both the employment growth and firm survival regressions, but different effects are
reported. The negative coefficient estimate suggests that introducing a new technology is
negatively associated with firm employment growth, indicating that new technologies are
less labour intensive compared to older ones, while the chance of the firm surviving
increases when new production technologies are introduced. These conclusions do not
imply that causality is established, which is left for future research.

' This supports the evolutionary theory put forward by Javanovic (1982).
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Figure 6.2: New Technology (%)
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Table 6.4: Effects of Introducing a New Technology
Employment growth Firm survival
. t-stats ~ Marginal  t-stats
Coefficient cluster effects cluster
No of sk
Firm size (x100) employees -0.337 (5.99) 0.025 (0.78)
New technology (yes=1,no = . sk
introduced 0) -0.073 (2.22)  0.055 (2.66)
Locatlon dummies Yes Yes
included
anershlp dummies Yes Yes
included
Sector dummies included Yes Yes
Observation 2,026 2,413
Pseudo R-squared 0.03 0.05

Note: OLS and Probit, marginal effects. Un-weighted and cluster robust standard errors. *,
** and *** indicates significance at a 10%, 5% and 1% percent level, respectively. Base:
HCMC, Household firm, food processing (ISIC 15).

Technical efficiency indicates that enterprises are able to produce the highest
possible level of output from a given bundle of inputs. Here, technical efficiency is
estimated using a stochastic frontier production model with different sets of output and
input measures. Two measures of technical efficiency are used. The first technical
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efficiency measure uses real value added as the output measure and total regular full-time
employment and real value of physical capital as inputs. The second measure of technical
efficiency uses real total revenue as the output measure and total regular full-time
employment, real value of physical capital and total cost of intermediate goods as inputs.
The estimate of technical efficiency is obtained using only the balanced sample. An
enterprise operating at the highest possible level of efficiency has a technical efficiency
index of one.

Figure 6.3: Average Technical Efficiency
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Figure 6.3 shows average technical efficiency using measure 1, which is around 43
percent. Medium sized enterprises are relatively more efficient than their counterparts.
The estimated technical efficiency measure is not in line with the efficiency range
suggested by Tybout (2000). He finds little support for the view that the markets in
developing countries is relatively tolerant of inefficient enterprises, and reports mean
technical efficiency levels around 60 and 70 percent of the best practice frontier. The
relatively low average efficiency for SMEs using measure 1 may suggest that markets in
Vietnam are more tolerant towards inefficient enterprises than previously expected. Two
possible explanations for this observation are (i) the majority of the surveyed enterprises
may be operating in market niches that are unattractive to more advanced enterprises,
allowing enterprises to stay within their line of activity even though they are not
technically efficient, and/or (ii) rapid growth of enterprises may induce them to
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continuously change technologies of production, which may not allow them to fully
benefit from learning-by-doing in order to produce more efficiently.

In addition, Figure 6.3 suggests, using measure 1, that new entrants are more
technically efficient than incumbent firms. New entrants are a priori expected to be less
technically efficient when they enter the market, and over time as learning-by-doing takes
place the new entrants are expected to become more technically efficient. Rural and urban
enterprises are on average found to produce the same level of output given the level of
labour and physical capital. This observation does not seem to be in accordance with the
findings (section 6.3) that a larger share of the rural enterprises are able to more than
double the production using only existing equipment and machinery.

Enterprises face different prices of inputs, and therefore select different
combinations of inputs, depending on the environment in which they operate. For
instance, small enterprises may face lower input prices with respect to labour, while larger
enterprises may face lower intermediate input prices due to scale advantages. This may
affect enterprise demand for different inputs. The second measure takes this into
consideration by including the value of intermediate inputs in the measure for average
technical efficiency. Figure 6.3 reports the estimation result of the stochastic frontier
production model using measure 2. The extension of the measure shows several
interesting findings. First, the average level of technical efficiency increases to 56 percent.
The measure is still relatively low, pointing to the explanations stated above. Secondly,
the efficiency gap between small and medium sized enterprises shrinks once intermediate
inputs are corrected for, and small firms seems to be slightly more technically efficient
than medium enterprises. Thirdly, the gap between entrant and incumbent enterprises

disappears.

The distribution of the Kernel density estimates of enterprise technical efficiency is
not reported here, but a few comments may be useful. The distribution of the Kernel
density for measure 1 is right skewed with several ‘bumps’ on the left tail, indicating that
a significant number of enterprises in the sample have a higher technical efficiency than
the average sample. In contrast, the distribution of the Kernel density estimates for
measure 2 is less skewed towards the right and the tail is smooth and decreasing. This
indicates that few enterprises, when correcting for the value of intermediate inputs, have
above average technical efficiency.
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Table 6.5: Determinants of Technical Efficiency

Measure 1 Measure 2
. t-stats . t-stats
Coefficient Coefficient
cluster cluster
Firm age New entrant 0.016%** (6.35) -0.020** (2.05)
Firm size Small -0.057%** (3.95) -0.012%* (2.05)
Medium 0.049%* (1.79) -0.042%** (5.73)
Location Ha Noi 0.009 (0.42) -0.007 (0.85)
Phu Tho 0.063** (2.23) -0.026%** (3.71)
Ha Tay -0.043* (1.88) -0.024** (2.49)
Hai Phong -0.019 (0.81) -0.029%** (3.39)
Nghe An 0,064 (1.33) -0.032%** (4.16)
Quang Nam 0.044** (2.34)) -0.026%**  (3.27))
Khanh Hoa -0.086%** (4.25) -0.03 1 %** (4.79)
Lam Dong -0.034 (1.51) -0.02%* (2.19)
Long An -0.044** (2.39) -0.035%** (4.78)
Private/sole
Ownership proprietorship 0.068%** (3.18) 0.015%** (2.63)
Partnership/Collective/
Cooperative -0.023 (0.85) 0.002 (0.20)
Limited liability
company 0.043%** (2.77) 0.020%** (3,43)
Joint stock company 0.112%%* (3.48) 0.030%** (3.11)
Sector dummies included Yes Yes
Observation 2.543 1.779
Pseudo R-
squared 0.07 0.05

Note: OLS with cluster robust standard errors. *, ** and *** indicates significance at a
10%, 5% and 1% percent level, respectively. Base: Incumbent, Micro, HCMC,
Household firm, food processing (ISIC 15). Measure 1: Real value added, real physical
capital and full-time employment. Measure 2: Real revenue, real physical capital,
intermediate inputs and full-time employment.

Table 6.5 presents OLS estimates of two technical efficiency regressions using both
measures for technical efficiency including the usual determinants (firm age, size, location
and ownership). We start by considering the estimation results using measure 1, where
real value added is used as the output measure and real physical capital and full-time
employment are used to measure inputs. New entrants are found to be more efficient than
incumbent enterprises. Medium sized enterprises are more efficient than micro
enterprises, whereas small enterprises are found to be less efficient than micro enterprises
when correcting for age, location and ownership type. According to Jovanovic (1993) it is

more efficient to make two products rather than one at a large scale, suggesting that the
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missing diversification by micro sized enterprises found previously may explain the lower
level of technical efficiency. Taking a closer look at location, evidence suggests that
enterprises operating in the provinces of Ha Tay, Khanh Hoa and Long An are
significantly more efficient than those in HCMC. Enterprises in Phu Tho and Quang Nam
are less technical efficient. Evidence further suggests that, with exception of
partnership/collective/cooperative enterprises, household enterprises produce a relatively
lower amount of output given the inputs of labour and physical capital.

We now take a closer look at the estimation results obtained using measure 2, where
real total revenue is used as the output measure and the value of real physical capital, full-
time employment and intermediate goods are used to measure inputs. In contrast to the
results reported above, new entrants are found to be less technically efficient than
incumbent firms. In addition, micro enterprises are more technical efficient than both
small and medium sized enterprises. With exception of Ha Noi, all the provinces are less
technically efficient than HCMC. The estimation results on ownership types are
unchanged and household enterprises are more technically efficient than other ownership
types with the exception of the partnership/collective/cooperative categories.

6.3 Production Inputsand Business Services

This sub-section focuses on capital utilization and key enterprise inputs into the
manufacturing production processes. Capital utilization is a measure of current production
levels compared to the maximum possible production level using only existing equipment.
Enterprises were asked about their ability to increase production without the need to

purchase new machinery or equipment.

Table 6.6: Capacity Utilisation (%)

Between Between Between

Notat  No more By more
al  thanlo% Do 22 Ry 100%
Total All 15.7 214 29.7 20.1 8.5 4.7
Age New entrant 17.4 30.4 27.5 15.9 8.7 0.0
Incumbent 15.6 21.1 29.7 20.3 8.5 4.8
Size Micro 16.3 20.6 30.4 18.8 8.7 53
Small 15.8 234 27.2 22.3 7.3 4.1
Medium 9.0 20.5 33.1 24.1 11.5 1.8
Location Urban 15.6 26.0 26.1 20.8 8.5 3.0
Rural 15.8 17.5 32.7 19.6 8.5 6.1

Note: Question asked: How much can the enterprise increase production using existing
equipment/machinery only?
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Table 6.6 shows the result by enterprise size, age and location. Around 16 percent
would not be able to increase production at all, whereas one-third would be able to
increase production by more than 25 percent. This indicates that capital utilization rates
are, on average, relatively high. Looking at firm size, smaller enterprises are less able to
increase production by more than 10 percent, suggesting that smaller enterprises are closer
to full capacity utilization. One exception should be mentioned - 5.3 percent of the micro-
sized enterprises can more then double production, compared to just 1.8 percent of the
medium-sized firms. Similarly, around 6 percent of the rural enterprises, compared to 3
percent of the urban enterprises, report that they would be able to more than double their
existing production. Finally, incumbent firms are more able to increase production by

more than 25 percent than new entrants.

Figure 6.4: Details on Supplier of Raw Materials (%)
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The 2009 survey sample suggests that inventory considerations such as access to
raw materials and energy and transport facilities are a more constraining factor for firm
growth than reported in the 2007 report. Figure 6.4 reports details on the location of
suppliers of raw materials to enterprises. Some 80 percent of intermediate inputs in 2009
were provided by a supplier within the same province as the recipient enterprise, whereas
this share was 82 percent in 2007. The decrease may reflect a rise in information about
opportunities across provinces for obtaining relevant inputs. Similarly, intermediate inputs
from other non-neighbouring provinces have increased in 2009 to a level of 8 percent.
Considering only the balanced panel, intermediate inputs from non-neighbouring
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provinces increased to 10 percent, suggesting that transportation costs have decreased
during the last four years enabling more enterprises to import intermediate goods from
other non-neighbouring provinces.

Around 95 percent of the enterprises report that suppliers can be freely selected in
the market. However, the observed changes in suppliers of raw materials may be due to
the criteria for selecting suppliers. Figure 6.5 reports how firms identify suppliers and the
main criteria for selecting suppliers. Some 60 percent of enterprises select suppliers by
own search processes while 28 percent identify suppliers through personal contacts. The
main criteria for selecting a supplier of intermediate inputs are price competitiveness and
the quality standard of the inputs. Terms of credit only pay a minor role when enterprises
select suppliers of raw materials.

Figure 6.5: Identification and Main Criteriafor Selecting Suppliers (%)
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Before looking at the most important business and transport services, some summary
statistics on inventory are reported in Table 6.7. Firms are asked how many days of
inventory (on average) of the most important input they keep. According to Table 6.7, one
third of the enterprises keep the most important input in inventory for less than two weeks
(almost 50 percent in 2007). On the other hand, over 50 percent of enterprises keep their
main input in inventory for more than three weeks. There exists a close link between days

of inventory kept and distance to main supplier. Ninety percent of the enterprises that
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keep input in inventory less than one week have their main supplier within the same
province, whereas only 70 percent of the enterprises that keep inputs more than four
weeks have their main supplier within the province.

Table6.7: Inventory (%)

Main supplier
Total (%) within
province (%)
Less than 1 week 18.6 90.1
1-2 weeks 14.4 87.8
2-3 weeks 9.8 80.1
3-4 weeks 16.5 81.9
Over 4 weeks 34.5 69.5
Don't know 6.1 86.4

Finally, Table 6.8 and Table 6.9 report the most important business service
purchased outside the firm and characteristics of transport services, respectively.
Transport services are by far the most important service cited by enterprises of all sizes
and its importance seems to be decreasing in firm size. Some 86 percent of the enterprises
consider transport services important for running their business. The remaining business
services are used to a much lesser extent. However, 19 percent of the medium-sized
enterprises report that market information, marketing and advertisement services are
important, compared to 2 percent of the micro enterprises.

Table 6.8: Most Important Business Service Purchased outside of the Firm (%)

All Micro Small Medium

Market info, marketing and

advertisement services 5.9 2.2 8.7 19.3
Information services on

technology and inputs 0.9 0.6 1.3 1.4
Transport services 85.8 90.7 90.8 73.1
Tax, audit and accounting

services 5.0 4.3 7.0 1.4

Legal services 0.9 0.6 0.9 2.8

Other services 1.4 1.8 1.3 2.1

Don't use the above services 36.4 46.2 17.5 12.7
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Table 6.9 shows that around 48 percent of enterprises handle transport themselves.
A larger share of micro sized enterprises handled transport themselves compared to larger
enterprises. Some 42 percent of transport services is organised using contracts with a
transport company that handles firm cargo, whereas 11 percent of transport is done under
collective agreement with other firms.

Table 6.9: Characteristics of Transport Services (%)

All  Micro Small Medium Urban Rural

The firm handles the transport itself 476 514 399 41.5 479 474
Contract with transport company that

handles firm cargo 41.8 374 502 50.6 36.6 46.0
Collective agreement with other firms for

joint shipment 10.6 112 9.9 7.9 15.4 6.7

6.4 Labour Productivity Determinants

This section focuses on two different measures of labour productivity: (1) Real
revenue per full-time employee (regular and casual employees) and (2) Real value added
per full-time employee. This analysis is performed on 2,521 enterprises. Of these, 2,010
enterprises were sampled in both years. Table 6.10 shows the two labour productivity
measures by size and location. The average real revenue per full-time employee was 66.6
million VND in 2009, whereas real value added per full-time employee was 16.5 million
VND. According to Table 6.10, larger enterprises have higher real revenue and value
added per employee than smaller enterprises. Rural enterprises have relatively lower
revenue per employee than urban enterprises. Considering the balanced panel dataset
labour productivity is on average 63.5 million VND and 16.0 million VND using measure
1 and 2, respectively.

Table 6.10: Labour Productivity by Size and L ocation in 2009

Labour Productivity (VND

Mn)
Measure | Measure 2
Total All (2,521) 66.6 16.5
Size Micro (1,693) 53.6 13.0
Small (664) 87.3 22.8
Medium (164) 116.4 27.5
Location Urban (1,100) 85.8 22.5
Rural (1,421) 51.7 11.9

Note: Number of observations in parenthesis. Measure 1: Real revenue per
full-time employee. Measure 2: Real value added per full-time employee.
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The results of an OLS estimation for determining labour productivity using the
standard variables (location, ownership form, sector and firm size) and an indicator
variable for whether the enterprise have introduced a new technology, is shown in Table
6.11. Cluster robust standard errors are reported next to the estimation results.

Labour productivity increases with firm size, independent of the measurement of
labour productivity (the opposite was found in 2007), confirming the result found in Table
6.10. Enterprises located in HCMC are on average more labour productive than
enterprises located in other provinces. Household enterprises are significantly less
productive  than  their  private  counterparts, with  the exception of
partnership/collective/cooperative enterprises. These results do not change when the
balanced sample is considered. In addition, the introduction of new technology is
positively associated with labour productivity of the enterprise, meaning that enterprises
are likely to increase real revenue per employee by incorporating new production
technologies. However, we may also observe a positive association because enterprises
with higher labour productivity are more likely to introduce new technologies in
production. Considering the balanced panel a few changes are observed. The estimate on
introducing a new technology in the production process becomes insignificant in the first
regression using measure 1, and less significant in the second regression using measure 2.
This suggests that new technology has no significant effect on real revenue per full-time
employee in the balanced panel.

Table 6.11: Determinants of Labour Productivity

Measure 1 (log) Measure 2 (log)

Coefficient t-stats Coefficient t-stats
estimate cluster estimate cluster

Number of employees

Firm size (log) 0.079***  (2.44)  0.118***  (4.10)
Location HCMC (yes=1,n0=0) 0.343***  (4.78)  0.353***  (5.45)
New technology
introduced (yes =1, n0=0) 0.115* (1.82)  0.149***  (2.59)
Private/sole
Ownership proprietorship 0.413***  (5.40)  0.320***  (5.34)
Partnership/Collective 0.077 (0.62) 0.129 (1.30)
Limited liability
company 0.483***  (6.62)  0.455***  (8.90)
Joint stock company 0.483%** (2.40)  0.392***  (2.70)
Sector dummies
included Yes Yes
Observation 2,520 2,519
Pseudo R-squared 0.20 0.29

Note: OLS, cluster robust standard errors. All regressions included a constant. *, ** and *** indicates
significance at a 10%, 5% and 1% level, respectively. Base: HCMC, Household firm, food processing (ISIC
15). Measure 1: Real revenue per full-time employee. Measure 2: Real value added per full-time employee.
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7 Tradeand Sales Structures

In order to develop export-oriented policies and uncover whether it is sensible to
encourage enterprises to export, it is important to understand the export behaviour and the
general sales structure of Vietnamese manufacturing enterprises. This section provides an
overview of the trade and sales structures on the basis of insights from the 2009 SME
survey.

7.1  Export behaviour

Table 7.1 provides an overview of exporting enterprises disaggregated by age, size,
location and ownership type. In 2009, 149 out of the 2,543 enterprises engaged in
exporting activities, corresponding to 5.9 percent of the whole sample. This compares to
5.2 percent in 2007 (127 enterprises). Out of the 149 exporting enterprises in 2009 only 15
are micro enterprises corresponding to 0.9 percent of the whole sample. Excluding the
micro enterprises therefore increases the share of exporting enterprises to 16 percent.
Looking at the balanced panel, 103 out of the 2,026 enterprises exported in 2007 (5
percent). This number increased to 118 in 2009 (6 percent), indicating that more

enterprises become exporters over time.

Table 7.1: Exporting Enterprises (%)

2007 2009
All 53 5.9
Age New entrants 6.0 5.5
Incumbents 5.3 5.9
Size Micro 0.6 0.9
Small 9.6 11.3
Medium 37.1 34.9
Location Urban 8.1 8.5
Rural 3.1 3.8
Ownership
type Households 1.0 1.1
Private/sole proprietorship 8.1 9.6
Partnership/Collective/Cooperative 5.8 11.1
Limited liability company 20.5 17.9
Joint stock company 16.7 17.4

Theory suggests, on the one hand, that enterprises which are more technically
efficient become exporters because they are able to compete on the international market.
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On the other hand, enterprises may learn from exporting. Enterprises that participate in
export markets learn to reduce costs and design products that appeal to foreign consumers,
inducing them to become successful exporters.

According to Table 7.1, a clear enterprise size-effect exists: Larger enterprises have
a higher probability of exporting. The share of exporting enterprises among new entrants
was lower than among incumbent enterprises in 2009, whereas the opposite was observed
in 2007. Urban enterprises are more likely to export than rural enterprises. Ownership
type also plays a significant role. Household enterprises are unlikely to export, while 18
and 17 percent of the limited liability and the joint stock companies export, respectively.

Table 7.2: Detailson Exporting Enterprises (%)

All Urban  Rural

Observations (98) (69) (29)
Number of direct export customers 4.7 3.7 7.3
What percentage of sales did the enterprise export 55.6 54.6 57.7
Receive product specifications, designs or materials from

customer 78.6 79.7 75.9
Use legal advisers when entering direct export contracts 39.8 40.6 37.9
Cooperation with foreign partners provided technology or

expertise directly 68.4 68.1 69.0

Note: Some 98 enterprises out of 149 exporting enterprises responded to all the questions
considered in the table.

Table 7.2 presents details on the exporting enterprises.'” Out of 149 exporting
enterprises, 98 enterprises provided information on all the questions stated in Table 7.2.
Around 56 percent of exporting enterprises’ total sales revenue come from exporting. This
share is higher for rural enterprises compared to those located in urban areas. The average
number of foreign customers is five. Around 23 percent of the exporting enterprises only
have one customer, and 5 percent of the enterprises have more than ten customers. This
illustrates that exporting enterprises have relatively few foreign trading partners when
engaging in direct exports, suggested that exporting enterprises are more demand
specialized compared to non-exporters.

On average 8 out of 10 enterprises receive product specifications, designs or
materials from their foreign customers and over three-quarters of exporting enterprises
were directly provided with technology or expertise from their foreign trading partners

' The characteristics of the exporting enterprises are calculated using the whole sample in 2009. These results
are unchanged when only the balanced panel is considered.
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which they would otherwise not have had access to. Some 40 percent of enterprises use
legal advisers when entering direct export contracts. Rural enterprises are less likely to use
legal advisers compared to urban enterprises. Finally, exporting enterprises are more
likely to advertise. Some 42 percent of the exporting enterprises advertise while only 9
percent of the non-exporting enterprises advertise, suggesting that visibility is more
important for exporting enterprises. '*

An additional characteristic of exporting enterprises is that exporters on average
have higher earnings compared to non-exporters. Table 7.3 reports average earnings in
revenue per full-time employee and total net profit per full-time employee depending on
enterprises export status. Exporting enterprises earn on average 117 million VND per full-
time employee compared to 61 million VND per full-time employee in non-exporting
enterprises. Independent of enterprise size and location, and with the exception of medium
sized enterprises, total revenue per full-time employee is significantly larger for exporting
enterprises. Looking at total net profit per full-time employee, exporting enterprises
independent of size and location enjoy a higher net profit per employee than non-
exporting enterprises.

Table 7.3: Average Revenue and Net Profit Per Full-Time Employee (VND Mn)

Total net profit per full-time

Total revenue per full-time employee employee
Exporting Non-exporting Exporting Non-exporting
All 117,9 63,4 12,7 8,4
Micro 164,1 52,6 12,2 7,8
Small 119,6 83,2 13,0 9,6
Medium 103,4 123,2 12,4 11,2
Urban 136,6 81,2 14,5 11,1
Rural 86,2 50,3 13,6 6.4

Note: Numbers in million VND. Missing information on 22 enterprises out of the 2,543
sampled enterprises in the 2009 survey.

Results of probit estimations for determining export performance are reported in
Table 7.4. The estimations include the standard firm characteristics, the logarithm of real
revenue, the average real wage rate per employee, and indicators for whether the
enterprise introduced a new products or technology into the production process.
Summarising, we find several interesting results, without claiming causality.

'8 Further elaboration on advertisement depending on firm location is undertaken in the end of this chapter.
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First, real revenue per employee is positively associated with being an exporting
enterprise, as suggested in Table 7.3. Secondly, the average wage payment is positively
related to being an exporting enterprise, suggesting that workers employed in exporting
enterprises on average receive a larger wage payment than workers employed in non-
exporting enterprises. Taken together, enterprises with higher productivity, correcting for
firm size, are more likely to be exporters. Thirdly, exporting enterprises more frequently
introduce new products or new technologies in the production process. Enterprises
engaged with exporting activities meet a broader spectrum of competitors and cost-
minimization through the introduction of new technologies, and diversification may be
crucial for future survival. Fourth, exporting enterprises are more likely to come from
HCMC than from the provinces of Nghe An and Quang Nam. Lastly, household
enterprises have, as expected, a lower probability of entering the export market.

Table 7.4: Which Enterprises Export?

Coefficient t-stats

Age No. of years (x1,000) -0,063 (0.77)
Size No. of employees (x1,000) 0.031 (0.85)
Total revenue log (x100) 0.683***  (6.14)
Wagemean Million VND per employee 0.029***  (4.33)
Introduced new product 0.010%* (1.97)
New technology process 0.008***  (3.02)
Location Ha Noi -0.003 (1.57)
Phu Tho 0.003 (0.61)
Ha Tay 0.005 (0.76)
Hai Phong -0.004 (1.15)
Nghe An -0.008***  (3.57)
Quang Nam -0.007%** (2.05)
Khanh Hoa -0.004 (1.42)
Lam Dong 0.006 (1.05)
Long An -0.003 (0.97)
Ownership Private/sole proprietorship 0.018***  (2.92)
Partnership/Collective/Cooperative  0.037***  (3.16)
Limited liability company 0.029%**  (4.89)
Joint stock company 0.026***  (2.93)
Sector dummies included Yes
Observation 2.487
Pseudo R-squared 0,38

Note: Probit, marginal effects. Un-weighted and cluster robust standard errors. *, **
and *** indicates significance at a 10%, 5% and 1% level, respectively. Base:
HCMC, Household firm, food processing (ISIC 15).
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Figure 7.1 shows where enterprises exported to and imported from in 2009. Out of
the 149 exporting enterprises, 102 enterprises provided information on their export
destination and 86 enterprises provided information on imports of raw materials. Some 38
percent of exporting enterprises export to the EU, whereas only 12 percent of the
enterprises import from the EU. Around 10 percent of the raw material used in production
is directly imported. Most enterprises report that raw materials are imported from Asian
countries. Some 50 percent are imported from China, while only a minor share of
enterprises imports raw materials from the United States, EU and Russia. 72 percent of
enterprises report that it takes less than two weeks to import inputs, whereas only 10

percent of the enterprises experience an import time of raw materials of more than one

month.
Figure7.1: Wheredo Firms Export To and Import From? (%)
60 -
50 -
40
m Export
é 30 4 m Import
&
20 -
10 -
O |
China Japan AEAN Other Asian us BJ Russia  Other non-
countries Asian
countries

7.2 Perceived Competition and Sales Structures

The second part of this chapter focuses on enterprise sales structures and the
enterprises’ perception of the level of competition in their line of activity. This section
focuses on the enterprise sale structures in 2009 and therefore builds on the whole sample.
The results do not change significantly when only the balanced panel is considered.

Figure 7.2 gives an indication of the perceived competition faced by urban and rural
enterprises. Independent of location, almost 90 percent of the enterprises state that they
face severe competition in their line of activity. Looking at the balanced panel, some 71

DAC PIEM MOI TRUONG KINH DOANH 6 VIET NAM: KET QUA DIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009 209



CHARACTERISTICSOF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009

percent of enterprises report that the competition level has increased since 2007, whereas
27 percent find the competition level is unchanged. Next we look at perceived competition
at the sector level. Enterprises in the sectors (i) Paper and paper products, (ii) Fabricated
metal products, (iii) Vehicles and (iv) Rubber and plastic products, generally perceive
competition to be severe. This is not so much the case in other sectors (not reported).
Figure 7.2 also shows the share of enterprises that have accumulated goods, which are
difficult to sell. Some 28 percent of enterprises have accumulated goods in inventory,
which are hard to sell, corresponding to 707 enterprises. A larger share of the urban
enterprises has accumulated such goods compared to rural enterprises.

Figure 7.2: Perceived Competition (%)
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We now examine SME perceptions of competition from various sources. Results are
presented in Table 7.5. Neither legal imports nor smuggling is considered to pose much of
a threat. Moreover, competition from state enterprises is on average considered to be
insignificant, with the possible exception of limited liability companies and
partnership/collective/cooperative enterprises. Other non-state enterprises are regarded as
the main competitors, and this is independent of location and ownership type. This
suggests that many of the surveyed enterprises are operating in market niches that are
unattractive for larger and more advanced firms. This may reflect that the typical
Vietnamese SME is likely to manufacture goods that differ from those of larger and more
modern firms.
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Enterprises have taken several steps to cope in the face of increasing international
competition. Identifying new market outlets, creating new or improving existing products,
and reducing production costs represent some of the most important ways that enterprises
have been used to cope with the increase in competition. In contrast, reductions in the

labour force or labour force upgrading represent far less used instruments (not reported).

Table 7.5: Perceived Competition from Various Sour ces

Perceived competition from:

State Private  Legal . Other
. : .. Smuggli
Observati enterpris enterpris import I Sourc
on es es S £ es
Total Sample (2,251) 3.0 1.6 33 34 3.6
Urban (995) 2.6 1.5 2.9 3.1 3.4
Rural (1,256) 33 1.7 3.5 3.7 3.7
Households (1,436) 33 1.7 3.5 3.5 3.6
Private/sole proprietorship (189) 2.7 1.6 3.2 33 3.5
Partnership/Collect./Cooper
ation (64) 24 1.6 3.1 3.5 3.5
Limited liability company (479) 2.6 1.5 2.8 3.1 3.4
Joint stock company (83) 2.7 1.4 2.8 33 3.5

Note: 1 = severe competition, 2 = Moderate competition, 3 = Insignificant competition, 4
= No competition. Missing information on 292 enterprises.

As shown above in Figure 7.2, some 28 percent of enterprises have accumulated
goods in inventory that are difficult to sell. Figure 7.3 shows why enterprises find it
difficult to sell these goods. The most important reason is that there are too many of the
same products on the market. The second most important reason is that enterprises do not
have access to sales channels. One way to avoid problems with accumulated goods is to
produce on advance orders. Some 60 percent of enterprises almost always produce on
advance order, whereas only 12 percent never produce on advance order (results not
shown).
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Figure 7.3: Most Important Reason for Difficulty to Sell Accumulated Goods (%)
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The results of a probit estimation for determining the correlates of perceived

competition using the standard characteristics is reported in Table 7.6, where an indicator

for accumulated goods in inventory, exports and the number of customers is also included.

It emerges that a larger customer base and accumulated goods in inventory are positively

associated with enterprise perceptions of competition. In addition, it seems again that

household enterprises have a lower perception of competition of the market in which they

operate in than is the case for other types of enterprises.

Table 7.6: Determinants of Perceived Competition

Coefficient  t-stats

Enterprise Size No. of employees (x1,000) -0,002 (0.09)
Customer base No. of customers 0.015***  (2.60)
Accumulated goods Yes=1,No=0 0.056%**  (3.98)
Export Yes=1,No=0 -0,028 (0.82)
Location Ha Noi 0.028 (0.92)
Phu Tho -0.071%**  (2.78)

Ha Tay 0.003 (0.13)

Hai Phong -0.084** (2.26)

Nghe An 0.076***  (3.65)

Quang Nam -0.077** (2.21)
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Khanh Hoa 0.067** (2.28)
Lam Dong 0.001 (0.02)
Long An 0.075%**  (4.21)
Ownership Private/sole proprietorship 0.055%**  (2.79)
Partnership/Collective/Cooperative ~ 0.020 (0.75)
Limited liability company 0.071%**  (5.07)
Joint stock company 0.061%**  (2.47)
Sector dummies
included Yes
Observation 2.539
Pseudo R-squared 0,17

Note: Probit, marginal effects. Un-weighted and cluster robust standard errors. *,
** and *** indicates significance at a 10%, 5% and 1% level, respectively. Base:
HCMC, Household firm, food processing (ISIC 15).

We now turn to the use of production and the characteristics of the enterprise
customer base. Table 7.7 looks at the use of enterprise output. Around one-third of the
output produced is used for final consumption, whereas almost half of the output is used
as intermediate inputs in services. This leaves approximately 19 percent of the output for
intermediate inputs in agriculture and manufacturing. A larger share of production is used
for final consumption in rural enterprises while a larger share of output from urban
enterprises is used as intermediate inputs in manufacturing and services. Enterprises
facing severe competition sell a lower share as final consumption than enterprises facing a

lower level of competition.

Table7.7: Use of Production and the L evel of Competition (%)

Severe  Competition

All o Urban Rural
competition not severe

Observations (2,543) (2,251) (291) (1,109) (1,434)
Final consumption 32.1 309 41.8 21.9 40.0
Intermediate inputs in
agriculture 1.6 1.5 2.6 1.2 1.9
Intermediate inputs in
manufacturing 17.6 18.1 13.0 25.1 11.9
Intermediate inputs in
services 48.5 49.4 41.3 51.5 46.1
Don't know 0.2 0.2 0.4 0.4 0.2
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As mentioned in chapter 6, diversification in demand is defined based on the number
of customers. Diversifying the customer base may make enterprises less vulnerable to
demand shocks. Table 7.8 reports that 59 percent of the enterprises sampled have more
than 20 customers. Enterprises facing severe competition are more likely to have a larger
customer base. This suggests that enterprises seek to cope with competition and avoid
demand shocks through customer diversification. At the same time, rural enterprises are
more likely to have a large customer base over 20 customers compared to urban
enterprises. Figure 7.4 provides an overview of the location of customers depending on
enterprise location. There are sizeable differences in the location of customers between
urban and rural enterprises. However, this difference is within province where 76 and 81
percent of the customers are located, respectively. Around 65 percent of the rural
enterprise customers are located within the same commune or another commune within
the same district, compared to 34 percent of the urban enterprises. Notably, only 9 percent

of the customers are located in non-neighbouring provinces.

Table 7.8: Customer Base (%)

Severe  Competition

All Competition Not Severe Urban Rural
Observations (2,543) (2,251) (291) (1,109) (1,434)
Exclusively one
customer 1.6 1.5 2.8 2.1 1.3
2-5 customers 8.5 7.5 15.5 10.6 7.0
6-10 customers 11.0 11.4 7.9 17.0 6.3
11-20 customers 20.1 20.2 19.2 22.5 18.2
Over 20 customers 58.8 59.3 54.6 47.8 67.3
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Figure 7.4: Location of Customers (%)
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The general sales structure of the most important product of enterprises is shown in

Percent

Table 7.9. Some 60 percent sell their most important product to domestic, non-state
enterprises, whereas 31 percent sell to individual local people. The result from Table 7.7
on use of production is confirmed: Enterprises that feel strong competitive pressure
mainly sell/produce products to other domestic non-state enterprises as intermediate
inputs. Rural enterprises sell a relatively larger share to individuals and non-commercial
government authorities, while urban enterprises sell a relatively larger share of their main
product to domestic non-state enterprises and state enterprises.

Table 7.9: Sales Structure (%)

Severe =~ Competition

All competition notsevere Urban Rural
Individual local people 31.1 29.5 41.9 19.7 39.8
Tourists 0.3 0.2 0.4 0.2 0.3
Non-commercial government
authorities 0.8 0.9 0.6 0.6 1.0
Domestic, non-state enterprises 59.6 61.1 48.2 66.6 54.2
State enterprises 4.3 4.5 3.3 6.6 2.6
Foreign invested companies 1.5 1.5 1.7 2.6 0.7
Export 2.4 2.3 2.8 3.7 1.4
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Moreover, Table 7.9 confirms that exporting enterprises are primarily located in
urban areas. Exporting enterprises that sell to local consumers (final consumption)
experience less severe competition compared to non-exporting enterprises.

The main criteria for setting prices are shown in Table 7.10. Some 72 percent use a
fixed mark-up over production and 17 percent set prices on the basis of individual
negotiations with each customer. Rural enterprises are more likely to charge prices similar
to their competitors, while urban enterprises are more likely to undertake individual
negotiations with their customers.

Table 7.10: Main Criteriafor Setting Prices (%)

All Urban Rural

Fixed mark-up over production 72.4 72.1 72.6
Charge similar prices as my competitors 9.2 6.5 11.3
Charge somewhat lower prices than my closet competitors 0.8 0.7 0.8
Individual negotiation with each customer 16.9 19.9 14.5
Price is government controlled 0.3 0.1 0.5
Other 0.2 0.2 0.1

Note: Missing information on 7 out of the 2,543 enterprises: 5 urban and 2 rural
enterprises.

Finally, we look at the likelihood and type of advertisement used by enterprises. In
the 2009 sample, 11 percent of the enterprises advertise and urban enterprises are more
likely to advertise than rural enterprises. Almost half of the exporting enterprises advertise
while less than one out of ten non-exporting enterprises advertises. Figure 7.5 illustrates
the type of advertisement used depending on enterprise location. Huge differences can be
observed across location and sectors. Some 60 percent of the rural enterprises use street
posters, whereas only 12 percent of the urban enterprises use this advertisement strategy.
In contrast, around 54 and 58 percent of the urban enterprises report that they advertise
using newspapers and the internet, respectively. Notably, radio and TV are two of the
least used types of advertisement.

The results of probit estimations for determining advertisements using the usual firm
characteristics and education, level of competition, accumulated goods in inventory,
access to internet and website are reported in Table 7.11. According to the estimation
results, larger enterprises are more likely to advertise as well as enterprises with access to
internet and website. As expected, enterprises that experience severe competition in their
line of business are likely to advertise frequently. The probability of advertisement is
lower for household enterprises than for other ownership types. Finally, enterprises in
Khanh Hoa, Lam Dong and Long An advertise more than in HCMC.
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Figure 7.5: Type of Advertisement (%)
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Table 7.11: Deter minants of Advertisement
Coefficient  t-stats
No. of years
Enterprise Age (x1,000) 0.374 (0.91)
No. of employees
Enterprise Size (x1,000) 0.038%** (2.57)
Professional education 0.029** (2.55)
Severe competition 0.028* (1.81)
Accumulated goods 0.027%** (3.29)
Internet 0.044%** (3.44)
Website 0.520%** (11.19)
Location Ha Noi -0.014 (0.87)
Phu Tho -0.022 (1.55)
Ha Tay -0.002 (0.09)
Hai Phong -0.009 (0.44)
Nghe An -0.002 (0.08)
Quang Nam -0.006 (0.27)
Khanh Hoa 0.091*** (5.06)
Lam Dong 0.125%** (3.55)
Long An (0.2209%** (5.80)
Ownership 0.769%*** (5.71)
Sector dummies included Yes
Observation 2,536
Pseudo R-squared 0.41

Note: Probit, marginal effects. Un-weighted and cluster robust standard
errors. *, ** and *** indicates significance at a 10%, 5% and 1% level,
respectively. Base: HCMC, Household firm, food processing (ISIC 15).
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8 Investment and Accessto Finance

This section considers credit constraints faced by SMEs in Vietnam and how the
constraints relate to the formal and informal sector. A large proportion (36 percent) of
surveyed enterprises report that credit constraints are the most serious obstacle for future
growth. Credit constraints and investments are closely related, and we therefore consider
the amount and purpose of investments made by enterprises. Access to finance within the
formal and informal sector is subsequently examined. In order to examine investment
dynamics and the development in the number of credit constrained enterprises, the

analysis is performed using the balanced panel dataset.

8.1 | nvestments

Table 8.1 shows the percentage of enterprises that made investments since the last
survey and share of the investments financed by retained earnings, by firm size and
location. Only enterprises that were surveyed both years are considered. In 2007, some
882 enterprises, corresponding to 44 percent of the 2,026 enterprises, used retained
earnings to finance investments, while 58 percent (1,166 enterprises) used retained
earnings in 2009. Since the last survey, 60 percent of all enterprises made new
investments, of which retained earnings financed 36 percent. The probability of investing
increases by enterprise size, but 53 percent of micro enterprises made investments from
2007 to 2009. More enterprises located in rural provinces invested than enterprises in
urban areas.

The share of enterprises investing is larger in all categories in 2009 compared to the
last survey in 2007. In contrast the average amount of the investment financed by retained
earnings has declined from 2007 to 2009. On average, retained earnings financed 36
percent of new investments during the last two years (2007-09). By contrast, the share
financed by own capital was 73 percent in the two years prior (2005-07). The probability
of using retained earnings is decreasing in firm size and enterprises located in rural areas
are somewhat more likely to use own capital for investments than firms located in urban
provinces. Two reasons may be offered for the decrease in the share of investments
financed by retained earnings. Firstly, in response to the global economic crisis, the
Government of Vietnam provided a stimulus package that included, among other things,
subsidised credit to SMEs. Given the increased availability and lower costs of credit,
SMEs may have opted to borrow more and use their retained earnings less. Second,
enterprises may have been reluctant to use retained earnings to finance investments due to
uncertainty of the consequences related to the financial crisis. This may have induced
firms to keep retained earnings liquid for unforeseen future costs.
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Table 8.1: New I nvestments

Percent of enterprises that made Percent financed by retained

investments since last survey earnings (own capital)

2007 2009 2007 2009

All 43.5 59.5 73.3 35.6
Micro 34.9 53.2 77.7 37.2
Small 58.6 70.9 70.8 33.7
Medium 71.1 85.0 59.6 31.0
Urban 40.2 51.3 69.5 34.9
Rural 45.8 65.1 75.6 36.0

Note: Last survey is 2005 and 2007 respectively.

Although the number of enterprises using retained earnings has increased from 2007
to 2009, the share of total investments financed by retained earnings is declining over
time. Two-thirds of the total number of investments is financed through other sources of
finance. Table 8.2 shows the share of investments financed by different sources of formal
and informal credit. Some 42 percent of investments were financed by bank loans in 2009,
compared to 19 percent in 2007. The share of investments financed by other sources and
by friends and family without interest payments may be characterized as informal credit.
According to table 8.2, the level of informal credit has increased to 8 and 4 percent,
respectively. Credit obtained through the formal and informal sector is further examined
in what follows.

Table 8.2: How do Enterprises Finance Investments? (%)

2007 2009
Observations (882) (1,166)
Retained earnings 73.3 35.6
Bank loans 19.2 41.9
Other sources (with interest) 3.0 9.5
Friends/family (without
interest) 0.6 4.1
Other sources (without
interest) 3.5 8.4
Issuing new stocks 0.2 0.1
Other means of finance 0.3 0.4

Note: Results based on the balanced sample.
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Figure 8.1 shows how investments details have evolved, using the balanced sample.
The results do not change significantly when the whole sample period for both 2007 and
2009 is considered (not reported). In 2009, some 30 percent, compared to 59 percent in
2007, reported that investments were made in equipment and machinery. Similarly, new
investments in buildings have declined from 25 percent in 2007 to 13 percent in 2009. The
category “other” consists of investment in research and development, human capital
upgrading, patent, other enterprises and ‘other categories’. Some 54 percent of the firms
made investments in this category, however, only 1 percent of the enterprises invested in
research and development, human capital upgrading, patent and other enterprises, leaving
53 percent unexplained.

Figure 8.1: Investment Details 2007-09 (%)
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Figure 8.2 documents the investment purpose of the 1,206 investing enterprises in
2009. Some 64 percent of the investments were made in order to increase capacity, while
the second most important investment purpose was to replace old equipment. The third
largest investment purpose was to increase productivity, whereas investment related to
improvements in safety and environmental requirements were seemingly minor issues to
surveyed enterprises.

Although not reported, it should be noted that the debt share of Vietnamese
enterprises is very low. The low debt to asset share of Vietnamese SMEs is in-line with
the result that a large part of investments are financed through retained earnings.
Moreover, only 59 percent of enterprises held positive debt in 2009, and 60 percent of
them had an outstanding balance owed to suppliers.
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Figure 8.2: Investment Purpose (%)
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In contrast to Rand (2007), a relatively large share of the debtors are urban
enterprises. In the twelve months before survey in July 2009, some 122 enterprises failed
to service their debt, corresponding to 5 percent of the enterprises with debt in 2009. Out
of the 122 enterprises, almost all had payments due from customers. In relation to the
analysis on credit constrained enterprises, performed below, it should be kept in mind that
outstanding balances owed to suppliers may also reflect that firms are credit constrained

and therefore contract with suppliers rather than obtaining additional credit.

82 Accessto Credit

The purpose of this section is to analyze alternative sources of finance and develop a
measure of the total number of credit constrained enterprises. We start by looking at the
formal credit market and examine SME access to formal credit in Vietnam.

While the private banking sector continues to grow rapidly and gain market share,
the formal credit market in Vietnam remains dominated by the State Owned Commercial
Banks (SOCBs), and 69 percent of the enterprises report that these remain their primary
formal credit institution. The second and third most important formal credit institutions
are private/joint stock banks and the social policy banks. By contrast, 1.5 and 0.7 percent
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of enterprises report that foreign banks and targeted programmes are their primary credit
institution, respectively. Private and government banks charge on average the highest
monthly interest rates (between 1.06 and 1.14 percent) in the formal market, while
targeted programmes charge the lowest average interest rate (monthly 0.72 percent).

Table 8.3: Primary Formal Credit Institution

Frequency  Percent

State Owned Commercial Bank

(SOCB) 509 68.8
Private/joint stock bank 74 10.0
Foreign Bank 11 1.5
Social Policy Bank 91 12.3
Development Assistance Fund

(DAF) 19 2.6
Targeted programs 5 0.7
Other 22 3.0
Missing information 9 1.2

The number of enterprises that applied and obtained formal bank loans or other
forms of credit during the last 2 years prior to the 2007 and 2009 surveys is shown in
Table 8.4. In 2009, 36.5 percent, corresponding to 740 enterprises, had applied for a
formal loan, and 20.3 percent, corresponding to 150 enterprises, had problems getting the
loan. In 2007, 21.5 percent (154 enterprises) had problems with their loan application and
were denied credit. Some 150 enterprises in 2009 can therefore be classified immediately
as credit constrained, corresponding to 7.4 percent of the 2,026 enterprises.

Table 8.4: Accessto Credit

2007 2009
Yes No Yes No
Enterprise applied for formal
loan (751) (1,275)  (740) (1,286)
37.1 62.9 36.5 63.5
Yes No Yes No
Problems getting loan (154) (597 (150)  (590)
20.5 79.5 20.3 79.7
Are you still in need of a loan 81.2 54.3 75.3 57.0
Note: Balanced sample. Numbers in parenthesis are number

of observations.
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Out of these credit constrained firms in 2009 that had problems getting a loan, some
75 percent (not surprisingly) still consider themselves in need of formal bank loan. At the
same time, even though 80 percent of the applicants did receive some amount of formal
credit, 57 percent still consider themselves in need of a loan. These firms can be classified
as credit constrained because they only received some of the credit they applied for. The
group of credit constrained enterprises thus expands in this way to 24 percent,
corresponding to 486 enterprises.

Figure 8.3: Why Don’t Enterprises Apply for Loans? (%)
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A part of the enterprises that did not apply for formal credit may also have been
credit constrained. Figure 8.3 below reports why these enterprises did not apply for loans.
Some 59 percent of the enterprises did not apply for a formal loan because they felt that
they did not need one, while 12 percent did not want to incur debt, and 2 percent were
already heavily indebted. Out of the non-applicant group (1,286 firms), 24 percent of the
enterprises did not apply for a loan because of inadequate collateral, interest rates too high
or due to a difficult application process. Including this group as part of the credit
constrained firms means that 793 enterprises had limited access to credit, corresponding to
39 percent of the sample. This number has very slightly increased since the last survey in
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2007, where 38 percent of the enterprises were considered as credit constrained.' It is
noticeable that the number of credit constrained firms has increased within the two
surveys while the number of investments during the last two years also increased by
almost 20 percentage points. The increase of credit constrained enterprises in the formal
sector suggests that a larger share of the investments undertaken the last two years was
financed by informal credit.

Next, the types of enterprises that are credit constrained are considered. Table 8.5
shows the share of credit constrained enterprises in rural and urban provinces depending
on legal status. More credit constrained household enterprises are located in rural areas
(75 percent), supporting the above findings that fewer rural enterprises have positive debt.
With the exception of household enterprises, enterprises located in urban areas are more
likely to be credit constrained than their counterparts in rural areas. On average, more
non-household enterprises face credit constraints, suggesting that policy should shift from
smaller household enterprises to larger private enterprises, such as limited liability

companies, partnership/collective/cooperative and joint stock companies.

Table 8.5: Which Type of Enterprisesare Credit Constrained?

Credit constrained (%)

Legal status Observations Rural Urban Total
Households (1,690) 75.0 25.0 34.9
Private/sole proprietorship (199) 43.2 56.8 46.7
Partnership/Collective/Cooperative (72) 26.2 73.8 58.3
Limited liability company (496) 37.0 63.0 58.9
Joint stock company (86) 42.6 57.4 62.8

When firms are credit constrained, they may obtain loans through the informal
sector, which is fairly well developed in Vietnam. Between 2007 and 2009, 70 percent of
enterprises borrowed from informal sources, corresponding to 1,416 firms (61 percent in
2007). If we consider the whole sample, 71 percent obtained informal credit in 2009,
indicating that the new enterprises sampled in 2009 are more likely to use informal credit.
Looking at the source of informal loans, table 8.5 documents that 20 percent of the
enterprises obtained loans from relatives or friends of the owner, while 8.5 received loans
from moneylenders. In addition, 67 percent of the enterprises no longer have informal

loans (or information is missing on the credit source).

" Looking at the whole sample including enterprises not surveyed both years, the total number of credit
constrained enterprises increased to 39.9 percent (1,013 enterprises) in 2009. In comparison, some 37.9 percent
(915 enterprises) were credit constrained in 2007.
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Informal credit is characterized by loans where a minimum amount of collateral is
required, but monthly interest rates range between zero and ten percent. It is noticeable
that 62 percent of friends and relatives did not charge interest rates for providing credit.
Whether the enterprises need to provide collateral to obtain formal or informal credit is
further examined later in this chapter.

Table 8.6: Source of | nformal L oans

Frequency Percent

Private moneylender 120 8.5
Relatives or friends to owner 287 20.3
Enterprises 34 2.4
Other sources 20 1.4
Missing info/No longer have informal

loan 955 67.4

Table 8.7 reports the diffusion of informal lending when firms are credit
constrained. Credit constrained is defined as; (i) firms that had problems getting a formal
loan, and/or (ii) firms that still consider themselves in need of a loan although they did
obtain a formal loan, and/or (ii1) firms that did not apply for a loan due to high interest
rates, application problems or lack of collateral.

Table 8.7: Informal Loans and Credit Constraints (%)

Credit Constrained 2007 Credit Constrained 2009

No Yes Total No Yes Total

Loan No 49.3 22.9 39.3 40.2 14.4 30.1
informally Yes 50.7  77.1 60.7 598 856 699

Note: Balanced sample. Results do not change significantly when the whole
sample is considered.

In terms of credit constrained enterprises, some 85.6 percent have informal loans,
compared to 59.8 percent of the non-credit constrained enterprises. By contrast, 77.1
percent of the credit constrained enterprises had informal loans in 2007. Within the two
last surveys the proportion of firms with informal credit, whether constrained or not, has
increased from 60.7 to 69.9 percent in 2009. Two explanations may be offered: (i) the
increase in credit constrained enterprises forces a larger share of the enterprises to borrow
informally and/or (ii) the financial crisis may have affected the formal credit institutions
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requests for collateral and increased interest rate payments forcing a larger share of

enterprises to try to obtain informal credit.

What determines whether a firm successfully obtains an informal loan? In order to
answer this question, an unweighted probit regression, including the standard explanatory
variables (location, size, ownership and sector dummies), as well as an indicator variable
for being credit constrained as a potential determinant of using informal credit, is

employed below.

Table 8.8: Who Uses Informal L oans?

Coefficient t-stats

Credit constrained =1 Credit constrained 0.229***  (9.81)
Firm size Number of employees (x100) 0.098 (1.36)
Location Ha Noi 0.213***  (3.79)
Phu Tho 0.033 (0.47)
Ha Tay -0.109 (1.16)
Hai Phong -0.031 (0.35)
Nghe An 0.186%**  (2.72)
Quang Nam -0.279***  (3.07)
Khanh Hoa 0.201***  (3.05)
Lam Dong 0.001 (0.01)
Long An 0.270***  (5.66)
Ownership Private/sole proprietorship 0.058 (1.05)
Partnership/Collective/Cooperative  -0.063 (0.88)
Limited liability company 0.123***  (3.01)
Joint stock company 0.004 (0.06)
Sector dummies
included Yes
Observation 2,019
Pseudo R-squared 0.21

Note: Probit, marginal effects. Un-weighted and cluster robust standard errors. *,
** and *** indicates significance at a 10%, 5% and 1% level, respectively. Base:
HCMC, Household firm, food processing (ISIC 15).

The regression results shown in Table 8.8 document that credit constrained
enterprises in the formal market are more likely to seek informal credit sources. The
coefficient estimate on firm size indicates that larger enterprises are more likely to obtain
informal credit. However the estimate is insignificant. There is no general indication in
the data of a relationship between firm location and marginal probability of using informal
credit. Enterprises in Ha Noi use significantly more informal credit than the urban
benchmark province, HCMC. The provinces of Nghe An, Khanh Hoa and Long An all use
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informal credit more frequently than HCMC, while fewer enterprises in Quang Nam use
formal credit. Finally, the data indicate that limited liability companies use more informal
credit than the household enterprises. This is a similar result to that observed in 2007.

As reported previously, some 59 percent of the enterprises held debt in 2009. Table
8.9 documents the relationship between credit constrained enterprises and the type of debt
they hold depending on credit source. The majority of the firms have long-term debt and
independent of credit group, most firms have informal long-term debt. A larger share of
the credit constrained enterprises has short term debt relative to the non-credit constrained
enterprises. Surprisingly, a larger share of credit constrained enterprises has formal debt

relative to the non-credit constrained firms.

Table 8.9: Debt Specification when Credit Constrained

Percent of short term debt  Percent of long term debt

Formal Informal Formal Informal
Credit
constrained No 2.0 233 8.0 66.7
Yes 5.2 26.9 13.1 54.8

One of the reasons that firms do not apply for formal loans is due to inadequate
amounts of collateral. Table 8.10 reports the distribution of credit provided in the formal
and informal sector depending on firm size. In order to obtain a formal loan, 91 percent of
the enterprises provided collateral, whereas only 11 percent of the enterprises in the
informal sector provided collateral. A size effect seems to exist: Larger enterprises are
more likely to provide collateral independent of sector. Figure 8.4 lists the different kind
of collateral provided depending on enterprise location. Some 67 percent of enterprises
used land as collateral, while 19 percent used housing (24 percent in 2007). Not
surprisingly, rural enterprises are more likely to use land as collateral whereas urban
enterprises are more likely to use housing.

Table 8.10: Collateral and Guarantor in Formal and Informal Sector (%)

Most important loan

Collateral provided Guarantor provided
source
Informal Formal Informal Formal Informal Formal
All 10.8 91.3 30.8 15.2 31.9 68.1
Micro 5.1 85.5 26.4 17.9 37.1 62.9
Small 10.9 98.0 354 8.9 27.4 72.6
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Medium 26.3 97.8 44.7 20.9 16.7 83.3

This evidence confirms the limitation of using land-holding rights as collateral in
urban areas, showing that 52 percent of the firms in urban areas compared to 75 percent in
rural areas use land as collateral. The use of capital equipment as collateral has doubled to
8.5 percent from 2007 to 2009 (not reported).

While a considerable share of the enterprises provided collateral when obtaining
formal credit, 31 percent of the firms in the informal sector compared to 15 percent in the
formal sector provided a guarantor. The provision of a guarantor is more common for
larger firms within the informal sector. In the formal sector small enterprises less regularly
provide guarantors. Independent of firm size, enterprises report that the formal sector is
the most important loan source, although a larger share of the micro enterprises relative to
the small and medium enterprises reports that the informal sector is important. The
importance of the informal sector is decreasing in firm size, and only 17 percent of the

medium enterprises consider informal loan sources to be the most important credit source.

Figure 8.4: Typeof Collateral Provided (%)
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9 Environment

This chapter considers the performance of SMEs vis-a-vis the environment. This is a
relatively new and unexplored area in Vietnam. Legislation guiding and enforcing
environmental conditions and obligations on SMEs has been introduced only recently, and
as such, SME knowledge of the relevant laws and their corresponding responsibilities
remains quite low. Moreover, data collection and analytical research on this topic is
currently underdeveloped. 2007 was the first year in which questions concerning the
environment were included in the SME survey, and this chapter builds upon these past

results.

As in 2007, we firstly investigate issues surrounding the Environmental Certificate
(EC). The present legal framework governing SMEs and their interaction with the
environment in Vietnam is contained in three core legal documents, namely (i) the
Environmental Protection Law, 2005; (ii) Decree 80/2006 guiding the implementation of
the above law; and (iii) Circular 8/2006 of the Ministry of Natural Resources and the
Environment (MONRE). According to these documents, enterprises conducting certain
specified (polluting) activities, regardless of the size and legal status of the enterprise,
must prepare an Environmental Impact Assessment (EIA) report. The EIA report should
be appraised by a committee and approved by the relevant state authorities (MONRE or
the Provincial People’s Committee depending on the specific type of project). Businesses
are awarded an EC if they successfully satisfy the pollution control measures stated in the
EIA report. Once they are awarded an EC, they can start/continue their business

operations.

As alluded to above, only enterprises operating in certain sectors must follow this
procedure, and Decree 21/2008 specifies 21 sectors, and 162 subsectors in which all, or
some, enterprises must comply with the above legal framework. If an enterprise operates
in a sector not included in this list, it is not legally obliged to obtain an EIA and EC,
though they are still required to sign an environmental protection commitment letter.
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Table 9.1: Environmental Certificate by Province, Legal Structure, Size (%)

Enterprise has Environmental

Certificate

No Yes Total
Ha Noi 82.0 18.0 100.0
Phu Tho 88.4 11.6 100.0
Ha Tay 88.0 12.0 100.0
Hai Phong 85.7 14.3 100.0
Nghe An 90.9 9.1 100.0
Quang Nam 93.0 7.0 100.0
Khanh Hoa 93.6 6.4 100.0
Lam Dong 89.7 10.3 100.0
HCMC 82.3 17.7 100.0
Long An 81.9 18.1 100.0
Household Enterprise 92.5 7.5 100.0
Private/sole proprietorship 80.9 19.1 100.0
Parnership/Collective/Coop 70.8 29.2 100.0
Limited Liability 73.4 26.6 100.0
Joint Stock Company 68.6 314 100.0
Micro 92.7 7.3 100.0
Small 79.5 20.5 100.0
Medium 51.2 48.8 100.0
Total 86.5 135 100.0

Note: Missing data from one firm, hence sample size is 2,542 in this chapter.

As shown in Table 9.1, just 13.5 percent of enterprises report having an EC in 2009.
Whilst this does represent a slight rise relative to 2007, it nevertheless remains very low

even if some enterprises in our sample operate in sectors not required to possess an EC.

There are significant differences between provinces. Long An has the highest
proportion of its enterprises with an EC (18.1 percent), and shows a marked rise since
2007. Hanoi is also high, and with the exception of Phu Tho and Hai Phong, there are
rises in every province over the past two years. The vast majority of our sample are
Household Enterprises, and these firms remain the least likely to possess an EC, perhaps
because enforcement of environmental regulations has yet to target to the same extent
smaller enterprises. Other legal ownership forms such as Joint Stock companies and
Partnerships continue to have, on average, the highest proportion of enterprises with an
EC.
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Splitting the sample by size of firm shows a clear pattern, with larger firms more
likely to hold an EC than smaller firms. There are rises in the proportion of enterprises
across all three size categories since 2007, and it is interesting to note that almost half of
medium sized firms in our sample now have an EC. As shown in Table 9.2, restricting the
sample to only Household Enterprises, it is clear that those that are formally registered
with the (district) authorities exhibit a greater likelihood to own an EC.

Table9.2: Environmental Certificate by formality (Household Enterprises) (%)

Enter prise has Environmental

Certificate

No Yes Total
Formal (724) (96) (820)
% 88.3 11.7 100.0
Informal (829) (25) (854)
% 97.1 2.9 100.0
Total (1,563) (126) (1,674)
% 934 75 100.0

Note: Percentages. Number of observations in parentheses.
15 cases of non-reported data.

Table 9.3 disaggregates firms owning an EC by sector of operation (at the two-digit ISIC level).

Table 9.3: Environmental Certificate by Sector, in 2009 and 2007 (%)

Enterprise has Environmental

Certificate

No Yes Total
Food and Beverages 80.9 19.1 100.0
Tobacco 100.0 0.0 100.0
Textiles 90.2 9.8 100.0
Apparel 93.5 6.5 100.0
Leather 97.9 2.1 100.0
Wood & Wood products 96.1 3.9 100.0
Paper 70.0 30.0 100.0
Publishing & Printing 88.0 12.0 100.0
Refined Petroleum etc 90.0 10.0 100.0
Chemical products etc 56.4 43.6 100.0
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Rubber & Plastic products 71.6 28.4 100.0
Non-metallic mineral products 78.5 21.5 100.0
Basic metals 80.0 20.0 100.0
Fabricated metal products 94.9 5.1 100.0
Electronic machinery etc 87.1 12.9 100.0
Motor vehicles etc. 87.5 12.5 100.0
Other transport equip 85.7 14.3 100.0
Furniture, jewellery etc 93.6 6.4 100.0
Recycling etc. 100.0 0.0 100.0
Total 86.5 135 100.0

Note: Missing data from one firm, hence sample size is 2,542 in this chapter.

Enterprises in the paper, chemical products and rubber sectors are of particular note,
with 30.0 percent, 43.6 percent and 28.4 percent respectively of enterprises in these
sectors holding an EC. As outlined above, whether or not a firm (of any size or legal
status) is required to possess an EC depends on the sector in which it operates. Therefore
care should be taken when interpreting these results as a signal of better compliance with
environmental regulations. Indeed, the three sectors mentioned are sectors which are
likely to require enterprises to possess an EC. Further work disaggregating the sector of
operation into subsectors, and comparing this to the relevant laws specifically looking at
the industries and subsectors of enterprises in the sample, would be needed to fully
examine this issue.

Figures broadly follow patterns observed in 2007, with one notable exception in the
paper sector (ISIC 21), where under 2 percent of surveyed enterprises in 2007 possessed
an EC. The dramatic rise in the two years to 2009 may reflect some form of increased

compliance of firms operating in this sector.

What are the primary perceived constraints and obstacles facing those enterprises
that should obtain an EC? Table 9.4 details enterprise responses regarding difficulty and
cost of compliance. The sample is split between those enterprises with, and those without,
an EC.

Table 9.4: Difficulty and Cost of Environment Certificate Compliance (%)

Most Most
Difficult Costly
Enterprise has Environmental Enterprise has Environmental
% Certificate Certificate
No Yes Total No Yes Total
Air quality 28.3 28.0 28.3 45.5 40.8 44.9
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Fire 15.3 18.1 15.6 16.4 18.5 16.6
Heat 22.1 21.5 22.0 16.3 17.6 16.4
Light 2.9 1.3 2.7 1.9 0.6 1.7
Noise 18.2 8.7 16.9 10.9 7.5 10.5
Waste

disposal 5.3 8.4 5.7 4.3 5.6 4.5
Water

pollution 6.8 13.1 7.6 3.6 8.8 4.3
Soil

degradation 0.4 0.9 0.5 0.6 0.6 0.6
Other 0.8 0.0 0.7 0.6 0.0 0.5
Total 100.0 100.0 100.0 100.0 100.0 100.0

As was the case two years ago, air quality requirements represent the most difficult
and costly (actual and perceived) condition to meet. This is regardless of whether the
enterprise has an EC or not. Fire, heat and noise requirements also represent important

perceived and actual difficulties for enterprises without and with an EC respectively.

Complying with noise regulations is perceived by 18.2 percent of those firms
without an EC as a difficulty and by 10.9 percent as costly. For those enterprises with an
EC, the corresponding proportions are 8.7 percent and 7.5 percent respectively. This is
seems to be indicative of (non-compliant) firms slightly overestimating the difficulty and
costs associated with compliance in this area. The opposite can be seen in the case of
water regulations, where enterprises without an EC appear to be underestimating the
demands associated with complying with water environmental requirements.

As mentioned above, environmental regulations are quite new in Vietnam. Table 9.5
details enterprise knowledge of environmental regulations and compares this to whether
the enterprise has an EC.

Table 9.5: Environmental Knowledge (%)

Knowledge about Environmental Law
No

Good  Average  Poor Knowledg Total
No EC 58.9 72.3 84.1 94.1 86.5
Has an
EC 41.1 27.7 15.9 59 13.5
Total 100.0 100.0 100.0 100.0 100.0
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The first thing to note is that surveyed SMEs are largely poorly informed about the
Environmental legal framework. Over three quarters of enterprises report that they have
no or poor knowledge of the environmental law (results not shown). Very little change has
been observed over the two years since 2007 (results not shown).

Of those with good knowledge of the Environment Law, 41 percent have an EC,
compared to just 16 percent of enterprises with poor knowledge. Care should be exercised
when interpreting these findings, nevertheless results are suggestive that improved

information dissemination and training of enterprises would strengthen compliance.

There are many aspects of environmental responsibilities, some of which have been
touched upon above. In this report, as in 2007, we focus here on the use, discharge, and
treatment of water. Figure 9.6 presents the sources of water supply for enterprises and
whether the enterprise treats the water prior to using it.

Figure 9.1: Water Source and Treatment (Number of Enterprises)
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Public tap and ground water clearly represent the two most important sources of
water for enterprises in our sample, accounting for over 94 percent of the total. Sourcing
water from a private tap, surface water or anything else is in comparison far less common
and used infrequently by enterprises. Within each of these water sources, significant
differences in the quality of water are apparent. Looking at the two most important
sources for example, while only 8 percent of firms treat water sourced from a public tap,
over 32 percent report needing to do so in the case of water sourced from ground water.

The survey also considers purpose of water use and water conservation investments.
Figure 9.2 shows that over three quarters of the water is used for production purposes, of

234 DAC DIEM MOI TRUDNG KINH DOANH G VIET NAM: KET QUA DIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009



CHARACTERISTICSOF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009

which most is used as an input into the production process. As in 2007, enterprises do not
appear to be concerned about their water usage. Less than 1% of the enterprises
interviewed report making any investments or implementing any measures to conserve

water consumption.

Figure9.2: Water Use and Conservation

M Input in Production
Process
M Equipment Cleaning

m Cooling / Heating Process

® Other Production Use

Investments made to save water
No 2,387 99.8%
Yes 6 0.3%

Other measures to conserve water
No 2,381 99.5%
Yes 12 0.5%

Finally, the discharge of water, after use by the enterprise, is considered. Table 9.6
shows that most enterprises discharge water into the public sewerage system. Of the
remaining firms, most discharge into nearby ground. This can be a serious problem,
particularly if the water is untreated and remains polluted after use by the enterprise.
Comparing firms with and without an EC, enterprises with an EC appear to be more likely
to discharge into the public sewerage system, and less likely to discharge into nearby
ground.
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Table 9.6: Water Discharge

No Has an

% EC EC Total
Where does firm discharge most of its
water?
Public sewage system 74.3 79.4 75.0
River 5.6 8.4 6.0
Lake 1.1 0.3 1.0
Ocean 0.2 0.3 0.2
Nearby ground 14.7 8.1 13.8
Other 4.2 3.6 4.1

Has the discharged waste water been measured in the past?

Freqg. Per cent
No 2,111 88.2
Yes 282 11.8

Firm/responsible envtl agency measure the quantity of waste water discharged
No 2,368 99.0
Yes 25 1.0

Firm/responsible envtl agency measure pollution concentration in discharged

water
No 1,888 98.5
Yes 28 1.5

Firm treats waste water before discharge
No 1,820 97.4
Yes 49 2.6

Very few enterprises report any monitoring activity of their water discharge, either
in terms of simply the amount of waste water discharged (1.0 percent), or the pollution
content of that water (1.5 percent). Finally we see that less than 3 percent of firms treat
water before discharging it. Without detailed data on water content, it is difficult to
analyse the implications of this, but it is clear that if any of the untreated water is polluted
and is discharged into areas outside of the public sewerage system, it is highly
problematic for the surrounding environment.
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10 Conclusions

We present below is a summary of some of the most important findings derived from the

above analysis.

Two thirds of surveyed enterprises state that the international crisis has had a
negative effect on their doing business conditions, but most firms believe the
negative effects will be temporary.

Micro-sized firms have been less affected by the crisis than their larger
counterparts. However, firms stating that the crisis has improved their doing
business conditions (12% of the sample) are mostly larger firms. Benefits of the
crisis are primarily due to (i) cheaper inputs, (i1) weaker competition, and (iii)
more and better government SME support programs.

The annual survival rate between 2007 and 2009 declined to 91.6 percent from
94.0 percent observed between 2005 and 2007. The 2009 result is comparable to
the 9-10 percent average exit rate found in other developing countries. The global
economic crisis does not, therefore, appear to have had a dramatically negative
effect on business operations. Urban centres such as Ha Noi and HCMC
experienced above average exit rates.

Besides an increase in exit rates, several surviving firms were forced to
temporarily cease operations for a period of time. Almost one fifth of firms were
temporarily closed between 2007 and 2009, compared to very few in both the 2005
and 2007 survey. Closing temporarily, to weather the storm, appears to have been a
widely used coping mechanism, and illustrates why official bankrupt statistics may
not give a fully accurate picture of the crisis impact.

The business environment appears to have worsened since 2007, as the number of
firms facing no constraints has decreased from 2007 to 2009. Access to credit
remains the most serious problem cited, although improvements are observed in
this area between 2007 and 2009. Falls in product demand are, for the first time in
the survey series, cited as a serious doing business constraint. This might be a
result of the general slowdown experienced in economic activity.

Full time regular employment in the sampled SMEs increased on average by over
7 percent per annum between 2007 and 2009. This is the same employment growth
observed in the period 2005 to 2007.

Firms are increasingly moving into the formal sector. Almost one quarter of the
firms not formally registered in 2007 had obtained a business registration license
(and a tax code) by 2009. However, there is little evidence of any employment
growth or survival probability differences between registered and informal firms.

DAC PIEM MOI TRUONG KINH DOANH G VIET NAM: KET QUA DIEU TRA DOANH NGHIEP NHO VA VUA NAM 2009 237



CHARACTERISTICSOF THE VIETNAMESE BUSINESS ENVIRONMENT: EVIDENCE FROM A SME SURVEY IN 2009

e More firms are making informal payments in 2009 than in 2007, and our analysis
shows that formality and increases in the probability of paying bribes go hand-in-
hand. The “bribes-to hide” hypothesis seems to be dominated by the “visibility”
effect of becoming formal.

e Since 2007, there has been a decrease in the labour force share of regular workers,
and a corresponding rise in the proportion of casual workers, especially in small
sized and urban firms. Women are making up a growing proportion of the
workforce, and the share of unpaid workers has fallen slightly over time.

e In 2008, on average, more jobs were cancelled than created across firm size
categories and location. However, in the first six months of 2009, the average share
of workers hired exceeded the share of leavers (driven solely by micro firms).
These trends suggest that firms may have responded to the economic crisis through
workforce adjustments, and that the negative employment effects may have been
mostly temporary.

e More than 60 percent of workers are employed informally (with no formal
contracts), yet the proportion decreases considerably with firm size. Urban firms
generally have a more formalized workforce. Since contracts are important in
terms of ensuring the provision of social benefits, the generally low incidence of
formally established work relations is a potential cause for concern and should be
addressed through appropriate policies.

e Average individual wages vary considerably by occupational category, and wages
are higher for men than for women across all occupations. With regard to the
empowerment of workers, those employed in rural and larger firms benefit
relatively more from firm gains through a higher wage share of value added.

e The provision of all types of social benefits has increased, whereas the provision of
training has decreased since 2007. While the former is an indication that firms are
complying with the recent Social Insurance Law, the latter finding points to a need
to address training issues and tailor training programmes so as to meet the specific
requirements of SMEs.

e The average enterprise is relatively specialized but seems to be getting less
specialized over time. Small firms are more specialised, and this may explain why
micro enterprises are less technically efficient. Markets are found to be more
tolerant towards inefficient enterprises than previously expected, and new entrants
are more technically efficient than incumbents.

e Labour productivity increases with firm size, and urban located enterprises have a
higher level of labour productivity than their rural counterparts.

e The main obstacle to introducing a new product is lack of capital. Furthermore, the
observed fall in new technology usage seems to be caused by the decline in
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innovation rates. Capital utilization rates are on average relatively high and smaller
enterprises are close to full capacity utilization.

e A smaller share of intermediate inputs was provided by a supplier within the same
province in 2009, reflecting a rise in information about opportunities across
provinces for obtaining relevant inputs.

e The share of exporting enterprises has increased to 6 percent of the 2009 sample.
Exporting enterprises are characterized by (i) few trading partners, suggesting that
exporting enterprises are more demand specialized, and (ii) high average revenue
per full-time employee.

e Independent of location, almost 90 percent of surveyed enterprises face severe
competition in their line of activity. Private enterprises are regarded as the main
competitors independent of location and ownership type. This suggests that many
enterprises are operating in market niches that are unattractive for larger and more
advanced firms. Enterprises may seek to minimize competition and avoid demand
shocks through customer diversification.

e The share of enterprises investing has risen over the past two years, independent of
location and age, whereas the average amount of the investment financed by
retained earnings has declined. The most important investment purpose is to
increase production capacity.

e Almost 40 percent of the enterprises can be considered credit constrained. This
number has increased only slightly over the past two years. More credit
constrained firms are located in rural areas and household enterprises located in the
rural areas are more likely to be credit constrained. On average, joint stock
companies were the most credit constrained ownership type in 2009.

e Between 2007 and 2009, three out of every four enterprises borrowed from
informal credit sources. Out of the credit constrained group, some 86 percent
obtained loans from informal sources in 2009.

e For a large proportion, though not all, of SMEs, manufacturing activities are
impacting negatively on the external environment in which they operate. At the
same time, very few enterprises appear to have any real knowledge of the
environmental legal framework governing their relationship with the natural
environment. Correspondingly, compliance is weak with worrying potential
consequences for the natural environment.

In sum, the present report has provided, as is the case for previous reports, insights into
the ongoing development of the SME sector in Vietnam and some of the main issues it
faces. It is encouraging that the financial crisis seems to have been weathered quite well
and progress is, in many cases, quite steady. At the same time, a series of underlying
structural challenges remain to be addressed in the context of a new Socioeconomic
Development Strategy for Vietnam for the next ten years.
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Appendix A: 1SIC Sector Classifications

ISIC 2-digit Description

15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37

Food products and beverages
Tobacco

Textiles

Wearing apparel etc.
Tanning and dressing leather
Wood and wood products
Paper and paper products
Publishing, printing etc.
Refined petroleum etc.
Chemical products etc.
Rubber and plastic products
Non-metallic mineral products
Basic metals

Fabricated metal products
Machinery and equipment nec.
Office machinery etc.
Electrical machinery etc.
Radio, TV etc.

Medical equipment etc.
Vehicles etc.

Transport equipment
Furniture

Recycling
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Appendix B: District Codes and Names

Province District number  District name Province District number District name
HA NOI 1 Quan Ba Dinh 427 Huyén D6 Luong
2 Quén Hoan Kiém 430 Huyén Nam Pan
3 Quén Tay Hb DA NANG 497 Huyén Hoa Vang
4 Quan Long Bién QUANG NAM 502 Thi x4 Tam Ky
5 Quén Ciu Gidy 506 Huyén Dai Loc
6 Quén Pbng Pa 507 Huyén Dién Ban
7 Quan Hai Ba Trung 508 Huyén Duy Xuyén
8 Quan Hoang Mai 517 Huyén Nui Thanh
9 Quén Thanh Xuan KHANH HOA 568 Thanh phd Nha Trang
18 Huyén Gia Lam 571 Huyén Van Ninh
19 Huyén Tir Liém 574 Huyén Dién Khanh
20 Huyén Thanh Tri LAM DONG 672 Thanh phd Da Lat
PHU THQ 227 Thanh Phé Viét Tri 677 Huyén Don Duong
228 Thi xa Phu Tho 678 Huyén Duc Trong
232 Huyén Thanh Ba HO CHI MINH CITY 763 Quan 9
233 Huyén Phu Ninh 765 Quan Binh Thanh
237 Huyén Lam Thao 766 Quan Tan Binh
HA TAY 268 Thi xa Ha Dong 767 Quén Tan Pha
274 Huyén Hoai Buc 768 Quan Phi Nhuén
275 Huyén Quéc Oai 769 Quan 2
279 Huyén Thuong Tin 770 Quén 3
281 Huyén Ung Hoa 771 Quan 10
HAI PHONG 303 Quén Hong Bang 772 Quan 11
304 Quén Ngd Quyén 774 Quan 5
305 Quan Lé Chan 776 Quén 8
306 Quan Hai An 771 Quan Binh Tan
307 Quan Kién An 784 Huyén Hoc Mén
312 Huyén An Duong 785 Huyén Binh Chanh
NGHE AN 412 Thanh phd Vinh LONG AN 794 Thi xa Tan An
417 Huyén Ky Son 802 Huyén Buc Hoa
418 Huyén Tuong Duong 803 Huyén Bén Lirc
419 Huyén Nghia Pan 804 Huyén Thu Thira
423 Huyén Tén Ky
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